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A MESSAGE 
THAT MAY CHANGE 


YOUR IDEAS 
ABOUT 
ADVERTISING 





Friday, gentlemen, is not 
the only day 


in the week 





It’s been common practice to slap most food ad- 
vertising into a Friday medium, on the theory 
that most food shopping happens on Saturday. 
Now comes WOR, no upstart in the field of sell- 
ing food (20% of our accounts are food accounts), 
to tumble the apple cart. 

A recent survey on food-buying habits in met- 
ropolitan New York. conducted for WOR by an 











independent outfit, has turned up some explosive 
data. 2,000 housewives, plus a group of super- 
market men, were plied with questions. And we 
discover that: 
More women food-shop 
on Friday 
than on Saturday. 
The percentage 
of women who food-shop 
all through the week 
is larger 
than either the Friday 
or Saturday total! 
This means one thing: the weekly advertising 
splurge is as inadequate as a tea strainer in a trout 
stream. Only across-the-board, day-in-and-day- 
out “reminder” advertising can give you food 
men a real bite out of the richest food market in 
America. And that means a daily job on WOR. 


Gentlemen: We'd like to show you the break- 
down of the survey. 


heard by the most people 
where the most people are 


mutual 











IF you really want 
to know whether an advertising campaign 
will work, there’s one sure way to find out 
... TRY IT. If you really want to know if a 
product or package is right, a selling theme 
strong.. TRY IT. And you can try it in 
WLW-land in a manner not possible else- 
where. For WLW-land is a true cross-section 
of America—an ideal proving ground for 
new products, new ideas, new techniques. 


In WLW’'s Merchandise-Able Area live 
thirteen and a half million people. Here are 
rich folks and poor. Here are farming ham- 
lets and mighty industrial cities. Here are 
parts of the east, the mid-west, the north and 
the south. Here is a true mirror of America 
in all of its varied aspects. 


And here is a great radio station, covering 
the area as a network covers the nation— 
dominant in some cities, less dominant in 
others—reaching millions of people every 
day, but like any other medium or combina- 
tion of media, not reaching all the people 
all the time. The conditions your selling 
effort will face in WLW-land are those it will 
face elsewhere. Truly, as WLW-land goes, 
so will go the nation. 


But that’s only half the story. 


Not only does WLW’s Merchandise-Able 
Area provide an ideal proving ground; 
WLW also offers facilities and services not 
equalled by any other radio station. Selling 
“time-on-the-air’’ is not the beginning and 
end of its service to advertisers. Rather, 
WLW believes it is a duty to help adver- 


tisers know their problems and solve them 
.. whether these problems relate to distribu- 
tion, packaging, product, dealer and con- 
sumer attitude, or what. And with “know 
how” peculiar to the area, plus manpower 
to do the job, The Nation’s Station is in a 
position to give service that is truly unique. 





AMONG WLW’S SERVICE FACILITIES . . . 


People’s Advisory Council 
to determine program preferences and for 
general consumer market studies. 


Consumer's Foundation 
to determine consumer reaction to prod- 
ucts and packaging. 


Merchandising Departments 
to stimulate dealer cooperation, check dis- 
tribution, report attitudes, etc. 


Test Stores 
to check potential buying responses, effec- 
tiveness of new packaging, displays, etc. 


Buy Way 
monthly merchandising newspaper for re- 
tailers and wholesalers. 


Specialty Sales 
senior drug sales force to help secure 
basic distribution or supplement current 
sales or distribution. 





























Don’t overlook this $2 billion market 


in your TELEVISION prone 





The same folks who have made WMC and WMCF your best buy in 
Memphis will soon be on the air with WMCT, the Mid-South’s first 
Television outlet. ““T Day” is set for December—and that “ain't far 
off”! 


Make your plans now! 
TV sets are being sold and installed throughout Memphis—W MCT's 
new equipment and its complete engineering staff are getting ready to 


begin operation. It’s time to make your wishes known. 


Service, and plenty of it! 





In addition to one large studio 28x34 ft., WMCT has an auditorium 
seating 1,050 people, complete with spacious stage, dressing rooms and 
scenery storage. Equipment is the finest, RCA throughout. Includes: 
one RCA mobile unit complete with micro-wave relay equipment; 
two studio cameras; two field cameras; three movie cameras—one with 
sound; two 16 mm. slide projectors; balopticon; Houston film pro- 
cessor; and B & H printer. WMCT will be completely staffed and 


equipped to give you the finest TV service available anywhere. 





it won't be long! 


We're past the planning stage—WMCI1"s new transmitter has been 





tested—all equipment installed—We’'re almost ready to go. How about 


your TV plans for this major market? 


CHANNEL 4 
MEMPHIS, TENNESSEE 


NATIONAL REPRESENTATIVES e THE BRANHAM COMPANY 


| WMC ” Wil CF n W i ( T owned and operated by the Commercial Appeal 
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[Clos ed 


SILENCE surrounding 
sion Broadcasters Assn. and NAB to work out 
cooperative operation may be broken in near 
future. Understood spokesmen for 





joint move 


two asso- 


ciations will huddle before another fortnight. 
FAR from thought of merging with NAB, 
some forces within Television Broadcasters 
Assn. would like to get paid executive to 


broaden operations in its sphere of activity. 
Unconfirmed report: FCC Chairman Wayne 
Coy may be offered presidency after elections. 


ARMOUR Co., Chicago, interested in sponsor- 
ing first half of Kay Kyser daytime half-hour 
show, five weekly on ABC. Lever Brothers 
dropped option [BROADCASTING, Sept. 27]. 
Pillsbury Flour will latter quarter- 
hour five weekly. 


sponsor 


REPORTS from TV hinterlands indicate con- 
struction permit holders, notably in non-basic 
markets, are going ahead full pace on installa- 


tions despite allocations freeze which could 
give them breather. It’s because stations 
feel that in any ultimate reallocation, low 
bands might well go to larger centers, with 


UHF operations in secondaries. 


DEMOCRATIC National Committee starting 
three-a-week afternoon show on ABC today 
(3:45 p.m., Mon., Wed., Fri.). Details kept 
under wraps until kickoff but understood po- 
litical talk will be heavily sugar-coated with 
entertainment to woo women listeners—and 
voters— from soap and other 
familiar daytime fare. 


IN RE TV, comments of NBC Washington 
Vice President F. M. (Scoop) Russell at net- 
work management meeting week ago at White 
Sulphur Springs, are taking hold. He de- 
scribes low band as ultimate “clear chan- 
nels” of TV, with UHF as haven of regionals 


away operas 


and locals of future. 

AT PRICE $28,259.60 and subject to FCC 
approval group of California broadcasters 
have acquired from James B. Littlejohn, 
president, and other stockholders, 55.35% 


stock control of KOPP and KOPP-FM Ogden, 


Utah. Group includes Riley R. Gibson and 
Roy W. Sinor, manager and commercial man- 
ager respectively of KREO Indio, Calif.; 
Richard T. Sampson, engineer and former 
San Bernardino station operator; N. Pratt 
Smith, KOPP sales manager. Deal handled 
by Blackburn-Hamilton Co., KOPP operates 


with 1000 w daytime on 730 ke. 


ALTHOUGH all parties are noncommittal, 
it’s now learned that when Truman entour- 
age took to rails last month, White House 
sent hurry-up call for J. Leonard Reinsch to 
resume status as radio adviser, which port- 
folio he had held for first two years of Tru- 
man tenure. Mr. Reinsch was engrossed in 
Herculean task of installing new million-dol- 
(Continued on page 86) 
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Upcoming 


Oct. 11-12: NAB District 6, Buena Vista Ho- 
tel, Biloxi, Miss. 


Oct. 11-13 AAAA Pacific Council Meeting, 
Arrowhead Hotel, Arrowhead Springs, 
Calif. 


Oct. 12-13: NAB FM Executive committee, 
NAB Hdars., Washington. 


Oct. 14-15: NAB District 5, Biltmore Hotel, 
Atlanta. 


(Other Upcomings on page 60) 


Bulletins 


FCC granted authority Friday afternoon to 
Westinghouse Electric Corp. for Stratovision 
relay of sixth and seventh World Series games 
(if played) from Boston to midwestern TV 
network (early story page 67). Plane would 
fly over western Pennsylvania. MBS under- 
stood to have approved series pickup by West- 
inghouse. Stratovision plane to relay signal 
of WMAR-TV, Baltimore Sunpapers station, 
to midwest from point 25,000 feet above Pitts- 
burgh. 


PETRILLO-RECORD SESSION 
AGAIN LACKS RESULTS 


AFM PRESIDENT James C. Petrillo con- 


tinued negotiations with recorders at hour’s 
session in New York Friday. Next meeting 
scheduled today at 2 p.m. Statement issued 
after Friday’s meeting said “. General 
recording situation was discussed. Both sides 
are striving for a mutually satisfactory solu- 
tion.” (See earlier story page 22). Reporter 
who stuck head in open door of conference 
room as meeting began and asked, “What’s 


the score?”, was told “2 to 0”. Conferees were 
huddled around radio listening to World Series 
broadcast. 





WJBK-TV DEBUT 


WJBK-TV, Fort Industry Co. station 
in Detroit, went on air Friday with in- 
itial program—first midwestern network 
telecast of World Series. Station operat- 
ing on interim basis but will file for 
commercial permit. Record claimed in 
fast installation of GE _ transmitter, 
which arrived in early September and 
was on air with test pattern in little 
over three weeks. Games microwaved to 
WJBK-TV by way of AT&T from To- 
ledo—where Fort Industry Co. operates 


WSPD-TV. 











Business Brief 


BUS FIRMS USE RADIO © Contine 
Santa Fe Bus System of California and ¢ 
tinental Bus System of New Mexico and 4 
zona carrying heavy radio schedule in t 
markets: Albuquerque, N. M.; Phoenix 4 
Flagstaff, Ariz.; San Diego, Los Ang¢ 
Long Beach, San Francisco, Oakland, Frey 
Stockton and Bakersfield, Calif. Agency, L4 
nan Sanders, Dallas. 


SERIES TV SPONSORS @ World Se 
sponsors announced Friday by WGN-TV ¢ 
cago: Nelson Brothers Furniture Co., ¢ 
cago—Tenth Inning, following Friday ¢ 
Sunday games, George H. Hartman, agen 


Atlas Brewing Co., Chicago, World Ser 
Warmup, preceding Friday-Saturday-Sund 
games, Olian Advertising, agency. 


CAMERA CAMPAIGN 

Co., Chicago, will sponsor 
Thursdays, 7:30-7:55 p.m. (CST), 52 weg 
on ABC from Hollywood, effective Nov. 
Agency, Roche, Williams & Cleary, Chicas 


@ Revere Cam 
Jo Stafford Sh 


AGENCY 
America, 


NAMED 
New York, 


@ Televista Corp. 
manufacturers of té 
vision and radio receivers, appoints Arn 
Cohan Corp., New York, to handle advert 
ing. Many types of media will be used. 


TRANSCRIBED SPOTS @ Carnation 
(Fresh Milk Division), Los Angeles, runni 
25 transcribed spots weekly for 13 weeks 
KQW, KGO and KFRC, all San Francis 
Agency, Erwin, Wasey & Co., Los Angeles 
CLUB ALUMINUM RENEWS @ (I 
Aluminum Products Co., Chicago, Nov. 2 
news Club Time, ABC, Tuesdays, 9:45 





a.m. (CST) for 52 weeks. Agency, Leo Bul 
ett, Chicago. : 


MBS CO-OP SALES INCREASE 
20% OVER LAST YEAR 


MBS cooperative program sales are 20% abi 
a year ago at this time, according to Bd 
Hauser, network’s director of cooperative pa 
grams. 

Mutual co-op sales to Sept. 30 totaled 1 
compared to 1,004 by same date last year, } 
Hauser said. Latest total represents more t! 
1,700 individual sponsors, he said. Mutué 
co-op leader is Fulton Lewis jr., whose mi 
commentaries are sponsored on 314 stat 
Kate Smith Speaks is second with 146 stati 


CHEVROLET DRAMA AWARD | 


CHEVROLET DEALERS ASSN., whose vill 
dramatic program Chevrolet on Broad 
starts tonight (Oct. 11) as Monday 8-8:30 P 
feature on 7-station NBC-TV network, of 
ing award to author of best drama of 13-Wé 
series. Television editors of daily and indus 
papers to serve as judges. ' 
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Yes, farmers in the 213-county Mid-America 
area covered by KCMO produce nearly 
» 10% of the net farm income of the whole 
United States! 


Mid-America is truly a farming center. And—Mid-Amer- 
ica’s farmers had an average net income of $4139 in 1947 


. over $1000 higher than the national farm average. 


Farming is “big business” 


in Mid-America and because 


it is, Mid-America’s farmers have to keep up-to-the-min- 


ute on new farm methods and latest market reports. That's 


why so many of Mid-America’s farmers rely on KCMO’s 
farm service programs. To sell your product to Mid- 


America's wheat-and-corn-rich farmers, center your 
selling on KCMO. 


50,000 WATTS DAYTIME —Non-Directional ail 


10,000 WATTS NIGHT—3810 kc. 
National Representative: JOHN E. PEARSON COMPANY 


* Net after business expenses — personal taxes 
1947 Sales 


not included. Statistics from 


Management Survey of Buying Power. 


One Does ft-m Mid-America! 
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KCMO’s Mid-America 


FACTS FOR STATISTICIANS 


Re:.-Mid-America 
Population: 5,435,091 


Mail response from 466 counties (shaded on map) in 


Area: 213 counties inside measured % millivolt area. 


six states and 22 other states not tabulated. 


small towns, 52%. 


Farms: 422,380 

Net Farm Income: $1,747,147,000* 
Average Mid-America Net Farm Income: $4139* 
Average US Net Farm Income: $3084” 


KANSAS CITY, MISSOURI 
Basic ABC for Mid-America 


Farm, 48%; City, suburban, and 












ONE station « ONE set of call letters 
ONE rate card e ONE spot on the dial 
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Music’s Most Glorious Voice 


Music, News and Sports—that’s what 


WHHM is known for and that’s what helps 
WHHM deliver 


MORE LISTENERS PER DOLLAR IN MEMPHIS 


Let the jingle of the cash register be 
merry music to your ears. It’s no news to 
wise timebuyers that WHHM is that station 
with the High, Happy Hoopers and it’s cer- 
tainly fine sport to sit back and watch sales 


grow. 





Mid - South’s Station for 
Music, News, Sports 
MEMPHIS, TENNESSEE 
PATT McDONALD, FORJOE & CO., 


manager representatives 


Member of 
Association of 
Independent 
Metropolitan Stations 


“Hear the Mellow Tones of the Hamond Organ 





Page 6 © October 11, 1948 








Published Weekly by Broadcasting Publications, Ing 
Executive, Editorial, Advertising and 

Circulation Offices: 870 Wational Press 8 

Washington 4, D. C. Telephone: ME 102) 


INDEX: 


csi cbiiiscitininss enintelscinnsabtinsn- acct 
ID Seteliickstenincnenteeehsoniunin ented 


DEPARTMENTS: 

Agencies — 

Allied Arts 

Commercial 

Editorial __ 

FCC Actions 

FCC Box Score 

Management 

Network Accounts - 

New Business 

News a scicdesate 
dk Se eee ae 
Our Respects to 

Production 

Programs 

Promotion 

Radiorama 

Technical 

Telestatus 

Turntable 





FEATURE CALENDAR 
First issue of the month: Comparative Networ 
Program Sponsors Schedule 
Second issue: Network Boxscore; Public Interes 
Third issue: Trends Survey 
Fourth issue: Milestones 


At Washington Headquarters 


SOL TAISHOFF 
Editor and Publisher 


EDITORIAL 
ART KING, Managing Editor 
J. Frank Beatty, Rufus Crater, Associate Editors; 
Fred Fitzgerald, News Editor; Paul Fulcomer, 
Asst. to the News Editor, Robert B. Luce, Re 
search Editor; Mary Zurhorst, Copy Editor 
STAFF: Lawrence Christopher, Phyllis Engel 
man, Ed Keys, Tyler Nourse, John Osbon. EDI 
TORIAL ASSISTANTS: Yvonne Caldwell, Nancy 
Diehl, Grace Hargrove, Mary McCauley, Doris 
Sullivan; Eleanor J. Brumbaugh, Secretary % 


the Publisher 
BUSINESS 
MAURY LONG, Business Manager 
George L. Dant, Adv. Preduction Manager; Harn 
Stevens, Eleanor Sehadi. 





AUDITING: B. T. Taishoff, Irving ©. Miller 
Eunice Weston. A 
SPECIAL PUBLICATIONS 
BERNARD PLATT, Director 

Estelle Markowits. 


CIRCULATION AND READERS’ SERVICE 
WINFIELD R. LEVI, Manager ! 
John Cosgrove, Warren Sheets, Chapalier Hods 
son, Jeanette Wiley, Elaine Suser, Lillian Olive. 
NEW YORK BUREAU 

250 Park Ave., Zone 17, PLaza 5-8865 
EDITORIAL: Edwin H. James, New York Edito'| 
Florence Small, Irving Marder, Stella Volpi 
Bruce Robertson, Senior Associate Editor. 
ADVERTISING: S. J. Paul, Advertising Director) 
Tom Stack. 

CHICAGO BUREAU 
360 N. Michigan Ave., Zone 1. CEntrai 6-4ll! 
William L. Thompson, Manager; Jane Pinkerte 
HOLLYWOOD BUREAU 
Taft Building, Hollywood and Vine, Zone % 
HEmpstead 8181 
David Glickman, West Coast Manager; Ralph 6 
Tuchman, Hollywood News Editor; Ann Augw 
TORONTO 
417 Harbour Commission Bldg. ELgin 0775 

James Montagnes. 

BROADCASTING * Magazine was founded in 1931 bs 
Broadcasting Publications Inc., using the ti 
BROADCASTING *—The News Magazine of the Fift 
Estate. Broadcast Advertising * was acquired 
1932 and Broadcast Reporter in 1933. 

* Reg. U. S. Pat. Office 
Copyright 1948 by Broadcasting Publications, In 


Subscription Price: $7.00 Per Year, 25¢ Per Copy 














BROADCASTING e Telecast! 


ROAD 





16 
80 
49 
- & 


79 
4 
5 
ri 
Ty 
3 
lt 
8) 
Networt 


interes! 


VICE 





vr Hodg- 
n Oliver 


855 { 
k Editor.) 
pi. 


Director 1 


rb 6-41)! 
inkertes 


Zone 


Ralph 6 
August 





0775 


cast! 











+ 


FIGURES DON'T LIE... 
But They Often Mislead! 


in a recent report reflecting migration between the states, 
the U. S. Census Bureau listed Oklahoma as one of nine 
states which have lost population. Numerically, the point is 
conceded—BUT . 


THERE'S MORE TO THE PICTURE 
THAN MEETS THE EYE... 


FOR INSTANCE—The wealthy 26-county KTUL trade area of Northeastern Okla- 
homa—with Tulsa as its hub—actually FORGED AHEAD IN POPULATION, due to ex- 
panding industrialization. 


RADIOWISE—It has ALSO shown a DECIDED INCREASE IN THE NUMBER OF 
RADIO FAMILIES. BMB’s new and corrected county and city radio ownership report for 
1948, credits the KTUL coverage area with: 


245,580 RADIO FAMILIES as compared with 196,710 in 1946. 


THIS MEANS — 


A BONUS* INCREASE of 
48,870 RADIO HOMES 


in KTUL Service Range — Another Sizable City of Radio Listeners. 


FURTHERMORE—Tulsa’s business index for the first six months of 1948 shows a 
marked upswing in buying volume and earnings—this coupled with an expected $150,- 
000,000 annual recreation “bonanza” for Northeastern Oklahoma, developing from a 
half-billion dollar dam construction program, already well advanced. 


TO THIS ADD—Sales Management’s 1948 Survey of Buying Power estimates for 
the KTUL TRADE AREA: Gross Effective Buying Income—$878,774,000: Gross Farm 
Dollars—$121,312,000: Total Retail Sales—$587,952,000: Food Sales—$151,697,000: 
General Merchandise Sales—$82,224,000: Drug Sales—$23,717,000. 


TULSA and NORTHEASTERN OKLAHOMA 
are RICH, DEVELOPING MARKETS... 
KTUL HOLDS THE KEY! 





A. 





ohn Psa 

uery-Knodel, INC. yy 

O STATION REPRESENTATIVE Vice-President 
and General Manager 


TULSA, OKLAHOMA 
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Lawyer on Giveaways 
EDITOR, BROADCASTING: 


As one who has been engaged 
in the practice of radio law for 
nearly twenty years, I take this 
means of delivering a message... 
in radio’s greatest media of com- 
munication to the broadcasters. I 
hope it will provoke enough thought 
to command at least some atten- 
tion by ... the Federal Communi- 
cations Commission. 

The American public is fast be- 
coming a patient whose disease 
will be diagnosed as radioneurosis. 
This neurosis is being thrust upon 
the American public through the 
so-called giveaway programs which 
not only violate the Federal law, 
but completely rape good taste in 
American broadcasting. Sooner or 
later, some unsuspecting soul is 
going to pick up the telephone and 
find that because he has left one 
letter off of the title of a song he 
will have missed winning a life- 
time fortune. Such disappointment 











Open 


Mike 


(Letters are welcomed. The editors reserve the right to use only the 
most pertinent portions.) 








could very easily result in heart 
failure to the unsuspecting victim 
and then the networks and spon- 
sors will have blood stains on their 
hands. 

Please do not underestimate 
this prediction. Only recently, on 
a national network program, an in- 
dividual failed to win a fortune of 
$27,000 because he was slightly 
in error regarding the title of a 
song, which means absolutely noth- 
ing except a way for sponsors to 
spend tax money in advertising. It 
is not a healthy condition, 
good radio, . .. is being threatened 
...I1 am very conscious of the fact 
that there are strong elements who 
will oppose my thinking. I repre- 
sent three radio stations and I be- 


lieve I know what “good program- 
ming” means. Certainly a contin- 
uation by the Federal Communi- 
cations Commission or any branch 
of our Federal Government of “gift 
enterprise programs” cannot pos- 
sibly fit into the definition of op- 
erating a radio station in the pub- 
lic interest, convenience, and neces- 
sity. 

David Randolph Milsten. 

Milsten, Milsten, Johnston 

& Morehead 
Tulsa, Okla. 


Cleveland TV Booms 
EDITOR, BROADCASTING: 

... the sale of sets in this area 
has gone forward at a dizzy pace 





No other station — 






Chicago or elsewhere — 
= 


COVERS 


South Bend... 


only WSBT does that! 


Sure, other stations can be heard in South 
Bend — but the audience listens to WSBT! 
This station always has been, and still is, the 
overwhelming choice of listeners in the South 
Bend market. No other station even comes 
close in Share of Audience. Look at any South 
Bend Hooper for convincing proof. 


PAUL H. RAYMER COMPANY . 


¢ 960 KC «> 


NATIONAL 





SOUTH BEND 


5000 WATTS 





ces 


REPRESENTATIVE 
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since our last report and we 
only at this time give you an 
supported opinion that there 
more than 10,000 installed set 
the area. Many of the major 
tributors have no merchandise 
for their dealers. Many de 
not only have sold out every 
on hand but have a comfort 
list of backorders, We are ru 
5 and 6 hours of test pattern q 
to permit all these new sets 
installed ... 

James C. Hanrahan 

General Manager 


WEWS (TV) Clevela 


















Holdings in WVLK 
EDITOR, BROADCASTING: 
My attention has been cal 
your weekly magazine of Sep 
on page 76 thereof, to the eg 
headed “ ‘Happy’ Sells WV 
Seripps-Howard Radio.” | 
particular reference to the 
sentence in paragraph four @ 
article, reading as follows: “R 
realignments in the ownership 
just been reported to FCC, 
cluding a reduction of Presi 
Chandler’s holdings and with ¢ 
J. Fred Miles, of Louisville, 
coming one of the principals, 



































. Gen. Miles does not o 
single share of the common or 
ferred stock of the Blueg 
Broadcasting Corp., the licens 
radio station WVLK ... Of the 
standing common stock of 
shares Robert F. Miles, sop 
Gen. Miles, owns, in his own 
250 shares ... Mrs. Georgia 
Miles, the wife of Gen. Miles, o 
in her own right, 165 shares 
the preferred stock. 

Gen. Miles has no financial 
terest in the ownership of Bl 
grass Broadcasting, and no inte 
other than the usual interest 0 
father and husband in the invé 
ments of members of his family. 

Eli H. Brown III 
Brown and Eldred 
Louisville 
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Knuckle Gnawer 
EDITOR, BROADCASTING: 
Some scoundrel has _ walked 
with my desk copy of the |! 
Yearbook, and my irritation 4 
inefficiency are daily mounting 
Is there anything that cal 
done to ease the tension? Or m 
I gnaw my knuckles waiting 
the 1949 issue? | 
'‘H. B. McCarty j 
WHA Madison, Wis. 


Editors Note: Our supply is deplt 
We hope °49 will be in time. 


Applause for Staff 
EDITOR, BROADCASTING: 

... a great deal of thank 
all of the members of the smo 
organized staff whose job tt 
to keep the magazine going wi 
the subscriber goes. Your dep4 
ment is probably one of the 
among major magazines. 

Don Hopkins 
WTAN Watertown, N. } 
Telecasti 
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HCL Velocity 
Wucropmone 
Type 44.27 


s 6 Sur Pick-up Lewe 2 dow 





Prercciewe Surtpar are Sf dimer 








RCA Polydirectional 





Microphone 

Type 77-D 
Effertive Outpul Level, 37 dhm 
Hum Pick-up Level, 126 dhim 


MOE, 
ede 


—now available from stock 


“These are the network favorites. 

Year after year they serve more broadcast and tele- 
vision audiences than any other microphone. Yet, 
RCA’s engi- 
neering continues to make both even better than before. 

The 44-BX is the bi-directional type—designed for 
AM, FM, and TV studios where highest quality repro- 
duction is desired. It provides high-fidelity output over 
the entire audio range—and is free from cavity or 
diaphragm resonance and pressure doubling. 


despite their overwhelming popularity, 


The ah 
* One Equipment Source for Every 


ang 0 


The 77-D is the polydirectional type . . . quickly ad- 
justable to amy pick-up pattern you want. A 3-position 
voice-music switch enables you to select the best oper- 
ating characteristic for voice and music. Hum pick-up 
level, —126 dbm! 

y y 7 


RCA 44-BX and 77-D microphones are yours for 
immediate delivery. Simply call your RCA Broadcast 
Sales Engineer. Or write Dept. 19 JB, RCA Engineer- 
ing Products, Camden, New Jersey. 


is Ry 


BROADCAST EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, H. J. 


In Canada: RCA VICTOR Company Limited, Montreal 
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Profits Await 
Advertisers 
in these 


i Markets 


On 
£STABL ISHED 1936" 











ESTABLISHED 1922 














Represented by 
ROBERT 


MEEKER 
ASSOCIATES 


NEW YORK + LOS ANGELES 
SAN FRANCISCO + CHICAGO 


STEINMAN STATIONS 


Page 10 .¢ October 11, 1948 


Feature of the Week 





Trailer used by RRN for remote broadcasts. 


THE conviction that radio is not 
getting sufficient and specialized 
farm information to farmers has 
resulted in the establishment of 
the Rural Radio Network Inc. 
[ BROADCASTING, Aug. 16]. Located 
in New York State, and wholly- 
owned by 10 farm organizations, 
the FM network provides service 
for 118,000 New = farms. 
Headquarters re at Ithaca. 


Other stations are in Wethersfield, 
Bristol Center, DeRuyter, Cherry 
Valley and Turin. Each station has 
a 250-w GE FM transmitter with 
effective radiated power of 1.3 kw. 
Service areas overlap, making pos- 
sible the all-radio network. Each 
of the transmitters is located at an 
elevation of at least 2,000 feet, 
offering line-of-sight transmission 
(Continued on page 82) 


On All Accounts 


E DRINKS Dad’s Old Fash- 
H ioned Root Beer and eats 

Joy Candy because he 
wants to, not because they happen 
to be two highly remunerative ac- 
counts he originated, claims Arthur 
M. Holland, owner of Malcom-How- 
ard agency in Chicago. 

An advertising executive who 
has never been anything less in 
his professional career, Art has 
“promoted some kind of product” 
ever since he was 18. Born in Chi- 
cago in 1907, he at- 
tended local element- 
ary schools’ and 
Crane Technical 
High school. Gradu- 
ating at 16, he en- 
rolled for commerce 
studies at North 
western U. and sur- 
mounted work-and- 
school barriers by 
completing three full 
years of academic 
studies in four years 
of night school. 

After snaring a 
lead from an employ- 
ment agency, he ap- 
plied for a job as 
assistant advertising 


manager of End-O- ART 


Corn Labs. (phar- 

maceuticals), now operating in 
Vermont, and was hired. One year 
later, at the age of 19, he was 
given the title of advertising man- 
ager. His duties, concentrated on 
buying newspaper space, left him 
occasional evenings to woo and win 
Ann Peltz, whom he met at a 
friend’s home. On Art’s 20th birth- 
day, the couple was married. A 12- 


year-old son, Eugene, is attending | 


the U. of Chicago laboratory 
school. 

Switching to Western Manufac- 
turing Co., Chicago, manufacturer 
of boys’ clothing, as advertising 
manager, Art remained there 
briefly, and later (by now he’s 
23) took on similar duties at New- 
art Clothing Co., where he remain- 
ed three years. With a backlog of 
advertising experience and an in- 
grown desire to ex- 
pand his already 
elastic horizons, he 
organized the Mal 
colm-Howard agen 
cy in partnership 
with Sol Caplan. 

“Caplan supplied 
the funds, I gave 
the time, and we 
both hatched ideas,” 
Art explains. Mr. 
Caplan, now owner 
of the Marvin Paper 
Co., Chicago, one of 
largest firms of its 
kind in the country, 
sold Art his share 
of the agency in 
1934. 

Limiting his ac 
counts to Chicago 
retail stores at the outset, Art 
signed for the first time Newart’s, 
Rubin’s Clothing Store, Joy Candy 
Co. and Holland’s Jewelers (owned 
by an uncle), all of which the 
agency still carries because of a 
“weird combination of good luck 
and sentiment,” he said. 

The Dad’s Old Fashioned Root 
Beer account, created in 1939 by 

(Continued on page 79) 


DAVENPORT, 


The 40th retail market 


DAVENPORT 
ROCK ISLAND 


“FIRST station to e 
tablish exact timi 
for beginning a 
ending of all pro} 
grams.” 


AM < 5.000 w., 14204 


FM 47 kw. 1037 


C.P. 22.9 Kw. 
TV val and avral 
Channel 5 


BASIC NBC Affiliate 
iow 


National Representatives 
Free & Peters, Inc. 


BROADCASTING e Telecastif 

















NV ., 1.420% 


, 1037 
DO Kw. ve 


nd ovrel 
15 


owl 


-astil 








IN IOWA THEY TURN ON THE 
IGNITION-THEN THE RADIO, 





HE 194% lowa Radio Audience Survey * 

shows that 41% of lowa car owners have 
radios in their cars—that these extra (“‘non- 
Hooper”!) radio listeners provide a very 
substantial bonus audience! 


On long trips, 60.1% of car radios were re- 


ae 


ported to be in use ‘“‘almost all the time” or 
“quite a bit of the time.” On short trips. 
the remarkably high percentage of 36.6 are 
heard “almost all the time” or “‘quite a bit 


of the time.” 


Up-to-date, factual information on use of car 
radios is only one of many new and extremely 
interesting subjects covered in the 1948 
Iowa Radio Audience Survey. They confirm 
the Survey’s ll-year policy of modernizing 
your old data—“bringing to light new infor- 
mation not previously gathered.” 


For all the information you need about radio 
in Iowa, write us for your copy of the 1948 











ee ee ee 


Dod > 
S 


lowa Radio Audience Survey—today—or 


ask Free & Peters. 


% The 1948 lowa Radio Audience Survey is a “must” 
for every advertising, sales, or marketing man who 
is interested in the lowa sales-potential. 


The 1948 Edition is the eleventh annual study of 
radio listening habits in lowa. It was conducted by 
Dr. F. L. Whan of Wichita University and his staff, 
is based on personal interviews of 9,224 Iowa fami- 
lies, scientifically selected from the city, town, vil- 
lage and farm audience. 


As a service to the sales, advertising, and research 
professions, WHO will gladly send a copy of the 
1948 Survey to anyone interested in the subjects 
covered. 


Winl© 


+ for lowa PLUS # 


DES MOINES . . . 50,000 WATTS 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 
FREE & PETERS, INC., National Representatives 














KLAC-TY, the new Los Angeles TV station, 

looks like a ‘winner’. Before opening last month, 
KLAC-TY contracted to telecast all U.C.L.A. and 
Southern California games to be played 

inl. A. this fall. Now KLAC-TV has appointed 
Adam J. Young, Jr., America's top radio and 
telaiston representatives, to tell national advertisers 
the KLAC-TV story. With this kind of 

sure-fire programming, 


KLAC-TV can't miss! 


1) WEST 42nd STREET © NEW YORK, N. Y. 
RADIO & TELEVISION REPRESENTATIVES 
NEW YORK @® CHICAGO © LOS ANGELES © SAN FRANCISCO 
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Rusiness 


ANY 


M. WRIGLEY JR. Co., Chicago (chewing gum), sponsoring fiy 
Madison Sauare Garden rodeo sessions on CBS-TV. Wrigl 


sponsored events to be carried by WCBS-TV New York, WCAp 


INTIAAT UM ih 


TV Philadelphia, WMAR-TV Baltimore, WNAC-TV Boston. Ageng 
Ruthrauff & Ryan. 
BIRDS EYE-SNIDER Division of General Foods Corp. on Sept. } 





launched heavy schedule of spot announcements and home econonj 
participations on Northern California radio stations. Campaign bag 
up Birds Eye-Snider expansion in this market under new distributy 
Stapland Ine. of San Francisco. Agency: Young & Rubicam Inc., §% 
Francisco. 


PACKARD BELL Co., Los Angeles (radio and television manufacturer 
contracts for 52 week sponsorship of what is believed to be Souther 
California’s first combined radio-television series, with Packard B, 
Television Talent Test starting Oct. 30 on KFI and KFI-TV. Agence 
Abbott Kimball Co. Inc., Los Angeles. 





PEPSODENT DIVISION of Lever Brothers Co., appoints Ruthrauff 
Ryan, Inc., New York, as its Canada agency for Lypsyl, lip pomade, 


EDGECOMB STEEL Co. names Gray & Rogers, Philadelphia, to hand 
its radio advertising. 


HARRY B. COHEN Adv. Co., New York, appointed to handle Minip 
Dry Shampoo account for Block Drug Co., Jersey City, N. J. 


WINE GROWERS GUILD, Lodi, Calif. (Guild Wine), announces telé 
vision spot campaign, which includes time on video stations in Ney 
York, Chicago, Los Angeles and San Francisco, when stations in latte 
city go on air. Agency: Honig-Cooper Co., San Francisco. 


B. F. KUPPENHEIMER & Co. (men’s clothing) sponsoring five minu 
film of newsreel football clips before WNBT New York telecasts of lea 
ing college grid games this season. Bill Slater does narration for film 
which review football games and personalities. 


ALUMA-LOCK Corp., Portland, Ore. (interlocking aluminum shingles 
appoints Schultz & Ritz, same city, to handle advertising. Radio wi 
be used. 


JOHN IRVING SHOE Corp., (Boston account) given to Ray Austria 
& Assoc., New York. Largest radio and television campaign ever usd 
by ninety-unit chain wil! be launched, agency said. Plans are sti 
nebulous. 


MODE O’DAY, Los Angeles (retail dress chain), Oct. 4 started td 
minute sponsorship of Surprise Package on 14 ABC Pacific station 
Mon., Wed., Fri., 2:15-2:25 p.m. (PDST). Contract is for 13 week 
Agency: Glasser-Gailey Inc., Los Angeles. 


CUNNINGHAM’S Drug Stores, Detroit, Mich., sponsoring Cunning 
ham’s Sports Ace, ten minute football program to precede U. of Michi 
gan football games on WWJ-TV Detroit. Agency for Cunningham 
is Simons-Michelson Co., Detroit. 


VAN HEUSEN SHIRTS sponsoring Paul Hodges’ Dress and Guest 
Fridays at 8:30 p.m. on WEWS (TV) Cleveland. Agency: Grey Ad 
New York. 

NATIONAL BREWING Co., Baltimore (National Premium Beer), " 


sponsor all home games of Washington Capitols Basketball Team # 
WWTG (TV) Washington. Agency: Owen & Chappell Adv., New Yor 


COLONIAL AIRLINES, New York, to sponsor Swing Into Sports 
WABD (TV) New York. Agency is Seidel Adv., New York. 


KELLOGG Co., London, Ont., appoints Kenyon & Eckhardt, Toromt 
to handle all Kellogg products in Canada. 


BEKINS VAN & STORAGE Co., Los Angeles (moving, storage), 
6 started for 52 weeks, Hollywood Music Hall on 10 CBS Pacific st 
tions 8:30 p.m. (PDST). Agency: Brooks Adv., Los Angeles. 





(Continued on page 81) 
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re you one of the foiks who’ve been buying roadcast Measurement Bureau studies—on a 


Pacific Coast Network coverage on the basis of a plus mar- highly impartial basis— prove that each of the four net- 
ket that—in reality—doesn’t exist at all? Isn’t it a little like works on the Pacific Coast has at least 90% coverage of 
paying for the hole in the doughnut...and isn’t it time the entire market (ABC has 95%) ... whether it’s little 
you asked yourself how much that hole is costing you? Lemoncove in the Sequoias’ shadow, or big Long Beach. 


On the coast you cant get away from 


ABC 


FULL COVERAGE... In counties where BMB penetration is 
50% or better: and by virtue of improved facilities, 94.7% of ALL 
Pacific Coast radio families (94% of its retail sales) are reached 


by ABC. 
INCREASING AUDIENCE...Every month ABC Pacific is a 


better buy than the month before. Average evening Hoopers are 
now 37% over 1945; and morning ABC Pacific has been the top 
Hooper coast network for 10 out of the last 12 months. 


PROMOTION...No other network consistently backs its pro- 
grams with the intense promotion showmanship that makes 
ABC’s programs talked about and listened to. Good ratings 
depend on good shows, but ABC does give you the coverage and 
the promotion that helps boost Hoopers. 


AVAILABILITIES... ABC still offers extremely worthwhile 
Pacific Coast availabilities including: 9:00-9:30 p.m. Sunday, 
6:30-7:00 p.m. Thursday, 7:00-7:30 p.m. Saturday. 





LOWER COST...ABC brings you all this at a cost per thou- 
sand radio families as low or lower than any other Pacific net- 
work. No wonder we say—whether you're on a Coast network 
or intend to be, talk to ABC. 


all in an ABC representative who has the WHOLE 
story on Pacific Coast network coverage ... because we 


think it’s a darned shame for anyone to pay extra for the 
hole in the doughnut. You'll learn some astonishing IF] NETWORK 


truths on the complete picture. 


NEW YORK: 30 Rockefeller Plaza - CIrele 7-5700 
DETROIT: 1700 Stroh Building 26 - CHerry 8321 
CHICAGO: Merchandise Mart Building - DElaware 1900 
LOS ANGELES: 6363 Sunset Boulevard - HUdson 2-3141 
SAN FRANCISCO: 155 Montgomery Street - EX brook 2-6544 
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WORK CALIBRE PRO 


local station cost 


Back in 1931, Stan Boynton coined the name “Spot” 
for Scott Howe Bowen, Inc., as a means to identify 
concentrated broadcasting in selected markets, “via 
transcription” —as opposed to the general plan of net- 
work broadcasting. Back in 1931, C. O. Langlois, 
President of Lang-Worth Feature Programs, Inc., was 
general manager of the transcription division of Scott 
Howe Bowen, Inc., which produced the vehicle that 
made “Spot” (1) a highly successful form of broadcast- 
ing for the national advertiser, and (2) provided a 
lucrative income to radio stations. 





Through the intervening years, however, the brain- 


child of Boynton and Bowen lost its original meaning 


and now the industry heralds a second christening. 
But—though the old name changeth, the vehicle, 
“via transcription,” still carries on as the best means 
to promote sales in individually desired markets. 
Today Lang-Worth is foremost in the sincere drive 
to revitalize this method of national advertising. 
Therein lies the phenomenal success of the Lang- 
Worth plan: **Network Calibre Programs at Local 


Station Cost.” 





HE CAVALCADE 
VY 


yfplege- 


conducting 


More t 
do buy 


all 


Broadcasters are welcoming a revival 
of full-scale national and regional 
campaigns on selected stations—via 
transcription. This powerful method 
of broadcast advertising grew to 
maturity in the early °30’s but with- 


ered on the vine through lack of 


leadership. Recently, modern Argo- 
nauts of Advertising ‘‘rediscovered”’ 
this direct line to consumer sales— 
and the revival is in full swing! 

Two years ago Lang-Worth read 
the “signs” and began preparations 
to assist the Industry in a revival 
that was inevitable. April 1, 1948 
it emphasized its position of leader- 


han 600 ¢ 
Lang-Worth 


dvertisers 
shows — 


* 
> 


ship by announcing a special com- 
mercial program service for adver- 
tisers and agencies. 


Today, after 6 months, Lang- 
Worth affiliates are servicing 618 in- 
dividual advertisers with tested pro- 
grams of network calibre... at local 
station cost. 


Sales have been phenomenal — 
automobiles, groceries, dry goods, 
tires, drugs, insurance, jewelry, paint, 
shoes and radios are being adver- 
tised and sold by Lang-Worth pro- 
grams....and paid for with money 
that was formerly spent in other media! 


Foremost in the series of special production 
shows offered by all Lang-Worth stations are: 


T HE CAVAL C ADE 0 F M U SI C: Big-time entertainment, written and produced 


with tailor-made precision. Features 35-piece pop-concert orchestra and 16- 
voice chorus under the direction of D’Artega. Spotlights a galaxy of all-star 
guest acts, such as Tommy Dorsey, Anita Ellis, Vaughn Monroe, the Modern- 
aires, Tito Guizar, Riders of the Purple Sage, Frankie Carle and many others. 
Acclaimed by advertisers as the most dynamic musical show on transcription. 


30 minutes, once weekly. 


THROUGH THE LISTENING GLASS: “Adventures in the Wonderland of 


Music!” Another brilliant Lang-Worth production starring the radiant voices of 
the “Silver Strings” under the direction of Jack Shaindlin. Features weekly appear- 
ances of the renowned Lang-Worth Choristers and a carousel of guest vocalists... 
Dick Brown, Joan Brooks, Johnny Thompson and others. Program is a kaleido- 
scope of your favorite music... written and performed with dignity, grace 


and glamour. 30 minutes, once weekly. 


THE EMILE COTE GLEE CLUB: One of the most commercial units in radio 


today, based on the consistently highest Hoopers of any transcribed feature. 
This celebrated all-male Glee Club of 16 voices—with soloists Floyd Sherman, 
Stanley McClellan and Percy Dove—boasts a completely different and arresting 
“sound”... .in a repertoire of more than 200 well-known standards, pop-tunes 
and memory melodies. Program has “‘class-appeal” to the solid buying class 
and meets the demand for “across the board” programming. 15 minute shows, 


5 times weekly, 


For full listing of Lang-Worth affiliated stations, contact: 


LANG-WORTH feature programs, int. 


Network Calibre Programs 
at Local Station Cost 


STEINWAY HALL, 113 WEST 57th ST., NEW YORK .19, N.Y. 




















ON THE 
WASHINGTON SCREEN 





FROM A VANTAGE POINT on the second deck of Griffith Stadium, WMAL-TV 
television cameras are on hand for all the home games of the Washington Red- 
skins. WMAL-TV will also televise Redskin games in Philadelphia and New York 

. and will complete an unbroken 13-Sunday schedule of top pro football by 
televising four New York Giant games. The portion of the booth shown represents 
about one-third of the set-up used for the simultaneous broadcast over WMAL-TV 
and WMAL to a special Amoco network. 


EXCITING . . . DRAMATIC... 
me RILLING! That's the Washing. 
ton Redskins, sparked by ace _ passer 
Sammy Baugh. Through thick and thin, 
there's nothing as loyal as a Redskin 
fan. Redskin football games are the 
most talked about, most important sports 
event in Washington. 





TOPS 
American Oil Company, and Lord 


IN SPONSORS, TOO! The 


Baltimore Filling Stations, do a 

clever selling job through their 
“Amoco Man''—who does the commer- 
cials in front of a filling station set up 
in the WMAL-TV studios. The commercials 
are not only effective—they're interest- 
ing! 


-_- HARRY WISMER, America’s 


ace sportscaster, does the play- 
by-play on TV and AM. Thus, the best 
in everything is combined to make the 
Redskin telecasts and broadcasts tops in 
entertainment. 


WMAL-TV 


THE EVENING STAR STATIONS 


WASHINGTON, D. 
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Fh tes L. (Ned) KOENIG, former account executive with We 







Marquis Inc. and Honig Cooper Co., Los Angeles agencies, joj 
Hollywood office of Young & Rubicam Inc., in same capacity, 


HAMILTON WILSON, of Foote, Cone & Belding International, tran | 
ferred from London to New York overseas staff of agency. He was wien” 
agency’s London office for two years and before that with J. Walt 14 
Thompson, Toronto. £s 





BILL GRAHAM, former promotion manager and publicity director 
WSM Nashville, joins Neble-Dury & Assoc., Nashville, as account exe 
tive. 


CLARKE R. BROWN appointed director of radio and 
television dept. in St. Louis office of Gardner Adv. 
Co. MAY KOHLER appointed assistant director. 


ARCHIBALD DOUGLAS, account executive in New 
York office of Erwin, Wasey & Co., transferred to Los 
Angeles office in same capacity. EARL HOWRY also 
joins agency as account executive. 


MILTON H. HOFFMAN, Allied Adv., Los Angeles, 
account executive, and Janet Hammerdinger, have an- 
nounced their marriage. 





Mr. Graham 


WILLIAM P. WALKLEY, formerly associated with National Assn. { 
Manufacturers and the American Mutual Liability Insurance Co., joi 
staff of John C. Dowd Adv., Boston. 


GLENN KYKER joins Powell Grant Adv., Detroit and Cleveland, # 
radio and television director. GEORGE BURDICK appointed accoum} 
executive and production chief for firm. His assistant is FREDERICH 


R. SITTER. 


T. BIRCHARDE KENVIN, JOSEPH B. CROSSEN, IRVING E. CARI 
SON and NORMAN MacAFEE join W. Wallace Orr Adv., Philadelphi 
All four previously associated with advertising. 


RALPH H. WITMORE, account executive of Allied Adv., Los Angele 
is the father of a boy, Ralph H. Witmore, III. 


ALAN KENT joins creative staff of Biow Co., New York. He former! 
owned his own firm, Kent & Johnson. Mr. Kent will be in charge « 
production of radio commercials and spots for agency. 


FEHR GARDNER, president of Allied Adv., Los Angeles, is recupe 
ating at Temple Hospital, that city, following an appendectomy. 


CEDER ADVERTISING Co., St. Paul, has completed purchase of E. 
McGuire Adv., same city. McGuire agency was opened in 1933, Ceder } 
1946. Agency will continue to operate from newly enlarged Ceder 0 
fices at 316 Oppenheim Bldg., St. Paul. 


MRS. C. HICKMAN PHALEN, formerly with Wiley Frazee & Daven 
port, New York, joins Wm. Von Zehle, New York, to work on radio a@ 
vertising side of agency’s fashion and textile accounts. 


FORD SIBLEY, San Francisco manager of Foote, Cone & Belding, name 
member of board of governors of Northern California Chapter, Amer! 
can Assn. of Advertising Agencies. He succeeds Les Moseley, resigned 


HENRY GLOWER, former head of his own agency in San Francis¢ 
joins Long Advertising Service, that city. 


PAUL RADIN assumes post of vice president of William Kester a 
Co., Oct. 15, following resignation as West Coast motion picture 4 
vision vice president, Buchanan & Co. FREDERICK N. POLANGIN 
former Eastern advertising and publicity director of Enterpri 
Studios, New York, succeeds Mr. Radin. Mr. Polangin formerly operate 
own Washington firm, specializing in motion picture accounts. 


DEUSS-GORDON Adv. Ine., Chicago, announce formation of that @ 
ganization as an outgrowth of Midland Adv. Agency. EDMUND DEUSS 
former owner of Midland, is president of new concern. Other officel 
include: MARVIN GORDON, vice president; EARL COLLING, cop 
chief; and BERNARD BERIN, research and industrial account directo 
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Billion Dollar Sacramento Trading Area 


KFBK SACRAMENTO 
GOES TO 50,000 wars 


(EFFECTIVE NOW) 
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ero , at 5 PM, KFBK Sacra- 

ar, 
Angele mento became one of the most powerful sta- 

tions in the country. KFBK boosted its power to 
former! 50,000 watts for one reason: to solidify its cover- 
large ( - ° 

age of the 21-county Sacramento Trading Area. 
recupe How good a market is this part of Northern 
| California? According to Sales Management, it’s 
of E. worth more than $1 Billion in gross buying power 
a . worth $765 Million in annual retail sales. In 
eder 0 <b ‘ 

population it outranks Pittsburgh. 

Dave Now, KFBK will broadcast a strong, clear signal 
adio af into every corner of this rich market. And listeners 
- oN HaNcIsco will get KFBK’s topflight programs at the same 
” asial (\) position on their dials—there has been no change 
esigned of frequency. 

SACRAMENTO TRADING AREA e SERVED BY KFBI 
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that ol we Ps . ee en 
= Affiliated with the American Broadcasting Company 
G, cop Paul H. Raymer Company, National Representative 
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MEA TLNLIUERAT NOL OATUROUH 


Telestatus 


FATAL AA 1 


TOTAL of 358 advertis- 

ers used 278 hours of tel- 
evision programs and an- 
nouncements to sell their 
wares and services to the 
video viewing public during 
the week of Sept. 5-11, accord- 
ing to the September Rora- 
baugh Report on Television 
Advertising, based on reports 
from 32 TV stations in 19 cities, 
all with TV service at that time. 
Included in the total of 358 are 
21 advertisers who sponsored 24 
programs on the TV networks, 120 
spot advertisers (including four 
companies who were also counted 
in the network total) and 221 local 
accounts (Table I). The first week 
of August [BROADCASTING, Sept. 
6], Rorabaugh reported 18 TV net- 
work advertisers, sponsoring 21 
programs, 122 spot video adver- 
tisers (including six who also used 
network television) and 197 local 
TV advertisers. The September re- 


HUN 


MM TTT 
AW Hitt 


AA 


the number of TV network users, a 
1.6% decrease in the spot adver- 
tiser total and a gain of 12.2% in 
the local TV advertiser field. 

Analyzed by class of product ad- 
vertised, the breakdown in Table I 
shows radios, phonographs and 
musical instruments’ (including 
TV sets) first with 60 advertisers, 
of which 51 were local dealers. Ap- 
parel advertising ranked second 
with 44 advertisers, 31 of them at 
the local retail level. Beer and wine 
advertising was third with 36 ac- 
counts. This ranking identical 
with that for August. 

An analysis of September 5-11 
video business by markets (Table 
II) shows Philadelphia in the lead 
for the fourth consecutive month, 
or ever since the inauguration of 
the Rorabaugh video reports, with 
89 active accounts for the week. 
This is well ahead of the total of 
76 accounts reported by New York 
TV stations during that week, but 
the two cities are much closer than 


is 


port shows a 16.7% increase in’ in August, when Philadelphia had 
TABLE | 
TV Advertisers During Week of Sept. 5-11 
Network Spot Loco! Total 
1. Agricultural & Farming " i 
2, Apparel, footwear & accessories 3 10 31 44 
3. Automotive, automotive accessories & equipment 2 2 27 31 
4. Aviation, aviation accessories & equipment 
5. Beer, wine & liquor 36 36 
6. Building materials, equipment & fixtures 4 3 7 
7. Confectionery & soft drinks 10 2 12 
8. Consumer services } 13 14 
9. Drugs & remedies 1 3 4 
10. Entertainment & amusements 1 2 3 
11. Food & food products 4 13 12 29 
12. Gasoline, lubricants & other fuels 2 3 1 6 
13. Horticulture 1 3 a 
14. Household equipment & supplies 1 6 6 13 
15. Household furnishings ! 6 7 
16. Industrial materials ! 1 
17. Insurance 2 2 
18. Jewelry, optical goods & cameras 5 9 14 
19. Office equipment, stationery & writing supplies 2 3 5 
20. Publishing & media 3 4 7 
21. Radios, phonographs, musical instruments 
& accessories 3 6 51 60 
22. Retail stores & shops 14 14 
23. Smoking materials 2 5 1 8 
24. Soaps, cleansers & polishes } 3 5 9 
25. Sporting goods and toys 1 2 3 
26. Toiletries 2 4 2 8 
27. Transportation, travel & resorts 3 3 
28. Miscellaneous 3 15 18 
TOTAL 21 120 221 362” 
*Larger than the actual total as four network activities also use spot TV advertising 
TABLE 11 
Morkets and Tyoves of Accounts, Sept. 5-11 
local- Total Total Gain 
Network Spot Retail Accts. Accts. or 
Market & Stations Accts Accts Accts. Sept. 5-11 Aug.1-7 Loss 
Baltimore (2)—WBAL-TV, WMAR-TV 22 17 33 72 62 +10 
Boston (2)—WBZ-TV, WNAC-TV 14 9 6 29 23 +6 
Buffalo (1)—WBEN-TV 2 8 5 15 15 
Chicago (2)—WBKB, WGN.-TV 1 30 14 45 40 +5 
Cincinnati (1)—WLWT 3 12 3 18 17 +1 
Cleveland (1)—WEWS g 7 16° 13 +3 
Detroit (1)—WW4J.-TV 4 10 9 23 20 +3 
los Angeles (2)—KTLA, KTSL 1 17 23 4) 4) - 
Milwaukee (1)—WTMJ-TV 3 5 17 25 20 +5 
Minneapolis (1)—KSTP-TV 2 3 2 7 7 
New Haven (1 WNHC.TV 3 4 W 18 13 +5 
New York (6)—WABD, WATV," WCBS-TV 
WJZ-TV, WNBT, WPIX 24 42 10 76 65 +11 
Philadelphia (3)—WCAU-TV, WFIL.TV, WPTZ 22 32 35 89 86 +3 
Richmond (1)—WTVR 15 % 6 24 2n a 
Salt Lake City (1)—KDYL-TV 1 3 4a & ¥ —_ 
Schenectady (1)—WRGB-TV 16 4 — 20 21 aw] 
St. Lovis (1)—KSD-TV 4 10 7 21 17 +4 
Toledo (1)—WSPD-TV 3 5 15 23 28 5 
Washington (3)—WMAL-TV, WNBW, WTTG 24 18 29 71 60 ial 
“WATV reported no spot or local business during the week of Sept. 5-11 
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TABLE Ill 
Newly Active Accounts Reported for First Time in September 

Network Spot Local-Retai! Te 
Baltimore 5 3 7 1 
Boston 5 2 1 d 
Buffalo ’ 3 \ 
Chicago ’ 8 6 1 
Cincinnati ) 1 u 
Cleveland 2 2 
Detroit 2 1 2 : 
Los Angeles 1 4 6 i 
Milwaukee 1 WW 1 
Minneapolis 1 ! 
New Haven 1 5 é 
New York 5 9 3 v 
Philadelphio 5 5 4 7 
Richmond 3 4 ; 
Salt Lake City ! } : 
Schenectady 4 fl 
St. Louis 2 2 L ‘ 
Toledo 2 z 
Washingtor 5 3 9 ! 
86 TV advertisers to New York’s TABLE V 
35. N fork le ker City 
65. New York led the Quake \ ie oo ee es ee 


in the number of network (24 to 
22) and spot accounts (42 to 32). 
but lost the overall leadership in 
the local field, where Philadelphia 
boasted 35 advertisers to New 
York’s 10. 

New York and Washington were 
tied for first place in the number 
of new video accounts, with 17 
each. Boston and Chicago also tied 
for third rank, with 15 new ad- 
vertisers apiece, while Philadel- 
phia ranked fifth with 14 (Table 
III). 

When the commercial video time 
for the measured week is broken 
down by program types (Table IV) 
sports again count for more than 
half of the total sponsored TV 
hours during the week. The 53.3% 
for Sept. 5-11 is two per cent be- 
hind the 55.3% of all TV spon- 
sored time during Aug. 1-7 per- 
centagewise, but in actual] time the 
148 hours and 10 minutes of sport 
telecasts during the September 
week surpassed the August week’s 
sports total time on TV by exactly 
three hours. 

News ranked secondéin volume of 
sponsored time on video stations 
during the September week, with 
27 hours and 43 minutes, more 
than four hours ahead of the total 
TV news commercial time in the 
August test week, when this class 


By Broadcast Hours 


Week Ww 

Sept. 5-11 hug 
Audience Participation ‘B I 
Childrens 7 
Discussion 9 1 
Drama 4 
Education 10 { 
Musical 6 '" 
News 2 : 
Quiz 8 
Sports } 
Special Events 12 
Variety 3 7 
All Announcements 5 ‘ 


programs, second in August whi 
they accounted for 29 hours a 





25 minutes of commercial TV 
time, fell to 17 hours and 25 m 
utes and to third place in Septe 
ber. Table V shows the ranki 
of all TV program types for 
two months. 

From the amount of time « 
sumed, video announcements 4 
counted for 15 hours and 27 m 
utes, 5.6% of the total commert 
hours (Table VI), a slight gd 
from August when they totaled 
hours and 10 minutes or 5.0 
The number of sponsors of TV 4 
nouncements, however, leaped fr 
199 in August to 235 in Septe 
ber, while the number of televisi 
program sponsors rose, less spé 








of video fare ranked third. Variety (Continued on page 8&3) 
TABLE IV 
Video Service Analysis (C cial Teleca 
September 5-11 
Studio All Remotes 
Studio Studio Film* (Live (Live Total By 
Live (or slide) &/orFilm)* &/or Film) Prog-Class 

Program Type Hrs-Min Hrs-Min Hrs-Min Hrs-Min Hrs-Min Perce 
Aud. Participation 2:55 — :30 — 3:25 V2 
Childrens 7:45 :20 :20 :30 8:55 i 
Discussion 2:30 :29 2:15 5:14 i 
Drama 7:15 9:10 — 16:25 5s 
Education 3:35 1:00 :15 - 4:50 | 
Musica! 11:00 :15 1:12 ~ 12:27 4s 
News :50 23:23 3:30 - 27:43 Vor 
Quiz 5:20 - :25 :30 6:15 2 
Sports 1:40 2:50 1:40 142:00 148:10 3 
Special Events 

(Other than sports :05 - 2:00 2:05 0 
Variety 15:50 05 1:30 17:25 6 
Weather Reports :05 :17 :03 :25 
Time signals - 1:44 :13 - 1:57 54 
Other Announcements 1:01¥2 9:13V2 2:39 1 13:05 , 
Miscellaneous 8:40 1:00 - 9:40 34 
Total Hrs-Minutes by — — — : 

Service Category 68:26'/2 48:51 15:32 145:11 278:01 100 


“Including Network progroms 
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“terrific” and “colossal” and television population in Atlanta already warrants the atten- 
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By SOL TAISHOFF 

HAT WILL happen to the FCC 
Gov. Thomas E. Dewey is elect- 
three weeks hence and ascends 
the Presidency next January, as 
bw appears likely? 

The only certainty is that there 
] be a new chairman—a Re- 
hblican—who will take over the 
ins from Democratic Chairman 
ayne Coy. The appointment may 
on an “acting” basis until such 
me as the new Chief Executive 
prepared to make a “permanent” 
signation. 

And once the permanent chair- 
an is designated, significant 
nges in the FCC staff—in the 
fice of secretary and in key spots 
itt Law Bureau—are to be 
pected. The Examiners Division 
ould not be affected, since these 
@pointments no longer are sub- 
to the political system, but, 
e federal judgeships, are perma- 
nt appointments, Similarly, the 
gineering staff probably would 
t be disturbed since it is regard- 
as outside the sphere of political 
uence. 

































Speculation Widespread 
Because the polls indicate a 
ange in administration, specu- 
tion about the makeup and policy 
rection of the FCC is widespread. 
far as is known, Gov. Dewey 
snot talked with his party lead- 
ship about the FCC. But his 
ws on radio are well-established. 
>is unqualifiedly against the ex- 
ing order, carried over from the 
ew Deal. And he is a stickler for 
tpert administration and econo- 
y in government. 

Since there are no present FCC 
Acancies, the new Chief Execu- 
ve might select his chairman 
om among the three incumbent 
epublicans. In order of seniority, 
ey are: Rosel H. Hyde of Idaho; 
bbert F. Jones of Ohio, and 
rorge E. Sterling of Maine. 
Chairman Coy will offer his res- 
mation to the new President if he 
sires to make an outside appoint- 
ent to the chairmanship. 

Of the three incumbent Republi- 
ns, Mr. Jones, who for nearly a 
rade was a member of Congress, 
most frequently mentioned for 
¢ chairmanship. A lawyer and an 
Mefatigable worker, he had the 
Pport of the Republican leader- 
Ip in Congress when he was ap- 
Inted to the FCC last fall. Even 
n it was generally thought he 
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Possible Post-Election Complexion Studied 





would ascend to the chairmanship 
under a Republican administration. 

Mr. Jones’ philosophy of regula- 
tion departs radically from that 
of the Democratic majority. He 
has consistently dissented from the 
type of “judicial law-making” in 
which the FCC has indulged and 
which has aroused the wrath of 
Congressional committees dealing 
with radio regulation. Mr. Jones 
also is strongly in favor of remov- 
ing the FCC from the political 
pale and of cloaking it with quasi- 
judicial status. 

Position of Hyde, Sterling 

Comr. Hyde, former’ general 
counsel whose service in radio reg- 
ulation dates back to 1928, has 
never been active in politics. This 
is true also of Comr. Sterling, for- 
mer chief engineer, who was ele- 
vated to a commissionership last 
January after two decades in ra- 
dio regulation. Both are regarded 
as good administrators, but neith- 
er, as things stand now, carries the 
political weight of Comr. Jones, 
largely because the latter is so 
favorably known in Congressional 
circles. 

The term of Chairman Coy, who 
was drafted for the chairmanship 
by President Truman last Decem- 
ber, doesn’t expire until June 30, 
1951. Thus, with a change in ad- 
ministration, it is 
would revert to the 
commissioner, It is believed, how- 


presumed he 
status of a 





ever, that Mr. Coy would be dis- 
posed to tender his resignation to 
the new President to permit him 
to designate one of his own selec- 
tion for the chairmanship. 
Chairman Coy, unlike certain of 
his colleagues, does not favor a 
rotating chairmanship. If the new 
President had in mind naming an 
outsider to the chairmanship, Mr. 


Which way will the hand fall 
if Gov. Dewey is elected? .. 
Coy’s resignation would make that 
possible. Otherwise, the Chief Ex- 
ecutive would have to await the 

next vacancy. 

The term of E. M. Webster, re- 
tired Coast Guard commodore, and 
an expert in safety and special 
services, expires next June 30. Be- 
cause Mr. Webster is regarded as 


perhaps the nation’s outstanding 
expert in these specialized fields, it 
is thought that his colleagues would 
urgently recommend his reappoint- 
ment. A native of Washington, he 
is an independent, politically. 

Whether Mr. Dewey has in mind 
an “outsider” is not now known. 
There has unconfirmed talk 
about appointment of Sen. Wal- 
lace H. White Jr., to a federal 
administrative post. He is co-author 
of the original Radio Act of 1927 
and of the Communications Act of 
1934. 

Sen. White ends his legislative 
career with the convening of the 
new Congress in January. He was 
not a candidate for the Republican 
nomination and his seat will be 
taken over bv Senator-elect Mar- 
earet Chase Smith, former Repub- 
lican Congresswoman. 


been 


White’s Background 

Sen. White’s decision not to run 
again was premised primarily upon 
frail health and the rigors of the 
majority leadership in the Senate. 
He was also chairman of the Inter- 
state & Foreign Commerce Com- 
mittee, in which radio legislation 
originates. 

Two years ago a move had de- 
veloped to draft Sen. White, then 
the minority leader, for the then- 
existing Republican vacancy. The 
Senator did not look with disfavor 
on the suggestion, but felt he could 
not accept less than the chairman- 


(Continued on page 22) 








LUSH TV DEAL American Tobacco Budget High 


GLOWING evidence of television’s 
potential bonanza appeared on the 
horizon last week as the American 


Tobacco Co. prepared to sign a 
26-week contract for what was 


believed be the first regular com- 
mercially-sponsored series of films, 
specially prepared for television. 
The deal, reportedly entailing op- 
tions over a five-year period, sub- 
ject to renewal or termination, was 


in the vicinity of $1,500,000 or 
$2,000,000. 

Actual signatures all appeared 
to be lacking, pending revision 
in New York of certain contract 
provisions. Negotiations for the 
tobacco firm are being handled 
through its agency, N. W. Ayer & 


Son Inc. and involved R-B Produc- 
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tions, newly-organized TV film 
sales organization, and Marshall 
Grant Productions, which would 


produce the series in Hollywood. 


The series of films would be 
based on outstanding novels in 
the public domain, thus keeping 


costs to a minimum. They would 
vary in length from 20 to 30 
minutes. Tentatively titled World's 
Greatest Novels, and scheduled for 
early in January 1949, the pro- 
gram will be carried on NBC’s 
Television Network and some ad- 
ditional non-affiliated stations. Ac- 
tual starting date was unknown, 
but it was believed the telecast 
would be aired either Tuesday 
or Friday evenings, probably the 
latter, 8:30-9 p.m. Once a year, 


within the space of two 26-week 
periods, an eight-week hiatus is 
provided, according to reports. 
American Tobacco Co. will pay 
an estimated $200,000 during the 
first 26 weeks for film costs alone, 
plus station and network. Films 
would run about $8,500 each. 
Some of the contract’s features 
were believed to be: 
Provision that American 
bacco would purchase the films, 
with rights to drop the option 
after any 26-week period. Title to 
rights would rest, however, with 
Marshall Grant Productions, which 
would, in turn, lease the film to 
the tobacco firm, it was indicated. 
After a 12 month period, the pro- 
page 60) 
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BERGEN BATTLE NBC, CBS Vie For Comedian 


ONE OF THE highest-priced pack- 
ages in radio, Edgar Bergen and 
his wooden assistants, was the cen- 
ter of a tug-of-war last week be- 
tween NBC and CBS. Not an inch 
of ground had gained by 
either at week’s end. 

Mr. Bergen’s show, which his 
present sponsor, Standard Brands, 
is eager to release because of its 
price, was still on NBC (Sundays, 
8-8:30 p.m.), but CBS was tugging 
hard to pull him to its network. 

In its efforts to get Mr. Bergen, 
CBS was proposing a deal more 
like commonplace radio contracts 
than like the $2,000,000 outright 
“purchase” of Amos ’n’ Andy re- 
cently. A high CBS executive said, 
however, that although the pro- 
posal contemplated a straight sal- 
ary for Mr. Bergen it also em- 
braced some unusual features, 


FCC ’49 Blues 


(Continued from page 21) 


been 





ship, and that was not in the cards 
during a Democratic administra- 
tion. 

Now in his 71st year, Sen. White 
has retired to his home in Maine. 
The question naturally is raised 


whether he could withstand the 
pressures of the FCC chairman- 
ship. His interest in radio and 


communications is well-established 
and it is thought that if he indi- 
cated any desire for the post his 
erstwhile colleagues in the Senate 
would go to bat for him. 

It does not necessarily follow 
that other key posts on the FCC 
must change with a change in ad- 
ministration. Those positions which 
are not Civil Service, however, 
such as secretary (occupied since 
1937 by T. J. Slowie), general 
counsel and his three assistants, 
and parallel positions in the engi- 
neering and accounting bureaus, 
are subject to administrative 
change at the discretion of a 
newly-organized Commission. The 
division heads and assistant heads, 
however, if they hold Civil Serv- 
ice status, revert to 
regular status. In the case of Mr. 
Slowie, it is expected he will re- 
sign. He was secretary to the late 
Congressman B. M. 


usually can 


Jacobsen of 
Clinton, Iowa, before he joined the 
FCC. He has kept out of contro- 
versy over the years. Changes in 
top level personnel in the Law Bu- 
reau are regarded as inevitable. 
It is doubted whether the En- 
gineering Bureau, now headed 
by John A. Willoughby, acting chief 
engineer, or the Accounting Bu- 
reau, headed by William F. Nor- 
fleet, would be affected with a 
change in administration. These 
are regarded as technical bureaus 
and their heads, as a rule, do not 
become involved in 
policy or political 


fundamental 
matters. 
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which he would not describe. 

CBS, it was learned, had made 
a strenuous presentation to Gen- 
eral Motors Corp. for sponsorship 
of the comedian and had received, 
at least, qualified interest from the 
motor firm, in return. 

Earlier, Emerson Foote, presi- 
dent of Foote, Cone & Belding, 
which has the Frigidaire portions 
of the General Motors account, had 
independently proposed the Bergen 
show to the motor corporation’s 
high officials, possibly as a means 
of inviting other GM business into 
his agency. 

General Motors was understood 
to have turned Mr. Foote down, 


with the explanation that the 
show’s price was too high. 
Still A Prospect 

After the motor company had 


rejected Mr. Foote’s proposal, how- 
ever, a CBS official insisted that 
GM was not out as a prospect “as 
far as CBS is concerned.” A Gen- 
eral Motors official, however, inti- 
mated that, at least for the pres- 
ent, GM had decided against spon- 
sorship of Mr. Bergen. 

The price of Mr. Bergen’s pack- 
age—$30,000 a week—was the. chief 
deterrent to immediate arrange- 
ment of a sponsor successor to 
Standard Brands. The latter was 
reportedly anxious to drop Mr. 
Bergen’s show as well as its 8-8:30 


tors on the other, NBC, for which 
the ventriloquist has broadcast for 
many years, was exerting equally 
strenuous efforts to turn up an- 
other sponsor for him. 

If Mr. Bergen were to go to an- 
other network, his departure would 
break the powerful NBC comedy 
sequence of Jack Benny, Phil Har- 
ris, Mr. Bergen and Fred Allen, 
which has held an iron clutch on 
the Sunday night radio audience. 


The advertisers, to whom NBC 
had presented Mr. Bergen, were 


not known. Niles Trammell, NBC 
president, was taking a personal 
hand in the campaign to keep Mr. 
Bergen, and tight secrecy was be- 
ing maintained as to his progress. 

It was understood that part of 
the CBS proposal to Mr. Bergen 
and to General Motors involved a 
promise to place Mr. Bergen’s pro- 
gram in the same time spot on CBS 
as it occupied on NBC. He would 
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then follow the Amos ’n’ And 
show, the two of them reinforeiy 
the CBS Sunday evening sched 
to a point which would g@ 
ously threaten NBC’s dominap 
that night. 

NBC, it was understood, was bg 
ing its presentation to advertise 
on the fact that Mr. Bergen is 
old standby in the 8-8:30 time 
NBC and that he has a ready-ma 
audience, which is one of the }j 
gest in radio. 

One sponsor prospect, which Ni 
did not solicit, of course, was Ge 
eral Motors. Mr. Bergen’s prese 
program time immediately prece¢ 
Mr. Allen’s. Mr. Allen is sponso 
by Ford. 


WNHC-TV Is Ne 
CBS-TV ___ Affilia 


WNHC-TV New Haven, Con 
has been added to the CBS-TV ne 


work, it was announced last weé 
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p.m. Sunday time on NBC because , _. The agreement was negotiated §econd tin 
of a budget reduction. ~~ “out James Milne, WNHC-TV genemistrict m 
Mr. Bergen’s contract with the manager, for the Elm City Bros Texas) I 
advertiser, however, can be can- NEW MEMBER of CBS Hollywood staff, casting Corp., owner of the sqpent Just 
celled only with his consent. It is James Fonda (1), who will represent tion, and by William A. Sch pnduct “ 
doubtful that Standard Brands will Columbia in the handling of the “Amos Jr., CBS director of station rege whole 
be able to unload Mr. Bergen until ‘n’ Andy” package, is welcomed to the tion. With 1 
another sponsor, whom he finds ac- fold by Hubbell Robinson Jr., CBS vice WNHC-TV operates on Chan pred at 
ceptable, comes along. president and director of programs. Mr. 6 (82-88 mc). 5 at the 
Meanwhile, as CBS made vigor- Fonda is former radio production man- CBS-TV now has stations Worth, a 
ous overtures to Mr. Bergen, on ager of Chicago office of Foote, Cone, 13 of the major markets of f ously a 
the one hand, and to General Mo- & Belding. country. ction to 
pm, both 

.. whic 

stening 

USIC PACT SEEN A#teiks Hab: 


By IRV MARDER 


THE LIKELIHOOD that differ- 
ences between the AFM and the re- 
cording companies may be settled 
this week was voiced by industry 
observers following three lengthy 
conferences between James C. Pe- 
trillo and representatives of seven 
leading record firms. 

The meetings were held at Mr. 
Petrillo’s New York offices on Tues- 
day, Wednesday and Thursday last 
week. A fourth session was held 
Friday afternoon. The companies 
represented were Capitol, Colum- 
bia, Decca, MGM, Mercury, King 
and RCA-Victor. Some of the firms 
sent several representatives, and 
attorneys for both sides were pres- 
ent in profusion. 

Neither Mr. Petrillo, nor the re- 
corders, for whom Frank White, 
president of Columbia Records, 
acted as unofficial spokesman, would 
comment on the progress of the dis- 


cussions, or talk about specific mat- 
ters under consideration. But it is 
already known that the purpose of 
the parleys is to fill in the details 
of the so-called Petrillo Plan for 
lifting the record ban through use 
of a trusteeship. The AFM presi- 
dent sent his proposed plan to the 
record companies for consideration 
about three weeks ago. It is also 
admitted that any plan, jointly 
worked out during the current con- 
ferences, will upon completion be 
sent to Washington for scrutiny by 
the several interested government 
agencies. 
Record Men Sit 


Mr. Petrillo kept the record men 
waiting in the corridor outside his 
New York offices for a full hour on 
Thursday before the meeting be- 
gan. The union chieftain was occu- 
pied at the time with a meeting 
of the AFM’s national board. 
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Thus, from 3 o’clock—the ti 
set for the meeting—until 4, abd 
30 record company executives c00 
their heels, becoming increasing 
restive. At 3:30 p.m., Mr. Petr 
dispatched a henchman to tell t 
impatient businessmen that he ¥ 
so sorry to keep them waiting, ! 
that he was still tied up with “st 
very important business.” 

Presently an unidentified ree 
company executive, probably a tl 
or fourth vice president, rap 
on the window of an AFM s@ 
tary’s office with an earnest, 
vain, request for a deck of cal 
Meanwhile, the president of 
other firm was observed matehi 
OSE ATT 
. 4-5, ii 
ennedy, | 
Blls; Jam: 
agenah, $ 


pennies with a company attorm 
in an attempt to offset the tedi 
A bystander cruelly remarked t 
this probably was an accruate 
dex to the financial status of 
ban-bound record business. 
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OURT HITS FCC 


1 A DECISION 


By RUFUS CRATER 
which would revolutionize FCC’s hearing policies, 


----B. U. S. Court of Appeals for the District of Columbia ruled last 


eek that FCC must accord a hearing to any station which claims it 


arch. Bouid be harmed by a grant of another application. 


This is true, the Court said in a 
9 decision, even if the alleged 
arm” is interference which 
ould occur outside the station’s 
ormally protected contour. 
The ruling came Thursday in a 
cision on WJR Detroit’s appeal 
om a non-hearing grant which 
’ Andixt a 1-kw daytime station at 
nforci#farboro, N. C., on WJR’s Class 1-A 
schedifjear channel (760 kc). 
d sel this grant, issued to Coastal 
MIN&M@)ains Broadcasting Co. (WCPS) 
n 1946, and a similar 760-ke day- 
Was bi me grant to Southeastern Broad- 
vertis@sting Co. for WKLF Clanton, 
"N 18 @), in 1947, were both reversed 
pe y the court and remanded to the 
the bi ommission. Since the appeals were 
aken, WKLF has switched per- 
anently to 980 ke. WCPS is still 
n 760 ke. 
The decision is similar to the 
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a companion “daytime skywave 
case,” involving an appeal by 
WCKY Cincinnati [BROADCAST- 
ING, April 12]. But it goes far- 
ther than the WCKY decision by 
making clear that even a claim of 
interference outside the protected 
contour requires a hearing. 

The decision, which would affect 
the hearing practices of most gov- 
ernment agencies, was interpreted 
in the case of FCC to mean that 
whenever a licensee claims he will 
suffer injury from another grant, 
the Commission must: 

1. Hold a hearing or hear oral 
argument to determine whether 
the claims, if true, constitute a 
legal “cause of action.” 

2. If they are found to comprise 
a cause of action, the Commission 
must hold a hearing to determine 
the truth of the claims. 


Hearing Policy Is Denounced 





3. If the claims are found to be 
true, there must be a hearing to 
determine whether it is in the pub- 
lic interest to permit the harm 
which would be caused to the sta- 
tion by granting the application 
complained of. 

It was thought that in most cases 
the Commission could combine two 
or even all of these questions for 
consideration in a single hearing. 
Even so, FCC authorities said their 
hearings would be _ multiplied. 
Heretofore the Commission has de- 
cided, without a hearing, whether 
allegations are sufficient to war- 
rant actual “trial.” 


Court Division 


The division in the court was 
only on the question whether all 
claims of injury merit a hearing. 
The minority—Associate Justices 
E. Barrett Prettyman and Henry J. 
Edgerton—thought FCC should be 
allowed to decide for itself wheth- 
er allegations are sufficient to war- 
rant hearing. But Justices Harold 
M. Stephens, Bennet Champ Clark, 
and Wilbur K. Miller thought 
otherwise. 


Writing for the majority, Jus- 
tice Stephens declared: 

“It is of course true that under 
a system of law that guarantees 
right of access to judicial and 
quasi-judicial tribunals . . . there 
will be some abuse of the right. 
Some claims will be presented 
which may upon their face appear 
to be, and which may indeed upon 
hearing be demonstrated to be, in- 
valid, i.e., to state no ‘cause of ac- 
tion.’ 

“But the inconvenience to the 
tribunal of considering such a 
claim, i.e., of allowing its presenta- 
tion and hearing argument in 
which the complainant has opor- 
tunity to try to convince the tri- 
bunal that the claim is on its face 
meritorious, is the unavoidable 
price of the due-process guaran- 
tee of hearing.” 

The Commission, which failed to 
appeal from the WCKY decision, 
is sure to ask the Supreme Court 
to review this one. The outcome 
will be watched by most if not all 
government agencies, Justice Pret- 
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ame court’s ruling last April in 
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“RATING IS 


ConfROPOSAL for a complete indus- 
-TV n@y-owned audience research serv- 
st wee came up last week for the 
iated @econd time in the series of NAB 
genemistrict meetings when District 13 
, BroaTexas) proposed that NAB Pres- 
the sffent Justin Miller and the board 
Schugonduct “an exhaustive study” of 
ion re™me whole audience situation. 
With 167 broadcasters regis- 
pred at the meeting, held Oct. 
5 at the Blackstone Hotel, Fort 
tions @orth, a resolution was _ unani- 
; of (Pously adopted calling for NAB 
ction to develop “a uniform sys- 
pm, both metropolitan and rural 
. which adequately reflects the 
stening habits.” 
The proposal came up after Prof. 
. L. Chapman, director, Bureau 









Chan 











of Research in Education by Ra- 
dio, U. of Texas, had described 
a projected research plan to serve 
Texas stations. Details of his plan 
were distributed to the delegates. 

Prof. Chapman described a re- 
search study for eight Houston 
stations whose objective was to find 
how they could increase sets in 
use. With an advisory committee 
in charge, the university would 
start out with a three-year proj- 
ect, he said. Every station in the 
state would participate. 

The university would furnish 
campus facilities, direction and 
some clerical workers for a state- 
wide survey operation. Students 
would do much of the basic work 
as part of their courses of study. 


* 
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About $7,500 to $10,000 would be 
required the first year, or $5 to 
$9 per month per station, Prof. 
Chapman said. 


The resolutions committee, which 
submitted the research resolution, 
comprised Kenyon Brown, KWFT 
Wichita Falls; Gene Cagle, KFJZ 
Fort Worth; Howard Roberson, 
KFDA Amarillo. 


Text of the resolution follows: 


WHEREAS it is desirable for the 
broadcasters of the United States to 
have a uniform system, both metropoli- 
tan and rural, of audience measure- 
ment which adequately reflects the 
listening habits throughout the entire 
United States, and, 

WHEREAS such audience measure- 
ment should have an acceptance from 
advertiser, advertising agencies and 
other media that it is conclusive and 
indisputable, 





LE Dist. 13 Demands Study on Industry-Owned System 


BE IT RESOLVED that the broad- 
casters of the 13th District request 
the president and the board of di- 
rectors of the NAB to appoint a com- 
mittee to conduct an exhaustive study 
of the entire problem of audience 
measurement and to make a_ report 
to the membership of the NAB re- 
garding the possibilities of industry- 
owned and controlled research audience 
measurement. 


Commenting on the proposal, W. 
Ward Dorrell, vice president of 
C. E. Hooper Inc., told BROADCAST- 
ING: “C. E. Hooper will welcome 
an investigation of methods and 
procedures and/or continuing su- 
pervision of the entire measuring 
operation by any committee rep- 
resenting both buyer and seller of 
broadcast time.” 

Hugh Feltis, BMB president, re- 

(Continued on page 64) 





@MOSE ATTRACTED to NAB District 13 meeting at the Blackstone Hotel in Fort Worth, 
. 4-5, included (1 to r seated) D. A. Cannan, C. B. Locke, KFDM Beaumont; Vann 


EIGHT TEXANS—and two damnyankees—gathered in Fort Worth for the NAB District 
13 meeting last week. Group included (seated, | to r) Mrs. Rex Preis and Mr. Preis, 







ked ennedy, KSIX Corpus Christi and standing (I to r) Charles Clough, KFDX Wichita KTSA San Antonio; Mr. and Mrs. Val Lawrence, KROP El Paso; Eugene Roth, KONO 
asi alls; James Curtis, KFRO Longview; Charles Whitesides Jr., KTEM Temple; Gus San Antonio; (standing) Ward Donnell, C. E. Hooper Inc., New York; Aubrey Jackson, 
a agenah, Standard Radio, Chicago, and Dave Russell, KFDM. A total of 167 broad- KGNC Amarillo; O. L. (Ted) Taylor, Taylor-Borroff, Dallas; Wallace Doan, KWFT 


casters were registered at the sessions. 
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Wichita Falls; Dr. Victor J. Andrew, Andrew Corp., Chicago. 
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VIDEO SELLS 


Strotz Tells 4A in Chicago 





LEADING advertisers are investing in television now, not because of 
the “get in on the ground floor bromide”, but because television is an 


effective selling medium, according 
trative vice president in charge of 

Mr. Strotz, in a speech prepared 
for delivery at the Chicago meet- 
ing of the American Assn. of Ad- 
vertising Agencies Friday night, 
presented slide films and kinescopic 
recordings to illustrate his address, 
“Let’s Look at Television.” 

“The entry of ... leading ad- 
vertisers into television is surely 
not primarily due to the glamour 
of the medium,” said Mr. Strotz. 
“Advertisers and their agencies are 
too sophisticated and pressed for 
productive work for that.” 

Television’s strength, he said, 
“lies in the fact that it is an ef- 
fective advertising and, more im- 
portant, selling medium.” 

Mr. Strotz, outlining the present 
and probable future development 
of television networks, said NBC’s 
“basic objective” was to create a 
national network of 154 stations, 
joined with 15,816 miles of inter- 
connecting facilities, covering 
markets in which a total of 85 mil- 
lion people live. 

He exhibited a 20-minute kine- 
scopic recording made up of bits 
of NBC television shows and sev- 
eral different types of commercials. 
He reminded his agency audience 
that advertisers are furnished 
kinescopic recorded prints free for 
use on NBC stations not intercon- 
nected. Only time charges are as- 
sessed, 


Growing Audience 


Mr. Strotz, touching upon dis- 
tribution and the growing size of 
the television audience, said 29% 
of the total population of the coun- 
try lives in cities where NBC tele- 
vision stations are now on the air. 

Pointing out that record-high ex- 
penditures for advertising are 
promised in the next decade—when 
an average of $3,600,000,000, will 
be spent per year, Mr. Strotz said 
that the new services of television 
ought to be fully employed. 

The nation’s expanding produc- 
tion must be supported by expand- 
ed advertising, he said, and “tele- 
vision [will] help sustain our new 
production life.” 

After a closed management ses- 
sion in the morning [BROADCAST- 
ING, Oct. 4], members of the cen- 
tral council met national officers 
of the AAAA as the afternoon ses- 
sion opened. Fergus Mead, council 
chairman and vice president of the 
Buchen Co., Chicago, acting as 
toastmaster, introduced Leo Bur- 
nett, president of the Chicago 
agency bearing that name, who out- 
lined the significance of the Elmo 
Roper survey, conducted last spring 
under AAAA auspices among top- 
level agency management. Entitled 
“What They Think of Us,” Mr. 
Burnett’s speech amplified results 
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to Sidney N. Strotz, NBC adminis- 
Western operations and television. 


oe 
Leal 


given at the annual AAAA conven- 
tion at Virginia Beach in April. 
In a subsequent speech, Alex 
Rogers, advertising manager of 
Libby, McNeill & Libby. Chicago, 
and chairman of the ANA com- 
mittee on merchandising the ad- 
vertising, asserted that “influenc- 
ing the customer is not enough.” 
He declared that clients have an 
“intense” interest in merchandis- 
ing advertising today, and urged 
self-study among agency people as 
to “how good a job you are doing 
for both the client and the firm.” 
After asking what the AAAA can 
do about bettering agency service 
to clients, he recommended that the 





AAAA appoint a committee on 
merchandising and advertising to 
cooperate with the same ANA com- 
mittee in studying the problem on 
a national basis. 

Referring to an ANA survey 
on the problem, Mr. Rogers said 
it “shows a surprising number of 
advertisers feel the agency could 
render more service. Many feel 
that merchandising service is not 
outstanding. The survey shows that 
practically all advertisers want 
more and better service.” 

Toni’s Success Story 

“The Fabulous Story of Toni” 
was traced by Neison W. Harris, 
president of the Toni Co., Chicago 
home permanent wave and sham- 
poo firm. Slides were used by F. 
Barry Ryan Jr., president of Ruth- 
rauff & Ryan, to point up his dis- 





PACIFIC AAAA 


TV, Radio Have Major 
Roles on Agenda 


TELEVISION and radio are to play major roles on the agenda at 
the annual meeting of the Pacific council of the American Assn. of 
Advertising Agencies at Arrowhead Springs, Calif., Oct. 11, 12 and 
13. Membership of Pacific council is drawn from Washington, Oregon, 


California, Utah 
and Arizona. 

C. H. Fergu- 
BBDO San 
Francisco, chair- 
man of the board 
of governors of 
the council, an- 
nounced the fol- 
owing schedule of 


son, 





Mr. Ferguson speakers on tele- 
vision: 
Dr. Peter Langhoff, television 


research, Young & Rubicam, New 
York, speaking on “Dimensions of 
the Television Market.” 


+ 
* 





Louis Brockway, executive vice 
president, Young & Rubicam, New 
York, speaking on an unspecified 
topic at a closed meeting. 

Dana Jones, Los Angeles agency 
owner, who speaks on “The Bar- 
tender’s Newest Friend.” 

Harry McMahan, who _ heads 
Five Star Productions, Hollywood, 
speaking on “Pitfalls in Produc- 
ing Television Commercials.” 

A demonstration of various 
types of video commercials will be 
presented by Hal Bock, television 
director of NBC, Hollywood. 
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cussion of “Men, Women and (} 

dren First” with the theme: “y 

have to know human _behay; J 

before you start the researg 

Frederic R. Gamble, AAAA pr 

dent, also used slides to illustr, | 

“What the AAAA Is, Does gy 4 &! 

Means.” nks Of 
Members attended a cock? Oo” 
er ' . Transit 

party, before the dinner meeting, 
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Select Committee  Investigat 
To Make On-the-Spot Report 


gn, form 
INVESTIGATORS will be 
patched to Puerto Rico by i 






















House Select Committee Inve 
gating the FCC to  determ 
whether a government-controj 


station there is jeopardizing ope x 
tions of private broadcasters, 
the latter have charged. 

Rep. Forest A. Harness (R-Ind 
chairman of the Committee, ; 
vealed last Wednesday that an, 
the-scene probe would be unde 
taken. He declined, however, 


r. Pelle 


ork’s Ru 
bad the 
The firs 


identify, or indicate the number @ Radio 
investigators involved or the ds pursue 
on which the investigation woillhsentativ 
be started. me dur 
Observers were of the opini@faft befo 
that Frank T. Bow, general couf[¥go Sept 
sel of the Committee, who serv@. 
during hearings on the Port Hur@ Another 


and Scott Decisions, would be nufransit I 


bered among those sent to the i§st Thur: 
land. They were expected to lea#r, execu 
in about a week or ten days. §m. He 





Broadcasters’ Complaints 


ANN, 
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ICHAE 
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ns been 
he Unite 
a Pari: 


Complaints of 20 of the 22 p 
vate broadcasters on the isla 
were personally brought to the 
tention of the Harness Commit 
recently during a Washington vi 
of Thomas Muniz, president of t 
Puerto Rico Broadcasters Asg 
[ BROADCASTING, Sept. 27]. 

The FCC’s 14-month-old g 
of a construction permit to WIR 
for 10 kw on 940 ke in Puerto Ri 
poses a serious threat to priv 
operations, island  broadcasté 
charge. They contend that they ¥ 
be forced to compete with a ge 
ernment-controlled commercial st 
tion that pays no taxes and 
supported by tax funds. 










































Mr. Muniz said the associati@ y_ Ha 
plans to file a statement with FC 
explaining the whole situation afuesday 





demonstrating why the _ statidfaylor, 


should not be granted. Failure fi UNE; 
protest the original WIPR applit@eials, fc 
tion in 1946 was attributed by Mt obintmen: 
Muniz to lack of organizati(@®NEScc 
among the private broadcasters. § y, will 
_——— ts com 

the i 
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imulate 
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MEETING of NAB board of 4 
rectors, originally scheduled No 
17-19 at NAB headquarters 
Washington, has been moved 


Nov. 16-18. The board finance col 3 nat 
mittee will meet Nov. 14-15, alge Unit 


a day earlier. ) 
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et : 4 QUIET, but impressive, debut, transitcasting today joins the 
“Enks of full-fledged radio advertising media, with appointment of 






cock 


eting, Transit Radio Inc 


Hulbert Taft Jr., Transit Ra- 
3 president, today disclosed that 
ank E. Pellegrin, president and 
neral manager of KSTL St. 
huis, has been appointed nation- 
sales manager with headquar- 
rs in Chicago, William H. En- 
m, former sales manager of New 
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Mr. 


r. Pellegrin Ensign 
ork’s Rural Radio Network, will 
ad the New York sales office. 
The first indication that Tran- 
Radio was prepared actively 
pursue its role as national rep- 
sentative of subscribing stations 
me during an address by Mr. 
aft before the FM Assn. in Chi- 
go Sept. 28 [BROADCASTING, Oct. 


opinig 
‘al cou 
O serv 
rt Hur@ Another major forward step of 
be numransit Radio Ine. was revealed 
o the i@st Thursday by Richard C. Cris- 
to leafir, executive vice president of the 
lays. #m. He confirmed reports that a 
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ANNA TO REPRESENT 
. §. AT CONFERENCE 


ICHAEL R. HANNA, general 
anager of WHCU Ithaca, N. Y., 
ps been appointed to represent 
he United States, Oct. 25-Nov. 3, 
a Paris conference of the Radio 

Programme Com- 


2 22 p 
e isla 
oO the a 
ommit 
rton vis 
nt of t 
rs Ass 
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. mittee of the 
” Wik United Nations 
erto Mt Educational, Sci- 
) pm entific and Cul- 
deaste tural Organiza- 


an arm of 
United Na- 


tion, 
the 
tions. 
Mr. Hanna, 
NAB District 3 
director, was in 
Washington last 
uesday to confer with Edmund 
aylor, American representative 
UNESCO, and State Dept. of- 
ials, following Mr. Hanna’s ap- 
ointment by Julian Huxley, 
NESCO director general. 
He will serve on UNESCO’s proj- 
ts committee, originally known 
+ the ideas committee, charged 
ith development of a program to 
imulate dissemination and inter- 
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led Now'@nge of information among the 
rters Fons of the world. The commit- 
,oved F* IS composed of representatives 
nee com 13 nations. Mr. Hanna will leave 
-15, ale United States by airliner Oct. 
-asti 





» prominent radio-advertising men to head two metropolitan offices 





Want Ad Tattler 
THE HOUSING shortage is 
responsible now for a news 
leak. The following tell-tale 
want-ad appeared in the col- 
umns of the Oct. 3 Chicago 
Tribune, a week before 
Transit Radio Inc., of Cincin- 
nati announced the appoint- 
ment of Frank Pellegrin, 
president and general man- 
ager of KSTL St. Louis as 
its national sales manager— 
with headquarters in Chicago. 
APARTMENTS TO EXCHANGE 


St. Louis for Chicago, trade 
except. attr. new unfurn. apt. 3 
bedrms, porch, gar. $150 per mo. 
for house or apt. Chgo. or subs. 
with 2 pref. 3 bedrms. Frank 
Pellegrin, Radio Station KSTL 
St. Louis 1, Mo. 











growing subscriber list had in- 
spired arrangements for produc- 
tion line output of the special 


shockproof receivers [CLOSED CIR- 
cuit, Oct. 4]. Mr. Crisler acknowl- 
edged that Transit Radio had con- 
tracted with Stromberg-Carlson 
Co. for production of the sets. 
The initial order, placed about 10 
days ago, calls for 1,000 receiver 
sets. Sets, produced by Stromberg- 
Carlson, will be only slightly modi- 
fied versions of those made previ- 
ously for Transit Radio by Elec- 
tronics Research Inc. of Evans- 
ville, Ind., Mr. Crisler said. 

Mr. Taft explained that the lat- 
est actions “complete the cycle in 


making transit radio available, indirector of 


Joins Ranks 


of Radio Ad Media 





complete form, to American tran- 


sit companies and participating 
FM stations.” 
The New York national adver- 


tising sales office, located in the 
Postum Building, 250 Park Ave., 
will be opened today. The Chicago 
office will be opened about Oct. 25, 
when Mr. Pellegrin relinquishes 
presidency and management of the 
St. Louis station. The main Cincin- 
nati office will continue to handle 
contract negotiations, receiver de- 
velopment and service. 

Mr. Pellegrin resigned as direc- 
tor of NAB’s Broadcast Advertis- 
ing last February to assume his 
duties with the St. Louis station. 
He went to NAB in 1941 as the 
first director of that department. 

Pellegrin’s Experience 

He has had 18 years experience 
in radio in various capacities, in- 
cluding management, sales, pro- 
gramming, writing, promotion and 
public relations. In his capacity 
with NAB he served as manage- 
ment and sales counsellor to more 
than 1,000 member stations. Dur- 
ing World War II, he served as 
chief of the planning section of the 
War Dept.’s Bureau of Public Re- 
lations and was with Allied Head- 
quarters in North Africa and Italy 
for 19 months. He is carried on 
the inactive reserve rolls as a lieu- 
tenant colonel. 

Prior to joining Transit Radio, 
Mr. Ensign was sales manager of 
Rural Radio Network, a group of 
FM stations. He was one of the 
first commercial representatives of 
pioneer station WEAF (now 
WNBC) New York. Mr. Ensign 
became sales manager of the Blue 


Network when its parent organ- 


ization, NBC, was organized. As 
radio for J. Walter 


Thompson Co. in 1927, he under- 
took one of the first listeners’ 
studies, on the question, “Does Ra- 
dio Sell Goods?” 

In 1929 he joined CBS as assis- 
tant to the president and was later 
appointed assistant sales manager. 

Sales efforts, Mr. Taft said, will 
commence immediately, in behalf 
of four stations now licensees of 
Transit Radio. These stations are 
WCTS (FM) Cincinnati; KPRC- 
FM Houston; WIZZ (FM) Wilkes- 
Barre and Scranton, and WPLH- 
FM Huntington, W. Va. It is ex- 
pected that KXOK-FM St. Louis 
will join the list this month. Sev- 
eral additional large markets are 
in the final stages of contract nego- 
tiations, according to reliable 
sources. 


Balto. Bar Group Wants 
Gag Rule to Be Extended 


PROPOSED extension of the “Bal- 
timore Gag,” a local court rule 
restricting crime _ reporting, to 
cover the entire state of Mary- 
land was favored Wednesday by 
the Baltimore Bar Assn. 

Five Baltimore radio stations 
have beeen cited for contempt of 
court under the gag because they 
broadcast newscasts dealing with 
the arrest and confession of a 
man charged with murder [Broap- 
CASTING, July 26]. 

The bar group voted to tighten 
some provisions of the local gag, 
which bans taking pictures of an 
accused person in custody without 
his consent, and prohibits unau- 
thorized broadcasting in or around 
the court house. Hearing on the 
contempt charges against the Bal- 
timore stations originally had been 
scheduled Oct. 1 but was post- 
poned. 





EELLS PLAN 


By RALPH TUCHMAN 
DIFFERENT approach to tran- 
scribed programming was. an- 
nounced last week as “Cooperative 
Program Syndi- 
cation Plan” by 
Bruce Eells & 
Assoc., Holl y- 
wood, with con- 
tracting of close 
to 100 stations 
for an annual 
$214,000. 

The firm will 
act as production 
agency to furnish 
high-quality tran- 
scribed shows to no more than 500 
stations on a “cost-plus-15% basis,” 
Mr. Eells disclosed. He was former- 
ly business manager of Young & 
Rubicam, Hollywood office. 

Mr. Eells has just returned from 
a three-month, 1,200-mile tour dur- 





Mr. 


Eells 
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interviewed 


” 


ing which he and 
signed “charter member” stations. 
Now the firm has launched a full- 
scale subscription campaign among 
stations in the United States, Can- 
ada, Alaska, Puerto Rico, Hawaii 
and the Philippines. 

The plan, Mr. Eells said, oper- 
ates on a subscription basis ex- 
clusively. Each member station 
contributes a weekly sum equal to 
its national Class A quarter-hour 
rate, with the company restricted 
to a 15% fee from the aggregate 
monies subscribed. The remaining 
85% is to be devoted to talent and 
production, since the plan calls for 
no high sales, promotion and dis- 
tribution expenditures. Funds not 
spent are either to be returned or 
credited to the stations. 

Most Have Signed 


According to Mr. Eells, 87% of 
the stations interviewed have 


signed. This, he feels, points to a 
possible 500 outlets subscribing in 
excess of $20,000 weekly within 
six months. The ceiling for any one 
transcribed series is not to exceed 
$2,000 weekly, according to the 
present plan. 
Commitments Made 

Typical stations among those al- 

ready committed to the plan are 


KOIL Omaha, CJOB Winnipeg, 
KJR Seattle, WSAI Cincinnati, 
WSLS Roanoke, Va., KIOA Des 


Moines, according to Mr. Eells. 
Among stockholders in the corpora- 
tion are Langworth Feature Pro- 
ductions of New York (28%), 
Tom Lewis, former vice president 
in charge of radio for Young & 
Rubicam, and Loretta Young, plus 
other figures in radio and motion 
picture industries. 
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ASCAP 


Patterson Seeks to Narrow Suit Issues 





ANOTHER CHAPTER in the tangled legal complexities involved in 
the suit of a group of New York movie exhibitors against ASCAP 
took place last week in U. S. District Court, New York, before Judge 
Vincent Leibell. After lengthy arguments by both sides the court gave 


them until Oct. 22 to present their 
final summations before a decree 
is issued. 

Judge Leibell had _ previously 
ruled, in a detailed decision, that 
ASCAP was unfairly exacting per- 
forming rights fees from movie 
exhibitors for music incorporated 
in films shown by them. In the 
course of his opinion the judge de- 
clared that the entire ASCAP 
structure involved violations of 
federal anti-trust legislation. 

Last week’s hearing represented 
an attempt by the defendant, 
ASCAP, to narrow the issues un- 
der litigation before deciding on 
an appeal, and in effect to lighten 
the severity of the court’s decision. 
To this end, ASCAP brought its 
heaviest legal artillery into the 
courtroom—Robert Patterson, for- 
mer Secretary of War, who was re- 
tained by the society to defend it 
against the charges. 

Mr. Patterson sought to have 
several references in the court’s 
findings to monopolistic practices 
by ASCAP narrowed to apply on- 
ly to film music, the issue which 
brought the case to trial. This 
brought the ASCAP counsel into 
a sharp exchange with Judge Lei- 
bell, who nevertheless treated Mr. 
Patterson throughout the hearing 
with extreme deference, addressing 
him as “Judge” Patterson. 


The latter remarked that since 


we 
Les 


the court’s decision in the case of 
the movie exhibitors had been made 
public, ASCAP has been swamped 
with complaints from other clients, 
such as hotels and cafes, to the ef- 
fect that “I see that ASCAP is il- 
legal. How about your dealings 
with us?” Here Mr. Patterson ad- 
dressed the court, and said he was 
sure Judge Leibell had not meant 
it that way. At this point Judge 
Leibell interjected firmly, “Don’t 
put me on record to that effect— 
read my opinion.” 
Objects to Conclusion 

Mr. Patterson also objected on 
behalf of ASCAP to the court’s 
final conclusion, which recommend- 
ed an iniunction protecting the 
movie exhibitors from the practices 
under fire, and the partial “di- 
vestment” by ASCAP of part of its 
structure to prevent a recurrence. 
The ASCAP attorney said heated- 
ly that it was not permissible for a 
private plaintiff, such as the movie 
exhibitors group to ask such ac- 
tion, but that such decisions rested 
with the U. S. Attorney General. 

“If divestment is necessary,” 
said Mr. Patterson, “‘we’re avail- 
able. Let the Attorney General say 
so... I dare say he hasn’t seen 
fit to, although he may.” 

At this point the court reminded 
the ASCAP counsel that the U. S. 
Attorney General sued ASCAP a 





year ago for alleged formation of 
illegal foreign cartels in perform- 
ance rights, and that the suit is 
still pending. 

Judge Leibell declared in the 
course of later discussion that 
ASCAP might have a point in its 
contention that any action compell- 
ing it to alter its structure was be- 
yond the jurisdiction of the Dis- 
trict Court in a civil action, and 
if brought at all should be insti- 
tuted by the Attorney General. 
However, counsel for the plaintiff, 
when Judge Leibell asked why he 
did not seek help from the At- 
torney General on this score—in- 
sisted that the individual matter of 
the injunction and the broader is- 
sue related to ASCAP’s structure 
were inseparable. , 

The court then granted both 
sides until Oct. 15 to prepare 
further briefs setting forth their 
views and an additional week be- 
fore they must reappear in court 
for entry of the decree. This will 
constitute the court’s revised opin- 
ion in the case, if Judge Leibell de- 
cides that recent testimony con- 
tains cause for revision. 





To Speak on Radox 
THE RADIO group of the Amer- 
ican Marketing Assn., at its lunch- 
eon meeting at the Sheraton Ho- 
tel, New York, on Oct. 13, will 
have as its speaker Albert E. Sind- 
linger of Sindlinger & Co., New 
York. He will speak on Radox, the 
new method for instantaneous ra- 
dio audience measurement. 


SAG Board Okay \/ 
Union Plan for 


UNANIMOUS approval by @4WREN 
board of directors of the Ser the Du 
Actors Guild was given to pighid flatly 
for administration of Amerig 
Federation of Labor union jug 
diction in the field of teleyig; 
film or live. 

Plan hinges upon merger of | 
tors Equity, American Federat; 
of Radio Artists, American Gy 
of Musical Artists, and Cho 
Equity into one “association” yj 
door open for American Guild 
Variety Artists to join mer 
when it is ready. 
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either. John Dales Jr., SAG a 
ecutive secretary, termed the p 
“a practical solution of a ve 
tough problem.” 

The council of Actors Equi 
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AGMA and Chorus Equity are ¢ 
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‘OH, MR. ALLEN!’ 


By ED JAMES 


FRED ALLEN fought fire with 
fire, or at least with a brave little 
puff of smoke, when he returned 
to the air Sunday, Oct. 3, still 
opposite the giveaway program, 
Stop the Music. 

Mr. Allen, driven to his caustic 
wit’s end to find an antidote to 
the hypnosis of Stop the Music, 
came up with an insurance policy 
guaranteeing his listeners against 
loss in the event they missed a 
prize by tuning to him instead of 
the giveaway. 

To any Allen listener who could 
prove that “because you are lis- 
tening to Fred Allen you have 
missed an opportunity to win... 
the National Surety Corp. guar- 
antees Fred Allen will perform his 
agreement to replace any article 
of merchandise up to a value 
of $5,000 or reimburse you for 
any amount of prize money lost 
up to $5,000,” Mr. Allen an- 
nounced. 

“All you can lose by listening 
to Allen,” he said, “is 30 min- 
utes.” 

Handsome as Mr. 
was, 


Allen’s offer 
it could hardly match for 
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sheer, unbridled charity the col- 
lection of goods offered that same 
Sunday on Stop the Music. An 
Indiana beer salesman that very 
night tapped the giant giveaway 
for a jackpot of $30,000. 

It was enough to curl Mr. Allen’s 
lip. 

Morgan Drops In 

Mr. Allen, returning from a 
summer’s vacation spent in brood- 
ing about the cruel fate that 
caused his own NBC program last 
spring to sink to the 38th place 
in the Hooperatings while Stop 
the Music on ABC soared to sec- 
ond, devoted much of his opening 
show to an edged satire on give- 
aways. He not only made the 
guarantee against loss to listeners, 
but also hired Henry Morgan, no 
fumbling satirist himself, to help 
him produce a spoofing act on give- 
aways. 

Mr. Morgan, who this season 
is without program or sponsor 
of his own, told Mr. Allen that 
he had a “new” show idea which 
was timely if nothing else—a give- 
away called Cease the Melody. 

Included in the prizes Mr. Mor- 
gan offered were a skating rink 
with four hockey sticks and one 


NBC Comedian 
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heavy rubber puck with your ini- 
tials on it, 12 miles of track and 
a caboose completely furnished 
from a Sante Fe train, a televi- 
sion set and a saloon and bar- 
tender to go with it, 4,000 yards 
of dental floss, practically new; 
25 tons of dirt, delivered at your 
door; 800 pounds of putty for 
every member of your family, and, 
as top reward, the winner would 
be left alone for 20 minutes with a 
shovel in Fort Knox. 

In a sample of his proposed 
show, Mr. Morgan gave away as 
consolation prizes the Swanee 
River, 8000 feet of fire hose and 
the Brooklyn Dodgers. Nobody 
could guess the mystery melody, 
which was “America.” Mr. Mor- 
gan announced that next week the 
giant jackpot would be increased. 
In addition to $103,000 worth of 
merchandise, he would give away 
“a live human being.” 


Crosbie Bags the Turkeys 


The fictitious prizes on the Allen- 
Morgan giveaway were only 
slightly less diverse than those 
won by Kenneth Crosbie, of Bluff- 
ton, Ind., who identified the mys- 
tery melody on Stop the Music 
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correctly as “Turkeys in the Tre 
top.” Mr. Crosbie, a beer sale 
man and father of three childre 
won: 






















A Hudson sedan, a trip to Hollywo 
to appear for a week as an actor in 
movie, $1,000 worth of men’s suits, $1) 
worth of children’s clothes, a 15-fd 
food freezer with a year’s supply 
frozen foods, a $2,000 platinum 
diamond wrist watch, a $1,000 diame 
ring, a piano, a television set, a rad 
phonograph console, a complete Pp 
job for the interior of his house, ¢ 
peting for every room, $1,000 worth 
women’s shoes. five handbags each (0 
taining a $100 bill, $1,000 worth 
beauty preparations, $600 worth 
women’s hats, $1,000 worth of bedro0 


ay 


reen Act 


furniture, a complete set of Veneti Freeze 
blinds, weekly maid service for & Ybige.scai, 
$1,000 worth of women’s suits, a stall 

less steel kitchen, 7,500 cans of cann@% of | 
food (in case of siege), a two-week 8/yxy7.Ty 
ation to Mexico by air, a $100 bi RGB 
for each member of the family, a com to 
plete course in sewing plus patterns 809%, -Hour 





250 yards of fabric, a #%,000 U.S. savilg@, | 
bond, a refrigerator-fr@ezer, a laund" ae 
mat, an automatic clothes dryer, aégeld Nam 
against a day when Mr. Crosbie mi loods to 
wish to renounce beer selling in. fav" 


of a more specialized career—a commited Art 

pletely equipped commercial MMM, wei, 
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by @#AWRENCE PHILLIPS, director 
Scrat the Du Mont Television Network, 





to plgpid flatly last week that it would 
\ merig be economically 
om jur impossible to ex- 
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Mr. Phillips But without 

usion network _ service, 


e felt, many of the currently op- 
ating or authorized stations will 
















rformeliot be able to survive. 
W You Mr. Phillips testified Thursday 
tract Ming the second week of FCC’s 
ideo pe vestigation of AT&T and West- 
+ Ther n Union intercity television rates. 
ie 7 He referred to Du Mont’s plans 
hs bl pr establishing a nation-wide tele- 
’ ision network via Teletranscrip- 
uld hel” and added : “That we are now 
rhe oth complishing. 
for jj In answer to a question which 
ind Sams finally permitted only on con- 
. card tion that engineering witnesses be 
SAG ¢ ulled for cross-examination on the 
the p bject, Mr. Phillips said Du Mont 
a vemeineers had estimated that video 


lay facilities could be built for 
60,750 (on two-year amortiza- 
on plan) to link, roughly Wash- 
ngton, New York, Pittsburgh, 


y are eg . ; 
on. SAgtiladelphia, Baltimore, New 
ttee aven, and intermediate points be- 


the me 
wood 
fer. 


yen New York and Pittsburgh 
d between New York and New 
aven, 

New Haven to New York 

He said it was necessary for Du 
ont to establish its own radio re- 
y to provide WNHC-TV New 
aven with programs from Du 
ot’s WABD (TV) New York. 
e said the relay, which he de- 
tibed as “temporary,” was built 
a cost of $10,000 to $15,000, and 
timated monthly operating costs 
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“WV RELAYS 


75 exclusive of power. He 
el out that the relay is un- 
attended except for periodic checks, 
and that, since it takes WABD 
broadcasts off the air, there is no 
way to substitute other programs 
for shows which a sponsor does 
not wish to send to the New Haven 
area. 

He said $5,000 a month “had 
been mentioned” at one time as a 
possible charge for use of an 
AT&T New York-New Haven relay, 
if one were established. 

Mr. Phillips said AT&T line 
charges currently are preventing 
Du Mont from sending shows regu- 
larly from Washington to New 
York, and that conceivably they 
might some day make it advisable 
to stop programming from New 
York to Washington. 

Under cross-examination he said 
line costs from New York to Wash- 
ington, which cost Du Mont $9,315 
in one month, would be “burden- 
some” even if reduced to $315, or 
even to $1. 

Aside from Mr. Lawrence’s testi- 
mony, the week was spent in cross- 
examination of AT&T witnesses 
who appeared the week before 
[BROADCASTING, Oct. 4]. The ses- 
sions dealt particularly with the 
telephone company’s ruling that it 
will not permit interconnection of 
its intercity relay facilities with 
those of private or other companies 
except to cover areas where there 
are no AT&T facilities. 


Ruling Possible 

On this point, FCC may rule this 
week on the joint Phileo-Du Mont 
petition for a decision on the inter- 
connection policy in advance of the 
decision on the lawfulness and rea- 
sonableness of the rates themselves. 
In a formal reply to the joint mo- 
tion, AT&T filed a brief on Thurs- 
day defending the interconnection 
policy and contending that its rea- 
sonableness cannot be determined 
without regard to the other issues. 
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FCC Hears More Testimony 





In any event it appeared likely 
that the session would recess Fri- 
day night and resume during the 
week of Oct. 18. 

AT&T witnesses, questioned on 
the causes of “poor” reception of 
the American League baseball play- 
off game relayed from Boston last 
Monday, promised to investigate 
and report. Frank A. Cowan, trans- 
mission engineer, felt the investi- 
gation would show that a “classic 
example” ef the problems of inter- 
connection was involved. Henry 
Weaver, attorney for Philco, em- 
phatically denied that interconnec- 
tion with Philco facilities in New 
York was to blame. 

Under questioning by FCC As- 
sistant General Counsel Harold 
Cohen, Mr. Cowan said AT&T’s 
experience with interconnection 
with Philco’s New York-Philadel- 
phia radio relay has been “satisfac- 
tory,” which he considered not 
surprising in view of the short 
links of the circuit. Interconnection 
with the General Electric relay 
from New York to Schenectady, he 
said, has produced ‘variable’ re- 
sults. He thought interconnection 
with Western Union’s New York- 
Philadelphia radio relay would pro- 
vide as good a signal as other in- 
terconnections under similar cir- 
cumstances, 


See Some Difficulties 


But he emphasized that intercon- 
nection with the systems of other 
companies poses many problems— 
difficulty of knowing who is re- 
sponsible in event results are un- 
satisfactory; knowing who is re- 
sponsible for standby facilities; 
reaching agreement on_ technical 
questions; and organization of serv- 
ice forces and assignment of func- 
tions. 

Mr. Cowan said a New York-to- 
Washington channel probably could 


eet 
es . 
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be reversed in a day if it were to 
be a regular practice and AT&T 
could organize its forces accord- 
ingly. But he opposed the provision 
of reversible radio relay channels, 
terming it an inefficient use of fre- 
quencies. He pointed out that two 
frequencies can provide two oppo- 
sitely directed channels whereas 
four frequencies are needed to es- 
tablish two similarly directed chan- 
nels. 

He conceded that at the present 


time AT&T cannot always meet 
the demands of NBC and Philco 


for intercity connections. He noted 
there is not now any Bell System 
relay to link New York and Sche- 
nectady (GE has its own facili- 
ties), and that the telephone com- 
pany has no definite plans for link- 
ing Albany and Schenectady (the 
latter, he said, probably will come 
with provision of a New York- 
Albany-Buffalo route, probably 
“shortly after 1950,” but possibly 
earlier). 

With reference to the Balaban & 
Katz link connecting its WBKB 
(TV) Chicago with South Bend, 
he said AT&T has facilities passing 
through South Bend and Chicago 
and can provide pickup facilities at 
South Bend when there is sufficient 
demand. 

To AT&T’s opposition to dupli- 
cate relay facilities in a given area, 
William A. Roberts, counsel for 
Du Mont, several times asked who 
would be guilty of “duplicating” 
if a private broadcaster established 
relay facilities first and the tele- 
phone company later set up facili- 
ties over the same route. Mr. Cowan 
contended the private facility would 
serve only the one broadcaster, 
and that AT&T’s facilities would 
be available to all stations in the 
community. 

Rate Engineer Robert P. 


(Continued on page 62) 
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PLANS for NBC's television station, WNBQ Chicago, are laid by (I to r) Ted Mills, 


WNBQ program manager; 


Jules Herbuveaux, 


TV department manager; Charles L. 


Townsend, TV operators supervisor, and Cortney A. Snell, television field supervisor. 
The station has begun test patterns. 
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TV FREEZE 


Generally Approved by Industry 





FCC’s DECISION to put a temporary freeze on television applications 


{ BROADCASTING, Oct. 
first formal industry and 
J. R. Poppele of WOR New 
casters Assn., supported the Com- 
mission in its move, and Allen B. 
DuMont of DuMont Labs, a tele- 
vision broadcasting as well as 
manufacturing firm, felt FCC 
“is to be com- 
mended.” 

The Washing- 
ton Star, which 
operates WMAL- 
TV and associated 
AM and FM sta- 
tions, regarded 
the freeze as a 
“logical” develop- 
ment, while t he 
Washington Post, 
whose intended 
TV application will be held up as 
a result of the Commission’s ac- 
tion, considered it “an unpopular 
but necessary step.” 


Mr. Poppele 


‘Critical Importance’ 

Jack Gwuld, radio writer of the 
New York Times (WQXR and 
WQXR-FM), viewed the decision 
as “a step of critical importance 
to the burgeoning video art” but 
a good start” by the Commission 
in its approach to the overall 
problem. 

The freeze was called by FCC 
pending further studies and a 





NETWORK STARS SEEK 
CAPITAL GAIN’ RELIEF 


SOME of the biggest names in 
network talent have besieged the 
U. S. Dept. of Internal Revenue 
for opinions as to whether they 
can legally follow the pattern set 
by Amos ’n’ Andy and thereby 
escape high-bracket income taxes, 
it was learned last week. 

Although the Revenue 
ment was officially mum, 
known that hosts of performers 
had made inquiries. It is doubt- 
ful if many will meet the specifi- 
cations. Amos ’n’ Andy—Freeman 
Gosden and Charles Correll—con- 
vinced the Internal Revenue Dept. 
that they were a property of ex- 
clusive nature and thus gained ap- 
proval of their deal to sell all 
rights to themselves, i.e., their 
property, to CBS. 

The outright purchase of all 
Amos ’n’ Andy rights, for $2,- 
000,000, was taxable as a capital 
gain, a rate much less than income 
tax. 

Fine legal technicalities exist as 
to this point, it was said, and it is 
doubtful that many stars or lesser 
personalities could meet require- 
ments. 

It is also doubtful that many 
could find a purchaser for their 
rights, even if they qualified un- 
der Internal Revenue interpreta- 
tion. Few stars are attractive 
enough to warrant the expenditure 
of large lump sums which are not 
virtually assured of amortization. 


Depart- 
it became 
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4] was greeted with unanimous approval in the 
newspaper comments 


York, 
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president of Television Broad- 
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final decision on changes in engi- 
neering standards and channel al- 
locations for the present video 
band. It is expected to last six 
months to a year. In the meantime 
there will be no action on pend- 
ing applications. Existing stations 
and outstanding authorizations 
are not affected. 

Speaking for the TBA Board 
of Directors, Mr. Poppele said the 
engineering review “undoubtedly 
will result in better, interference- 
free reception by the ever-grow- 
ing television audience.’ 

He predicted that “manufac- 
turers of television equipment will 
continue to supply millions of pros- 
pective set owners with all types 
of receivers, and the number of 
new video programs being intro- 
duced almost daily will increase.” 

Dr. DuMont similarly viewed 
the decision as “a constructive step 
and one highly recommended by 
the DuMont Network and other 
television broadcasters in hearings 


conducted by the Commission.” 
He also reviewed DuMont’s pro- 
posal that FCC allocate the 475- 
890 me region into 69 channels 
for use under VHF standards in 
conjunction with present channels 
[ BROADCASTING, Sept. 20, 27]. 
Both Mr. Poppele and Dr. Du- 
Mont emphasized that the freeze 
will not affect the usefulness of 
present television receivers, as 
did also the newspaper editorials. 
It was accepted that the need for 
the technical study and freeze 
stemmed from television’s rapid 
development. The Star said “the 
plain fact is that television is 
afflicted with “growing  pains’,”’ 
while the Post felt that ‘“‘the es- 
sential consideration is that this 
new giant, television, has out- 
grown its pants” and that “it is 
in the public interest to take a 
breather during which the FCC 
can look at where television now 
stands and where it is going.” 
All three newspapers linked 
their discussions of the freeze 
with the Commission’s pending 
study of the 475-890 mec region. 
Said the Post, which operates 
WINX and WINX-FM and has 


bought control of 
ington from CBS, 
approval: 
Understandably, 
and broadcasters, 


present sets 


ties obsolete. And, of 


has an obligation to the general pu 
the maximum use 
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soon for the apparent failure of 
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TELEVISION'S TRENDS 


NILES TRAMMELL, president of 
NBC, and Frank Stanton, CBS 
president, will discuss trends in 
television costs 
and program- 
ming, during the 
television session 
of the 39th an- 
nual meeting of 
the Assn. of Na- 
tional Advertis- 
ers, to be held 
Oct. 25-27 at the 
Waldorf - Astoria 
Hotel, New York. 
The video session, 
first in ANA history, will take 
place Oct. 26 at 8:15 p.m. 

Designed to give ANA members 

-those who have not yet used vi- 
deo advertising as well as those 
who are pioneering in this newest 
medium for reaching the consumer 
with a sales message—a full pic- 
ture of what television is and 
where it is headed, the special TV 
session will attempt to present all 
of the most pertinent facts about 
video. 

J. R. Poppele, engineering vice 
president of Bamberger Broadcast- 
ing Co. and president of Tele- 
vision Broadcasters Assn., will re- 
count the growth of TV stations 
and networks and will explain the 
significance of the FCC’s “freeze 
order” of Sept. 30 [BROADCASTING, 
Oct. 4]. Data on set ownership 
also will be presented. 

Dr. Thomas Coffin 


Mr. Trammell 


of Hofstra 


has enlarged his research 
effects of television on 
the living habits of set-owners, 
following his original “straw in 
the wind” survey earlier this year, 
which indicated a 20% drop in 
movie attendance by the average 
family following the acquisition of 
a TV set [BROADCASTING, Aug. 23] 
and will divulge his latest find- 
ings to the ANA. 


Case Histories 


College 
into the 


A large number of case histories 
on the video techniques used by 
various ANA members and the re- 
sults achieved have been compiled 
by the Association and will be dis- 
cussed during the session. Howard 
Chapin, advertising director of 
General Foods Corp., a foremost 
user of television advertising, will 
outline the techniques found most 
productive. Sam Cuff, television 
consultant to Allied Stores Corp., 
will tell the advertisers what re- 
tail merchandisers plan in _ tele- 
vision, both as a means of selling 
merchandise to their customers 
and as a type of merchandise they 
have to sell. He will report on what 
the retailers expect from their sup- 
pliers and from manufacturers. 

Pat Weaver, who is vice presi- 
dent in charge of radio and tele- 
vision of Young & Rubicam, will 
describe the agency’s functions in 
the development of television. 

About 300 ANA members and 
advertiser guests are expected to 
attend the ANA TV session, to 
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NNSENSUS of broadcast repre- 
ntatives appearing last week in 
C’s oral argument on general 


ing fad P 
, the Mlllocations for the mobile and fixed 
_ PUM vices was that the Commission 


posal would provide inadequate 
etropolitan area facilities to meet 
ven present needs of remote pick- 
» operations—including both pro- 
am and cue channels, 

The broad-scoped hearing also 
oduced inference by one railroad 
cial that an undue amount of 
ontinudfectrum space has gone to “lux- 


lities, 
ed not 


r decigi 
ily aff 
effects 
‘ision 4 


ts mayf#y” entertainment services such 
es by MB tclevision. The statement drew 
s «the « “ . x 
everthemmmmediate defense of video by FCC 


ke pio}.sirman Wayne Coy, who termed 


TS pay ‘- ° . 
ire of @levision a very important service 
a d public informer. 
o The proceeding, described by 
airman Coy as “what may be 
rder, Whe longest and most complex oral 
omic aagument ever undertaken before 
ise “lone Commission” en banc, com- 
inate amenced last Tuesday with a roster 
y.’ Che more than 112 participating 


VHF @rties. The argument is expected 
require at least the greater part 


eparati Ted 

d duri this week. 

sibility The argument concerns FCC’s 
band @oposed allocation of the fre- 


ency bands 25-30 me, 44-50 me, 
b-76 me, 152-162 me and 450-460 
cand rule-making with respect to 
he general mobile radio service, 
pmestic public mobile radiotele- 
one services, land transportation 
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ndio services, industrial radio 
prvices and public safety radio 
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Channels for Remote Pickup 
The Commission proposes to 
ovide 19 exclusive channels for 
mote pickup in the 25-30 me 
pnd, delete 16 channels presently 
signed in the 30-40 me _ band, 
op 14 shared channels proposed 
tlier in 152-162 me band and 
ovide 20 channels in 450-460 me 
pnd. Television Channels 4 (66-72 
¢) and 5 (76-82 mc) are proposed 
be protected from any interfer- 
ce from fixed service allocations 
hich would be made in the 72-76 
¢ group. 
A number of broadcast interests 
e yet to be heard from in the 
oceeding. 
: i Neal McNaughten, assistant di- 
> a bctor of the NAB Engineering 
TV pe ept. and ex-F¢ C staff member, 
..pld the Commission the remote 
aaa ickup channels proposed in the 26- 
£5 opme band may be useful primarily 
om a" Sr cue and lineup purposes and 
SS. -Beondarily for low quality pro- 
Assis am service when no other facili- 
ublic Mes are available. He cited the 
, “Weigh interference susceptibility of 
milin.” Hose frequencies. 
ommu'@ Mr. McNaughten argued that an 
zram lifiditional 16 shared channels are 


iety he 
plans 
commit 
s Durb 
lvertisi 
esident 
re Rob 
| Oil C 
ral Fo 
n, Stra 
W. All 
K. We 


‘Voic 
gazi 


- listenlquired to provide a block system 
” Acco assignment whereby a greater 
has mifmber of exclusive frequencies 
d, wh@d lesser number of shared fre- 
quotedencies may be assigned in met- 
ts con ppolitan areas and the converse 
will s#Signment in less populated areas. 
o.” §¢ urged that the 26-me_ band 





channels be made available to AM, 
FM and TV stations and recom- 
mended that high quality program 
channels be found elsewhere. 

Concerning the 450-me band, Mr. 
MeNaughten stated that insuffi- 
cient knowledge of operational 
characteristics at these frequen- 
cies does not permit assignments 
of any specific type, although 
broadcasters do feel they will be 
useful for short-range walkie- 
talkie type operation. He pointed 
out the broadcaster is willing to 
undertake the development of 
these frequencies and if experience 
points to a particular type service 
such recommendation would be 
made to FCC for its considera- 
tion. 

The NAB spokesman indicated 
the 450-me band is not considered 
useful for program services such 
as may be obtained in the 152-162 
me band and requested that an 
additional 21 channels be provided 
in the 450-me area for walkie- 
talkie service. 

William S. Duttera, staff alloca- 
tions engineer for NBC, agreed 
that the 26-me band suffers con- 
siderable interference and is good 
only for cue service—or program 
service only when a high signal 
level exists. He urged that some 
channels be assigned exclusively to 
television. He noted that video 


OBILE SERVICES Allocation Proposals Argued 


pickup and relay equipment is 
available for operation of about 17 
channels between 1,000 me and 
6,000 mec and recommended that 
audio channels be provided for cue 
and restricted program service. 

Regarding the 450-mc proposal, 
Mr. Duttera urged that channels 
be set up but not as substitution 
for 150-me facilities since sufficient 
data and commercial equipment 
for the higher band is not avail- 
able. He suggested the allocation 
be reviewed after equipment is 
built and experience gained. Need 
for walkie-talkie facilities in video 
also was noted. 

William A. Roberts, attorney for 
Allen B. DuMont Labs., pointed out 
that in the shuffle of recent hear- 
ings on television it has been over- 
looked that it has become increas- 
ingly necessary for video compan- 
ies and networks to “have recourse 
to the use of cue channels, or con- 
trol channels on the outside of the 
channels afforded for the regular 
transmission of the program it- 
self.” He noted that there has been 
dispute whether television is en- 
titled to the remote pickup facili- 
ties under’ consideration and 
pointed out TV’s very definite need 
of these channels. 

Mr. Roberts argued that with re- 
spect to the various mobile de- 
mands for the 450-me band “the 





AFTER-HOURS BAN 


WNYC Protests 
Decision 


A BURST of protests developed last week after FCC, invoking its 
new ban on after-hours authorizations for daytime and limited-time 
stations, refused to consider WNYC New York’s request for permission 
to stay on the air election night to carry balloting returns. 


The city-owned station has been 
broadcasting detailed local election 
results every November for the past 
24 years, with FCC’s dispensation 
to remain on the air beyond its 
usual 10 p.m. signoff to present 
these programs. 

Mayor’ William 
least titular head of the station, 
was reported to have protested 
both orally and in writing to Com- 
mission members in an effort to 
get the additional hours in which 
tc present the returns this year. 

Similar protests are expected to 
develop in other communities where 
davtime or limited-time stations 
will be denied the right, granted 
heretofore, to continue broadcast- 
ing election results after their 
normal closing hours. 

The ban on such special tempor- 
ary authorizations was adopted by 
FCC in July, effective Aug. 16 
[ BROADCASTING, July 5]. The Com- 
mission said the chief reason was 
to avoid degradation of the night- 
time service of fulltime outlets on 
the channels involved. It felt that 
the special events usually covered 
by parttime stations under STA’s 
could be handled by fulltime sta- 
tions and FM outlets. 

First to come publicly to WNYC’s 


O’Dwyer, at 


cast ®ROADCASTING e Telecasting 


support was the New York Times, 
owner of the fulltime WQXR and 
WQXR-FM, which characterized 
the FCC ban as “rule by shotgun.” 

For 24 years, the Times said in 
an editorial, WNYC has performed 
an election-nicht service offered by 
“no other station: the steady broad- 
cast, as soon as they are available, 
of the results in local contests, 
while other stations are occupying 
themselves for the most part with 
state or national results.” 

The Times thought FCC’s ruling 
against WNYC this year “is ar- 
bitrary, not in the public interest, 
and needs to be reviewed by the 
Commission.” It doubted that 
FCC’s general ban “can be de- 
fended in principle.” 

WNYC operates with 1 kw on 
830 ke, protecting WCCO Min- 
neapolis. Said the Times: 





Under extraordinarv 
[WNYC] might 


conditions 
possibly be hecrd in 
northeastern Wisconsin, within’ the 
range of WCCO’s secondary audience. 
Rut the FCC must ask itself, we be- 
lieve. whether the insignificant, re- 
motelv possible interference with the 
listenine of a few hundred neople in 
the distant Middle West—between 10 
pm. and 3 °.m. en one nicht onlv— 
is to be a basis for barring WNYC’s 
election-nicht service, available to 
several millien persons. if they choose 
to listen, in New York City . . 


record is not yet clear that a 
sound, satisfactory technical use 
can be utilized by large numbers 
of individual vehicles economically. 
Certainly not when there is a 
pressing necessity for some kind 
of additional pickup services for 
the broadcast service which are 
dependent upon the ether for the 
transmission of their programs.” 

The attack upon “luxury” serv- 
ices such as television came from 
J. M. Souby, general solicitor for 
the Assn. of American Railroads, 
who noted that the railroad alloca- 
tion has been reduced to about 
one-half of a television channel. 
Mr. Souby argued that the spec- 
trum space should first be allo- 
cated to the “essential services” 
relating to safety of life and fol- 
lowing that the other services 
could fight for “what is left over.” 

Chairman Coy pointed out that 
video is a very important service 
and the public can be informed of 
public events and issues via TV. 
The FCC chairman said, “I don’t 
know anything that takes prece- 
dence over an informed citizenry, 
even the Commission being in- 
formed of the requirements of ra- 
dio by the railroads.” 

Noble Plan 

Daniel E. Noble, Motorola Ine. 
vice president and director of re- 
search, offered a plan for alloca- 
tion administration based on pri- 
ority principle. All channel alloca- 
tions would be made on the basis of 
“utility-of-use priority ratings” 
with such ratings including the im- 
portance of the allocations, in or- 
der, to national defense security, 
public safety, influence upon na- 
tional economic security and con- 
tributions to the public conveni- 
ence, 

George J. Maki and William E. 
Whiting, representing California 
State Communications Advisory 
Board, requested that the state’s 
automatic relays operating in the 
72-76 me band be allowed to con- 
tinue for a reasonable period of 
amortization to protect the tax- 
payer. It was urged that an inter- 
ference “yardstick” be determined 
for potential fringe-area TV _ set 
owners when Channels 4 and 5 
are assigned, in that area, to re- 
duce complaints of interference. 

Earl D. Glatzel, vice chairman of 
National Committee for Utili- 
Radio, told FCC, regarding 
72-76 me assignments which do not 
interfere with television, that his 
group is “agreeable to this limi- 
tation” but suggested adoption of 
an interim policy of temporary 
utility service assignments in cit- 
ies where TV Channels 4 and 5 have 
not been assigned, and pending 
settlement of the video realloca- 
tion proceeding [BROADCASTING, 
Sept. 27, Oct. 4]. 

Vernon Wilkinson, counsel for 
Telanswerphone Inc., which pro- 
radio paging service for 
doctors in the New York area and 
which has been operating experi- 
mentally since June, told FCC that 
its tests in the 72-76 me band have 
been conducted by George P. Adair, 
consulting engineer, and show its 
proposed system is feasible. 
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WXYZ-TV Opening 


Heavily Sponsored 
Every Available Time Segment 
On Detroit Outlet Sold 


OPENING DAY’s schedule of 
WXYZ-TV Detroit last Saturday 
was scheduled to be as completely 
commercial as ABC executives 
would permit for the inaugural of 
its o&o0 TV station in the motor 
capital, with every time segment 
sold that was offered for sale. 
Starting with a 15-minute pre- 
view, which was not for sale, at 
12:15 p.m., WX YX-TV’s first com- 
mercial was to be the Chevrolet 
Glee Club, 12:30-1 p.m., sponsored 
by the Chevrolet Division of Gen- 
eral Motors Corp., Detroit, placed 
by Campbell-Ewald Co., Detroit. 
Gillette Safety Razor Corp., 
Boston, was to sponsor the World 
Series telecast from Cleveland, 
through Maxon Inc., New York. 
At the end of the ball game the 
WxXYZ-TV audience was to be tak- 
en to South Bend where the Notre 
Dame-Michigan State gridiron con- 
test was under way. This WX YZ- 
TV telecast was to be sponsored 
by Admiral Corp., Chicago, through 
Crittenden & Eger, that city. Fol- 
lowing the football game Don 


CONY AWARDS 


Television Category 
Added to List 


TELEVISION has been added to the list of achievement awards for 
commercial broadcasting to be made at the next annual broadcasting 
and business conference of City College of New York, it was announced 
last week by John G. Peatman, chairman of the awards committee. 


Mr. Peatman pointed out that 
“the expansion of television, both 
in number of sets owned and in 
broadcasting facilities, during the 
current year has been so rapid 
that failure to include awards for 
this new field would have left a 
gap in the purpose for which the 
awards are made.” 

Folders, including entry blanks 
for the 1948 awards, are now ready 
for distribution to stations, net- 
works, advertisers, advertising 
agencies and program producers. 
Entries for the awards, covering 
programs and program promotion 
originated during 1948, will close 
Jan. 31, 1949. Presentations of 
the awards will be made at the 
CCNY broadcasting and business 


a. 





conference next spring. 

In addition to the awards of 
former years for the creation and 
promotion of sound broadcasting 
programs, the 1948 awards include 
three television categories: For 
the creation of a sponsored tele- 
vision program, live or film; crea- 
tion of a sponsored spot television 
announcement, live or film; crea- 
tion by a station or network of a 
television program, live or film, 
most effective in station or network 
promotion. 

Another new category in the 
1948 awards is for the creation by 
a station or network of a radio 
program, live or transcribed, which 
has been most effective in station 
or network promotion. 





Wattridge was scheduled for a 
sports resume, to be presented by 
Detroit Edison Co., through Camp- 
bell-Ewald Co. 

Another special not-for-sale pro- 





RADIO LAG 


Third in Soliciting Small 
National Advertisers 


RADIO runs a poor third in sales activity among small national ad- 
vertisers, judging by results of a media promotion survey conducted 
by Murray Carpenter, WPOR Portland, Me. Magazines are well in 
front, the survey shows, with newspapers in second place. 


Mr. Carpenter is author of a 
booklet titled Now Is the Time, 
distributed to stations in an effort 
to arouse industry interest in the 
need for extensive exploitation of 
broadcasting on a nationwide basis 
(BROADCASTING, Sept. 13]. He for- 
merly was head timebuyer of 
Compton Advertising. 

The subject has been discussed 
at most NAB district meetings 
in connection with the fund-rais- 
ing appeal for the All-Radio Pre- 
sentation film. Mr. Carpenter con- 
tends the $200,000 film project is 
entirely inadequate, pointing to 
the need of a campaign running 
over $1 million to meet the com- 
petition of newspapers and maga- 
zines, 

In his survey of small adver- 
tisers (having advertising budgets 
from $50,000 to $150,000) Mr. Car- 
penter found that 71% had re- 
ceived planned magazine solicita- 
tion within a month, 43% had re- 
ceived a newspaper representative, 
but only 26% had received a radio 
solicitation (see Question 1). 


In terms of solicitation within 


a 
— 


a year, he found magazines 90%, 
newspapers 65% and radio 62%. 

“Most intelligent and most help- 
ful solicitations” have been received 
from the magazine industry, the 
survey discloses, with newspapers 
second and radio far down the 
list. 

“Magazines appear to beat 
broadcasting on all solicitations,” 
Mr. Carpenter said. “Broadcast- 
ing reaches into as many com- 
panies as newspapers but ap- 
parently with nothing like the 
frequency of the newspaper solici- 
tation.” 

Mr. Carpenter mailed his ques- 
tionnaires on_ stationery which 
merely gave his name and street 
address, with no radio reference 
whatever. Forty-two replies were 
received from 100 questionnaires 
mailed. He notes that this is a 
narrow base, but feels it provides 
an indication of the media pro- 
motion situation, 

Tabulated results follow (more 
than one answer received to some 
questions) : 





1. How long is it since you've been given a serious p'anned solicitation by: 


wee 1 month 
(a) any newspaper 
representative 14 (33%) 4 (10%) 
(b) any radio 
representative 5 (12%) 6 (14%) 
{c) any magazine 
representative ~-22 (52%) 8 (19%) 


3 months 1 year more No Answer 
5 (12%) 4 (10%) 10 (24%) 5 (12%) 
8 (19%) 7 (17%) 8 (19%) 8 (19%) 
3( 7%) 5 (12%) 1(2%) 3 (7%) 


2. Which industry has given you the most intelligent and most helpful solicitations this 


year 
(a) Newspaper industry -_-...____- 
(b) Radio industry —-_..__-- 
(c) Magazine industry 
(d) No answer 
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---23 (55%) 
4 (10%) 


gram was to be followed by a film, 
sponsored by Galvin Mfg. Corp., 
Chicago (Motorola radio and TV 
sets), through Gourfain-Cobb, Chi- 
cago, broadcast 5:45-6:15 p.m. The 
next quarter-hour, according to the 
advance agenda, was the official 
welcome to WX YZ-TV by the Gov- 
ernor of Michigan and the Mayor 
of Detroit, with acknowledgements 
by Edward Noble, ABC board 


chairman; Mark Woods, ABC 
president, and James Riddell, gen- 
eral manager of WXYZ and 
WXYZ-TV. 


The Philco premiere variety pro- 
gram, 6:30-7 p.m., sponsored by 
Phileco Radio Corp., Philadelphia, 
through Hutchins Adv. Inc., Phila- 
delphia, was to open the evening 
schedule, followed by a quarter- 
hour sports news program present- 
ed by Cunningham Drug Co., De- 
troit, 
Detroit. WX YZ-TV’s first day was 
to wind up with a pro football 
game between the Detroit Lions 
and Boston Yanks, sponsored by 
Goebel -Brewing Co., Detroit, 
through Brooke, Smith, French & 
Dorrance, that city. 


75% of L. A. Video Set 


Owners Home in Evening 
AMONG people owning television 
sets in Los Angeles, 75% are at 
home in the evening and more than 
50% are watching a telecast pro- 
gram, according to a study under- 
taken by West-Marquis Inc. for its 
client, General Petroleum Corp. 
Although size of sample was not 
disclosed by the advertising agency, 
results reportedly were based on 
telephone checkup made during 
the showing of the J. Arthur Rank 
films of the Olympic Games. Play- 
ing opposite this program was re- 
mote telecast of the Los Angeles 
Angels professional baseball team, 
with audience equally divided be- 
tween two, the agency reports. 
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Large - Scale Pla 
For ABC Coast 


Woods Tells How Vitagraph 
Acquisition Aids Network 
ACQUISITION by ABC of w 
is reportedly the largest rag 
television production site in 
world will enable the network 
embark on its West Coast tele 
sion operation early in 1949 
a scale enjoyed only’ by ma 
motion picture companies,” Ms; 
Woods, ABC president, comment 
last Thursday. ABC has purchas 
the 20-acre Vitagraph motion 1. 
ture lot in Hollywood from Wary 
Bros. [BROADCASTING, Oct. 4]. 

Work already has started 
conversion of the lot to full 
production, Mr. Woods said, 
television personnel will be mo 
into the new center as soon as 
property is released by the 
crow agent. Although seve 
buildings stand on the lot, only t 
sound stages, measuring 200 
175 and 100 by 175 feet, are 
pected to be permanent. Oth 
buildings are expected to be r 
to make way for new constructi 

This site eventually will be 
operating base of KECA- 
owned outlet of ABC and ulti 
ly the origination point for 
bulk of ABC network pro 
ming. Of the 20 acres, 10 
clear, allowing ample room 
outside shooting. 

Although some reports have 
that the site will ultimately h 
the total ABC Hollywood o 
tion, ABC Hollywood officials 
sist this has not been determi 
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tions Assn. (CIO) obtained “ve 
substantial benefits” during t 
past year for its members who 
employed by radio stations, desp 
attempts by several employers “. 
to use the Taft-Hartley Law 
cripple the union,” Joseph P. Sell 
ACA president, declared in a 
port to the union’s ninth ann 
convention, held at the Hotel Go 
ernor Clinton, New York, ‘on 
6, 7, and 8. 

Mr. Selly added, in his addr 
opening the convention: “The co 
munications corporations are n 
making a tremendous effort to 
vide our union, company-unioni 
our union, to promote moods 
defeatism and confusion . 





must not permit ourselves to lo It’s 
sight of these facts, to lose fai : 

in the membership, or to yield adio 
the face of coercion.” f 


A report by William Bend 
vice president of the ACA broa 
casting department, described wai 
scales and working conditions W 
by the union during the past ye 
for radio technicians and oth 
broadcasting workers as the 
in the industry. Since the last co 
vention, Mr. Bender said, sala 
scales for engineers have top 
the $100-a-week level “in mai 
stations.” 


d ope 


r] 
v ME 


amunid 
ed “ve 
‘ing ti 
who 2 
, despil 
rers “. 
Law 












Nobody seems to know just why newspapers 
all pictures of pretty girls “cheese cake.” But 
verybody knows why they print them so 
equently. Such pictures have a sure-fire, 
eady-made audience. 


It’s for this same reason that more and more 

adio time buyers are using W-I-T-H in 
altimore, the nation’s sixth largest market. 
hey get a BIG audience from this BIG 
dependent radio station. 


.Moreover, they get this BIG audience at 
ery LOW cost. Yes, it’s a fact that station 
-I-T-H delivers more listeners-per-dollar 








spent than any other station in town. W-I-T-H 
covers 92.3% of all the radio homes in the 
Baltimore trading area. 


Get in on these low-cost sales. Call in your 
Headley-Reed man and learn the full W-I-T-H 


story today. 








ITH | 


Baltimore 
Maryland 














\S Tom Tinsley, President « Represented by Headley-Reed yy 
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Albuquerque 


KOB 


Beaumont KFDM 

Boise KDSH 

Buffalo WGR 

Charleston, S. C. WCSC 

Columbia, S. C. WIS 

Corpus Christi KRIS 

Davenport WOCc 

Des Moines WHO 

Denver KVOD 

Duluth WDSM 

Fargo WDAY 

Ft. Worth-Dallas WBAP 

Honolulu-Hilo KGMB-KHBC 

Tlouston KX YZ 

Indianapolis WISH 

Kansas City KMBC-KFRM 

Louisville WAVE 

Milwaukee WMAW 

Minneapolis-St. Paul WTCN 

New York WMCA 

Norfolk WGH 

Omaha KFAR 

Peoria-Tuscola WMBD-WDZ 

Portland, Ore. KFX 

Raleigh WPTF 

Roanoke WDRJ 

San Diego KSDJ 

St. Louis KSnN 

Seattle KTRO 

Svracuse WFRL 

Terre Haute WTHI 

Television 

Baltimore WAAM 
Fort Worth-Dallas WRAP.-TV 
Louisville WAVE-TV 
New York WPIX 
St. Louis KSD-TV 


ABC 
CBS 
CBS 
CBS 
NBC 
NBC 
NBC 
NBC 
ABC 
ABC 
NBC 
ABC-NBC 
CRS 
ABC 
ABC 
CRS 
NBC 
ABC 
ABC 
IND 
ARC 
CBS 
CRS 
ABC 
NBC 
CRS 
CRS 
NRC 
CRS 
CRS 
ABC 
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RADIO 


D. you have a new product, a new sales- 


appeal, a new merchandising idea you'd like 
to test? National spot radio can do it for you 


more quickly and economically. 


Do you have a product that sells more readily 
in rural areas than in cifies. or vice versa? 
Vational spot radio can give you more con- 
centration where you need it, with less waste. 
Do you want most to reach men, women ot 


children? Church people or night owls? House- 


keepers or career girls? By a wise choice of 
stations, programs and time of broadcast, na- 
tional spot radio can give you more of what 


you want, at lower costs! 


After sixteen years of pioneering in Bull’s-Eye 
Radio, Free & Peters knows practically every- 
thing there is to know about the adaptability of 
“national spot.” And anything we know is yours 
for the asking. What ean we dig out for you, 


now? 


FREE & PETERS, inc. 


Pioneer Radio and Television Station Representatives 
Since May, 1932 


NEW YORK 


DETROIT FT. WORTH 


CHICAGO 


HOLLYWOOD SAN FRANCISCO 


— ae — 











AWB DIST. 2.& 10 2=-222ennin ses 


BETTER daytime programming should be provided listeners, and in- 
creased listening would be the reward, the District 2 meeting of the 
Assn. of Women Broadcasters was told at its Oct. 2-3 meeting held at 


the Sheraton Hotel, Rochester, N. Y. 


The session wound up a series 
of three AWB district meetings. 
The first was held Sept. 25-26 in 
Cincinnati [BROADCASTING, Oct. 4], 
the second in Kansas City Sept. 
28-29 (see below). 

In a panel titled “Are Daytime 
Programs Keeping Up With the 
Listeners?”, William Fay, WHAM 
Rochester general manager, con- 
tended they are, but felt stations 
are not tapping all available pro- 
gram sources. Panel moderator 
was Doris Corwith, NBC director 
of talks, with Sally Work, WBEN 
Buffalo, presiding as district chair- 
man. 

E. R. Vadeboncoeur, WSYR Sy- 
racuse, argued daytime programs 
are not keeping up with the listen- 
ers. Mrs. Sidney Schoenwald, 
“Favorite Program” contest win- 
ner, and Mrs. Arthur J. May, of 
Rochester, argued from the lis- 
teners’ viewpoint that daytime pro- 
grams are the_ stepchildren of 
nighttime programs. 

In addressing the dinner meet- 
ing, Michael R. Hanna, WHCU 
Ithaca, NAB District 2 director, 
said one of radio’s primary jobs 
is to increase daytime listening. 
“Free radio is paid for by adver- 
tising,” he said. “If you can’t sell 
soup you can’t sell democracy.” Al 
Zink Jr., WGY Schenectady, dis- 
cussed TV programs for women 
and opportuntities for women in 
the video field. 

Ruth Crane, WMAL Washing- 
ton, AWB president, and Pat Grif- 
fith, NAB director of women’s ac- 


tivities, conducted AWB work ses- 
sions. 

Dr. Katherine Gillette Blyley, 
president of Keuka College, spoke 
on “Education for Social Respon- 
sibility.” A forum on radio’s so- 
cial responsibility included: Paul 
Reed, Rochester Board of Educa- 
tion; Mrs. Nathan Strauss, WMCA 
New York; Dorothy Lewis, wom- 
en’s broadcast coordinator, UN. 
Helen Sioussat, CBS director of 
talks, was moderator. 

Presiding at the District 10 
meeting in Kansas City was Anna 
Hayes, KCMO Kansas City, AWB 


WRGB to Get ABC, CBS 
DuMont Shows, Plus NBC 


WRGB Schenectady, General Elec- 
tric Co. video station, has made 
arrangements to receive programs 
from the ABC, CBS and DuMont 
television networks, supplementing 
the network service heretofore re- 
ceived only from NBC, G. Emer- 
son Markham, station manager, an- 
nounced last week. 

He expressed the feeling that 
“this is a definite step in public 
service to our thousands of listen- 
ers.” WRGB broadcasts 28 hours 
of video features weekly. Its net- 
work programs are transmitted 
from New York to Schenectady via 
a GE microwave relay. 

Locally, the station plans to be- 
gin out-of-the-studio programming 
about Dec. 1 when it adds mobile 
equipment to its facilities. 














AWB District 2 Registration 








Nita Albers, Cornell U 
B 


Claire Banister, WVFC Ithaca; Edna 
Barlett, WELM Elmira; Marion Hawley 
Baxter, WKOP_ Binghamton; Mary 
Beckley, WVET Rochester; Dr. Kath- 
erine Gillette Blyley, Keuka College 
Keuka; Betty Bocklage, WHAM Ro- 
chester; Mildred Curtin Boylan, WRNY 
Rochester; Lorraine Burndage, Dept. 
of Commerce, Albany: Mrs. Sarah Bur- 
bank, WNBF Binghamton. 


Cc 


Lucille Clarke, Myrtle Cobler, Red 
Cross; Doris Corwith, NBC New York; 
Ruth Crane, WMAL Washington. 


D 
Minerva W. Davenport, WTTM Tren- 
ton, N. J.; Alma Dettinger, WQXR 
New York; Harriette I. Dunbar, WDOS 
Oneonta. 
F 


Phyllis Fairbanks, WVFC Ithaca; Wil- 
liam Fay, WHAM Rochester. 


Pat Griffith, NAB; Gertrude 
WHCU Ithaca. 


Grover, 


Nancy Hallauer, WHAM Rochester; 
Henriette Harrison, YMCA and YWCA, 
New York; Marguerite Hume, Brand 
Names, New York: Helen Humphrey, 
WHCU Ithaca; Adele Hunt, WPAT 
Paterson, N. J. 

K 


Frank Kelly, WBEN-TV_ Buffalo; 
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Madeline Klein, WHEC Rochester. 


L 
Fran Leinen, WARC Rochester; 
Dorothy Lewis, UN Co-ordinator; Nan 
Lupo, WNJR Newark, N. J 


M 
Mrs. Arthur J. May, Rochester; Edith 
Meserand, WOR New York. 
N 
Helen Neville, WKBW Buffalo. 


oO 


Elizabeth Odames, WIBX Utica 


Mrs. Mary G. Phillips, WHCU Ithaca. 
R 


Virginia Roberts, WARC Rochester; 
Gertrude Rogers, Bowman & Block, 
Buffalo. 

Ss 


Harriet Sabine, Cann Mfe., Washing- 
ton, D. C.; Lorraine D. Sahl, Foods & 
Supplies & Mkts., New York; Jean E. 
Schantz, Baldwin Bowers Strachan, 
Buffalo; Dorothy Shank, WEBR Buffalo; 


Helen J. Sioussat, CBS New York; 
Kathlyn Small, Sodus, N. Y.; Betty 
Stevens, WENE Endicott; Marion 
Stocker, Cornell U.; Mrs. Nathan 
Straus, WMCA New York. 
Vv 
E. R. Vadeboncoeur, WSYR Syracuse. 
WwW 
Louise Wilson, WHAM Rochester; 


Eileen Winchell, WKRT Cortland; Sally 
Work, WBEN Buffalo. 


district chairman. Miss Griffith 
spoke on “The Woman Broadcaster” 
at a dinner meeting hosted by 
the Radio Council of Greater Kan- 
sas City. Margaret Stoddard, edi- 
tor of Radio Council-Aire, spoke 
on work of the council, calling for 
council-station cooperation. 

Host at a luncheon show in the 
Donnelly Garment Co. factory was 
Mrs. James Reed. NAB station 
managers of Kansas City enter- 
tained at cocktails. 


3'2.-Hour Broadcast 
Marks KFI-TV Bow 


KFI-TV Los Angeles, owned and 
operated by Earle C. Anthony 
Inc., made its formal bow Oct. 6, 
presenting three and a half hours 
of programming with Adolphe 
Menjou as m.c. On air since Au- 
gust with six hours weekly, the 
station will now broadcast 12 
hours. It is on Channel 9 (186- 
192 mc). Coincident with kickoff, 
William B. Ryan, general manager 
of KFI’s AM, FM and TV opera- 
tions, announced that KFI-TV is 
open to television network possi- 
bilities other than NBC. The fact 
that NBC already has a TV outlet 
in Los Angeles, makes a TV affili- 
ation with NBC unfeasible, Mr. 
Ryan said. Station continues, how- 
ever, as NBC standard affiliate. 

Expanding on this, Mr. Ryan 
felt that a regional network might 
take the form of a “voluntary 
chain deal rather than one domi- 
nated by KFI.” He svegested the 
possibility of a mutual agreement 
for relay and/or kinescope net- 
working between stations north of 
Santa Barbara and San Fran- 
cisco and south to San Diego. He 
felt that KFI might aid in sales 
and programming for member sta- 
tions of such a network. 

“KFI-TV is the only local TV 
station in * Los Angeles,” Mr. 
Ryan told BROADCASTING. Refer- 
ring to the other stations he said: 
“If their TV interest is not na- 
tional, then their parent company 
is national.” 

In viewing the future of tele- 
vision development in Los An- 
geles, he felt that a purely local 
station could operate program- 
ming and overall policies in more 
elastic fashion to meet needs of 
agencies and their clients. 








Tube Sales Soar 
SALES of radio receiving tubes 
in August increased sharply over 
July and ran well above August 
a year ago, according to Radio 


Mfrs: ' Assn. August tube sales 
totaled 16,722,177, bringing the 
year’s total to 126,365,384. July 


sales were 9,637,244, with 14,548,- 
551 sold in August 1947. Of the 
August 1948 sales 11,018,967 were 
for new sets; 5,160,653 for re- 
placements; 507,397 for export; 
35,160 to government agencies. 
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CBS Airs Hennoc 
Talk in New Yo 


Business Women’s Group Her 
First Woman Commissioner 
FCC COMMISSIONER Frieda 
Hennock, ia an address prepay 
for broadeast yesterday, (Oct. 1 
on CBS, said that although g 
brought to the Commission a wo 
an’s viewpoint, she intended to “ 
a job for all of the people as be 
I can.” 

Miss Hennock, first woman eva 
appointed to the FCC, spoke at 
luncheon of the New York Leag 
of Business and _ Profession; 
Women’s Clubs at the Biltmo 
Hotel. Her speech was schedul 
for broadcast at 1:30 p.m. 

She said that although 
would not represent only wome 
but would rather represent all pe 
ple on the FCC, she would “yp 
for one minute forget women’s j 
terests.” i 

The occasion of her talk wa 
the opening of National Busine 
Women’s Week. 

Miss Hennock championed th 
placement of qualified women 
important positions and decris 
the denial of such posts to wom 
merely because of their sex. 

In her own instance, she sail 
she felt herself qualified for he 
responsible government positi 
because she had wide experien 
in business and law. 

The engineering problems whi 
confront commissioners have be 
a struggle for her, she confesse 
Her first impulse upon tangli 
with microvolts, clear channéd 
frequency modulation “and all t 
sort of thing,” she confided, was 
“rush to the hairdresser and g 
away from it all.” 

“But,” she added firmly, “I wer 
to work—and I am determined ¥ 
master the technical side of mj) 
job.” 

























NBC IS A DEFENDAN 
IN REMINGTON’S SU 


NBC, General Foods Corp. an 
Elizabeth T. Bentley were nam 
defendants in a $100,000 dama 
suit filed last Wednesday in Ne 
York by William W. Remingtom 
suspended Commerce Dept. ent 
ploye. : 

The plaintiff charged that = 
Bentley, admitted one-time Sovi 
espionage agent and former Com 
munist party member, had falsel 
branded him a Communist 0 
Martha Rountree’s Sept. 12 Mee 
the Press video show, sponsored }; 
General Foods. 

Miss Bentley is said, during thi 
telecast, to have reiterated som 
of the charges she made agains 
Mr. Remington during hearing 
before the House Un-American Ac} 
tivities Committee the previou} 
month. Mr. Remington, in the con 
plaint, said that the charges 0 
the program had caused grea 
damage to him, to his professi0 
of economist and his pe 
by “bringing him into public odiu 
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Reatin about Reach in the BMB coverage story 


gh i makes good readin! 115 counties daytime .. . 98 counties 


wome 
all pe 
ild “py 


1en’s ij 


night time. Also a coincidental survey* in the thirty 
prosperous counties immediately surrounding big St. Louis 
shows that KXOK alone delivers 22.1% of the listening 


audience morning, noon and night. 
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Ritin about KXOK Hooper Ratings is fun! 


Audience increases month after month, show gains in 
Total Rated Time Periods in excess of any other 
St. Louis Network station. 
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advertiser with KXOK low-in-St. Louis rates gets more 
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Hooper ... plus more coverage... per dollar 


on KXOK. 
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recs ST. LOUIS’ A BC AFFILIATE ¢ CHESTNUT 3700 
£ 

nvm 630 KC « 5,000 WATTS @ FULL TIME 








at Mig 
> Sovid 
er Conj 
| falsel , 
nist of Check the 3 R’s...Rates...Ratings (Hooper)...Reach (BMB)... 
12 Mee 
sored bj . ‘ 
check our John Blair representative today ... 
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ican Acyl * survey conducted by Edward G. Doody and Co... . 109,000 calls completed. 
previous 








loymer 
ic odiu ’ Owned and operated by St. Lovis Star-Times 
= 
astiMROADCASTING e Telecasting October 11, 1948 @ Page 35 











CAB PLANS 


By JAMES MONTAGNES 


REORGANIZATION of _ opera- 
tions of the Canadian Assn. of 
Broadcasters was approved at CAB 
directors’ meeting held at the 
Royal York Hotel, Toronto, Oct. 
4-6. Under the new set-up CAB 
operations will center at Ottawa, 
with Toronto office used mainly for 
station and advertiser servicing. 
Recommendations for CAB reor- 
ganization were drawn up by Jim 
Allard, CAB general manager, and 
A. R. MacKenzie, trouble-shooter 
and personnel executive of All- 
Canada Radio Facilities Ltd., Cal- 
gary. The two executives had 
studied CAB operations from the 
standpoint of “what are prime 


functions of CAB and what should 
it be doing to discharge 
report 


those 


functions?” Their cited 


Board Approves Reorganization 





collective bargaining or liaison, 
aiding station operators and coun- 
selling general advertisers as the 
three prime functions. Supplement- 
ary activities and general serv- 
ices that could be developed were 
outlined, ranging all the way from 
“capitalizing on the talents of 
those in allied fields who have a 
stake in our success” to operating 
frequent regional meetings and 
developing new station services. 
The report recommended four 
categories of CAB _ operations. 
First would be that of liaison and 
collective bargaining, under direct 
charge of the general manager 
and based on policy set by the di- 
rectors. The second would be sta- 
tion servicing, including operation 
of regional clinics and meetings, 
plus tips for new business, pack- 


aged advertising campaigns, ex- 
tension training, registry of po- 
tential employes and _ personal 
contacts. 


The third category, advertiser 
servicing, would include station 
selling information, research, and 
personal contacting of advertisers 
and agencies. Internal routine, the 
fourth classification, would include 
work of the Ottawa Radio Bureau, 
membership routines, standard 
rate structure work, franchises, 
special committee work, NAB re- 
lations, censorship formula, audi- 
ence stimulation, convention or- 
ganizing and French translating. 

No date was set for personnel 
moves under the reorganization 
plan. New personnel will be hired 
to do the advertiser contacting. 

The directors’ meeting also 
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ersistence... 


ts a most valuable asset. Men who have and use this quality 
always get somewhere. ¢ Nothing else in the world can 
take the place of persistence. ¢ Talent will not; nothing is 
more common than unsuccessful men with talent. ¢ Genius 
will not; unrewarded genius is almost a proverb. ¢ Edu 
cation will not; the world is full of educated derelicts. 
e Persistence and determination alone are the omnipotent 
¢ Through persistence KMAC, established in 1926. 
will soon go to 5,000 watts, unlimited, at 630, with an audience 


of one and one-quarter million. 


Mutual in San Antonio 


Kmac-Kiss 


Honard W. Danis, owner 


Represented Nationally by The JOHN E. PEARSON Company 


TANIA VANTaN! 


coe 
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dealt with negotiations undery 
on proposed government plan 
raise license fees for broadcaste 
Under the present system aby 
$85,000 in such fees is collec 
annually from broadcasters, 7 
money is turned over to CBC, p 
cently the Dept. of Transport 
Ottawa intimated it will incregg 
the fees, basing them on gre 
revenue of stations, to net 

government about $250,000. 

CAB is now negotiating, ung 
protest, for a reduction from ¢ 
proposed fees, which are to 
retroactive to April 1, 1948, st, 
of fiscal license year. CAB yj 
take the issue to court on grou 
that (1) money should not go 
CBC, chief competitor of private 
owned and license-paying statio; 
but to Dept. of Transport to h¢ 
defray expenses in connection yw; 
broadcasting services of depa 
ment, and (2) that proposed ; 
sessment on gross station reven 
is a tax, and not a license, a 
therefore is illegal. 

CAB directors have also 4 
proved production of a film, de 
ing with broadcasting by indep¢ 
dent stations, for distribution 
schools and industrial plants. 4 
vertising agencies to be enfranch 
ed by CAB were approved, 
were plans for 1949 annual me 
ing at Hotel Algonquin, St. | 
drews-by-the-Sea, New Brunswig 


Report on Price Mention 


CAB board heard a report 
how price mention is being recei 
and operated by Canadian statioy 
since this was allowed as of Se 
1. Plans for policy on newse 
commercials were outlined 
new rate structure committee 
up approved, consisting of t 
station representatives, two si 
tion operators and the CAB gq 
eral manager as chairman. 

Three regional meetings we 
announced, in Vancouver for Bri 
ish Columbia stations Oct. 18] 
in Edmonton for Alberta statio 
Oct. 20-21, and in Toronto { 
Ontario stations Oct. 30-31. 

CAB board gave a_ cockt 
party for CBC program exe 
tives meeting at same time in 
ronto. 





General Foods Log Cab 
Syrup Campaign Plann 
WITH the return of Log Ca 
Syrup to the market, and the ava 
ability once more of tin for makif 
the well-known cabin-shaped pac 
age, General Foods Corp., Né 
York, is planning an i 
vertising campaign for the pré 
uct. 





National radio promotion will 
carried via hitchhikes on the How 
of Mystery (Sundays, 4-4:3 
MBS), Burns and Allen (Thu 
days, 8:30-9, NBC) and Mr. A 
and Jane (Fridays, 8:30-9, CB 
shows. 

Benton & Bowles, New Yo 
is the Log Cabin agency. 
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*Again sponsored by the Atlantic Refining Company 


GD ST” SZ 


: -- : | ™ As of October 1, sixty-five sponsors are 
coll ‘ = ap bt _ utilizing the facilities of WPTZ to reach 














ann the fast-growing Philadelphia audience. 
Zz Calf 
he ava PHILCO TELEVISION BROADCASTING CORP. 
dey | 1800 Architects Building ¢ Philadelphia 3, Pa. 
p., Na ;' 
nsive al - — J . . — a 
he pro = : 8 gf ee 7 N ’ 5 : an ” ‘ : : j 
n will ’ , . 
he How 
4-4:3 
(Thuy WP} / FIRST IN TELEVISION IN PHILADELPHIA : 
Mr. A 
9, CB TAPPILIATE. 
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CBS-TV affiliation contract with KLEE-TV, Houston's first television station, goes 


into effect. Making it legol are (I to r) William Schudt, CBS director of station 


relations; Herbert V. Akerberg, CBS v.p. 


in charge of station relations; W. Albert 


Lee, KLEE-TV owner, and Sidney Balkin, KLEE-TV general manager. 


TV plans for WSB-TV Atlanta aired 

by (I to r) J. Leonard Reinsch, man- 

aging director of Cox radio sta- 

tions; Wright Bryan “Atlanta Jour- 

nal"’ editor, John M. Outler Jr., gen. 
mgr. WSB, WSB-TV. 


SPONSOR Colgate - Palmolive - Peet 
luncheon honors “‘Can You Top 
This?” Clockwise: James Reilly, Col- 
gate; Edward Franklin, Newell-Em- 
mett; Peter Dech, Kirkman & Son; 
F. S$. Drake, Colgate; Joe Laurie Jr., 
of program; William Hartman, Kirk- 
man; W. Wilson m.c.; R. Parman, 
Ted Bates Inc.; S. Jaffe, W. Rydell, 
N-E; H. Hirshfield, W. Kearns, Bates. 


WARM WELCOME goes to Senor Manvel 
Lopez Diaz (r), owner and manager of 
XEAV Guadalajara City, from Clemente 
y Martinez, head of Radio Programas 

de Mexico. XEAV has just joined 


RPM as an affiliate. 


P| 
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MBS outlet, WGST Atlanta, Georgia Tech 
station, celebrates its new Mutual af- 
filation with dinner for Edgar Kobak 
(third from left), metwork president. 
Among those attending were (I to r) Joe 
Westbrook, Pope Brock, Frank Spratlin, 
Dr. Raymond Paty and Jack 
McDonough, member of radio 
committee of Board of Regents, 
Georgia Tech. 


TRANSFER of KFBI Wichita to new owner, KFBI Inc., was witnessed by (I to r, seated 
J. Wirth Sargent, attorney; Horace L. Lohnes, radio attorney; Robert L. Laubengay 


chairman of KFBI board; 


(standing) Clem J. Randau, KFBI Inc. president; Kay Py 


treasurer; Sidney Harris, Harris newspapers; Howard Lane, KFBI executive v.p. 
director of Marshall Field stations; John Harris, Harris newspapers. 


CLINTON Clothes will telecast Ca‘lahan 
A. C. bouts from Boston Arena over 
WNAC-TV Boston as a result of this get- 
together of (I to r) Abe Franks, Clinton 


president; Linus Travers, WNAC- 
TV; George W. Steffy, WNAC-TV. 


SNAPPED off almost to the base, the 152- 
foot self-supporting steel tower of WKWF 
Key West lies sprawled on the ground, 


blown over by the recent hurricane that 


roared over the Keys. Only 20 
minutes after the tower collapsed, 
the station was back on the air 


with an emergency antenna. 


STANDARD OIL of Indiana again § 
comes sponsor of the football “Game 
the Week’’ over KMOX St. Louis, 
Carter Ringlep (1), KMOX and R. 
May, Standard Oil of Indiana, 
the ten-week Midwest games. 


AS WBAP-TV Fort Worth takes to ff 


air, Amon Carter (standing), we 
president, inaugurates the service. WE 
ing to take their place on the screen @ 
(1 to r, seated) R. C. Stinson, WBAP @ 
Cranst@ 


manager, Harold Hough, station direct 


gineering director; George 


President was televised first day. 
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OAK ALLEE, St. James Parish, Louisiana— eo “ay 
one of the stateliest old plantation homes. ier 2 } 

. ° . ° a Te Hiiins: 
Authentic furnishings add to its charm. a Sa 


2. KAISER PERMANENTE ALUMINUM 
PLANT, Baton Rouge, Louisiana—typical of 
vast heavy industries in the state’s capital city. 
Fast-growing industry has helped WWL-land 
score above national average in _ increased 
income, increased buying power, and 
general prosperity. 


3. WWL’s COVERAGE 
OF THE DEEP SOUTH 
50,000 watts—high-power, low-cost 
dominance of this new-rich market. 


The Greatest SELLING Power 
in the South's Greatest City 





e 
NEW ORLEANS © 


ME 
ae Seema 


WWL PRIMARY NIGHT-TIME COVERAGE 
2,000,000 RADIO HOMES 


50,000 WATTS - CLEAR CHANNEL 


NEW ORLEANS CBS AFFILIATE 


DEPARTMENT OF LOYOLA UNIVERSITY 





Represented Nationally by The Katz Agency, Inc. 



















TV at Fort Monmouth 


TELEVISION entertainment 
is available to all personnel 
stationed at Fort Monmouth, 
N. J., with the exception of 
one company which will have 
it by the end of the year, 
post officials have announced. 
Believed to be one of the first 
Army posts to 
entertainment available, the 
equipment was _ purchased 
from the central post fund 
with profits from post ex- 
changes and post theatre ad- 
The sets are placed 
in company recreation rooms. 


make video 


mission. 











Testimony Reprint 
Gives News Rights 


Vadeboncoeur Booklet Stresses 
Legal Protection Need 
BROADCASTERS must act ag- 


gressively to secure 
news protection 
papermen, E. R. Vadeboncoeur, 
vice president of WSYR Syracuse 
and chairman of the NAB news 
subcommitttee, writes in the fore- 
word to a booklet reprinting his 
testimony before the Law Revision 
Committee of New York. 

The state legislative body is 
considering a bill to provide news- 
papermen protection of 
sources. Mr. 
peared before 
spring to 
in the bill. 

Eleven states grant 
to newspapermen, he 
are Alabama, 
California, Indiana, Kentucky, 
Maryland, Montana, New Jersey, 
Ohio and Pennsylvania. They are 
protected from reprisals for re- 
fusal to divulge a news source. 
Radio, however, is completely 
ignored in these states. 


the same legal 
accorded news- 


news 
ap- 
last 
radio 


Vadeboncoeur 
the committee 
urge inclusion of 
protection 
These 
Arizona, 


says. 


Arkansas, 


Maryland First 
First state to pass a newspaper 
privilege law was Maryland. This 
occurred in 1896, when there were 


no radio stations, says Mr. Vade- 
boncoeur. The statute has been 
copied by 10 other states. The 


Arizona law may apply to radio, 


since it includes the phrase “en- 
gaged in newspaper or reportorial 
work,” 

The Law Revision Committee 
of New York invited Mr. Vade- 
boncoeur and Michael R. Hanna, 
WHCU Ithaca, NAB district di- 


rector, to testify. They asked for 
amendment of the bill to cover 
radio. 

“It is high time that radio 
newsmen who have richly earned 
equal rank and dignity with news- 
papermen,” Mr. Vadeboncoeur 
writes, “should end a serious dis- 
crimination against them that has 


its roots in a law written before 
commercial radio was born and 
which is perpetuated only by 
others and neglect on our own 
part.” 
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POPULATION 


Pacific Coast Gains 
45.3% Since ’40 


AMERICA’s high post-war birthrate, and equally large migration fig- 


ures, 


have combined to produce some startling changes 


in population 


figures, according to the latest 1948 population estimates published by 


the Bureau of the Census. 

The Bureau estimates 
Pacific Coast area has 
45.3% in population since 1940’s 
census, while the national gain 
has been 11%, or 131.6 million to 
146.1 million persons. 

No region has lost population. 
However, six states have turned 
up with an estimated net loss in 
population for the eight year 
period. They are: North Dakota, 
South Dakota, Nebraska, Ken- 
tucky, Mississippi, Arkansas and 
Montana. These predominantly 
rural states showed a net decrease 
in population ranging from 12.6% 
for North Dakota to 0.9% for 
Kentucky. 


that the 
gained 





* 

California’s increase of more 
than three million persons was the 
largest gain in the period. Other 
states with a large increase are 
Michigan, 939,000 persons; New 
York, 907,000; Ohio, 891,000, and 
Texas, 815,000. 

Oregon showed the largest per- 
centage gain—49.2%—while Con- 
necticut, New Hampshire, New 
Jersey, Ohio, Indiana, Michigan, 
Delaware, Maryland, District of 
Columbia, Virginia, Florida, Texas, 
Arizona, Utah, Nevada, Washing- 
ton, Oregon, and California all 
showed a gain of more than 11% 
—the national average. 


ESTIMATES OF THE POPULATION OF THE UNITED STATES, EXCLUDING ARMED FORCES 


OVERSEAS, BY REGIONS AND STATES: 


(Estimates are rounded 


to the nearest 


1948, AND APRIL 1, 1940 


thousand) 


JULY 1, 


Total population excluding armed forces overseas 


Region and State 


July 1, 1948 
United States 146.114,000 
REGIONS: 
The Northeastern States 39,104,000 
The North Cent:al Statrs 43.846.000 
The South 44,597 ,000 
The West 18,656,000 
NEW ENGLAND 
Maine 900,000 
New Hampshire 548,000 
Vermont 274,000 
Massachusetts 4,718,000 
Rhode Island 748,000 
Connecticut 2,011,000 
MIDDLE ATLANTIC: 
New York 14,386,000 
New Jersey 4,729,000 
Pennsylvania 10,689,000 
EAST NORTH CENTRAL: 
Ohio 7,799,000 
Indiana 3,909,000 
IHinois 8,670,000 
Michigan 6,195,000 
Wisconsin 3,309,000 
WEST NORTH CENTRAL: 
Minnesota 2,940,000 
lowa 2,625,000 
Missouri 3,947,000 
North Dakota 560,000 
South Dakota 623,000 
Nebraska ‘ 1,301,000 
Kansas 1,968,000 
SOUTH ATLANTIC: 
Delaware 297 ,000 
Maryland 2,148,000 
District of Columbia 898,000 
Virginia 3,029,000 
West Virginia 1,915,000 
North Carolina 3,715,000 
South Carolina 1,991,000 
Georgia 3,128,000 
Florida 2,356,000 
EAST SOUTH CENTRAL: 
Kentucky . 2,819,000 
Tennessee 3,149,000 
Alabama 2,848,000 
Mississippi 2,121,000 
WEST SOUTH CENTRAL: 
Arkansas 1,925,000 
Lovisiana 2,576,000 
Oklahoma 2,362,000 
Texas 7,230,000 
MOUNTAIN: 
Montana 511,000 
Idaho 530,000 
Wyoming 275,000 
Colorado 1,165,000 
New Mexico 571,000 
Arizona 664,000 
Utah 655,000 
Nevada 142,000 
PACIFIC: 
Washington 2,487 ,000 
Oregon 1,626,000 
California 10,031,000 


Source: U. S. Bureau of the Census 


Increase (+) or 


April 1, 1940 decrease (—), 
(census) 1940 to 1948 

Number Percent 

131,669,275 114,444,000 +-11.0 
35,976,777 -+-3,128,000 +-8.7 
40,143,332 +-3,703,000 +9.2 
41,665,901 +2,841,000 + 6.8 
13,883,265 +- 4,773,000 +-34.4 
847,226 53,000 +6.2 
491,524 +- 57,000 +11.6 
359,231 15,000 4.1 
4,316,721 401,000 +9.3 
713,346 + 34,000 + 4.8 
1,709,242 +302, 000 +-17.7 
13,479,142 907,000 6.7 
4,160,165 569,000 13.7 
9,900,180 789,000 8.0 
6,907,612 +-891,000 +-12.9 
3,427,796 + 482,000 $14.1 
7,897,241 +-773,000 +-9.8 
5,256,106 +- 939,000 +17.9 
3,137,587 + 171,000 +5.5 
2,792,300 147,000 5.3 
2,538,268 +-87,000 +3.4 
3,784,664 +- 163,000 +43 
641,935 —82,000 —12.8 
642,961 —20,000 —3.2 

Hy yo — 15,000 —1.1 
1,028 -+ 167,000 9.3 
266,505 +-31,000 +11.5 
1,821,244 -+326,000 +17.9 
091 +235,000 +35.5 
2,677,773 -+351,000 +13.1 
1,901,974 -+- 13,000 +0.7 
3,571,623 144,000 +4.0 
1,899,804 +92,000 +4.8 
3,123,723 -+-4,000 +-0.1 
1,897,414 + 459,000 24.2 
2,845,627 — 26,000 0.9 
2,915,841 -+- 233,000 +-8.0 
2,832,961 -+-15,000 +0.5 
2,183,796 63,000 2.9 
1,949,387 25,000 1.3 
2,363,880 212,000 +-9.0 
2,336,434 + 25,000 +1.1 
6,414,824 + 815,000 +-12.7 
559,456 48,000 8.6 
524,873 + 5,000 +1.0 
250,742 24,000 +-9.6 
1,123,296 41,000 +3.7 
531,818 +-39,000 +7.4 
499,261 +-164,000 32.9 
550,310 104,000 19.0 
110,247 31,000 28.4 
1,736,191 751,000 + 43.3 
1,089,684 + 536,000 +-49.2 
6,907 387 3, 124,000 +-45.2 
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CONGRATULATIONS are extended 4) 
Marcel’us M. Murdock (1), KFH Wichiy 
executive vice president and publisher 7 
“Wichita Eagle,”’ by Frank Carlson, goy 
ernor of Kansas. Occasion was nce 
broadcast of KFH-FM on which Gy 
Carlson delivered the opening greeting 
to listeners. 


i 
NARND Announces 
Topics for Panel 


Wide Coverage Planned for Smal. 
Station News Departments 

A PANEL on problems of sma 

station news departments will } 

featured at the annual conver) 
tion of the National Assn. of Radi : 
News Directors. The meeting will 
be held in St. Louis, Nov. 12-149 
according to Soren Munkhof, news 
director of WOW Omaha, conver 

tion program chairman. 

Fred Hinshaw, news director of 
WLBC Muncie, Ind., will presic& 
over the small station panel. Disf 
cussion will be based on a booklet 
Tips for Small Station News 
rooms, which Mr. Munkhof say; 
the small stations committee hopes 
to distribute at the convention. 

Paul Ziemer, news director 0! 
WKBH La Crosse, Wis., will cover) 
“Special Methods of Municipa 
Reporting,” followed by Michae 
Hinn, news director of WKOW 
Madison, Wis., on “The State Capi: 












=? 


tol Newsroom.” 

Bill Thompkins, news _ director 
of WROW Albany, will discus: 
“Public Relations for the Newly) 


Established Radio News Depart: 
ment.” Also on that panel will be 
F. O. Carver, news director 09 
WSJS Winston-Salem, N. CF 
speaking on ‘“Newspaper-Radi 
Cooperation.” 

Invitations to attend the con- 
vention also have been sent t 
deans and directors of major jour 
nalism schools. John Hogan 
NARND president from WCSH 
Portland, Me., explained that it 
is the feeling of NARND that the 
organization must work closely 
with the schools of journalism. 





Battersby Gets Award 
ROY BATTERSBY, NBC-TV pub- 


licity writer, has won a _ $5 
“Pall Mall journalism award 


offered weekly on The Big Story 
program (NBC, Wed. 10-10:30) 
p.m.) for dramatic rights to the 
story of a murder he helped t@ 
solve while on the staff of thé 
New York Herald Tribune. Hi 
story will be heard on The Bi 


Story show this Wednesday night 
Oct. 13. 
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WOWO 


FORT WAYNE 
ABC Affiliate 












| These two partners 
keep things moving 


20 hours a day. 





The two partners, as their desk-signs show, are 
WOWO and WOWO-FM.. now offering complete 
duplication, from 5 am until 1 am, in one of the 
richest market-areas in the Midwest. 


And how these partners keep things moving! 


Every recent Hooper survey shows WOWO pro- 
grams far ahead of competition. And, according to 
storekeepers, WOWO promotions really keep mer- 
chandise rolling over counters throughout the area. 


How big és this area? 


Consult BMB and you'll see that WOWO reaches 
$73,300 listener-families in 59 counties. And WOWO- 
FM, whose 504-foot antenna tower is Indiana's 
tallest structure, brings FM broadcasts to listeners 
in a 16,000-square-mile area in thrze states! 

Put these partners to work for you! Get two cover- 


ages for the cost of one! Consult NBC Spot Sales, or 
the WOWO Sales Department. 


WESTINGHOUSE RADIO STATIONS Inc 


KYW * KDKA + KEX + WBZ + WBZA + WOWO . WBZ-TV 
National Representatives, NBC Spot Sales—Except tor KEX + For KEX, Free & Peters 
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STEFFY NOW ON BOARD 
OF YANKEE NETWORK 


GEORGE W. STEFFY, vice presi- 
dent of the Yankee Network, 
has been elected to the board of 
directors. He will carry out the 
operations of Yankee in the ab- 
sence of Linus Travers, appointed 
a vice president of MBS [Broap- 
CASTING, Oct. 4]. 

Mr. Travers is remaining with 
Yankee’s management board while 
serving with Mutual, of which 
Yankee is a 20% _ stockholder. 
Yankee has just renewed its affili- 
ation contract with MBS, of which 
it is the New England regional 
representative. 

Mr. Steffy entered radio in the 
fall of 1927 when, as he was start- 
ing his college work, he joined 
WEAN Providence as a control 
board operator. After graduation 
from Providence College in 1929, 
Mr. Steffy was transferred to the 
engineering staff of WNAC Bos- 
ton. With a background of the 
technical end of the business, he 
turned to production. 

Mr. Steffy became production di- 
rector for WNAC in 1935 and was 
later appointed to the same post 
for the entire Yankee Network in 
New England. 

In 1944 he was elected vice pres- 
ident in charge of operations for 
the Yankee Network. He is super- 
vising all program activities at 
WNAC-TV. 


RTDG Issues Statement 
Upholding Ex - President 


RADIO and Television Directors 
Guild last week issued a statement 
reaffirming its faith in William 
Sweets, its former president, as “a 
leading, highly-honored, and valu- 
able member” of the union’s local 
and national board. A week earlier 
RTDG disclosed that Mr. Sweets 
had resigned from the presidency 
as a matter of principle rather 
than sign a non-Communist affi- 
davit, which most of the other mem- 
bers of the national board had 
signed voluntarily. 

The Guild’s latest statement ex- 
pressed the union’s “deep regret” 
at Mr. Sweets’ resignation, and out- 
lined a four-part resolution adopt- 
ed as a result of his action. This 
resolution “vigorously condemns” 
the Taft-Hartley Law; “unani- 
mously recognizes and upholds” the 
right of Mr. Sweets not to sign 
the non-Communist affidavit; ap- 
proves the actions of the national 
board members who _ voluntarily 
signed the affidavits, and declares 
that the RTDG has “closed ranks” 
and will continue to negotiate for 
freelance writer contracts “with 
full vigor.” 


FIVE new members were admitted to 
NBC Hollywood Twenty Year Club and 
nine to Ten Year Club at annual tea 
and Twenty Year Club Dinner held 
recently at Beverly Hills Hotel, Beverly 
Hills. New Twenty-Yearers are MAX 
BAUMAN, LESTER D. CULLEY, EVELYN 
V. HALE, KAY HARDESTY, JENNINGS 
PIERCE. Ten year veterans are GUS- 
TOV BANSEMER, WALLACE BOONE, 
B. H. GAGE, WILLIAM C. CARTLAND, 
HELEN MURRAY HALL, VAN E. NEW- 
MAN, ORA H. WILKINS. Total for both 
clubs now stands at 75 





Peron Tries Gag 
On Correspondents 


Privileges Revoked Temporarily 
For Period of 12 Hours 
PERONISTA gag _ tactics were 
used for a short period Oct. 2 on 
five foreign correspondents in Ar- 
gentina, including Herbert Clark, 
BROADCASTING writer. Mr. Clark 
became a government target last 
July after dispatching factual ac- 
counts to this magazine, deploring 
Argentina’s lack of freedom of 
speech in the radio field. [BROAD- 
CASTING, July 26]. 

The muzzle was applied on the 
five correspondents, four of them 
American citizens, through revoca- 
tion of their press credentials and 
privileges to file dispatches. All 
commercial cable and wireless com- 
panies were instructed to refuse 
dispatches from the five newsmen 
and women, all of whom had pur- 
portedly contributed to the “bad 
press” Gen. Peron was receiving 
in the U. S. and other democratic 
nations. 

After 12 hours, the Peron gov- 
ernment temporarily lifted the ban 
without explaining either action. 
A definite decision is expected soon. 

Correspondents affected were 
Joseph F. McEvoy, AP; Milton 
Bracker, chief South American 
correspondent of the New York 
Times; his wife, Virginia Lee War- 
ren, also a Times correspondent; 
Jorge Arrieta, a Uruguayan who 
is chief of the Reuters bureau in 
Buenos Aires, and Mr. Clark, who 
is also correspondent for’ the 
American Broadcasting Co., New 
York Daily News, Chicago Sun- 
Times, Buffalo Courier Express 
and London Daily Telegraph. 

Mr. Clark fell into disfavor with 
the Peron government when he re- 
ported to BROADCASTING a resolu- 
tion adopted by the Inter-American 
Assn. of Broadcasters at their 
Buenos Aires convention last July, 
deploring the Argentine govern- 
ment’s pressure on and control of 
radio. 


His dispatch to BROADCASTING 





ELECTION of officers turned into a co-ed 
affair at the opening business meeting 
held by the Radio Executives Club of 
Boston. Officers are (above, | to r): Jan 
Gilbert, Harold Cabot & Co., secretary, 
and Nona Kirby, WLAW Lawrence, second 
vice president. Below: Craig Lawrence, 
WCOP, first vice president; William B. 
McGrath, WHDH, president; Ed d J. 
Shea, James Thomas Chururg Co., treas- 
urer. 





BROADCASTING e 


Management 


n 
4 







ON SEARLE, ABC vice president 

charge of Western division, left Ho) 

lywood Oct. 5 for month’s trip eag: 
during which he will confer with stg! 
tion and network officials on forth. 
coming television and radio plans, Ry 
stops will include Grand Island an¢ 
Omaha, Neb., Chicago and New York 
















































































MARSHALL ROSENE, manager of 
WSAZ Huntington, W. Va., has beep 
elected president of the Huntington 
Advertising Club 


MOTT M. JOHNSON, program director 
ot KWFT Wichita Falls, Tex., has beep 
appointed manager a 





was delayed after it had been re. 
moved from the mails and printed 
in. Peronista newspapers with at. 
tendant charges of a “conspiracy’ 
against Peron. 

The mail-marauding became an 
international incident and _ Sen 
Charles W. Tobey (R-N.H.), chair. 
man of the Senate Interstate and 
Foreign Commerce Committee, with 
Sen. Ernest W. McFarland (D. 
Ariz.) demanded, in a letter to the 
State Dept., an explanation of 
what steps were proposed to avoid 
a recurrence. 

In a letter to the legislators 
Secretary of State George C. Mar. 
shall wrote a diplomatic close to 
the incident. Secretary Marshall 
said U. §S. Ambassador James 
Bruce had been assured by Ar. 
gentina’s Foreign Minister that 
“the Argentine government was 
not contemplating sanctions against 
Mr. Clark” [BROADCASTING, Sept. 
20]. 

The State Dept. is now awaiting 
a reply from the American En- 
bassy in Buenos Aires giving a 
“full report” on the latest devel- 
opment, involving 4 of the 12 
U. S. correspondents in Argentina. 





TOP TALENT FORUM 
KLIX Show Features Senators 


—And Other Leading Figures- 


UNUSUAL SUCCESS in attract- 
ing top talent as participants in 
its KLIX Forum is reported by 
KLIX, 250-w ABC outlet on 1340 
ke at Twin Falls, Idaho. é 

Two U. S. senators and a candi- 
date for the Senate appeared on 
one of the recent KLIX Forum 
shows, and all of them made spe- 
cial trips to Twin Falls for the 
purpose. They were: Sen. Glen 
Taylor, Progressive Party vice 
presidential candidate, who won 
his Senate seat as a Democrat; 


Sen. Henry C. Dworshak (R- 
Idaho), and Judge Bert Miller, 
justice of the Idaho Supreme 


Court, Democratic candidate for 
the Senate. 

Moderator of KLIX Forum is 
Juneau H. Shinn, the station’s sales 
manager. The program is heard 
Tuesday nights, preceding ABC's 
Town Meeting of the Air. 


Telecasting 







i 





S been 
tington 


director 9 
4S been § 


= 
en re. 
rinted 
th at-% 
iracy” 


me an 

Sen 
chair- 
te and 
e, With 
d (D. 
to the 
on of 
| avoid 


lators, 
. Mar-7 
ose to 
irshall 
James 
y Ar- 
that 
tL was 
gainst 
Sept. 


aiting 
1 En- 
ing a 
devel- 
he 12 
ntina, 


M 
‘ors 
es- 


ttract- © 
nts in 
ed by 
1 1340 
. 
candi- 
ed on 
“orum 
e spe- 
yr the 
Glen 
vice 
j won 
ocrat; 7 
(R-§ 
Miller, # 
preme 
e for 


um is 
; sales 
heard 
A BC’s 











It Took CENTURIES to Make This a 
Rich Market for Alert Advertisers 





EASTERN 
OHIO 








WESTERN 
PENNA, 













More Than Half of the Nation’s Coal” 
Is Produced in This WWVA Coverage Area 


Nature endowed this four-state area of Western 
Pennsylvania, Eastern Ohio, West Virginia and 
Virginia with untold riches in the coal that 
turns the wheels of industry—that furnishes 
heat, power and light for countless millions. 

Day and night thousands of men are busily 
engaged in mining these Black Diamonds, in 
hauling them by river, rail and highway. The 
weekly earnings in the mining and its depend- 
ent industries are at an all-time high—which 
means plenty of spendable dollars for alert 
advertisers. 





With one station, one cost, one billing— 
with WWVA you can reach this four-state heart 
of the soft coal industry; with WWVA’'s friendly 
programming you can make sure your adver- 
tising message reaches into the homes and 
hearts of the people who make this mining 
industry great. 

For there are more than eight million people 
in this area, and they spend Four and One- 
Half Billion Dollars Annually in retail sales 
outlets. Ask an EDWARD PETRY Man about 
this great WWVA area. 


* Bituminous, that is! 





WW VAN 


50,000 WATTS**CBS**WHEELING, W. VA. 


NATIONALLY REPRESENTED BY EDWARD PETRY & CO. 
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RECOGNITION ---by THE AUDIENCE 








More people listened to WCKY in the first 8 months of 1948 








than in any like period in the history of the station. 


From 8 AM to 8 PM—WCKY had the highest Cincinnati ratings 





in its history—ratings exceeded by only one Cincinnati station. 


Here is Pulse, Inc.’s findings from November 1947 through Oc- 


tober 1948 (totalling 41,000 interviews, the largest and most 


THE LATEST WCKY STORY 








complete survey ever made in Cincinnati), 8 AM to 8 PM, Mon.- 
Fri. : 
WCKY NETWORK NETWORK NETWORK NETWORK 
See of STATION A STATION B STATION C STATION D 





Audience 19.2 15.9 17.7 26.0 15.3 











From 8 PM—12 Midnite—In the first 9 months of 1948, the 





WCKY Jamboree pulled the greatest volume of direct mail sales 
—611,890 proofs of purchase—all from ‘“‘WCKY-Land”’. A 


mail count 28% greater than the same period in 1947. 















































THE LATEST WCKY STORY 


RECOGNITION ---by ADVERTISERS 








through WCKY: 


PROCTER & GAMBLE 

CAMEL CIGARETTES 

CHRYSLER DEALERS 

LADIES HOME JOURNAL 
CORONET MAGAZINE 

FORD TRACTOR DEALERS 

; CINCINNATI GAS & ELEC. CO. 
i BAVARIAN BREWING CO. 

j KOOL CIGARETTES 

VIRGINIA DARE WINES 

ALMS & DOEPKE DEPT. STORE 
PARAMOUNT PICTURES 
BLOCK DRUG CO. 

PARKVIEW MARKETS 

PLOUGH SALES CORP. 
BRUCKMANN BREWING CO. 
FARR BROS. APPLIANCE DEALERS 
CHURNGOLD MARGARINE 
TAYSTEE BREAD 


Thomas A. Welstead 
Eastern Sales Manager 
53 E. Sist St. 

} New York City. 


TWX: NY 1-1688 





Y | FIFTY THOUSAND WATTS 


Phone: Eldorado 5-1127 


GRENNAN CAKES 

BC REMEDY CO. 

MGM-LOEW’S PICTURES 

MUSTEROLE 

MARIEMONTLAUNDRY CO. 

DR. CALDWELL’S SYRUP OF PEPSIN 

NEW ENGLAND CONFECTIONERY 
co. 

BULOVA WATCHES 

COLGATE DENTAL CREAM 

CONTINENTAL BAKING— 
WONDER BREAD 

ANACIN 

MUELLER MACARONI 

HALO SHAMPOO 

4 WAY COLD TABLETS 

ROMAN CLEANSER 

EX-LAX 


OF SELLING 


More National Spot and Local Accounts used WCKY in this period 
than ever before—as indicated by the following partial list of lead- 


ing accounts, which moved goods in Cincinnati and ““WCKY-Land” 


AJAX CLEANER 
FREEZONE 

DOAN’S PILLS 

PETER PAUL MOUNDS 
TINTEX 

FATHER JOHN’S 


STILLE & DUHLMEIER FURNITURE 
co. 


RICHMAN BROS. CLOTHING 
FELDMAN FARM & HOME CENTER 
HARTZ MOUNTAIN PRODUCTS 
CONSOLIDATED DRUG CO. 

CHEF BOY-AR-DEE SPAGHETTI 
JAMISON MOTORS 

KAY FURNITURE CO. 

NATIONAL CARPET CO. 
SCHUERMAN AUTO SALES 


WCKY—50,000 WATTS OF SELLING POWER 


24 HOURS PER DAY PLYL.. 





WCKY 


CINCINNATI 


POWER 
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Editorial 


Sharp-Edged Tool 


WITH THIS issue, BR)ADCASTING subscribers 
receive their 1948 MARKETBOOK. It contains 
the latest authentic and comparable data, city 
by city and county by county for the United 
States and Canada. 

The material, gathered for the first time in 
a single volume, is dedicated wholly to the 
business of broadcasting. The many changes 
that occurred in population, earning power 
and habits during the war years and in the 
years since its end are paralleled by the 
changes in radio itself. 

No need to present again in detail here 
what those changes have meant. Enough to 
say that there are now 2,000 AM stations on 
the air, 650 FM’s and the TV total of under 
50 is measured more by impact than number. 

Resulting from this, inevitably, is the quest 
for new business. The new outlets must have 
the wherewithal. The days of sitting back and 
letting advertisers scramble for the available 
time slots is past. 

The MARKETBOOK is intended as another 
tool with which to work. Our hope is that it 
proves an efficient and sharp-edged tool that 
fits the hand to which it has been molded. 


Needed: A Salesman 
ADVERTISING statistics, in king-size doses, 
are being released at this season. Current 
reports show a record year (1) for broadcast 
time sales and (2) for printed media. The 
gross figures look good. The net: ask the man 
who owns one. 

Radio, unlike the newspapers or the maga- 
zines, has experienced an abnormal period of 
change since the war’s end. TV and FM and 
the nearly doubled number of standard sta- 
tions have brought radio vexatious risks and 
complexities. The printed media have been 
limited only as to newsprint capacity. All 
media have felt the inflationary spiral. 

Despite the uncertainty, radio shows another 
7.4% indicated increase in time sales, ac- 
cording to NAB estimates. It is about equal 
to the increase of 1947 over 1946. NAB esti- 
mates the year’s overall gross at $383.8 mil- 
lion against 1947’s $357 million. 

On the basis of the first eight months, 
NAB’s study shows national spot sales gain- 
ing the most ground in the radio family, ris- 
ing 10% over last year. The network time 
sales will turn in a plus figure of about 6%. 
Local business, outstanding gainer in 1947, 
will increase this year too, but at a modest 
6% compared with 16.6% last year. 

ANPA’s Bureau of Advertising reports a 
banner year for newspapers, with a new record 
of near 1.1 billion dollars indicated for 1948. 
Back of that is an unprecedented promotion 
campaign, incubated during the years of the 
war-time shortages, and unleashed as soon 
as the lid was off on paper-rationing. The 
magazines followed suit. Radio, we’re told by 
some of the buyers, was smug and complacent, 
riding on its pre-war laurels—and results. 

Until the war, radio was a sort of glamour- 
puss among the advertising media. It has gone 
a long way on momentum—and some sweat. 
Ten years ago radio received one local adver- 
tising dollar for every 13 placed in the news- 
papers. In 1948 that ratio is less than five to 
one. With TV adding the visual appeal, the 
handwriting becomes clearer. 

And with TV, another problem arises. At 
this stage too many advertisers and agencies 





Page 46 © October 11, 1948 


lump in TV with sound broadcasting. It’s part 
of the same budget. What goes into TV, in all 
too many cases, comes out of the sound budget. 

The advertiser has a freedom of choice that 
he has never had before. He is beseiged with 
newspaper, and magazine presentations. He 
knows something about radio, and he may be 
entranced by television. He hasn’t had the 
same sort of prodigious pitch from radio. 

What radio needs is a million dollar sales- 
man. It has the goods, but it isn’t being mer- 
chandised. There are plans afoot. 

Watch this space. 





To Freeze—To Preserve 


CONTRARY to all the usual implications 
of such a procedure, the temporary freeze 
which FCC has imposed upon television ap- 
plications is stabilizing and reassuring and 
should be welcomed. 

The primary objective of perfecting tele- 
vision’s technical standards is adequate justi- 
fication for the move. More than that, the deci- 
sion should remove much indecision about the 
permanence of the present channels. As Chair- 
man Coy pointed out, the Commission would 
hardly go to such lengths to improve a band 
of frequencies which it planned to abandon 
in the near future. 

Broadcasters and set-buyers alike, then, 
are given more cause for confidence in their 
low-band investments. Orderly development 
is thus promoted. 

Naturally there is disappointment among 
pending applicants. Their plans will be delayed 
by six or nine months or perhaps a year, 
while the decisions on standards are being 
evolved. Our answer to that is the answer 
we gave weeks ago, when, almost alone, we 
considered a freeze proper and _ inevitable. 
“This possible hiatus is a small price to pay 
for future stability,” we wrote in mid-Septem- 
ber [BROADCASTING, Sept. 20]. Consider what 
the upheaval would be if FCC continued li- 
censing and then, a year from now, changed 
standards and allocations. 

If FCC accepts the argument that co-chan- 
nel stations must be separated by more than 
the 150-miles provided (in some cases) under 
present policy, the number of assignable chan- 
nels naturally will be reduced. Applicants 
who can be given grants will be correspond- 
ingly fewer. Those who do win construction 
permits will have “bigger” stations, with 
larger interference-free service areas than 
they would have otherwise. Those who fail 
can still look to the 475-890 me band. 

It may be that this upstairs band, now under 
study, will be opened in time to affect chan- 
nel distribution in the present band. Certainly 
in the last analysis the possibilities of the 
two bands must be considered together. 

The freeze will bring a few voices crying 
doom, of course. But television is not doomed. 
Thirty-seven stations are on the air, half 
a dozen others are almost ready to commence, 
and 80 others have been authorized and are 
in various stages of construction. None of 
these are frozen. If some permittees choose to 
take a wait-and-see attitude, that will be 
understandable—as Chairman Coy seemed to 
recognize—and it will not stop the art. 

The march of television will continue. Op- 
erating stations and a growing public will see 
to that. Freeze or no freeze, there are the 
World Series, professional and _ collegiate 
football games, political campaigns, spectac- 
ular Thanksgiving and Christmas programs, 
and countless other events of special appeal, 
aside from television’s rapidly expanding reg- 
ular fare. The bald fact is that television 
can’t be stopped now by any act of man 
short of absolute sabotage. 


Our Respects To — 





MAJ. GEN. FLOYD LAVINIUS PARKS 


a De FORGET RADIO, and run 
fast to catch up with television.” 
That line has been the constant 
advice Maj. Gen. Floyd Parks has 
given to his men both in the Army’s Public 
Information Division and in the field. 

Though Gen. Parks has now been trans- 
ferred to Ft. Shafter, Oahu, as Deputy Com-) 
mander, U. S. Army Forces, Pacific, he will be 
long remembered as a Public Information chief 
who knew his business—and who appreciated 
the power of radio and the Army’s use of that 
power. E 

Gen. Parks was in charge of Public In-] 
formation at Pentagon headquarters from /™ 
January 1946 to July 24 of this year. He has) 
been replaced by Maj. Gen. Bryant E. Moore, 
the famed commander of U. S. troops in 


Trieste. 

When Gen. Parks was summoned back to { 
the U. S. from Berlin in late 1945, he brought 9 
with him a lot of what the Army calls§ 
“savvy.” As commander of the First Air-7 


borne Army and U. S. Sector, Berlin District, 
he was a member of the original Allied Kom- 
mandatura, the military governing body of} 
the city. Shortly after the first meeting, he 7 
was designated Chief Commander of the Kom- 7 
mandatura and was responsible for the in- 
auguration of policies and procedures in the J 
early days of that body. ; 

Almost immediately after the Berlin oceu- | 
pation took place, in July 1945, he went on 
ABC with Don Coe from what was left of 
Hitler’s Reich Chancellery. Gen. Parks saw) 
to it that the best possible broadcasting sites 
in Berlin were assigned to the transmitters j 
which were there to handle voice broadcasts 9 
to the U. S. From that time on, he never for- 
got radio and the needs of radio men. 


He encouraged radio exccutives from net- 
works and independent stations, along with 
editors, to visit the areas of the occupation, 
so that they could be in close touch with occu- 9 
pation problems. After leaving Germany for | 
the Pentagon post, he urged more than 120 
station managers and publishers to trek over 
ground that only their correspondents had 7 
seen before. He wisely saw the fact that by J 
whetting the bosses’ appetites for continued 
news of the occupation, he would insure con- 
tinued listening posts and correspondents in 
covering the mission of the Army, and thus 
keep that mission before the people. 





This September the Army started a recruit- 


(Continued on page 49) 
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TAKE THE GUESS OUT OF BUYING 





WITH WOV’S 





we 


No _palaver—just honest, down-to-earth facts—known—proven— 
tested facts, form the basis of WOV’S AUDITED AUDIENCES. The 
complete story of WOV listeners—where they live—where they shop 
—what they buy—how much they spend—what they like and don’t 
like—inside dope to help you select the program best suited to your 


specific sales requirements. 


Here at WOV, the alert advertiser keys his messages to known indi- 


viduals, not to an unknown mass audience. 


We want you to have the knowledge of 5 AUDITED AUDIENCES, 
each a different group of purchasers; each the result of a penetrat- 
ing, accurate survey. Get the facts on these 5 AUDITED AUDI- 
ENCES today, and...“*TAKE THE GUESS OUT OF BUYING? 


Ralph N. Weil, General Manager @ The Bolling Company, National Representative 
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% WAKE UP NEW YORK with Peggy Lloyd 
% 1280 CLUB with Fred Robbins 

* BAND PARADE with Bill Gordon 

*% PRAIRIE STARS with Rosalie Allen 

*% ITALIAN MARKET OF 2,100,000 Italian- 


speaking Americans. (More than the com- 
bined population of Baltimore and Washington.) 
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Respects 
(Continued from page 46) 

ing program sponsored by him— 
, test case—to get 100 men from 
ivilian life who have aptitudes 
or public relations, who will, 
among other assignments, be placed 
with radio and television people 
for 90 days of on-the-job training. 
The radio and television execu- 
tives have responded whole-heart- 
edly to his letters for potential co- 
operators. This effort of putting the 
burden of understanding on both 
sides, radio and the Army—rather 
than making radio do it all and 
extend all the cooperation—is a 
signal event in Army circles in 
itself. The success of this program 


will earn Gen. Parks a very spe- 
cial niche for his relations with 
the industry. 

Gen. Parks was born in Louis- 


ville, Feb. 9, 1896. After gradua- 
tion from Clemson College in 1918 
with a B.S., he joined the Army. At 
first a private, he was soon com- 
missioned a_ second lieutenant, 
Corps of Engineers. 

In 1921, then a captain, he be- 
came aide to the Commandant of 
the Army War College in Wash- 
ington. Two years later Floyd 
Parks entered Yale, and was grad- 
uated with a degree of M.S. in 
mechanical engineering. After 


graduation he was stationed at 
various Army posts. throughout 
the country, and Hawaii, as in- 


structor and student, and also 
serving on the staff of several gen- 
erals. 

He was appointed Chief of Staff 
at headquarters of the Army 
Ground’ Forces, in Washington, 
D. C., in June 1942, serving in 
this capacity until May 1943, when 
he was named assistant division 
cmmander, 69th Infantry Divi- 
sion, Camp Shelby, Miss. 

In July 1944, Gen. Parks was 
sent overseas as Chief of Staff, 
headquarters, First Allied Airborne 
Army, European Theatre of Op- 
erations. He served with that out- 
fit throughout its military opera- 
tions, foremost of which were the 
large-scale aerial assault on Hol- 
land, and the crossing of the Rhine 
by the largest airborne force lifted 
in one day during the war. 

At the end of the war the First 
Allied Airborne Army dis- 
banded, and the U. S. element of 
it became the First Airborne 
Army, under command of Gen. 
Parks, who was also designated 
commanding general of the U. S. 
area of Berlin. In this capacity he 
led the first U. S. troops into Ber- 
lin, in July 1945. In addition he 
made all administrative arrange- 
ments for the U. S. contingent of 
the Postdam Conference of the Big 
Three. For his outstanding effi- 
tiency in this work, he received 
an official commendation from 
President Truman. 

Parks holds the Distin- 
Service Medal with Oak 





was 





Gen. 
guished 


Leaf Cluster, Bronze Star Medal, 
Air Medal, Legion of Merit, Eu- 
ropean - African - Middle Eastern 
campaign ribbon with three battle 
stars, among several others. He has 
also been decorated by the govern- 
ments of Great Britain, Russia, 
Poland, Denmark, France, Nether- 
lands and Ecuador. 


His wife is the former Harriet 
Marie Appleby-Robinson. They 
have four children: Edwyna 13, 


William 12, Floyd Jr. 10, Basil 8. 





FLASH-O-GRAPH 


Video Commercial Device 
Used on WLWT 


ADAPTATION of the _ point-of- 
sale commercial device, the Flash- 
O-Graph, was used on video for 
the first time Sept. 25 by WLWT 
Cincinnati during the first of the 


U. of Cincinnati home football 
games sponsored by the Dodge 
Dealers of Greater Cincinnati. 

The Flash-O-Graph, originated 


by the New York corporation of 
that name as a display piece, is 
a small metal box containing lights 
and a punched tape moving in front 
of them to spell out a sales mes- 
sage. It operates on the same prin- 
ciple as that of a flashing news 





Harris 


Miss demonstrates video 

technique with Flash-o-Graph to 

Milton F. Allison (l), WLWT Cin- 

cinnati sales manager, and James 
Hill, station director. 


sign. It was adapted for video by 
Fran Harris, television director of 
Ruthrauff & Ryan, Chicago, who 
terms it “a champagne commercial 
at a beer price.” 

To advertise the Dodge car, Miss 
Harris used two of the machines, 
one with the message, “See your 
Dodge dealer—the smoothest car 
afloat,” and the other with “Pre- 
senting University of Cincinnati 
football games.” Under each of 
the miniature signboards' there 
appears a small scale model of the 
1948 Dodge. WLWT cameras 
moved from one sign to the other, 
giving a continuous sales message. 


MORRIS B. SACHS, sponsor of the Chi- 
cago amateur hour bearing his name, 
is offering $750 in cash awards in his 
second annual photographic competi- 
tion based on health and welfare ac- 
tivities of 192 “red feather” agencies 
in the Community Fund of Chicago 
for members of Chicago Press Photog- 
raphers’ Assn. Contest closes Nov. 30. 
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FEDERAL BAN 


Proposed Shrine Rule 
May Draw NAB Ire 


PROTEST may be made by NAB direct to Secretary of the Interior 
Julius A. Krug over a department plan to impose prejudicial rules 
governing broadcasts from national parks and shrines. 

On the Secretary’s desk is a proposed regulation governing news 


material based on national parks. 
The rule would apply only to ra- 
dio newsmen, and not to those 
from other media. 


Objection has been made to the 
rule on the ground that it was 
drafted within the department 
without hearing the industry’s side 
of the story. Since it would im- 
drastic limits on broadcasts 
from parks, and require cumber- 
some and costly technical steps, 
the department has been told, in- 
formally, that the whole situation 
is contrary to usual administra- 
tive procedure. 


pose 


Department officials have stated 
that if broadcasters don’t like any 
rule, they can squawk. They have 
ignored the industry warning that 
the proposed rule is completely 
unrealistic because it doesn’t take 
into account the operating tech- 
nique of the broadcaster. 

National Park Service 
partment executives have refused 
to give broadcasters a chance to 
study the rule. At the same time, 
they voice a desire to promote use 
of the parks through broadcasts 
and a desire to have pleasant re- 
lations with the industry. 

NAB 


and de- 


President Justin Miller 
has reviewed the facts in the 
case and has ordered an investi- 
gation to decide what form a pro- 
test should take. 

The proposed rule grew out of 
action by a Washington Monument 
guard last July, when WTOP 
Washington sent a special events 
recording team to the Monument 
to help promote an anniversary 
celebration. The guard refused to 
let the crew enter the Monument 
on the ground that the purpose 
of the visit was to get material 
for a commercial broadcast. 

The program, titled City Desk, 
is a local news show, sponsored by 
Shell Oil Co. Maurice B. Mitchell, 
now at head of NAB broadcast 
advertising and at that time man- 
ager of WTOP, protested to Sec- 
retary Krug. The National Park 
Service replied that it was required 
to protect the dignity of national 
memorials and keep them free from 
commercialization. It refused to 
concede that imposition of bans on 
radio without restricting other 
media would be unfair. 

Under the proposed rule, broad- 
casting of public events would be 
permitted from national memorials: 
(1) if the program originates on 
the grounds but the commercials 
are read off the grounds and (2) 
if recorded programs contain no 
middle commercials (station breaks 
are not considered commercials). 

Department officials did not ap- 
pear impressed by the argument 
that the announcer’s actual voice 
could be heard only a few feet 
from the microphone. They coun- 


& 
* 





tered with the argument that they 
would not allow a newspaper to 
set up a printing press at a shrine 
to disseminate news. 

Several weeks after the Monu- 
ment incident, the Park Service 
said that WTOP was ejected from 
the premises because its crew 
barged in during a special day and 


started to take over. This claim 
was not made to the crew, nor to 
Mr. Mitchell, at the time of his 


protest. 


Department officials say the pro- 


posed rule does not differ from 
present unwritten policy. They con- 
cede only a few instances have 
occurred where broadcasters have 
attempted to desecrate’ shrines 
with programs obviously in bad 
taste, but point to awful things 


that could occur. 


Martin Food to Sponsor 
8 More Midwest Shows 


MARTIN Food Products _Ince., 
Chicago, through Morris F. 
Swaney agency, same city, is plan- 
ning sponsorship of eight radio 
shows in as many Midwest markets 
early in the year. Jams, jellies 
and preserves, Lady Corinne line, 
will be advertised, and a special 
children’s show is slated for the 
peanut butter product. 

Firm just concluded a women’s 
participation show on WTCN Min- 
neapolis, and still carries coopera- 
tive show over KCBC Des Moines. 
Children’s show is expected to be 
cowboy dramatic serial, with re- 
mainder women’s participation 
type. A. G. Bishop is the Swaney 
account executive. Heightened 
Midwest promotion is handled by 
D. V. (Van) Pinkerton, former 
managing director of the Preserve 
Industry Council, who is new di- 
rector of sales and advertising 
for Martin. He has held execu- 
tive positions with Stella Cheese 
Co., Chicago, Good Housekeeping 
magazine and Northern Paper 
Mills, Green Bay, Wis. 


OUI 


Commercial i | 


UNNI MTME 


ID ADLER, account executive for 

WHLI Hempstead, L. I., and its FM 

affiliate, WHNY, has been appointed 
New York City representative for those 
stations. 
BURKE ORMSBY has joined KFUN Las 
Vegas, Nev., as commercial manager. 
Mr. Ormsby was formerly general man- 
ager of KTBI Tacoma, Wash 
R. C. (Dick) KENDRICK has joined 
WERD Atlanta as sales promotion man- 
ager. Mr. Kendrick was former national 
advertising manager with Atlanta “‘Con- 
stitution.” 
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Production 





HAH 


ARLOW WILCOX has _s replaced 
Heine MARTIN as announcer on 

CBS “Suspense.” 
DAN SCHUFFMAN has joined continuity 
department at ABC’s Central Division. 
Former teacher at U. of Iowa, Mr. 
Schuffman worked at university station, 
WSUI, as head of continuity and as- 
sistant program manager 
PAUL M. ENRIGHT has been appointed 
to ABC Central Division’s production 
staff after working as staff producer 
for NBC Chicago 
H. Z. PALMER has been promoted to 
assistant to program director of Trans- 
Canada network of CBC Toronto. He 
was previously program administrative 
officer of CBC at Toronto 


BILL ROGERS has resumed his 
tion as announcer on “Bill Henry,” 
Mutual news program (Johns-Manville), 
in addition, he will freelance. Mr. 
Rogers previously was with CBS 
JACK BURGES, formerly with 
Watertown, N. Y., has joined 
Utica, N. Y., as staff announcer 
LEE ARCHER, formerly with Carter 
Adv. Agency, Kansas City, has joined 
WETB Johnson City, Tenn., as con- 
tinuity chief 


DON HERBERT has resigned as 
director of Community Fund in 
cago to work with BEN PARK as 


WATN 
WGAT 


radio 
Chi- 
as- 


sistant producer of Park’s new WMAQ 
Chicago show, “It’s Your Life,” which 
starts Oct 18 under sponsorship of 
Johnson and Johnson (medical sup- 
plies) 

BOB BROWN has joined WMID At- 
lantic City, N. J., as disc jockey. He 
will be featured on two afternoon disc 


shows and on a midnight show 

PAUL CLARKE, announcer of WMT 
Cedar Rapids, Iowa, has been appointed 
public service director 


posi- _ 


JACK STECK, program director of 
WFIL Philadelphia for three years, has 
been named manager of programs and 
production for WFIL-TV. HERBERT K. 
NORTON will continue as program di- 


rector for WFIL-TV. Mr. Steck has 
been producing and emceeing “Swap 
Shop,” semi-weekly television show. He 


also is producer of new “Features for 
Women” program on TV, sponsored by 
“The Philadelphia Inquirer.” 


JACK GELZER has been appointed 
program director of WKBW Buffalo, 
N. Y. Mr. Gelzer has been associated 


with local radio for 
past 12 years, hold- 
ing position of 
chief announcer for 
Buffalo Bestg. Corp. 
until Nov., 1947, 
when WKBW was 
acquired by its 
present owners, 
WKBW Inc. At this 
time he filled posi- 
tion of assistant 
program director. 
Mr. Gelzer succeeds 
PAUL MARTIN, who 
has resigned to join 
advertising agency. 
has succeeded CARL 
IDE, resigned, as announcer on KDKA 
Pittsburgh, “Sunday Suppertime’”’ pro- 
gram at 6:30 p.m. 

BILL GRISKEY, production manager of 
KTOP Topeka, Kan., is the father of a 
boy 

BILL FOX, former program director at 
KBRO Bremerton, Wash., for past two 
years, has joined announcing staff of 
CKNW New Westminster. B. C. 
NORMAN FELTON, NBC production di- 
rector, is taking two-month video train- 
ing course in New York in preparation 
for the opening of WNBQ, NBC's Chi- 
cago TV station. 





Mr. Gelzer 


PAUL SHANNON 


By every measurement 


WTIC 


dominates the prosperous 
Southern New England 
Market 


* 


Paul W. Morency, Vice-Pres.—Gen. Mgr. 
WTIC’s 50,000 watts rep 





Walter Johnson, Assistant Gen. Mgr.—Sis. Mor. 


J nm 
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EDWIN A. STERN has been appointed 
continuity editor of WWDC Wash- 
ington. 


JEAN PAUL KING, director of musical 
shows at WMGM New York, has resign- 
ed from production staff, effective Oct. 
15, to free-lance in radio and televi- 
sion production. 

ROD O’CONNOR, NBC announcer, is 
the father of a girl. 

BOB PURCELL, narrator of ABC's “Cal- 
ifornia Caravan,” has been signed for 
a role of master of ceremonies in 
Mews fortheoming movie, “Barkleys 
of Broadway.” 

DICK JOY, co-owner of KCMJ Palm 
Springs, Calif., and free-lance an- 
nouncer, has been signed as announcer 
on CBS “Spotlight Revue.” 

JOHN STILLI, producer of “The Lunch- 
timers’’ program on KYW Philadelphia, 
is the father of a boy, David Lawrence. 
A. W. LINDSAY has left commercial 
staff of WKY Oklahoma City and re- 
turned to KXRO Aberdeen, Wash., as 
program manager. Previously, Mr. Lind- 
say served as announcer for NBC in 
San Francisco, program manager for 
KIRO Seattle and manager of KWWB 
Walla Walla, Wash. 

LEO LEMON has joined WJR Detroit, 
as new “Dawnbuster,”’ early morning 
disc jockey. 





WOODS TO DISCUSS TV 
ON ABC’S FORUM SHOW 


MARK WOODS, ABC president, 
will take part in tomorrow night’s 


(Oct. 12) Town Meeting of the 
Air broadcast on ABC’s AM and 
TV networks, as a member of a 


panel to discuss the topic, “How 


Will Television Affect the Motion 
Picture?” 

Other panel members will be 
Rouben Mamoulian, stage and 


movie producer-director; James H. 
Carmine, executive vice president 
of Phileo Corp.; Paul Raibourn, 
vice president of Paramount Pic- 
tures and president of Television 
Productions, and Walter Abel, ac- 


tor and chairman of the Screen 
Actors Guild Television Commit- 
tee. 


Broadcast on ABC and its prede- 
the Blue Network, for 14 
successive years, Town Meeting is 
a cooperative program with vari- 
ous sponsors on individual ABC 
stations, Last week, with the 
ginning of the 1948-49 season, the 
program began its regular 
video career with a simulcast that 
was broadcast by ABC video sta- 
tions WJZ-TV New York, WFIL- 
TV Philadelphia and WMAL-TV 
Washington. Program is sponsored 
in New York on both WJZ and 
WJZ-TV by Modern Industrial 
Bank. 

An hour long program, Town 
Meeting originates at Town Hall, 
New York, with George V. Denny 
Jr., Town Hall president, as mod- 
erator, and is aired Tuesday, 8:30- 
9:30 p.m, Last week’s broadcast 
was preceded by a special quarter- 
hour TV program on WJZ-TV in 
which Mr. Woods, Murray Grab- 
horn, ABC vice president and man- 
ager of WJZ and WJZ-TV; Jacob 
Leichtman, president, Modern In- 
dustrial Bank, and Mr. Denny 
heralded the program’s debut as 
a weekly video feature. 


cessor, 


be- 


also 


DR. PHILLIP EISENBERG, producer 
with CBS Documentary Unit, is auth- 
or of “A Guide to Children’s Records”, 
published Oct. 6 by the Crown Pub- 
lishing Co. Dr. Eisenberg collaborated 
with Hecky Krasno, children’s records 
script writer. 








































































































DISC SHOWS are popular in Puerto Rig 
as attested by this mail haul over six. 
month period for ‘‘Pidalo Usted,” record 
program aired daily except Sunday 
8:30-9:30 a.m. and 1-2 p.m., on WAP# 
San Juan. Mail averages between 40( 
and 500 cards a day. The lady in the 
middle is unidentified. 


Gold Named National TV 


Film Council President 
MELVIN L. GOLD, director of ad¥ 
vertising and publicity for Na¥ 
tional Screen Service, was electe® 
president of the National Televif 
sion Film Council Sept. 30 at th 
organization’s first general ele 
tion. Other officers elected are: vic 





president, Burt Balaban, directo 
of films, Paramount  Televisior 
secretary, Robert H. Wornhoudt, 


executive vice president, Telecas# 
Films; treasurer, Robert W. Pas 
kow, film director, WATV Newar} 

Meeting approved a plan for a: 
nual awards for the best “pictw 
of the year produced for televi 
sion,” best commercial film, 
one-minute commercial, best direc 
tion, best camera work, etc., pre 
sented by Jack Glenn, executiv 
director of the “March of Time, 
as chairman of the NTFC produc 
tion committee which recommendeé 
the establishment of such awards} 

NTFC elected the following directors§ 
Gus Ober, WMAR Baltimore; Ej 
Evans, WPIX New York; Irwin Shaneg™ 
“Televiser’; Jack Glenn, “March 0o§ 
Time”; Sally Perle, Mesal Organiza-§ 
tion; Rosalind Cossoff, A. J. Films § 
Irving Leos, Official Films; Elaing 
Phillips, WSPD Toledo; Myron Mills 
Equity Film Exchanges; Jay Williams 
Film Equities Corp., and John Novack 
DuMont 


best 









Courses in Radio and 
Planned by N. Y. Ad Clu 


FIVE courses in radio and on 
in television will be given by thi 
radio clinic, sponsored by the A@ 
vertising Club of New York. E. P. 
H. James, MBS vice president, di- 
rects the clinic. 

Topics, dates and _ instructors} 
are: Feb. 21, “Audience Measure-} 
ment,” Philip Frank, BMB; Feb.) 

24, “Radio Programming,” Rodney) 
Erickson, Young & Rubicam; Feb. 
28, “Time Buying,” C. E. Midgley,§ 
CBS; March 3, “Commercial Radioy 
Writing,” Joseph A. Moran, Y&R; 
March 7, “Audience Promotion andy 
Merchandising,” F. Carleton Mcj 
Varish, MBS. é 
Bro. 
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Western Electric portable speech 





input equipment with Cannon plugs 


ESTERN ELECTRIC’S popular, time- 

proved 22D Portable Speech Input Equip- 
ment is now also available in a new version— 
the 22E—which is equipped with Cannon P3-13 
microphone receptacles. 


The battery facilities of both the 22D and 
22E have been redesigned to' accommodate 
present-day plate and filament batteries. The 
plate batteries now give twice the operating 
hours possible with earlier types. 


Of course, the 22E retains all the familiar 
features of its famous predecessor—compactness, 
easy portability, highly efficient performance, 
ease of use, rugged construction. Get the facts 
from your Graybar Broadcast Representative— 
or write Graybar Electric Company, 420 Lexing- 
ton Avenue, New York 17, N. Y. 


—QUALITY COUNTS— 








Gy Datiluted vy DISTRIBUTORS: IN THE U.S. A.— Graybar Electric 





GravbaR Company. IN CANADA AND NEWFOUND- 
sib ueadbaitieacinsaencataee LAND—Northern Electric Company, Ltd. 




















The 22D and 22E provide complete amplifying 
and control facilities in two convenient units: 
Amplifier-Control unit with carrying case (top); 
and separate carrying case with space for 
rectifier, batteries and cords (center). Cannon 
P3-13 microphone receptacles (bottom) are 


a feature of the new 22E. 
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VARIETY called it “the most star-studded sequence of programming ever to hit 
the air”... Six solid nights of magnificent entertainment as all segments of the 
entertainment industry, from New York to Hollywood, joined in “SALUTE TO 
WMGM" as M-G-M's own station dedicated its million-dollar new Fifth Avenue 
studios. We will never forget those wonderful evenings (Sept. 15-22) when so 
many great personalities graced our studios and our airwaves. So, to all these 
individuals and organizations, for lending their talents and their tributes in a 


perfectly swell send-off, we take this means to say, “THANKS A MILLION! 


The Radio Station of 


Merr olduyn MC 





* 
x 
x 
HAROLD ADAMSON 
AFRA 


FRED AHLERT 

MOREY AMSTERDAM 

HAL MARC ARDEN 

ASCAP 

JAN AUGUST 

EARL BAILEY 

RED BARBER 

BLUE BARRON & HIS 
ORCHESTRA 

BARRY SISTERS 

EILEEN BARTON 

COUNT BASIE 

WILLIAM BAUER 

RICHARD BEAVERS 

AL BERNIE 

BILL BERNS 

THE BILLBOARD 

RAY BLOCK 

BLOCK & SULLY 

ED BOBLEY 

BROADCASTING MAGAZINE 

NORMAN BROKENSHIRE 

EDWIN BRUCE 

ARTHUR Q. BRYAN 

GENE BUCK 

FRANK BURKE 

WARD BYRON 

PAULINA CARTER 

NELSON CASE 

LEO COHEN 

GEORGE H. COMBS, JR. 

SARAH PALFREY COOKE 

ALAN CORELLI 

STAATS COTSWORTH 

ROSALIND COURTWRIGHT 

COMMISSIONER WAYNE COY 

VIC DAMONE 

DEEP RIVER BOYS 

KENNY DELMAR 

DELTA RHYTHM BOYS 

EUGENE DENOVI 

CONNIE DESMOND 

JOHNNY DESMOND 

GOVERNOR THOMAS E. DEWEY 

HOWARD DIETZ 

PETER DONALD 

NANCY DONOVAN 

LARRY DOUGLAS 

MORTON DOWNEY 


* 


CATHY DOWNS 

JIMMY DURANTE 

LEO DUROCHER 
FANCHON & ARNOLD 
FRANCES FAYE 
LEONARD FEATHER 
ERNIE FELICE QUARTET 
PARKER FENNELLY 
BENNY FIELDS 

IRVING FIELDS TRIO 


oa 


awe 


alin Sa 


JACK FINA & HIS ORCHESTR 

DICK FISHELL 

WALTER FLORELL 

HENRY FOLBERG 

HELEN FORREST 

FOUR TUNES 

MORT FRANKEL 

JERRY FRANKEN 

SYLVIA FROOS 

SARAH FUSSELL 

BEN GAGE 

MOE GALE AGENCY 

FRANK GALLOP 

TESS GARDELLA 

AVA GARDNER 

BETTY GARRETT 

GENERAL ARTISTS 
CORPORATION 

GEORGIA GIBBS 

MARTY GLICKMAN 

GOLDEN GATE QUARTET 

BENNY GOODMAN & HIS 
SEXTET 

MORTON GOULD 

PAUL GOVERNALI 

WARDELL GRAY 

LANNY & GINGER GREY 

FERDE GROFE 

JOHNNY GUARNIERI 

CONNIE HAINES 

CLIFF HALL 

FRED HALL 

OSCAR HAMMERSTEIN 

W. C. HANDY 

RADIE HARRIS 

JOY HATHAWAY 

BOB HAWK 

ERSKINE HAWKINS & HIS 
ORCHESTRA 

GEORGE HELLER 

ART HENLEY 





ees 


¥ 





& 50,000 WATTS 1050 KILOCYCLES CLEAR CHANNEL - 


WMGM—FM 18,000 Watts 100.3 MC. Channel 262 
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d HARRY HERSHFIELD ART LUND MARGARET PHELAN RED SKELTON 
| LOUIS HEYWARD FRANK LUTHER MOLLY PICON SMITH & DALE 
NAT HOLMAN JOEY LYLE WALTER PIDGEON THOMAS FREEBURN SMITH 
LENA HORNE HARRY MAIZLISH PIED PIPERS LT. COMMDR. RALPH SMYLE 
; BOB HOUSTON PEGGY MANN HERB POLESIE LOUIS SOBOL 
BOB HOWARD JACK MARA JANE POWELL SAMMY SOLO 
T | WARREN HULL GYPSY MARKOFF JOHN ROBERT POWERS HESTER SONDERGAARD 
TED HUSING FREDDIE MARTIN & HIS ANDRE PREVIN SPONSOR MAGAZINE 
ED JAMES ORCHESTRA GEORGIE PRICE NEWT STAMMER 
GEORGE JESSEL CLEM McCARTHY RADIO BEST LARRY STORCH 
HESTR VAN JOHNSON JO ANN McCOY RADIO DAILY BILLY TALBERT 
ERIC JOHNSTON JACK McELROY GEORGE RAFT SAM TAUB 
BEE KALMUS JIMMY McHUGH WILLIAM S. RAINEY DEEMS TAYLOR " 
IRVING KAUFMAN DON McLAUGHLIN PEE WEE REESE ROBERT TAYLOR 
MILTON B. KAYE REGGIE McNAMARA BETTY REILLY HAROLD TEICHMANN 
AL KELLY MAGGI McNELLIS DON RICHARDS THEATRE AUTHORITY 
GENE KELLY MODERNAIRES GRANT RICHARDS GLADYS THORNTON 
CHARLES KENNY LUCY MONROE BRANCH RICKEY, JR. WALTER THORNTON + 
NICK KENNY NANCY MOORE KEN ROBERTS MARTHA TILTON 
RADIO STATION KFWB, ESY MORALES RICHARD RODGERS DICK TODD 
HOLLYWOOD NORO MORALES & HIS SIGMUND ROMBERG MEL TORME 
GENERAL JOHN REED ORCHESTRA PAT ROONEY BILL TREADWELL 
KILPATRICK BUDDY MORENO & HIS GEORGE ROSEN BOB TROUT 
JEAN PAUL KING ORCHESTRA JERRY ROSEN VARIETY 
MURIEL KIRKLAND FRANK MORGAN MAXIE ROSENBLOOM MARY JANE WALSH 
JOSEPH KOEHLER WM. MORRIS AGENCY HERB ROSENTHAL BOB WATERFIELD 
ALEX KRAMER HERB MOSS BARNEY ROSS DAVID WAYNE 
PHIL KRAMER GEORGE MURPHY LANNY ROSS GEORGE WELLS 
COLONEL O. C. KRUEGER, MUSIC CORPORATION OF BENNY RUBIN JOAN WHITNEY 
USMA AMERICA DICK RUBIN IREENE WICKER 
ET | MARIO LANZA JULIAN NOAH JANE RUSSELL BILL WILGUS 
11S JOE LAPCHEK MARGARET O'BRIEN SPEC SANDERS ESTHER WILLIAMS 
: JACK LATHROP & THE VIRGINIA O'BRIEN VINCENT SARDI, JR. TERRY WILSON 
DRUGSTORE COWBOYS EILEEN O'CONNELL MARVIN SCHENCK WARD WILSON 
JOE LAURIE, JR. MAYOR WILLIAM O’DWYER EDITH SCHOOLMAN LEE WOODS 
| ELLIOT LAWRENCE & HIS SANTOS ORTEGA ARTHUR SCHWARTZ EARL WRIGHTSON 
Y ORCHESTRA PAUL OSBORNE JOHN SEBASTIAN NAN WYNN 
E BERT LEE LESTER PATRICK HERB SHELDON RUDY VALLEE 
i GENE LEONARD RED PATTERSON HAZEL SHERMET GUS VAN 
HELEN LEWIS RUSSELL PATTERSON TOOTS SHOR SARAH VAUGHAN 
BOB LODGE JACK PEARL BURT SHOTTON ROMO VINCENT 
CLYDE LOMBARDI BEATRICE PEARSON LOUIS K. SIDNEY BUDDY YOUNG 
GUY LOMBARDO & HIS LES PETERSON JAY SIMS GEORGE ZACHARY 
ORCHESTRA GEORGE PETRIE FRANK SINATRA MEL ZELNICK 
HIS JOEL HERRON and HIS WMGM ORCHESTRA 
: RAY BLOCH’S CHOIR, Directed by RAY CHARLES 
CALIFORNIA JUNIOR SYMPHONY ORCHESTRA, Directed by PETER MARINBLOOM y 
GEORGE STOLL and THE MGM RECORDING ORCHESTRA 
THE MGM CHORUS 
UNITED STATES AIR FORCES ORCHESTRA, Directed by MAJOR GEORGE S. HOWARD, and THE SINGING SERGEANTS 
* 
. te 
4 * 
* 
7 * 
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MURRAY HILL 8-1000 
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| --- 1948-1949 TRANSCRIPTION SERIES 
(und 


Limited Supply Available Without Cost! 











“HOLLAND: 


(G0 eer 


and TOMORROW?’ 


“Today is the lens through which the past is projected on the 


future. Woodrow Wilson 


FOLLOW-UP’ TO “HOLLAND CALLING" 
THIRTY-NINE PROGRAMS 

TIMED 14:30 EACH 

PRODUCED IN HOLLAND 

AMERICAN SUPERVISION 

PRESSINGS BY WOR RECORDINGS 
CAREFULLY SELECTED VARIETY SUBJECTS 
PEOPLE, PLACES, THINGS TO SEE 
ADAPTED FOR ALL AUDIENCES 

ONLY SERIES OF ITS TYPE 


ORDER NOW—FREE OF CHARGE 





A GRAPHIC CROSS-SECTION OF HOLLAND SOUND- 
MIRRORED BY JOAN ELLIS AND H. EMORY ELLIS 
THROUGH THE COOPERATION AND FACILITIES OF RADIO 
NETHERLAND INTERNATIONAL PROGRAM SERVICE (PCJ) 
HILVERSUM, HOLLAND— 


A 10,000 MILE TOUR OF HOLLAND'S UNUSUAL AND 
INTERESTING HIGHLIGHTS! 


Netherlands Information Bureau, * 
10 Rockefeller Plaza, New York 20, N. Y. 
* 
Gentlemen: Please send without cost: 
HOLLAND: Today . .. and TOMORROW! ° Distributed in the U. S. A. by: 
Will Schedule on: - : niiieenat ti fodiens e . 
Radie Statice... so a ene ec Ss ED NETHERLANDS INFORMATION BUREAU 
a State___ ------------ ? DOMESTIC BROADCASTING DIVISION 
P. isieeaaiibindie esata . KC " _— 
ne . 10 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
ame - pesasebanesasepebenenabenel 
Title. __ _ ee ; a a > (4 Government Agency of the Netherlands) 
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Number of commercials on the four nationwide networks, Aug. 31_....._______- 
Number of network commercials starting during September 
Number of netwo-k commercials ending during September 
Number of commercials on the four nationwide networks, Sept. 30 


SPONSOR 
H. C. Cole Milling 


Continental Pharm. 


Coal Co. 
Doubleday & Co. 
Helbros Watch Co. 
Philip Morris 


Piedmont Shirt 
Trimount Clothing 
Volupte Inc. 
Procter & Gamble 
Armour & Co. 


Longine-Witt- 
naver Watch 

Miles Lab. 

Richfield Oil 


General Mills 


Derby Foods 


Paul F. Beich Co. 
Universal Match 
Corp. Schutter 
indy Div. 
Goodyear Tire & 
Rubber 
U. S. Steel 
Quaker Oats 


Consolidated 
Royal Chem. Co. 
Procter & Gamble 


U.S. Army & Air 
Force Recruiting 
Service 

Eversharp 

American Oil Co. 

P. Lorilla-d Co. 


Elgin American Div. 


Iinois Watch 
Case Co. 
Philco Corp. 


Bowey’s 


NETWORK BOXSCORE 


September Additions 


PROGRAM NETWORK 
Ernie Lee 
Omega Show MBS 
Leave It to the Girls MBS 
The Shadow MBS 
John B. Kennedy MBS 
Quick as a Flash MBS 
Kate Smith Sings MBS 
Wm. L. Shirer MBS 
Sherlock Holmes MBS 
The Better Half MBS 
Red Skelton NBC 
Stars Over Holly- CBS 
wood 
Festival of Song ces 
Hi'ltoo House CBs 
Richfield Reporter ABC 
Jack Armstrong ABC 
Sky King ABC 
Whiz Quiz ABC 
David Harding, ABC 
Counterspy 
Greatest Story ABC 
Theatre Guild ABC 
Challenge of Yukon ABC 
Bob Elson ABC 
What Makes You ABC 
ick? 
Gane -f the Week ABC 
(College football) 
Stop the Music ABC 
Carnegie Hall ABC 
Amateur Hour ABC 
» Groucho Marx ABC 
Bing Crosby ABC 


TIME 


Sun. 3-3:30 p.m. 
Fri. 8:30-8:55 p.m. 


Sun. 5-5:30 p.m. 


Sun. 1:15-1:30 p.m. 
Sun. 5:30-6 p.m. 
Mon.-Fri. 
12:15-12:30 p.m. 
Sun. 1-1:15 p.m. 
Sun. 7-7:30 p.m. 


Thurs. 8:30-8:55 p.m. 


Fri. 9:30-10 p.m. 
Sat. 2-2:30 p.m. 


‘Sun. 2-2:30 p.m. 


Fri. 3:15-3:30 p.m. 
Sun.-Fri. 

10-10:15 p.m. 
Mon.-Fri. 

5:30-6 p.m. 

(alternates with 

Sky King) 
Mon.-Fri. 

5:30-6 p.m. 

(alternates with 

Jack Armstrong) 
Sat. 10-10:30 p.m. 
Sun. 5:30-6 p.m. 


Sun. 6:30-7 p.m. 


Sun. 9:30-10:30 p.m. 
Mon.-Wed.-Fri. 

5-5:30 p.m. 
Mon.-Fri. 

7:30-7:45 p.m. 
Mon.-Fri. 

11:45-12 Noon 
Sat. afternoons 


Sun. 8-8:30 p.m. 
Sun. 7:30-8 p.m. 
Wed. 8-9 p.m. 
Wed. 9:30-10 p.m. 


Wed. 10-10:30 p.m. 


September Deletions 


Stars Over Holly- 
wood 
M 2 





Silver Co. 
Pet Milk Corp. 


Household Finance 
Shaeffer Pen 
S. C. Johnson Co. 


Richfield Oil 


Shipstad & John- 
son Ice Follies 
Ballantine Beer 
Democratic Nat’! 
Committee 
Democratic Nat'l 
Committee 
Republicon Nat'l 
Committee 
International 
Brotherhood of 
Boilermakers, 
lron Shipbuilders 
& Helpers 
Gillette Safety 
Razor 
Republican Nat'l 
Committee 
Republican Nat'l 
Committee 
Republican Nat'l 
Committee 
Democratic Nat’! 
Committee 
Democratic Nat'l 
Committee 
Democratic Nat’! 
Committee 
Democratic Nat'l 
Committee 


7 


Saturday Nite 
Serenade 

The Whistler 

Shaeffer Parade 

Dizzy Dean 


Richfield Reporter 


CBS 
CBS 
cBs 
cBs 
NBC 
NBC 


NBC 


Sat. 12:30-1 p.m. 
Fri. 9:30-10 p.m. 
Sat. 7:30-8 p.m. 
Wed. 10-19:30 p.m. 
Sun. 3-3:30 p.m. 
Sat. 5:05-5:15 p.m. 


Daily exe-pt Sat. 
10-10:15 (PDST) 


September One-Timers 


Zale-Cerdan fight 
President Truman 
oddress 
Presid-nt Truman 
address 
Governor Dewey 


Forum on Taft- 
Hartley Law 


Williams-Flores 
Fight 

Earl Warren 
Governor Dewey 
Governor Dewey 
President Truman 
President Truman 
President Truman 


President Truman 


MBS 


MBS 
MBS 


MBS 
MBS 
ABC 


ABC 
CBS 
CBS 
CBS 
cBs 
CBS 
CBS 
CBS 


Sept. 16, 

11:30-12 mid. 
Sept. 21, 10 o.m. 
Sept. 18, 8:30-9 p.m. 


Sept.28, 

9:30-10 p.m. 
Sept. 20, 

9:30-10 p.m. 
Sept. 23, 8-8:30 p.m. 


Sept. 23, 10 p.m. 


Sept. 16, 
10:30-11 p.m. 

Sept. 20, 
10-10:30 p.m. 


12:30-1 a.m. 
Sept. 28, 5-5:30 p.m. 


Sept. 28, 
9:30-10 p.m. 

Sept. 30, 
10-10:30 p.m. 


-- 235 
ee ae. 29 
a a ee 10 
scaebipaceapenahekanlite 274 
AGENCY 
Gardner 
Arthur Meyerhoft 


Ruthrauff & Ryan 
Huber Hoge Co. 
Wm. Weintraub Co. 
Cecil & Presbrey 
Wm. Weintraub Co. 
Wm. Weintraub Co. 
Hi-shon-Garfield 
Benton & Bowles 
Foote, Cone & 
Belding 
Victor Bennett 
Wade Advertising 
Hixon & 
Joraensen 
Knox Reeves 


Needham, Louis 
& Brorby 


Olian 
Schwimmer & 
Scott 
Kudner 
Kudner 
Sherman & 
Marquette 
Arthur Meyerhoft 
Compton 
Gardner 
Biow 
Joseph Katz 


Lennen & Mitchell 
Weiss & Gellar 


Hutchins 


Sorensen & Co. 
Young & Rubicam 
Gardner 

Le Vally 

Russel M. Seeds 
Needham, Louis 


& Brorby 
Hixson O'Donnell 


Direct 


J. Walter Thompson 
Direct 


Direct 
Direct 


Direct 


Maxon 
Direct 
Direct 
Direct 
Direct 
Direct 
Direct 


Direct 








Palmer Baby 

D. D. PALMER, vice president 
and treasurer of Central Broad- 
casting Co. and Tri-City Broad- 
casting Co., licensees of WHO Des 





Moines and WOC Davenport, re- 
spectively, is the father of a girl, 
Bonnie Joan, born Oct. 2. The 
daughter is the first grandchild 
of Col. B. J. Palmer, president of 
both licensee companies. 
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TRANSFERS APPROVED 
FOR WAML, KRJM (FM) 


TWO STATION transfers—KRJM 
(FM) Santa Maria, Calif., and 
WAML Laurel, Miss.—were ap- 
proved last week by FCC. 

License of KRJM (FM) is as- 
signed from partnership of Robert 
K. and Stanworth C. Hancock to 
John H. Poole for consideration of 
$14,500. Mr. Poole, Balboa, Calif., 
investor, has an application pend- 
ing for purchase of KSMA Santa 
Maria. 

The Hancocks, who earlier had 
disposed of their Santa Maria Daily 
Times, told FCC they “no longer 
were able to maintain station losses 
without newspaper profits.” The 
losses on the FM station, FCC was 
informed, would total about $27,- 
600 plus operating losses to closing 
date of the transaction. Operating 
loss of $18,883 was reported for 
the period from March 15, 1947, 
when station took air, to Dec. 31 
of that year. 

In the WAML ease, D. A. Mati- 
son Jr. and Harold M. Matison, 
minor stockholders, each with 11% 
shares, acquire control (53.1%) 
through purchase of 80 shares 
(41.24%) from their father, D. A. 
Matison Sr. Mr. Matison Sr. re- 
tires and retains interest of seven 
shares. The sons, in consideration 
of the stock received from their 
father, provide him a life annuity 
of $314.50 per month, which com- 
menced Jan. 1, 1948. 

KRJM is assigned Channel 276 
(103.1 me) with effective radiated 
power of 340 w as a Class A out- 
let. WAML operates on 1340 ke 
with 250 w fulltime. 


Ziv Offering Hollywood 


Trip to Contest Winner 
A NEW national contest, grand 
prize for which is a two-week trip 
to Hollywood for two, as guests of 
Ronald Coleman, has been an- 
nounced by the Frederic W. Ziv 
Co., New York, producer of the 
Ronald Coleman Favorite Story 
package show. 

Local sponsors have indicated 
they will award additional cash 


United Artists Firm 


e + es 
Entering Television 
UNITED ARTISTS Corp., New 
York, has announced its entry into 
the television field as a distribu- 
tor of films for television on a 
nationwide scale. The first major 
film distributing company to take 
such a step, the new UA television 
sales department includes the com- 
pany’s entire company branch and 
sales organization, covering 33 
exchange centers in the U. S. and 
Canada. This is a decentralized 
system, geared to provide the most 
efficient service to TV_ stations, 
as well as to advertisers and their 
agencies, in program material on 
film, according to John H. Mitchell, 
newly appointed director of tele- 
vision sales. 

UA television already has be- 
gun building a full film library, 
comprising both full-length fea- 
tures and a wide variety of short 
subjects, for video use, Mr. Mit- 
chell said. Paralleling the com- 
pany’s operation in the distribu- 
tion of motion picture films for 
theatre use, the video sales serv- 
ice will operate on a distribution 
fee basis, he explained. The com- 
pany will handle films made by 
independent producers, as well as 
its own material. 

A veteran in the field of sound 
broadcasting, Mr. Mitchell entered 
radio with Erwin, Wasey & Co., 
where he handled every detail of 
radio programming from idea to 
script to production to timebuying. 


4 : s 
He spent five years with MBS, 
where he organized the sales serv- 
ice department and was sales 


service manager when he left for 
war service with the Navy. Af- 
ter the war he joined Honel In- 
ternational Inc., investment syn- 
dicate. 





and merchandise prizes amounting 
to $15,000, and will spend approx- 
imately $27,000 to promote the con- 
test. In addition, the Ziv Co. will 
award $500 to the radio station do- 
ing the most to publicize the con- 
test, which will be based on the 
best letter on Favorite Story. 





* COMMERCIAL 





"NOW SIX DAYS A WEEK 
IN SALT LAKE CITY 


Meeting the rapidly growing interest in 
television, KDYL-W6XIS has expanded 
_ its service to six days a week — Sunday 
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TV STANDARD 


RMA Seeks Foreign Use 
Of U. S. Type 


CAMPAIGN to encourage adoption of American television standards 


by foreign countries to pave the way for future development of ex- 


ports, will probably 


be undertaken by 


Radio Manufacturers Assn. 


Executive committees of the Set Division, Transmitter Division and 


Advertising Export Committee of 
RMA at a meeting last Thursday 
in the Roosevelt Hotel, New York, 
agreed to broad outlines of the 
foreign plan. The RMA board of 
directors was expected to endorse 
the proposal at its Friday meeting. 

The RMA committees empha- 
sized the necessity for establish- 
ing U. S. television standards in 
foreign countries at the earliest 
possible date in view of similar 
intentions by Great Britain. 

England, historically a vigorous 
exporter, has been reported to 
be energetically attempting to in- 
troduce British television stand- 
ards, which differ widely from 
American, into foreign markets. 
Adoption of non-American stand- 
ards would, of course, create ex- 
port problems for U. S. manufac- 
turers who would be obliged, if 
entering foreign markets, to con- 
struct equipment of one standard 
for the U. S. and another for 
overseas trade. 

Although U. S. manufacturers 
now have more domestic business 
than they can satisfy, export busi- 
ness will become important after 
production overtakes demand. 

The Executive Committee of the 


7’ 
x 


Set Division adopted a resolution 
committing RMA, subject to board 
approval Friday, to oppose—in 
court if necessary —the Penn- 
sylvania State license tax against 
taverns which operate television 
sets. 





If the measure were approved 
by the board, as expected, RMA 
would invite NAB to join it in 
a fight against the tax. RMA, and 
the NAB if it agrees to join, would 
contest the tax on the grounds it 
is not constitutional. 


Committee members recalled that 
a threat by the U. S. Bureau of 
Internal Revenue to impose a 20% 
cabaret tax on restaurants show- 
ing television was_ successfully 
averted a year ago. 

At another meeting, the RMA 
Advertising Committee approved 
promotional material prepared for 
the “Voice of Democracy” contest 
and the National Radio Week 
“Radio in Every Room” cam- 
paign, both joint undertakings 
with the NAB. 


Folders and posters for the 


“Voice of Democracy” essay con- 
high 


test among school students 





Nearly half Minnesota's retail sales are concentrated in the Metropolitan 


Minneapolis-Saint Paul area. And that’s where WMIN shines. But don't take 


our word for it. Get yourself in your toughest frame of mind; then, ask any 


Forjoe man to prove that WMIN does sell Minnesota's better half at lowes! 


cost. And ask about high-power FM no-cost "plus’ coverage. 


i ao 


WMi 


PAUL ¢ MINNEAPOLIS 


REPRESENTED BY FORJOE & COMPANY 
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FIRST 15 PROGRAM HOOPERS—Sept. 30 Report 

No. of YEAR AGO 
Program sta- Sponsor & Agency Hooper- Hooper- 

tions ating ating -+or— Pos 
Walter Winchell* 219 Andrew Jergens (Orr 19.6 13.6 +60 6 
Rad'o Theatre 153 Lever Bros. (JWT) 3 17.9 —0.6 1 
Gocfrey’s Talent Scouts 149 Lipton Co.-Div. Lever Bros. (Y&R) 15.9 10.2 +57 
Stop the Music 173 (P. Lorillard Co. (8-8:15, 8:45-9)15.1 ' 
(average of sponsored J (L&M) 

periods) Eve:sharp (8:15-8:30) (Biow) 
Speidel Co. (8:30-8:45) (C&P) 

Bob Hope 151 Lever Bros. (Y&R) 14.9 16.0 im 4 
Mr. District Attorney 160 Bristo!-Myers (DC&S) 12.8 17.0 —42 9 
Mr. Keen 146 Whitehall Pharmacal (D-F-S) 123 85 38 4 
Suspense 161 Electric Auto-Lite (N-E) 12.3 9.7 26 2 
Take It Or Leave It 163 Eversharp (Biow) 11.9 11.4 +05 
Break the Bank 196 Bristol-Myers (DC&S) 17 69.8 19 4% 
Crime Photographer 163 Toni Co.-Div. Gillette (FC&B) W7 «(9.7 20 % 
Gangbusters* 144 Cooperative 11.4 10.3 1l6hO6 
Horace Heidt 162 Philip Morris (Biow) 11.3 : ia 
This Is Your FBI 256 Equitable Life of U. S. (W&L) W323 77 +3.6 57 
Mr. & Mrs. North 151 Colgate-Palmolive-Peet (S&M) W3 = «7.3 +40 © 
* Includes second broadcast 













































were approved and will be sent 
to schools throughout the coun- 
try. An advertisement, which will 
be sent to daily and weekly news- 
papers with the suggestion they 
solicit local radio dealers as spon- 
sors, was also approved. 





TELECOLOR IS GIVEN 


250-W GRANT IN MASS. 
FCC REVERSED itself last 
Thursday and granted Telecolor 
Corp.’s application for a new 250- 
w station on 1490 ke at West 
Springfield, Mass., after permit- 
ting the company to revise its en- 
gineering plans to improve local 
coverage. 

The application had been given 
a tentative denial because of “in- 
adequate night-time coverage pro- 
posed for the city of West Spring- 
field” [BROADCASTING, Feb. 2]. 
Telecolor then proposed a new 
transmitter site and _ outlined 
other technical changes, which 
FCC approved last Tuesday—one 
day after hearing oral argument. 
The grant of the application fol- 
lowed on Wednesday. 

Telecolor is headed by Lawrence 
A. Reilly, chief engineer of WSPR 
Springfield, who has 18% interest. 
Other stockholders are James L. 
Spates, former manager of WHAI 
Greenfield, Mass., and Horace W. 
Nicholds, former WHAI commer- 
cial manager, who have 12% each; 
Hugh J. Reilly, minority stock- 
holder of WLAD Danbury, 8%; 
and three business and profes- 
sional men, Louis A. Richmond 
(18%), Louis L. Hudzikiewicz 
(16%), and E. Lindeman Aaberg 
(16%). 

FCC said the Telecolor proposal, 
as revised, will cause interference 
to about 4.1% of the population 
within the service area of co-chan- 
nel WTOR Torrington, Conn. This 
was not considered excessive, par- 
ticularly since the interference 
area receives service from 14 other 
stations. The new station, West 
Springfield’s first AM outlet, will 
serve the entire city daytime and 
89% of the population at night. 





BASIC television problems are being 
taught this fall at U. of Denver in 
first such course offered between Chi- 
eago and West Coast. college reports. 
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N. Y.’s Listening 
On Fall Upgrade 


Metropolitan Area Shows Eq 
Rise in Pulse Report 
LISTENING in the metropolitar 
New York area started its fal 








lg 

















pick-up early this year, according 











to the September report of th 
Pulse Inc. Report shows Septem 
ber sets-in-use figures for Ne 
York increased for all times @ 
day over August, the largest in 
creases being noted in the after 
noon hours. Average quarter 
hour sets-in-use figure, 6 a.m. t 
midnight, for an entire test weed 
























was 25.1 in September, compare¢ 
with 22.6 in August and 21.4 ir 
September a year ago. 










Highest pulse rating, during 
the measured week, went to the 
Saturday afternoon Giants-Dodg* 
ers game, broadcast by two New 












York stations, WHN, regularl; 
carrying the Dodgers’ contests) From 
and WMCA, which broadcast th imme: 
Giants throughout the _ season§ , 
Rating for the game was 17.4, top? input 
ping any evening program. | More 
Top ten evening shows for the 25B’s 
month were: A ad 
Stop the Music 15.1) advan 
Break the Bank 15.35 Gr: 
Walter Winchell bey 
Suspense J } 
The Sheriff 13.) tric 2 
Strike It Rich 12. In 
Lux Radio Theatre 12.4 . 
This Is Your FBI 12.19 equip 
Crime Photographer 11.) 7 
Fat Man 11.38 ventil 
Hit the Jackpot 11.3) . 
Gangbusters 11.3) studi 
Winner Take All 11.35 
} cast | 
Top ten weekday daytime pro-} : 
siiinee Meinl any i 
grams were: ; 
Arthur Godfrey (7:30) 6.7) pany, 
Harry Clark, news 6.7 
Arthur Godfrey (11:00 a.m.) 6.5 17, N 
Grand Slam 6.1 
Rosemary 6.1 
Breakfast Club 59 
Big Sister 5.3) 
Our Gal Sunday 5.79 
Helen Trent 5.6 
When a Girl Marries 5.5 
. = . Wes 
Top ten Saturday and Sunday} Ge 
daytime broadcasts were: | = 
Brooklyn vs Giants, Sat., ; 
WHN, WMCA 1745 
Brooklyn vs Giants, Sun.., There « 
WHN, WMCA 13.0 
The Shadow 80) NEW | 
Yankees vs Washington, Sun i wo 
Theatre of Today aS 
Grand Central Station 6.0) RICHM 
Stars Over Hollywood 6 EC. 1 
Morning Ballroom 5.) CLEVE 
Children’s Hour H Ww. S 
Quick as a Flash 5. 
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gularly 
ontests| From a near-by Graybar “supply station” you can get 


ast th® immediate delivery of broadcasting’s most popular speech 


GRAYBAR BRINGS YOU BROADCASTING’S BEST EQUIPMENT: 






season é ; Amplifiers (1) (See key to numbers at right) . . «made by (1) Western Electric; 
.4, top) input console — the Western Electric 25B (in use above ). Antenna Equipment (1) (2) General Electric; (3) Whitney Blake; 
‘ : D Cabinets (5) (4) General Radio; (5) Par Metal; 
= More than 225 FM, AM, and TV stations are enjoying the Soaaian On is tak tenon 0 Gene 
or © 25B’s superb performance, versatility, and many technical Loudspeakers and Accessories (1, 3) (8) Hubbell; (9) Presto; (10) Weston; 
advantages Microphones, Stands, and Accessories (1, 3, 6, 7, 8) (11) Blaw-Knox; (12) Crouse-Hinds; 
15.5, - Be v : Monitors (1, 4) (13) Communication Products; 
ne Graybar is your convenient source also of Western Elec- Recorders and Accessories (9) (14) General Cable; 
13.0 tr; .: Speech Input Equipment (1) (15) National Electric Products; 
33) tric 23C, 22D portable, and custom built consoles. Test Equipment (4, 10) (16) Triangle; (17) Bryant 
a In fact, Graybar has everything you need in broadcast Towers (Vertical Radiators) (11) 
’ : . . : cae Tower Lighting Equipment (2, 12) 
12.1) 
oy equipment (see list at right) a - PLUS everything for wiring, canniniiics Ue: alk Mesaumades O00 
re ventilating, signaling, and lighting — indoors or out — for Transmitters, AM and FM (1) 
yo : : ' i Tubes (1, 2) 
| studio, office, or transmitter! The nearest Graybar Broad Gcniiies Mites, ont ent 
- } cast Equipment Representative will gladly help you plan Wiring Supplies and Devices (3, 8,'14, 15, 16, 17) 
| . 


} any installation — big job or little. Graybar Electric Com- 





63 pany, Inc. Executive offices: Graybar Building, New York 
63) 17, N. Y. 4830-1 
ai 48 
6.1 
5.9 
5.9 
ty Distributor of Wesfern Electric Broadcast Equipmeni 
sf 
undayl is . en a 
. ae 
174 
138 There are Graybar offices in over 100 principal cities. These are the Graybar Broadcast Equipment Representatives in key cities: 
* 
8.0 
7) NEW YorK BOSTON PHILADELPHIA CINCINNATI CHICAGO MINNEAPOLIS 
60 F.C. Sweeney, Watkins 4-3000 J. P. Lynch, Kenmore 6-4567 G. |. Jones, Walnut 2-5405 J. R. Thompson, Main 0600 E. H. Taylor, Canal 4104 W. G. Pree, Geneva 1621 
6.0) RICHMOND ATLANTA JACKSONVILLE ST. Louis KANSAS CITY, MO. DALLAS 
a E. C. Toms, Richmond 2-2833 E. W. Stone, Cypress 1751 W. C. Winfree, Jacksonville 5-7180 J. P. Lenkerd, Newstead 4700 = R. B. Uhrig, Grand 0324 C. C. Ress, Central 6454 
54 CLEVELAND PITTSBURGH DETROIT SAN FRANCISCO LOS ANGELES SEATTLE 
54 W. S. Rockwell, Cherry 1360 R. F. Grossett, Court 4000 P. L. Gundy, Temple 1-5500 B. R. Cole, Market 5131 R. B. Thompson, Trinity 3321 D: |. Craig, Main 4635 
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STATION TRANSFERS 


Four Apply 
To FCC 


SALE OF WELM Elmira, N. Y., by James Robert Meachem, sole owner 
and licensee, to Corning, N. Y., daily Leader for cash consideration of 
$110,000 was reported to FCC last week in application for Commission 
approval of the deal. Consent also was requested for lease of WJNC 


Jacksonville, N. C., by Lester L. 
Gould from Jacksonville Broad- 
casting Co. for $8,000 per year. 


At the same time applications 
were filed at the Commission for 
approval of transfer of one-third 
interest in KCRA Sacramento, 
Calif., and for transfer of con- 
struction permit of KTXN Austin, 
Tex., to new firm composed of 
present owners. Consideration in 
KCRA transaction is $41,107. 


Transfer Detail 


Details of the transfers follow: 


Austin, Tex.—Construction permit 
for KTXN Austin is to be transferred 
from partnership to corpor tion. There 
is no change in ownership and no 
money is involved. Holdings in new 
firm: Thomas G. Harris. president 
44.44%; Mrs. James P. Alexander, 7.96%; 
John W. Stayton, attorney, 23.85%; J. 
Chrys Dougherty, attorney 7.96%; Nat 
Harris Jr., engineer with Texas Rail- 
road Commission, secretary-treasurer 
0.22%; John 8. Braun, rancher, 4.45%, 
and Joseph Cocke, ;rttorney, 11.11%. 
KTXN is assigned 1 kw day on 1370 kc. 

Elmira, N. Y¥Y.—James Robert Meach- 
em, owner of WELM Elmira, sells sta- 
tion to Corning Leader Inc. for $110,- 
000 cash and an employment contract 
for five years at $6 000 per year. Corning 
Leader Inc., publisher of Corning. N. 
Y., daily Leader, is owned by William 
A. Underhill and Edwin Stewart Under- 
hill, equal partners. WELM is assigned 
250 w on 1400 kc. 


Jacksonville, N. Cc. — Jacksonville 


> 
a! 





Broadcasting Co., composed of Louis 
N. Howard, Ellis H. Howard and Lester 
L. Gould, proposes to assign license of 
WJINC Jacksonville to Mr. Gould, mrna- 
ger of the station. Mr. and Mrs. Howard 
will lease station propertv to Mr. Gould 
for $8.000 per year. Mr. Gould has been 
manger of station since August 1945. 
WJNC is assigned 250 w on 1240 kc. 


Sacramento, Calif.—Interest in Cen- 
tral Valleys Broadcasting Co., licensee 
of KCRA S*cramento, transfers from 
equal partnership of David R. McKin- 
ley, Ewing C. Kelly and Vernon Han- 
sen to KCRA Inc. Mr. McKinley receives 
approximately $41,107 for his interest 
—one third of net worth of company 
as shown by blance sheet of Aug. 31. 
Mr. Hansen then sells half of his ac- 
quired one-half interest to his brother, 
Gerald Hansen, for $30,000. The Han- 
sen brothers also lorn $20.000 to the 
new companv. Ownership becomes: Mr. 
Kelly, president and general manager 
Vernon Hansen, vice president 
and Gerald Hansen, secretary- 
treasurer 25%. KCRA is assigned 1 kw 
on 1320 ke. 





WCMI Starts FM 


WCMI Ashland, Ky., has begun 
FM operations and is duplicating 
its entire AM schedule. WCMI- 
FM, one of the outlets owned and 
operated by Gilmore N. Nunn and 
J. Lindsay Nunn, operates on a 
frequency of 93.7 mc. C. C. War- 
ren is station manager for AM 
and FM operations. 





FOUL PLAY! 


DULUTH, MINN.—“There ain’t no justice,” moans Otto Mat- 
tick. “KDAL is doing such a terrific job that | thought 


I could rest on my laurels for a while 


. . . but here 


I am observing this beehive of activity from my 


reersuspendo gyroid.” 


Otto’s beehive is the booming Duluth-Superior Metro- 
politan district, where things are popping night and 
day. There just don’t seem to be enough hours in the 
day for the people in the Duluth-Superior market to 
take advantage of their buying income, which has 
leaped 27.6% in the past two years. And with popu- 
lation up 15.5% and retail sa‘es increasing 83.2% 


since 1945, the activity is really terrific 


... but these 


busy people always find time to listen to their favorite 


radio station, KDAL. 





Contact Avery-Knodel 
to reap your harvest from this booming 
Duluth-Superior Market. 


... then use KDAL 
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INFORMAL trophy is pr 


ted J. Lothaire 

Bowden (r), WKBN Youngstown, Ohio, 

manager, on occasion of his scoring a 

hole-in-one at Tippecanoe Country Club, 

Youngstown. Making the presentation for 

the WKBN staff is Jim Walls, sales de- 
partment. 








RADIO DOES ITS JOB 
IN 2ND FLORIDA BLOW 


WHEN the second hurricane with- 
in a fortnight struck southern 
Florida last week stations did an- 
other outstanding job of news cov- 
erage and public service program- 
ming. The latest blow was less se- 
vere and damage to stations and 
other property correspondingly 
lighter. 

WIOD Miami, which reported 
that it suffered no damage, car- 
ried 5-minute weather bulletins 
every half hour, followed by Red 
Cross and other public interest 
announcements. Station remained 
on the air continuously, far beyond 
its normal hours of operation, un- 
til the storm had passed. 

Another Miami station, WGBS, 
reported that it returned to nor- 
mal activity Oct. 6 after 96 hours 
of continuous broadcast service 
during the hurricane. The sta- 
tion’s present transmitter and its 
new 50-kw transmitter withstood 
the high winds. WGBS hurricane 
coverage featured reports from 
the weather bureau translated into 
Spanish for listeners in Caribbean 
area and direct information from 
Red Cross disaster relief center 
every 15 minutes during the storm. 
Station also aired interviews de- 
picting behind-the-scenes opera- 
tions of rescue workers. 

WIOD reported an example of 
station cooperation in giving 
WGBS permission to rebroadcast 
bulletins direct from the weather 
bureau after WGBS communica- 
tions between studio and trans- 
mitter were severed. 





Co-op Discussion 
NAB and ASCAP committees on 
cooperative programs will meet 
again this week to continue their 
efforts to work out a satisfactory 
plan of payment by broadcasters 
to ASCAP for co-ops [BROADCAST- 
ING, Oct 4], with the meeting ten- 
tatively scheduled for Oct. 14. 
Matter is one of the last major 
problems to be solved before the 
new ASCAP contracts with the 
broadcasters can be drawn to re- 
place the present ones, which ex- 
pire Dec. 31, 1949. 
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IHF = =Preliminarie 
Starts in Mexice 


Five-Power Meeting Underwe 
Despite Incomplete Study 

FIVE-POWER conference, pre! 
paratcry to the main Internationg 
High-Frequency Conference open) 
ing Oct. 22 in Mexico City, got un] 
der way last week despite failurd) 
of the preparatory group to com. 
plete the work it started early last) 
month. 


The preparatory group has been 
working on antenna studies, at.) 
mospheric noise levels and sunspot 
minima. It is continuing its a. 
tivity during the five-power ge; 
sions, which started Oct. 1. Th 
five powers are Russia, United 
States, United Kingdom, Indi, 
and Mexico. 


Russia’s large delegation is at) 
Mexico City, completing represen.) 


tation for the five-power deliberg.. 
tions. The planning committee mi 





requested Dr. Balth van der Pol, 
of Holland, to be consultant to the! 
high-frequency conference. He be. 
comes a member of Comite Consul.| 
tatif International Radio Diffu./ 
sion (CCIR) next Jan. 1. i 

The U. S. delegation is now 
headquartered at the Hotel al 
Prado, Mexico City, with meetings) 
at Escuela Normal Maestro) 
Royal V. Howard, NAB engineer- 
ing director, has been at prepara- 
tory meetings since the beginning) 
as an industry member. ; 


Expected Delegates 


i 
j 
While names of U. S. delegates) 
have not been formally announc-) 
ed, the delegation is expected to! 
consist of R. Henry Norweb, for- 
mer Ambassador to Cuba, chair-/ 
man; George E. Sterling, commis-) 
sioner, FCC, vice chairman; Fred 
Trimmer, chief of International 
Radio Frequency Section, State 
Dept.; Rodger Legge, propagan-/ 
dist, State Dept.; Col. Gale Simp-! 
son, advisor to the Chief Signal) 
Officer; Curtis B. Plummer, chief,) 
FCC Television Division; Louis dey 
la Fleur, FCC Frequency Alloca-j 
tion & Treaty Division; Joseph 
Kitner, FCC Legal Division; A. 
Prose Walker, engineer, FCC. 
Industry observers will include} 
Mr. Howard; Forney E. Rankin,’ 
NAB executive assistant to the} 
president; James Veach, RCA} 
Labs.; Charles E. Denny, NBC ex-f 
ecutive vice president and general | 
counsel. 





Allen on Tie-ins 
ADVERTISING in _ publications 
and its relation to radio tie-ins | 
will be analyzed by Charles L. 
Allen, assistant dean of Medill 
School of Journalism at North- | 
western U. and research consult- | 
ant for John W. Shaw agency, } 
Chicago, tomorrow (Tuesday) be- 
fore members of the American 
Mutual Insurance Advertising 
Sales Conference in St. Paul. Mr. 
Allen will discuss the importance 
of continuity and frequency, and 
will stress the necessity of a fully- 
planned campaign. 
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Li E: KDKA —‘‘America’s Pioneer 
<R Station’ — Blaw-Knox—America’s 
‘ pioneer builder of radio towers 
Gee 
Ht: recently furnished this 500 ft. H-40 
eee heavy duty tower. 
TA} % 
as The location of the tower on a rise 
all AR ' overlooking Pitt Stadium and ad- 
libera kt AS jacent to buildings of the University 
! | wT Tl : ae . 
“ be. [4 Lb. of Pittsburgh made it imperative 
L. . F SS os that station engineers select a struc- 
e be. ‘ ‘| 
‘onsul. [A : | ture of sufficient built-in strength to 
Diffu. F ef tH provide a high factor of safety in 
} ies 
. oa ; i E | this congested area. s 
el Del | ea) 
petings [A i 2 The Blaw-Knox heavy duty H-40 
aestro, Paes eae Oi i 
wr Ke) tower, supporting an FM and tele- 
ke ae ys | 
epara- | x AS * vision antenna is not only adequate 
‘innin "eel UA en 
' | \ Se to meet these provisions but is also 
id aS rugged enough to take care of any 
= <The Reve 
egates ry ae, <e) reasonable changes in equipment 
nounc- } Le a, \ 
ied An. \ which might arise in the future. 
b, for- ke ged) 
chair- r ‘ ‘ 
ommis- BLAW-KNOX DIVISION 
; Fred of Blaw-Knox Company 
ational NX [ 2017 Farmers Bank Building 
State Pittsburgh 22, Pa. 
pagan- 
Simp- é X 
Signal _ fae ~ 
chief, F aees aes, i sie ay 
ouis de OLY o 
Alloca- \ : 
Joseph ef R 
mn; A. Z \ AAS £e . , 
cc. F ; = Ta | AW 
include r » 
Rankin, " > 
to the 
RCA 
BC ex-} 
zeneral 
5 
cations 
tie-ins 
rles L. 
Medill 4 2 
North- 4 
onsult- § ' i 
agency, 
iy) be- ; ® y > 
nerican 
rtising 
ul. Mr. 
ortance : 
y, and§ 
2 fully-§ 
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Says Government Supplements 
Private Industry 


THE GOVERNMENT'S role: in the information field should remain 
“supplemental to that done by private industry and should be limited 
to those fields where private industry cannot or does not wish to enter,” 
George V. Allen, Assistant Secretary of State for Public Affairs asserted 
last Thursday. ” 





Secretary Allen, director of the 
Department’s international infor- 
mation office, delivered the welcom- 
ing address before the opening 


casting Division. It now programs 
and broadcasts all news and com- 
mentaries, while recording of fea- 


: : ture programs by contract con- 
session of a two-day closed meeting tinues on a periodic basis with 
of the five-man U. S. Advisory private companies. 

Commission on Information, under He said the Commission might 


the chairmanship of Mark Eth- 
ridge, publisher of the Louisville 
Courier-Journal. It was the group’s 
first meeting since its appointment 
by President Truman Aug. 9. 
“Many Americans who, two 
years ago, were in favor of leaving 
all information activity in private 
hands are now complaining that 
the government is not doing 
enough,” Secretary Allen said. 
By private industry, Mr. Allen 


be engaged to consider information 
activities in this country of “‘totali- 
tarian governments of Eastern 
Europe.” He alluded to sugges- 
tions, advanced in some quarters, 
that Americans be probibited from 
listening to Communist propaganda 
over their radios, or reading prop- 
aganda published in the U. S. by 
Russia and other governments. 
Scoring any form of censorship, 
Secretary Allen pointed out that 


meant such sources as press serv- the U. S. Government is engaged 
ices, newspapers, magazines, and jn similar activities “behind the 
movies. He did not mention radio [yon Curtain.” “If we imposed a 
by name. censorship, or made difficulties for 

Secretary Allen’s statements people who visited certain foreign 


harked back, by implication, to the information centers in the U. S., 
decision last July by both NBC and we would arouse ten times more 
CBS to relinquish “Voice of Amer- interest in foreign propaganda 
ica” programming activities, as of than now exists in the United 


’ 


Oct. 1, after a three-month interim 
agreement. Since that date, the 
“Voice” broadcasts have been taken 
over by the International Broad- 


States today,” he asserted. 
Overall purpose of the sessions 

was to study organization and op- 

eration of the State Dept’s Office 





YOUR NEW CHEVROLET OR BUICK 
























ET 2 6 
world’s 2nd 
automobile 
city 
LINT, Bay City and 
Saginaw do most of 
the business for E., 
Central Michigan. Un- 
til WTCB, Flint and 
six surrounding coun- 
ties had no adequate 
NBC coverage. Now, 
WTCB-NBC covers 
Michigan's 2nd mar- 
ket . . . the miliion 
listeners with the bil- 
lion dollar income. 


(B 


MICHIGAN 


TRENDLE-CAMPBELL BROADCASTING CORP. DETROIT 








FLINT 


1000 Watts Day — 500 Night 


Paul H. Raymer, Representative 


600 KC 
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U, 2 coming 











Oct. 1-22: International Telecommuni- 
cations Union, planning committee, 
for High Frequency Broadcasting 
Conference, Mexico City. 

Oct. 18-19: Regional meeting, British 
Columbia stations, Canadian Assn. 
of Broadcasters, Hotel Georgia, Van- 
couver. 

Oct. 18-22: American Institute of Elec- 
trical Engineers, Midwest general 
meeting, Milwaukee. 

Oct. 19-21: First Advertising Agency 
Group, 1948 Convention, Ponte Verda 
Inn, Ponte Verda, Fila. 

Oct. 20-21: Regional meeting of Alberta 
broadcas ers, Can.alan Assn. of 
Broadcasters, Hotel MacDonald, Ed- 
monton. 

Oct 21: Wisconsin Radio News Clinic, 
Plankinton Hotel, Milwaukee. 

Oct. 21-22: NAB Public Relations Ex- 
ecutive Committee, NAB Hdars., 
Washington. 

Oct. 22: International Telecommunica- 
tions Union: International Confer- 
ence on High Frequency Broadcast- 
ing, Mexico City. 

Oct. 22-23: Kentucky 
Assn., Owensporo, Ky. 

Oct. 25-26: NAB Sales Managers Ex- 
ecutive Committee, NAs  Hdars., 
Washington. 

Oct. 25-27: Assn. National Advertisers 
Convention, Waldorf-Astoria Hotel, 
ee A 


Broadcasters 


Oct. 27-28: NAB Small Market Stations 
bkxecutive Commivtee, NAB Haars., 
Wasnington. 

Oct. 27-29: Board of Governors, Cana- 
dian broaucascing Corp., Octawa. 
Oct. 30-31: Regional meeting Ontario 
StatsOus, Canaaian Assn. vf bruad- 
casters, Royal xork Hotel, Toronvo. 





of International Information. 

The Advisory Commission is 
composed of Judge Miller, NAB 
president; Philip VD. Reed, chair- 
man, of General Electric Co.; Er- 
win D. Canham, editor of the 
Christian Sc.ence Monitor and 
president of the American Society 
of Newspaper Editors, and Mark 
May, director of the Institute of 
Human Relations, Yale U. 

An opening address was given 
by Robert A. Lovett, Acting Sec- 
retary of State. Mr. Allen pre- 
sented Lloyd Lehrbas, director of 
Oll. The ‘thursday afternoon ses- 
sion was devoted to a discussion of 
the International Broadcasting Di- 
vision, including “Voice of Amer- 
ica” operations. Last day sessions 
concerned, principaily, a study of 
the international press and publi- 
cation activities, the motion pic- 
ture program, and overseas opera- 
tions and policy guidance metnods. 

Secretary Lovett asked the Ad- 
visory Commission to be candid 
while studying the Department’s 
international information services. 
He was reassured by Chairman 
Ethridge that the Commission 
would take a “frank” yet “friend- 
ly” approach when it submits to 
Congress its report on the pro- 
gram’s overall etfectiveness. 

The Commission, a creation of 
the 80th Congress, was appointed 
under terms of the Information 
and Education Exchange Act of 
1948. Under the law, it is charged 
with the responsibility of formulat- 
ing and recommending to Secre- 
tary George Marshall the policies 
and programs for carrying out au- 
thorized information functions. It 
reports quarterly to the Secretary 
and semi-annually to Congress. 


BROADCASTING e 


Lush TV Deal 


(Continued from page 21) 


ducer could then sell the films 
motion picture firms or any othe 
allied interests. American Tobacg 
would retain the right to use the 
films on any number of TV ne 
works and stations. 

The production firm is expected 
to realize a $5,000,000 profit o,7 
the five-year contract with go 
called “fringe” rights, according: 
to informed sources. Costs would) 
mount at rate of $500 for eachy 
film in the succeeding 26 weeks) 
ultimately reaching a top of $10. 
000, it was understood. 

The plan is to use origina 
music for background, providing 
an agreement can be reached witt 
James C. Petrillo, AFM president 
This would apply only to origina 
compositions, written especially foy 
the stories. In the event no suc 
contract can be effected, producer 
would then utilize music recorde 
before 1946, it was understood 
pending clearance of various andy 
sundry rights with the composers) 
arrangers and publishing houses off 
that music selected. § 

A significant provision in th® 
contract stipulates that the spej 
cially-prepared TV films may noj 
be used within a 12 month period 
for any purpose, in theatres oF 
other centers, where admission j 
charged. 

The series will be placed om 
the market by R-B Productionsj 
which is headed by Gil Ralston? 
radio director (for nighttime Col 





eae ee 








grams) of Procter & Gamble Co, 
and Ronald Button, a 
attorney. 

Negotiations began in New Yorll 
last month between representatives) 
of American Tobacco Co. and the 
agency [BROADCASTING, Sept. 27] 
Harry Warner, of Segal, Smith & 
Hennessey, Washington law firm 
assisted Mr. Button, a former as) 
sociate, in drawing up provisions 
of the contract. 


Hollywoo 


reesei, 


eae Toe 


Manuals on ‘Democracy 
Contest Mailed by NA 


MANUALS for guidance of higl 
school students entering the sec} 
ond annual “Voice of Democracy’) 
contest [BROADCASTING, Oct. 4] 
have been sent to broadcasters) 
radio dealers, high schools ané 
Junior Chamber of Commerce 
chapters all over the nation. 

Complete instructions are pro) 
vided for the contest, to start inj 
hundreds of communities during 
National Radio Week Nov. 1+ 
20. Cooperating are NAB, Radio 
Mfrs. Assn., Junior Chamber and 
the U. S. Office of Education 
Scholarships will be awarded four 
students for best essays on “l 
Speak for Democracy.” Genera 
chairman of the contest is Robert 
K. Richards, NAB public relations 
director. 





KMPC Hollywood appoints C. J. lf 
Roche & Co., Hollywood, to handlf 
advertising. Station plans expanded ad 
vertising and promotion activities. 


Telecasting 
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For the last word in complete, up-to-the-minute facilities 


... or simple, low-cost equipment 


to suit your limited requirements... 


Look to RAYTHEON for All Your Needs 


RC-11 STUDIO CONSOLE 
NOW WITH CUE POTS FOR TWO TURNTABLES 





Provides complete high-fidelity speech input facilities with all control, ampli- 
fying and monitoring equipment in one cabinet. Seven built-in pre-amplifiers, 
nine mixer positions, cue attenuators for two turntables. Simple, positive 
controls reduce operational errors. Frequency response—2 DB from 30 to 
15,000 cycles; Distortion—less than 1% from 50 to 10,000 cycles; Noise 
Level—minus 65 DB's or better. Meets all FCC requirements for FM. 


channel. 





RR-30 REMOTE AMPLIFIER 3 CHANNEL FM or TV speech 


A lightweight, easy-to-carry combination of amplifier and average percentage modulation 


power supply—simple and quick to set up. Provides three without distortion. 
high-fidelity channels, excellent frequency response, high 
over-all gain. 


= = = Re 
—— = 









RP-10 PROGRAM AMPLIFIER 
A high-fidelity, single-unit amplifier and power 
supply. Over-all gain, 65 db; frequency response 
flat from 30 to 15000 cps; distortion less than 
2% at + 30 w. Designed for rack or cabinet 
mounting. 


RZ-10 FOUR-CHANNEL PRE-AMPLIFIER 
Four plug-in pre-amps plus a plug-in power supply, 
all in one handsome cabinet, provide maximum 
flexibility for a wide variety of high fidelity uses 

. with turntables, high level microphones, as a 
booster amplifier, etc. 


RAYTHEON MANUFACTURING COMPANY. 
WALTHAM 54, MASSACHUSETTS 


RR-10 REMOTE AMPLIFIER 
SINGLE CHANNEL 
A complete, self-contained unit with 
built-in power supply. An excellent 
low-cost amplifier for remote pick- 
ups requiring only one high-fidelity 


RL-10 VOLUME LIMITER 
Engineered for high-fidelity AM, 





RPC-40 PORTABLE CONSOLETTE 


Ideal for remote pickups yet complete enough 

to serve as a studio console. Four input chan- 

nels for microphones or turntables, high level 

mixing, two output lines. Two RPC-40's inter- 

connected provide 8-channel mixing—a fea- 

ture of special interest to new TV stations, 
planning future expansion. 


input. Increases 





RPL-10 LINE AMPLIFIER 


A single-control, two-stage amplifier featuring 
wide frequency response, low distortion, low noise 
level, freedom from RF pickup. Push-pull through- 
out. Mounts in standard rack or cabinet. 


EXPORT SALES AND SERVICE IN FOREIGN COUNTRIES. 


Raytheon Manufacturing Company 
50 Broadway, New York 4, N. Y., WH. 3-4980 








Railroad Association’s 


Radio Show Is Started 
ASSN. of American Railroads 
launched its new ABC program, 
The Railroad Hour, from Holly- 
wood Oct. 4, with presentation of 
the musical success, “Good News,” 
starring Gordon MacRae _ with 
Dinah Shore and Jane Powell as 
guest stars. 


The series, which is handled 
through Benton & Bowles, is pro- 
duced by Ken Burton for the 
agency. 


On hand for the first program 
for AAR were Col. Robert Henry, 
vice president and director of 
public relations, plus a group of 
executives from a number of rail- 
roads. For the agency, the East- 
ern delegation was led by Clarence 
Goshorn, Benton & Bowles presi- 
dent; Walter Craig, vice president 
in charge of radio and television; 
John L. Cobbs Jr., account execu- 
tive for AAR; Charles F. Gannon, 
agency vice president and director 
of public relations. 





Sawyer Appointed 
RAY SAWYER of Plymouth, N. 
H., former FCC attorney, has 
been appointed a vice chairman of 
the Republican veterans’ division, 
GOP Washington headquarters 
announced last Thursday. Mr. 
Sawyer took leave of absence from 
his government job in 1947, to 
serve as national commander of the 
AMVETS, World War II veterans’ 
organization. 


HELPING to launch the Assn. of American Railroads’ 
from KXOK St. Louis studios were presidents of leading U.S. railroads 
to r): Herbert W. Ward, Illinois Terminal RR; Donald E. Fraser, M.K.T. 
William T. Faricy, Assn. president, who spoke during the premiere program; P. J. 


Neff, Missouri-Pacific RR; Armstrong Chinn, Terminal 


Frisco RR; (standing) 





new ABC program Oct. 4 
(seated | 
(Katy) RR; 


RR; and Clark Hungerford, 


Arthur K. Atkinson, Wabash RR; Frederick Green, St. Louis 


Southwestern (Cotton Belt) RR; James Davies, Alton and Southern RR, and Arthur 
E. Wright, Manufacturers RR. KXOK gave a reception at St. Louis’ Jefferson Hotel 
for the officails. 


WDGY to 50 kw 
PREPARATORY to _ increasing 
power of WDGY Minneapolis to 50 
kw, Twin Cities Broadcasting 
Corp., licensee, has ordered from 
Westinghouse a 50-kw AM trans- 
mitter. WDGY’s 50-kw installation 
will cost more than $400,000 and 
will include a nine-tower array 
controlled by Westinghouse phas- 
ing equipment, station executives 
have announced. At present WDGY 
operates with 5 kw daytime and 
500 w night on 1130 ke. 
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Texarkana’s best 
radio “buy” ... More lis- 
teners in the Texarkana 
area (daytime or night) 
than all other stations com- 
bined. 
Frank O. Myers, Mgr. 
KCMC and KCMC-FM 


National Representatives: 


TAYLOR-BORROFF & CO., Inc. 





Page 62 © October 11, 1948 








BRITAIN GIVES FINCH 


MULTIPLEX FAX PATENT 


W. G. H. FINCH, head of Finch 
Telecommunications Inc., New 
York, has been granted a British 
patent for a multiplex facsimile 
system, the firm anounced last 
week. A similar application in the 
U. S. Patent Office is pending. 

Mr. Finch also has been granted 
U. S. Patent No. 2.450,649 for a 
facsimile synchronizing system. 
Three other U. S. patents for fac- 
simile apparatus of his design 
probably will be granted this week, 
an official of the firm said. 

The British patent, No. 603,- 
586. covers the Finch Multiplex 
Radio Signaling System. The 
Finch company expects to license 
British firms to marufacture the 
systems, for sale within the Brit- 
ish Commonwealth. 

The system, according to a com- 
pany spokesman, provides a sep- 
arate carrier for facsimile trans- 
mission near the outer edge of the 
FM channel, and within the width 
of the guard bands allocated to 
FM transmission, permitting some 
FM receivers to be readily con- 
verted for the reception of fac- 
simile programs. Similarly, it 
would enable FM stations to be 
converted for the transmission of 
facsimile “with a minimum of 
extra equipment.” 


Miller Requests UN Day 


Support From_ Industry 


BROADCASTERS are being asked 
by NAB President Justin Miller 
to support the first United Nations 
Day, set for Oct. 24. A member 
of the U. S. Commission for the 
United Nations Educational, Sci- 
entific and Cultural Organization, 
Judge Miller suggested  broad- 
easters feature President Tru- 
man’s proclamation of the day. 

Judge Miller said, “By focus- 
ing attention on the establishment 
of the UN for the promotion of 
peace, freedom and human wel- 
fare, the radio stations of Ameri- 
ca will make a significant contri- 
bution.” 





BROADCASTING @ Telecastin 


WIVJ (TV)’s INTER! HO 
PLEA DENIED BY FC 


REQUEST of WTVJ (TV) MiansREJECT! 
Fla., for special temporary aymper’s Tec 
thorization to commence  opergmposed last 
tions, pending disposition of FCC@pi0-ke ap 
revocation proceeding against thihix, now 
station [BROADCASTING, Aug, nd to de 
Sept. 13], was denied last week hgpplicatio 
the Commission, coincident witind Dese 
scheduling of hearing on the reyouphoenix. 
cation. The hearing is to com™ pgxamit 
mence Oct. 25 in Miami with sommer 
Comr. Paul A. Walker presiding the Comr 

The permit, granted for Channeled the a] 
4 (66-72 mc) in March 1947, wagkprophy’s 
ordered revoked by the Commisiio move | 
sion late last July on grounds offo10-ke ap 
alleged concealment of facts cop In ano’ 
cerning ownership and financiy accepted 
of WTVJ. The station was to hay esppaanet 
begun operations on Sept. 15, his reas 

Southern Radio and Televisiofrant B: 







































Equipment Co. is permittee ofi¢y’s req 
WTVJ and an application is pendy at Pa 
ing for Commission approval ofjeny the 


transfer of control to Wolfsonfasting | 
Meyer Theatre Enterprises Inc§ame fac 
Miami. Latter firm is reported as 
sociated in ownership of AM ste 
tion WMIE Miami, which FCC, 2 
the same time as the WTVJ revo 
cation, ordered set for hearing r 
garding a proposed assignment of” , 
permit to Sun Coast Broadcasting§yn as " 
Co. The WMIE permit presentlyjcompellins 
is held by Lincoln Operating Cotte exist! 


In its 
rizona 
yote, the 
puidepost 


ommunit 

trustee for Sun Coast. e sough' 
The WTVJ revocation, which — 
was to become effective Aug. 30jpuch servi 
isting ! 


was subsequently suspended by the? ye 
Commission upon request of th@proved fac 
station for hearing in the matterptdios to 
Applyi 
proposed 
najority 
0 bring 
approval 


under cross-examination, said tha work 
under the present tariffs the comi” R. B 
pany’s ban  on_ interconnection presiden 
would apply to connection with ~ FC 
broadcaster’s facilities for remot" "es 
pickups made outside the video ex others 
change area, if AT&T had remotg™™ be 
pickup facilities of its own availg” S°cUr) 
able. pen Ww 
Philco spokesmen, hinting tha wll 
they would present testimony on @, Joy; 
method of fast-filming of televisio ie eed 
pictures for re-transmission, want), saan 
ed to know whether “interconnec ae! 
tion” would be involved if a pro A ont 4 
gram sent over AT&T facilities. Phoer 
from Washington were filmed at . 
Philadelphia and the film the hat “ 
transmitted by Philco to New York}... ; 
over its own relay system. AT&T§,.. ‘imp 
Assistant Vice President John J§,i, 4), 
Hanselman said he thought the 
answer would depend on the time 
lag involved. He thought “through 
service” and an indirect connection 
might be involved if the film were 
transmitted within five minutes, for 
example, from the time the pre 
gram was received at Philadelphia 





Relay Hearing 


(Continued from page 27) 





on 
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tation 


Mr. B 
‘RUX, 
ess tha 
earing, 
its prog 
ent is 
roadca: 
as dilis 
C. L. THOMAS, general manager Who. 
KXOK and KXOK-FM St. Louis, 2 a 

been selected to lecture at third an F 
nual Institute of Advertising conducte¢ 
by Advertising Club of St. Louis an@ Comr. 
St. Louis U. The subject is radio ad@,, firs 
vertising and facsimile. . 
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a “REJECTING its hearing exam- 
ry aumner’s recommendations, FCC pro- 
Opers#posed last week to grant the 5-kw, 
 FCCMp10-ke application of KPHO Phoe- 
nst thapix, now on 1230 ke with 250 w, 
\ug. Wand to deny the mutually exclusive 
veek bumpplications of KRUX Glendale 
t witland Desert Broadcasting Co., of 
@ reyomPhoenix. 

9 com Examiner Jack P. Blume, in 
1 Witliecommendations released with 
sidingi-he Commission’s proposal, favor- 
hannélied the application of Gene Burke 
i7, wa@Brophy’s KRUX, which is seeking 
Ommissto move to Phoenix as part of its 
inds off910-ke application. 

ts ous In another case the Commission 
lancing accepted Examiner J. D. Bond’s 


to hay 
15. 

levisioy 
tee 
S pend 
val 9 
‘ olfson 
s In 
ted as 
M gs 
CC, g 
J rev 
ing ree. 
nent o ype: 
casting 
esently 
ng Co. 


recommendation—but not all of 
his reasoning—and proposed to 
sprant Bay County Broadcasting 
0.’s request for 1400 ke with 250 
at Panama City, Fla., and to 
deny the St. Andrew Bay Broad- 
asting Co.’s application for the 
ame facilities. 

In its proposed decision in the 
rizona case, adopted on a 5-2 
vote, the FCC majority set up a 
puidepost for future cases of this 


. in a comparative proceeding 
ich as this and in the absence of 
mpelling reasons to the contrary, 
ne existing station located in the 
ommunity where improved facilities 
sought and which has rendered a 
hi meritorius program service to that com- 
WAlnunity and prop an extension of 





ug. uch service, is to be preferred to an 
by th xisting station which has operated 

na contiguous city and now seeks im- 
of th@proved facilities and to move its main 





Htudios to the former city. 

Applying this policy for a 
proposed grant to KPHO, the 

majority considered it unnecessary 
to bring into play its general dis- 

7) ppproval of applicants which have 

id tha hetwork officials for stockholders. 
e come’ R. Borroff, ABC Chicago vice 
ection resident, owns 10% of KPHO. 
with gett FCC noted that its policy in 
remell his regard is designed to keep 
des a other stations in a community 
remot@'om being put to disadvantage 

avail securing affiliation with the net- 
work whose official has a local 
tation interest. Mr. Borroff, FCC 
pointed out, was not instrumental 
n securing KPHO’s ABC affilia- 
ion, and, in fact, ABC gave KPHO 

cancellatien notice. 

Examiner Blume, however, point- 
d out that there are five stations 
n Phoenix to compete for four net- 
wrk affiliations and charged 
hat “one of the principal motiva- 
ins” of the KPHO application 
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= or improved facilities “is to re- 
ht the ain the network affiliation of 
e time plation KPHO.” 

nrough Mr. Blume also maintained that 
necting <UX, although on the air for 





1 werk than a year at the time of 
es, fot hearing, has demonstrated through 
e pro ts programming that the manage- 
elphia ent is “keenly aware of the 

moadcast needs of the area and 
as diligently sought to meet these 
eeds.”’ 
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FCC Favors KPHO; Bay County 
Gets Nod at Panama City 


she took office in July, voted for 
a grant to KRUX “for the reasons 
stated in the Hearing Examiner 
Recommended Decision.” Comr. E. 
M. Webster also favored KRUX, 
but did not state his reasons. The 
majority was composed of Chair- 
man Coy and Comrs. Hyde, Jones 


and Sterling, with Comr. Walker 
concurring in the result. 
KPHO is controlled (51%), headed 


and managed by Rex Schepp, whose 
experience in radio dates back to 1923. 
Gene Autry, radio and movie cowboy 
actor and sole owner of KOOL Phoenix, 
owns a 24% interest which he must 
sell under terms laid down when FCC 
approved his acquisition of KOOL last 
April [BROADCASTING, April 12]. The 
value of his stock will be enhanced 
substantially if FCC mekes final the 
currently proposed power boost for 
KPHO. 

In the Phoenix case the Commis- 
sion proposed to eliminate the 
Desert Broadcasting Co. applica- 
tion from consideration on en- 
gineering grounds and also on the 
basis of program plans and the 
owners’ radio qualifications as 
compared with those of KPHO and 
KRUX. 


Desert Broadcasting is owned in 
equal shares by Dr. J. H. Harber, retired 
physician; John C. Mullins of Tulsa, 
businessman: and W. Francis Wilson, 
Phoenix attorney. 


In the Panama City decision, 
the Commission, preferred Bay 
County Broadcasting largely 
because its owners, Edward G. 
Holmes and E. L. Dukate, pro- 
pose to devote fulltime to the sta- 
tion whereas only one of the 11 
stockholders of St. Andrew Bay 
Broadcasting expects to spend 
fulltime on station affairs. In the 
light of these plans, FCC attached 
little importance to the fact that 
Messrs. Holmes and Dukate are 
both non-residents (they live in 
New Orleans) while 44% of the 
St. Andrew Bay stock is held by 
residents of Panama City. 

Veterans’ Views Cited 

FCC’s decision pointed ont that 
Messrs. Holmes and Dykate are 
World War II veterans who, while 
in service, became convinced that 
a properly managed radio station 
could “further some of the ideas 
for which we were fighting” and 
could help prevent misunderstand- 
ing and war. Both are currently 
associated with WTPS (FM) New 
Orleans, Mr. Holmes as an en- 
gineer and Mr. Dukate as a mem- 
ber of the announcing and produc- 
tion staff. 

St. Andrew Bay is headed by 
T. J. Sherman. He and his brother, 
John H., and their father, W. C. 
Sherman, hold 10% each; they are 
associated in Sherman & Sons, a 
parent company of foundry, ma- 
chine and water transportation 
operating businesses, 

Other stockholders include P. D. 
Heath (10%) and H. F. Moore (4%), 
Panama City businessmen; and the six 
owners of WCTA Andalusia, Ala.: James 
T. Ownby, R. B. Anderson, M. B. Tay- 
lor, Tracy B. Wilder, Charles Dixon, 
and J. Dige Bishop. Messrs. Bishop and 


Ownby also have minority interests 
in WULA Eufaula, Ala. 
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DOUBLING for Dewey wouldn't be too 
difficult for Bill Kephart, chief of NBC 
Chicago announcers, if he darkened the 
color of his mustache and eyebrows. The 
Republican Presidential 
hair part would be harder to duplicate, 


candidate’s 


Mr. Kaphhest points out. 


KBA Meet Delayed 
THE fall meeting of Kentucky 
Broadcasters Assn., scheduled for 
Oct. 22 and 23 at Owensboro, has 
been postponed. “A new date, prob- 
ably about Nov. 
after FCC Chairman Coy advises 
us when he can be with us, 
secretary of the asso- 
announced Thursday. 


O. Potter, 
ciation, 





SPECIAL adaptation of INS video news 
tape is being used to flash scores of 
football games other than those being 
televised. Scores are shown between 
halves and at end of games televised 
by NBC-TV each Saturday. 
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TRUMAN TROUBLE 
President ‘Deserts’ Party 
-———To Keep Air Date——— 








MORE than 100,000 people in Ok- 
lahoma City got only a glimpse of 
Candidate Harry S. Truman as he 
raced over a _ four-mile parade 
route at 40 miles an hour—to meet 
a broadcast deadline. 

The Democratic National Com- 
mittee, for the Sept. 28th anti- 
Communism speech, bought CBS 
basic and 44 Oklahoma stations 
live, plus full CBS and Mutual on 
rebroadcast, thereby hooking up 
more than 750 stations. It was the 
biggest radio splurge of the Dem- 
ocrats to date—and it almost went 
snafu. 

Trouble began when the Truman 
Special was late leaving Bonham, 
Texas, that morning. In Oklahoma 
City, Ken Fry, party radio direc- 
tor, lined up some musicians for 
a fill-in as the train got further 
behind schedule. The train pulled 
in 45 minutes late. President Tru- 
man bounced into a waiting car and 
raced off, leaving the rest of the 
Presidential party behind. He 
reached the speaker’s platform 
just 10 seconds before air time. 
Later Mr. Truman explained: 

“T’m sorry. We were about 40 
minutes behind schedule and I had 
to get to the radio hookup to make 
my speech on Communism. The 
radio time cost the Democratic 
National Committee between $40,- 
000 and $50,000.” 
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That’s why so many WDBJ 


advertisers continue with the 


Station year after year. 


They 


have found per-sale advertising 


costs low. 
motion Department is an added 
help, increasing results you 
would normally get from send- 
ing your message to our loyal 
listeners in 38 counties. 
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ported 
(34%) 


will be 
of sets. 


BMB is ready to follow joint in- 


47 


to 


Rating Issue 
(Continued from page 23) 


of 137 Texas stations 
were subscribers. His New 
York office sold $20,000 worth of 
BMB reports to agencies last year, 
he said. First TV job, he went on, 
determine the number 
“You never saw in your 
wildest dreams as many estimates 
as there 
today,” he said, 


are 


in the TV industry 


structions of broadcasters, adver- 


tisers and agencies, Mr. Feltis told 
BROADCASTING. His comments on 
the District 13 resolution follow: 

As a non-profit, cooperative associa 
tion BMB has no motives other than to 


serve the best interests of the industry 
e servant of the broadcasters 


Being th 


advertisers and agencies, BMB is ready 


to follow 


networks 
possibilit 
upon to 


types 


interests 


their joint instructions 


Although our first study was limited 
co the measurement of stations’ and 


moves forward 


* total weekly audiences, the 


y 


tion of the 


jium.” 


The industry 
the expansion 
March by the measurement of daily as 
vell as weekly 
mental work has been authorized lead 
possibility of reporting 
amount of listening” in Study No. 3 
bolds the throttle which 


WLOF 


ORLANDO, 


ing to 


The industry 
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the 
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Represented By Paul H. Raymer Co., Inc. 


that we might be called 
widen the scope of our re 
search has been recognized from the 
beginning. The by-laws, in defining the 
objectives for which BMB was estab 
lished, include the phrase, ‘conduct 
research and investigations to establish 
neasurements of broadcasting of all 
and to perform other acts and 
services which will further the mutual 
of 
agencies and the broadcasting industry 
in the accurate and scientific evalua 
broadcast advertising me BMB data have 


Speaking on 


advertisers, advertising 


“many small 


has already authorized the cold. 
of Study No. 2 next Ray K. 


Glenn 
audiences, and experi ; 
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determines the speed at which BMB 


Dale C. Rogers, advertising mana- 
ger of Mid-Continent 
Corp., Tulsa, said, 
BMB, timebuying 

guesswork.” The company has ex- 
panded radio coverage as a result 
of BMB data, he said, adding that 


Glenn, 
Advertising 
Worth, said BMB “has been a fac- 
tor in increasing the use of radio 
by many regional advertisers, who 


mek Sey. 





NAB DISTRICT 13 meeting in Fort Worth brought together between sessions (seated, 
| to r): Reese Reinecher, Fred Nahas, KXYZ Houston; Harold Hough, WBAP Fort 
Worth; Otto Brandt, James Connolly, ABC New York; (standing) Walter Davison, 
Capitol Transcriptions, Hollywood; Joe Evans, Free & Peters, Fort Worth; Abe Herman, 
Fort Worth radio attorney; Alex Keese, Taylor-Borroff, Dallas; Ward Barnes, NBC 
Radio Recording, New York; Ben Nedow 

Odessa and King Robinson, KATL Houston. 


(between first and second row), KECK 


had previously not used this me- 
dium to any great extent.” 

Apparent intent to set up an in- 
dustry-underwritten research proj- 
ect somewhat resembled a proposal 
offered at the District 17 meeting 
in Spokane. At that meeting, Saul 
Haas, KIRO Seattle, proposed 
that all broadcasting measure- 
ment, including popularity rat- 
ings, be turned over to BMB. The 
resolution was unanimously adopt- 
by the district [BROADCASTING, 
Sept. 20]. 

Other events at the two-day dis- 
trict session included Judge Miller’s 
review of industry and association 
problems; speech by Maurice 
Mitchell, NAB’s new director of 
broadcast advertising; plea for 
better relations with Latin na- 
tions, made by Texas Governor 
Jester. 

Mr. Mitchell listed these depart- 
ment projects: First dealer-co- 
operative study since 1942 [Broap- 
CASTING, Oct. 4]; series of “Junior 
Joske” studies of case histories; 
revised NAB sales manual; new 
salesman-training helps; develop- 
ment of case-history exchange of 
successful programs. 

Questionnaires, covering the 
projects, will go to broadcasters in 
the next few weeks, he said, ask- 
ing for station cooperation. 

Another resolution urged wide. 
use of BMI. Carl Haverlin, BMI 
president, had appealed for music 
performance based on merit and 





EXCHANGING views during the NAB Dis- 

trict 13 meeting in Fort Worth were Texas 

Gov. Beauford Jester (1), part owner of 

KWTX Waco, and Clyde W. Rembert, gen- 

eral manager of KRLD Dallas and director 
of District 13. 


urged careful check up on dig 
jockeys. 

Radio’s educational responsibj 
ity was discussed by Gov. Beg 
ford H. Jester, a _ principal 
KWTX Waco and a figure in 
proposed statewide TV _networ} 
Texas Telenet Inc. He called fy 
friendly relations with Latin ngi 
tions. 

Clyde W. Rembert, KRLD Daj 
las, District 13 director, named 
a committee to work with thé 
Governor on Latin relations. Mem 
bers are Hugh Halff, WOAT Say 
Antonio; Vann Kennedy, KSI 
Corpus Christi; Dorrance Roderick 
KROD El Paso. 

Harold Hough, WBAP ani 
WBAP-TV Fort Worth, said 
a television session that “in thé 
last analysis the human body yj 
decide what effect TV will hay 


on AM,” referring to eye fatiguell 


“What if there turns out to be; 
tiring point?” he asked. “Suppos 
it’s three or four hours. We're iy 
the novelty stage. I don’t believd 
surveys are worth much. I don’ 


believe we’ll know for two or thre# 


years.” 


Don Petty, NAB general coun 


sel, led a session on legal prob 
lems. He proposed a legal semina 
with Texas radio lawyers. 


ploye-employer relations director 


urged broadcasters to seek “cred 


ative minds” for the industry an 
to apply “intelligent business ad 


District 13 Registration page 6 


ministration” to the  personn 
problem. Harold Fair, NAB pr 
gram director, discussed work 0 
the department and the Standard 
of Practice. Charles A. Batson 
information director, gave his re 
view of TV operating and equi 
ment costs. 

District session chairmen wer 
Dave Russell, KFDM Beaumont 
program clinic; Burton Bishop 
KTEM Temple, sales, and 0. U 
(Ted) Taylor, KGNC Amarillo 
labor. 
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mdi Court Hits FCC 

_t (Continued from page 23) 
nsibil 
Beawiyman pointed out in the dissent- 
al ig opinion that “the decision . . . 
in Mould cause extensive revision of 


tworkie rules of administrative agen- 
ed fompies.” 
in nal jn the Tarboro case, WJR 
harged that the daytime station 
) Dallgyould cause daytime skywave in- 
nameggerference (not recognized in 
ch thaCC’s Standards but the subject 
-Memipfa pending study) to WJR’s 32- 
\I Sangnicrovolt contour — considerably 
KSIXpeyond the 100 microvolt contour 
derickito which FCC Rules give it day- 
ime protection. 
ani There were no dissents in the 
aid imlanton case. Justices Prettyman 
in thapnd Edgerton issued a concurring 
ly wil pinion pointing out that the al- 
1 hay@feged interference would occur 
atiguemvell within the protected contour 
o be gpnd that there exists “a serious 
uppos nnd debatable question,” sufficient 
e’re imp? justify a hearing, as to “wheth- 
believe’ the Standards, and thus the li- 
[ don'apenses of all Class 1 clear-channel 
r thresptations, give protection against 
skywave in the daytime.” 
The Court rejected FCC’s argu- 
ent that it reached the right de- 
ision on the sufficiency of WJR’s 
Hpllegations even though it might 














coun 
_ prod 
emina 


ave erred in refusing to hear 
B em . the subiec 
' argument on the subject. 
irector a Paar _ 
CMe “The Commision’s decision has 
ry an ot been validly reached and until 
t has been validly reached it is not 
Ss ad : i 
roperly reviewable,” the Court de- 
lared, adding a quotation: 
age 6 “He who decides anything, one 
arty being unheard, though he 
hould decide right, does wrong.” 
If the Commision decides, after 
rsonn 


B earing them, that WJR’s argu- 
ents are insufficient and that its 
etition for reconsideration should 
dismissed, the Court said, then 
‘an appeal to this Court will bring 
roperly before us the correctness 
f the Commission’s decision on 
he merits .. .” 
WJR had asked FCC, in event it 
efused to set the Tarboro appli- 
ation for hearing, that action on 
he application be deferred until 
fter the clear-channel hearing has 
n decided. In support, WJR had 
aintained that the daytime grant 
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might make it impossible for WJR 
to get power above 50 kw, if the 
clear-channel decision permitted 
use of power above that range. 


But the Court did not agree with 
such contentions, declaring that 
WJR has “no present rights in 
these supposititious eventualities” 
and that the Court has no power 
“to direct the order in which the 
Commission shall consider its 
cases.” 


Of the right to hearing on alle- 
gations of injury, the Court said: 


The due-process guar-ntee of hearing 
in our svstem of Jaw has alwavs been 
recognized as a right in persons, not a 
privilege to he extended to persons ac- 
cording to the ex parte judgment of 
tribunals as to whether or not there 
should be a hearing. 

It is a personal right of access to the 
courts or to administrative tribun-ls, 
a right at the minimum to present 
one’s claim of inivrv or threatened in- 
jury and to be heard to argue in sup- 
port of the proposition tht the allega- 
tions thereof, assuming their truth. are 
legally cognizable, i.e., state a “cause 
of action.” 

This right of hearing accorded by the 
due-process clause is one of the few 
rights guaranteed by our Constitution 
which are substantially absolute. The 
right is subiert to no limitstion ex- 
cept such requirements as the payment 
of a filing fee uvon presentation of the 
claim, or of a jury fee in a case involv- 
ing a jurv tri-l, and such restrictions 
as are related to the reasonable con- 
venience of the tribunal as to time, 
place and length of hearing. 

This right of hearing stems in 
Magna Charta fand] also in recornition 
of the fact thet soundness of decision 
is promoted by hearings. that tribunals 
are fallible and need. in order to ad- 
minister justice according to Isw. the 
aid of argument on cuestions of law 
and on the meaning of the evidence if 
the trial of fact issues is reached... 

-.. The contention of the Commis- 
sion in the inct-nt case and the view 
of the minority in this court make 
this right conditional... 


To FCC’s contention that WJR 
did not actually ask for a hearing 
on the sufficieney of its allegations 
and therefore was not entitled to 
one, the Court said: 


In view of the broad powers of the 
Commission for orderly procedure. in- 
cluding its power to deal with WJR’s 
petition for reconsideration first as if 
on demurrer. it oucht not to decline to 
do so upon the ground that the praver 
of the petition was phr-sed too broad- 
Iv: it oucht not on snch ground deny 
WR a hearing on the very question 
which it, the Cemmission, actwally 
ruled on and decided in the negative 
ex parte... 

It would be technical indeed for the 
Commission to refuse - hearine on 
that question merely upon the ground 
that the prayer of the petition im- 
properly requested a broader hearing. 
It is net contemplated hy the Com- 
munications Act—esneciallv in view of 
the liber-l procedure permitted there- 
under—that the Ca™mmissien shall deal 
so strictly with litieonts before it. Not 
even a conrt weuld he inectified itn 
taking so technical a position as this. 


The Tarboro case was argued 
before the Court March 13, 1947, 
and reargued the following June 11. 
The Clanton case was argued June 
12, 1947. 

In both cases WJR was repre- 
sented by Kelley E. Griffith, Louis 
G. Caldwell, Reed T. Rollo. and 
Percy H. Russell Jr., Washington 
counsel, and FCC was represented 
by Max Goldman, now acting as- 
sistant general counsel; General 
Counsel Benedict P. Cottone, As- 
sistant General Counsel Harry M. 
Plotkin, and Paul Dobin and Jo- 
seph M. Kittner, attorneys. 


Telecasting 


TAYLOR - REED BUYING 
TIME ON 5 ABC KEYS 


TAYLOR-REED Corp., Glenbrook, 
Conn. (QT Pie Crust Mix, Cake 
Frosting Mix, Cocoa Marsh), will 
sponsor programs on all five of the 
ABC owned and operated stations 
as part of an extensive new radio 
campaign, it was announced by 
Murray Grabhorn, ABC vice presi- 
dent in charge of owned and op- 
erated stations. 

Taylor-Reed has signed with 
ABC Spot Sales for time on WJZ 
New York, WENR Chicago, 
WXYZ Detroit, KECA Los An- 


geles and KGO San Francisco. 
Agency for Cocoa Marsh is St. 
Georges & Keyes, while Tracy, 


Kent & Co. handles the pie crust 
and cake mix accounts. Bulk of 
the new business was placed on 
WJZ. 

Sponsored shows on WJZ will 
include the Tuesday and Thursday 
broadcasts of Nelson Olmsted’s 
Your Story for Today; Mr. Presi- 
dent on Sundays; five weekly par- 
ticipations in Luncheon at the Latin 
Quarter; three a week on Nancy 
Craig’s program, one on Kiernan’s 
Korner, the Friday and Saturday 


Breakfast With the Fitzgeralds 
and Patt Barnes’ Saturday pro- 
gram. 


On a cooperative basis, QT mix- 
es will sponsor the WENR Chicago 
and WXYZ Detroit broadcasts of 


Mr. President, the Monday, Wed- 
nesday and Friday broadcasts of 
ABC’s newest co-op program, 
Breakfast in Hollywood over both 
KGO San Francisco and KECA 
Los Angeles, and two participa- 
tions a week in WXYZ’s Singin’ 
Sam, 


WVPO Stroudsburg, Pa. 
Given CP Cancellation 





CANCELLATION of the _ con- 
struction permit of WVPO 
Stroudsburg, Pa., 1 kw day on 


1350 ke, was granted by FCC last 
week, upon request of the permit 
tee, Pocono Record Inc. 

Deletion was in conformity with 
the Commission’s earlier approval] 
for purchase by the WVPO 
owners of WHAB and WHAB-FM 
Stroudsburg [BROADCASTING, Sept. 
13]. WVPO had not commenced op- 
eration while WHAB has _ been 
operating on 840 ke with 250 w 
daytime. 

The transaction further involves 
switching of the WVPO call tc 
the WHAB operation, which was 
made effective Sept. 29, FCC re- 
ported. WHAB was sold for $75,- 
000 by Harold B. and Anne L 
Newman to Pocono Broadcasting 
Co. Ine., new firm composed of 
James H. and Ruth B. Ottaway, 
95% owners of Pocono Record Ince., 
which publishes local Daily Record 
both parties agreed to transaction 








This holds true 
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e big 
take notice! 


Throughout the entire nation, the radio and 
the movies are the great mass entertainment media. 


in Cleveland, 
Cleveland's Chief Station, takes full advantage of 
this by carrying Walt Kay’s HOLLYWOOD SOUND- 
TRACK, a half hour of intimate Hollywood news 
and gossip, music taken directly from the sound- 
tracks, and transcribed personalized interviews with 


Walt Kay has his own large and loyal audience, 
and when you add to it the tremendous number of 
Greater Cleveland movie fans, you have an 
gh to make any alert advertiser 


Complete with give-aways, prizes, and a mail pull 
gimmick, HOLLYWOOD SOUNDTRACK is an excel- 
lent vehicle for your advertising message in the 
great Cleveland market! 
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EDITORIALIZE 


That’s NAB’s Suggestion 
For All Stations 


WITH news described as radio’s “No. 1 public service obligation,” sta- 
tions are urged by the NAB Radio News Committee to state their views 


on public questions. 


The right of broadcasters to editorialize, Mayflower decision or no 


Mayflower decision, is emphasized 
in a series of Radio News Recom- 
mendations released last week by 
the committee after several months 
of study. 

“Radio stations are as much 
entitled to the privilege of ex- 
pressing their views on matters 
of public interest (editorializing) 
as any other medium of communi- 
cation,” the committee argues. 
“The committee supports the stand 
of NAB that the Mayflower case 
is a violation of the Communica- 
tions Act and the First Amend- 
ment of the Constitution. 

“As soon as FCC makes known 
its decision in the review of the 
Mayflower case the Radio News 
Committee will issue a statement 
on editorializing for inclusion in 
these Recommendations.” 

The committee’s document com- 
pletes a careful analysis of news 
problems, with emphasis on spon- 
sored newscasts and _ operation 
under the NAB Standards of Prac- 
tice. The sponsorship problem is 
a serious one, judging by the com- 


mittee’s careful analysis of its 
facets, and warning flags are 
raised on several industry prac- 
tices. 


Committee members are E. R. 
Vadeboncoeur, WSYR_ Syracuse, 
chairman; Wilton E. Cobb, WMAZ 
Macon, Ga.; James L. Howe, 
WCTC New Brunswick, N. J.; 
Arthur Stringer, NAB, secretary. 


Theme of the Recommendations 
is stated as follows: “A well op- 
erated radio news department im- 
parts individuality to stations, pro- 
vides the personal approach to 
compete with other mass communi- 
cations media and gives prestige 
and power to enable it to become 


7% 
® 





the center of its community life.” 

Type of sponsorship is a seri- 
ous problem, according to the com- 
mittee, which suggests stations 
follow the formula in the news 
section of the NAB code. This calls 
for discrimination in acceptance 
and placement of advertising in 
news programs. 

Commercial copy in news pro- 
grams should be prepared “in a 
simple, clear, concise and straight- 
forward manner to match good 
news writing.” it stated. “The 
commercial message should be 
live copy; the use of the trans- 
cribed musical jingle and other 
novelty types should be discourag- 
ed with the idea of ultimate elim- 
ination.” Reference is made to the 
code on length of commercials. 

The sponsor’s message and ident- 
ification “should in no way be made 
an integral part of the news,” the 
Recommendations suggest. “Spon- 
sor message should not employ tie- 
ins with news copy nor other arti- 
ficial devices to attract listeners’ 
attention. The use of a separate 
announcer is helpful when com- 
mercials are given. This is not 
considered mandatory as long as 
a clear-cut identification of the 
commercial segment of the broad- 
cast is given.” 

Stressing the importance of ra- 
dio news, the committee says: 
“More people tune for news than 
for any other purpose. News broad- 
casts have come to be a ‘must’ 
in 37,623,000 radio homes with 
their 120,000,000 listeners.” 

Expansion of local news is 
urged, with employment of com- 
petent personnel to cover beats 


1. One out of every five Montanans has a tele- 
phone! Over 27,500 installations have been 
made since the war. 


2. Treasure State School 


enroliment has 


jumped 25% since 1945. School officials 
predict a 50% increase by 1951. 


3. Montana's '48 wheat crop will top 


any previous 


harvest by 16%! A 


whopping 941% million bushels! 
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and improve operations. 

The radio news director must 
be the sole judge of content, the 
committee insists. ‘Responsibility 
for the news department rests with 
management; the news director 
should report directly to manage- 
ment.” Observance of the highest 
ethics of radio journalism by the 
news director is insisted on by the 
committee. 


Misleading description of staff 
announcers and others as “com- 
mentators” or “news analysts,” un- 
less they are qualified for this func- 
tion, should be eliminated, the com- 
mittee says. “Long continued, such 
practice would tend to break down 
the public’s confidence in the in- 
tegrity of news broadcasts.” 

The committee proposes that 
prepared commentaries, analyses 
or other news features furnished 
by news wires or other sources be 


source so there can be no dg 
whether the material is actus tratc 
written by the speaker or 

pared by an identified source , or 
voiced by him. 


nking E 





Clear identification of ne 
source is advocated even at Netw: 
expense of a few extra wor@@IGH he 
reek by 
e e orp. that 
SBC Registration link E 
ADVANCE registration of 300 sqgelevision 


the School Broadcast Conference ji for 


Chicago’s Hotel Sherman th a e 
week is reported by George Je — 
nings, conference director ap tacles 
















head of the Chicago Board of Eageountable 


cation Radio Council. Panels , apr] 
sessi runnin Wednesdsit'2! 
sessions, g sis ill 


through Friday, will include sy 
speakers as I. Keith Tyler of Obj 
State U. Institute for Educatig 
by Radio; James L. Stirton, pre 
ident of the Chicago Televisig 


ame. 
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unmistakably identified as to Council, and other industry figure 
NAB District 13 Registration 
(See story page 23) 
Kermit Ashby, KPET Lamesa; Roy KWFT Wichita Falls; Jack L. Pi 


Bacus, WBAP Fort Worth; R. M. Baird, 
KTXL San Angelo; Howard Barrett, 
KRBC Abilene; Lawrence Birdsong Jr., 
KLTI Longview; Burton Bishop, KTEM 
Temple; Ken Bishop, KXIT Dalhart; 
Rex Bodoin, KWTX Waco; Buddy 
Bostick, KWTX; Mac Brinegar, KWTX; 
Kenyon Brown, KWFT Wichita Falls; 
R. E. Bruce, KRUN Ballinger; Martin B. 
Campbell, WFAA Dallas; Darrold Can- 
nen, KFDX Wichita Falls; Herman Cecil, 
KCMC Texarkana; R. Chapman, 
KSTB Breckenridge; Gene L. Cagle, 
KFJZ Fort Worth; Henry B. Clay, 
KWKH_ Shreveport, La.; Chas. E. 
Clough, KFDX Wichita Falls; Forrest 
Clough, KFJZ Fort Worth; M. H. Cole- 
man, KNOW Austin; Sam _ Collins, 
KVWC Vernon; Doyle Collup, KSTV 
Stephenville, Tex.; Louis Cook, KNOW 
Austin; James R. Curtis, KFRO Long- 
view; M. E. Danbom, KTBB Tyler; Tom 
Dillaheurty, KCMC Texarkana; Wallace 
R. Donn, KGLC Miami, Okla.; Ray- 
mond Dorsey, KTXJ Jasper; Earl C. 
Dunn, KEYS Corpus Christi; John W. 
Edwards, KWFT Wichita Falls; A. C. 
Etter, KWKC Abilene; Les Eugene, 
KTFS Texarkana. 

Jerry Fisher, KCMC Texarkana; Earl 
Fletcher, KGVL Greenville; Pat Flynn, 
KVAI Amarillo; Leta Ford, KWFT 
Wichita Falls; Marshall Fornby, KPAN 


Canyon; W. - Fould, KSFA Nacog- 
doches; Paul Girard, KWFT Wichita 
Falls; Hugh A. Halff, WOAI San An- 


tonio; W. J. Harpole, KVOP Plainview; 
Wayne Hannell, KCRS Midland; Jack 
Harris, KPRC Houston; Lofton Hend- 
rick, KRRV Sherman; Ray Herndon, 
KTRH Houston; Harold Hough, WBAP 
Fort Worth; Aubrey Jackson, KGNC 
Amarillo; Leonard L. Johnson, KWKC 
Abilene; Geo. W. Johnson, KTSA San 
Antonio; Mott M. Johnson, KWFT 
Wichita Falls; Ernest Jones, KAND 
Corsicana; Charlie Jordan, Texas State 
Network, Dallas; Jack Keasler WOAI 
San Antonio; Boyd Kelley, KPLT Paris; 
Vann M. Kennedy, KSIX Corpus 
Christi; Willard L. Kline, KEPO El 
Paso; Ed Lally, WBAP Fort Worth; 
Dewitt Landis, KFYO Lubbock; Val 
Lawrence, KROG; Bill Laurie, KEBE 
Jacksonville; H. B. Lockhart, KEYS 
Corpus Christi; Gordon J. Lloyd, KPAD; 
Frank J. Lynch, KBYE Oklahoma City. 


J. M. McDonald, KCRS Midland; 
Mrs. J. M. McDonald, KCRS; Jack 
McGrew, KPRC Houston; H. R. Mc- 


Guire, KPBX Beaumont; J. B. McShan, 
KVOW Littlefield; Chas. R. Manning, 
KSIX Corpus Christi; Geo. W. Marti, 
KCLE Cleburne: W. D. Mauldin, KPAC 
Port Arthur; Wendell Mayes, KBWD 
Brownwood; D. X. Maxted, KPBX 
Beaumont; Bill Michaels, KABC San 
Antonio; Robert Montgomery, KROD 
El Paso; Dave Morris, KNUZ Houston; 
Frank O. Myers, KCMC Texarkana; 
Chas. Nethery, KRIS Corpus Christi; 
Ben Nedow, KECK Odessa; Fred Nahas, 
KXYZ Houston; Ralph W. Nimmons, 
WFAA Dallas; Hal Noble, KRLD Fort 
Worth; Byron W. Ogle, KRGV Weslaco; 
Frank E. Otey, KWFT Wichita Falls; 
Ken Palmer KPDN Pampa; Wayne 
Phelps, KHUZ Borger; A. L. Pierce, 
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Westingh 


KONO San Antonio; Rex Preis, K - 
n this 


San Antonio; Lonnie J. Preston, KY 


Amarillo. Net. 4]. 
Reese Reinecher, KXYZ _ Hous : 1; 
Clyde W. Rembert, KRLD Dallas; The pl: 
mond Rives, KORC Mineral Wells; R. @isioned | 
(Bob) Rives, KCRS Midland; Ho eventh § 


Robertson; KFDA Amarillo; Ingham 
Roberts, KRIO McAllen; G. Robe 
KWKH Shreveport, La.; King H. 
inson, KATL Houston; Eugene J. 


astern 
would be 


KONO San Antonio; Dana Russpvision | 
KFDM Beaumont; David M. Segiburgh, a) 
KTFS Texarkana; Lewis O. Sie h 
KGKL San Angelo; Mike Shaping the 
KECK Odessa; Clyde H. Smith, K8iihe ATé 


Lubbock; Geo. W. Smith Jr., 





McKinney; Robert L. Snyder, KCB et spa 
Lubbock; J. H. Speck, KCNC Fogpap. 
Worth; Myrl Stein, KMHT Mars The 
Wm. Stubblefield, KCLW Hamilto e 
M. L. Trammwell, KSTB Breckenridg@rew we! 
Jas. G. Ulmer, KGKB Tyler; Fo Hay nigl 
Wallace, KWBC Fort Worth; C. . 
Whitesides Jr., KTEM Temple; Jaqpalf of \ 
Wallace, KBST Big Spring; Joe Ev: artforc 


Free & Peters, Dallas; Geo. T. Hardi 
Branham Co., Dallas; R. W. Whe 
dr., Frederick Broadcasting Co., 
erick, Okla.; Justin Miller, NAB, Was 
ington; Chas. Batson, NAB; H 
Fair, NAB; Hugh M. P. Higgins, N 
Maurice B. Mitchell, NAB; R. P. DB 
herty, NAB; Don Petty, NAB; Koll 
Hager, SESAC, New York; Carl Have 
lin, BMI, New York; Ralph C. Wen 
worth, BMI; Wade Barnes, NBC 
cording, New York; Walter B. Da 
son, Capitol Transcriptions; Je 
Devine, Standard Radio; J. H. Dougl 
General Electric, Dallas; Bruce 
Bruce Eells & Assoc.; Gus Hager 
Standard Radio; Cy Langlois, Lan 
worth Transcriptions; Paul Minch 
Capitol Transcriptions; Pierre Wi 
Langworth Transcriptions; Otto Brand 


Show. 77 
p:30 p.r 
D5,000 f 
iles fi 
iles be 
lew Y 
ighligh 
sponsore 
State M 
WNH 
nuished 
tratoca 
plane w 
hursda 


ABC; Bob Carpenter, MBS, New Ye Westi 
Jim Connolly, ABC; 0. Victor aes 
Andrew, Andrew Corp.; L. E. Pet@ng sta 
DuMont Television; A. L. Chapmalisories | 


Bureau of Research in Education; W 
Dorrell, C. E. Hooper Inc.; Maury Lon 
BROADCASTING, Washington; Ju 
Stag, BROADCASTING, Dallas; 
Stein, Associated Press; *James Laws0 
Jr., KLIF Dallas; Geo. A. Kerchen, K 
chen & Co., St. Louis; Phil Alexand 


If the : 
World Si 
ments ca 
interfere} 
carrying 
be used 
Teported 


ASCAP; Shirley Sporcic, Dixie house at 
work, Dallas; C. K. Beaver, KTBQivelone; 
Shreveport, La.; Walter M. Harrisom yj, j, , 


KTOW Oklahoma City; O. L. Ted Tafing mia: 
lor, KGNC Amarillo; James H. Fostelj.q up v 
Liberty Broadcasting Co., Dallas; Gté§the wor 
Reeser, ASCAP, Dallas; Geo. Cran TV broa 
WBAP Fort Worth; Seymour C. A®feent on 
drews, WBAP; Hugh Feltis, BMB Nein reach 
York; Phil Jackson, Blackburn Ugexcessive 
ton Co., Dallas; Jack Gale, United P tions wil 
Dallas; R. Lee Glasgow, WACO Wat The si 
**Jim Crocker, KRLD Dallas; C. Weessfully 
Trigg, KOSA Odessa; Earl Lipscom@but a c 
Earl Lipscomb Assoc., Dallas; Frank Mexperime 
Ford, KENT Shreveport, La.; Mr. Willferfere 
inson, Wilkinson Bros., Dallas; Ch A numb 
McDowell, ASCAP, New York. Btrations 
been me 
pv) ~mile 
Earlier 
with gre 


BRO / 


* Late Registrants 
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actultratovision Plan 


Pt a 
ree aor Series Bright 
nking East Coast and Midwest 


: at Networks Held Likely 
| wordIGH hope was held late last 
eek by Westinghouse Electric 


orp. that it would have a chance 
n » link East Coast and Midwest 
F 800 gqgelevision networks by Stratovi- 
rence jgion for the sixth and seventh 
thagames of the World Series. 

















an , 
rge Je Technical and man-made ob- 
‘or anpptacles had appeared almost insur- 
of Edy ountable at the weekend. 

anels First, there naturally was no 
.dnesdii2Y of knowing Friday whether 


here would be a sixth or seventh 
ame. 
Second, a stratocast from a 
ane high above Pittsburgh 
ould interfere with WFIL Phila- 
Helphia, WTVR Richmond, Va., 
nd WNHC-TV New Haven, on 
Stratovision Channel 6. 
Third, the Stratovision experi- 
nental license forbids  interfer- 
nee with commercial licensees, 
nd FCC had not answered the 
InVestinghouse request for a ruling 
n this matter [BROADCASTING, 
Det. 4]. 
— The plan to carry the series en- 
‘lis; R.@isioned a pickup of the sixth and 
teventh games in Boston from an 
astern station. This telecast 
J vould be broadcast from the Strat- 
Russipvision plane, flying over Pitts- 
.. Segiburgh, and picked up by a station 
= bn the Midwestern TV network. 
h, K8SfifThe AT&T coaxial network hasn’t 


ide su¢ 
of Ohi 
ducati 


L. 
is, K 
bn, KV 





























igham 
obe: 
H. 


” Kept spanned the LEast-Midwest 
NC Fomap. 
oe The Stratovision plane and 


ken: 


— rew were given a workout Thurs- 


"May night, feeding an hour-and-a- 
alf of WCBS programming to the 
artford National Television 
Show. The broadcast started at 


} 


0.5 ):30 p.m., with the plane flying 
B, Was; 000 feet over Providence, 150 
ns, iles from New York, and 100 
iles beyond the normal reach of 

Yew York stations. The event 


enfhighlighted the Hartford TV show, 
sponsored by the Connecticut 
State Militia and Hartford Times. 
WNHC-TV New Haven relin- 


Hagenamuished Channel 6 time for the 
a tratocast. The Stratovision B-29 
 Weaplane was on exhibit at Hartford 


) BrandgThursday. 

oo Westinghouse issued the follow- 
PetOng statement about its World 
eries plan: 

If the sixth and seventh games of the 
World Series are played and arrange- 
























interference with ground stations 
carrying the telecasts, Stratovision will 
be used to televise these games. it was 
sgeeported today by officials of Westing- 
K house and Glenn L. Martin Co., co- 


sareien developers of Stratovision. 
red Ta t is expected that the East Coast 
e Yiind Midwest TV networks will be link- 


. Grel fd up via Stratovision, thus providing 
as; SMBhe world’s largest audience for any 
‘Tran TV broadcast. But this, too, is contin- 
C. AMBeent on locating a plane position with- 
MB Nein reach of the two networks where 
| Hamilferessive interference with ground sta- 
ed PresStions will be avoided. 


> Ww “@ The Stratovision plane has been suc- 
; C. Mcessfully broadcasting on Channel 6 
ipscom! but a condition of the license is that 
‘rank experimental broadcasts will not in- 
ir. Wi erfere with commercial operations. In 
Ch A number of test flights and demon- 


Btrations, Stratovision broadcasts have 
veen made over an area Of more than 
»0) miles diameter. 

Earlier attempts to avoid interference 
with ground stations so that the first 
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\stin 


ments can be made to avoid excessive . 


HUB HUBBUB 


Complications Mark 
Playoff Coverage 


DESPITE the storms over Boston at the Indians-Red Sox play-off last 
Monday, coverage of the World Series games by MBS and a television 


pool got off as scheduled on Wednesday, Oct. 6. 


The series sponsor is 


Gillette Safety Razor Co., through Maxon Inc. 


The play-off controversy resulted 
from the sudden ruling, one hour 
before game time, that Monday’s 
play was part of the regular Amer- 
ican League season. Thus, stations 
in the seven league cities which 
carried the games all season, and 
the sponsors of those broadcasts, 
were entitled to first refusals. 

Gillette, which, with Mutual, had 
secured the rights to the Cleveland- 
Boston American League play-off, 
decided to abandon sponsorship 
rather than attempt to work out 
cooperative arrangements with sea- 
sonal sponsors of league games in 
the short time available. Mutual 
consequently carried the broadcast 
sustaining, and fed it to non-affili- 
ated stations in American League 


Cities. WINS New York, a non- 
affiliate, which is known to have 
been fed the game from Mutual 


lines and WOR, the Mutual outlet 
in New York, carried the game 
under Ballantine Beer & Ale spon- 
sorship, by special agreement. 
WWJ Cleveland, non-affiliated with 
MBS, is also known to have been 
fed the game from Mutual lines. 

In Washington, WWDC relin- 
auished its rights to WOL, local 
MBS outlet. 

MBS headquarters in New York 


was unable to identify the call 
letters of stations in Detroit, Chi- 
eago, Boston, St. Louis, Philadel- 
phia or other cities which used 
their lines. 

The video mix-up was just as 
scrambled. DuMont, which had 


lined up rights and a sponsor (At- 
lantic Refining Co.) proceeded to 
telecast the game on WABD New 





York. By the end of the fourth 
inning of the WABD telecast, 
other stations petitioned DuMont 
for permission to televise the 
game. Consequently three New 
York video stations carried the 
game WNBT, WCBS-TV and 
WABD. Other stations that tele- 
vised the play-off were WTTG 
Washington, WNHC-TV New 


Haven, and WNAC-TV Boston, all 
DuMont Affiliates. 

Television broadcast of the series 
was available to every station with 
AT&T facilities. According to the 
office of Robert Jamieson, station 
operations manager and coordina- 
tor of the pool, all video stations 
used the lines. The Midwest net- 
work, including Chicago, Cleve- 
land, Detroit, Milwaukee, St. Louis, 
Toledo and Buffalo, covered games 
originating from Cleveland. East- 
tern seaboard stations in Boston, 
Baltimore, New York, Newark, 
Washington, Richmond, Schenec- 
tady and New Haven carried the 





games of the World Series could be 
televised by Stratovision were unsuc- 
cessful. Conferences have been held 
with the FCC to attempt to satisfy the 
interference stations (those to be in- 
terfered with) so that later games may 
be broadcast. 


e Telecasting 


in 
* 


telecast. 
AT&T lines, used 
cable link connects 
and Midwestern 





The latter two, with no 
microwave. No 
the Eastern 
networks. 

Four Chicago television stations 
aired the series games played in 
Cleveland last weekend, despite the 
fact WNBQ, the NBC Midwest 
outlet, has not had its inaugural. 
By special permission of the FCC, 
WNBQ carried the games, as well 
as pre-game preliminaries, direct 
from the Midwest coaxial cable. 


Pooled telecasting made the 
Cleveland portion of the series 
available to WBKB, the Balaban 


and Katz station; WGN-TV, Chi- 


cago Tribune outlet, and WENR- 
TV, hub of ABC’s Midwest net- 
work. WGN-TV made the games 


available to scores of Chicagoans, 
without TV sets, by placing six re- 
ceivers, with 18 by 24 inch screens, 
in an outside court adjoining Trib- 
une Tower. The audio portion of 
the program was piped into large 
public address speakers. 

W BKB showed the series to hun- 
dreds more gathered before re- 
ceivers at 10 separate fieldhouses 





McGUINEAS TO HEAD 
CHICAGO RADIO CLUB 


WILLIAM A. McGUINEAS, com- 
mercial 
Tribune 


manager of WGN, Chi- 
station, was elected 
president of the 
Chicago Radio 
Management 
Club by unani- 
mous vote Wed- 
nesday. Other 
new officers, also 
unopposed, were 
Hal Rorke, radio 
director, J. Wal- 


cago 





: ter Thompson 

Mr. McGuineas (9 vice presi- 
dent, and Mary 

Poloson, Mitchell-Faust Adv. 


Agency timebuyer, treasurer. Holly 
Shively, Ruthrauff & Ryan radio 
timebuyer, was re-elected secre- 
tary. 

Two-year trustees include 
Kennelly, Olian Adv. Co., 
buyer, and Holman Fause, radio 
director, Mitchell-Faust. Those 
elected to one-year terms are Mark 
M. Smith, retiring president, who 
is radio director of Presba-Fellers 
& Presba, and Ken Shepard, retir- 
ing treasurer, who is owner of 
Shepard Adv. The nominating 
committee was headed by Arthur 
F. Harre, general manager, WJJD 
Chicago. 


Kay 
time- 


Mr. McGuineas, a member of the 
Marine Corps in World War I 
and a WGN salesman since 1933, 
voiced his intention to make the 
club “an important influence in 
the radio industry on a national, 
as well as local, basis.” 





A MODEL baseball diamond, equipped 
with indicators following the course of 
each play, a scoreboard and roster of 
players, was used by WEWS iTV) 
Cleveland to supplement audio descrip- 
tion of the Cleveland Indians-Boston Red 
Sox play-off game last Monday. News 
and Special Events Director F. E. Weidma, 
behind board, supplies some 
for televiewers. 


statistics 





of the Chicago Bureau of Recrea- 
tion, and in its “viewing theatre” 
in the State-Lake Bldg. 

Following the Boston-Cleveland 
game Saturday, WGN-TV switched 
to the Northwestern-Minnesota 
football game at Evanston, IIl., and 
WBKB picked up the Notre Dame- 
Michigan State game at South 
Bend, Ind. 


PLAYHOUSE Theatre, 137 West 48 St., 
New York, has been leased for one 
year by ABC for a radio studio. Network 
also leases Ritz Theatre and owns 
Vanderbilt Theatre in New York. 
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Sports TV Programs 
Lead in September 


Pulse Finds Video Sets-in-Use 
Double Radio in N.Y., Philly 

SPORTS telecasts dominated video 
screens in September, according 
to The Pulse Inc., whose reports 
on televiewing in New York and 
Philadelphia show seven’ sports 
events among the top ten TV 
shows in New York, Six among 
the top ten in the Quaker City. 
The New York list, however, is 
topped by two variety programs: 


Toast of the Town and Texaco 
Star Theatre, which also headed 
The Pulse August list in that 
order. 


In Philadelphia, a ball game, a 


boxing match and a_ wrestling 
bout were the one-two-three fa- 
vorites with televiewers, Texaco 


Star Theatre ranking fourth and 
Toast of the Town seventh. 
In both cities the average of TV 


sets-in-use was about double the 
radio sets-in-use in homes with 
television receivers, Pulse found. 
New York top ten video pro- 
grams in September were: 
Toast of the Town, WCBS-TV, Sun. 40.7 
Texaco Star Theatre, WNBT, Tues. 38.7 
Brooklyn vs Giants, WNBT, Sun. 33.3 
Boxing, WCBS-TV, Mon. 31.3 
Boxing, WABD, Tues. 30.0 
Brooklyn vs. Giants, WNBT, Sat. 30.0 
Brooklyn vs. Giants, WPIX, Thurs. 28.0 
Boxing, WNBT, Fri. 27.3 
Small Fry Club, WABD, Mon., Fri. 27.0 
Brooklyn vs. Chicago, WCBS-TV, Mon. 26.7 


Philadelphia top ten were: 
Phillies vs. Boston, WPTZ, Sun. 42 
Bovine, WPTZ. Fri. 41 
Wrestling, WFIL-TV, Wed. 36 
Texaco Star Theatre, WPTZ, Tues. 34 
Boxing, WCAU-TV, Mon. 1 
Phila. Eagles vs. Cards, WFIL-TV, Sat. 31. 
Toast of the Town, WCAU-TV, Sun. 30 
Beauty on Parade, WFIL-TV, Thurs. 30 
Kraft TV Theatre, WPTZ, Wed. 29 
Phillies vs. Boston, WPTZ, Sat. night 27 


NBC MICROWAVE LINK 
SET FOR YALE GAME 


FOR WHAT was to be the first 
network television pickup from the 
Yale Bowl, New Haven, NBC en- 
gineers set up their own micro- 
wave relay’ stations, between that 
city and New York, to telecast the 
Yale-Columbia game on Oct. 9. 
The play-by-play was to be spon- 
sored by the American Tobacco 
Co. Agency is N. W. Ayer. 
Because line connections could 
not be made between the cities, 
one relay station was set up a mile 
and a half from New Haven on a 
specially constructed 100-foot tow- 
er, and another atop a water tank 
in Greenlawn, L. I. The signal was 
to be relayed through these stations 


to the NBC transmitter on the 
Empire State Bldg. From there 
pictures were to be sent to the 


RCA Bldg. for feeding, over net- 
work lines, to other cities and for 
re-transmission back to the Empire 
State Bldg. for WNBT broadcast. 





| WANTED 


Licensed and unlicensed non-union 











| technicians. Steady work. $80 
| weekly. Advancement. Box 999, 
BROADCASTING. 
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Following television 
month: Sept. 


Sept. 27—WBAP-TV Dallas, 





FCC SEPTEMBER REPORT 
FCC MONTHLY report for September shows that as of Sep- 


tember 30 the status of broadcast station authorizations and 
applications were as follows: 

AM FM TV 
Total authorized 2,094 1,004 124 
Total on the air 1,854 636* 36 
Licensed (All on the air) 1,784 193 7 
Construction permits 310 728 117 
Conditional grants 83 
Total applications pending 1,495 462 347 
Requests for new stations 521 169 304 
Requests to change existing facilities 297 11 19 
Deletion of licensed stations in September 1 
Deletion of construction permits 3 5 
Deletion of conditional grants 3 


* Includes 22 conditional grants and 421 construction permits. 

stations commenced operations during the 
17—WENR-TV Chicago, 
Tex. 


KLAC-TV Los Angeles; 








ALLEN AND CARAY WIN 
SPORTS PAPER AWARDS 


MEL ALLEN, New York, and 
Harry Caray, St. Louis, have won 
the 1948 awards of The Sporting 
News as the nation’s top play-by- 


play baseball broadcasters this 
season, Mr. Allen for the Ameri- 
can League, Mr. Caray for the 
National. 

Harry Heilmann, Detroit, was 


chosen as runner-up in the Ameri- 
can League, and Frankie Frisch, 
New York, in the National. 

Mr. Allen, who has been doing 
sports broadcasting for ten years, 
has handled the play-by-play of the 
New York Yankees games at home 
and away over WINS New York 
for the last three years. This is 
the third consecutive year he has 
won The Sporting News first place 
award for play-by-play broadcast- 
ing in the American League. His 
broadcasts are sponsored by Gen- 
eral Cigar Co. and Ballantine Ale. 

Mr. Caray broadcasts the games 
of the St. Louis Cardinals over 
what is described as “baseball’s 
largest network,” a hookup of 54 
stations in Missouri and adjoining 


states. Sponsored by Griesedieck 
Brothers Brewery Co., his broad- 
casts originate from WEW St. 
Louis for day games and from 
WTMV East St. Louis, Ill., for 
night games. 

Mr. Heilmann, former Detroit 


Mrs. 


Miller 


prepares 


Tigers star, began his sports broad- 
easting over WXYZ Detroit in 
1934. He has been the regular 
Tiger broadcaster since that time, 
blanketing Michigan with a _ net- 
work of 28 stations. Mr. Frisch, 
former Cards and Pirates man- 
ager, has broadcast all New York 
Giants games this season over 
WMCA New York, with Chester- 
field as sponsor. 





NORINE FREEMAN, public relations 
director of W. B. Doner Agency, 
Chicago, is a judge in FM Assn. na- 
tional contest for best mewspaper 
stories about frequency modulation 
published between Jan. 1 and Sept. 1, 
1948. 


University, WCAU Offer 


TV Course for Students 
WCAU Philadelphia and the U. of 
Pennsylvania cooperatively are of- 
fering a television course at the 
university for 30 picked students. 
Leon Levy, WCAU president and 
general manager, told the students 
in a welcoming speech that “TV, I 
predict, will cause another socio- 
logical and economic change [in 
the world today].” 

Initial lecture was 
Bruce Robertson, senior associate 
editor of BROADCASTING, who out- 
lined the history of TV. Ruth Weir 
Miller, WCAU educational direc- 
tor, is supervising and coordinat- 
ing the course. Classes are held in 
WCAU studios. 


given by 





the class for first session. 


BROADCASTING 


Paper Demand 
Pearson Retractio 


DEMAND for retraction of ,; 
marks by Drew Pearson on } 


Sept. 26 ABC broadcast was maj 
to the network last week by Loy 
G. Caldwell, attorney for seve 
owners of the Washington Time: 
Herald [BROADCASTING, Oct. 4], 

Mr. Caldwell insisted that 
Pearson give equal prominence an) 
emphasis “including tone and jp) 
flection of voice” to a retraction op 
the Oct. 10 ABC program. Th 
form and wording must be satic 
factory to the newspaper owner 
beneficiaries under the will , 
Eleanor Patterson, late owner , 
the newspaper, Mr. Caldwell spec 
fied. He added that it must }J 
heard on all stations that carrie 
the original broadcast. a 

Second demand for script an 
censorship details had been mad 
by Mr. Caldwell in letters date 
Oct. 4. These letters went to WMA 
Washington, ABC Washington st; 
tion originating the Pearson broad 
casts; Frank H. Lee Co., the spon 
sor, and William H. Weintraub § 
Co., the agency, and to Mr. Pears 
son. Copies went to FCC memberg 

Mr. Pearson submitted a copy 
of the script to Mr. Caldwell if 
a letter dated Oct. 5, referring t@ 
the story in the Oct. 4 Broapcast 
ING. He said anyone whose nam 
is mentioned in his broadcasts j 
entitled to a copy of remarks re 
ferring to him, on request, and ing 
dicated the procedure is automatid 
He added it would be impossible t} 
fill all requests for copies of 
scripts from persons whose name 
are not mentioned “and both my 
office and ABC follow such policy. 

Mr. Caldwell had demanded i 
his letters to network, sponsor an 
agency that they explain, in de 
tail, the policy on supplying Peary 
son scripts. He further asked fom 
facts on advance check of Pearsom 
scripts, with details on any pre 
broadcast changes made in thé 
Sept. 26 script. 

In an Oct. 7 letter to Marl 
Woods, ABC president, explaining, 
that the Pearson script has bee! 
received after the Oct. 4 letter 
had been sent, Mr. Caldwell saié 
FCC Chairman Wayne Coy had 
been assured by the ABC head and 








by Mr. Pearson that the — 
was being supplied. 


TV Job Bureau 
RECOGNIZING the growing need: 
for specialized television person 
nel, Jobs Unlimited, New York, 
an employment bureau servicing 
the advertising and radio fields, 
has instituted a television divi- 
sion. The new department will be 
a national clearing house for cre 
ative, technical, and administra; 
tive personnel, to staff televisio 
enterprises in general, according 
to J. Peter Fields, director of Jobs 
Unlimited. Job histories of almos# 
every person in the video field wil 
be on file at the bureau. No charg 


4 








will be made to employers for thi 
service. 
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The Finesein Coiidle 


® Superlative tone 
quality 


© Faithfully echoes 
speech, music, and 
other sounds 


© Simple, dependable 
operation 


©@ Simplified threading 


© Absolute freedom 
from wow and flutter 


® Dual channels of 
amplification 


® Large high quality 
speaker 


®@ Fast forward and re- 
wind speeds 


© Tape starts and stops 
instantaneously 


® Positive dual erasing 
feature 


® Electronic recording 
volume indicator 


® Separate bass and 
treble tone controls 


e Uses any standard 


WEBSTER ELECTRIC magnetic recording 


[’kotape ; 


REPRODUCER *395°° 


f. o. b. Racine, plus any 


See! He ar! Webster Electric’s new sales or other applicable taxes 
high quality tape recorder-reproducer ... the “Ekotape” 


RECORDER 





Webster Electric Company, Racine, after an extensive survey of recorder 
Wisconsin announces a new high users revealed what these users 
quality tape recorder. It is larger wanted and needed. The “Ekotape” 
and has higher power output than meets their needs, and more! It’s 
most commercial or home recorders. worth immediate investigation. It’s 
It offers features that assure excep- a sound investment with features 
tional tone quality, betterrecordings, and advantages that more than jus- 
simpler operation, greater versatil- tify any extra cost. Mail the coupon 
ity. This recorder was designed only today for complete information. 


Mail this coupon today for 
full information 


Webster Electric Company, Racine, 
Wisconsin BCI 


Please send me literature fully describ- 
ing the new “Ekotape" recorder- 
reproducer. 


Organization. .ccccccccscccccccccccece 


WEBSTER . ELECTRIC 


RACINE WISCONSIN 
Established 1909 
Export Dept. 13 E. 40th Street, New York (16), N. Y. Cable Address “ARLAB" N. Y. City 


Address. .cccccceccs ecccccccvecocecce 


a I Ee emer en 
Zz 
fe] 
3 
eo 


If a dealer, please check here[_] 


r 


“Where Quality is a Responsibility and Fair Dealing an Obligation” 
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GOV. 
sota (center) is shown with Ray Thomp- 
son (1), news editor of KROC Rochester, 
and Walter Bruzek, KROC promotion de- 
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LUTHER YOUNGDAHL of Minne- 


at headquarters of the station 
for State of Minnesota Plowing Contest. 
Station sponsored the contest in coopera- 
tion with U. S. Soil Conservation Dept. 
Approximately 30,000 people attended. to St. 
were sent to the WHO 
National 


TV ELECTION RESULTS 
PLANNED IN MIDWEST ° 


NBC-TYV will go to the Midwest on 
2 when its election night tele- 
vision coverage will be presented 
a seven-station network from 
Buffalo to St. Louis. 

Sponsored by the RCA Victor 
of RCA, NBC will duplicate 
its arrangement for balloting cov- 
erage in the East by setting up 
telecasting 
studios of WNBK Cleveland. 
studio 
with charts to depict the progress 
of the election and Commentators 
Alex Dreier of Chicago, Robert Mc- 
of Washington 

Wallace of Cleveland will bulletin 
the proceedings, 
Pickups from St. Louis, Detroit, 
Milwaukee and other cities in the 
Midwest network will be arranged 
as cut-ins for the 
| of NBC’s Washington news 
will be moved to Cleveland to help 
| supervise the operations. 
Plans were announced by John K. 
West, vice president in charge of 
; public relations for RCA Victor, 
and William F. Brooks, 
president in charge of news and in- 
ternational 


CLARENCE WORDEN, 
director of special features and public 
has been appointed by U. 8. 
Army to membership on the Manhattan 
Manpower 
Worden will advise Army and Air Force 
of radio for recruiting cam- 
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WTAE 
‘tae of places of interest in and 
around St. Louis was inaugurated by 
KXOK St. Louis in conjunction with 
“Town and Country,” early morning 
farm program on that station. First 
in series was held Oct. 9, when three 
bus loads of program listeners left 
St. Louis at 8 a.m. on tour to Hunter- 
Allen Cotton Farm. Group was served 
dinner by Miner Home Economics 
Club at the Miner School near Sikes- 
ton, Mo., site of farm, and returned 
Louis at 8 p.m. Originator of 
tour idea is Charley Stookey, KXOK 
farm director. 
Signs O’ Times 
“ZODIAC PREDICTS” is new weekly 
quarter-hour show being aired over 
WGTM Wilson, N. C. Program consists 
predictions and  prognostications 
based on astrological signs—what the 
stars hold for football. Show is spon- 
sored by B. C. Remedy Co 
AFM Concert 


ANNUAL “Pops’’ Concert of Interna- 
tional Footprint Assn., Chapt. 3 of 
Salt Lake City, in collaboration with 
American Federation of Musicians, will 
be broadcast Oct. 15 on KDYL Szlt 
Lake City. Concert is annual AFM con- 
tribution to local civic and cultural 
life 


(Des 
Mowing Match. 


‘Pet Review’ 


headquarters in the LIFE is being made easier for Long 
The Beach, Calif., pets with new Southern 

ill be F d California Humane Society “Pet Re- 

wi xe + equippe view” show heard five days a week on 


KFOX Long Beach. Originating from 
the Society’s Animal Shelter, program 
offers lost and found information on 
pets, tells about their availability for 
adoption, and gives information, in 
general, to animal lovers 


Aid to Veterans 


TO ASSIST disabled veterans in find- 
ing employment, KTSL Hollywood has 
started new weekly ten-minute tele- 
cast “Help the Disabled Veterans” as 
public service feature. Each week local 
Vetersns’ Administration Official G. 
W. Bryant will interview several dis- 
abled veterans in hope that television 
home-viewers may be able to offer 
them employment. If successful, pro- 
gram will be made regular feature on 
station. 


and Ed 


Part 
staff 


telecast. 


Little Rose Bowl 


FIRST network broadcast of the “Little 
Rose Bowl” football contest, deciding 
national junior college football cham- 
pionship, will be heard Dec. 11 from 
Rose Bowl, Pasadena, on stations of 
Columbia Pacific Network. Chet Hunt- 
ley, director of public affairs for CPN, 
is in charge of arrangements for broad- 
cast. 


NBC vice 





WCBS New York 


Unusual Wedding 
ONE of most unusual marriages ever 
to take place in North Carolina oc- 
curred during a program broadcast by 
WJNC Jacksonville, N. C. Marriage of 


TOWER CONSTRUCTION 


has satisfied over 
50 CUSTOMERS 


You just can’t beat experience in tower construc- “~— 
tion and maintenance—especially when it’s such 
successful experience as we’ve enjoyed over the 
past ten years. Operating numerous skilled crews 
throughout the country, places our superior serv- 
ices at your command for any scheduled or emer- 
gency jobs. 

A phone call, wire, or letter brings you our Con- 
sultation Service without any obligation. 


Committee. Mr. 
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Mrs. Ruth Blanche Long to T/Sgt. 
Werner Eubanks was solemnized over 
air during “Pryoflame Show with Uncle 
Elmer.” Radio wedding was even more 
unique because Mrs. Eubanks, on Fri- 
day before her wedding day, fractured 
her back, and went to Jacksonville 
Hospital for treatment. But couple not 
wanting to disappoint the public de- 
cided that Mrs. Eubanks could get 
married while lying on stretcher in 
studio. So with bride on stretcher and 
bridegroom near her side, couple were 
married. 


‘It’s Your Life’ 

JOHNSON & JOHNSON, New Bruns- 
wick, N. J. (medical supplies), will spon- 
sor “Its Your Life” [CLOSED CIRCUIT, 
Sept. 20] on five-a-week schedule from 
11:15 to 11:30 a.m. (CST), over WMAQ 
Chicago. Series is produced in coopera- 
tion with 300 public and private health 
agencies in Chicago, and will stress 
real life problems and experiences with 
sickness and accidents. Johnson & 
Johnson took program with idea of 
network show in mind. WMAQ series 
will be only a test. Agency is Young & 
Rubicam, Chicago. 


Free Enterprise 
FREEDOM of opportunity under free 
enterprise system is theme of new radio 
dramatic series sponsored by The Em- 
ployers Assn. of Detroit. Titled “Mark 
Adams Reporting,” half-hour episodes 
are offered every Tuesday, 7:30-8 p.m. 
(EST) and features “Mark Adams,” fic- 
tional radio commentator, who will 
present various human interest stories 
which graphically illustrate benefits of 
our free enterprise system. Wolfe- 
Jickling-Dow & Conkey Inc., Detroit 
advertising agency, is producing series. 
Juvenile Giveaway 
COMPETITION, audience participation 
and prizes—formula of many adult ra- 
dio shows—has been scaled down to 
juvenile size for WELI New Haven, 
Conn., children’s varisty show, “Play- 
time Club,” heard Saturdays 9:30-10:00 
a.m. Here youngsters gong mistakes in 
nursery rhymes, repeat tongue-twisters 
with a bubble gum handicap, and 
guess mystery prize from clues in a 
poem. “Birthday kids’ get special men- 
tion and extra prizes. 
New Name, New Format 


“Hunting and Fishing Radio League,” 
well-known KDKA Pittsburgh, Pa., 
show got a new name and new format 
on Sat., Oct. 2. Program will now be 
known as “American Outdoor Sports- 
man’s Show” and become special serv- 
ice to lovers of wildlife. Recorded cry 
of American eagle will introduce pro- 
gram each week. Show is heard Sat- 
urdays, 6:15 p.m. 
Community Problems 


TRUE life stories of community prob- 
lems is theme of KOA Denver, Col., 
new dramatic series, “Stop . . and 
Consider.’’ Each week KOA will present 
true story of some phase of Commun- 
ity Chest activity, or some other com- 
munity problem, bringing to air voice 
of community’s conscience. 
Election Coverage 
YORK’s only independent 
vision station, WPIX will join 
hands with its parent-owner, “New 
York News,” in presenting telecast of 
Nov. 2 election. From 7:40 p.m. until 
outcome is known, telecast will cover 
Republican and Democratic headquar- 
ters, interviews on crowded Times 
Square as well as nation-wide returns 
Boating News 
PROGRAM made to order for pleasure 
boating enthusiasts is being aired by 
KSFO San Francisco. Featuring weekly 
calendar of events for pleasure boat- 
ing fans; reports on activities of Bay 
Area yacht and pleasure boat clubs; 
information for fishermen; weather 
round-up for forthcoming weekend; 
and interviews with well-known figures 
in San Francisco Bay Area boating, 
program is emceed by “Old Salt’’ Sandy 
Spillman, and is heard Thursdays, 
8:15-8:30 p.m. 
Magic Detective 

NEW program which started Sun., Oct 
10 on WOR New York will feature 


NEW tele 
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Blackstone, the 


oxas | 


nnou! 
ERMA) 


exas In 


magician, in dra 
mystery series entitled “Blackstg 
Magic Detective.” Program is spongo 
by Blackstone Washing Machine 
At the close of each broadcast Bigd 
stone will explain to listeners , 
of his own magic tricks. 














WCAU-TV Sports Shows ssn. Wel 
THREE new commercial sports papallas la 
grams have been added to schedule, fits K 


WCAU- TV Philadelphia. One of 
shows, “Sports Club,” is a _ scoy 
report on the Saturday games, jt 
sponsored by the F-H Co., Lineg 
Mercury dealer, through Joseph 


ther of 
EBE J 
ent; H. 



















































enthal Agency. Morville Clothes, eigpi—ipn, trea‘ 
ing store, is presenting Saturday 8D0 AND C 
results through H. M. Dittman Ad . 
Agency. Raymond P. Scott, Main Execut! 
Lincoln-Mercury dealer, is sponsoriq nd term: 
a football playback of Lower Merig CH) 
High School games of the previo, ott, KH 


weekend through J. Cunningham Cap 


en Ned 
Agency. 


ears; Dé 
on, two 

Hay gor rd 

ear. 


Electoral System 
SERIES of programs based on Ame 
can elections is being broadcast joip 
by WBMS and WBMS-FM Boston 
WRUL, Boston’s international gh 
wave outlet. Programs are being aj 
each Monday and cover such subjeg 
as “How Americans Are Made Vote 
“Affiliation With a Political Pa 
“The Presidential Election Throy 
Electoral College,” “Election of Sez 
tors and Representatives to Congre 
and “The Historical Background of Rape! 


Radio 
hey S 


{ORE 1 


mee 


Major Political Parties.” At conclusi@heen adv 
of seven-week series. WBMS will sche, . . : 
ule a dramatic documentary, “Tgpureau ¢ 


Story of the World Radio University,’ 
‘Studio Schoolhouse’ 


FOR SIXTH consecutive year, “Stud The se 
Schoolhouse Program” of WFIL Phi ' 
delphia went back on air Sept. three-c 
Station has distributed 15,000 copies @i, tech 
175-page teacher's manual for use@ , ] 
conjunction with the in-school stor 
ing series. Programs are heard fraeorge | 
he Pitt 


2:15 to 2:30 p.m. Mon. through 

Today (Oct. 11), WFIL-TV will int 

duce series of four weekly studio schomBureau, 
house telecasts. Although these W@ ractices 
be televised from 5:15 to 5:30 p.: “ 
Mon. through Thurs., after sch Mr. D 
hours, they are being readied now { losing s 
neeting 


day when they, too, will become 
school listening features. 
mpor 


Radio, Motion Picture 
Specialties of Law Fir 
JOHN F. CLAGETT and Haro™pENUI? 
L. Schilz have formed a law firported | 
in Washington, under the name @eatured 
Clagett & Schilz. wing t 
The firm plans to specialize @f a pro 
radio, motion pictuve and ant™t was 
trust law. Both men have _ begimold 
active as lawyers in these field@irector. 
previous to the formation of theg The n 
partnership. The new firm has oecently 
fices at 1424 K St., N. W. he dur: 
fork Its 
ome. F 
ffered 


usiness 
nent lice 





BOOKLET entitled ‘‘Make Your Movi 
Talk,” describing how to prepare fi 
before sending it to recording stué 


to have it converted from silent Geek. S| 
sound film, can be obtained witho mdicat 
charge from C. Lawrence Walsh @"dicat 


Co., 801 Brighton Rd., Pittsburgh. Boo 
let number is 1422. 
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xas Independent Assn. 


nnounces Officer List 
ERMANENT officers of the 
exas Independent Broadcasters’ 
ssn. were elected at a meeting in 
allas late last month. President 


Culp Kruger, KULP El] Campo. 
ther Officers are. Bill Laurie, 
EBE Jacksonville, vice presi- 


nt; H. V. Shepard, KDNT Den- 
n, treasurer, and Ernest Jones, 
AND Corsicana, secretary. 

Executive committee members, 
nd terms of office, are: Ross Pres- 


ott, KHBR Hillsboro, five years; 


n Nedow, KECK Odessa, four 
ears; Dave Morris, KNUZ Hous- 


n, two years, and Horace W 
aygood ) - KOCA Kilgore, one 
ear. 


adio Service Men Told 
hey Should Adopt Code 


{ORE than 1000 radio service 
nen meeting in New York have 
n advised by a Better Business 
ureau executive that unless thei: 
usinéss practices improve, govern- 
nent licensing “will be inevitable.” 
The service men, assembled for 
three-day Town Meeting of ra- 
io technicians in New York’s 
stor Hotel, were urged by 
erge H. Dennison, manager of 
he Pittsburgh Better Business 
ureau, to adopt codes of fair 
ractices and abide by them. 

Mr. Dennison appeared at the 
losing session of the Sept. 27-29 
neeting [BROADCASTING, Sept. 27]. 


OV to Feature Shows 
mported From __sitaly 


ENUINE, honest-to-Hooper im- 
orted Italian programs will be 


eatured by WOV New York, fol- 
wing that station’s organization 
fa program unit in Rome, Italy, 


was announced last week by 
mold Hartley, WOV program 
irector. 


The new development follows a 
ecently completed survey, showing 
he durable quality of the New 
fork Italian market for years to 
ome. First script serial will be 
fered to advertisers within a 
eek. Shows will be available on 
yndicated basis in other markets. 





DELEGATES to District 10 meeting of Assn. of Women Broadcasters, held at Kansas 

City, were entertained by Mrs. James A. Reed, garment manufacturer. L to r: Sandro 

lee, WHB, Kansas City, AWB state chairman; Pat Griffith, NAB women’s director 

Mrs. Reed, president of Donnelly Garment Co.; Ann Hayes, KCMO Kansas City, Dis- 
trict 10 chairman. 


AFA DISTRICT 10 


RADIO and 
Advertising 


television 
Federation 


people 


and 
of America’s 
vention in Fort Worth Sept. 27-28. 


Radio, TV Covered 
at Ft. Worth Meet 


the 
con 


billing at 
district 


took top 
(Southwest) 


problems 
10th 


Rex Preis, assistant manager of KTSA San Antonio, was elected 
a 


new governor of the district. 

Guy Yeldell, commercial man- 
ager of KSD-TV St. Louis, and 
Harold Hough, director of WBAP 
and WBAP-TV Fort Worth, spoke 
on video aspects. 


Television combines all the ad 
vantages of other advertising 
media, Mr. Yeldell said. “It has 
the flexibility of newspaper ad- 


vertising, the unique display possi- 
bilities of magazines and billboards, 
plus house-to-house demonstration,” 
he pointed out. “Television sta- 
tions are also able to maintain 
a closer relationship with their 
audience than any other medium.” 

He gave some experiences of op- 
erations at KSD-TV. 

Each time a television set is 
installed in a home, the St. Louis 
station, which has been on the ait 
since February 1947, obtains the 
name and address of the purchaser. 
“We send them a weekly program 
schedule so that the viewer will 
know what is going on and we 
will know his likes and dislikes.” 

He said that “the number of 
sets is no yardstick of the effective- 
ness of television, especially during 
the first few months of operation.” 

Mr. Hough took the view that 
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of 

advertisers, in the Southwest area 
particularly, “are not giving the 
consideration to television that they 
should.” He predicted better and 
more costly programs. 


An AFA award for publicizing 


the social and economic benefits 
of advertising was presented to 
KPRC Houston. Jack McGrew, 


commercial manager, accepted it 
behalf of the station. 


on 
George S. McMillan of New 
York, AFA board chairman and 


vice-president of Bristol-Myers Co.. 
said lobbying in Washington, when 
properly conducted, had the effect 
of keeping legislators informed o1 
public matters. 

He said he thought advertising 
was better understood in govern 
mental circles than ever before. 

Clyde Rembert, general manager. 
KRLD Dallas, also spoke on radio 
advertising. 

Other district officers elected were 
E. Julian Herndon, vice-president 
of the Arkansas Democrat, Little 
Rock, first lieutnant governor, and 
W. H. Tipton of Franke-Wilkinson- 
Schiwetz-Tips Agency, Houston, 
and president of the Houston Ad- 
vertising Club, second lieutenant 
governor. 

Next year’s meeting will he at 
Oklahoma City. 


WGVM Greenville, Miss., 


Plans November Start 


CONSTRUCTION is under way at 
WGVM Greenville, Miss., and the 
station is scheduled to start opera 
tion by mid-November, 
to an announcement by 


according 
David M. 


Segal, owner of the station. The 
daytime, 1-kw outlet will be on 
1260 ke and affiliated with the 
Cotton Belt Network. 

Mr. Segal also owns KTFS 
Texarkana, Tex. Welton Jetton 
has been moved from KTFS to 


WGVM as chief engineer. No othe 
personnel has been announced. 
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VAUGHN 
MONROE 


In My Dreams 


THE THREE 
SUNS 


Canadian Capers 
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DUKE 
ELLINGTON 


My Honey’s Lovin’ Arms 


AL 
GOODMAN 


Stout-Hearted Men 


~ 
a 


DJ-572 


SPADE 
COOLEY 


Fickle Woman 


ROSALIE 
ALLEN 


I'd Rather Be 
A Cowgirl 


DJ-573 


JOHNNY 
TYLER 


Little Rock A-r-k 


SIX FAT 
DUTCHMEN 


Woodchopper’s Song 


DJ-574 


JEAN 
SABLON 


Tell Me, Marianne 
and 


Lillette 
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October 1 Decisions . 
DOCKET CASE ACTIONS 
AM—1140 ke 
Announced proposed decision looking 
toward denial of application of Sioux 
Falls Broadcast Assn. Inc., . Sioux 
Falls, S. D., for CP to change operating 
facilities of KSOO from 1140 ke 5 kw 
limitec time to unl. with 10 kw DA-N 
on same frequency 
AM—1230 ke 
Announced adoption of decision 
granting application of Oral J. Wilkin- 
son for new station in Murray, Utah, 
1230 ke 250 w unl.; cond. 
Petition Denied 
Adopted order denying petition of 
Sky Way Bestg. Corp., Columbus, Ohio, 
requesting Commission to change date 


of oral argument now scheduled for 
Oct 15 in proceeding involving its 
application and that of Northwestern 


Ohio Bestg. Corp., Lima, Ohio, to Nov. 1 
or to time no earlier than 10 days fol- 
lowing Oct. 21, date upon which reply 
pleadings, according to petitioner, are 
due in this proceeding, for -purpose of 


providing petitioner with certain pur- 
ported legal rights urged by it to be 
consistent with Sec. 1.854 of Commis- 


sion'’s rules and precedent. 


BY COMMISSION EN 
Petition Granted 
Watertown Radio Inc. and Rock 
River Valley Bestg. Co., Watertown, Wis. 
Adopted memorandum opinion and 
order granting petition of Watertown 
Radio Inc. for reconsideration of action 
of Motions Commissioner on Aug. 20, 
granting petition of Rock River Valley 
Bestg. Co. for leave to amend applica- 
tion from 920 ke 500 w D to 1580 ke 
250 w D; reversed said action of Motions 
Commissioner and restored to hearing 
docket said application of Rock River 
Valley Bestg. Co. Inc 
Argument Set 
Adopted order scheduling oral argu- 
ment before Commission en banc on 
Oct. 26 on exceptions filed in proceed- 
ing involving applications of Louisiana 
Bestg. Co., New Orleans, et al. Further 
ordered that petition for severance 
and grant filed by The Galveston Bestg 
Co. (KGBC), Galveston, Tex., be sched- 
uled for oral argument on Oct. 26 to- 
gether with exceptions in this proceed- 


BANC 








OCTOBER 1 
CP-construction permit 





Actions of tHe FCC 


ant.-antenna 





to OCTOBER 7 





cond.-conditional 


DA-directional antenna D-day LS-local sunset 
FRP-effective radiated power N-night mod.-modification 
STL-studio-transmitter link aur-aural trans.-transmitter 
synch. amp.-synchronous amplifier vis-visual unl.-unlimited hours 


SSA-special se 


ing and parties are afforded opportun- 
ity to address themselves not only to 
proposed decision and exceptions filed 
but to issues raised in petition for 
severance and grant. 

Scheduled oral argument for Oct. 26 
commencing at 11 a.m. in re proposed 
decision involving applications of The 


Hampden Hampshire Corp. (WHYN), 
Holyoke, Mass., and Pynchon Bestg. 
Corp., Springfield, Mass. Also in re 


proposed decision involving applications 
of Keystone Bestg. Corp., Harrisburg, 
York Bestg. Co., York, and Reading 
Bestg. Co., Reading, Pa 


October 4 Decisions . . 


DOCKET CASE ACTIONS 
AM—910 ke 

Announced proposed decision looking 
toward grant of application of Phoenix 
Bestg Inc., Phoenix, Ariz., to change 
facilities of KPHO from 1230 ke 250 w 
unl. to 910 ke 5 kw unl. and denial 
of application of Desert Bcstg. Co. Inc. 
for new station in Phoenix, 910 kc 5 kw 
unl. and denial of application of Gene 
Burke Brophy to change facilities of 
KRUX from 1340 ke 250 w unl. to 910 
ke 5 kw unl. and move main studios of 
station from Glendale to Phoenix. 


AM—1400 ke 


Announced proposed decision looking 
toward grant of application of Bay 
County Bestg. Co. for new station at 
Panama City, Fla., 1400 ke 250 w unl. 
and denial of application of The St. 
Andrew Bay Becstg. Co. for same fa- 
cilities. 


When you think of 
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CG-conditional grant 


ACTIONS ON MOTIONS 
(By Commissioner Walker) 

KGBS Harlingen, Tex.—Granted peti- 
tion for leave to emend application 
to add up-to-date balance sheet and 
modify DA pattern. 

KGGF Coffeyville, Kan.—Granted pet- 
ition for leave to amend application 
to substitute Midwest Bcstg. Co. Inc. 
as applicant in lieu Hugh J. Powell. 

Hub City Bestg. Co. Jackson, Tenn.— 
Granted petition for leave to dismiss 
application. 

Meredith Champlain Television Corp. 
Albany, N. Y.—Granted petition for 
leave to amend TV application to 
specify Channel 11 in lieu Channel 9. 

KVAK Atchison, Kan.—Granted peti- 
tion for leave to amend application 
to add supplemental contract extend- 
ing expiration date of original con- 
tract of sale. 

Seaside Bestg. Co. Atlantic City, and 
Pioneer Bestrs. Inc. Pleasantville, N. J. 
—Granted petition for continuance of 
further hearing scheduled Oct. 11 at 
Atlantic City to Nov. 8 at that city. 

Jackson Bestg. Co. Jackson, Tenn.— 
Granted petition for extension of time 
to Oct. 24 to file reply to exceptions 
and to file statement of intervention 
to appear in oral argument in proceed- 
ing involving its application and that 
of George Arthur Smith. 


October 4 Applications . . . 
ACCEPTED FOR FILLNG 
AM—1450 ke 

KBYR Anchorage, Alaska—CP change 
frequency from 1240 ke to 1450 kc. 

AM—1400 ke 

WBMD Baltimore—CP change fre- 
quency from 750 ke to 1400 kc, decrease 
power from 1 kw to 250 w, change 
hours operation from D to unl. Con- 
tingent on WCBM vacating 1400 kc. 

Assignment of License 

KIST Santa Barbara, Calif.—Volun- 
tary assignment of license from Harry 
Cc. Butcher to Radio KIST Inc. 

KFVS Cape Girardeau, Mo.—-Volun- 
tary assignment of license from Oscar 
C. Hirsch Battery and Radio Co. to 
Hirsch Bestg. Co. 

WBVP Beaver Falls, Pa.—Voluntary 
assignment of license from Frank R. 
Smith Jr. to WBVP Inc. 

WKBC North Wilkesboro, N. C.—Vol- 
untary asignment of license from John 
T. Cashion and Doris B. Brown d/b as 
Wilkes Bestg. Co. to Wilkes Bestg. Co. 

Modification of CP 

KYOR San Diego, Calif.—Mod. CP in- 
crease power, chan¢e hours etc. for ex- 
tension of completion date. 

License Renewal 


WAGF Dothan, Ala.—License renewal 
AM station. 
WDSU New Orleans—Same. 


WIBW-FM Topeka, Kan.—License re- 
newal FM station. 

WMGM-FM New York—Same. 

Assignment of CP 

KFVS-FM Cape Girardeau, Mo.—Vol- 
untary assignment of CP from Oscar C. 
Hirsch to Hirsch Bestg. Co. 

Modification of License 

WIBM-FM Jackson, Mich.—Mod. li- 
cense new FM station to change studio 
location from Hotel Hayes, Jackson, to 
2511 Kibby Road, Summit Twp. 

Modification of CP 

WMGY-FM Montgomery, Ala.—Mod. 
CP new FM station to change ERP from 
6 kw to 5.16 kw, ant. height above 
average terrain from 415 ft. to 407 ft. 

KCRA-FM Sacramento, Calif.—Mod. 
CP new FM station to change ERP from 
38 to 10.637 kw, ant. height above 
average terrain from 360 ft. to 380.5 ft. 

WBT-FM Charlotte, N. C.—Mod. CP 
new FM station of extension of com- 
pletion date. 

WEED-FM Rocky Mount, N. C.—Same. 

WIZZ Wilkes-Barre Pa.—Same. 
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KIXL-FM Dallas, Tex.—Same. 


WJAX-FM Jacksonville, Fla.—gay jssouri v 
WOAK Chicago—Same. os 9 
TV—180-186 mec $14,600 


Indianapolis Bestg. Inc. Indiana He 
—CP new commercial television stg; 





on Channel 8 180-186 mc and ERP atertown 
27.8 kw aur. 13.9 kw. AMENDED gs Design 
decrease ERP to vis. 26.2 kw and ggperiing vot 
13.1 kw. y), applica 
Modification of CP 230 w D 
KNBH Los Angeles—Mod. cp ,gmh applica 
commercial TV station for extension 
completion date. Al] Nation 
KFI-TV Los Angeles—Mod. cp ,j—pated for } 
commercial TV station to change tion 1390 
ERP from 29.6 kw to 314 kw. Me 
KDYL-TV Salt Lake City—Mod. @mpc Los 
new commercial television station to @® extensio 
crease ERP from vis. 14.5 to 4.13 gb 1, 1945 
and aur. 7.0 to 2.3 kw. ‘KMH | 
W3XOT WINX Bestg. Co., Washing CP to 
ton, D. C.—Mod. CP new developmen; 
station for extension of complet; . 
date. lett VKAQ Sé 
TENDERED FOR FILING thority y 
Modification of CP ed WE 
KSFO San _ Francisco—Mod. cp esently ass 
specify new trans. site, change ty I 
trans. and install DA-DN using 50 Miarrisonbt 
on 740 ke. rg, Va.—C 
Assignment of License requests 
KCRA KCRA-FM Sacramento, cag specify 
—Consent to assignment of licey mendment 


KCRA and CP KCRA-FM to KCRA |p? 0D 7 
Assignment of CP eo 

KTXN Austin, Tex.—Consent to pth 
signment of CP to Radio KTXN Inc designate 
APPLICATONS DISMISSED unty Bes 


TV—186-192 mec 
Harbenito Bestg. Co., Harlingen, Tf He 


—CP new commercial television statiWJXN Jac 
on Channel 9 (186-192 mc) ERP wiaring apr 
24.5 kw and aur. 12.4 kw. ense Of 
AM—1260 ke to And: 
KVOX Moorhead, Minn.—CP chanwKYOR Sa 
frequency from 1340 to 1260 kc, incre hearing 
power from 250 w to 1 kw-D 500 wi CP and li 
install DA-N. DISMISSED Sept. 30 te Bestg. 
October 5 Decisions . . . . - 
BY COMMISSION EN BANC ogni 
STA Denied e old mé 

WTVJ Miami, Fla.—Denied requa§, pa-n. 
for STA to operate TV station pendij HOM Je 

conclusion of revocation proceedin = 

and ordered that hearing in matter se wy 
scheduled Oct. 25 at Miami to be hea? DA-D 
before Comr. Walker. FH Wic! 
Assignment of License ptall PM 
KRJM Santa Maria, Calif.—Granie** Chane 
voluntary assignment of license of RAWGPC Al 
station KRJM from _ partnership cancell 
Robert K. and Stanworth C. Hancomns. and 
to John H. Poole for $14,500. ns. locat 
Acquisition of Control BGE At 
WAML New Laurel, Miss.—Grant#pll new v 
consent to acquisition of control §d TV a1 



























licensee by A. Matison Jr. a 
Harold M. Matison, presently minor 
stockholders, from D. A. Matison § 
representing 80 sh. (41.24%). 
License Extension 
WJJW Wyandotte, Mich.—Gran 


BOR Br 
Dd. CP to 
AYL St 
pd. CP to 
proval of 
LKC Pa 


temp. extension of license of FM st to chan 
tion to Dec. 1 ant. an 
License Renewal pcify stuc 


WFAS-FM White 
Granted renewal of 
ending Sept. 1, 1949. 

Following stations were 
newal of licenses for 
Aug. 1. 1951: 


Plains, N. Y;) 


ollowing 
license for peri 


pletion 
efield, | 
nsas Cit; 
id, Mass., 
do, to l 
C., to 

9-1-49; ] 
WEOL 
C Col 
R Fall 
e Dail) 
Hif.—Grar 
Pp KH 
IBM-F 
new 


TEI 


planne 


granted m 
period endi 
KICO Calexico, Cal 
KTOP Topeka, Kan.; WALD Waltd 
boro, S. C.; WTOM Bloomington, Ind 
WVIM Vicksburg, Miss. 


MUTUAL’S 
MOST POWERFUL 
VOICE IN GEORGIA | 





efficien 


throug 






HAPPY QUARLES GENERAL MANAGER 


Fre 


I 
37 W. | 


ROME, GEORGIA 
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\M—1300 ke 
jssouri Valley Bestg. Co. Marshall, 
_Granted CP new station 1300 ke 


ne. 






w D; engineering cond. Estimated 
: +: $14,600 
ianapg Hearing Designated 
"ee atertown Radio Inc., Watertown, 
NDED _Designated for hearing (Comr. 
“and ‘Merling voting to grant without hear- 


) application for new station 1580 

P 950 w D in consolidated proceeding 

cP h application of West Allis Bestg. 
i 


ension 
all Nations Bestg. Co., Boston—Des- 
CP ated for hearing application for new 
lange ; tion 1390 kc 5 kw D 


kw. @ Modification of CP 


-Mod. @KMPC Los Angeles—Granted mod. CP 
10N to q extension of completion date to 
» 4.13 MBril 1, 1949 

‘KMH Dearborn, Mich.—Granted 
Washinglnd. CP to make changes in DA. 
opment CP Reinstated 
om pleti 


‘KAQ San Juan, P. R.—Granted 
iG thority to reinstate CP which auth- 

ized WKAQ to install DA-DN on 
esently assigned 620 kc 5 kw. 


a Petition Granted 

ng 50 MMarrisonburg Bestg. Co., Harrison- 
rg, Va.—Granted petition insofar as 

e requests leave to amend application 

to, ¢ specify 1230 ke in lieu 1340 ke 


f licemendment was accepted and Commis- 
motion removed said ap- 
hearing docket. Further 


‘CRA ]ypn on own 
cation from 


dered dismissal of petition insofar 
it tog it requests application as amended 
KN Inc designated for hearing with that of 
SED unty Bestg. Service, Mt. Jackson, 
gen, T Hearing Designated 
mn statuaWJXN Jackson, Miss.—Designated for 
ERP aring application for assignment of 
epse Of WJXN from Ewing Bestg. 
to Andalusia Becstg. Co. 
P chamwKYOR San Diego, Calif.—Designated 
. incredi hearing application for assignment 
500 wal CP and license for KYOR from Silver 
it. 30 te Bestg. Co. to San Diego Bestg. Co 
BY THE SECRETARY 
“a NAX Yankton, S. D.—Granted li- 
ANC mse install new trans. and license to 
e old main trans. as aux. with 5 
requa@l, DA-N. 
a YHOM Jersey City, N. J.—Granted li- 
natter mes increase power, install new trans 
“A hes d DA-DN and change trans. location. 
‘FH Wichita, Kan.—Granted license 
> stall FM ant. on AM tower and to 
Gras ake changes in ant. 
se of MVGPC Albany, Ga.—Granted request 
rship cancellation of CP install new 
Hancomns. and vertical ant. and change 
ns. location. 
1 IBGE Atlanta, Ga.—Granted CP in- 
—Grant@ll new vertical ant. and mount FM 
yntrol @d TV ants. on of top AM tower. 
Jr. agKBOR Brownsville, Tex. — Granted 
minorig—d. CP to change type trans. 
ison SikayL Storm Lake, lowa—Granted 
) bd. CP to change type trans. and for 
proval of ant. and trans. location. 
~GraniKC Parsons, Kan.—Granted mod. 
FM st to change type trans., for approval 
ant. and trans. location, and to 
ecify studio location. 
N. Yj ollowing were granted extension of 
or perimpletion dates as shown: WHIS 
efield, W. Va., to 12-1-48; KMBC 






nted mpnsas City, for 6 mo.; 





>, Calif, to 1-20-49; 
Walt C., to 1-1-49; 








on, In@ 9-1-49; KRAI Craig, Col., to 10-15- 
WEOL Elyria, Ohio, to 12-1-48; 
KC Columbus, Ohio, to 12-28-48; 





BAR Fall River, Mass., to 10-15-48 
he Daily 
if.—Granted 
kup KHAW. 






license new 






me new FM station. 









The Chimes Rang 


THE CHIMES RANG—and 
continued ringing for three 
minutes as NBC’s Morton 
Downey was about to start 
his Saturday night program 
recently. The machine - op- 
erated bells, used between 
programs, got stuck and just 
kept on ringing, technicians 
explained. : 








WSFL Spring- 
| endig#id, Mass., to 4-1-49; WMLL Evansville, 
WISE-FM Asheville, 
WDGY Minneapolis, 


Report Co., Area Ontario, 
remote 


IBM-FM Jackson, Mich.—Granted li- 









TELEVISION 


Planned for economy and 





efficiency from application 





through programming. 





GER 





Write or wire 





Frederick Herendeen 






Productions, Inc. 
37 W. Van Buren St., Chicago, Ill. 
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Kan.—Granted li- 
trans. as aux 


KOAM Pittsburg, 
cense install old main 
with 1 kw DA-N 

Radio Sales Corp., Area Seattle, Wash. 
—Granted CP new exp. TV relay. 


Minnesota Bestg. Corp., Minneapolis 
—Same. 

Balaban & Katz Corp., Area Chicago 
—Same. 

Bamberger Bestg. Service Inc., Area 
New York—Same. 

Carter Publications Inc., Ft. Worth, 


Tex.—Same. 


Central Bestg. Co., Area Davenport, 
Iowa—Same. 

Regents of U. of Michigan, Ann 
Arbor, Mich.—Granted CP new STL 


The Voice of the Orange Empire Inc. 
Ltd., Area Santa Ana, Calif.—Granted 
CP new remote pickup KJII. 


Westex Bcstg. Co., Area San Angelo, 
Tex.—Same. 

WNBK Cleveland—Granted mod. CP 
for extension of completion date to 


1-15-49. 
WEMP-FM Milwaukee—Same to 4 
20-49. 

WFIL Philadelphia—Granted license 


install old main trans. at present lo- 
cation of main trans. as aux. with 

1 kw DA-DN. 

WORD Spartanburg, S. C.—Granted 
license install new vertical ant., to 
mount FM ant. on AM tower and 
change trans. location. 


WANS Anderson, S. C.—Granted mod 
CP change type trans and for ap- 
proval of ant., change in ground system, 
trans. and studio locations. 

WVPO Stroudsburg, Pa.—Granted re- 
quest for cancellation of CP new 
standard station 1350 ke 1 kw D. 

Following were granted 
of completion dates as shown: WBAL- 
TV Baltimore, to 1-21-49; WJAR-TV 
Providence, R. I., to 2-15-49; WSAR- 
FM Fall River, Mass., to 1-18-49; 
WBAB-FM Atlantic City, N. J., to 3- 
15-49; KFUO-FM Clayton, Mo., to 3-24-49 

WKJG-FM Fort Wayne, Ind.—Granted 
mod. license to change ERP from 24 
kw to 30 kw. 

WMNE Portland, Me.—Granted re- 
quest to cancel license for FM station. 


KLTI-FM Longview, Tex. — Granted 
mod. CP to change studio location 
KVEN Ventura, Calif.—Granted li- 
cense for new standard station 1450 
ke 250 w unl. 

KMON Great Falls, Mont.—Same 560 
ke 5 kw DA-N unl. 


WREX Duluth, Minn.—Same 1080 kc 


5 Kkw-N 10 kw-LS DA unl. 

WBUX Doylestown, Pa.—Same_ 1570 
ke 250 w 

KWRL Riverton, Wyo.—Same 1450 
ke 250 w unl. 

WDUK Durham, N. C.—Granted li- 
cense change hours, increase power, 
etc. 

WWXL Peoria, Ill.—Granted license 
change frequency, increase power, etc. 


WJBO Baton Rouge, La.—Granted li- 
cense move trans. location and install 
FM ant. on top of center element 
of DA system. 

KFNF Shenandoah, lowa—Granted li- 
cense install new trans. 

WKAR East Lansing, Mich.—Granted 
CP install new trans., make changes 


in vertical ant. and mount FM ant. 
on AM tower and change in trans. 
location. 

WABB-FM Mobile, Ala. — Granted 


mod. CP to change corporate name to 
The Mobile Press Register Inc 

Columbus Bestg. Co., Columbus, Ga. 
—Granted mod. CP to change trans. 
location new STL WLAA. 

WTMJ-TV Milwaukee—Granted mod 
CP to change aur. ERP from 17.0 kw 
to 10.2 kw 


Telecasting 


extension 


WREL Lexington, Va.—Granted mod. 
CP to change studio location. 


KVAR Havre, Mont.—Granted mod. 
license to change studio location. 

KIMP Mt. Pleasant, Tex. — Granted 
mod. license to change type of trans., 
for approval ant. and to change trans 
and studio locations. 

WJPA Washington, Pa.—Granted mod 
CP changes in AM and FM ants. 

Following were granted extension of 
completion dates as shown: KYLE 
Alamogordo, N. M., to 12-1-48; WBKA 
Brockton, Mass., to 10-11-48; WKVM 
Arecibo, P. R., to 12-15-48; WEAU Eau 
Claire, Wis., to 11-15-48; KFKA Greeley, 


Col., to 10-28-48; WLVA Lynchburg, 
Va., to 1-1-49; KOB-TV Albuquerque, 
N. M., to 1-1-49; WMGY-FM Mont- 
gomery, Ala., to 1-4-49; KSDO San 
Diego, Calif., to 1-13-49; WNAB-FM 
Bridgeport, Conn., to 3-28-49; WELL- 
FM Battle Creek, Mich., to 10-18-48; 


WWOD-FM Lynchburg, Va., to 1-1- 
49; WRZE York, Pa., to 1-15-49; WOC- 
FM Davenport, Iowa, to 1-12-49; WMAN- 
FM Mansfield, Ohio, to 12-28-48; WMIT 
Clingman’s Peak, N. C., to 4-14-49; 
WIMA-FM Lima, Ohio, to 3-22-49 


WITA San Juan, P. R.—Granted li- 
cense new standard station 1400 ke 
250 w unl. 


October 5 Applications . . . 
ACCEPTED FOR FILING 

License for CP 
Montgomery, Ala.—License to 
new standard station 

KDSX Denison, Tex.—Same. 

KASI Ames, Iowz—Same 

WXKW Albany, N. Y.—Same 

KCHE El Reno, Okla.—Same 
WKOY Bluefield, W. Va.—License to 
cover CP new standard station and 
specify studio location. AMENDED to 
change name of applicant to J. Lindsey 
Alley, E. Bernard Jarrett and Odes E 
Robinson, partnership d/b as Radio 
Bluefield Co 

WMIE Miami, Fla.—License to cover 
CP new standard station and change 
studio location. 

Modification of CP 

KTSA San Antonio, Tex.—Mod. CP 
increase power, etc., for extension of 
completion date. 


WJJJ 
cover CP 


YOUR OWN 





License Renewal 


WJTN-FM Jamestown, N. 
renewal FM station. 


WATG Ashland, Ohio—Same. 
License for CP 


Y.—License 


WMCP Baltimore—License to cover 
CP new FM station. 
WDNC-FM Durham, N. C.—Same. 
Assignment of CP 
WSFL Springfield, Mass.—Assignment 
of CP from Gerson Askinas, Earle 


G. Hewinson and Christos M. Manitsas, 
partners d/b as Springfield Bestg Co., 
to Springfield Bestg. Co. 
Modification of CP 
WGCM-FM Gulfport, Miss.—Mod. CP 


new FM station for extension of com 
pletion date. 

WGYN New York—Same 

WAMS-FM Wilmington, Del.—Same 


KVKO Harlingen, Tex.—Same 
WOSH-FM Oshkosh, Wis.—Same 
WSOU South Orenge, N. J.—Mod. CP 


new FM noncommercial educational 
station to change ERP from 1 to 2 
kw. 

KWOW Omaha—Mod. CP new FM 


Station to change ERP from 42 to 52.5 
kw, decrease ant. height above average 


terrain, trans. site and _ studio lo 
cation and make changes in ant. 
system 


WIRE-FM Indianapolis—Mod. CP new 


FM station to change ERP from 36 
to 34 kw; ant. height above average 
terrain, trans. site and make changes 
in ant. system 

CP to Reinstate 


WPTZ Philadelphia—CP for reinstate 
ment of CP new commercial television 
station Channel 3 (60-66 mc), ERP 
vis. 10.37 kw, aur. 10.7 kw. 

TENDERED FOR FILING 
Relinquishment of Control 

KWEM West Memphis, Ark.—Relin 
quishment of control of licensee cor- 
poration from Beloit Taylor to John 
F. Wells and Phillip G. Beck. 

Assignment of License 

WELM Elmira, N. ¥.—Consent to as 
signment of license to Corning Leader 
Inc 


(Continued on page 85) 


TAILORED 


AT NO Cost TO YOU 


Take advantage of the know-how gained by 


our personnel in almost 10 years of preparing 


Prete M@eltislitistiataatelComal tactic lleltiitmrislirace Mm ereslite te) 


by nearly 


200 stations... 


coast to coast! 


fa ae cletemelticateltica me ileltiitmaiteslitditeltiam zeltts 
is 


broadcast area... 


at no cost ft you... 


i ae ate) 


cost to your listeners. Will produce new 


accounts ... increase station revenue. 


for exclusive 
representation tn 


your cily... write or 


phone 4-32062 
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Transcription Standards 


To Be Submitted to NAB 
FINAL 


recommendations for re- 
cording techniques will be sub- 
mitted to the executive group of 
the NAB Recording and Reproduc- 
ing Standards Committee at a 
meeting to be held Oct. 15 in New 
York. These standards will then 
go to the NAB Engineering Ex- 
ecutive Committee for review, and 
the NAB board. 

Project groups are completing 
work on standards for records and 
transcriptions along with magnetic 
tape and other phases of recording. 
Differences in terminology between 
NAB and the American Standards 
Assn. are to be resolved. Project 
groups have adopted standards 
for magnetic tape [BROADCASTING, 
Aug. 30] and have voted to con- 
tinue characteristics for lateral 
and vertical transcriptions as well 
as to revise the signal-to-noise 
ratio on dise recording. 


on to 








Double-Barreled 


A ONE-MINUTE commer- 
cial on television not only 
sells the product, but also 


the talent. When May John- 
son, booking agency for the 
Mount Royal Hotel, Mon- 
treal, heard Todd Maners 
soloing a Chevrolet video 
musical commercial entitled 
“See the U. S. A. in Your 
Chevrolet” on WABD New 
York, DuMont video §sta- 
tion, she booked him for an 
engagement at the Mount 
Royal to be followed by 
another booking in Toronto. 
Leo Langlois, Campbell- 
Ewald agency producer on 
local Chevrolet dealers tele- 
vision programs, played mid- 
dle-man in bringing Todd 
and the Mount Royal to- 
gether. 








SERVICE DIRECTORY 








FREQUENCY MEASURING 
SERVICE 


Exact Measurements - of any time 


RCA COMMUNICATIONS, INC. 
64 Broad Street, Mew York 4, 1 Y. 





Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
District 1640 








TOWER SALES & ERECTING CO. 


Radio Towers 
Erection, lighting, painting & 
Ground Systems 
6100 N. E. Columbia Bivd. 
Portland 11, Oregon 
C. H. Fisher, Agent Phone TR 7303 











REPRODUCER REPAIRING 
SERVICE 
ALL MAKES—SPECIALISTS 9A & 98 
NOW—48 HOUR SERVICE 


BROADCAST SERVICE CO. 
334 ARCADE BLDG. ST. LOUIS 1, MO. 








GEORGE P. ADAIR 
Radio Engineering Consultant 


EXecutive 585) 
EXecutive 1230 


1833 M STREET, N. W. 
WASHINGTON 6, D. C. 








RADIO TOWERS 


Ground Systems & FM Antennas 
Erected, Painted & Serviced 


ADVANCE RADIO TOWER 
CONSTRUCTION CO. 


4614 S. Compton Ave. Adams 3-4197 
Los Angeles 11, Calif. 











LEE E. BAKER 


CONSULTING RADIO ENGINEER 
FRITZ BAUER, Associate 
826-28 Landers Bidg.—Ph. 3621 
SPRINGFIELD, MISSOURI! 





ARCHER S. TAYLOR 


Consulting Radio Engineer 
BOX 1479 
MISSOULA, MONTANA 
PHONE 8562 








Electrical Tower Service Corp 
AM-FM-TV 
Bases—Ground system isst 
lines, painting, erection, dismantling 
524 Hillerest Terrace, 
Creve Coeur, Ill. 
Phone 3-9846—Peoria, Ill. 














Reese Steel Erection Co., Inc. 
“Engineered Erection” 
of AM FM TV Towers & Antenna 
Emergency Repair Service 


419 Grand Traverse St. 
Flint, Michigan 













THE 


a) 


cert Orchestra. 


THE MOST SPECTACULAR TRANSCRIBED MUSICAL SHOW EVER PRODUCED 


MUSICAL COMEDY THEATRE 


52 GREAT HALF-HOUR SHOWS 
Musical comedies and operettas by Gershwin, CHARLES MICHELSON, INC. 


Friml, Romberg, and others, featuring Mixed 
Glee Club, Featured Vocalists, and full Con- 


RA 








For Particulars 


23 West 47th St. © New York 19, N.Y. 
Phone: Plaza 7-0695 
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JAMES G. RIDDELL (1), manager, WXYZ- 
TV Detroit, which opened Oct. 9, confers 
with Hank Nosakowski, captain of bowl- 
ing team sponsored by station in ‘‘De- 
All-Star Classic 


troit Times"’ 


Statement of The Ownership, Man- 
agement, Circulation, etc., Re- 
quired by the Acts of Con- 
gress of August 24, 1912, 
and March 3, 1933 


Of BROADCASTING-TELECASTING. published 
weekly. at Washington, D. C., for October 
11, 1948. 

District of 

Before me, a notary public in and for 
the District aforesaid, personally appeared 
Maury Long, who having been duly sworn 
according to law, deposes and says that 
he is the business manager of BROADCAST- 
ING-TELECASTING and that the following 
is, to the best of his knowledge and belief, 
a true statement of the ownership, manage- 
ment, circulation, ete. of the aforesaid 
publication for the date shown in the 
above caption, required by the Act of 
August 24, 1912, as amended by the Act 
of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations: 

1. That the names and addresses of the 
publisher, editor, managing editor, and 
business manager are: 

Publisher and Editor—Sor 

Washington, D. C. 

Managing Editor—ArtT KING, Washing- 

ton, D 
Business Manager 
ington, D. C. 

2. That the owner is: (If owned by a 
corporation, its name and address must be 
stated and also immediately thereunder the 
names and addresses of stockholders own- 
ing or holding 1 per cent or more of total 
amount of stock. If not owned by a cor- 
poration, the names and addresses of the 
individual owners must be given. If owned 
by a firm, company, or other unincor- 
porated concern, its name and address, as 
well as those of each individual member, 
must be given.) 

Broadcasting Publications, Inc., Wash- 

ington, D. C.; Sol Taishoff, Washington, 
D. C.; Betty Tash Taishoff, Washing- 
ton, D. C. 

3. That the known bondholders, mort- 
gagees, and other security holders owning 
or holding 1 per cent or more of total 
amount of bonds, mortgages or other se- 
curities are: (If there are none so state.) 
None. 

4. That the two paragraphs next above, 
giving the names of the owners, stock- 
holders, and security holders, if any, con- 
tain not only the list of stockholders and 
security holders as they appear upon the 
books of the company but also, in cases 
where the stockholder or security holder 
appears upon the books of the company as 
trustee ®r in any other fiduciary relation, 
the name of the person or corporation for 
whom such trustee is acting, is given; also 
that the said two paragraphs contain state- 
ments embracing affiant’s full knowledge 
and belief as to the circumstances and con- 
ditions under which stockholders and se- 
curity holders who do not appear upon the 
books of the company as trustees, hold 
stock and securities in a capacity other 
than that of a bona fide owner; and this 
affiant has no reason to believe that any 
other person, association, or corporation 
has any interest direct or indirect in the 
said stock, bonds, or other securities than 
as so stated by him. 


Columbia—ss. 


TAISHOFP, 


Maury LONG, Wash- 


5. That the average number of copies of 
each issue of this publication sold or dis- 
tributed, through the mails or otherwise, 
to paid subscribers, during the twelve 
months preceding the date shown above is 
14,565. 

MAURY 

Sworn to and subscribed before me this 


LONG. 


29th day of September, 1948. 
NATHAN SINROD 
(Seal) Notary Public. 


(My commission expires October 15, 1948.) 
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USDA Publishes Own 
Set Production Figy 


TV SET production for the 4 
eight months of 1948 increase 
most 500% over a similar pe 
last year, according to figures 
leased Oct. 1 by the U. S. Dg 
of Agriculture. The Departme; 
total for the January - Aug 
period this year was 439,531, 
pared with 75,272 for that 19 
period. 

The figures, contained in 
regular RFD Letter to radio fg 











JAt 


Executive ( 
ofices and 


Washingtor 








directors, were compiled fron 

formula based on a “composite Commer 
conversations” and contacts way Everett 
four or five branches of the radi yyrernatl 
industry, according to Kenm wi 
M. Gapen, assistant director J porter 8! 
. . ° : K 
information for radio and vig 


USDA. The table was part 
USDA’s television research p 
ect, (Research and Market 
Act) and is designed to ansy 
queries on TV receiver product 








AYMO 
PA 


which come to the Departme 

Mr. Gapen said. us 449 CHUS 
Including an additional 196, WA 

sets for the last four months 


1947 and taking into account th 
manufactured before that y 
USDA arrives at a figure of ne 
ly 650,000 sets by September 15 
Figures issued by Radio Mf 
Assn. for a similar period t 
year showed TV production m 
bering 399,953 receivers [Bro 
CASTING, Sept. 27]. RMA mem\y 
comprise about 90% of the ent] 
industry. 
USDA figures for January-4 
gust 1948: 
January 
February 


March 
April 





August 


Total 439 


4-H Radio Plans 


RADIO coverage of the ann 
4-H Congress, to be held in C 
cago’s Stevens Hotel, Nov. 28- 
2, will not include a platter-cutti 
service, the U. S. Dept. of A 
culture announced in its Oct. 
RFD Letter to radio farm dir 
tors. Instead, the national comn 
tee will provide three rooms Wi 
converters for the use 


power 
farm directors who bring th 
own wire and tape recorde 





USDA added it would make reco 
ing arrangements at one or m 
Chicago studios for those who 
not cover the Congress by tape 
wire. The plan is_ tentative, 
said. 








RUSS 


1422 F St. 
Washingte 






WIL! 


Form 
9277 15th 





RCA INSTITUTES, INC. 


A Service of Radio 
Corporation of America 


The oldest and recognized as one of 
the leading Radio Schools in Americ 
offers its specially trained Radio an¢ 
Television technicians to the Broadcast 
Industry (Our graduates have Is 
Class Telephone License.) 
We solicit your inquiry. 
Address: Placement Manager, 


CONSL 


4 





RCA INSTITUTES, INC. 
350 West 4th St., New York 14, N. ¥ 





elephor 





Telecasti 





ROAT 














fof CONSULTING RADIO ENGINEERS | 





S. Dg JANSKY & BAILEY 
artmes Executive Offices 


McNARY & WRATHALL 





40 years of professional 
background 


PAUL GODLEY CO. 


Upper Montclair, N. J. 

MOntelair 3-3000 

Little Falls 4-1000 
Labs: Great Notch, N. J. 


GEORGE C. DAVIS 


501-514 Munsey Bidg.—District 8456 
Washington 4, D. C. 











’ ~ Aug ae Same Building RADIO ENGINEERS 

O31 ofices and Laborator 

tte. 7 — Wisconsin Ave., N. W. 906 Natl. Press Bidg. Resetar Hotel 
Woshington, D. C. Adams 2414 Washington 4, D. C. Watsonville, Calif. 

d in 

adio fa 

| from 


nposite § Commercial Radio Equip. Co. 

acts y Everett L. Dillard, Gen. Mgr. 
the raj jNTERNATIONAL BLDG. Di. 1319 
Kenn WASHINGTON, D. C. 


PORTER BLDG. L 
a KANSAS CITY, MO. 
vid 






0. 8821 


A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 
MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 











part 
rch p 








There Is no substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 


982 NATIONAL PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 


JOHN BARRON 
Consulting Radio Engineers 
Specializing in Broadcast and 
Allocation Engineering 
Warner Building, Washington 4, D. C. 
Telephone NAtional 7757 















Market 


O ansy AYMOND M. WILMOTTE 


roduet PAUL A. deMARS 
partme ASSOCIATE 
469 CHURCH ST., N.W. DE. 1234 


1 196, WASHINGTON 5, D. C. 


nonths 








unt th 





JOHN J. KEEL 


WARNER BLDG. WASHINGTON, D.C, 
13th & E Sts., N. W. 
NAtional 6513 
















lat yi 


LOHNES & CULVER 


MUNSEY BUILDING DISTRICT 8215 


WASHINGTON 4, D. C. 


FRANK H. McINTOSH 


710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 











ROTHROCK & BAIREY 
SUITE 604, 1757 K ST., N. W. 
National 0196 
WASHINGTON 6, D. C. 





WORTTIINGTON C. LENT 
CONSULTING ENGINEERS 
WASIIINGTON, D. C. 

1200 18th St., N. W. Room 1210 

DISTRICT 4127 


HERBERT L. WILSON 
1025 CONNECTICUT AVE., N.W. 
WASHINGTON 6, D. C. NA. 7161 








» of ne 
ber RUSSELL P. MAY 
riod ti yz F St., N.W. Kellogg Bldg. 
1on n 

[Bro Weshington, D. C. REpublic 3984 
membhé 
he ent 
“I HOLEY & HILLEGAS 

38 1146 Briarcliff Pl., N.E. 





Atlanta, Ga. ATwood 3328 








ANDREW CORPORATION 


CONSULTING RADIO ENGINEERS 


363 E. 75th St. TRiangle 4400 
CHICAGO 19, ILLINOIS 


DIXIE B. McKEY & ASSOC. 
1820 Jefferson Place, N. W. 
Washington 6, D. C. 
Republic 7236 


WELDON & CARR 


Washington, D. C. 
1605 Connecticut Ave. 
Dallas, Texas 
1728 Wood St. 


Mi. 4151 


Riverside 3611 














CHAMBERS & GARRISON 


1519 Connecticut Avenue 


WASHINGTON 6, D. C. 
Michigan 2261 


KEAR & KENNEDY 
1703 K ST., N.W. STERLING 7932 
WASHINGTON, D. C. 


A. EARL CULLUM, JR. 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 8-6108 











E. C. PAGE 
ns CONSULTING RADIO 
> ann ENGINEERS 
| in CB sonp sips. EXECUTIVE 5670 
. 28- ) WASHINGTON 5, D. C. 
r-cutt 
of Age 
3 Oct. 
‘m dir 


comm WILLIAM L. FOSS, Inc. 


>MS WH Formerly Colton & Foss, Inc. 
> ~US€ 9927 15th St., N.W. REpublic 3883 


ng th WASHINGTON, D. C¢. 
ecorde 


e reco: 








JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 


GILLE BROS. 


1108 Lillian Way Gladstone 6178 


HOLLYWOOD, CALIFORNIA 


WILLIAM E. BENNS, JR. 


& Associates 
3738 Kanawha St., N. W. 
ORdway 8071 
Washington, D. C. 








or mq 








» who 


iH. V. Anderson 
AND ASSOCIATES 


——j Consulting Radio Engineers 


134 Clarence St., Phone 7-277 
}, INC. Lake Charles, La. 


—— 


GUY C. HUTCHESON 
1100 W. ABRAM ST. PHONE 1218 


ARLINGTON, TEXAS 


NATHAN WILLIAMS 
Allocation & Field Engineering 
20 Algoma Bivd. Ph. Blackhawk 22 
Oshkosh, Wisc. 


PREISMAN & BISER 
AM, FM, Television 
Allocation, Station Design 
MANAGEMENT TRAINING ASSOCIATES 


3308 14th St., N. W. 
Washington 10, D. C. ADams 7299 








dio 
nerica 





one of 

wl =A. R Bitter 
.ve Ist) CONSULTING RADIO ENGINEERS 
4125 Monroe Street 

er, TOLEDO 6, OHIO 


1G. yPelephones—Kingswood 7631, 9541 














Merl Saxon 
203 W. Hutchison Street 


Telephone 888 or 211 
San Marcos, Texas 








ROBERT M. SILLIMAN 
CONSULTING RADIO ENGINEER 


Specializing in Antenna Problems 
1011 New Hampshire Ave. RE. 6646 
Washington, D. C. 








LYNNE C. SMEBY 


820 13th St. N. W., EX. 8073 
Washington 5, D. C. 
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eCLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. Situation Wanted 
10c per word—$1 minimum. Help Wanted 20c per word—$2 minimum. All 
other classifications 25¢ per word—$4 minimum. No charge for blind box 
number. One inch ads, acceptable, $12.00 per insertion. Deadline two weeks 


preceding issue date. Send box replies to 


Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 
BROADCASTING is not responsible for the return of application material (trar- 
scriptions, photographs, scripts, etc.) forwarded to box numbers. 














Help Wanted 


Managerial 








Opportunity for 
Station Manager 
All-round experience in management, 


sales, programming, ete., wanted for 
new daytime station already in the 


black in large, hichly competitive mid- 
west market. Present owner-manager 
leaving city. Give full background first 





letter, including earning requirements. 
Stock purchase can be arranged if de- 
sired but this purely optional. All re- 
plies strictly confidential. 


BOX 886, BROADCASTING 

















Wanted—Manager for Radio Station 
KIUP, Durango, Colorado. Must be 
fully versed with rules and regula- 
tions FCC. Give full particulars on 
qualifications. 


San Juan Broadcasting Company 
Durango, Colorado 











Salesmen 


Wanted—A salesman. Don't need an ex- 
ecutive or a promotion man, but if you 
can sell broadcast in a competitive 
market on a station now 250 watts, 
but soon 5 kw we need you and can 


give you a good deal. Contact Bob 
Stevens, _WHBQ, Memphis, Tenn. 
Needed one good idea man who can 


put them over and gain confidence of 
advertiser. Texas market of 50,000. Give 
all details and minimum salary first 
letter. Box 915, BROADCASTING. 





TRANSCRIPTION 
SALESMA 
WANTED: To travel. Commission 
basis. Every station can se our 
large repertoire, augmented monthly. 
Library sells at a low monthly 
rental. Must have car. Answer giv- 
ing vs your past experience, A 
hard worker can make real money. 
BOX 947, BROADCASTING 


LIBRARY 
N 











Wanted: sportsman, farm director, sales- 
man, traffic girl to double as book- 
keeper, for new 250 watter on air in 
November. Full details, photo, disc 
first letter. Write Lee Rasmussen, 
KAYL, Storm Lake, Iowa. 


Announcers 
Wanted—Staff announcer-control board 


man; salary plus talent in aggressive 
1000 watt independent; audition platter 


must precede interview with Program 
Director, Dick Hammond. Box 914, 


BROADCASTNG. 


Salesman—Need time producer in com- 
petitive New England market. Oppor- 
tunity. Box 901, BROADCASTING. 
Salesman needed for progressive music- 
sports station, Mutual affiliate, located 
in one of south’s fastest growing cities 
of 200,000 metropolitan population. To 
an experienced and qualified radio sales- 
man will pay 15% commission and 
guarantee $100.00 per week for first 
three months. Send adequate personal 
information, present and past employ- 
ment and qualifications to Box 905, 
BROADCASTING. 


Salesman—1000 watt daytime independ- 
ent livewire station with good market. 
Want experienced well educated man. 
Immediate opening. Box 906, BROAD- 
CASTING. 

Sales position now open for experienced 
man. Opportunity to be advanced to 
commercial manager. Good salary and 


commission. Write complete details 
to WHTN. Huntington, W. Va. 
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Help Wanted (Cont’d) 


Combination announcer- operator, first 
ticket, good voice. Must be experienced. 
Start $55 per week, plus extras $20 to 
$40 per month. Happy crew. Housing. 
Air mail disc, photo. KPRK, Livingston, 
Mont. 


Wanted, immediately, combination an- 
nouncer-program director for 250 watt, 
daytime, independent station. Starting 
salary $45.00 weekly. Give full details 
in first letter, reference, photograph 
an disc. WJIG, Tullahoma, Tenn. 


Announcer with first class license. Em- 
phasis announcing. Send complete let- 
ter with snapshot to KSUE, Susanville, 
Calif 


Florida network affiliate wants good 
announcer-engineer. Write. Send disc. 
WROD, Daytona Beach. 


Technical 


Operstor with 5 kw directional antennae 
experience. Must be experienced and 
have technical training. College town 
of 30,000. Excellent living conditions, 
good schools and churches, moderate 
climate both winter and summer. Sal- 
ary $60.00 for 40 hours. KGVO, Missoula, 
Mont. i. a 


Combination operator Rocky Mountain 
area. $55 weekly to start. Must be ex- 
perienced and have good voice. Box 
792, BROADCASTING. 


Combination announcer - technician, 
must possess first class telephone-radio 
license and be capable of high quality 
general announcing. Scale $1.80 per 
hour or more. Northwest coast city 1 
kw. Give references, experience, age 
and martial status. Box 824, BROAD- 
CASTING 


Combination man, first class ticket 
necessary, good announcing essential. 
Send full particulars. Box 857, BROAD- 
CASTING 


Young men with first or second class 
license for control board. No experience 


necessary. WAND, Canton, Ohio. 
Progressive AM-FM network affiliate 
desires chief engineer. Please send 


biographical data, photograph and ref- 
erences. Box 920, BROADCASTING. 


Production-Programming, others 


Traffic, continuity girl. Some _ secre- 
tarial ‘and reception work. Send com- 
plete letter with snapshot to KSUE, 
Susanville, Calif. 


Young woman who can write with a 
punch! 1000 watt, midwest, regional 
network station desires to round out 
continuity staff with experienced writer 
who can produce strong, brisk sales- 
copy, and who “mikes” well. Send 
sample copy, qualifications, salary ex- 
pected and photo to Box 592, BROAD- 
CASTING. 


Program’ director, announcer, news 
editor-announcer and combination en- 
gineer-announcer. On the job training 
available. Box 918, BROADCASTING. 


Midwest CBS station has immediate 
opening for young lady capable hand- 


ling women's program, writing copy, 
taking dictation. State experience, 
salary, availability. Box 927, BROAD- 
CASTING 


Southern station needs girl continuity 
writer. Rush photograph. Letter of ex- 
perience and education and references. 
Box 942, BROADCASTING. 





WANTED 


TV production man or woman with 
creative intelligence and proven ability. 
Minimum one year TV studio experi- 
ence, to assist in present training pro- 
gram, production of package programs 
and later production in our own com- 
mercial station. Full studio and camera 
equipment already in use. Write, giving 
complete background details, salary ex- 
pected. Box 889, BROADCASTING. 











Situations Wanted 


Managerial 


Managing successful station. Desire 
change. Twelve years experience. All 
phases construction and _ operation. 


Family man. Available thirty days. Go 
anywhere. Box 900, BROADCASTING. 





Young successful 250 manager desires 
change. Twelve years successful sta- 
tion operations. Strong on sales. An- 
nounces. Civic minded. Likes local pro- 


gramming. Box 903, BROADCASTING. 





Available 30 to 60 days. Manager 
with exceptional proven record. 
22 years experience all phases. 
Excellent references. Family man. 
Desires permanent position in mid- 
west, but would consider east or 
northwest. Please give full details 
first letter. All replies will be an- 
swered. Box 911, BROADCASTING. 











Profits? If you want your small sta- 
tion profitably managed by experienced, 
energetic man with sales, program and 
management experience, write Box 938, 
BROADCASTING. Salary-bonus proposi- 
tion. Prefer midwest town under 100.- 
000. 


Attention station owners. Radio equip- 
ment manufacturers. 30 years experi- 
ence in radio, 43 years old. Radio en- 
gineer in AM-FM-TV from CP to 
completed station. Also station man- 
ager, technical director and aggressive 
sales producer. Diversified business 
background. I have managed and di- 
rected personnel in radio manufactur- 
ing production, radio station and sales. 
Top industry references. Interested in 
station management, technical director, 
Sales director or combination. Or in 
radio manufacturing, production super- 
visor, sales or engineering position. 
Box 940, BROADCASTING. 


Opportunity wanted by employed sales 
manager of 5000 watt station. Ten years 
experience. Can qualify as general man- 
ager. A-l references. Box 930, BROAD- 
CASTING. 


Experienced manager available now. 
Twelve years with present employer 
who will furnish highest recommenda- 
tions. Change in ownership reason for 
leaving. Thoroughly understands man- 
aging and has always been a _ pro- 
ducer. Bex 912, BROADCASTING. 


Manager—College man. Ten years in 
commercial radio. Five years assistant 
to manager. Desire advancement. Box 
909, BROADCASTING. 


Qualified local station manager. Fifteen 
years experience. Famil Interview 
preferred. Box 884, BROADCASTING. 
Manager—Successful fifteen year net- 
work affiliate record. Best references. 
Thoroughly experienced all depart- 
ments. Can be available on short no- 
tice. Box 849, BROADCASTING. 


Manager—Job wanted as manager of 
southern station. Knowledge of selling, 
programming, announcing and en- 
gineering. Hard worker. Now working 
for a thousand watt station. Box 820, 
BROADCASTING. 





General manager. 10 years experience 
all phases construction and operation. 
Proven sales record. Family man. Now 
managing 1000 watt network outlet. 
Availab'e 30 days. East only. Box 773, 
BROADCASTING. 


Salesme n 


Salesman, currently employed by 50,- 
000 watt CBS effi'iate desires change in 
environment. In radio since 1939. Prefer 
connection with Tenn. or Fla. station. 
Will exchange the best of references. 
Box 902, BROADCASTING. 


Inexperienced personality—wants ex- 
perience as announcer or disc-jockey. 
Graduate radio school. Prefers small 
progressive station. Good versatile ad- 
lib man. Creative, reliable. Vetercn 

single. Julius Waskow. 930 Emerson St., 
N. W., _Washington ll, _D. Cc. 


Salesman with seven years local and 
network radio desires sales position 
metropolitan station or transcription 
firm. Must be 7,500 a year or better. 
Will travel. Presently employed, met- 
ropolitan station in west. Box 922, 
BROADCASTING. 


Want sales job. Progressive 
small market. Single, 
ments. Box 921, 


station, 
modest require- 
BROADCASTING. 


BROADCASTING 





Situations Wanted (Cont'd) 
Announcers Situatic: 


Announcer, young, single veteran Mure: ~~? 
year experience. Well-trained by ppqpscaster 





sional personnel. Will travel anywale, colle: 
Box 822, BROADCASTING 929, BR 
Announcer-writer. Excellent rience, T 
ground and training. Former exchans* 
leader. 24, no dependents. First gre unde 
references. Box 864, BROADCAS" Ip. with 


experie 
Program director-announcer, over ¢ 916, BI 


years experience, college backgroj 
Want midwest station. Will accept 
nouncing job with progressive gtaffp writin 
in good market. Box 883, BROADCaMpg, prog! 
ING. ed; eager 


Announcer, “sports” specialty. Play ALCAST 
play, commentary, reporting. Begip ing vet. 

with professional school training, Hs 3 ye 
mer pro ball player. Anxious to rate boa! 
into small station operation. # hio | City. 
platter. Box 887, BROADCASTING | DADCAST 


In northeast? Want top man? ky 
your chance. Thoroughly experieyf scasting, 
announcer, able to build followil quate Sc 
ready to re-enter radio. Now empid y. GI 
newspaper. References. Minimum vel, Joe 
Disc if you mean business. Box Brook: 
BROADCASTING. . 
Veteran, young, willing to travel, gq ilable di 
uate of School of Radio Techniq ning 
Radio City, N. Y. Can do disc shd 
news and announcing. Wants ex 
ence. Will send disc upon request. 
891, BROADCASi ING. 


Canadian disc jockey 5 yrs. exp. 
commercial wake-up show on | 
metropolitan station, accent on ki 
Written straight and comedy 
scripts. Age 24. Married 6 mo. 
work, night club emceeing and nj 


ter-direct 





houncer. 













gressive § 
BROAD‘ 


ouncer— 
kshop. N 
the amt 

availab 


ouncer. 
s that : 


club d. j. show experience also will on requ 
anywhere in U. S. Box 892, BROS ING. 
CASTING. ‘ 


Announcer - engineer. Combinatj _— 
available: minimum $75 week. La inatior 
Brunes, 815 Union, The Dalles, Ore r experic 


Announcer, single, experienced Franci: 
phases. Specialty play-by-play spo x ava! 
College graduate. Will travel anywh ——. 
Joe Sansone, 68 High § St., Yonkers, Ny 


Early morning emcee. Eight years 
perience. Looking for station in ma 860, BE 
market to settle with family @ineer. A 
build solid listening audience. fre but 
characters, sing and draw mail. Boapcas 
tures, tape and references availag— 
Box 945, BROADCASTING 


Program director-announcer-salesny 
Go anywhere. Want to settle and g 
with station. Many years experie 
Box 943, BROADCASTING. 


Announcer, Dee-jay-College gradugpce. Des! 
four years experience 1 and 5 kgtern orr 
watters, presently employed by a ngW. Box g 
west network affiliate. Illness in fan 
necessitating move to east coast. 
floater; just a 24 year old, sin Man 
veteran, seeking employment cq ite Robe 
mensurate with his taient and exp K 
ence. Highest references available. If" ~ y- 
or personal interview. Box 939, BROMineer, 2 
CASTING. ting ex] 


Script-announcer, traffic (young " school. 


bineer-ar 
le, Ist ph 


Btition 
t class e 


ambitious, good voice, some experie ey 
will travel, swell women’s program rk. 
Box 937, BROADCASTING. Phnician. 


Afternoon housewife emcee, all mornipétience, 
all night disc jockey seeking stati0 serv 
with market of 500,000 or more. M™ clin 
New England’s highest Hooper jockf2Way, 75 
Contract with present station expi if. 
3 weeks. Jockey won't renew as — 
ief engit 
in personal interview perience 


50 kw 
Box 934, BROADCASTING. uction, 1 


Announcer—Vet, versatile, some exp@™ supp! 
ence. Graduate of Columbia Coll@fer sou 
of Radio. Seeking strong station #™ clim 
learn good radio procedure and ope avail: 
tion. Box 932, BROADCASTING. Fy. Bo 


Announcer—Recent graduate of Ra@prience 
School News, disc jockey, pop and s@—rs con 
ous. Want experience. Free to trav@rried, ; 


doesn’t like market. Only those 
terested 
or write. 


Box 931, BROADCASTING. Fler mi 
van 

Program directors? Do you need q- neh, 

announcer that is ready and able fresteg 


serve you the way you want? 0 ctor. | 
experienced with commercials, De® gq) 
casts, ad-libbing, copywriting, progr— 

production and as a bonus can the Fone? 
the console. Don't hesitate. Write 9 rehanil: 
day. Box 926, BROADCASTING. Dval mi 
Thoroughly experienced announcer W4 hg 
excellent air sales record. 23, unMbq pe. 





ried. Top personality jockey shog 
Authoritative newscasts. Person@#pineer— 
emcee. Excellent reference. Seeking Mite expe 


gressive station preferably in Mele 99  . 
politan area. Box 928, BROADCAST: 


e Telecasti 








Cont'd 
Situations Wanted (Cont'd) 


ure, dependable, staff announcer- 
scaster Friendly selling voice, ver- 
college graduate, no floater 
999, BROADCASTING. 


rience, reliability, ability. All three 
exchange for adequate salary and 
; re under experienced mangement. 
» with excellent commercial and 
experience. All replies answered 


veteran, 
‘d by pr 
-l anywigle 











ent 

ormer 
First 4 

\DCAS' 


r, Over ti 916, BROADCASTING 

backgroj 

l accept ter-director-announcer, BA, MFA, 
Sive stafie: writing, directing, announcing, 
ROADCABng, programming training; experi- 


ed; eager for opportunity. Box 910, 
iy. Play pALCASTING. 

ig. Begin yng vet. Staff announcer, 1!2 years 
aining. Hips 3 years network acting. Can 
Jus to rate board. Thoroughly trained at 
ition. Hijo City. Will travel. Box 950, 
ASTING FyapCASTING. 


nan? Hefouncer. Experience in commercials, 
—— yscasting, disc jockey and acting. 
follow duate School of Radio Technique, 


‘Ww empl y GI training eligibiltity. Will 
nimum @.)° Joe Adelmann, 452 Onderdonk 
S. Box 8 prooklyn 27, N. Y. 


jlable immediately—National award 
ning disc jockey with beaucoup 
rience. Prefers all night show on 
ressive station. Disc available. Box 
BROADCASTING. 


ouncer—Graduate Radio Drama 
kshop. Married veteran. Will travel. 
the ambition; need the experience. 
available. ‘Box 952, BROADCAST- 









ravel. Gy 
Techniq 
disc shd 
ints ex 
‘equest. 





rs. exp. 


ouncer. Morning disc jockey. Have 
s that sell. Want station in east. 
on request. Write Box 951, BROAD- 
2, BROMSTING. 

>mbinat en. 
veek, 
les, Ore, 


essen engineer-announcer, one 
ir experience, age 29, homesick for 
ienced — Francisco Bay area. Disc, photo, 
lay spopW, available 30 days. Box 786, 
1 anywh@OADCASTING. 


nkers, N 





ef engineer—Excellent references, 8 
t years gms best experience AM, FM and TV. 
n in ma 860, BROADCASTING. 


amily #ineer. AM-FM. Willing to go any- 
dience. kre but prefer south. Box 862, 
mail. HoADCASTING. 
| waa a5 : 

pineer, Ist phone. Veteran, 22, no 
adcast experience. N.Y. Radio School 
r-Salesm@quate. Will travel. Box 863, BROAD- 
e and g NG. 
experie 












ineer-announcer—Single, college de- 
. lst phone. Network affiliate expe- 
gradugice. Desires position in progressive 
ern or midwest city. Opportunity to 
jw. Box 875, BROADCASTING. 


tition wanted in mid-northwest, 
t class engineer, one year experience 
AM and FM. Television training. 
te Robert W. Auton, Webbs Cross 
Ky. 


neer, 21, single veteran. No broad- 
ting experience. Graduated NY ra- 
pung lag School. First phone. Will travel. 
cere ward Zucker, 1010 Bryant Ave., Bronx, 


rogram Ww York. 


rhnician, first ticket. No broadcast 
111 morn#Petience, but ham radio 10 years, 
ng stati lo service and musician. Prefer 
more. N@™ climate. Available now. Lloyd 
per jockeWay, 750 N. Cogswell Rd., El Monte, 
on expit f. 


view perience with last four senior opera- 
\STING.§ 59 kw broadcast. Experienced con- 
fuction, installation and maintenance. 
yme exp@ supply amy reference necessary. 
ia Coll@fer south or southwest. Must have 
station #™ climate. Require $100 per week 
and opel available housing. Married and 
NG. dy. Box 207, Hadley, New York. 


lew asf 
inte engineer at liberty. Fifteen years 


» Of Ra@prienced broadcast engineer. Two 

p and sits combination. One year chief, 
to travBrried, available after October 16 

Fler midwest. L. Winegardner, 208 
vannah, Statesboro, Ga. 

need §_ 

id ~~ terested in an engineer or technical 

vant? fector. Read ad under managerial. 

als, Der 941, BROADCASTING. 

z, progrg ae 7 

an Opel@gineer, degree, first phone, install 
Write f rehabilitate small stations. FCC ap- 

iG. _ val minimum time. Your inexperi- 

uncer wae Personnel trained for subsequent 

a patton. No permanent connection de- 

sy shof’ Reply Box 936, BROADCASTING. 


Personal 





gineer—Transmitter, studio, and re- 


— experience with 250 watt station. 
CAST 22, single. Desire position with 


tion in middlewest. Box 924, BROAD. 
STING 


casti 
OADCASTING e 


Situations Wanted (Cont’d) 


First phone-announcer, one year school, 
eight months MBS affiliate, four months 


independent. Car, single, 21, vet. De- 
siring combination, engineering or 
announcing. Available immediately. 


Box 919, BROADCASTING. 


Production-Programming, others 





WANTED 
Jobs for graduates of “California's 
Finest School of Broadcasting.” 
Young men and women thoroughly 
panne in ALL phases of radio 
roadcasting by Hollywood’s out- 
standing professionals! 
HAL STYLES SCHOOL 
OF RADIO AND TELEVISION 
8800 Wilshire Blvd. 
Appvd. for veterans 
Beverly Hills, California 
Bradshaw 21490 


NOTE: Station Managers and Program Di- 
rectors from coast to coast are satisfied 
with personne] we furnish. 











News nose with dynamic delivery snif- 
fing for job with progressive station. 
Experienced gathering, writing news, 
special events, public service. program- 
ming. Idea man, hard worker, out- 
standing academic background. Box 
904, BROADCASTING. 


Newsman-announcer—Fully experienced, 
completely versatile. Mature. sober, 
reliable. Seven years news background 


—intelligent rewrite. Seeking perma- 
nency. Prefer straight news. Box 735, 
BROADCASTING. 





Production man. Midwest only. Eight 


years experience. Complete story fol- 
lows. Box 917, BROADCASTING. 
Program director—Executive type, rich 


educational background, wide experi- 
ence as announcer, continuity director, 
programming, writing, general station 
operation. Single, 36. Box 923, BROAD- 
CASTING. 


Experienced copywriter wants position 


with progressive station. California 
preferred. Best references. Box 933, 
BROADCASTING. 

Female dynamo experienced MC, 
woman's director, promotion, etc. De- 


sires opportunity with progressive sta- 
tion. Box 946, BROADCASTING. 


Schools 


“The SCHOOL + 


RADIO TECHNIQUE 





@ NEW YORK e 
HOLLYWOOD e CHICAGO 


() 
4, 
America’s Oldest School Devoted ( 
Exclusively to Radio Broadcasting (/ 
Comprehensive Day and Evening () 
Courses in all phases of Radio / 
Broadcasting taught by Network 
Professionals. Moderate rates. (/ 
4, 
4 


Send for free Booklet B. 
Approved for G.l. Training 


WEW YORK 20, LY.: RADIO CITY, RO. Bldg. 
CHICAGO 4, ILL.: 228 5. Webesh Avense 


HOLLYWOOD 38, CALIF.: 6926 Melrose Avence 





Employment Service 





PERSONNEL 
RADIO - TELEVISION 
Station Mgers., Salesmen, Writers, Di- 
rectors, Producers, Disc Jockeys, An- 


‘ nouncers, etc. 
The Best Available 
Positions Filled Nationally 
Advertising Personnel Associates 


HARLAN ROSS 
11 E. 47th St., NYC—EL. 5-6296 











Telecasting 


For Sale 





Stations 


Fulltime 250 watt station in Florida. 
Only station in this Florida market. 
Terms can be arranged. Only qualified 
parties need answer. Box 813 BROAD- 
CASTING. 


Fulltime metropolitan station 20.000 
watts FM in city of 250,000, on eastern 
seaboard. Make offer. Box 925, BROAD- 
CASTING. 


Daytime 1000 watter with time sales 
over $200,000.00 this year, located in 
major market of well over million pop- 


ulation. Terms may be arranged to 
acquire controlling interest. Box 894, 
BROADCASTING. 


Equipment 


Webster Chicago wire recorder complete 
except spools of wire, hour capacity 
including microphone, $100—RCA wire 
recorder complete with two half-hour 
cartridges and microphone $135, both 
almost new. $225 for the two. F.OB. 
Lo-Lan Crafts Co., P. O. Box 1782, 
Hartford, Conn 


For sale—Two complete 
ducer groups with two extra 9A re- 
producers, excellent condition. Will 
give you dual spare reproducers at far 
less than the new cost without the 
spares. Broadcasters net $605.92. A rare 
bargain at $375.00. Box 812, BROAD- 


109AA repro- 


CASTING. 
Two model B-K-303 brush magnetone 
recorders. Frequency response flat 50 


to 7000 cycles. Hi-fidelity wire recorder, 
new. Two complete rolls of wire with 
each machine including spare reel. 
$1100 for the two or $600 each. These 
items are scarce and hard to obtain. 
Terms—10% with order, balance COD. 
Box 949, BROADCASTING. 


New latest model FM transmitter 10 kw 
complete with frequency and modula- 
tion monitor plus 4 bay antenna. 500 ft 





of 3', coaxial line with fitting. Write 
Box 913, BROADCASTING. 
BONDING COPPER 
GROUND WIRE 
We have a complete line of 


bonding copper and ground wire 
in stock for immediate shipment. 
Order today. Send for our price 
list if you do not have one. 


Specializing in bonding copper 
for the broadcasting stations. 


J. L. CLARK METALS COMPANY 


2108 S. Ashland 
Haymarket 4533 
Chicago 8, Illinois 




















Offices 


Now Located in the 
Washington Bldg. 


15th & Pennsylvania Ave. 


| 

|= WASHINGTON, D. C. 
— James W. Blackburn 
| 1011 New Hampshire 


Avenue 
Sterling 4341-2 


For Sale (Cont’d) 


For sale—One used 185’ Wincharger 
guyed tower, complete with tower 
lights and guy wires for immediate 
shipment. For complete details write 
Radio Station WGAA, Cedartown, 
Georgia. 


For Sale—Truscon tower—435 ft. self- 
supporting, sectionalized 169 ft. from 
top. Could be used as three 265 ft. 
guyed towers and one self-supporting 
170 ft. tower. Will support FM or TV 
antenna with top removed. $6,875.00 
f.o.b. storage site Lincoln, Nebraska. 
Radio Station KFAB. 

Lehigh tower, 187 ft. self-supporting. 
$500 takes it. WSNJ, Bridgeton, N. J 


Raytheon 250 watt transmitter com- 
plete with spare set of tubes. This 
transmitter has been in operation for 
two years and it has not lost any air 
time. Also composite studio console. 
Reason for selling increase in power. 
Save yourself some money. For details 


contact KCVR, Lodi, California. 
Collins 300C-1, 250 watt transmitter, 
Johnson antenna coupler. FCC ap- 


proved with crystal on your frequency. 





New Washington 


BLACKBURN-HAMILTON COMPANY, INC. 
RADIO STATION BROKERS 
DALLAS 


Tower Petroleum Bidg. 
Central 1177 


$1750.00. Write Ted Heithecker, KANS, 
Wichita, Kansas. 
Wanted to Buy 
FM EQUIPMENT 
Wanted—Complete used equipment 


for FM station—3 kw transmitter, 
monitors, speech input, microphones 
and turntables. No antenna or tower 
needed. 

Box 


768, BROADCASTING. 











Wanted to buy—250 watt fulltime sta- 
tion or CP. Controlling interest or 100°; 
stock. Offer complete information. Box 
908, BROADCASTING. 


New England area radio station with 
good profit potential. Box 948, BROAD- 
CASTING. 





Miscellaneous 
RADIO BROADCAST STATIONS 
BUYERS! SELLERS! 
List With Us 
Prompt Confidential Service 


NATIONAL RADIO STATION BROKERS 
5051 Sunset Blvd., Normandy 7848 
Los Angeles 27, California 











Combination engineer-announcer want- 
ed for progressive midwest 250 watt 
network affiliate. Send disc, salary ex- 
pected, all information in first letter. 
Box 636, BROADCASTING. 


Telephones 





now 


STerling 4341-2 





SAN FRANCISCO 
Ray V. Hamilton 
235 Montgomery 


Street 
Exbrook 2-5672 
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TBA Rushes Plans 
For Dec. 8 Clinic 


E. P. H. JAMES, MBS vice presi- 
dent, will serve as general chair- 
man of the annual television clinic 
to be held Dec. 8 at New York’s 
Waldorf-Astoria Hotel, under the 
auspices of Television Broadcast- 
er’s Assn., holding its annual meet- 
ing there that day. 

Following a business meeting, at 
which new directors will be elected 
to fill terms expiring at that time 
and when TBA President J. R. 
Poppele, WOR New York vice pres- 
ident, will deliver his annual re- 
port, the clinic will get under way 
at 11 a.m. Program is not com- 
pletely set as yet, but a highlight 
will be the presentation of the an- 
nual TBA awards of merit for out- 
standing contributions to the de- 
velopment of the art of television. 

Three directors will be elected 
for three-year terms, following the 
expiration of the terms of Mr. Pop- 
pele, G. Emerson Markham, WRGB 
Schenectady, and Lawrence W. 
Lowman, CBS. Three other direc- 
tors will be elected for shorter 
terms, in accordance with TBA by- 
laws specifying that when a direc- 
tor has been named to fill the un- 
expired term of an elected director 
his term shall run only until the 
next annual meeting, when the va- 
cancy shall be filled by election by 
the TBA membership. 

Two directors will be elected for 
one-year terms under this ruling— 
succeeding Noran E. Kersta of 
NBC (filling the term of John F. 
Royal, NBC) and George M. Bur- 
bach, KSD-TV St. Louis (filling the 
term of Frank Schreiber, WGN-TV 
Chicago). One director will be elect- 
ed for two years to succeed Robert 
Kintner, ABC (filling the term of 
F. J. Bingley, formerly of Philco 
Corp., now with WOR New York). 
The new TBA board will meet that 
afternoon to elect officers for the 
coming year. 





CATHEDRAL HOUR 
Religious Broadcasts Aided 
By Revision—______] 


WWJ Detroit’s St. Paul’s Ca- 
thedral Hour has undergone a re- 
vision of religious broadcasting 
technique in order to bring listeners 
a program which equals in interest 
the actual attendance at the church 
service. 

The program originates from St. 
Paul’s Episcopal Cathedral where 
eight microphones are set up in 
various portions of the church. 
Organ music, hymns and the ser- 
mon are timed in advance for the 
broadcast through the cooperation 
of the church officials. A narrator 
interpolates explanations during 
pauses in the service so that the 
radio audience can follow the ac- 
tual ceremony. 

John L. Weaver, Dean of St. 
Paul’s, believes that WWJ has 
found a way to give radio listeners 
a real church service. The station 
has received many commendatory 
messages on the improvement. 
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MEMBERS of the FM Assn.’s board of Directors pose for the cameraman: 


Front row (I to r)—Frank Gunther REL; William E. Ware, 


KFMX Council Bluffs, 


newly-elected FMA president; Marion Claire, WGNB Chicago; Dr. E. H. Armstrong, 
inventor of FM; Thomas F. McNulty, WMCP, Baltimore. 


Second row—Robert F. Wolfe, 


WFRO-FM Fremont, 


Ohio; Emil J. Hodel, WCFC 


Beckley, W. Va.; David G. Taft, WCTS Cincinnati; Everett L. Dillard, WASH Washing- 
ton, retiring president; E. Z. Jones, WBBB-FM Burlington, N. C. 


Back 


row—David Cook of Stromberg-Carlson, 


representing Lee McCanne, vice 


president, Stromberg-Carlson; Edward Wheeler, WEAW Evanston, Ill.; Ben Strouse, 
WWODC-FM Washington, D. C.; Matthew Bonebrake, KOCY-FM Oklahoma City, and 
Leonard Marks, FMA general counsel. Dr. Armstrong and Mr. Marks are not board 


members. 


Directors not pictured are Dr. C. M. Jansky, FMA engineering consultant, and Morris 


Novik, Unity Broadcasting Corp. 





FM PROMOTION 


Board to Study Basic 
Plan Next Session 


FRAMEWORK for a two-year station-manufacturer-dealer campaign, 
to promote FM on a nationwide basis, will be submitted to the next 
FM Assn. board meeting by Bill Bailey, FMA executive director. Out- 
line of the plan was given the FMA convention in Chicago, Sept. 27-29. 


If FMA members live up to 
pledves and promises volunteered 
at Chicago, the two-year project 
will get under way early next year. 
Ii was endorsed by convention vote 
but not acted on by the board. 
The members quickly absorbed a 
deficit of several thousand dollars 
at the convention and indicated 
they would support FMA’s activi- 
ties [BROADCASTING, Oct. 41. 

The new president, William E. 
Ware, KF MX Council Bluffs, Iowa, 
was directed by the board to set 
up three new committees. They 
will promote activities of members 
having newspaper affiliations, co- 
operate with set and equipment 
manufacturers and expand func- 
tions of non-commercial stations. 

Manufacturers, under revised by- 
laws approved at the convention, 
now must have at least three mem- 
bers on the board. As a move to 
develop dealer FM activities, FMA 
voted to accept dealer associate 
memberships at $25 a year, but a 
lower fee mav be considered at 
the next board session. 


A number of technical refine- 
ments in FMA’s by-laws’ were 
adopted by the membership. Lan- 
guage covering election of officers 
by the board was made more defi- 
nite. specifying that officers be 
elected at the first board session 
following a membership meeting, 
and take office immediately. 

The section covering the execu- 
tive director states, definitely, that 
the officer is responsible to the 
board. He is given added authority 
to choose staff employes, fix sal- 
aries and prescribe duties, while 
still serving as ex officio assistant 
secretary and assistant treasurer. 


cn 
¥* 





Paragraphs were added to cover 
appointment by the board of a 
general counsel and engineering 
counsel. 

A section covering the executive 
committee of five was rewritten to 
specify that at least two be actively 
engaged in FM manufacturing. Ex- 
cept for emergency actions, the 
committee’s work must be ratified 
by a board maiority. This can be 
done by mail. Named members of 
the executive committee were Mr. 
Ware, E. Z. Jones, WBBB-FM 
Burlington, N. C.; Everett L. Dil- 
lard, WASH Washington, former 
FMA president; C. M. Jansky Jr., 
Jansky & Bailey; Ben Strouse, 
WWDC-FM Washington. 

The president, or the executive 
director, acting on his behalf, can 
eall a meeting of the executive 
committee. 

Paragraph covering board pow- 
ers was revised to turn over staff 
control to the executive director. 
The presidential duties were 
changed to remove his designation 
as executive officer of the associa- 
tion. 

Dues can be paid monthly, on a 
fiscal-year basis, by active members 
enrolled prior to Jan. 1, 1949, un- 
der the revised by-laws. A section 
covering amendment of by-laws 
specifies a ballot or roll-call tabu- 
lation of the membership. FMA’s 
rolls now show 268 members. 





ELEMENTARY and advanced _ radio 
workshops in preparation of FM pro- 
grams are being offered for fall semes- 
ter by U. of California. Extension 
classes are conducted in studio of 
KCRW Santa Monica. Mrs. Gene Niel- 
son Owen, director of station, is in- 
structor 
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WJLD Takes Gre 


Denial to Co 


A CHARGE that FCC gray jeolm-H: 
an application which didn’t } 
ly exist was before the U. §, ( 
of Appeals for the District 
Columbia last week in an apy 
filed by WJLD Bessemer, Ala, 
its 850-ke fight with WTNB ¥ 
mingham. es, 

WJLD, whose application Ee hes 
the frequency was denied w er 40 cil 
WTNB’s was granted [Broape Before 
ING, Dec. 15, 1947], maintains 4 + was 
Thomas N. Beach, owner Biers al 
WTNB, swore to his applicat 4 only t 


On 


(Conti 













ition of 
g conce 
nchise 
brating 
cities. 

ring the 


before engineering portions } don’t m 
been completed. Consequently, @. true i 
appeal charges, “there never 4 is atti 
a valid application filed with §.fyl rad 
Commission by Beach.” st year 1 

WJLD raised the same con t -_ 
tions—unsuccessfully—during 4 ‘d for 
proceedings before the Com ees 
sion. . 

The appeal also charges pel tec 
FCC’s preference of WTNB on d by sp 
basis of program plans is “a fe amming 
of censorship forbidden by d now | 
statute.” is allo 

It argues that WJLD sho ddit 
have been preferred from _—o 
standpoint of Owner Geom - 
Johnston’s knowledge of stat >. 
operations, the extent of his p 4 . | 
ticipation in station affairs, : ching 


financial success of his station. J 

In the FCC proceeding, WT) - 4 
won a grant for 850 ke with 5] padeas 
day and 1 kw night in lieu of 14 i. # 
ke with 250 w. WJLD was seeki GN-TV 
the same facilities to replace §., 


































present 1400 ke with 250 _ 

WJLD’s appeal was_ filed ? ? 

Franklin K. Lane and Orville mary 

Walburn, Washington — coun holida 

FCC has 25 days in which to § — 

its brief. WTNB may interval its ~ 
in defense of the grant. 

wes ee Other } 

accoun 

UN Offers Two Record@,,..... , 


Broadcasts for UN Da Crean 


THE UNITED Nations Radio §largest 
vision, Lake Success, N. Y., is §the Chi 
fering two short recorded progra itheate: 
to all interested stations for # shows 
on UN Day, Oct. 24. The disgtse sh 
which run 13% minutes, may ough 
broadcast in their entirety or gual T 
cerpted. The programs are Repq"™ 
From the United Nations and Thi 
on These Things. 
Meanwhile Ted Cott, WNE 
New York vice president and ch 
man of the NAB Independent § 
tions Committee, is urging stati 
to use the following station breqiy 
or a variation on UN Day: “ 
Is Station , U. S. AI 
ber of the United Nations.” 


- 








New BMI Tune 


BMI has published a new @ 
called “Just for the Ride,” writ 
by Wade Barnes, Dallas ma 
of NBC Radio Recording, with 
assistance of Louis Breault, pu 
service director, WFAA Dal 
Song is termed “a natural 
broadcasters” by Carl Have 
BMI president. 
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On All Accounts 
(Conti ued from page 10) 


jcolm-Howard, shot from the 
ition of an obscure local bot- 
concern to that of a national 
nchise holder in two _ years, 
brating distributing centers in 
cities. Production - stagnated 
ring the war because of sugar 
stages, but in the post-war 
iod has increased so that an- 
er 40 cities have been added. 
‘Before the war, Dad’s Root 
sx was rated No. 3 by soft- 
inkers all over the country, sec- 
4 only to the two colas, which 
don’t mention!” Art said. “This 
s true in almost every market, 
4 is attributable mainly to suc- 
sful radio advertising after the 
st year we handled the account.” 


Art, who manages the account, 
ised for it the first known sing- 
» commercial, using the psycho- 
bical technique of repetition mix- 
with rhythm. The root beer is 
d by spot radio only—‘no pro- 
amming has ever been used”— 
d now 65% of the firm’s bud- 
is allocated to broadcasting. 

In addition to Dad’s, Art man- 
es accounts for Legion Ice 
eam, Mrs. Klein’s Potato Chips 
d the Chicago Coliseum. On 
pt. 12 he outlined the Rubin’s 





‘Hothing Store sponsorship of the 


AM-TV-FM 
Chicago, with its 
ars of Tomorrow amateur show 
to 8:30 p.m. CST) on WGN, 
GN-TV and WGNB, Chicago 
ibune stations. Major radio ac- 
unts also include Newart’s, Hol- 
d’s and Joy Candy, which uses 
mercials extensively before can- 
holidays—Christmas, Mother’s 
ny, Easter. Most of these ac- 
unts buy time locally. 


st simultaneous 


(ther Malcolm-Howard originat- 
accounts which the agency still 
rvices are Clinton Watch, Legion 
pCream and Cimino Wines. 

largest radio account after Dad’s 
the Chicago Coliseum, huge am- 
itheater used for exhibitions, 
P shows, bicycle races, rodeos and 
re shows. From Sept. 18 
ough 26 it was site of the Na- 
mal Television and Electrical 
ving Show, for which Art 


handled the intense promotional 
activity and public relations. 

Television is one of his pet pro- 
jects, and he is a charter member 
and director of the Chicago Tele- 
vision Council, for which he serves 
as chairman of the program and 
speakers committee. 

While contemplating heightened 
activity in video, Art now super- 
vises five active TV accounts: 
Rubin’s, with its WGN-TV pro- 
gram; Dad’s WBKB Chicago 
(Balaban and Katz) spots; Cook 
County Motors, WBKB spots, and 
Passtime, booklet to Chicago 
amusement centers offered by the 
Woodlawn (Ill.) Lions Club, now 
being tested on WBKB after an 
extensive newspaper and AM cam- 
paign. Cook County Motors, spon- 
soring news four times weekly on 
the video station, was scheduled 
to begin Football Scoreboard each 
Saturday after the football games. 

As for his spare time, Art just 
mulls and mutters over the fact 
that he has none. 


SPONSORED NEWSCAST 
IS AMENDED BY CBC 


REGULATIONS regarding com- 
mercial sponsorship of newscasts 
were changed by the Canadian 
Broadcasting Corp. at its board 
of governors’ meeting in Halifax, 
Sept. 24, to allow commercial an- 
nouncements at beginning and end 
of newscasts. Request for change 
was made by Canadian Association 
of Broadcasters, represented by 
James Allard, general manager. 

The regulations were amended 
to read: “There shall be no com- 
mercial announcement between the 
beginning and end of a newscast.” 
In announcing the change in the 
regulations the CBS board said it 
“felt concern about the amount 
of commercial material associated 
with newscasts on private stations 
and planned to keep a close check 
on the situation.” Previously the 
regulation permitted advertising 
relating to the sponsor’s product 
or service at the beginning of a 
newscast, but limited the closing 
announcement to mention of the 
sponsor’s name only and the news 
source. The new policy will become 
effective Nov. 1. 
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MDOT HA TT 


News 


DMNA 


OM MOOREHEAD, sports director at 

WFIL Philadelphia, and HOWARD 

JONES, heard on WFIL’s weekday 
‘Farmer Jones” program, have received 
radio blue ribbon awards from New 
Jersey State Fair at Trenton 


RICHARD E. BURRIS has joined news 
staff of WJR Detroit 

BRUCE HAYWARD, newscaster on KWK 
St. Louis, is the father of a boy 


GENE BARRY, news man of WEBR 
Buffalo, N. Y., is the father of a boy 








Johnson to Be on Ballot 


By Supreme Court Ruling 


CULMINATING a series of legal 
clashes, the U. S. Supreme Court 
last Tuesday upheld Justice 
Hugo Black’s order insuring Rep. 
Lyndon B. Johnson’s spot on the 
Texas election ballot as Demo- 
cratic nominee for the U. S. Senate. 

The Supreme Court announced 
it had refused to vacate Justice 
Black’s order reversing a Texas 
federal district court injunction 
banning Rep. Johnson’s name from 
the ballot. 

Coke R. Stevenson, opponent of 
Rep. Johnson, had been awarded 
the lower court injunction after 
Rep. Johnson had been adjudged 
winner by 87 votes. Rep. Johnson’s 
wife, Claudia, is owner of KTBC 
Austin. 








Charles Jordan to Head 
Texas’ AP Radio Assn. 


CHARLES JORDAN, vice presi- 
dent and general manager of the 
Texas State Network, Fort Worth, 
was elected president of the new 
Texas Associated Press Broadcast- 
ers Assn., which was organized 
Oct. 3 in Fort Worth. 

Officers are scheduled to meet 
soon to name a group of regional 
liaison men to coordinate sectional 
viewpoints within the state. About 
75 stations were represented. 

Other officers elected were Joseph 
M. Leonard Jr., KGAF Gainesville, 
vice president, and James Alder- 
man, WR Dallas, secretary-treas- 
urer. Al Stine, AP Midwest field 
representative at Kansas City, and 
Frank H. King, AP’s Dallas bu- 
reau chief, assisted at the meeting. 





Tower of KIBH Seward 
Destroyed by High Wind 


OPENING of KIBH Seward, 
Alaska, was delayed temporarily 
when winds of hurricane propor- 
tions destroyed the tower. The sta- 
tion was slated to start operation 
Oct. 1 

KIBH is a member of the Alas- 
ka Broadcasting System. The net- 
work’s relay station in Anchorage, 
KOQL, has started broadcasting 
18 hours daily and its reception 
throughout the area is _ being 
checked. ABS is represented by 
Pan American Broadcasting Co., 
New York. 





KEND 


(AND KFMB-FM) 


SOUS 


Ye Ue 


KFMB SELLS SAN 
DIEGO FROM THE 
“INSIDE” — MOVES 
YOUR PRODUCT IN 
—AND MOVES IT 
OUT... FAST! 


1000 watts 550 kc 


BASIC AMERICAN NETWORK 
Pacific Coast) 


SAN DIEGO, CALIF. 


Owned, Managed by JACK GROSS 
Represented by BRANHAM CO 





Availabilities 
in the 


YANKEE 


Network 


News Service 


Editions at 


8AM. * 1 P.M. 
6P.M. * 11 P.M. 


THE 
YANKEE 
NETWORK, INC. 


Member Mutual Broadcasting System 
21 BROOKLUNE AVE., BOSTON 15, MASS. 
Represented Nationally by EDWARD PETRY & CO. INC. 
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Successive B.B.M. Reports 
give CFCY 
weekly circulation of any 
commercial station east of 
Montreal 


Ask: Weed & Co. 


All-Canada Radio Facilities 


CFCY 


CHARLOTTETOWN, P.E.I. 


the largest 
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INITIAL industry-wide Television Forum 


series, 





inaugurated Sept. 15 by Screen 


Publicists Guild, Hollywood, was well attended by West Coast video leaders. L to r: 


Richard Goggin, ABC's 


Hollywood program director; 


Ronald Oxford, executive 


producer, KFI-TV Los Angeles; Hal Bock, NBC Hollwood television chief; Mal Boyd, 
chairman-moderator of panel; Don Hine, film editor, Don Lee Television, and Klaus 


Landsberg, general manager, KTLA Hollywood. Series is designed for 


members of 


radio and motion picture guilds. 


Video Implements 
Radio, Says Baker 


“TELEVISION will not kill radio 
and the motion picture any more 
than radio killed the phonograph 
record or motion picture business.” 
That statement was the crux of a 
talk by Dr. W. R. G. Baker, Gen- 
eral Electric vice president and 
head of the electronics department, 
to 120 key radio and television 
distributors at an Electronics Park 
conference Oct. 1. 

He said that although the impact 
of television is having a retarding 
effect upon the sale of expensive 
radio - phonograph combinations, 
prospects for the receiver business 
generally have not been impaired. 

In fact, Dr. Baker added, this 
retarding effect may “turn to an 
advantage, since it offers the op- 
portunity of replacing existing 
combinations with an instrument 
providing all the services—an en- 
tertainment center.” 

The need for secondary receivers 
will still exist, he continued, with 
perhaps an increase in demand for 
table models, portables, clock sets 
and other specialty receivers. 

“The broadcast networks will 
not give up to television without 
a battle,” Dr. Baker told the 
group. “We may expect better 
broadcast programs in order to 
hold the attention of the listening 
public.” 


WCRO-FM Cancellation 


THE construction 

WCRO-FM Johnstown, 
cancelled two weeks 
FCC at the request 
mittee because it 
find a suitable 


permit of 

Pa., was 
ago by the 
of the per- 
was unable to 
site for a tower 
and transmitter [BROADCASTING, 
Oct. 4]. A representative of the 
station stated they are still definite- 
ly interested in FM and when 
a site can be obtained a new ap- 
plication will be filed for FM fa- 
cilities at Johnstown. Negotiations 
are still underway for a site, he 
said, but the station did not feel 
it was proper to ask for another 
extension of the grant. 


REGIONAL NET STARTS 
IN UPSTATE NEW YORK 


UNION Broadcasting System, sub- 
sidiary of the Governor Dongan 
Broadcasting Corp., WOKO Al- 
bany, N. Y., licensee, began pro- 
gramming Oct. 4. First two affili- 
ates to take service from WOKO 
are WWSC Glens Falls, N. Y., 
and WCSS Amsterdam, N. Y. 

Cost of lines, talent, sales effort 
and promotion is shared by all 
affiliates of the new regional net- 
work, and the combination rate rep- 
resents a deliberate price conces- 
sion on the part of each affiliate, 
according to James Healey, pres- 
ident of the network. 

Gradual expansion of UBS is 
planned, and it is anticipated that 
stations in Pittsfield, Mass., and 
Kingston and Utica, N. Y., will 
join the network by Nov. 1, Mr. 
Healey said. He added that Loren- 
zen & Thompson Inc., national rep- 
resentative for WOKO, WWSC 
and WCSS, probably will represent 
UBS also. 


ADVANCE radio plans for VD Treat- 
ment Educational Campaign to run in 
New York, Nov. 8 to Dec. 7. were out- 
lined recently by Morris Novik, radio 
chairman, to luncheon meeting of 
representatives of all the city’s sta- 
tions, who were given copies of all 
scripts, transcriptions and x«nnounce- 
ments to be used. 


lowa Is Added to Ste 
Having AP Radio Gro 
REPRESENTATIVES of | 


4 Pele : a R 
stations receiving Associated py J: La ; 
: ,dle adv 
news reports have organized ndle ac 
Iowa AP Broadcasters, accor wis F¢ 
to an Oct. 4 announcement neket & 


Oliver Gramling, AP presidey 
On the executive committee , 


honsors F 
ations, Ww 


Paul Loyet, vice president : 
resident manager of WHO UNTHE! 
Moines, chairman; Ben Sandage¥ York 
KICD Spencer; Jim Bormagpunther ™ 
WMT Cedar Rapids, and Ry \MILY | 
Childs) KMA Shenandoah. Tl... pot 
. ° gints 
were chosen unanimously at ie. Radio 


suggestion of a nominating ¢ 
mittee composed of Bill CrofRDEN F 
KDEC Decorah; Art  Bapdilour trans 
WSUI Iowa City, and Herb (id Washi 
KGLO Mason City. 
A committee to study AP ng R0OMME 
reports to stations was fom NBT Ni 

with Chuck Miller, KRNT ; 
Moines, as chairman. RODIE ¢ 
harades 


BHU gency: J 


Allied Arts ire 










gency: A 






IMA 


emoires 


2:30 p.m. 
D SCHI 


Y nken Spo! 
RS. B. EATON LAWRENCE has ; 
quired sole ownership of Lawsg-l. Fri. « 
Productions, Hollywood (radio @ivency: ‘ 
duction company) with purchase F 
half interest of her partner, J. H. JO 
STON. Company name has been chan 
to Lawrence Productions. 























wn 


etwor 
EORGE 


RUTH ANNABLE, former art and A 

duction director for Bullock's, Los Mormel’s 
geles (department store chain), 
opened placement office and reg Mutua 


for artists in that city under her qmoral gr 
name. Offices are at 623 S. Westmd ter exp 
land Ave 

ormel A 


T. A. PURCELL has been appoin 
manager of Providence, R. I., office@ipECK & 
Graybar Electric Co. Inc. He succ@ 


ELLIOTT LUM, retired. Mr. Purcell gertise ed 


been with Graybar for 18 years ankee } 
JOHN A. MIGUEL Jr. has been #é4tions. 
pointed Far Eastern regional direq 


for RCA. Previous to this appointm ARY L 


Mr. Miguel was general manager 1(-10 
RCA Victor Mexicana, RCA's associag Pet IV 
company in Mexico. et I 
JOHN G. FULLER, former head iy 
sales promotion, Lens Div., Ameri dpec 
Optical Co., Southbridge, Mass., 


been appointed television section 


rector, Hile-Damroth, New York. BOBERT 
LOREN RYDER, head of Paramoff”: f ¢ 
Pictures sound department, is formgection w 


company to handle 16 mm. process 
from camera to release printing. 
will make possible service in one pl 
for independent television and 
producers. 








AFFILIATED 


WITH 

’ . 
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BBroadcasting 
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* Sales Management—WVay 10, 1947 





READING, PA.—69th U. S. MARKET 
HAS AN EFFECTIVE BUYING INCOME OF 
$268,508,000 * 


REACH THIS AUDIENCE MOST ECONOMICALLY WITH THE 
STATION THAT PROMOTES AND SELLS YOUR PRODUCTS 





NATIONAL 


REPRESENTATIVE 
WEED 
& 
co. 
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New Business 
Gro 


(Continued from page 12) 


a J. La ROCHE & Co., Los Angeles, appointed by KMPC that city, to 
nized ndle advertising and promotion. 
accor@rwis FOOD Co., Los Angeles (Dr. Ross dog & cat food), appoints 


-ment @ ket & Lauritzen, same city, to handle advertising. Company, which 


esidenft nsors Free for All and segment of Meet the Missus on many CBS 

ittee @Mations, will continue same schedule. 

— UNTHER BREWING Co., Baltimore, Md., appoints Ruthrauff & Ryan, 
Sandgmew York, to handle advertising of Gunther Premium Dry Lager. 

Borma yther will continue to use radio. 

nd Re \MILY KITCHEN PRODUCTS Co., Los Angeles (pastry mixes), ap- 

ah. Tj sints Botsford, Constantine & Gardner, same city, to handle advertis- 

ya ig. Radio participations are planned. 

Ling ¢ 

| CroffRDEN FARMS Co., Los Angeles (dairy products), purchases quarter- 
Barlour transcribed Sleepy Joe children’s series to be placed on 15 Oregon 

erb Oifnd Washington stations sometime in October. Contract is for 52 weeks. 


gency: Allied Adv., Los Angeles. 

















AP iy ROMMER’S BEER to sponsor Tuesday night wrestling matches over 
on INBT New York. Agency is Federal Adv. Inc., New York. 
vi 


RODIE & HARVIE Ltd., Montreal (flour) renewed to March 23, Radio 
harades on CKAC Monteal, and CHRC Quebec, Wed. 8:30-8:55 p.m. 


IN gency: J. J. Gibbons Ltd., Montreal. 


R. J. L. LAMBERT Ltd., Montreal (medicinal) renewed to March 31, 
emoires Dr. Lambert on CKAC Montreal, CHRC Quebec, Thurs. 8- 
30 p.m. Agency: J. E. Huot, Montreal 

DP SCHUSTER AND Co. Inc. (Milwaukee department stores) has 
nken sponsorship of Philco Football Highlights, at approximately 9:30 
m. Fri. on WTMJ-TV Milwaukee, following high school football games. 
gency: Cramer-Krasselt, Milwaukee. 


nL 


CE has 
f Laws 
(radio y 
irchase 
. H. JO) 
2>n chan 


htwork Accounts ee @ 
EORGE A. HORMEL & Co. (food products), Austin, Minn., added its 


> ta formel’s Girls Corps, Saturdays, 11 to 11:30 p.m. (EST), to 58 stations 
ro Mutual’s Southwest group, making total of 105. All-girl band and 
r her @oral group was heard first last spring on Don Lee Network, and was 
Westm@ter expanded to include Midwest and Mountain districts of MBS. 
omel Agency is BBDO, Minneapolis. 

appoin 

: — EECK & KADE Ine., New York (Pertussin, cough remedy), will ad- 
urcell Mertise each Mon., Wed. and Fri. for 26 weeks on 1:00 p.m. edition of 
ars. ankee Network News over WNAC Boston, and 22 Yankee Network 
been ations. 

volntmafARY LEE TAYLOR SHOW, now on CBS, moves to NBC Sat., Oct. 
— 3, 10-10:30 a.m., to begin its 15th season on air. Show is sponsored 


y Pet Milk Sales Corp., through Gardner Agency, New York. 













head 
4 
ame#dpeople @ @ @ 
fass., P ‘a 
ection 
york. BOBERT BENNET, sales and advertising manager of Maxwell House 
saramo’'Y: Of General Foods Corp., is in Hollywood from New York in con- 


is formmection with start of Jack Carson Show on CBS for Sanka Coffee. 
process 

ting. 
one pi 
and f 





do JID OISe, ; 
Sh 


takes four—the four 
ndiences uaranteed by 
BNX—Einglish, Yid- 

sh, German, Italian— 
») bcover ALL New York. 


tus, WBNX, New 
ork’s four-star station, 
ts the needs of all listen- 
rs... reaches all the 
eople you want to sell 
q this multi-language 
ea, 


ATIVE 


Ameruces Leading 


0 akon 


Goregn Language 
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Education Station 


Survey Available 


A STUDY of 18 of the 65 edu- 
cationally owned and operated sta- 
tions giving service in 1947 has 
been released by the National Assn. 
of Educational Broadcasters. The 
survey was prepared by George 
Willeford, graduate student in the 


radio department of the U. of 
Indiana. 
Although only 18 stations are 


covered, the survey gives a “cross- 
section” of the operation of col- 
lege, university and board of edu- 
cation owned stations. The survey 
points out, however, that the re- 
sults are not intended to present 
a necessarily desirable or approved 


set of standards for educational 
stations. 
Of the 18 stations covered, 12 


are AM and six FM. AM station 
power runs from 100 w to 5 kw 
and all but two of them are day- 
time only stations. The FM out- 
lets range in power from 250 w 
to 18 kw. 

Average operation is shown as 
eight hours daily—with a mini- 
mum of two hours and a maxi- 
mum of 16% hours. 

Salary also showed a wide vari- 
ation, running from $3,600 to 
$10,000 a year for managers. The 
average for managers is $5,580 
with other high pay personnel in- 
cluding the program director, farm 
director, chief engineer and school 
program director. A large percent- 
age of these people hold one o1 
more college degrees and _ their 
experience in radio is high—man- 
agers average 13.3 years and chief 
engineers 10.6 years experience. 


Thirteen of the stations offer 
“extremely specialized” programs 
to some degree and a majority 


devote considerable time to semi- 
classical and classical music. 
Engineering equipment, in gen- 
eral, is modern and the average 
number of studios is between three 
and four per station. All but one 


station indicated use of wire or 
tape recordings. Twelve of the 
stations have their own news 


wires and all but two are on an 
exclusive basis. 

Fifteen of the stations indi- 
cated an interest in a _ national 
educational network but doubt was 
expressed as to its practicality. 

Copies of the study are avail- 
able at 25c a copy to NAEB mem- 
bers and $1.00 for non-members. 
Requests should be addressed to 
NAEB, WOI Ames, Iowa. 


TWO ALASKAN stations, KFAR 
Fairbanks (10 kw on 660 ke) and 
KENI Anchorage (5 kw on 550 
kc) became affiliates of MBS Oct. 
1. Both stations are operated by 
the Midnight Sun Broadcasting Co., 
owned by Capt. Austin E. Lathrop, 
Alaskan industrialist. 





JOEL KUPPERMAN, mathematician on 
“Quiz Kids" (Miles Labs., Alka-Seltzer, 
One-A-Day vitamins) has earned medal 
from Chicago Park District after win- 
ning city-wide championship chess 
tourney. 


Baltimane’s 
Listening 


flabit 


MUTUAL 
BROADCASTING SYSTEM 
JOHN ELMER, President 
GEORGE H. ROEDER 
General Manager 
Exclusive National Representatives 
WEED & CO. 


New York, Chicago, Boston, 
Detroit, Atlanta, Hollywood, 
San Francisco 
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THE AVERAGE NON-MAN- 


MORE THAN 


UFACTURING INDUSTRIAL 
WORKER’S WAGE. 


ag Him 7 
Cs 


“The Voice of the Coalfield” 
HAZARD, KY. 
Represented by: T. F. CLARK CO. 
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Hos Lk, H. Brown 

BE. H. Brown Adv. Co 

Chicago, Il 

bear BH 

WCHS broadcast interviews with th’ 

GFE walkin'-talkin’ refrigerator last week 

it rolled 

around, doors 
awingin’ open 
an’ shut 
talkin’ up «a 
storm 


Grandpa 
‘Spicious” Al 
ou got ezr- 
cited an’ aim- 
ed hia coon 
gun sayin’ 
“Don’t be 
skeert folks, 
I've got th’ 
eritter cover- 
ed . « 
"spect that’s 
a good way 
t’ deacribe 
WCHS e 
If'n yer fig- 
ern on adver- 
tisin’ in Wee’ 
Virginia 

don’t be wor- 
vie@ .. - £68 
WCHS ° 
WCHS covers 
th’ entire 
area ‘round 
Charleston 
with 5000 
watts at 580 
an’ CRBS 

urs 
Algy 





WCHS 
Charleston W. Va. 











ADLEW'S GREATEST WATCH ve 
17 JEWEL © 2 PUSH BUTTON 


CHRONOGRAPH 


© WRIST WATCH 
e STOP WATCH 





© TELEMETER 
© TACHOMETER 





ATreasured } ¢ 75 
Lifetime Gift . Fe 
“4-in-1" Precision 8 oom ton 
Instrument of Un- : (formerly $71.50) 
varying Accuracy. § IDEAL for use 
@ Incabloc Shock : in sports, sci- 
Resistant Feature, Ce cence 
Sweep Second Hand, . useuuumie 
Anti- Magnetic, : radio, aviation. 
Radium Dial, Stain- al ilabl 
less Steel Back, Un- H ag yg se 

in 18K Gold 
breakable Crystal. : Case — $64.50 


8 plus 10% tax 


MAIL ORDERS (formerly $125). 


promptly filled. . 
Shipped C.O.D. or 
send check or money 
order. Address all 
mail orders to: 
ADLEW JEWELERS, 
152 W. 42 St., N. Y. 
18 (Dept.i28 ) 















Our FAMOUS 
GUARANTEE 
MONEY BACK 
IN 10 DAYS 
if not satisfied 
for any reason 





JEWELERS 


117 W. 42 St. @ New York 18 
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ANTANNAANT NAT ATTAA 


Technical f . 


myn HI Ny (Ny " HHH | | Hm 
Ca G. PIERCE has joined TV 

astaff of ABC’s Western division en- 

gineering department. Mr. Pierce was 
formerly with General Electric 
ALFRED KOEPP, of engineering staff 
of WTOL Toledo, Ohio, and BOBBIE 
KNAGGS, of station’s continuity staff, 
are to be married Nov. 13 


ROBERT BAIRD, has joined KWSC 
Pullman, Wash., as chief engineer. 
PETER CHILONI, formerly with WMOU 
Berlin, N. H., has joined WGAT Utica, 
N. Y., aS an engineer. 

GEORGE PETTERSON, facilities man- 
ager at WGN-TV Chicago, was married 
Oct. 2 to Eleanor Layden. 

DR. PETER C. GOLDMARK, CBS di- 
rector of engineering research and de- 
velopment, is author of an article on 
“Future of Science,” appearing in 
“American Magazine’ for October. 
SIX newcomers have been added to 
staff of KFI-TV Los Angeles, and three 
transferred there from KFI. DEAN 
L. DeMOSS, WALLACE B. DREESSEN, 
CHARLES W. LaFORCE Jr., EARL A. 
WILKINSON and PHILIP H. WRAY, 
have joined engineering staff; OLGA 
COURTNEY has joined art staff. Those 
transferred to television engineering 
staff are DEAN MARTIN, SAM ROLEY 
and GEORGE TOKAR. 

IRWIN H. DEMSKY, WHLI New York 
engineer, is the father of a girl 


GENERAL ELECTRIC Co. announces 
production of phonograph attachment 
to play microgroove records. Designed 
to plug into phonograph jack of two 
of company’s radio-phonograph com- 
binations (models 118 and 119), new 
unit will list for $19.95 in East. Unit 
can be attached to other phonograph 
sets. Company also announces produc- 
tion of new self-charging portable 
radio, to list for $79.95 in East as 
against $99.50 for selfcharging portable 
introduced by company more than a 
year ago. 

WALCO SALES Co., East Orange, N. J 
has developed new type of television 
glare filter, which reduces eye strain 
and excessive glare from direct view 
television screens. New filter is called 
Walco Tele-Vue Filter, and is composed 
of a specially treated plastic material 
which increases definition and con- 
trast of television images, while reduc- 
ing brightness of the light. Prices of 
new filter range from $2.95 to $6.95, 
depending on size of set 

SOUND APPARATUS Co., New York, 
has announced production of a new 
recording sound analyzer. Instrument 
analyzes complex wave from 25 to 
7500 c. p. s., and is especially useful 
for rapid and exacting analyses and 
studies of complex sounds, vibrations 
and other complex voltages, eliminat- 
ing point-by-point plotting of these 
curves. Instrument is portable and 
especially adaptable for field and lab- 








oratory use Recorder is separately 
usable as a sound, power or voltage 
level recorder 


NAB Corrects Data 
REVENUE of the U. S. broad- 
casting industry will increase from 
$357,000,000 to $383,800,00 this 
year, instead of 383,000,000 as 
originally announced Oct. 1 by 
NAB [BROADCASTING, Oct. 4]. NAB 


also corrected its figure for sta- 
tion revenue in 1948, increasing 
the gross from $286,800,000 to 


$296,800,000. 


WSOU-FM South Orange, N. J., (89.5 
mc) broadcasting to metropolitan New 
York area from Seton Hall College has 
increased its power form 250 w to 
1 kw, and is now transmitting over 
recently completed 250 foot antenna 
on the South Orange campus. 


New Jersey State Fair Blue Ribbon 
Radio Award as “Television's outstand- 
ing young singer of 1948” was presented 
to Alan Dale, DuMont baritone, on his 
Sept. 29 show, by Chris Cabot, queen 
of the fair. “The Alan Dale Show” is 
telecast, Wed., 6:45-7:00 p.m 


Feature 


(Continued from page 10) 


from Albany to Buffalo. 

Main programming policy of the 
network is to give farmers the in- 
formation and entertainment they 
want—when they want it. Robert 
Child, from GE’s WGY Schenec- 
tady, is head of the program de- 
partment and brings to the net- 
work many years of experience as 
director of farm programs. 


Special effort is made by the net- 
work to present programs at a time 
when they will reach the desired 
audience. Women’s programs are 
carried at 1 p.m. rather than 2 p.m., 
when chores usually occupy the 
time of farm women. The man of 
the house is reached between noon 
and 1 p.m. Programs for children 
come on about 4:45 p.m. 

The network programs highlight 
fine music and straight reading of 
carefully selected stories. Bonafide 
farmers and experts from the 10 
sponsoring farm organizations dis- 
cuss farmers’ problems daily. Chil- 
dren’s programs specialize in dram- 
atizations of such books as Treas- 
ure Island for one age group, and 
interviews covering farm youth 
projects for another age level. Pro- 
grams slanted for Saturday night 
dances and other gatherings also 
are presented. Market reports are 
carried throughout the day and 
any program may be interrupted 
at any time for a newsworthy re- 
port on markets or weather. 

Remote Pickups 

A trailer for remote pick ups 
makes it possible for RRN to pre- 
sent programs covering county 
fairs, on-the-spot farm broadcasts, 
farm organization meetings and 
other events. The boast of the net- 
work is that “there is no pasture 
in New York State which is not a 
broadcast point for our network.” 

The trailer, called a Nemo, was 
designed by GE and RRN engineers 
and contains a two-way radio, 3-kw 
gasoline-powered generator, public 
address system and wire recorder. 

During installation of the - net- 
work, GE two-way communications 
equipment was in use. Later, some 
of the units were modified to per- 
mit their use as remote pick-up 








It's No Bull 





ford County to make 
producing county 
Advertiser, 


And too, 


Studios and Offices 
First Nat'l Bank Bldg. 
MEADVILLE, PA. 











"VIC" DIEHM SAYS 


-—when we say there’s enough cows in Craw- 
it THE 
in Pennsylvania. 
now's the time to get your share of the 
CREAM! ($22,000,000 in retail sales in Meadville alone) . 
don't forget for one minute: 
broadcast your shows 
mote them. 


gear. Jeeps and other mobile 
ment also are equipped with 
way radios. 

The engineering staff of 19 4 
nicians is headed by Donald 
deNeuf, chief engineer. Two of 
engineers are located at each 
tion in the network, three are ¢ 
engineers traveling in the try 
and Jeeps and four handle 
master control at headquarters 

Each transmitter has a raing 
and wind-direction velocity ing 
ment on the roof. These, combj 
with other instruments, will » 
available to the U. S. Weat 
Bureau at Albany regular me 
ological observations. 


Andrew Corp. Produci 


Micro-wave Relay Ite 


ANDREW Corp., Chicago, 

nounced last week that it has p 
duced and has available 2, 4 an 
foot parabolic antennas for } 
the 960 and 2,000 megacycle 
gions, together with constant 
pedance, low loss, dielectric trs 
mission line and fittings for mid 
wave relays. 

Officials of the firm also 
nounced that a New York @ 
office has been opened at 
Seventh Ave., with J. F. White 
district manager. 


Turntable 


Ni 


IV TELEVISION Programs Inc., 

nounces sale of 46 feature films 

ABC. Films will be televised by 
in New York, Chicago, Detroit, 
Angeles, San Francisco, Boston, Ph 
delphia and Washington 


RICHARD GILBERT has _ been 
pointed recording director for Ma 
works division of Columbia Reco 
Inc., and assistant to G. LIEBERS( 
vice president in charge of division. 


ALL-CANADA RADIO FACILITIES 
Toronto, has obtained Canadian rigl 
for the Mayfair Transcription Co., E 
lywood, production “Damon Run 
Theatre.” 


MARIE AUER, senior woman at WB 
Chicago, resigned Oct. 1 from her 


5 


Mi, 


s 
& 


2& 










as electrical transcription operator. 5 


was with station since February 1931. 


leading dairy 
And Mr. 


We not only 


For further informa- 
tion write to 
Vic Diehm c/o WMGW 
or 
Robt. Meeker Assoc 
521 Fifth Ave. 
N. ¥. C. 
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rile eg 
with # Kobak Gets a Mule 
; PRESENTATION ofa 
T 19 t Georgia mule to Edgar Ko- 
onald pak, president of MBS, fea- 
a tured a barbecue given for 
each Mr. Kobak in Thomson, Ga., 
' are fy Walter J. Brown, owner 
he try ¢ WTWA Thomson, presi- 
indle Bint of WTNT Augusta, 
arters, Ga. and president and gen- 
rain g@ oral manager of WORD 
ty ing Spartanburg, S. C. Towns- 
combiy people of Thomson made 
will small donations to buy the 
Weat) mule, which was led right 
Yr mete into the gymnasium, covered 
with a Mutual blanket 
and promptly named “Mr. 
Mutual” by Mr. Kobak. All 
duci went well until the closing 
: phase of the ceremony. The 
Ite radio announcer describing 
Ago, the scene as Mr. Kobak led 
has pg the mule away put it this 
, 4anm way: “Mr. Kobak is now 
for ba leading the mule out of the 
cycle @ gymnasium—but he didn’t 
stant @ lead him out soon enough!” 
‘ie tre 
or mic 
also @ Former WSNY Staffers 
ork (fharge Contract Breach 


at 














. BLLEGING breach of contract, 
WhiteR., former WSNY Schenectady, 
. Y., sports broadcasters, Bill 


arpenter and Ed Flynn, have in- 
ituted action against the West- 
n Gateway Broadcasting Corp., 
SNY licensee. In seeking dam- 
pes Mr. Carpenter and Mr. Flynn 
aim, among other things, that 
e corporation breached an ex- 
usive contract they had to broad- 
st 1948 games of the Schenectady 
lue Jay baseball team of the 
anadian-American league. 
Mr. Flynn left WSNY last June 
join the newly-formed George 
. Nelson Inc., Schenectady ad- 
rtising agency. Mr. Nelson, pres- 
Recoment of the agency, formerly was 
IBERS@eneral manager and a director 
vision. WSNY. 
— “4 Mr. Carpenter terminated his 
Co., Hpmection with WSNY in August 
Run¥nd is now on the staff of WOKO 
lbany, N. Y. He and Mr. Flynn 
+ ¢ represented by the Schenectady 


ator. SW firm of Gordon & Gordon. 
y 1931. 
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Telestatus 
(Continued from page 18) 


tacularly, from 146 to 159 (Table 
VII). 

Not shown in the tables accom- 
panying this summary of the 
Rorabaugh TV report, but note- 
worthy among its details of the 
development of TV advertising, is 
evidence that the types of local TV 


TABLE 


advertising vary from city to city. 
Washington, for example, had six 
real estate firms using video air 
time during the September meas- 
ured week, while, except for one 
realtor TV user in New Haven, no 
other city reported any use of tel- 
evision by this type of advertiser. 

In Detroit, two politicians used 
video announcements to promote 
their candidacies for office in that 
city. 





vi 
Video Air Time—Week of September 5-11 
(Commercial) 
Hrs-Min Percent 
Programs 262:34 94.4 
Announcements 15:27 5.6 
278:01 100 % 
TABLE Vii 
Breakdown of TV Advertisers by Sponsorship of 
Programs or A Sep b 5-11 
Number Number 
Breakdown of Sponsoring Sponsoring 
Advertiser Programs Announcement Total 
Network 21 - 21 
Spot 60 67 127* 
Local 78 168 246* 
TOTAL 159 235 394* 


*Slightly more than actual number as some 
nouncements 


advertisers sponsor both programs and an 





TV Is Stage Show 
Advises Underhill 


VISUALIZE every television show 
as a stage presentation rather 
than as a program, advised Charles 
M. Underhill, CBS-TV program 
director, at the American Televi- 
sion Society last Tuesday. The 
ATS was holding its first luncheon 
meeting of the season at the Astor 
Hotel, New York. 

He also told the group to sched- 
ule for the good of the industry 
rather than for the individual sta- 
tion or network, “with thought to 
preceding and following shows,” 
offering viewers a free choice in a 
varied field. 

Other speakers were Actor Wal- 
ter Abel, television chairman of 
the Screen Actors Guild; Alexan- 
der Stronach, ABC-TV Eastern 
television program manager; Har- 
vey Marlowe, program director, 
WPIX (TV) New York; George 
Greene, WATV (TV) Newark, 
program manager; James Caddi- 
gan, DuMont program director. 

Tracing the history of other en- 
tertainment media, Mr. Abel la- 


\Mxekeazel aaa elk 























An ABC Afhliate 


rz Headley Reed—Nat’l Reps. 
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beled television a “free pass to 
entertainment, with the biggest 
bankroll in show business history 
behind it.” He scoffed at predic- 
tions of Television Research Inst. 
that movie theatres will be empty 
by 1955, pointing out that movies 
didn’t kill the theatre, nor radio 
the movies. 

Each of the speakers outlined 
his television plans. Mr. Caddigan 
gave a fairly detailed synopsis of 
the full daytime television sched- 
ule of DuMont, which, he said, is 
at present a form of “television 
research,” thus subject to many 
changes. 

The meeting closed with ap- 
pointment of new committees, 
chairmen of which follow: 

David Halpern, Owen & Chapell, 
programs; Emerson Yorke, Emer- 
son Yorke Assoc., films; James L. 
Caddigan, DuMont, and Samuel 
Tabak, Film Guide, programming; 
Ernest Marx, DuMont, allied arts; 
George Shupert, Paramount Pic- 
tures, membership; A. U. Braun- 
feld, treasurer of ATS, finance; 
Dan Halpin, RCA, affiliates; Ed- 
win F. England, NBC, research; 
M. E. Strieby, AT&T, technical; 
Jack Glenn, “March of Time,” pub- 
licity; Halsey Barrett, DuMont, 
ATS vice president, membership. 





Britain’s TV Bid 
CLAIMING to have the world’s 
best and most economical television 
system, Britain’s radio industry is 
preparing to bid for business in 
overseas countries, it was an- 
nounced at a recent London press 
conference. The first step will be 
to ship transmitters abroad, upon 
request, for demonstrations. Lord 
Trefgarne, chairman of Britain’s 
Television Advisory Committee, told 
newsmen that “any country pin- 
ning its faith to the British sys- 
tem (405-line) will be putting 
itself in the most favorable posi- 
tion to take advantage of future 
development.” 
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RECEIVE FREE 


BROADCASTING 


260-page 


MARKETBOOK 


Offer expires week of 
Oct. 11 


If you are a BROADCASTING 
subscriber on Oct. 11, or if 
your subscription is received 
during this week of Oct. 11 
you will receive as a bonus, a 
free copy of this fact-packed 
MARKETBOOK. This vol- 
ume comes with your regu- 
lar weekly edition securely 
wrapped in a_ heavy-duty 
envelope. 


SELLS SEPARATELY 
FOR $1.00 


NOW, ..and until 
the end of 


this week a regular subscrip 
tion to BROADCASTING in 
cludes: 

@ $5.00 Yearbook-1949 

@ $1.00 MARKETBOOK 
@ 52 weekly issues 


all for $7 
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1949 Yearbook (published in February) and the next 52 weekly issues. 
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J LAUNCH “New York Philharmonic 
g gb J series (starting Oct. 10, 

3-4:30 p.m.) WTOP Washington is 
scheduling local program that leads 
directly into CBS network broadcasts, 
and is buying time on WQQW, “good 
music" station in Washington, to pro- 
mote the WTOP-CBS program. Leading 
program will feature Paul Hume, music 
critic for “Washington Post,”’ who will 
discuss musical forms, instruments 
(with recorded and live demonstra- 
tions), composers and trends in easy, 
layman's language. In final five min- 
utes of 2:45-3:00 p.m. program Mr. 
Hume will annotate program to be 
played that afternoon by Philharmonic 


WTOP also plans own schedule of pro- 
motion announcements 
Mike Might 

MICROPHONES are, appropriately 
enough, theme of WBT Charlotte, 
N. C., promotion folder. Folder states 
that “WBT Blows Its Top” event oc- 
curred when station discovered its 
Hooper rating just didn’t rate for 9- 
10 a.m. segment. At least a 57% wasn't 
much of lead over network show aired 


at same time. So, WBT started its own 


“What's Cookin’?"’ for that hour and 
now, folder states, station has 172°; 
lead 

Name Foundling 


AS AUDIENCE promotion, 
Sleeve is conducting 
able name to be given foundling char- 
acter on his program. Twenty Ford 
automobiles will go to listeners sub- 
mitting best names for newest member 
of Gildersleeve household. Four cars 
are to be offered each week for five 
weeks and top winner also will receive 
$1,000 in cash. Other cash and mer- 
chandise prizes will number 700 


NBC's Gilder- 
contest for suit- 


‘Grocery Modernization’ 


VERITABLE bible of grocery 
tion, from placement of slow-moving 
merchandise to cutting down store 
noise, has been offered to midwest 
retail grocers through facilities of 
WLW Cincinnati, merchandising de- 
partment. Printed in eight four-page 
supplements, publication is inserted 
in heavy grey paper folder bearing 
title “Grocery Modernization.’ Limited 
number of folders are available to gro- 
cers who may have missed part of en- 
tire series, printed initially as monthly 
supplements to WLW's “Grocery Buy- 
Way.” from October, 1947 through June, 
1948 


informa- 


Guesswork Eliminated 


LISTENERS to WOV New York are 
getting all fish in sea because sta- 
tion's five “Audited Audiences” “Take 
the Guess Out of Buying.”’ Feature gives 
sponsors basic factual information on 
specific listening groups, “where they 
live and shop; what they earn, spend 
and buy; what they like and dislike; 
the average size of their families, and 
what they plan for tomorrow.” 


County Fair 


VISITORS to Allegheny County Free 
Fair saw KDKA Pittsburgh, Pa., in 
action. Station covered fair’s major 
events and personalities, gave listen- 
ers a chance to hear themselves on 
radio and originated special Ralph 
Edwards (“Truth or Consequences’) 
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broadcast. In addition, station gave 


away hats to visitors to keep sun out 
of their eyes. 

Pikes Peak 
COLORADO SPRINGS Transit Co. has 


joined with 
Colc., to give 


KRDO Colorado Springs, 
Pikes Peak Region more 
complete coverage of local events of 
interest. Few weeks ago KRDO gave 
Colorado Springs residents their first 
look at its new mobile studio, a con- 
verted city bus. “Bus” studio contains 
control room, interview studio, power 
unit, remote pick-up transmitters and 
wire recorders. Initial broadcast from 
mobile studio was description of ar- 
rival of pony express riders into Color- 
ado Springs for “Pikes Peak or Bust 
Rodeo”. Newest development in co- 
operative plan between KRDO and 
Colorado Springs Transit Co. is in- 
stallation of radios tuned to KRDO 
in all Transit Co. busses 

‘Campus Capers’ 

CAPERS," program idea 
entertainment, public 
service and commercial value, has been 
developed by KTOP Topeka, Kan. Pro- 
gram is built around Washburn U. 
Each week, a fraternity or sorority 
is saluted on program. Organization 
being saluted selects popular record- 
ings for full hour show, and brief 
history of organization is included in 
program. In addition, campus news of 
interest to general listening public is 
used, building up Washburn football 
games, plays, concerts, etc. Show is 
heard from 11 a.m. to 12 noon Satur- 
days. 


“CAMPUS 
that combines 


50,000 People 
TALENT Contest sponsored by WINR 
Binghamton, N. Y. and Endicott-John- 
son Corp. drew live audience of 50,000 
people, station reports. Winners of con- 
test went to New York on all-expense 
tour. Station states that because of size 
of crowd it was unable to get single 
picture of entire group, and that pic- 
tures that were taken could only be 
shots of small groups of audience. 
‘Don’t Trust to Luck’ 
DEALERS of Mid- Continent Petroleum 
Corp. and KVOO Tulsa, Okla., are 
distributing little coins with slogan 
“Don't trust to Luck, Use D-X (gaso- 
line) and hear all Tulsa Hurricane 
games over KVOO, John Henry, 1170 
k.c.,"”, on one side and complete Tulsa 
U. game schedule on other. 
Music News 


SALT Lake City music lovers are 
being kept informed about outstanding 
network and local musical programs 
by four-page booklet, “Advance Music 
News,” being issued by KDYL Salt Lake 
City. Booklet is being sent, week in 
advance of programs, to all music super- 
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| qu» x WINDMILL 


A primary essential to the farmer of the rich | 
High Plains region, the windmill is the reliable | 
| means for a consistant water supply just | 
as K-TRIPLE-X is the reliable media for you in | 
{ getting your share of the Bigger Farm Dollar 
in the High Plains wheat empire coverage 
of the Kansas, Nebraska, and Colorado Wheat 


Belt in ONE purchase. 


KXXX 


Colby, 
5000 Watts on 790 kc 
Represented Nationally By RURAL RADIO CO. 





Your 
Ph ins Sia tion 


Kansas 











visors and principals of local public 
schools, as well as to others who re- 
quest it. 


TV Bulletin 


WEEKLY publication of television news 
bulletin, distributed to dealers, local 
and national agencies, has been started 
by KDYL-W6XIS Salt Lake City, Utah. 
Bulletin is mailed, with stations tele- 
vision program schedule for week, and 
contains resume of activities in indus- 
try, as well as pertinent facts about 
local programming and operation. 


Welcome Home 


BROADCAST to welcome home Lan- 
caster, Pa.’s Olympics star, Barney 
Ewell, was recently featured over WLAN 
that city. Station not only broadcast 
reception and parade in honor of Bar- 
ney, who placed second in the 100 
and 200-meter races and was on the 
winning U. S. relay team, but also aired 
an interview with his wife. Barney and 
Barney Jr. sat in on the interview, con- 
ducted by Miss Adele Yablon, WLAN 
women's editor 


TV Promotion 


ALL-OUT drive for city-wide promotion 
and advertising, heralding debut of 
WXYZ-TV, ABC's Detroit video outlet, 
was sparked by William J. Hendricks, 
promotion manager for new station and 
its AM and FM affiliates. Window dis- 
plays and counter cards are being ex- 
hibited in more than 600 dealers’ show- 
rooms, following special briefing and 
TV closed-circuit preview at video clinic 
conducted by station. Because of suc- 
cess of newspaper campaigns before 
ABC television station openings in New 
York and Chicago, publicity in Detroit 
papers will be “lengthened and intesi- 
fied,’’ according to Ted Oberfelder, net- 
work promotion director 


Personnel 


CARL GREENE, former program di- 
rector at KSON San Diego, Calif., has 
been appointed publicity director at 
KAGH Pasadena, Calif. 


LINWOOD T. PITMAN has returned to 
WCSH Portland, Me., as public rela- 
tions director after 15 month leave of 
absence during which he served as 
Administrative Assistant to Gov. Horace 
Hildreth of Maine. 


R. WILBUR SMITH, former commercial 
manager of WNOW York, Pa., has been 
named field representative covering 
upstate New York for FM-RRN with 
headquarters in Ithaca, N. Y. Network 
is now comprised of eight FM stations. 


JOHN R. HURLEY, former television 
editor and columnist of the “Holly- 
wood Reporter,”’ has become assistant 
to PAT CAMPBELL, station relations 
director of Don Lee Bestg. System. Mr. 
Hurley previously served in press de- 
partment of CBS New York and as 
a feature writer for the “Chicago Sun.” 


BOB HARNETT, of Don Lee guest 
relations staff, has been promoted to 


assistant in program promotion de- 
partment 
ARTHUR C. SCHOFIELD, promotion 


manager of KYW Philadelphia since 
February 1946, has announced his res- 
ignation. Mr. Schofield, who came to 
KYW after completing an extensive 
market survey for WTAG Worcester, 
has made no announcement of his 
future plans. 


STEVE LIBBY, promotion-publicity 
manager of WIS WIS-FM Columbia, 
S. C., is the father of a boy, Allan Win- 
field 





ABC's “Breakfast Club” (8 to 9 a.m. 
CST, Philco, General Mills for Kix, 
Swift) and “Ladies Be Seated"’ (2 to 
2:30 p.m. CST, Quaker Oats, Toni Co.) 
moved Oct. 4 from ABC’s Merchandise 
Mart audience studios to ABC’s new 
Civic Studio, formerly Chicago Civic 
Theatre, in city’s Opera Bldg., home of 
network's TV operations. 
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TWO MILLION VIDEO § 
SALES SEEN FOR 19 


THE SALE of television receiy 
may reach 2,000,000 during 194 
the supply of picture tubes jg , 
quate, Ernest H. Vogel, mana 
of marketing, Electronics Dep, 
ment, General Electric Co., told 
recent conference of radio andt 
vision distributors at Syrac 
N. Y. 

Mr. Vogel predicted that sale 
television receivers in 1949 wy 
reach age peep ng J 1,600,009 » 
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possibly 2,000,000 if there was 
ample supply of picture tubes, Adopted | 
dustry-wide business in TV reg¢ ieecte 
ers during the next year wo as am 
amount to approximately $330, pad re 
000 at the factory level, he said, fMopted de 
Walter M. Skillman, manager te | 
sales for GE’s Receiver Divisi@ w unl. 
estimated that 70% of the Arg 
pany’s radio-television dollar y ap 
ume business next year will cof, wr | 
from video. ward Rad 
Equipment for long-playing y os 


ord phonographs will be instalifpresent © 
in a number of models schedultober 7 


for production this month and th ACC! 
instruments should be on deale 

floors in November, Mr. Skillmgjvaos De: 
said. He pointed out that a pm ~~ 
gram is being developed to per -_™ 


owners of some standard line cof! new \ 


° . . nted on 
binations and all Musaphonics _ Le 
have their record players convert# increas 


for micro-groove reproduction 


ns. and 
. . item. 
relatively low price. 
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Denver U. Script Contef::’s:;" 
Ties in With Radio Wee MOG 
A RADIO script contest, in cdf’: trom 
junction with National Rad ad 
Week, Nov. 16-20, is being hd os 
by the U. of Denver for writéipment c 
ker and 


of the Rocky Mountain region. -~ 
Russell Porter, director of Deny Foor Be 
U. radio activities, has announ AY 
that $50 will be awarded the writvaDH | 


of the 30-minute script which beg’ °° 
typifies the part radio plays krpw pg 
American life. The best 15-min oe dows 

ion da 


script will win $35. Contest dea 
line is Oct. 16. Prize-winni pplicatis 
scripts will be produced and ths of v 


corded by the university for broagntad. ¢ 

cast during National Radio Wed 
Judges are Hugh Terry, Kl OPP-F} 
Denver manager; Ken White, rad tate CP 
editor of the Denver Post, ag’ wh 
Edna Anne Taylor, publicity @yygs-r; 
rector of the May Co. cover C! 
MBD-F 
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California Time |. 
ALTHOUGH California is curren op -F 
ly only two hours behind Eag ,, - 


to 10 
Coast time—it remained on Da 








rage ter 
light Time because of the poweé nae 
shortage—network executives aif ry 
confident that a return to Standalg kw to 
Time will come in January whe 


rage te! 
: igre FI-FM 

the present California time law é 

pires. 
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FCC Actions 
(Continued from page 73) 
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receiyiyync Jacksonville, N. C.—Consent 
Ng 194@H assignment of license to Lester L. 
es is ae" AM—1010 ke 

Mana@ivgaS Decotur, Ga. — CP increase 


wr from 1 kw to 10 kw. 
APPLICATION RETURNED 
AM—340 ke 
yrip Charleston, W. Va.—CP change 
quency from 1240 to 540 ke, in- 


< Deng 
Oi. tol 
) and td 
Syrae 


ase power from 250 w to 1 kw. RE- 
at sale RNED Sept. 30. 
49 wolietober 6 Decisions . . 
),009 » DOCKET CASE ACTIONS 
@ Was AM—1490 ke 
tuoes, | dopted order accepting new en- 
eering proposal submitted Feb. 16 


V Tecel Telecolor Corp., West Springfield, 








ar woy .. as amendment to its application, 
330.0) pened record, made such amend- 
OM “Ent part thereof, and closed record. 

€ said, opted decision granting amended 

anager blication of Telecolor Corp. for new 
> Mtion in West Springfield 1490 kc 
Divisi@ w unl. 

the ¢ Argument Continued 





















Adopted order continuing oral argu- 
nt scheduled Oct. 18 to 10:30 a.m. 
y. 5, in re applications of Scripps- 
ard Radio Inc. and Cleveland Bestg. 
, Cleveland, and granted each ap- 
ant one hour’s time within which 
present oral argument. 


tober 7 Applications .. . 
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Skillm@WvHOS Decatur, Ala.—License to cover 
ta p new standard station. 
’ syn TBC Tuscaloosa, Ala.—License to 
-O pellier CP change frequency and in- 
line coll new vertical ant. with FM ant. 
honics unted on top. 
: Be CVR Lodi, Calif.—License to cover 
-onvert increase power and install new 
iction @ns. and make changes in ground 
tem. 
TCH Shawano, Wis.—License to 
er CP new standard station and 
. cify studio location as 111-113 E. 
sONTER en Bay St. 
AM—970 ke 
Wee MOG Brunswick, Ga.—CP change 
° quency from 1490 to 970 kc, increase 
» IN COiver from 250 w to 1 kw, install DA- 
| Rad ; 
ing he Assignment of License 
_ - . BWFRL Freeport, Ill.—Voluntary as- 
Writ@inment of license from Vincent S. 
egion, @ker and Gladys J. Barker, partner- 
‘ D p d/b as Freeport Bestg. Co. to 
€NVBeport Bestg. Co. Inc. 
nnoun Modification of CP 
he writ#VHDH Boston—Mod. CP increase 
hich beg? etc., for extension of completion 
e 
plays FDM Beaumont, Tex.—Mod. CP in- 
5-min ase power, etc., for extension of com- 
ast des tion date. 
pare License Renewal 
pplications filed for renewal of li- 
and tis of WTNJ Trenton, N. J.; KSFT 
yr broamtlidad, Col.; KMBC-FM Kansas City, 
io We if WSBF (FM) South Bend, Ind. 
KI CP to Reinstate 
ry; OPP-FM Ogden, Utah—CP to re- 
ite, radgtate CP which authorized new FM 
ost. & tion which expired Sept. 12. 
seity License for CP 
1clty GWHBS-FM Huntsville, Ala.—License 
cover CP for changes in FM station. 
WMBD-FM Peoria, Ill.—Same. 
FSD-FM San Diego, Calif.—Same. 
le Modification of CP 
currensRMD-FM Shreveport, La.—Mod. CP 
nd Es FM station to change ERP from 23 
to 10.82 kw, ant. height above 
on DaWenge terrain from 260 ft. to 247 ft. 
e pow@WOC-FM Poplar Bluff, Mo.—Re- 
ves fl mitted application for mod. CP 
ives | FM station to change ERP from 
Standar™ kw to 15.810 kw, ant. height above 


age terrain from 225 ft. to 190 ft. 


FI-FM Los Angeles—Mod. CP new 
Station to change ant. height above 
age terrain from 2900 ft. to 3045 ft. 


MOB-FM Mobile, Ala.—Mod. CP 
FM station for extension of com- 
ion date. 


WIK-FM Burbank, Calif.—Same. 
FM Fresno, Calif.—Same. 
GO-FM San Francisco—Same. 
VENR-FM Chicago—Same. 

WFM San Diego, Calif.—Same. 
IXYZ-FM Detroit—Same 
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MAJOR STATIONS of Buffalo were repres 
Sattler’s Dept. Store, in connection with the Food Fair held by that Buffalo, organi- 


zation. Guests and hosts included (I to r 


ented at the dinner given by executives of 


) I. R. Lounsberry, Nat Cohen, WGR; Hank 


Kelly, WBEN; R. A. Cornelius, Sattler’s; Robert Thompson, WBEN; Si King, WEBR; Rev. 


Dr. Churchill, WKBW; Charles Hahn Jr., 


Sattler's; Roger Baker, WKBW; Dick Rob- 


bins, WHLD Niagara Falls; Aaron Rabow, Sattler's, and Bill Doerr, WEBR. 


WIRE-FM Indianapolis—Same. 
WENY-FM Elmira, N. Y.—Same. 
WHEC-FM Rochester, N. Y.—Same. 
WJMJ-FM Philadelphia—Same. 
WCMI-FM Ashland, Ky.—Same. 
WMIL Milwaukee—Same. 
WNAM-FM Neenah, Wis.—Same. 
TV—198-204 mc 


WMOB-FM Starts 
THE FM operation of WMOB Mo- 
bile, Ala., ABC affiliate, was sched- 
uled to get under way last Thurs- 
day. WMOB-FM officials planned 
to duplicate the entire AM sched- 
ule from 6 a.m. to 12 midnight on 





| Eight Ask Video 
Stations of FCC 


Requests Filed After 
In Television 

DESPITE the freeze imposed by 
the FCC to halt action on televi- 
sion applications [BROADCASTING, 
Oct. 4], eight requests for new TV 
facilities were filed last week with 
the Commission (see FCC Box 
Score this page for details). At the 
same time one application, previ- 
ously filed for a new video sta- 
tion, was withdrawn because of 
the FCC freeze—that of Harbe- 
nito Broadcasting Co., Harlingen, 
Tex. 


Freeze 


Seven of the new applications 
arrived at FCC last Monday 
three for radio-movie star Harry 
L. (Bing) Crosby Jr., and four for 
Leland Holzer, Los Angeles used 
car dealer. 

All seven applications list Ber- 




















Topeka Bestg. Assn. Inc., Topeka, lie ae ‘ . . 
Kan.—CP new commercial TV station Channel 248, 97.5 me with 8.8 kw. nard Assoc. as the engineering 
on Channel 7 (174-180 mc), ERP vis. 7 ‘ J statio is owne firm and Edward Iannelli as the 
21.1 kw, aur. 10.6 kw unl. AMENDED WMOB, a Nunn static 0 - owned sngineer. O »xhibi lis eel 
to change frequency to Channel 11 and operated by Gilmore N. Nunn engineer. One exhibit, listed as 
breed = ee. a ad vis. and J. Lindsay Nunn. Station 4-A and regarding Sec. 4, page 3, 
FCC from ‘peties ‘of July 8. — , manager is D. H. Long. question 11 of FCC's form, on word 

. gramming plans and policies, is 
the same in all seven applications. 
FCC BOX SCORE It is headed “Experimentation in 
oe — Program Techniques and Techni- 
Summary of Authorizations, Applications, cal Development.” 
New Station Requests, Ownership Harbenito Broadcasting Co., ap- 
plicant for Channel 9 (186-192 
SUMMARY TO OCTOBER 7 _— me) at Harlingen and operating 
ppii- TGRS ‘re. 7T aste . its 
cond’! in _ KGBS there, requested, through its 

Class Licensed CPs Grants Pending Hearing attorney, that the application be 
AM STATIONS 1,779 3141 544 310 dismissed, without predudice, to re- 
~ 2 * a 79° 5 ma: ~ . ° 
FM STATIONS 194 123 83 on a filing after the Commission has 
TV STATIONS i 116 ‘ : " 

made its determinations as a re- 

170 are on air: 425 are on air; *22 are on air; ‘31 are on air. All licensed sta- sult of allocation hearings involv- 

UlOns A150 are Operating. ing frequencies in the low and 
TV APPLICATIONS Wichita Falls, Tex.—Leland Holzer, high band. The application had 

Albuquerque, N. M.—Leland Holzer, Channel 10, 192-198 mc, 30 kw_ visual, been filed Aug. 19. [BROADCAST- 
Channel 5, 76-82 me, 17.5 kw _ visual, 15 kw aural, antenna 199 ft. Estimated ING, Aug. 23.] 

8.75 kw aural, antenna height above cost of construction $163,337, first year Sidi &- sv. 
average terrain 3,987 ft. Estimated cost operating cost $85,000, first year in- 


of construction $179,950, first year op- 
erating cost $75,000, no estimate of 
first year income. Mr. Holzer is owner 
of a used car company in Los Angeles 
and has an AM application pending 
at Long Beach, Calif., and a TV ap- 
plication pending at San Diego, Calif. 
Filed Oct. 

Boise, Ida.—Leland 
6, 82-88 mc, 20 kw visual, 10 kw aural, 
antenna 2,961 ft. Estimated cost of 
construction $152,850, first year operat- 
ing cost $95,000, first year income not 
estimated. Filed Oct. 4. 

El Paso, Tex.—El Paso Television Co., 
Channel 7, 174-180 me, 2.94 kw visual, 
1.47 kw aural, antenna 877 ft. Esti- 
mated cost of construction $109,000, 
first year operating cost $84,000, first 
year income $70,000. El Paso _ Tele- 
vision is owned by Clyde Weatherby, 
owner of Hamilton Broadcasting Co., 
operating KCLW Hamilton, Tex., and 
is an automobile and heavy equip- 
ment dealer at Hamilton. Filed Oct. 6. 

Spokane, Wash.—Harry L. Crosby Jr., 
Channel 7, 174-180 mec, 30 kw _ visual, 
15 kw aural, antenna 2,725 ft. Esti- 
mated cost of construction $209,337, 
first year operating cost $125,000, first 
year income not estimated. Mr. Crosby 
listed his holdings as follows: 80% 
Bing Crosby Enterprises Inc., 45% 
Bing Crosby Producers Inc., 50% Bing- 
lin Stock Farm and 100% Bing Crosby 
Cattle Co. He also owns 185 shares in 
KMPC Los Angeles. Filed Oct. 4. 

Tacoma, Wash.—Harry L. Crosby Jr., 
Channel 9, 186-192 mec, 30 kw visual, 
15 kw aural, antenna 1,073 ft. Estimated 
cost of construction $209,337, first 
year operating costs $125.000, first year 
income not estimated. Filed Oct. 4. 

Tucson, Ariz.—Leland Holzer, Chon- 
nel 6, 82-88 mc, 20 kw visual, 10 kw 
aural, antenna 611 ft. Estimated cost of 
construction $140,325, first year operat- 
ing cost $75.000, first year income not 
estimated. Filed Oct. 4. 


Holzer, Channel 


Telecasting 


come not estimated. Filed Oct. 4. 


Yakima, Wash.—Harry L. Crosby Jr., 
Channel 6, 82-88 mc, 20 kw visual, 10 
kw aural, antenna 995 ft. Estimated 


cost of construction $173,337, first year 
operating cost $90,000, first year income 


not estimated. Filed Oct. 4. 
AM APPLICATIONS 
Albany, Ga.—Houston’ Broadcasters, 


1330 ke, 1 kw, fulltime. Estimated cost 
$32,400. Applicant is licensee of WDIG 


Cleveland 1300-kc Oral 


Argument Is Postponed 
ORAL ARGUMENT on Cleveland 
1300-ke case, scheduled for Oct. 18, 
was continued last week by FCC 
to Nov. 5, 10:30 a.m. Participants 


Dothan, Ala. Filed Sept. 30. are Scripps-Howard Radio Inc., 

Corning, N. Y.—John S. Booth, 1360 which operates W EWS (T V) 
ke, 1 kw, daytime. Estimated cost $20,- Cleveland d new pads « - : 
042. Mr. Booth is 33% owner and vice Aeveland and other radio stations, 


president of WCHA Chambersburg, Pa. 


and president and 39% owner of WLEA 
Hornell, N. Y. He is active manager of 
of 


WCHA and supervises management 
WLEA. Filed Sept 30. 


Cleveland Broadcasting Inc., 
locally-owned firm which is FM 
permittee there. FCC has _ pro- 
posed to grant 5 kw fulltime, di- 


» and 


Palm Springs, Calif.—William  T. = 
Smith, 910 ke, 500 w, daytime. Esti- rectional, on 1300 ke to Cleveland 
mated cost $31,463. Mr. Smith is owner . — sam ati " 
of Pacific Mill & Lumber Co. (whole- Broadcasting [BROADCASTING, July 


sale lumber business), Los Angeles. He 
has AM applications pending at Ukiah 


and Bakersfield, Calif. Filed Oct. 4. 
Ripley, Tenn.— Ripley 


cost $24,101. Ripley Broadcasting 


Broadcasting 
Co., 1400 ke, 250 w, fulltime. Estimated 
is 
owned by Aaron B. Robinson. Mr. Rob- 


19]. 

Meanwhile, the Commission also 
has scheduled oral argument for 
Oct. 26, 11 a.m., on requests of the 
Steinman interests — Keystone 


inson owns Dixie Broadcasting Co., ee ae eS 
permittee of WDXI Jackson, Tenn.; is Broadcasting Corp. (WKBO), 
50% owner of Union City Broadcasting Harrisburg, York Broadcasting 
Co. Inc., licensee of WENK Union City, 2) fo P ‘ 
Tenn., and owns 550 of 1,200 shares in Co, (WORK ), York, and Reading 
Cernith Broadcasting Co., licensee of Broadcasting Co. (WRAW), Read- 
WCMA Cornith, Miss. Filed Oct. 4. ing, Pa.—for new Class B FM fa- 
FM APPLICATIONS thitsae nT ol @) . » 
Adrian, Mich—James Gerity Jr. Cilities. FCC proposed to grant 


Channel 230 (93.9 mc), 6.95 kw, antenna 


height above average terrain 170 ft 
Estimated cost of construction $18,300 


the WKBO request but deny the 
* others on duopoly grounds involv- 


Mr. Gerity is owner of WABJ Adrian. ing other Steinman stations 
Filed Oct. 1. “AG 1; ‘ . 
Dias t Uses Citi tebe [ BROADC ASTING, July 26]. The ar- 
commercial educational station on gument was incorrectly identified 
Channel 219 (91.7 mc), 10 w, antenna as j ino s "neeedi P 
height 80 ft above ground. Estimated - involving an AM proceeding at 
cost $2,850. Filed Oct. 1. York in BROADCASTING, Oct. 4. 
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At Deadline... 





SPECIAL BMB REPORTS 
FOR 69 STATIONS COMPLETED 


BMB’s 1948 Interim Area Report showing day 
and night audiences of 69 stations in some 
300 counties and cities, is now being distributed 
to all BMB subscribers and AAAA and ANA 
members, with copies available to others at 
$2.50 each. 

Made in March at request of 69 BMB sub- 
scribers who did not want to wait for next 
year’s nationwide BMB survey, including num- 
ber of stations not on air when first national 
study was made in 1946, interim study was 
made only in counties and cities which parti- 
cipants asked to have measured and does not 
claim to report on full coverage of these sta- 
tions everywhere. 

It is intended for use in conjunction with 
1946 study. Interim report was paid for by 
participating stations and not out of general 
BMB funds. 


AT&T QUERIED ON VIEWS 
OF STRATOVISION LINKAGE 


FCC’s PROBE of AT&T and Western Union 
rates for television network relays (earlier 
story, page 27) recessed Friday to Nov. 3. 

Under cross-examination, AT&T Assistant 
Vice President John J. Hanselman said he 
thought company would not permit Strato- 
vision relay linkage of AT&T eastern and 
midwestern networks for World Series game 
from Boston if telephone company had its 
own connecting facilities available. Since it 
has no such link now, he said, interconnection 
of Stratovision and two networks would be 
allowed (see bulletin page 4). 


MBS GIVEAWAY STAND 


CLARIFICATION of MBS’ interpretation of 
what constitutes “audience buying” program 
stated Friday by Edgar Kobak, president. 
He regarded as completely acceptable pro- 
grams awarding prizes to studio audience 
participants or to those submitting material 
used on air. Programs that “bribe” listeners 
to listen for prizes rather than for entertain- 
ment, regarded by network as “not good radio 
and in long run not good for radio,” Mr. 
Kobak said. 


KTAN SALE COMPLETED 


SALE of KTAN Sherman, Tex., to newly- 
formed Sherman Broadcasting Corp. by Den- 
ison Broadcast Corp. completed, subject to 
FCC approval. Price not divulged. Euclid 
T. Fant and Tony Anthony principal stock- 
holders in bidding firm. Present owners are 
Elmer Scarborough and Joel Carroll, Fort 
Worth, and Mrs. Mary Stewart, Los Angeles. 
Otis McKenzie is manager of station, which 
began operation last December. 


WIBK HEARING DEFERRED 


WIBK Knoxville, Tenn., Friday granted pe- 
tition for redesignation of oral argument set 
Oct. 18 on recommended decision of ex-Comr. 
Clifford J. Durr to delete station [BrRoaAp- 
CASTING, July 5]. FCC continued argument 
without date. Comr. Durr held Evangelist 
J. Harold Smith “unfit” to continue WIBK 
operation. 
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RMA BOARD OKAYS PROMOTING 
U. S. TV STANDARDS ABROAD 


RADIO Mfrs. Assn. board meeting Friday 
approved proposal by joint committee of set, 
tube and transmitter manufacturers to work 
with export commission in promotion of U. S. 
standards for TV equipment in foreign mar- 
kets. Board okayed invitation to NAB and 
TBA to cooperate with RMA in contesting 
legality of Pennsylvania license tax against 
taverns operating TV sets on grounds TV is 
interstate commerce (see story page 56). 

Board also set up committee to offer Wayne 
Coy, FCC chairman, RMA cooperation in ex- 
pediting FCC decision in TV case involving 
ultra high frequencies. 


KOB ASKS GRANT 


PETITION filed Friday at FCC by KOB AIl- 
buquerque seeking removal from _ pending 
file and grant of its 4%-year old request for 
permit on 770 ke, 50 kw fulltime, in such 
manner that it and WJZ New York would be 
established as Class I-B stations each with 
50 kw power and protecting the other with 
directional array. KOB now on 770 ke with 
50 kw day, 25 kw night under special service 
authorization first granted in 1941. Licensed 
for 10 kw on 1030 ke and holder of permit 
for 50 kw on 1180 ke, KOB received SSA 
as result of international conflict problems 
arising with adoption of North American 
Regional Broadcasting Agreement. WJZ is 
licensed on 770 ke with 50 kw fulltime. 


KSL TOP REALIGNMENT 


Cc. RICHARD EVANS, assistant manager of 
KSL Salt Lake City since last January, ap- 
pointed station manager, replacing Ivor 
Sharp, named executive vice president. Other 
appointments, announced by KSL board of 
directors, were: Ralph W. Hardy as assistant 
manager and D. Lennox Murdoch as execu- 
tive assistant. Mr. Sharp joined KSL in 1938, 
later was made vice president and general 
manager. Mr. Evans with station since 1927, 
was chief engineer for several years. Mr. 
Hardy was executive assistant in charge of 
public affairs. Mr. Murdoch, with KSL for 
past 18 years, was director of station rela- 
tions. 


DETROIT TV MOTION 


MOTION filed Friday by FCC to dismiss ap- 
peal of United Detroit Theatres Corp. from 
Commission’s order of Feb. 12 denying movie 
firm’s request that its Detroit video applica- 
tion be put into comparative hearing with re- 
quest of King Trendle Broadcasting Co. for 
extension of time to complete construction of 
WXYZ-TV Detroit [BRoADCASTING, March 
1]. FCC held U. S. Court of Appeals for 
D. C., where case pends, is without jurisdic- 
tion and case should go before special three- 
judge District Court. Appeal also termed in- 
valid since 20-day period within which to 
act had long passed. 


VOTING POPULACE ANALYZED 


NINETY-FIVE million U. S. citizens will be 
of voting age by Nov. 2, U. S. Census Bureau 
estimates in breakdown of population above 
and below age 21. Bureau released tables 
covering voting population in recent Presi- 
dential years, with breakdowns by states. 


Closed Circuit | 


(Continued from page 4) 


lar WSB-TV Atlanta. His chief, ex. 
James M. Cox, understood to have ady, 
White House it would be impossible to 
lease him for campaign. 


RADIO HAS its own inside Whodunit, y,J} 
ber of broadcasters in recent negotiat; 
have been set back on their heels by y 
spokesmen who have quoted actual ing 
and earning figures. Central source is ey 
dential files of FCC. Idea advanced that 
cent separations from FCC might elimip 
possible leaks. 















TURN-ABOUT on so-called Aveo procej 
under consideration by FCC may run ; 
way: Rescind regulation requiring com 
tive bidding on station sales (since FCC ¢ 
force seller to close with anyone). Req 
advertising of all station transfers and 
new station authorizations in local pa 
on “speak now or forever hold your peg 
basis. Proposed regulation subject to comm 
and argument, may be forthcoming this mon 


UNIVERSAL International is ready to « 
sider all contract-production of television ‘ 
proposals without making formal annow 
ment. Reason for latter said to be fear 
recrimination by exhibitors. 


LONG-OVERDUE ruling on Mayflower 4 
torializing decision is irking FCC membq 
Case was decided last June [BRoapcasnij 
June 21] with instructions to lawyers to dr 
opinion. Now Law Bureau has been told 
produce forthwith. Decision in substance | 
to apply yardstick of “fairness,” thus nse 
ing no-editorializing rule and with no hg 
and fast formula on balancing pros and « 





PLEAS of broadcasters during round of N 
district meetings for per-piece privilege 
SESAC contracts were not uttered in v 
NAB general counsel, Don Petty, expected 
meet in New York with SESAC officials. N 
Music Committee also will tackle problen! 










TAGGING of approaching Mexico City hi 
frequency conference as continuance of “¢ 
electronic war aimed at U. S.” gains crede 
as world delegates converge on nation bel 
border. Latest rumble: British and Fre 
want to postpone session or bring early 
journment before any action can be taken. 


FURTHER argument by broadcasters 
FCC’s general allocation proceeding on fi 
and mobile service (see story page 29) m 
show that Commission’s proposed provisid 
for broadcast remote pickup facilities wo 
seriously hamper outside-of-studio progra 
ming. Broadcasters might have enough 4 
channels but insufficient program channels 


PARAMOUNT Pictures through Buchan 
& Co., New York and RKO Radio Pictur 
through Foote, Cone & Belding, New Yon 
looking for video shows. 


IN PLANNING stage at famed Cornell 
is project for TV production unit, probal 
to be separately incorporated, which woj 
specialize in public interest TV filming of © 
nell laboratory, research and _ agricultuy 
activities. Mike Hanna, general manager 
WHCU, Cornell’s commercial AM _ operati 
is sparking project which also encompas$ 
operation of TV station by Cornell, for wh 
application is pending. 
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RADIO'S TOUGHEST AUDIENCE CHECK 





KMBC-KFRM Team | 
Pioneers in Serving | 


Vast Trade Area | 


When KFRM went on the 
air last December 7, it was 
the first time in history that 
the government had permitted 
the operation of a broadcast 
transmitter a great distance 
from the main studios. Over 
200 miles of special circuits 
connect the transmitter, 10 
miles south of Concordia, in 
Cloud County, Kansas, with 





the KMBC-KFRM studios in 
Kansas City. 


When Governor Carlson 
threw the switch a new radio 
voice for Kansas City’s great 
trade territory was born—The 
KMBC-KFRM Team. 

“The Team,” an entirely new 
radio term, now is a household 
word to millions who depend 
on it for the best rural pro- 
gram service. Many members 
of the advertising fraternity 
have tested and studied its ef- 
fectiveness. 

A dream of Arthur B. 
Church, founder and president, 
has become a reality. With 
The KMBC-KFRM Team he 
has accomplished Kansas City 
primary trade area coverage 
otherwise unobtainable. 

Phil Evans, director of 
KMBC-KFRM Service Farms, 
and associate Ken Parsons, are 
two of the best livestock and 
agronomy experts on radio to- 
day. They deliver practical in- 
formation, as does Bob Riley, 
Who broadcasts the livestock 
markets direct from the Live- 
stock Exchange. Home econ- 
omist Betty Parker and home- 
maker Caroline Ellis assist in 
providing a great home infor- 
mational service. Erle Smith 
heads a great news depart- 
ment — tops on “hometown 
headlines,” too. Sam Molen 
sportscaster, author, is nation- 
illy recognized in his field. 
The KMBC-KFRM Schoolhouse 
programs have repeatedly 
national honors. 


won 


The entertainment field is 
not overlooked, and the KMRBC- 
KFRM program staff of full- 
time professional talent is the 
finest in the entire middle west. 

KFRM has doubled the po- 
tential listening audience of 
great program - building sta- 
tron KMBC. Together, “The 
Team” is enriching the lives | 
of the Kansas City Trade Ter- | 
ritory. 





Kansas Governor 
Reports to People 
Over Station KFRM 


Governor Frank Carlson of 
Kansas brings timely ‘“Re- 
ports to the People” of the 
State each Sunday afternoon 
at 1:30 p.m. on KFRM. The 
Governor, at KFRM inaugural 
ceremonies, stated: “With 
KFRM, the farmers and stock- 
men of Kansas have reliable 
radio service from the great 
Trade capital, Kansas City.” 











More Than 10,500 KFRM Listeners 
Respond as Mercury Hits 100 


Audience Loyalty Unprecedented 


During the two week period from July 25 through 
August 7, Station KFRM conducted an audience 
contest, resulting in an avalanche of mail from loyal 
listeners totaling 10,800 pieces. 

Despite flood conditions in the State of Kansas 
the first week, of sufficient proportions to isolate 
many communities, and a heat| centage of votes went to the 
wave the second week that} kKFRM features devoted to 
sent the mercury up to 100|agricultural activities. The 
degrees, the letters poured in.| economic factor of receiving 
The KFRM audience in their | reliable, up - to - the - minute 
response demonstrated a loy-| market and farm information 
alty that is unprecedented—/| (which aids farm families) 
and this in the lowest audienc €| was mentioned repeatedly by 
response season of the year! | contest entrants. “Interesting 

Listeners were invited to| presentation of facts” was 
write 50 words or less on “My | praised. 

Favorite KFRM program is Entertainment groups and 
“my : _..... because”.| personalities of The KMBC- 

Every ‘single program on KFRM Team received gener- 
KFRM received numerous|°US mention, too, indicating 
votes as the favorite. It is sig-| the popularity of the talent 
nificant that the largest per-| Staff. Such outstanding enter- 
tainment programs as The 
Texas Rangers, Dinnerbell 


KFRM Programs Link Rural Audience Roundup, Brush Creek Follies, 
To Trade Center and Western Roundup, _re- 


The KMBC - KFRM Team 
brings millions of listeners in 
the territory, who look to 
Kansas City as their trade 
capital, valuable service inthe 


NEBRASKA 









€OLORa00 


— KFRM 





ceived hundreds of first place 
form of market broadcasts, | votes. 

grain, poultry and produce| Quite surprising to the con- 
quotations, news and informa-| test judges was the fact that 
tional features, and good en-| several hundred entrants, al- 
tertainment. though asked to name a single 
program, chose to 
write their letter about the 
station or the entire list of 
programs carried by KFRM. 
a Many entrants stated quite 
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NEW MEXICO 


Oma 
IDESPREAD COVERAGE.. 
Shaded map shows mail response in KFRM’s summer f 
contest, together with KMBC-KFRM contours. or 


-_~ frankly that it was somewhat 
’ difficult for them to select a 
' particular favorite, since in 
! |their opinion, there were nu- 
‘ |merous programs they con- 
i |sidered outstanding. 

This splendid response to 
the contest, during a normally 
- slow season for letter writing, 
va! made further slower by the 
handicap of floods and a heat 
wave, proves clearly that 
ts us KFRM, teamed with KMBC 
has won the loyal attention of 
| millions of listeners in the 
Kansas City Trade area and 
is performing a vital service 
them. 








in Central 
and Yvestern 


Oklahoma 


AUDIENCE SIZE and composition by 
quarter-hours for all programs heard 
in 41 central and western Oklahoma 
counties were measured early this year 
in a Listener Dairy Study conducted 
by Audience Surveys, Inc. Details of 
this thorough-going study of radio 
listening are available from either 
WKY or Katz Agency representatives. 


- FAR MORE LISTENERS Morning — Afternoon — Night 


e far more listeners PER DOLLAR 


BEST BUY— WKY 


OKLAHOMA CITY 


Ownep AND OPERATED BY THE OKLAHOMA PuBLisHine Company: Tuk Dairy OKLAHOMAN OKLAHOMA CiTry TIMES THe FARMER-STOCK 


KVOR, Cotorapo Sprincs — KLZ, Denver. (Affiliated Management ) RepreseENTED BY THE Katz AGENCY. INC. 





YES! IOWA FARMERS DO 
“LISTEN WHILE THEY WORK” 


ry 

i HE 1948 Iowa Radio Audience Survey shows 
that 11.3% of all Iowa farm families “listen regu- 
larly” to non-auto radios outside their homes. 


54.6% of these Iowa radios are located in the barn! 
Thus radio advertisers in Iowa get a substantial 
bonus of listenership from farm families, during 
their working hours outside the home. .. . 


Each year since 1938, the Survey has been aimed at 
two objectives: (1) to furnish up-to-date basic in- 
formation on Iowa radio listening habits, set owner- 
ship, and station and program preferences; (2) to 
provide new information not previously gathered. 
“Extent of regular listening to non-auto sets outside 
the home,” for instance, is one of the 1948 Edition’s 
several new research achievements. 


The 1948 Iowa Radio Audience Survey is replete with 
facts that you should know about radio listening in 
Iowa. Write us—or ask Free & Peters—for your 
copy, now! 


“| 


tT 





The 1948 lowa Radio Audience Survey is a “must’’ for 
every advertising, sales, or marketing man who is interested 
in the Iowa sales-potential. 


The 1948 Edition is the eleventh annual study of radio listen- 
ing habits in Iowa. It was conducted by Dr. F. L. Whan 
of Wichita University and his staff, is based on personal in- 
terview of 9,224 Iowa families, scientifically selected from 
the city, town, village and farm audience. 


As a service to the sales, advertising and research professions. 


WHO will gladly send a copy of the 1948 Survey to anyone 
interested in the subjects covered. 


W lhl © 


+ for \|OWA PLUS + 


DES MOINES .. . 50,000 WATTS 
Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 
FREE & PETERS, INC., National Representatives 





INTENSIVE 
COVERAGE 
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DAYTIME 





2,539,420 audience fami- 
lies in 567 counties in 16 














eat 








states. 

Daytime 

No No. Radio Audience 

Level States Counties Families Families 
50° -100% 5 163 2,759,060 1,863,130 
25% - 49% 9 140 1,093,450 470,410 
10% to 24% 16 264 1,192,110 205,880 
Total BMB Audience 567 5,044,620 2,539,420 





3,411,890 audience fami- 
lies in 1,438 %4 counties in 





33 states. 
Nighttime 
No. No. Radio Audience 
Level States Counties Families Families 
50% to 100% 5 203 3,266,280 2,379,810 
25% to 49% 24 30744 1,258,060 432,000 
10% to 24% 33 928Y; 3,749,650 600,080 








Total BMB Audience 11,4387 8,273,990 3,411,890 


Listening to WLS is widespread . . . but con- 
centrated in the rich Midwest. For almost 25 years, folks 
in this leading industrial and agricultural market place 
have depended on WLS... for news, for entertainment, 
for up-to-the-minute markets, for all the information and 
services that radio can bring them. This long association 
has led to a listener loyalty unsurpassed in Midwest 
America. And upon listener loyalty depend advertising 


results. 


The 


PRAIRIE 


FARMER 


STATION 
CHICAGO 7 
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Daytime BMB Map, WLS 







































] t 
rag a 
C 4 
N. DAKOTA 4 
MINNESOTA ? 
‘ 3 
2 
S$. DAKOTA 
:\ (t N.Y. 
Oowa s 
NEBR - 
W. VIRGINIA 
KANSAS museums 
_- VIRGINIA 
_———— 
N. CAROLINA 
OKLAHOMA 
ARKANSAS 
S$. CAROLINA 
GEORGIA 
TEXAS LOUISIANA 
‘ 
FLORIDA 
: 








Counties 


Counties 


Counties 
listen to 


WO 


Ae Clear Chianrnel Stetion | 


890 KILOCYCLES, 50,000 WATTS, AMERICAN AFFILIATE. 
REPRESENTED BY JOHN BLAIR AND COMPANY. 


listen to WL 


listen to WLS 


in which 50% to 100% of the radio families 


in which 25% to 49% of the radio families 


. 


in which 10% to 24% 
WLS. 


of the radio families 





The 1948 MARKETBOOK 








of 
WLs 
= 
HIS publication is designed as a service. It is, 


= 


in a phrase, a radio market guide tailored to 


4 





SP 


the requirements of the buyers of radio time. 


Ae . 
(a RS - 
+ 


It supplies in accessible form, and between 
two covers, uniform data on the radio markets of the 
nation. 


The contents of the MARKETBOOK, county by 
J county, and broken down into city subdivisions, are the 
product of careful research. Latest available statistics, 
\. gathered from reliable sources, are used. “Ihe advertiser 
or agency buyer who heretofore has found it necessary 
to consult a number of source books, will find the basic 
data he requires for market selection in this single volume. 


In 1942, BROADCASTING published a special market 

supplement, based upon the U. S. Census of Radio 

Homes. ‘There has been no other authentic publication 

P of radio market data since that date. BROADCASTING 

plans to publish new editions of the MARKETBOOK as 

\ new data become available. At least a year is expected 
| to elapse before the next MARKETBOOK appears. 


i I e Edit ors 
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-New York, 


uz = pte 


The New Station in the Big Market is WNBC — new in 
larger audience ...in finer programs and progressive 


olicies ...in industry reputation and effective performance. 
y re} | 





50,000 WATTS 660 Ke. 
Represented by NBC SPOT SALES 


NATIONAL BROADCASTING COMPANY 
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WN 5 GREAT 


MARKET 1)44 


4.5% MORE 


Radio Families 


now in the BMB daytime area of 


KYW 


PHILADELPHIA 


The 50,000-watt signal of KYW, Philadel- 
phia’s NBC affiliate, reaches populous markets 
in southern Pennsylvania, New Jersey, and 
Delaware. BMB counties: 44 nighttime, 40 
daytime. 





























And in the Television Market 
WBZ-TV oRINGFIELD 
m, 
BOSTON BOSTON & 9 siitein Oe 
goo-wat py almost’. 4i7 
brings popular video shows, of both NBC net- WBZ, -_ Spring - MB countie 
work and local origin, to a fast-increasing and aot w Engia® ‘ 
audience in an 80-mile-diameter-area center- cent of @ 63 pightume- A 
ing in metropolitan Boston. daytime: pies 


Page 4 © October 11, 1948 BROADCASTING @ Telecasting 


























For those who want more for their advertising dollar, here’s news! In number 
of daytime radio homes in their areas, Westinghouse stations now give sponsors 
a bonus potential ranging up to 16 percent and more. These increases are based 
on a comparison of the 1948 BMB “‘radio-family”’ figures with the correspond- 
ing figures for 1946. They indicate a constantly growing market for advertisers 
on Westinghouse stations. . thus, a bigger value for your advertising budget. 
Our national representatives have the details, plus up-to-the-minute data on 


availabilities. 


cr 


‘w) WESTINGHOUSE RADIO STATIONS INC 







% 
KDKA - KYW - KEX - WBZ - WBZA - WOWO - WBZ-TV 


National Representatives, NBC Spot Sales, except for KEX; for KEX, Free & Peters 


10 TIMES 


More Power 


vastly increases tne daytime 
and nighttime areas of 


KEX 


PORTLAND, OREGON 


Serving one of the nation’s two fastest- 
growing regions, KEX has increased its 
power from 5,000 watts (1946) to 50,000 
watts (1948). Mail returns indicate tre- 
mendous increase in audience. ABC affili- 
ate. Oregon’s only 50 kw. station. 
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SOURCES OF MATERIAL USED IN MARKETBOOK 





FIGURES in BROAD- 
CASTING’S special Marketbook issue 
are the latest complete official list- 


contained 


ings obtainable from all available 
sources. 

Sources of data for the various 
classifications in the order in which 
they appear in the issue are as 
follows: 

(1) STATE MAPS: Based on the 
Yearbook 
brought up to date. 

(2) AM, FM AND TV STA- 
TIONS: Most recent available in 
FCC’s Information about 
AM stations is through Aug. 10. 
FM and TV stations are through 
Aug. 30. 

(3) TOTAL FAMILIES, PER 
CENT RADIO, AND RADIO 
FAMILES: State, county and city 
figures were obtained from BMB. 


BROADCASTING map 


files. 


Sources for the other 17 state clas- 
sifications are as follows: 
Population: U. S. Census Bu- 


reau, Department of Commerce. 


Number of Business Concerns: 
Dun & Bradstreet, New York. 

Domestic Urban Electric Con- 
sumers: Edison Electric Insti- 
tute, New York. 

Private & Commercial Pas- 
senger Auto Registrations: Fed- 
Works Agency, Public 
Roads Administration. 

Business Telephones: FCC. 

Residential Telephones: FCC. 

Nonagricultural Employment: 
U. S. Department of Labor, Bu- 
reau of Labor Statistics. 


eral 


Total Income Payments to In- 
dividuals: U. S. Department of 
Commerce, Office of Business 
Economics. 

Per Capita Income Payments: 
U. S. Department of Commerce, 
Office of Business Economics. 

Sales of U. S. Savings Bonds 
(Series E): U. 
Dept. 

Bank Deposits: U. S. Treas- 
of the 


S. Treasury 


ury Dept., Comptroller 
Currency. 


Drug Store Sales: Drug 
Topics, New York. 

Gross Postal Receipts: U. S. 
Post Office Dept. 

Total Private Construction: 
U. S. Dept. of Commerce, Office 
of Domestic Commerce. 

Private Residential Building: 

U. S. Dept. of Commerce, Of- 
fice of Domestic Commerce. 

Private Nonresidential Build- 
ing: U. S. Dept. of Commerce, 
Office of Domestic Commerce. 

Farm Construction: U. S. 
Dept. of Commerce, Office of Do- 
mestic Commerce. 

(4) DATA ON CITIES: Families 
and radio families from BMB;; lis- 
available from 
Hooper, Nielsen, Conlan and Pulse. 
(5) COUNTY FACTS: BMB on 
total families and radio families: 


Telephone Homes: U. S. Dept. 
of Commerce, Bureau of the 


teners surveys 


Census. 
Employment: U. S. Dept. of 
Commerce, Office of Domestic 


Commerce. 


Taxable Payrolls: U. S. Dept. 
of Commerce, Office of Domestic 
Commerce. 

Bank Deposits: Bureau of the 
Census. 

Retail Sales: Through special 
arrangements made by BrRoap- 
CASTING with the publishers of 
Sales Management, we are privi- 
leged to reprint the exclusive 
county estimates of retail sales 
for the calendar year 1947 which 
are a part of the 19th annual 
Sales 
Buying Power published May 10, 
1948. 
protected by copyright and must 


Management Survey of 


These estimates are fully 


not be used in printed promotion 
or advertising without securing 
consent from Sales Management, 
386 Fourth Ave., New York 16, 
= # 
(6) TELEPHONE SERVICE 
GROWTH: Figures on principal 
cities of the nation were obtained 
from AT&T. 








ruacousle~W 


@ Where a superior piece of equipment is doing a better j 
miliar little figure of Pan and the word Panacoustic. 


@ Manufacturers of fine Audio Equipment. 
Presto and other Famous Audio and electronic equipment. 


@ We use this fine equipment in our operation of Washing- 
ton’s Oldest and largest Recording Studios. 


@ Serving as Washington's studios for stations and regional 
networks of The Nation. 


WASHINGTON, DISTRICT of COLUMBIA 


Distributors of 


Telephone: STERLING 3625 





HUTY 


ob, you'll find the fa- 
It means better quality! 
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' What 
counts 

in 
Washington 


No station has a longer, more complete 
or better record of service to the Washington area than 


WRC—dominant station of the capital area. 





NATIONAL BROADCASTING COMPANY 
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(Have these words “‘costs less”? vanished from the language? 


Almost... yet not entirely. ) 


‘Today virtually the only commodity that still costs less than 


in 1939 is the American consumer himself. 


‘Today an advertiser by carefully choosing his medium can buy 
circulation (that is, customers) for considerably less than he could 
in 1939. Nowhere, for example, has the cost of a customer 


dropped more than in network radio, (sce “svvertisine & sexiive,” way 1948) 
And nowhere in network radio does he cost as little as on CBS. 


Today an advertiser’s dollar spent on CBS delivers from 8% to 
57% more listeners than on any other network. For the second 
year in a row, CBS sponsored programs have again averaged 
the lowest cost per thousand families in all network radio 


—13% lower than the average for the other three networks. 


Today “costs less” may be two words inaudible in most places 
throughout the land, but they can be heard in Radio, 


and most distinctly on the Columbia Broadcasting System. 





— where 99,000,000 people gather every week. 
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Among 200 leading cities of the United States 


HONOLULU IS 40: 


in population, 48th in retail sales, 27th in food group 


sales, and 17th in drug store sales. And, surprisingly 


enough, the Territory of Hawaii surpassed all of the 


states in effective buying income per family according 


to sales management’s estimates for 1948. Hawaii offers 


you a strong, stable, growing market with completely 


modern distribution radiating from one major trade center— 


Honolulu. To reach every part of this market, you need 


only one radio station—KULA. Maintaining mainland 


broadcasting standards . . . staffed by popular island 


personalities plus the star attractions of ABC ... KULA, 


with its clear channel and unequalled power, gives you 


thorough coverage of Hawaii. 


FOR INFORMATION ON THE 
HAWAIIAN MARKET—FOR 
RATES FOR “ONE STATION 
COVERAGE” OF HAWAII SEE 


October 11, 1948 


Ne WATTS «© 699 KILOCYSLES © age arFLiAT® 
PACIFIC FRONTIER BROADCASTING CO., LTD 


STUDIOS—1525 KAPIOLANI BLVD. HONOLULU, HAWAII 





A B C or AVERY KNODEL, Inc., National Representatives 


NEW YORK © CHICAGO @ SAN FRANCISCO e@ LOS ANGELES 
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MARKET POTENTIAL Predicted Gross Gauges Station 


By DR. VICTOR J. ANDREW 
Andrew Corporation, Chicago 


The accompanying table lists for 
each county in the United States 
the retail sales for 1947, the pre- 
dicted available gross billings for 
the broadeast industry for 1951, and 
the gross billings considered neces- 
sary for support of the broadcast 
stations now existing in the county. 

It is recognized that no such data 
as this can replace intimate local 
knowledge of a community and the 
operation of radio stations in it 
when making a business decision. 
Nevertheless this data which per- 
mits accurate comparison with 
other communities by measuring 
them all with a standard yardstick 
should be a valuable additional aid 
in understanding the present opera- 
tions and future prospects of in- 
dividual broadcast stations. 

Following are some of the pos- 
sible uses for this data. 


Selecting a Community 

Where the available gross billings 
for 1951 are greater than gross bill- 
ings necessary for existing station 
it is assumed that the difference can 
be made available for support of an 
additional station. This difference 
should be at least $100,000 (shown 
as 100 in the table) for a new small 
station, and should be at least $800,- 
000 for a television station. For 
quick reference, all counties show- 
ing a difference of $100,000 or more 
are marked (*) 

Weighing the Prospects 

The gross billings necessary for 
the proposed station may be added 
to the gross billings necessary for 
existing stations. The gross bill- 
ings available should exceed this 
amount. The percent by which it 
exceeds it is an indication of the 
economic climate in which the new 
station will be operating. 

Before making final use of this 
data for a particular community, 
the data here presented should be 
corrected for construction permits 
granted since the effective data 
here used, and if possible for appli- 
cations before the FCC which 
seem likely to be granted. The 
method of correcting will be made 
clear in the section later explaining 
the derivation of this data. 

Note that the published column 
of gross billings available is for the 
year 1951. It includes some predic- 
tion of the growth of the industry 
and of the community. As a fur- 
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PREDICTED gross billings through 1951 in each community form the 
basis upon which Dr. Andrew calculates profit opportunities for stations 


in each market in the country. 


The exhaustive computations employed 


in the yardstick included population trends and other factors that rea- 


sonably could be assumed to affect the figures. 
nation’s foremost radio engineers, was born in 1902. 


The author, one of the 
He won his Ph.D. 


degree from the U. of Chicago after graduation from the College of 


Wooster, Ohio. 


At the Illinois university he served as assistant to Prof. 


Arthur H. Compton while they were engaged in cosmic ray research. 
Dr. Andrew served Doolittle & Falknor and Westinghouse Electric Co. 
as radio engineer for Signal Corps Radio Labs. at Fort Monmouth before 


establishing his own firm in 1936. 


He now heads Andrew Co., Chicago, 


a firm specializing in engineering and manufacturing of antenna systems 


and equipment. 


In an article published in BROADCASTING Aug. 2 he 


visualized a billion dollar gross for radio in 1957. 





ther check on a community where 
a new radio station is planned, it is 
recommended that gross billings 
available in 1947 be calculated to 
see whether it is enough to support 
the existing stations and the pro- 
posed new station. 

The gross billings available in 


1947 is calculated by multiplying 
retail sales in 1947 by 0.0043. 

The possibility of gross billings 
from surrounding counties should 
be considered. Where surrounding 
counties do not have radio stations 
of their own, a substantial part of 
the gross billings as tabulated in 


this article might be obtainable by 
a station in the county being 
studied. 


Weighing the Future 


A prospective purchaser may find 
value in noting the ratio of gross 
billings available to gross billings 
necessary for existing stations. 

Some measure of the success of 
management of existing stations 
may be found by comparing the 
actual 1947 gross billings of a sta- 
tion operating alone in a county 
(or the sum of all stations in the 
county) with the predicted gross 
billings available in 1947. 


Trends 


The national trends of population 
and other factors affecting broad- 
easting have been discussed thor- 
oughly by the author [BROADCAST- 
ING, Aug. 2, page 22]. In the 
course of this study certain internal 
geographic trends of retail sales 

(Continued on page 12) 





DEPT. STO 


DEPARTMENT store sales in the 
St. Louis Federal Reserve district 
were 19% higher in the four weeks 
ending July 10, 1948, than in the 
corresponding period a year ago, a 
July 15 report of the Federal Re- 
serve System’s Board of Governors 
reveals. 

The gain in the St. Louis district 
was the highest of the 12 in the 
nation, followed closely by the At- 
lanta district with an 18% gain and 
the Dallas district with 16%. 

For all of 1948 up to July 10 as 
compared with last year up to that 
time, the Dallas district led with 
13% gain, St. Louis was second 
with 10%, while the Cleveland, At- 
lanta, and Kansas City districts 
tied for third with 9% 

The Boston district was the only 
one in the nation to show a gain 
for the one week ending July 10 
over that week last year. After 
Boston with 1% gain were Chicago 
and Dallas with no change. 

For the month of May 1948 com- 
pared to May 1947, the Minneapolis 
district led with an 8% rise. Within 
the district, Duluth-Superior had 
a 13% boost, Minneapolis 8% and 
St. Paul 3% 

The Kansas City and Dallas dis- 
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trict tied for second with 6% gains. 
In the Kansas City district, Tulsa’s 
gain of 20% was the greatest, with 
Wichita’s 9% second. In the Dallas 
district, Houston was tops with an 
18% rise, while San Antonio had 
T% 


DEPARTMENT STORE SALES, 


F SALES Gains Reflected in 1948 


For the period January-April 
1948, the Dallas district led with a 
12% rise, with top honors in the 
district again going to Houston 
which had a 25% gain. The Phila- 
delphia district was second for this 
period with an 11% gain. 


BY CITIES 


Percentage Change from Corresponding Period a Year Ago 


Federal Reserve District Jan.- Month of ————_——— 


and City Apr. May 
UNITED STATES + 8 + 3 
Boston District + 2 —4 
New Haven, Conn. + 3 — 5 
Boston, Mass. 2 — 5 
Springfield, Mass. 7 —1 
Providence, R. I. 1 — 5 
New York District__ + 6 + 2 
Newark, N. J. = + 5 + 4 
Buffalo, N. Y.- +12 + 1 
New York, N. Y._---_ +'5 +1 
Rochester, N. Y.-----. +11 + 3 
Syracuse, N. Y.- = —1 
Philadelphia District_ +11 + 5 
Philadelphia, Pa. + 8 + 3 
Cleveland District —- _ +10 + 3 
Akron, Ohio --- _+7 5 
Cincinnati, Ohio + 8 1 
Cleveland, Ohio  -- +11 + 3 
Columbus, Ohio - -- +11 + 8 
Toledo, Ohio -- +10 + 4 
Pittsburgh, Pa. --- -_+7 +4 
Richmond District -.... + 5 0 
Washington, D. C. -~+5 — 6 
Baltimore, Md. -- ._+3 —5 
Atlanta District osece | + 3 
Birmingham, Ala. --. +12 +11 
DS. WE. cmannenen +7 +1 
Atlanta, Ga. --- ---_ + 8 + 4 


(Continued on pe 


Week ending —— 
June 12 June 19 June 26 July 3* July 10* 


1 +21 7 1r+28 <i 
=—_ § +18 +11 84-27 +3 
—13 + 8 =i 13 +16 
aay +18 +11 28 Rr 
0 +29 123 27 14 
ay +16 2 16 1-10 
0 +16 -¢ 22 mle 
—} +20 4 +-31 ae 
i +13 4 r+34 + 1 
0 +17 10 138 —{} 
19 117 12 r+37 5 
+ 4 L 5 in 2 36 —12 
+4 +17 +6 +29 — 2 
4 170 or +7 29 ae 
=~ jf +23 +10 +29 ne 
=a 1-15 2 +-29 —_—® 
a +21 +12 -19 ie 
<a +-20 3 r+26 a 
a +31 12 -30 4 
— § 1.26 8 +22 nas | 
+6 +25 14 1-37 ie 
43 +11 0 r+39 —-§ 
+3 +14 + 5 1-48 —fi 
am. 9 + 5 ie 29 — = 
+1 +32 +12 r+29 a 
~ 3 145 +28 +-60 2 
re +21 3 +96 nl 
—2 +28 8 r+22 —10 
wge 260) 
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(Continued from page 11) 


have become very apparent. In the 
base years used for this study, 
namely 1946 and 1947, the greatest 
increases in retail sales were in the 
agricultural states. 

The continued expansion of the 
Pacific Coast States is very marked. 

Another significant phenomenon 
is the increase in certain large 
cities in isolated locations, where 
they draw an increased amount of 
trade from the small communities 
within 200 miles. This is conspicu- 
ous in Arizona where retail sales in 
the two largest cities increased 
about 50% during the year, and in 
nearly all of the rest of the state 
small decreases occurred. Another 
outstanding example was Kansas 
City and St. Louis, where the sur- 
rounding area showed a substan- 
tial increase in retail sales due to 
farm prosperity, but the retail sales 
of these two cities nearly doubled 
in the year. This phenomenon is 
believed to be the result of increas- 
ingly widespread use of post war 
automobiles in 1947 and consequent 
driving to the big city, even though 
it may be a 400 mile round trip, to 
do the family shopping. 

This trend toward the large shop- 
ping centers seems likely to con- 
tinue. It suggests importance to 
the local merchant in such cities of 
radio stations with a primary cov- 
erage radius of 100 miles or more. 
An alternative commercial possi- 
bility is use of small community 
radio stations in the surrounding 
area. Such stations might well con- 
sider grouping themselves so they 
can offer a package deal to the big 
city merchant. 


Method of Derivation 


This study is based on counties 
rather than cities because the data 
available on retail sales in counties 
is more complete, and because the 
sphere of influence of a radio sta- 
tion corresponds more closely to a 
county than to a city. 

Retail sales have been used as 
the basis for measurement of each 
county. Since broadcasting lives 
on advertising, this is considered 
the best measure of income avail- 
able to the broadcast industry. In 
a previous article [BROADCASTING, 
Aug. 2], disposable personal in- 
come was used for a somewhat sim- 
ilar basis for measuring the possi- 
bilities of the industry. These two 
bases substantially parallel each 
other. 

All values in this aritcle are 
stated in 1947 dollars, due to the 
statistical method used in the cal- 
culations. Further inflation after 
1947 should have a substantially 
equal effect on both income and 
expense of a station, so should not 
affect the conclusions based on this 
article. 

The values tabulated for retail 
sales in 1947 are taken directly 
from Sales Management, May 10, 
1948.’ The total retail sales for the 
US in 1947 were $117,594,174,000. 
Total gross billings were $500,900,- 


000. The ratio is 0.0043. We 
therefore assume that in each 
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county in the United States, the 
available gross billings for the 
year 1947 ceuld be found by multi- 
plying the retail sales of the county 
by 0.0043. 

The reader who decides now to 
build a new radio station can hardly 
hope to have it in profiable opera- 
tion before 1951. That year has 
therefore been selected as the basis 
for study of available gross bill- 
ings. To predict the future, the 
rate of change of retail sales in 
each county between 1946 and 1947 
was noted. It was assumed that 
further change will continue in the 
same direction, but at only half the 
rate of this base year. From this 
data, the retail sales of the county 
in 1951 was predicted. 

The available billings in 1951 are 
assumed to be directly proportional 
to the retail sales in 1951. A multi- 
plying constant was chosen which 
gives a total of $732,000,000 gross 
billings available for all countries, 
an amount predicted for the year 
1951 for the entire industry. 

The table does not show the retail 
sales for 1951. This figure can be 
found by multiplying the available 
gross billing for 1951 by 167. 

The calculations for each county 
include the effects of total popula- 
tion growth in America, and in- 
ternal shifts of population and of 
buying habits. But the effect of 
inflation is avoided, and we still 
speak only in “1947 dollars.” 

Having predicted available gross 
billings in 1951, we next need to 
know how much of this money is 
required for continued operation of 
the stations already existing in the 


community. For this purpose the 
following allowances have _ been 
made: 


For each AM station of less than 

5 kw, $100,000. 

For each AM station of 5 kw or 

more, but less than 50 kw, 

$300,000. 

For each AM station of 50 kw, 

$800,000. 

For each FM station affiliated 

with an AM station, nothing. 

For each FM station operated 

independently, $100,000. 

For each TV station, $800,000. 

It is seen that this study treats 
the entire broadcast industry, AM, 
FM and TY, as a single entity, 
supported by one source of income, 
namely advertisng. Non-commer- 
cial stations have been omitted in 
the tabulation. 

The stations considered in this 
table as existing stations are those 
in operation or holding construction 
permits or conditional grants on the 
following dates: 

For AM stations, April 15, 1948. 

For FM stations, Jan. 1, 1948. 

For TV stations, Aug. 12, 1948. 


Limitations of Analysis 


No allowance has been made in 
these calculations for the following 
factors: 


1. The substantial variations in 
cost of doing business in dif- 
ferent parts of the United 
States. 


2. The variation in cost of ope- 
rating a station of the same 
power between a small town 
and the large city. 

3. The great variation in size and 
consequent cost of operations 
of different stations of the 
same power and under the 
same circumstances due to the 
differing policies of the man- 
agement. 


This data has the greatest sig- 
nificance for medium sized and 
small communities which are not 
suburbs of large cities. The data 
almost uniformly shows that the 
large cities can support many more 
stations. This fact is exaggerated 
by failure to recognize that cost of 
doing business in the large cities is 
higher. 

The economic life of a suburb is 
so distorted from the normal city 
pattern that the meaning of the 
data is largely lost here. The 
broadcast industry has always 
found the center city far more at- 
tractive than the suburb, and it is 
recommended that on economic 
grounds, all suburbs should be 
omitted when considering a site for 
a new station, and the correspond- 
ing center city studied instead. 


ALABAMA 
Gross 
Billings 
Neces- 
Retail Gross sary for 


— Billings Existing 
951 Stations 


947 1 
County(City) in 31, 000" in $1,000 in $1,000 


Autauga 5,264 45 0 
*Baldwin 

(Fairhope) 18,056 154 0 
Barbour 

(Eufaula) 11,120 95 100 
Bibb 7,025 60 0 
Blount 8,533 73 0 
Bullock 6,036 52 0 
Butler 

(Greenville) 11,659 100 100 
Calhoun 

(Anniston) 39,692 289 200 
Chambers 

(Lanet) 11,300 97 100 
Cherokee 4,725 41 0 
Chilton 

(Clanton) 10,923 94 100 
Choctaw 4,563 39 0 
*Clarke 

(Jackson) 12,575 108 0 
Clay 5,030 44 0 
Cleburne 4,995 43 0 
Coffee 

(Enterprise) 10,195 86 100 
Colbert (Mus- 

cle Shoals) 18,559 159 100 
Conecuh ,827 59 0 
Coosa 2,730 23 0 
Covington 

(Andalusia) 22,612 196 100 
Crenshaw 7,221 62 0 
Cullman 

(Cullman) 20,931 179 100 

ale 5,605 48 0 
Dallas(Selma) 29,913 256 200 
*De Kalb 

(Wetumpka) 12,881 110 0 
*Elmore 

(Wetumpka) 12,253 105 0 
Escambia 

(Brewton) 18,559 159 100 
*Etowah 

(Gadsden) 59,537 599 400 
Fayette 7,905 68 0 
Franklin 8,857 76 0 
Geneva 9,702 83 0 
Greene 5,731 49 0 
Hale 5,724 49 0 
Henry 6,043 52 0 
Houston 

(Dothan) 27,452 235 300 
*Jackson 

(Scottsboro) 12,126 104 0 
*Jefferson 

(Birming- 

ham) 517,348 6,020 3,800 
Lamar 5,803 50 0 
Lauderdale 

(Florence) 25,763 220 200 
Lawrence 5,103 44 0 
*Lee(Opelika) 15, = 301 200 
Limestone 11,463 98 0 

1 Retail Sales Soures s opr gnted 1948 
by SALES MANAG NC.; fur- 


ther reproduction a licensed. 
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Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
194 1951 Stations 
County(City) in $1,000' in $1,000 in $1,000 
Lowndes 4,923 42 0 
Macon 9,647 83 0 
*Madison 
(Huntsville) 44,272 456 300 
Marengo 
(Demopolis) 11,373 97 100 
| Marion 7,492 64 0 
Marshall 
(Albertville) 19,421 167 100 
*Mobile 
(Mobile) 169,183 1,780 1,000 
Monroe 10,294 89 0 
*Montgomery 
(Mont- 
gomery) 125,181 1,890 700 
Morgan 
(Decatur) 29,517 252 200 
Perry 7,851 67 0 
Pickens 7,941 68 0 
Pike (Troy) 15,793 135 100 
Randolph 7,780 67 0 
| Russell 11,337 97 0 
St. Clair 10,743 92 0 
Shelby 9,792 0 
Sumter 7,437 64 0 
Talladega 
(Talladega) 24,002 205 300 
Tallapoosa 
(Alexander 
City) 16,438 141 100 
Tuscaloosa 
(Tuscaloosa) 50,038 477 400 
*Walker 
(Jasper) 26,679 229 100 
Washington 3,522 30 0 
Wilcox 6,323 54 0 
Winston 5,642 48 0 
ARIZONA 
Apache 4,385 8 0 
Conchise 
(Douglas) 26,983 138 200 
Coconino 
(Flagstaff) 18,776 96 200 
Gila(Globe) 16,022 53 100 
Graham 
(Safford) 8,713 36 100 
Greenlee 6,353 28 0 
*Maricopa 
(Phoenix) 273,322 3,040 2,300 
Mohave 9,050 32 0 
Navajo 13,773 44 0 
*Pima 
(Tucson) 107,035 1,090 500 
Pinal 
(Coolidge) 21,025 170 100 
Santa Cruz 
(Nogales) 10,849 86 100 
Yavapai ° 
(Prescott) 21,193 119 100 
Yuma(Yuma) 24,679 307 300 
ARKANSAS 
Arkansas 
(Stuttgart) 15,623 133 100 
| *Ashley 
(Crossett) 11,731 127 0 
Baxter 3,067 33 0 
Benton(Siloam 
Springs) 17,046 184 300 
Boone 
(Harrison) 10,596 114 100 
*Bradley 
(Warren) 9,909 108 0 
Calhoun 1,989 22 0 
Carroll 5,446 59 0 
*Chicot 
(Dermott) 10,355 112 0 
Clark 
(Arka- 
delphia) 11,898 129 100 
lay 8,756 95 0 
Cleburne 3,328 36 0 
Cleveland 2,658 29 0 
Columbia 
(Magnolia) 14,742 160 100 
Conway 8,254 90 0 
*Craighead 
(Jonesboro) 28,316 353 100 
Crawford 8,86 96 0 
*Crittenden 2,343 256 100 
West 
Memphis) 20,349 256 100 
*Cross 
(Wynne) 9,741 106 0 
Dallas 8,422 92 0 
*Desha 
(McGehee) 10,298 112 0 
Drew 8,347 91 0 
*Faulkner 
(Conway) 11,246 122 0 
Franklin 4,982 54 0 
Fulton 1,674 18 0 
Garland(Hot 
Springs) 43,604 600 900 
Grant 3,364 36 0 
Greene 
(Paragould) 12,455 135 100 
Hempstead 
meee) 15,242 166 100 
Hot Spring 7,306 79 0 
Howard 8,087 88 0 
*Independence 
(Batesville) 11,488 124 0 
Izard 2,231 24 0 





(Continued on page 14) 
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(Continued from page 12) 
ARKANSAS Continued 


Gross 
Billings 
Neces- 
Retail Gross sary for 
Sales Billings Existing 
194 1951 Stations 
County (City) in $1,000' in $1,000 in $1,000 
*Jackson 
*" (Newport) 12,287 133 0 
} *Jefferson 
1 (Pine Bluff) 47,589 602 200 
Johnson 6,600 71 0 
Lafayette 6,693 72 0 
Lawrence 7,844 85 0 
*Lee 
(Marianna) 9,574 106 0 
Lincoln 4,016 44 0 
Little River 5,762 62 0 
*Logan 
(Paris) 9,388 101 0 
*Lonoke 
(England) 13,514 146 0 
Madison 2,027 22 0 
Marion 1,302 14 0 
*Miller 
(Texarkana) 25,948 307 0 
*Mississippi 
(Blytheville) 54,586 642 100 
Monroe 7,770 84 0 
Montgomery 3 082 23 0 
} Nevada 7,770 84 0 
| Newton 1,115 12 0 
Ouachita 
(Camden) 17,640 192 100 
Perry 1,320 14 0 
*Phillips 
(Helena) 24,656 268 100 
Pike 3,624 39 0 
*Poinsett 
(Trumann) 15,596 169 0 
Polk 8,180 88 0 
Pope 
(Russellville) 11,618 126 100 
Praire 4,145 45 0 
*Pulaski 
(Little 
Rock) 196,444 2,520 900 
Randolph 5,911 64 0 
*St. Francis 
(Forrest 
City) 15,596 168 0 
| Saline 7,194 77 0 
Scott 4,851 51 0 
| Searcy 2,120 23 0 
| *Sebastian 
(Fort Smith) 63,307 748 600 
Sevier 5,335 58 0 
Sharp 2,064 22 0 
Stone 1,432 15 0 
*Union 
(El Dorado 45,974 540 100 
Van Buren 1,802 19 0 
*Washington 
(Fayette- 
ville) 30,470 367 100 
*White 
(Searcy) 14,982 162 0 
Woodruff 8,550 93 0 
Yell 6,562 71 0 
CALIFORNIA 
| *Alameda 
(Oakland) 853,826 3,150 800 
| Alpine 145 3 0 
Amador 6,670 20 0 
*Butte 
(Chico) 56,700 468 300 
Calaveras 6,670 30 0 
Colusa 11,117 63 0 
*Contra Costa 
(Richmond) 206,786 5,850 100 
Del Norte 5,559 37 0 
*El Dorado 
(Placerville) 14,452 113 0 
*Fresno 
(Fresno) 279,049 2,235 1,700 
*Glenn 
(Willows) 15,565 120 0 
*Humboldt 
(Eureka) 54,476 328 200 
*Imperial 
+ (ElCentro) 62,258 415 300 
*Inyo 
(Bishop) 13,341 110 0 
*Kern 
(Bakers- 
field) 205,674 2,090 500 
*Kings 
(Hanford) 41,135 331 100 
*Lake 11,117 133 0 
Lassen 
(Susanville) 15,565 91 100 
*Los Angeles 
(Los 
Angeles) 4,622,519 33,500 12,100 
*Madera 
(Madera) 25,571 231 0 
*Marin 
(San Rafael) 62,258 520 200 
Mariposa 5,559 48 0 
Mendocino 
(Ukiah) 30,017 285 200 
*Merced 
| (Merced) 58,923 558 300 
| *Modoc 
| (Alturas) 11,117 179 0 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; fur- 


ther reproduction not licensed. 
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Gross 


Billings 
Neces- 
Retail Gross sary for 
Sales’. Billings Existing 
1947 1951 Stations 
County(City) in $i, 000' in $1,000 in $1,000 
Mono 1,112 6 0 
*Monterey 
(Salinas) 112,287 913 200 
*Napa(Napa) 41,135 415 100 
Nevada 
(Grass 
Valley) 18,900 133 100 
*Orange 
(Santa Ana) 181,215 1,035 100 
*Placer 
(Auburn) 34,464 250 0 
Plumas 12,229 90 0 
*Riverside 
(Riverside) 151,198 1,510 1,400 
*Sacramento 
(Sacra- 
mento) 295,726 3,100 1,100 
*San Benito 
(Hollister) 13,341 120 0 
*San Bernardino 
(San 
Bern- 
ardino) 237,915 2,060 1,100 
San Deigo 
(San Diego) 502,511 1,800 2,600 
*San Francisco 
(San 
Fran- 
cisco) 1,267,397 8,800 5,700 
San Joaquin 
(Stockton) 213,456 1,580 1,500 
*San Luis Obispo 
(San Luis 
Obispo) 50,028 443 300 
*San Mateo 
(Burlin- 
game) 163,428 1,800 300 
Santa Barbara 
(Santa 
Barbara) 106,728 652 600 
*Santa Clara 
(San ya 262,374 1,740 1,300 
*Santa Cru 
(Santa Cruz) 66,705 490 300 
Shasta 
(Redding) 35,576 190 100 
Sierra 1,112 1 0 
*Siskiyou 
(Yerka City) 30,017 171 0 
*Solano 
(Vallejo) 95,611 1,520 100 
*fonoma 
(Santa Rosa) 96,723 548 100 
*Stanislaus 
(Modesto) 124,517 1,250 200 
Sutter 
(Yuba City) 14,452 163 100 
Tehama 
(Red Bluff) 16,677 104 100 
Trinity 3,335 41 0 
*Tulare 
(Visalia) 123,405 1,085 400 
Tuolumne 12,229 65 0 
*Ventura 
(Ventura) 85,604 714 400 
*Yolo 
(Woodland) 33,353 287 100 
*Yuba 
(Marysville) 36,688 389 200 
COLORADO 
Adams 11,519 75 0 
Alamosa 
(Alamosa) 14,085 92 100 
*Arapahoe 
(Englewood) 24,362 173 0 
Archuleta 1,977 13 0 
Baca 3,545 23 0 
Bent 5,196 34 0 
*Boulder 
(Boulder) 35,513 271 100 
Chaffee 9,200 60 0 
Cheyenne 1,895 12 0 
Clear Creek 4,118 27 0 
Conejos 4,624 30 0 
Costilla 1,766 11 0 
Crowley 3,318 21 0 
Custer 93 6 0 
Delta 12,009 78 0 
*Denver 
(Denver) 527,459 3,440 2,000 
Dolores 686 4 0 
Douglas 2,124 14 0 
Eagle 3,889 25 0 
Elbert 2,026 13 0 
*El Paso 
(Colorado 
Springs) 74,784 540 300 
Fremont 
(Canon City) 14,689 96 100 
Garfield 9,673 63 0 
Gilpin 997 6 0 
Grand 4,477 29 0 
Gunnison 5,540 36 0 
Hinsdale 131 1 0 
Huerfano 
(Walsenburg) 10,718 70 100 
Jackson 1,519 10 0 
*Jefferson 
(Golden) 18,759 122 0 
Kiowa 1,487 10 0 
Kit Carson 5,050 33 0 
Lake 8,873 58 0 
La Plata 
oe 14,755 96 100 
*Larime 
(Fort Collins) 37,210 283 100 
Las Animas 
(Trinidad) 22,368 145 200 





Gross Gross 
Billings Billings 
Neces- Neces- 
Retail Gross sary for Retail Gross sary for 
— = Existing = = Existing 
Stations 947 1951 Stations 
County(City) in $i. "000! in si, 000 in $1,000 | County(City) in $1, 000* in $1,000 in $1,000 
Lincoln 4,919 32 0 Holmes 2,089 13 0 
Logan Indian River 7,158 43 0 
ee 4 17,107 112 100 ———- 
esa(Gran (Marianna) 12,449 75 100 
Junction ) 33,937 203 200 Jefferson 3,157 19 0 
’ — 806 5 0 aseyette 1,096 7 0 
offa ake 
(Craig) 4,885 32 100 (Leesburg) 20,067 121 200 
oer mecca 6,797 44 0 Less Fort 
ontrose yers) 17,859 107 100 
o{memtvees) 13,316 87 100 Leen h 
organ (Tallahassee) 25,135 151 400 
(Fort Levy 4,520 27 0 
—™ 15,947 104 0 paverty 607 4 0 
ero adison 5,883 35 0 
(La Junta) 20,484 130 100 Manatee 
ead on 2 0 em) 20,259 122 100 
ar . 0 arion 
Phillips 4,184 27 0 (Ocala) 22,127 132 100 
— 752 5 0 — 4,624 28 0 
rowers onroe 
Me yale 10,391 68 100 iw West) 7,899 47 100 
ueblo assau 5,128 31 0 
(Pueblo) 75,510 562 700 Okaloosa 
Rio Blanco 2,598 17 0 (Crestview) 4,950 30 100 
_ a ie 4 0 oe 2,179 13 0 
ou 1 0 range 
Saguache 3,202 21 0 (Orlando) 105,629 830 1,000 
San Juan 1,372 0 Osceola 6,136 37 0 
San Miguel 2,206 14 0 *Palm Beach 
Sedgwick 4,820 32 0 (West Palm 
Summit 1,046 0 Beach) 126,954 1,160 500 
Washington 3497 33 Sia, “ * : 
ashington t inellas(St. 
*Weld Petersburg) 150,073 1,290 1,600 
(Greeley) 43,512 352 200 *Polk 
Yuma 8,365 55 0 me) 92,077 770 200 
utnam 
(Palatka) 12,079 73 100 
CONNECTICUT *St. Johns(St. 
i | ugustine) 17,222 211 100 
“Fpinhela 06 SSeevest 
port) 486,263 2,470 oo =| gonteien 60 kane 2 ar 
*Hartford _ Sarasota j 
, (Hartford) 528,698 2,570 2,100 (Sarasota) 21,801 132 100 
Litchfield Seminole 
(Torrington ) 76,053 471 200 (Sanford) 14,864 89 100 
*Middlesex r 
(Middle Sumter 3,602 22 0 
anneal Suwannee 
Pe 53,127 336 0 (Live Oak) 7,336 44 100 
(New aven Taylor 5,721 34 0 
Haven) 500,592 2,680 _— 1,800 vole 1,265 a 0 
oe London (Daytona 
(New a 
_,London) 122,898 580 so | woe?) aoe “ ay 
(Rockville) 18,447 117 © | amneten San = . 
*Windham 7 8 » 
(Williman- 
tic) 50,956 337 0 GEORGIA 
Appling 3,725 27 0 
DELAWARE Atkinson 1,313 10 0 
Kent Bacon 3,331 24 0 
(Dover) 23,862 53 100 a ll 822 6 0 
‘Wilming- (Milledge- 
fon) 179,409 620 ‘1,400 ae Oo “i = 
ussex Ss x 
(Milford) 44,772 160 i = 5,186 38 0 
| 7 Cartersville) 9,336 68 100 
. en 
DISTRICT OF COLUMBIA | “Gitzgeraia) 8,352 61 100 
Washington 904,435 3,430 5,500 Berrien 4,446 32 0 
1 
ginmacen ) ag 7 600 
eckley 3 0 
FLORIDA | Brantley 1/083 8 0 
Alachua Brooks 
gi Gainesville) 20.001 176 400 (Quitman) bi 4 46 100 
aker 3 13 0 ryan ; 1l 0 
*Bay(Panama Bulloch 
City) 35,732 212 100 (Statesboro) 13,849 102 100 
Brediord 4,002 24 0 _ rate 56 0 
revar utts bs 28 0 
(Melbourne) 15,369 92 100 Calhoun 3,151 23 0 
*Brownard Camden 2,625 19 0 
(Fort Candler 4,054 30 0 
Lauderdale) 52,815 416 300 Carroll 
Calhoun 2,772 17 0 (Carrollton) 12,224 89 100 
cute gg 8 | Shas, eB 
~itrus 0 *harlton i 0 
Clay 2,194 13 0 Chatham 
Collier 3,349 20 0 (Savannah) 116,559 920 900 
Columbia Chattahoochee 460 3 0 
aiigke City) 9,070 54 100 eo = S : 
ade nerokee ‘ 
(Miami) 443,245 3,270 3,500 Clarke 
De Soto 5,765 34 0 (Athens) 30,963 225 200 
—. 3,660 22 0 pot A Hert o : 
uva ayton 2 
(Jackson- Clinch 2,149 16 0 
ville) 264,871 2,150 2,300 *Cobb - 
*Escambia (Marietta) 22,585 225 100 
(Pensacola) 66,965 608 500 Coffee 
Flagler 1,364 8 0 (Douglas) 9,779 71 100 
fan eo — ” 0 | CAMbultriey 15,719 115 100 
adasden ou rie » a 
(Quincy) 14,656 88 100 Columbia 1,296 9 0 
Gilchrist 1,452 9 0 Cook 4,742 35 0 
gunges a 1» } yo ) 12,159 89 100 
u 3, ewnan " 
en 2ee8 8 0 —" 1,083 8 0 
ardee ’ 0 ris 
Hendry 3,957 24 0 (Cordele)  y 848 94 100 
Hernando 3,853 23 0 Dad 1,034 8 0 
Highlands . 6,759 41 0 Dawson 246 2 0 
illsboroug i A 
(Tampa) 173,791 ‘1,280 900 (Continued on page 16) 
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Thanks* 


we're starting 
our third 


year... 





*K To the loyal audiences of over 450 (as of September 14) 
Subscriber Stations in almost as many markets..... To their clients and advertising agencies 
who know good buys when they hear them (29 programs of all kinds.)..... To their staffs who 
make our 3500 tunes and top-name artists “buy words” in broadcasting..... From the artists and staff 
of Capitol Transcriptions. For the Complete Story of this Top Star, Low-Budget Broadcasting Aid, 
Write Capitol Transcriptions, Dept. 1011, Sunset and Vine, Hollywood 28, California 
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(Continued from page 14) 


GEORGIA Continued 





Gross 
Billings 
Neces- 
Retail Gross sary for 
Sales Billings Existing 
1947 1951 Stations 
County(City) in $1,000' in $1,000 in $1,000 
Decatur 
. (Bainbr idge ) 9,895 72 100 
! *De Kal 
(De ad ) 35,216 211 100 
Dodge 6,267 46 0 
Dooly 4,135 30 0 
Dougherty 
(Albany) 38,278 279 200 
Douglas 3,249 24 0 
Early 7,170 52 0 
Echols 279 2 0 
Effingham 2,265 17 0 
Elbert 
(Elberton) 8,024 59 100 
Emanuel 8,82 64 0 
Evans 3,< 25 0 
Fannin 2,38 17 0 
Fayette 1, 11 0 
Floyd 
(Rome) 45,935 376 500 
Forsyth 1,722 13 0 
Franklin 5,727 42 0 
} Fulton a 
| (Atlanta) 574,372 4,500 5,500 
Gilmer 1,986 15 
Glascock 903 7 0 
Glynn 
(Brunswick) 19,559 143 100 
Gordon 7,745 57 0 
Grady 7,318 54 0 
Greene 4,545 33 0 
Gwinett 7,498 55 0 
Habersham 6,366 47 0 
Hall 
(Gainesville) 23,159 181 200 
Hancock 3,412 25 0 
Haralson 5,415 40 0 
Harris 2,248 16 0 
Hart 
(Hartwell) 2,576 19 100 
Heard 1,165 9 0 
Henry 3,642 27 0 
Houston 4,200 31 0 
1 Irwin 3,298 24 0 
Jackson 6,433 47 0 
| Jasper 2,921 21 0 
| Jeff Davis 2,576 19 0 
Jefferson 6,514 48 0 
Jenkins 4,020 29 0 
Johnson 3,708 27 0 
Jones 1,264 9 0 
Lamar 4,135 30 0 
Lanier 1,591 12 0 
Laurens 
(Dublin) 11,749 86 100 
Lee 1,394 10 0 
Liberty 2,264 17 0 
Lincoln 1,591 12 0 
Long 738 5 0 
Lowndes 
| (Valdosta) 21,053 140 300 
Lumpkin 1,115 8 0 
McDuffie 
(Thomson) 3,922 29 100 
McIntosh 1,970 14 0 
| Macon 4,873 36 0 
| Madison 2,511 18 0 
Marion 1,937 14 0 
Meriwether 5,611 41 0 
Miller 2,445 18 0 
Mitchell 7,417 54 0 
Monroe 4,365 32 0 
Montgomery 1,970 15 0 
Morgan 
(Buckhead) 3,889 66 100 
Murray 2,347 17 0 
Muscogee 
(Columbus) 86,127 697 600 
Newton 
(Covington) 7,318 54 100 
Oconee 706 5 0 
Oglethorpe 2,248 15 0 
Paulding 2.510 18 0 
Peach 5,611 41 0 
Pickens 2,888 21 0 
p Pierce 4,627 34 0 
Pike 1,970 14 0 
Polk 
(Cedartown) 13,405 98 100 
Pulaski 4,512 33 0 
Putnam 3,528 26 0 
Quitman 443 3 0 
Rabun 3,101 23 0 
Randolph 5,218 38 0 
Richmond 
(Augusta) 80,386 740 900 
Rockdale 3,035 22 0 
Schley 1,313 10 0 
Screven 5,825 43 0 
Seminole 3,282 24 0 
Spaulding 
(Griffin) 18,804 138 100 
Stephens 
(Toccoa) 6,482 47 100 
| Stewart 3,413 25 0 
j Sumter 
(Americus) 11,421 84 100 
| Talbot 1.657 12 0 
Taliaferro 1,115 8 0 
Tattnall 4,595 33 0 
Taylor 3,298 24 0 
Telfair 5,038 37 0 
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Gross 
Billings 
Neoes- 
Retail Gross sary for 
— Billings Existing 
1951 Stations 
County(City) in $1. 000' in $1,000 in $1,000 
Terrell 
(Dawson) 5,498 40 100 
Thomas 
(Thomas- 
ville) 17,492 128 200 
Tift 
(Tifton) 12,963 94 100 
Toombs 
(Vidalia) 8,302 61 100 
Towns 360 2 0 
Treutlen 2,329 17 0 
*Troup 
(La Grange) 36,365 436 100 
Turner 4,135 30 0 
Twiggs 1,264 9 0 
Union 706 5 0 
Upson 
homaston) 10,550 77 100 
Walker 9,697 71 0 
Walton 8,335 61 0 
Ware 
(Waycross) 21,133 155 100 
Warren 2,706 20 0 
Washington 7,516 55 0 
Wayne 5,448 40 0 
Webster 772 6 0 
Wheeler 1,231 9 0 
White 820 6 0 
Whitfield 
(Delton) 18,197 1 33 100 
Wilcox 2,887 21 0 
Wilkens 5,333 39 0 
Wilkinson 2,840 21 0 
Worth 4,545 31 0 
IDAHO 
Ada 
(Boise) 73,711 650 700 
Adams 1,704 13 0 
Bannock 
(Pocatello) 42.774 380 500 
Bear Lake 5,987 45 0 
Benewah 4,285 31 0 
*Bingham 
(Blackfoot) 13,257 100 0 
Blaine 6,122 47 0 
Boise 1,096 8 0 
Bonner 9,398 66 0 
Bonneville 
(Idaho 
Falls) 35,204 304 300 
Boundary 4.689 36 0 
Butte 1,096 9 0 
Camas 843 6 0 
“Canyon 
(Nampa) 42.011 393 200 
Caribou 2,277 1 0 
Cassia 
(Burley) 12,242 88 100 
Clark §22 4 0 
Clearwater 5,921 45 0 
Custer 2,479 19 0 
Elmore 4,857 37 0 
Franklin 
(Preston) 7,201 55 100 
Fremont 6,696 51 0 
Gem 7.9 61 0 
Gooding 7.7 63 0 
Idaho 8s 69 0 
Jefferson 5, 39 0 
Jerome 7,§ 61 0 
Kootenal 
(Coeur 
d'Alene) 17,018 130 100 
Latah 
(Moscow) 154 100 
Lemhl 45 0 
Lewis 28 0 
Lincoln 21 0 
Madison 52 0 
Minidoka 56 0 
Nez Perce 
(Lewiston) 190 100 
Oneida 19 0 
Owyhee 20 0 
Payette 61 0 
Power 24 0 
Shoshone 
(Wallace) 173 100 
Teton 12 0 
Twin Falls 
(Twin Falls) 43,383 360 500 
Valley 4,285 32 0 
Washington 
(Weiser) 9,074 69 100 
ILLINOI 
Adams 
(Quincy) 53,520 370 400 
Alexander 
(Cairo) 15,513 99 100 
Bond 7,756 39 0 
Boone 
(Belvidere) 13,961 89 
Brown 4,654 48 0 
*Bureau 
(Princeton) 25,597 174 0 
Calhoun 3,103 18 0 
Carroll 13,961 79 0 
Cass 10,858 51 0 
*Champaign 
(Champaign) 82,995 575 100 
*Christian 
(Taylor- 
ville) 28,699 177 0 
Clark 10,083 61 0 
Clav 12,410 98 0 
Clinton 10,860 78 0 








Gross 


Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1947 1951 Stations 
County(City) in $1,000" in $1,000 in $1,000 
*Coles 
(Mattoon) 35,680 214 100 
*Cook 
(Chicago) 4,545,523 26,350 11,500 
Crawford 13,186 82 0 
Cumber pane 3,878 29 0 
*De Kalk 
(De Kalb) 38,782 273 100 
De Witt 
(Clinton) 13,961 82 100 
Douglas 
(Tuscola) 12,410 76 100 
*Du Page 
(Elmhurst) 83,770 488 0 
*Edgar 
(Paris) 17,840 101 0 
Edwards 3,878 20 0 
Effingham 
(Effingham) 17,065 96 100 
Fayette 13,961 39 0 
Ford 13,187 84 0 
*Franklin 
(West 
Frankfort) 31,026 210 0 
*Fulton 
(Canton) 31,802 233 100 
Gallatin 4,654 36 0 
Greene 10,859 79 0 
*Grundy 
(Morris) 16,289 154 0 
Hamilton 5,429 64 0 
Hancock 
(Carthage) 14,738 111 100 
Hardin 3,102 40 0 
Henderson 3,878 43 0 
*Henry 
(Kewanee) 37,231 235 0 
*Iroquios 22,494 150 0 
Jackson 
(Murphys- 
boro) 24,821 127 100 
Jasper 4,654 24 0 
Jefferson 
(Mt. Vernon) 24,821 141 100 
Jersey 8,532 67 0 
Jo Daviess 13,961 96 0 
Johnson 3,878 29 0 
*Kane 
(Aurora) 145,822 926 300 
*Kankakee 
(Kankakee) 55,847 354 100 
Kendall 6,205 49 0 
*Knox 
(Galesburg) 48,866 277 100 
*Lake 
(Waukegan) 128,758 804 100 
*La Salle. 
(Ottawa) 96,956 663 100 
Lawrence 
(Lawrence- 
ville) 13,635 55 100 
*Lee( Dixon) 25,597 146 0 
*Livingston 
(Pontiac) 27,924 182 0 
*Logan 
(Lincoln) 22,494 171 0 
McDonough 
(Macomb) 23,270 149 100 
*McHenry 
(Kewanee) 39,558 236 0 
*McLean 
(Blooming- 
ton) 71,359 434 100 
*Macon 
(Decatur) 90,751 545 100 
*Macoupin 
(Carlinville) 25,597 151 0 
*Madison 
(Alton) 131,085 898 100 
Marion 
(Centralia) 40,333 154 100 
Marshall 9,308 €6 0 
Mason 11,635 84 0 
Massac 6,205 32 0 
Menard 6,205 38 0 
Mercer 10,083 67 0 
Monroe 6,981 28 0 
*Montgomery 
(Litchfield) 24,045 149 0 
Morgan 
(Jackson- 
ville) 28,699 144 100 
Moultrie 8,532 90 0 
*Ogle 
(Rochelle) 22,494 150 0 
Peoria 
(Peoria) 185,380 1,210 1,700 
Perry 13,961 84 0 
Piatt 8,532 57 0 
Pike 13,187 81 0 
Pope 2,327 16 0 
Pulaski 5,429 51 0 
Putnam 2,327 18 0 
*Randolph 
(Chester) 17,065 118 0 
Richland 
(Olney) 11,634 57 100 
Rock Island 
(Rock 
Island) 111,591 478 1,200 
*St. Clair(East 
St. Louis) 134,963 856 200 
Saline 
(Harrisburg) 22,494 119 100 
*Sangamon 
(Springfield) 133,412 1,030 200 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; fur- 
ther reproduction not licensed. 
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Gross 
Billings 
: Neces- 
Retail Gross sary for 
— Billings E xisting 
1947 1951 Stations 
County (City) in $1,000" in $1,000 in $1,009 
Schuyler 6,205 55 0 
Scott 3,878 24 0 
Shelby 12,410 81 0 
Stark 5,429 34 0 
om 
(Freeport) 38,007 196 2 
*Tazewell is 
(Pekin) 45,763 429 
Union 10,083 51 7 


*Vermillion 

wee) 78,340 100 
abash 10,859 68 

*Warren ’ 


(Monmouth) 18,616 106 0 
Washington 6,981 35 0 
— 10,859 67 0 
nite 12,289 8: 
*Whiteside “ . 
(Sterling) 37,231 227 0 
"Tho 
(Joliet) 106,264 940 : 
oe : ser 
(Herrin) 28,699 175 
*Winnebago ¥ - 
(Rockford) 152,803 870 100 
Woodford 13,961 80 0 


‘ INDIANA 


Adams 15,373 5 
Allen : 
(Ft. Wayne) 178,860 1,095 1,400 


Bartholomew 


(Columbus) 26,455 5 
Benton 9,295 1" — 
Blackford 8,938 32 
Boone 
(Lebanon) 17,160 90 
at 1,430 ° : 
Carrol 10,00 
*Cass - ” . 
(Logansport) 32,175 5 
*Clark : ” ’ 
(Jefferson- 
ville) 22,881 262 0 
Clay 
(Brazil) 13,228 41 0 
Clinton 
ea Frankfort) 23,952 94 0 
‘rawford 2,503 
Device " , 
(Washington) 16,446 
Dearborn 14,657 Be 16 
Decatur 11,798 45 0 
De Kalb 18,233 78 0 
*Delaware 
(Muncie) 74,718 
Dubois _ = 
(Jasper) 12,512 og 
*Elkhart - - 
(Elkhart) 70,786 332 100 
Fayette 
(Conners- 
ville) 17,160 f 
*Flova 109 100 
(New 
Albany) 28,958 200 0 
Fountain 12,154 51 0 
Franklin 6,435 29 0 
Fulton 11,083 53 0 
Gilbson 16,444 84 0 
Grant 
(Marion) 46,118 205 200 
Greene 16,444 72 0 
Hamilton 18,590 98 0 
Hancock 12,512 60 0 
Harrison 
(Corydon) 6,077 36 100 
Hendricks 11,440 51 0 
Henry 
(New Castle) 29,315 132 100 
Howard 
(Kokomo) 40,755 156 200 
*Huntington 
(Huntington) 25,382 129 0 
*Jackson 
(Seymour) 27,171 309 0 
Jasper 11,083 59 0 
Jay 
(Portland) 16,446: 74 0 
Jefferson 13,585 86 0 
Jennings 5,720 24 0 
Johnson 
(Franklin) 20,020 150 100 
Knox 
‘Vincennes) 33,248 143 100 
*Kosciusko 
(Warsaw) 25,382 158 0 
Lagrange 8,222 35 0 
*Lake 
(Gary) 331,482 2, 
*La Porte ae ne 
(Michigan 
City) 67,568 390 200 
*Lawrence 
(Bedford) 21,450 123 0 
*Madison 
(Anderson) 83,298 414 200 
*Marion 
(Indian- 
apolis) 616,892 4,130 3,000 
*Marshall 
(Plymouth) 20,020 102 0 
Martin 5,720 57 0 
*Miami 
(Peru) 24,310 155 0 
Monroe 
(Blooming- 
ton) 31,460 156 1,100 


(Continued on page 18) 
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Wherever you are, there is 
a Westinghouse transmitter 
salesman to serve you. And he 
is also close to your telephone. 
Assisting him are factory- 
trained broadcast specialists 
who have had wide experience 
in the installation and opera- 


tion of broadcast stations. 


and this service can help you anywhere! 
It's the fastest service in the 
broadcast industry, with 
Westinghouse field service 
engineers backed by 35 repair 
plants and 17 parts ware- 
houses. It’s on 24-hour call 
everywhere in the United 
States for emergency service 






cjrcuits in \v 


No other transmitter gives you the important 
benefit of all key circuits in just two drawers*. 
It’s exclusive with Westinghouse and it offers 
you these advantages: 

@ your transmitter won't become obsolete . . . 
important FM developments are added to your 
unit by a simple drawer replacement. 

@ you stay on the air... while one unit is being 
serviced, a stand-by can be slipped readily into 
place. 

@ maintenance and inspection are easier... 
plug-in cables are long enough to permit in- 
spection while the chassis is in operation. 

@tube selection is unnecessary ... any tube 
that registers ‘“‘good’’ will work in the 
Westinghouse-developed ‘“‘pulse-counting”’ 
center frequency control circuit*. 

These and other refinements—found only in 






PLANTS IN 25 CITIES 


ot rWO qraw 


IN BROADCASTING 


Westinghouse | 


OFFICES EVERY WHERE 


= 


... in Westinghouse FM Transmitters 


Westinghouse FM transmitters—are the im- 
portant little things that forestall obsolescence 
and protect your investment . . . that cut your 
installation costs, simplify maintenance and keep 
you on the air. 

Get the full story on the way these trans- 
mitter extras Can mean money in your pocket. 
Ask your nearby Westinghouse office or write 
Westinghouse Electric Corporation, P. O. Box 
868, Pittsburgh 30, Pa. 

*One generates the FM carrier and adds the audio; the other 
contains the “‘pulse-counting’’ center frequency control. 


Here are more of these advantages! 


@ replace tubes in a matter of seconds 
@ easiest in the industry to inspect and service 


e“finger-tip” reach for all tubes from the FRONT 
of transmitter 


@only one control to adjust output power 


e entire unit in only 3 cubicles cuts installation costs 
j-02146-A 


“ 
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(Continued from page 16) 
INDIANA Continued 


Retail 
— 


947 
County(City) in $1, 000' in 3 7900 in $1,000 


Montgomery 
(Crawfords- 
ville) 
Morgan 
Newton 
Noble 
Ohio 
Orange 
Owen 
Parke 
Perry 
(Tell City) 
Pike 
*Porter 
(Valparaiso) 
Posey 
Pulaski 
Putnam 
*Randolph 
(Winchester) 
Ripley 
Rush 
*St. Joseph 
(South 
Bend) 
Scott 
Shelby 
(Shelby- 
ville) 
Spencer 
Starke 
Steuben 
Sullivan 
Switzerland 
*Tippecanoe 
(Lafayette) 
Tipton 
Union 


*Vanderburgh 


(Evansville) 
Vermillion 
*Vigo(Terre 

Haute) 
Wabash 

(Wabash) 
Warren 
Warrick 
Washington 
*Wayne 

(Richmond) 
*Wells 

(Bluffton) 
White 
Whitley 


Adair 
Adams 
*Allamakee 
(Waukon) 
*Appanoose 
(Centerville) 
Audubon 
*Benton 
(Vinton) 
Black Hawk 
(Waterloo) 
*Boone 
(Boone) 
*Bremer 
(Waverly) 
*Buchanan 
(Independ- 
ence) 
*Buena Vista 


23,952 


200,937 1,5 


6,077 


54,698 
20,378 


12,154 
12,512 


IOWA 


8,523 
5,687 


12,488 


15,132 
8,575 


18,054 
107,622 
24,159 
16,923 


13,740 


(Storm Lake) 20,471 


Butler 
*Calhoun 
(Rockwell 
City) 
*Carroll 
(Cc me roll) 
Ca 
(Atlantic) 
*Cedar 
(Titton) 
Gerro Gordo 
(Mason 
City) 
*Cherokee 
(Cherokee) 
Chickasaw 
Clarke 
Clay 
(Spencer) 
*Clayton 
(Guttenberg) 
*Clinton 
(Clinton) 
*Crawford 
(Denison) 
*Dallas 
(Perry) 
Davis 
Decatur 
Delaware 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT 
ther reproduction not licensed. 
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12,245 


14,697 
21,463 
19,446 
14,122 


53,811 
15,967 
10,887 

6,140 
21,584 
14,749 
43,709 
14,611 
20,419 

5,426 


8,018 
12,105 


Gross sary for 
= Existing 


239 


70 
43 


102 


123 
70 


145 
930 
196 


138 


112 


167 
99 


Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1951 Stations 
County(City) in $1, “000! in $1,000 in $1,000 


*Des Moines 


S 
coo coco Ss cooooooc“ 


uo 
S 
oo 


8 


~ 
S 


a 


os coco coocoo 


to 
S 
So 


oooo 


ooo 


coco °o 


> Eames 


(Burlington) 39,638 323 100 
Dickinson 11,184 91 0 
*Dubuque 

(Dubuque) 66,913 556 200 
*Emmet 

(Estherville) 13,845 113 0 
*Fayette 

(Oelwein) 23,306 189 0 
*Floyd 

(Charles 

City) 16,785 136 0 
*Franklin 

(Hampton) 13,201 107 0 
Fremont 7,009 57 0 
*Greene 

(Jefferson) 12,436 101 0 
Grundy 10,697 87 0 
Guthrie 10,141 83 0 
*Hamilton 

(Webster 

City) 16,801 137 0 
Hancock 11,513 94 0 
*Hardin 

(Iowa Falls) 23,062 187 0 
*Harrison | 

(Missouri 

Valley) 13,967 114 0 
Henry 10,819 88 0 
Howard 9,235 75 0 
Humboldt 10,279 84 0 
Ida 8,783 71 0 
*Iowa 

(Marengo) 14,036 114 0 
*Jackson 

(Maquoketa) 15,462 126 0 
*Jasper 

(Newton) 22,314 181 0 

| Jefferson 11,984 98 0 
*Johnson 

(lowa City) 36,264 295 100 
*Jones 

(Anamosa) 14,176 115 0 
*Keokuk 

(Sigourney) 13,253 108 0 
*Kossuth 

(Algona) 21,305 174 0 

ee 

(Keokuk) 33,167 268 300 
*Linn 

(Cedar 

Rapids) 113,471 964 700 
Louisa 8,383 68 0 
Lucas 9,931 81 0 
Lyon 9,114 74 0 
Madison 9,758 80 0 
*Mahaska 

(Oskaloosa) 21,393 175 0 
*Marion 

(Knoxville) 19,480 159 0 
*Marshall 

(Marshall- 

town) 35,742 290 100 
Mills 8,870 72 0 
Mitchell 10,697 87 0 
Monona 11,862 97 0 
Monroe 7,739 63 0 
*Montgomery 

(Red Oak) 14,244 116 0 
*Muscatine 

(Muscatine) 29,533 241 100 
*O'Brien 

(Sheldon) 18,436 150 0 
Osceola 8,435 68 0 
Page(Shenan- 

doah) 29,812 243 400 
*Palo Alto 

(Emmets- 

burg) 12,871 104 0 
*Plymouth 

(Le Mars) 16,731 136 0 
Pocahontas 11,862 97 0 
*Polk( Des 

Moines) 258,018 ,420 2,000 
*Pottawattamie 

(Council 

Bluffs) 53,109 496 100 
*Poweshiek 

(Grinnell) 15,497 126 0 
Ringgold 30 42 0 
*Sac(Sac City) 14, '297 116 0 
Scott(Daven- 

port) 108,132 914 ,200 
*Shelby 

(Harlan) 12,383 101 0 
*Sioux 

(Hawarden) 17,288 141 0 
*Story(Ames) 37,378 303 0 
*Tama(Tama) 16,105 131 0 
Taylor 6,939 56 0 
Union 

(Creston) 13,793 112 100 
Van Buren 5,687 46 0 
*Wapelle 

(Ottumwa) 39,795 325 100 
Warren 10,279 84 0 
*Washington 

(Washington) 17,984 147 0 
Wayne 6,836 56 0 
*Webster 

(Fort 

Dodge) 49,132 402 100 
*Winnebago 

(Forest) 12,957 105 0 
Winneshiek 

(Decorah) 15,548 127 100 
Woodbury 

(Sioux City) = = 752 700 
Worth 57 0 
*Wright(Eagle 

Grove) 16,019 131 0 


KANSAS 
Gross 
Billings 
Neces- 
Retail Gross sary for 


— Billings Existing 
947 1951 Stations 
County(City) in $1. 000: in $1,000 in $1,000 


Allen 14,463 82 0 
Anderson 7,314 41 0 
Atchison 
(Atchison) 17,623 99 100 
Barber 8,796 50 0 
Barton 
(Great Bend) 28,854 176 300 
Bourbon 
(Fort Scott) 16,954 96 0 
Brown 13,078 74 0 
*Butler 
(El Dorado) 31,570 214 0 
Chase 3,583 20 0 
Chautauqua 6,286 35 0 
Cherokee 15,978 0 
Cheyenne 4,674 26 0 
Clark 3,892 22 0 
Clay 12,280 70 0 
Cloud 15,343 86 0 
Coffey 8,599 49 0 
Comanche 3,621 16 0 
*Cowley 
(Arkansas 
City) 37,341 216 100 
*Crawford 
(Pittsburg) 41,923 601 400 
Decatur 4,121 23 0 
*Dickinson 
(Solomon) 19,300 109 0 
Doniphan 5,276 30 0 
*Douglas 
| (Lawrence) 33,777 273 100 
Edwards 4,577 26 0 
Elk 4,415 26 0 
Ellis 14,659 83 100 
Ellsworth 6,613 37 0 
Finney(Gar- 
den City) 14,121 80 100 
or 
(Dodge City) 21,141 120 100 
Franklin 
(Ottawa) 17,493 99 0 
Geary 12,314 70 0 
Gove 2,411 14 0 
Graham 2,508 14 0 
Grant 1,352 8 0 
Gray 2,607 14 0 
Greeley 766 7 0 
Greenwood 12,785 72 0 
Hamilton 1,976 7 0 
| Harper 10,408 59 0 
*Harvey 
(Newton) 20,718 117 0 
Haskell 1,222 0 
Hodgeman 1,320 8 0 
Jackson 7,084 40 0 
Jefferson 4,968 28 0 
Jewell 5,538 31 0 
*Johnson 
(Shawnee) 19,561 110 0 
Kearny 1,287 7 0 
Kingman 8,534 48 0 
Kiowa 3,192 18 0 
*Labette 
(Parsons) 24,496 139 0 
Lane 2,069 12 0 
Leavenworth 
(Leaven- 
worth) 24,271 123 100 
Lincoln 4,121 3 0 
Linn 6,385 36 0 
Logan 2,573 15 0 
Lyon 
(Emporia) 25,751 146 100 
McPherson 
(McPherson) 21,206 120 100 
Marion 13,112 74 0 
Marshall 14,561 83 0 
Meade 4,707 27 0 
Miami 12,249 70 0 
Mitchell 10,147 57 0 
Montgomery 
(Coffeeville) 47,864 277 200 
Morris 6,483 37 0 
Morton 1,709 10 0 
Nemaha 9,251 52 0 
*Neosho 
(Chanute) 17,655 100 0 
Ness 3,681 21 0 
Norton 6,124 35 0 
Osage 8,371 47 0 
Osborne 6,449 36 0 
Ottawa 5,196 31 0 
Pawnee 8,893 50 0 
| Phillips 6,792 38 0 
Pottawattomie 9,577 54 0 
Pratt 13,567 77 0 
Rawlins 3,583 20 0 
Reno 
(Hutchinson) 62,291 365 300 
Republic 8,094 46 0 
Rice 16,174 92 0 
*Riley 
(Manhattan) 26,272 148 0 
Rooks ons 30 0 
Rush 4,969 47 0 
Russell 11,760 67 0 
Saline(Salina) 39,038 204 300 
Scott 3,387 19 0 
*Sedgwick 
(Wichita) 275,964 1,907 1,100 
Seward 
(Liberal) 9,951 56 100 
Shawnee 
(Topeka) 130,693 890 1,100 
Sheridan 2,248 13 0 
Sherman 
(Goodland) 6,449 36 100 
Smith 5,505 31 0 
Stafford 8,306 47 0 
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Gross 
Billings 
Neces- 


Retail Gross sary for 
= a Existing 
1947 1951 Stations 
County(City) in $1,000' in $1,000 in $1,000 
Stanton 1,189 7 0 
Stevens 2,004 11 0 
*Summer 
(Wellington) 19,333 110 0 
homas 
(Colby) 6,825 39 300 
Trego 3,453 19 0 
| Wabaunsee 4,642 26 0 
Wallace 1,254 7 0 
| Washington 7,963 45 0 
Wichita 1,939 11 0 
| Wilson 10,895 62 0 
Woodson 4,283 24 0 
*Wyandotte 
(Kansas 
City) 137,991 1,350 100 
KENTUCKY 
Adair 3,895 21 0 
Allen 5,298 29 0 
Anderson 4,092 22 0 
Ballard 2,763 15 0 
Barren 
(Glasgow) 13,064 71 100 
Bath 2,717 15 0 
Bell( Middle- 
boro) 19,322 105 100 
Boone 3,457 19 0 
Bourbon 9,993 54 0 
*Boyd 
(Ashland) 39,008 270 100 
(Danville) 12,473 68 100 
Bracken 3,864 21 
Breathitt 
(Vancleve) 2,717 15 100 
Breckenridge 4,392 24 0 
Bullitt 2,539 14 0 
Butler 2,098 1l 0 
Caldwell 6,521 35 0 
Calloway 
(Murray) 8,439 45 100 
*Campbell 
(Newport) 59,064 352 100 
Carlisle 2,250 12 0 
Carroll 6,038 33 0 
Carter 6,219 34 0 
Casey 2,672 14 0 
Christian 
(Hopkins- 
ville) 16,787 91 100 
Clark 
(Winchester) 12,484 68 100 
Clay 3,170 17 0 
Clinton 2,022 11 0 
Crittenden 4,211 23 0 
Cumberland 2,476 13 0 
Daviess 
(Owensboro) 41,534 248 200 
Edmonson 1,947 11 
Elliott 1,222 7 0 
Estill 5,344 29 0 
*Fayette 
(Lexington) 114,021 843 500 
Fleming 5,012 27 0 
Floyd 15,171 82 0 
| Franklin 
| (Frankfort) 18,582 101 100 
| Fulton 11,367 62 
Gallatin 1,797 10 0 
Garrard 4,634 25 0 
Grant 5,087 27 0 
Graves 
(Mayfield) 16,665 90 200 
Grayson 4,815 26 
Green 2,672 15 0 
Greenup 5,797 31 0 
Hancoc 2,170 12 0 
Hardin 16,137 87 0 
*Harlan 
(Harlan) 37,428 251 100 
Harrison 10,990 60 0 
Hart 4,815 26 0 
Henderson 
(Henderson) 14,775 80 100 
Henry 5,208 28 0 
Hickman 2,944 16 0 
Hopkins( Mad- 
isonville) 19, 745 107 100 
Jackson 2,280 12 0 
Jefferson 
(Louisville) 437,923 3,180 3,400 
Jassamine 6,552 35 0 
Johnson 9,872 54 0 
*Kenton 
(Covington) 82,278 576 100 
Knott 1,981 11 0 
Knox 6,355 34 0 
Larue 3,360 18 0 
Laurel 5,893 32 0 
Lawrence 3,170 17 0 
Lee 2,250 12 0 
Leslie 1,630 9 0 
Letcher 11,639 63 0 
Lewis 2,567 14 0 
Lincoln 5,842 32 0 
Livingston 1,827 10 0 
Logan 9,359 51 0 
Lyon 2,385 12 0 
McCracken 
(Paducah) 45.798 236 200 
McCreary 4.861 26 0 
McLean 3,170 17 0 
Madison 16,167 88 0 
Magoffin 1,857 10 0 
Marion 6,642 35 0 
Marshall 4,771 26 0 
Martin 1,207 7 0 


(Continued on page 20) 
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OF THE NEW YORK 
AUDIENCE... 





“The biggest thing that’s happened in New York radio in years!” That's the way advertising people everywhere 
characterized the bang-up opening of Metro-Goldwyn-Mayer’s radio station in its million-dollar Fifth Avenue 
studios. Here are combined brilliant showmanship of the kind which has made MGM the greatest name in 
entertainment . . . beautifully modern and technically perfect studios, where full-hour audience shows may 
be produced with as much facility as a hundred-word spot... and maximum power from one of the nation’s 


strongest broadcasting plants ...all rolled up into a forceful advertising medium for selling the nation’s greatest 


market. Your broadcast advertising schedule isn’t complete if it doesn’t include the “Call Letters of the Stars.” 


M 


50,000 WATTS . 
1050 KILOCYCLES MURRAY HILL 
CLEAR CHANNEL 


-1000 
WMGM—FM 18,000 Watts 
100.3 MC. Channel 262 
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Gross 
Billings 
Neces- 
Retail Gross sary for 
Sales’ Billings Existing 
1947 1951 Stations 
County(City) in $1,000‘ in $1,000 in $1,000 
Mason 
(Maysville) eyo 74 100 
Meade 2,62 14 0 
Menifee 981 5 0 
Mercer 40 0 
Metcalfe 8 0 
Monroe 16 0 
Montgomery 42 0 
Morgan 13 0 
Muhlenberg 79 0 
Nelson 46 0 
Nicholas 18 0 
Ohio 32 0 
Oldham 17 0 
Owen 21 0 
Owsley 6 0 
Pendleton 22 0 
Perry 
(Hazard) 23,035 124 100 
*Pike 
(Pikeville) 23,214 139 0 
Powell 846 5 0 
Pulaski 
(Somerset) 12,529 68 100 
Robertson 1,207 7 0 
Rockcastle 3,167 17 0 
Rowan 4,547 25 0 
Russell 2,455 13 0 
Scott 8,202 44 0 
Shelby 57 0 
Simpson 34 0 
Spencer 11 0 
Taylor(Camp- 
bellsville) 5,591 30 100 
Todd 4,480 24 0 
Trigg 3,049 16 0 
Trimble 890 5 0 
Union 7,849 43 0 
Warren(Bowl- 
ing Green) 22,447 122 200 
Washington 5,178 28 0 
Wayne 3,903 21 0 
Webster 8,136 44 0 
Whitley 
(Corbin) 14,507 79 100 
Wolfe 1,117 6 0 
Woodford 
(Verseilles) 6,023 33 100 
7; Ta) , 
LOUISIANA 
Acadia 
(Crowley) gt 113 100 
Allen 5,347 30 0 
Ascension 45 0 
Assumption 6, 620 37 0 
Avoyelles 1,874 66 0 
Beauregard 5,740 32 0 
Bienville 7,270 41 0 
Bossier 12,036 67 0 
Caddo 
(Shreve- 
port 157,512 863 1,600 
Calcasieu 
(Lake 
Charles) 55,645 348 500 
Caldwell 3,710 21 0 
Cameron 1,380 8 0 
Catahoula 3,141 17 0 
Claiborne 9,992 56 0 
Concordia 4,995 28 0 
De Soto 9,896 55 0 
*East Baton 
Rouge( Baton 
Rouge) 722 600 
East Carroll 33 0 
East Feliciana 17 0 
E 40 0 
49 0 
Grant 24 0 
Iberia (New 
Iberia) 113 100 
Iberville 57 0 
Jackson 46 0 
*Jefferson 
(Gretna) 211 0 
Jefferson 
Davis 12,699 71 0 
Lafayette 
(Lafayette) 23,896 134 100 
*Latourche 
(Thibobaux) 20.484 114 0 
La Salle 5,659 32 0 
Lincoln 
(Ruston) 9,992 56 100 
Livingston 4,360 2 0 
Madison 7,446 42 0 
Morehouse 
(Bastrop) 10,303 57 100 
Natchitoches 
(Natchi- 
toches 12,252 68 100 
Orleans(New 
Orleans) 519,410 2,900 4,600 
Ouachita 
(Monroe) 54,953 306 400 
Plaquemines 2,599 15 0 
Pointe 
Coupee 7,446 41 0 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; fur- 
ther reproduction not licensed. 
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Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
94 1951 Stations 
County (City) in $1. 000' in $1,000 in $1,000 
Rapides Ee 
(Alexandria) 51,008 322 500 
Red River 3,764 21 0 
Richland 8,326 46 0 
Sabine 7,094 39 0 
St. Bernard 1,923 11 0 
St. Charles 4,278 24 0 
St. Helena 907 5 0 
St. James 4,617 26 0 
St. John the 
Baptist 4.725 26 0 
St. Landry 
(Opelousas ) 28.421 165 200 
St. Martin 7,319 41 0 
St. Mary 13,795 77 0 
St. Tammany 10,153 56 0 
Tangipanoa 
(Hammond) 21,404 119 200 
Tensas 3,994 22 0 
Terrebonne 
(Houma) 21,946 122 100 
Union 5,347 30 0 
Vermilion 
(Abbeville) 13,349 74 100 
Vernon 6,227 35 0 
Washington 
(Bogalusa) 16,828 94 100 
| Webster 15,366 86 0 
West Baton 
Rouge 3,982 14 0 
West Carroll 6,825 29 0 
West Feliciana 1,896 11 0 
Winn 5,822 3 0 
MAINE 
svat 4 4 
*Androscoggin 
(Lewiston) 74,358 524 400 
* Aroostook 
(Presquelsle) 56,934 363 100 
*Cumberland 
(Portland) 181,055 1,407 800 
Franklin 12,767 77 0 
*Hancock( Bar 
Harbor) 24,347 147 0 
*Kennebec 
(Waterville) 66,828 441 300 
*Knox 
(Rockland) 22,243 134 0 
Lincoln 12,814 78 0 
*Oxford(Rum- 
ford Falls) 28,252 187 0 
Penobscot 
(Bangor) 86,190 618 800 
Piscataquis 10,107 61 0 
| Sagadahoc 
| (Bath) 14,122 85 0 
*Somerset 
| (Fairfield) 22.73 146 0 
| Waldo 11,505 70 0 
*Washington 
(Callais) 21,235 129 0 
*York( Bidde- 
ford) 71,562 560 0 
MARYLAND 
*Alleghany 
(Cumber 
land) 77,160 382 200 
Anne Arundel 
(Annapolis) 43,665 287 300 
*Baltimore 
(Balti- 
more) 1,170,372 9,800 .700 
Calvert 4.984 27 0 
Carolina 
(Preston) 10,247 6 0 
*Carroll 
(West- 
minster) 23,324 126 0 
Cecil 15,467 84 0 
Charles 8,116 44 0 
Dorchester 
(Cambridge) 17,082 93 100 
*Frederick 
(Frederick) 45,419 238 100 
Garrett 10,387 57 0 
Harford 
(Havre de 
Grace) 23,013 135 100 
Howard 11,410 62 0 
Kent 10,677 58 0 
*Montgomery 
(Bethesda) 77,510 613 400 
*Prince Georges 
(Hyattsville) 58,396 384 100 
Queen Annes 7,383 40 0 
St. Marys 5,973 32 0 
Somerset 7.771 58 0 
Talbot 
(Easton) 17,158 93 100 
*Washington 
(Hagers- 
town) 56,818 302 200 
Wicomico 
(Salisbury) 31,979 174 100 
*Worcester 
(Pocomoke 
City) 19,320 105 0 
MASSACHUSETTS 
Barnstable 
(Barnstable) 52,739 248 200 
*Berkshire 
(Pittsfield) 127,610 600 400 
*Bristol 
(Fall River) 274,582 1,410 700 
Dukes 7,899 37 0 
*Essex 
(Lynn) 348,013 1,900 700 


Gross 


Gross 

Billings 

Neces- 

Retail Gross sary for 
— Billings Existing 
47 1951 Stations 


County(City) in $1 000' in $1,000 in $1,000 


*Franklin 


(Greenfield) 


*Hampden 


48,703 


(Springfield) 320,281 


*Hampshire 


(Northamp- 


ton) 
*Middlesex 


62,710 


(Cambridge) 687,431 


Nantucket 
*Norfolk 
(Quincy) 
*Plymouth 
(Brockton) 
*Suffolk 
(Boston) 
*Worcester 
(Worcester) 


3,385 
295,283 
144,111 


1,110,885 


422,224 


230 


,610 


MICHIGAN 


Alcona 
Alger 
*Allegan 
(Allegan) 
Alpena 
(Alpena) 
Antrim 
Arenac 
Baraga 
*Barry 
(Hastings) 
*Bay 
(Bay City) 
Benzie 
*Berrien 
(Benton 
Harbor) 
*Branch 
(Coldwater) 
*Calhoun 
(Battle 
Creek) 
*Cass 
(Dowagiac) 
Charlevoix 
Cheboygan 
Chippewa 
(Sault Ste 
Marie) 
Clare 
Clinton 
Crawford 
Delta 
(Escanaba) 
Dickinson 
(Tron 
Mountain) 
*Eston 
(Charlotte) 
Emmet 
(Petoskey) 
*Genesee 
(Flint) 
Gladwin 
Gogebic 
(Ironwood) 


2,242 
6,166 


24,663 
17,937 
5,605 
6,726 
4.484 
14,013 
81,277 
5,045 
98,093 


18,498 


107,062 
15,134 


8,969 
9,529 


25,224 
18,498 
22,421 


16,255 


234.303 


5,045 
20,740 


Grand Traverse 


(Traverse 
City) 
*Gratiot 
(Alma) 
*Hillsdale 
(Hillsdale) 
Houghton 
(Houghton) 
*Huron 
(Bad Axe) 
*Ingham 
(Lansing) 
*Ionia 
(Tonia) 
Tosco 
Iron 
*Isabella 
(Mount 
Pleasant) 
*Jackson 
(Jackson) 
Kalamazoo 
(Kala- 
mazoo) 
Kalkaska 
*Kent 
(Grand 
Rapids) 
Keweenaw 
Lake 
*Lapeer 
(Lapeer) 
Leelanau 
*Lenawee 
(Adrian) 
Livingston 
Luce 
Mackinac 
*Macomb 
(Mount 
Clemens) 
Manistee 
Marquette 


(Marquette) 


Mason 
Mecosta 
Menominee 
*Midland 
(Midland) 
Missaukee 
*Monroe 
(Monroe) 
*Montcalm 
(Greenville) 


25,785 


26,345 


105,380 
12,892 


33,632 
14,574 
10,650 
11,211 


22,982 
2,803 


45,403 
19,619 


~ 


10 
31 


108 
160 


,320 


36 
92 


186 
208 
162 
140 
145 
240 
186 

90 

68 


100 
600 


100 
1,200 
0 


400 
300 
4,000 
1,000 


200 
0 


0 


100 
0 
0 
0 
100 
200 
100 
600 
0 
100 


100 


100 


_ 


,000 


100 


1,200 
0 


1,600 


100 
0 


300 
100 
0 
0 


100 
0 


0 
0 


Montmorency 
*Muskegon 
(Muskegon) 
*Newaygo 
(Fremont) 
*Oakland 
(Pontiac) 
Oceana 
Ogemaw 
Ontonagon 
Osceola 
Oscoda 
Otsego 
*Ottawa 
(Holland) 
Presque Isle 
Roscommon 
*Saginaw 
(Saginaw) 
*St. Clair 
(Port Huron 
*St. Joseph 
(Three 
Rivers) 
*Sanilac 
(Marlette) 
Schoolcraft 
Shiawassee 
(Owosso) 
*Tuscola 
(Caro) 
*Van Buren 
(Paw Paw) 
*Washtenaw 


Gross 

Billings 

- Neces- 

Retail Gross sary for 

Sales Billings E xisting 

1947 1951 Stations 

County(City) in $1,000' in $1,000 in $1,009 
2,803 32 0 
112,667 1,380 200 
11,771 117 0 
268,496 1,825 200 
8,968 70 0 
7,287 63 0 
6,166 41 0 
8,408 65 0 
1,682 14 0 
4,484 27 0 
49,327 324 100 
6,726 50 0 
3,793 25 0 
132,286 860 200 
75,672 582 200 
28,587 203 0 

19,058 137 

6,166 28 0 
28,587 132 100 
22,421 123 0 
25,784 144 0 
103,138 582 200 


(Ann Arbor) 
*Wayne 


(Detroit) 2. 


Wexford 
(Cadillac) 


587,141 


16,256 


18,250 4,800 
126 100 


MINNESOTA 


Aitkin 
Anoka 
Becker 
Beltrami 
(Bemidji) 
Benton 
Big Stone 
*Blue Earth 
(Mankato) 
*Brown 
(New Ulm) 
*Carlton 
(Cloquet) 
Carver 
Cass 
Chippewa 


(Montevideo) 


Chisago 
Clay 
(Moorhead) 
Clearwater 
Cook 
Cottonwood 
Crow Wing 
(Brainerd) 
*Dakota(So 
St. Paul) 
Dodge 
Douglas 
*Faribault 
(Blue Earth) 
Fillmore 
Freeborn 
(Albert 
ea) 
*Goodhue 
(Red Wing) 
Grant 
Hennepin 
(Minne- 
apolis) 
Houston 
Hubbard 
Isanti 
Itasca 
(Grand 
Rapids) 
Jackson 
Kanabec 
Kandiyohi 
(Willmar) 
Kittson 
Koochiching 
Lac qui Parle 
Lake 
Lake of the 
Woods 
Le Sueur 
Lincoln 
Lyon 
(Marshall) 
*McLeod 


(Hutchinson) 


Mahnomen 
Marshall 
*Martin 
(Fairmont) 
Meeker 
Mille Lacs 
Morrison 
Mower 
(Austin) 
Murray 
Nicollet 
Nobles 
(Worthing- 
ton) 


8,568 
11,275 
14,212 


19,908 
9,945 
9,798 


42,786 
23,534 
16,839 
12,161 

9,141 
16,247 

7,927 
20,876 
186 


2,232 
12,522 


uw 


26,225 
28,950 

7,287 
16,050 


20,777 
16,247 


790,445 


~ 
vinns 
Or 
a 
Ulm OO 


t 
tS 
S 
ou 
1 


~ 


— bet bt ND 
UewnN OWw-l 
Je} 
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20,695 


52 0 
68 0 
86 0 
121 100 
60 0 
59 0 
260 100 
142 0 
102 0 
74 0 
56 0 
98 0 
48 0 
127 100 
31 0 
13 0 
79 0 
159 100 
176 0 
44 0 
98 0 
126 0 
98 0 
173 100 
169 0 
45 0 
5,200 5,900 
53 0 
38 0 
43 0 
136 100 
66 0 
32 0 
133 100 
48 
83 0 
58 0 
35 0 
6 0 
76 0 
35 0 
134 100 
109 0 
21 0 
55 0 
139 0 
80 0 
69 0 
91 0 
190 100 
53 0 
57 0 
126 100 


(Continued on page 22) 
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(Continued from page 20) 
MINNESOTA Continued 


Retail 
= 
194 1951 
County (City) in $1,000' in $1,000 in $1,000 
Norman 8,764 53 
Olmsted 
(Rochester) 47,892 290 
Otter Tail 
(Fergus 
Falls) 30,443 185 
Pennington 
(Thief River 
Falls) 12,441 76 
Pine 11,045 67 
Pipestone 14,360 87 
Polk 
(Crookston) 27,309 166 
Pope 7,565 46 
*Ramsey 
(St. Paul) 476,193 3,080 
Red Lake 4,151 25 
*Redwood 
(Redwood 
Falls) 17,495 106 
*Renville 
(Olivia) 17,741 108 
Rice 
(Faribault) 24,470 148 
Roc 8,583 52 
Roseau 7,993 48 
St. Louis 
(Duluth) 212,738 1,270 
Scott 10,700 65 
Sherburne 5,547 34 
Sibley 9,798 59 
*Stearns 
(St. Cloud) 48,798 298 
*Steele 
(Owatonna) 18,480 112 
Stevens 9,158 55 
Swift 11,735 72 
Todd 13,589 82 
Traverse 941 36 
Wabasha 12,128 73 
Wadena 
(Wadena) 10,241 62 
Waseca 11,324 69 
*Washington 
(Stillwater) 19,645 119 
Watonwan 11,964 72 
Wilkin 
(Brecken- 
ridge) 6,697 41 
*Winona 
(Winona) 35,680 216 
*Wright 
(Buffalo) 17,183 104 
Yellow 
Medicine 11,833 72 
al 
MISSISSIPPI 
Adams 
(Natchez) 19,964 178 
Alcorn 
(Cornith) 15,715 139 
Amite 3,915 35 
Attala 
(Kosciusko) 11,669 104 
Benton 1,174 10 
*Bolivar 
(Cleveland) =. 942 276 
Calhoun 4,978 44 
Carroll Hy 467 31 
Chickasaw 5,814 52 
Choctaw 2,927 26 
Claiborne 4,939 44 
Clarke 5,741 51 
Clay 
(West Point) 7,829 70 
*Coahoma 
(Clarksdale) 26,414 233 
*Copiah 
(Hazlehurst) 13,571 120 
Covington 4,996 45 
De Soto 6,748 60 
*Forrest 
(Hattiesburg) 33,076 321 
Franklin 3,095 27 
George 3,579 32 
Greene 2,592 23 
Grenada 
(Grenada) 9,023 80 
Hancock 4,548 40 
*Harrison 
(Gulfport) 49,413 461 
Hinds 
(Jackson) 116,069 1,084 
*Holmes 
(Lexington) 14,595 129 
Humphreys 8,705 77 
Issaquena 1,026 9 
Itawamba 2,592 23 
Jackson 10,756 95 
Jasper 4,939 44 
Jefferson 3,952 35 
Jefferson Davis 4,399 39 
*Jones 
(Laurel) 30,958 333 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT 
ther reproduction not licensed. 
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Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1947 1951 Stations 
County(City) in $1,000‘ in $1,000 in $1,000 
Kemper 4,026 36 0 
Lafayette 8,375 74 0 
Lamar 2,592 23 0 
Lauderdale 
(Meridian) 46,992 492 500 
Lawrence 4,026 35 0 
Leake 7,829 69 0 
Lee( Tupelo) 21,437 190 100 
*Leflore 
(Greenwood) 33,480 318 100 
Lincoln 
(Brook- 
haven) 13,179 117 100 
Lowndes 
(Columbus) 20,338 180 100 
*Madison 
(Canton) 11,707 102 0 
Marion 
(Columbia) 11,428 102 100 
Marshall 6,618 59 0 
*Monroe 
(Aberdeen ) 16,106 144 0 
Montgomery 5,983 53 0 
Neshoba 
(Philadelphia) 8. 060 80 100 
Newton 071 71 0 
Noxubee 
(Macon) 7,642 67 100 
Okitbbeha 
(Starkville) 8,855 34 100 
*Panola 
(Sardis) 14,205 126 0 
Pear! River 10,326 92 0 
| Perry 2,255 20 0 
Pike 
(McComb) 21,213 188 200 
Pontotoc 5,611 50 0 
Prentiss 6,711 59 0 
Quitman 7,942 70 0 
Rankin 5,741 51 0 
Scott 10,476 93 0 
Sharkey 6,766 60 0 
Simpson 6,133 54 0 
Smith 3,375 30 0 
Stone 2,964 26 0 
*Sunflower 
(Indianola) 19,666 175 0 
Tallahatchie 8,855 78 0 
Tate 5,779 51 0 
Tippah 5,182 46 0 
Tishomingo 3,243 29 0 
Tunica 8,501 75 0 
Union 7,122 44 0 
Walthal 6,618 59 0 
Warren 
(Vicksburg) 29,266 259 200 
*Washington 
(Greenville) 43,261 406 100 
Wayne 4,698 42 0 
Webster 5,722 50 0 
Wilkinson 6,861 61 0 
Winston 7,307 65 0 
Yalobusha 6,748 60 0 
Yazoo 
(Yazoo City) 16,013 143 100 
cy 
MISSOURI 
Adair 
(Kirksville) 15,340 94 100 
Andrew 4,502 27 0 
Atchison 7,652 47 0 
Audrean 
(Mexico) 15,618 96 100 
Barry 9,430 58 0 
Barton 5,984 37 0 
Bates 9,078 55 0 
Benton 4,354 27 0 
Bollinger 2,427 15 0 
*Boone 
(Columbia) 33,930 210 100 
Buchanan 
(St. Joseph) 94,938 121 400 
Butler 
(Poplar 
Bluff) 16,692 102 100 
Caldwell 6,244 38 0 
Callaway 10,356 63 0 
Camden 2,298 14 0 
Cape Girardeau 
(Cape 
Girardeau) 31,972 196 100 
Carroll 9,040 67 0 
Carter 1/686 10 0 
Cass 10,727 65 0 
Cedar 3,927 24 0 
Charlton 7,577 46 0 
Christian 3,723 23 0 
Clark 4,483 27 0 
*Clay 
(No. Kansas 
City) 29,272 179 0 
Clinton 8,949 55 
Cole 
(Jefferson 
City) 30,532 186 100 
Cooper 10,727 65 0 
Crawford 5,224 32 0 
Dade 3,409 21 0 
Dallas 2,779 17 0 
Daviess 4,816 29 0 
De Kalb 3,723 23 0 
Dent 5,707 35 0 
Douglas 3,575 23 0 
Dunklin 
(Kennet) 23,490 154 100 
*Franklin 
(Washington) 21,120 130 0 
Gasconade 6,448 39 0 
Gentry 6,151 37 0 








Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
| 1951 Stations 
County(City) in $1. 000! in $1,000 in $1,000 
*Greene 
(Spring- 
field) 98,200 936 700 
Grundy 9,300 57 0 
Harrison 8,689 53 0 
enry 12,857 79 0 
Hickory 1,278 8 0 
Holt 5,651 35 0 
Howard 6,021 37 0 
Howell 
(West Plains) . 727 65 100 
Iron 3,409 21 0 
*Jackson 
(Kansas 
City) 734,381 10,300 3,100 
Jasper 
(Joplin) 77,647 534 900 
*Jefferson 
(De Soto) 17,730 108 0 
Johnson 11,505 70 0 
Knox 3,317 20 0 
Laclede 
(Lebanon) 8,615 53 100 
*Lafayette 
(Lexington) 16,285 100 0 
Lawrence 10,356 63 0 
Lewis 5,207 32 0 
Lincoln 7,448 45 0 
Linn 13,454 82 0 
Livingston 12,191 75 0 
McDonald 5,892 36 0 
Macon 13,541 99 0 
Madison 4,464 27 0 
Marles 1,093 0 
Marion 
(Hannibal) 25,807 158 300 
Mercer 3,483 21 0 
Miller 6,448 39 0 
Mississippi 10,449 64 0 
Moniteau 6,059 37 0 
Monroe 6,929 43 0 
Montgomery 5.540 34 0 
Morgan 5,206 32 0 
New Madrid 14,673 89 0 
Newton 12,246 75 0 
Nodaway 15,915 97 0 
Oregon 3,946 24 0 
Osage 3,002 18 0 
Ozark 1,501 9 0 
*Pemiscot 
(Caruthers- 
ville) 20,972 128 0 
Perry 7,410 33 
Pettis 
(Sedalia) 23,973 146 100 
Phelps 
(Rolla) 10,653 65 100 
ike 10,375 6 0 
Platte 6,521 40 0 
Polk 7,262 44 0 
Pulaski 4,706 29 0 
Putnam 3,520 21 0 
Ralls 2,649 16 0 
*Randolph 
(Moberly) 16,711 102 0 
ay 7,745 47 0 
Reynolds 1,722 11 0 
Ripley 3,668 22 0 
*St. Charles 
(St. Charles) 17,044 164 0 
St. Clair 3,687 23 0 
St. Francis 
(Flat River) 23,215 142 200 
*St. Louis 
(St. Louis) 1,267,795 16,850 3,400 
Ste. Genevieve 
(Ste. 
Genevieve) 4,928 30 100 
*Saline 
(Marshall) 16,415 100 0 
Schuyler 3,186 19 0 
Scotland 4,095 25 0 
Scott 
(Sikeston) 11,142 31 100 
Shannon 2,594 17 0 
Shelby 6,244 38 0 
Stoddard 10,098 61 0 
tone ,890 18 0 
Sullivan 4,020 25 0 
Taney 3,317 20 0 
Texas 466 46 0 
Vernon 12,988 79 0 
Warren 3,335 20 0 
Washington 4,687 29 0 
Wavne 976 24 0 
Webster 7,318 45 0 
Worth 2,927 18 0 
Wright 7,559 46 0 
MONTANA 
Beaverhead 8,584 53 0 
Big Horn 6,819 42 0 
Blaine 8,536 52 0 
Broadwater 2.762 17 0 
Carbon 6,274 39 0 
Carter 952 6 0 
Cascade 
(Great Falls) 59,611 472 1,000 
Chouteau 4,463 28 0 
Custer 
(Miles City) 10,815 67 100 
Daniels 3.168 19 0 
Dawson 7,084 50 0 
Deer Lodge 
(Anaconda) 14,004 104 100 
Fallon 2,481 15 0 
Fergus 
(Lewiston) 12,564 81 100 
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Gross 
Billings 
‘ Neces. 
Retail Gross sary for 
— Billings E Existing 
1951 Stations 
County(City) in $1, 000! in $1,000 in $1,000 
Flathead 
(Kalispell) 24,464 168 100 
Gallatin 
(Bozeman) 23,136 158 100 
Garfield 843 0 
Glacier 9,270 57 0 
Golden Valley 484 7 0 
Granite 3,059 19 0 
Hill( Havre) 15,221 110 200 
Jefferson 2,903 18 0 
Judith Basin 2,185 14 0 
ake 7,833 48 0 
*Lewis and Clark 
(Helena) 32,435 208 100 
Liberty 1,498 9 0 
Lincoln 4,603 28 0 
McCone 2,341 14 0 
Madison 3,386 21 0 
Meagher 2,028 13 0 
Mineral 1,108 0 
Missoula 
(Missoula) 38,855 271 500 
Musselshell 4,495 28 0 
Park 
(Livingston) 10,849 61 100 
Petroleum 530 0 
Phillips 5,774 35 0 
Pondera 5,993 37 0 
Powder River 1,014 6 0 
Powell 5,010 31 0 
Prairie 1,483 9 0 
Ravelli 8,317 51 0 
Richland 
(Sidney) 7,584 47 100 
Roosevelt 7,881 49 0 
Rosebud 4,542 28 0 
Sanders 3,449 21 0 
Sheridan 3,839 16 0 
Silver Bow 
(Butte) 65,699 400 600 
Stillwater 3,652 22 0 
Sweet Grass 2,652 15 0 
Teton 5,025 31 0 
Toole 
(Shelby) 7,054 63 100 
Treasure 889 5 0 
Valley 13,726 72 0 
Wheatland 3,230 20 0 
ibaux 858 5 0 
Yellowstone 
(Billings) 50,449 291 400 
al 
NEBRASKA 
Adams 
(Hastings) 23,471 165 100 
Antelope 7,476 53 0 
Arthur 229 2 0 
Banner 146 1 0 
Blaine 621 4 0 
Boone 6,953 49 0 
Box Butte 12,649 89 0 
Boyd 3,786 27 0 
Brown 4,553 32 0 
Buffalo 
(Kearney) 22,715 185 100 
Burt 8,634 51 0 
Butler 5,746 40 0 
Cass 8,275 58 0 
Cedar 8,585 60 0 
Chase 5,093 36 0 
Cherry 7,165 51 0 
Cheyenne 9,891 70 0 
Clay 4,635 35 0 
Colfax 7,899 56 0 
Cuming 9,776 69 0 
*Custer 
(Broken 
Bow) 14,869 105 0 
Dakota 4,749 33 0 
Dawes 10,185 72 0 
*Dawson 
(Lexington) 19,203 140 0 
Deuel 2,911 15 0 
Dixon 5,370 38 0 
*Dodge 
(Fremont) 27,516 228 100 
Douglas 
(Omaha) 327,530 2,620 3,200 
Dundy 3,215 2 0 
Fillmore 5,875 41 0 
Franklin 4,080 29 0 
Frontier 3,117 22 0 
Furnas 6,872 35 0 
*Gage 
(Beatrice) 22,598 268 0 
Garden 2,318 16 0 
Garfield 2,170 15 0 
Gosper 1,420 10 0 
Grant 1,616 11 0 
Greeley 3,247 23 0 
*Hall 
(Grand 
Island) 33,956 288 100 
Hamilton 4,880 34 0 
Harlan 3,411 24 0 
Hayes 523 0 
Hitchcock 3,754 26 0 
Holt 9,891 70 0 
Hooker 2,335 16 0 
Howard 3,786 27 0 
Jefferson 11,850 84 0 
Johnson 4,440 31 0 
Kearney 3,330 23 0 
Keith 9,842 69 0 
Keya Paha 751 5 0 
Kimball 3,657 26 0 
Knox 8,210 58 0 


(Continued on page 24) 
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TOSS 
llings 
eces- 
2 for TV AM FM FAX 
ations 
$1,000 
: TEAMWORK IN RADIO MANAGEMENT 
100 
0 
0 
0 
200 
. Recommended reading for successful broadcasters 
0 and those who aspire to be. 
100 ‘ : , 
: (reading time: 2 minutes) 
0 
0 
0 
am Men in radio management—and the men influencing management—are continually trying to find practical 
0 answers to an endless succession of pressing business problems. 
“ 
0 These men are the executives of both large and small radio enterprises—presidents—managers—partners 
0 —bankers—lawyers—directors—and trustees. 
0 
al In increasing numbers, these men recognize that the right radio management council can be successfully 
0 teamed up with their own organizations to provide profitable and timely answers to many important bus- 
0 . I . ad . P . I y . : I . . 
: iness problems. Effective professional radio management consultants work in close cooperation with 
ons clients’ lawyers and consulting engineers, two essential members of the team. 
0 
0 
0 
100 
WHY WE CAN HELP 
0 ; —e 
; rn COMPARATIVE KNOWLEDGE—of what has 
400 TIME—to study a client’s problem uninterrupted by happened in similar situations in other stations , 
pie Snot INDEPENDENCE that enabl 
- aon’ YDEPE » -—that enables us to say p ainly 
UNDERSTANDING—of the principles necessary > a 
on to profitable operation and the great importance of from the outside what cannot always be said safely 
: the human element to the success of business enter- from within; 
: prise ; 
EXPERIENCE—gained from serving many broad- TECHNIQUE— an ability to work quickly and effec 
: casters in varied markets; tively within a client's organization without disturbing 
100 PERSPECTIVE—an interested, impartial attitude either the persoanel or their work; 
4 because of an outside point of view; 
0 ABILITY—a highly developed aptitude for digging FREEDOM from suspicion of prejudice or fav 
: into problems, unearthing facts, analyzing and in- oritism due to our completely detached position as 
. terpreting them; professional men 
0 
0 WHAT WE DO 
0 
‘ We investigate the facts, analyze, and counsel management on a limited number of highly important bus- 
0 iness problems peculiar to AM, FM, Television and Facsimile. Those most commonly encountered are as 
108 follows: 
aan Station Management and Market Evaluations 
Z : Organizational Studies Rate Recommendations 
0 Station Appraisal Cost and Profit Studies 
0 Preparation of Exhibits for Expert Testimony before 
0 Presentation to Federal Federal Agencies and the 
: Agencies and the Courts Courts 
° Market Data Reports Program Policy Studies 
° Program Analysis Traffic Control Systems 
100 
0 
0 
FRAZIER & PETER 
0 
0 
0 
0 . ‘ 
0 Radio Management Consultants 
0 
0 
° Suite 723 Bond Building Washington 5, D. C. NAtional 2173 
0 
0 
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NEBRASKA Continued 


Gross 
Billings 
Neces- 
Retail Gross sary for 
Sales Billings Existing 


1947 1951 Stations 
County (City) in $1,000 in $1,000 in $1,000 


*Lancaster 





(Lincoln) 124,817 980 300 
*Lincoln 

(North 

Platte) 29,038 240 100 

Logan 914 6 0 
Loup 457 3 0 
McPherson 244 2 0 
Madison 

(Norfolk) 24,003 187 100 
Merrick 6,071 43 0 
Morrill 6,284 44 0 
Nance 3,755 26 0 
Nemaha 8,095 57 0 
Nukolls 6,056 42 0 
Otoe 14,020 98 0 
Pawnee 4,260 30 0 
Perkins 4,603 32 0 
Phelps 8,095 57 0 
Pierce 5,973 42 0 
Platte 

(Columbus) 110 100 
Polk 28 0 
Red Willow 

(McCook) 99 100 
*Richardson 

(Falls City) 14,788 104 0 
Rock 2,595 18 0 
— 9,711 68 0 
Sarp 3,884 27 0 
Saunder s 11,506 81 0 
*Scotts Bluff 

(Scottsbluff) 43,322 347 200 
Seward 7,964 56 0 
Sheridan 10,266 72 0 
Sherman 3,215 22 0 
Sioux 816 6 0 
Stanton 2,595 18 0 
Thayer 7,818 55 0 
Thomas 947 0 
Thurston 4,880 34 0 
Valley 4,603 34 0 
Washington 6,169 44 0 
Wayne 6,496 45 0 
Webster 5,027 35 0 
Wheeler 473 3 0 
York 11,702 83 0 

_ 
NEVADA 

Churchill 

(Fallon) 6,293 25 0 
Clark 

(Las Vegas) 31,085 216 400 
Douglas 2,361 10 0 
Elko(Elko) 12,520 47 100 
Esmeralda 2,254 9 0 
Eureka 822 3 0 
Humbolt 6,276 23 0 
Lander 1,919 8 0 
Lincoln 3,148 13 0 
Lyon 2,837 12 0 
Mineral 1,956 8 0 
Nye 5,043 21 0 
Ormsby 

(Carson City) 3,814 16 100 
Pershing 2,670 11 0 
Storey 1,025 4 0 
Washoe 

(Reno) 66,253 276 800 
White Pine 

(Ely) 15,775 74 100 

_ 
NEW HAMPSHIRE 

Belknap 

(Laconia) 20,646 126 100 
Carroll 10,384 51 0 
Cheshire 

(Keene) 26,140 171 300 
Coos(Berlin) 27,433 174 100 
*Grafton 

(Lebanon) 37,857 226 0 
Hillsborough 

(Man- 

chester) 124,719 804 900 
*Merrimack 

(Concord) 44,442 300 100 
*Rockingham 

(Portsmouth) 50,906 344 100 
*Strafford 

(Dover) 40,442 288 100 
Sullivan 

(Claremont) 21,049 150 100 

_ y 
NEW JERSEY 

*Atlantic(At- 

lantic City) 144,420 488 300 
*Bergen 

(Hacken- 

sack) 336,845 1,480 100 
*Burlington 

(Burlington) 64,142 230 0 
*Camden 

(Camden) 214,209 894 100 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; fur- 
ther reproduction not licensed. 
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1951 
| County(City) in $1. 000' in $1,000 in $1,00. 
*Cape May 
(Wildwood) 43,883 177 
Cumberland 
(Bridgeton) 72,561 293 
*Essex 
(Newark) 961,167 4,380 
*Gloucester 
(Woodbury) 45,295 183 
*Hudson(Jer- 
sey City) 528,650 2,450 
*Hunterdon 
(Lambert- 
ville) 29,431 119 
*Mercer 
(Trenton) 209,772 906 
*Middlesex 
(Asbury 
Park) 209,720 912 
*Mammoth 
(Long 
Branch) 191,619 795 
*Morris( Mor- 
ristown) 113,761 537 
*Ocean 
(Lakewood) 49,866 201 
*Passaic 
(Paterson) 347,566 1,526 
*Salem 
(Salem) 36,503 148 
*Somerset 
(Somerville) 59,210 240 
*Sussex 32,093 129 
*Union 
(Elizabeth) 303,448 1,545 
*Warren 
(Phillips- 
burg) 40,213 162 
_ _ 
NEW MEXICO 
Bernalillo( Al- 
buquerque) 75,996 492 
Catron 1,013 7 
Chaves 
(Roswell) 25,107 217 
Colfax(Raton) 13,858 90 
Curry(Clovis) 24,275 168 
De Baca 2,106 14 
Dona Ana 
(Las Cruces) 14,543 95 
Eddy 
(Carlsbad) 22,748 147 
Grant(Sil- 
ver City) 13,746 89 
| Guadalupe 4,132 27 
Harding 1,897 12 
Hidalgo 4,742 31 
Lea( Hobbs) 23,950 161 
Lincoln 3,971 26 
Luna 6,222 40 
McKinley 
(Gallup) 18,993 132 
Mora 1,672 11 
Otero(Alamo- 
gordo) 463 42 
Quay (Tucum- 
cari) 9,822 64 
Rio Arriba 4,887 32 
Roosevelt 8,457 55 
Sandoval 2,412 16 
San Juan 5,804 31 
San Miguel 
(Las Vegas) 12,122 79 
Santa Fe 
(Santa Fe) 24,962 173 
| Sierra(Hot 
| Springs) 3,199 21 
Socorro 4.083 27 
Taos 4,856 31 
Torrance 3,504 23 
Union 5,594 36 
Valencia 6,639 43 
NEW YORK 
*Albany 
(Albany a 239,818 1,565 
*Alleghan 
(Wellsville) 24,947 148 
Broome(Bing- 
hamton) 133,465 792 
*Cattaraugus 
(Olean) 59,586 355 
*Cayuga 
(Auburn) 51,558 307 
*Chautaugua 
(Jamestown) 91,530 544 
*Chemung 
(Elmira) 71,294 423 
*Chenango 
(Norwich) 30,964 184 
*Clinton 
(Plattsburgh) 34,056 203 
Columbia 
(Hudson) 30,732 182 
Cortland 
(Cortland) 32,194 191 
*Delaware 
(Walton) 34,073 202 
*Duchess 
(Pough- 
keepsie) 109,631 652 
*Erie(Buf- 
falo) 684,853 4,300 
*Essex(Ti- 
conderoga) 25,646 157 
Franklin 
(Malone) 33,890 201 
*Fulton 
(Glovers- 
ville) 50,228 300 


Retail 
— 


Gross 
Billings 
Neces- 

Gross sary for 
Billings Existing 
Stations 


0 
200 
1,500 


100 


to 


200 
0 


200 
100 
100 
100 
200 
100 


100 
0 


100 

0 
100 
100 


100 
200 
100 


ocooooo 


100 
200 
300 
200 


100 
100 


100 
2,900 


200 


100 





Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1947 1951 Stations 
County(City) in $1,000' in $1,000 in $1,000 
*Genesee 
(Batavia) 34,771 207 100 
*Greene 
(Catskill) 20,776 123 0 
Hamilton 3,058 18 0 
*Herkimer 
(Herkimer) 41,934 248 0 
*Jefferson 
(Watertown) 70,273 417 200 
Lewis 12,117 72 0 
*Livingston 
(Dansville) 24,150 144 0 
*Madison 
(Oneida) 32,112 191 0 
Monroe 
(Rochester) 409,241 2,570 2,700 


*Montgomery 


(Amsterdam) 46,904 277 100 
*Nassau 

(Hemp- 

stead) 414,014 2,660 400 
*(five coun- 

ties( New 

York) 6,783,897 42,800 12,500 
*Niagara 

(Niagara 

Falls) 130,870 777 300 
Oneida 

(Utica) 143,041 847 2,600 
Onondaga 

(Syracuse) 262,680 1,700 3,900 
*Ontario 

(Geneva) 42,467 252 100 
*Orange 

(Newburgh) 123,310 732 300 
*Orleans 

(Medina) 17,252 102 0 
*Oswego 

(Oswego) 46,273 275 100 
Otsego 

(Oneonta) 39,840 236 200 
*Putnam(Cold 

Spring) 17,734 105 0 
*Rensselaer 

(Troy) 86,268 514 400 
*Rockland 

(Nyack) 51,508 306 0 
*St. Lawrence 

(Ogdens- 

burg) 60,167 360 200 
*Saratoga 

(Saratoga 

Springs) 45,208 270 0 
Schenectady 

(Schenec- 

tady) 108,196 644 1,800 
Schoharie 

(Cobleskill) 13,895 83 100 
Schuyler 7,530 44 0 
Seneca 12,200 72 0 
*Steuben 

(Corning) 58,406 346 200 
*Suffolk 

(Patchogue) 175,866 1,040 100 
*Sullivan 

(Liberty) 40,904 242 100 
*Tioga 

(Waverley) 17,734 105 0 
*Tompkins 

(Ithaca) 39,857 237 100 
*Ulster 

(Kingston) 63,825 378 100 
Warren(Glen 

Falls) 34,851 207 300 
*Washington 

(Hudson 

Falls) 23,935 142 0 
*Wayne 

(Newark) 36,715 218 0 
*Westchester 

(Yonkers) 569,120 3,100 300 
*Wyoming 

(Perry) 18,932 113 0 
Yates 9,940 59 0 

NORTH CAROLINA 

Alamance 

(Burlington) 48, on 440 400 
Alexander 3,7 31 0 
Alleghany 2, O14 17 0 
Anron 

(Wadesboro) 10,437 86 100 

she 4,210 35 0 
Avery 1,904 16 0 
Beaufort 

(Washington) * reed 160 400 
Bertie 74 0 
Bladen 3 "93 20 0 
Brunswick 3,589 29 0 
Buncombe 

(Asheville) 100,985 858 900 
Burke( Mor- 

ganton) 18,584 154 200 
*Cabarrus 

(Concord) 49,081 415 200 
Caldwell 

(Lenoir) 18,676 154 100 
Camdem 714 6 0 
Cataret 

(Moorehead 

City) 10,216 84 100 
Caswell 3,551 29 0 
Catawba 

(Hickory) 33,879 268 400 
Chatham 9,302 76 0 
Cherokee 5,804 48 0 
Chowan 5,932 49 0 
Clay 586 5 0 


! 


Retail 


Sales 


Gross 
Billings 
Neces- 


Gross sary for 
Billings Existing 


1951 


Stations 


194 
County(City) in $1,000' in $1,000 in $1,000 


*Cleveland 
(Shelby) 


| Columbus 


(Whiteville) 
Craven 
(New Bern) 
*Cumberland 
(Fayette- 
ville) 
Currituck 
are 
Davidson 
(Lexington) 
Davie 
*Duplin 
(Warsaw) 
Durham 
(Durham) 
*Edgecombe 
(Tarbore) 
*Forsyth 
(Winston- 
Salem) 
Franklin 
Gaston 
(Gastonia) 
Gates 
Graham 
*Granville 
(Oxford) 
Greene 
Guilford 
(Greens- 
boro) 
*Halifax 
(Roanoke 
Rapids 
Harnett 
(Dunn) 
Haywood 
(Waynes- 
ville) 


| Henderson 





(Henderson- 
ville) 
Hertford 
(Ahoskie) 
Hoke 
Hyde 
*Iredell 
(Statesville) 
Jackson 
*Johnston 
(Smithfield) 
Jones 
Lee(Sanford) 
Lenoir 
(Kinston) 
Lincoln 
McDowell 
Macon 
Madison 
*Martin 
(Williams- 

* ton) 
Mecklenburg 
(Charlotte) 

Mitchell 
Montgomery 
oore 
(Southern 
Pines) 
Nash( Rocky 
Mount) 


13,604 
182,860 
5,511 
7,855 
16,185 
30,319 


*New Hanover 


(Wilmington) 
Northampton 
Onslow (Jack- 

sonville) 
Orange 
Pamlico 
Pasquotank 

(Elizabeth 

City) 
Pender 
Perquimans 
Person 
*Pitt(Green- 


Randolph 
(Asheboro) 
Richmond 
(Rocking- 
ham) 
*Robeson 
(Lumberton) 
Rockingham 
(Reidsville) 
*Rowan 
(Salisbury) 
Rutherford 
(Forest City) 
Sampson 
(Clinton) 
Scotland 
(Laurinburg) 
Stanly 
(Albermarle) 
Stokes 
*Surry 
(Mount Airy) 
Swain 
Transylvania 
Tyrrell 
Union 
(Monroe) 
Vance 
(Henderson) 
*Wake 
(Raleigh) 


58,854 
5,548 


5,237 


11,901 
1,593 


17,065 
4,559 
4,065 

10,417 


40,177 
3,553 


19,463 


20,451 
37,788 
35,556 
49,733 
18,218 
17,724 
11,315 
20,872 
4,999 
24,387 
2,691 
6,244 
1,446 
16,807 
18,785 
109,238 


257 
185 
169 


426 
14 
22 


232 
46 


110 


102 


1,280 


154 
1,725 


100 
100 
100 
300 
0 
0 
200 
0 


700 
100 
500 


200 


oo oo 


100 
100 


100 


200 
200 
300 

0 


100 


t 


100 


1,300 


(Continued on page 26) 
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it 
Denver 


0 ° 
0 Colorado’s only 50,000-watt station — 
100 . Colorado’s only NBC station—completely dominates 


100 metropolitan Denver and the Rockies. 
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Gross 
Billings 
Neces- 


Gross 
Billings 
Neces- 


Gross 
Billings 
Neces- 


(Continued from page 24) 


NORTH CAROLINA Continued 


Gross 
Billings 
Neces- 
Retail Gross sary for 
— = Existing 
947 195 Stations 
County(City) in $1, 000' in $1, 000 in $1,000 
Warren 7,836 64 0 
Washington 4,358 36 0 
Watauga 6,280 52 0 
*Wayne 
(Goldsboro) 37,354 382 100 
Wilkes(North 
Wilkesboro) 15,380 128 200 
Wilson 
(Wilson) 34,018 280 400 
Yadkin 4,175 34 0 
Yancey 2,343 19 0 


NORTH DAKOTA 


Adams 2,860 
Barnes( Val- 

ley City) 13,585 
Benson 4,918 
Billings 297 
Bottineau 7,254 
Bowman 3,104 
Burke 3,349 
Burleigh 

(Bismark) 27,927 
Cass(Fargo) 75,324 
Cavalier 7,029 
Dickey 5,895 
Divide 3,540 
Dunn 2,232 
Eddy 4,343 
Emmons 3,924 
Foster ,429 
Golden Valley 2,511 
Grand Forks 

(Grand 

Forks) 42,472 
Grant 2,232 
Griggs 3,209 
Hettinger 4,133 
Kidder 2,616 
La Moure 4,622 
Logan 2,407 
McHenry 6,157 
McIntosh 3,367 
McKenzie 2,924 
McLean 6,452 
Mercer 3,924 
Morton 

(Mandan) 12,749 
Mountrail 5,406 
Nelson 4,884 
Oliver 645 
Pembina 9,347 
Pierce 5,354 
Ramsey (Dev- 

il’s Lake) 16,254 
Ransom 6,610 
Renville 2,912 
*Richland 

(Wahpetun) 15,660 
Rolette 5,634 
Sargent 3,435 
Sheridan 2,163 
Sioux 1,483 
Slope 401 
Stark( Dick- 

inson) 10,708 
Steele 2,407 
Stutsman 

(Jamestown) 18,401 
Towner 4,674 
Traill 9,050 
*Walsh 

(Grafton) 14,638 
Ward(Minot) 34,014 
Wells 6,784 
Williams 

(Williston ) 13,986 

OHIO 
Adams 7,569 
*Allen(Lima) 71,362 
Ashland 

(Ashland) 26,595 
Ashtabula 

(Ashtabula) 62,605 
*Athens 

(Athens) 29,393 
*Auglaize 

(St. Marys) 18,410 
*Belmont 

(Bellaire) 52,979 
Brown 9,681 
*Butler 

(Hamilton) 99,260 
Carroll 7,778 
*Champaign 

(Urbana) 17,361 
*Clark 

(Springfield) 69,687 
*Clermont 

(New Rich- 

mond) 18,144 


1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; f 
ther reproduction not licensed. 
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® Retail 


— 


Gross sary for 
—_ Existing 
Stations 
County(City) in sit 000! in ri 5900 in $1,000 


Retail 


= 


Gross sary for 
se Existing 
947 1951 Stations 
County(City) in $1, 000' in $1,000 in $1,009 


ur- 


Retail Gross sary for 
— Billings Existing 
947 1951 Stations 
County(City) in $1. 000' in $1,000 in $1,000 
*Clinton(Wil- 
mington) 19,040 112 0 
*Columbiana 
(East Liver- 
pool) 78,092 460 100 
Coshocton 
(Coshocton) 21,096 124 100 
*Crawford 
(Bucyrus) 29,631 174 0 
*Cuyahoga 
(Cleve- 
land) 1,328,606 7,740 5,500 
*Darke 
(Greenville) 26,441 154 0 
*Defiance 
(Defiance) 18,200 106 0 
*Delaware 
(Delaware) 17,977 105 0 
*Erie 
(Sandusky) 40,571 239 100 
> *Fairfield 
(Lancaster) 32,387 189 0 
*Fayette 
(Washington 
Court) 18,158 106 0 
Franklin 
(Columbus) 458,162 3,030 3,700 
*Fulton 
(Wauseom) 7 453 108 0 
Gallia 11,136 65 0 
Geauga 11,332 67 0 
*Greene 
(Xenia) 23,097 135 0 
Guernsey 
(Cambridge) 23,140 136 100 
Hamilton 
(Cincinnati) 728,981 4,640 4,900 
Hancock 
(Findlay) 31,659 188 100 
Hardin 16,998 99 0 
Harrison 9,052 53 0 
Henry 15,123 89 0 
*Highland 
(Hillsboro) 18,816 110 0 
Hocking 10,815 63 0 
Holmes 9,080 53 0 
*Huron 
(Norwalk) 28,889 168 0 
Jackson 16,453 97 0 
*Jefferson 
(Steuben- 
ville) 74,774 439 100 
*Knox(Mt. 
Vernon) 23,951 140 0 
*Lake(Paines- 
ville) 45,537 266 100 
*Lawrence 
(Ironton ) 21,041 123 0 
*Licking 
(Newark) 49,328 288 100 
*Logan(Belle- 
fontaine) 21,950 129 0 
*Lorain 
(Lorain) 95,971 563 100 
*Lucas 
(Toledo) 374,049 1,980 1,400 
Madison 15,095 89 0 
*Mahoning 
(Youngs- 
town) 234,497 1,480 600 
*Marion 
(Marion) 36,891 216 100 
*Medina 
(Medina) 28,358 166 0 
Meigs 12,647 75 0 
*Mercer 
(Celina) 17,446 102 0 
*Miami 
(Piqua) 43,830 256 100 
Monroe 5,456 32 0 
Montgomery 
(Dayton) 325,620 1,960 2,500 
Morgan 6,114 36 0 
Morrow 6,757 39 0 
*Muskingum 
(Zanesville) 62,374 355 100 
Noble 4,980 29 0 
*Ottawa( Port 
Clinton) 18.844 110 0 
Paulding 8,478 50 0 
Perry 15,039 88 0 
Pickaway 14,213 83 0 
Pike 5,260 31 0 
Portage 
(Ravenna) 31.911 186 100 
Preble 15,501 91 0 
Putnam 14,368 84 0 
*Richland 
(Mansfield) 70,201 412 100 
*Ross 
(Chillicothe) 34,233 200 100 
Sandusky 
(Fremont) 33,660 197 100 
*Scioto 
(Portsmouth) 58,128 342 100 
Seneca 
(Tiffin) 40,025 226 200 
*Shelby 
(Sidney) 17,613 103 0 
*Stark 
(Canton) 236,409 1,426 600 
*Summit 
(Akron) 361,942 1,812 700 
*Trumbull 
(Warren) 94,282 553 300 
*Tuscarawas 
(New Phila- 
delphia) 51,818 301 100 
Union 14,997 88 0 
*Van Wert 
(Van Wert) 18,495 109 0 





Vinton 3,120 18 0 
*Warren 

(Franklin) 18,886 111 0 
Washington 

(Mairetta) 26,511 165 100 
*Wayne 

(Wooster) 41,774 245 100 
*Williams 

(Bryan) 20,900 122 0 
*Wood(Bowl- 

ing Green) 32,163 177 0 
Wyandot 14,564 85 0 

OKLAHOMA 
Adair 2,908 20 0 
Alfalfa 7,010 47 0 
Atoka 4,590 31 0 
Beaver 2,719 18 0 
Beckham 

(Elk City) 14,098 95 100 
Blaine 10,012 68 0 
Bryan 

(Durant) 16,504 112 200 
*Caddo 

(Anadarko) 19,599 132 0 
Canadian 

(El Reno) 17,163 116 100 
Carter 

(Ardmore) 24,471 168 100 
Cherokee 5,266 36 0 
Choctaw 

(Hugo) 8,172 55 100 
Cimarron 2,327 16 0 
*Cleveland 

(Norman) 15,686 106 0 
Coal 3,976 27 0 
Comanche 

(Lawton) 27,128 18 100 
Cotton 7,261 49 
Craig 10,421 71 0 
*Creek 

(Sapulpa) 26,912 152 0 
Custer 

(Clinton) 15,497 105 100 
Delaware 3,222 22 
Dewey 4,668 32 0 
Ellis 4,699 32 0 
*Garfield 

(Enid) 49,023 431 100 
Garvin(Pauls 

Valley) 12,463 84 100 
Grady 

(Chickasha) 21,989 148 100 
Grant 6,947 47 0 
Greer 7,591 51 0 
Harmon 3,380 23 0 
Harper 2,908 20 0 
Haskell 4,511 30 0 
Hughes 11,159 75 0 
Jackson 

(Altus) 12,055 81 100 
Jefferson 5,736 38 0 
Johnston 3,631 25 0 
*Kay(Ponca 

City) 39,713 340 100 
Kingfisher 9,823 67 0 

iowa 

(Hobart) 12,574 84 100 
Latimer 3,191 21 0 
Le Flore 13,125 88 0 
Lincoln 10,169 68 0 
*Logan 

(Guthrie) 16,754 113 0 
Love 2,797 19 0 
McClain 5,752 39 0 
McCurtain 9,681 65 0 
McIntosh 5,658 38 0 
Major 4,856 33 0 
Marshall 4,338 30 0 
Mayes 8,126 55 0 
Murray 6,004 40 0 
Muskogee 

(Muskogee) 44,659 326 300 
Noble 8,755 60 0 
Nowata 7,135 48 0 
Okfuskee 8,126 55 0 
Oklahoma 

(Oklahoma 

City 291,373 2,030 2,600 
Okmulgee 

(Okmulgee) 24,943 167 400 
*Osage 

(Pawhuska) 22,476 151 0 
Ottawa 

(Miami) 19,677 133 100 
Pawnee 7,245 49 0 
Payne(Still- 

water) 23,795 160 100 
Pittsburg (Mc- 

Alester) 22,366 150 100 
Pontotoc(Ada) 26,986 182 100 
*Pottawatomie 

(Shawnee) 33,894 245 100 
Pushmataha 5,014 34 0 
Roger Mills 3,254 22 0 
Rogers 8,708 59 0 
Seminole 

(Semincle) 29,239 185 100 
Sequoyah 4,086 27 0 
Stephens 

(Duncan) 17,383 117 100 
Texas 8,236 55 0 
Tillman 8.974 61 0 
Tulsa(Tulsa) 216,311 1,554 2,500 
Wagoner 5,187 35 0 
Washington 

(Bartlesville) 25,761 173 100 
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Washita 8,597 58 0 

oods 11,080 75 0 
Woodward 

(Woodward) 13,156 89 100 

OREGON 

*Baker 

(Baker) 22,033 210 100 
*Benton 

(Corvallis) 24,003 228 100 
*Clackamas 

(Oregon 

City) 40,130 430 100 
*Clatsop 

(Astoria) 33,738 321 100 
*Columbia 

(St. Helena) 16,195 155 0 
*Coos(Coos 

Bay) 35,782 340 200 
Sosee 4,534 42 0 
Curr 2,535 12 0 
‘Deschutes 

(Bend) 26,210 249 100 
Douglas(Rose- 

burg) 23,841 227 200 
Gilliam 4,059 38 0 
Grant 5,897 56 0 
Harney 5,070 23 0 
*Hood River 

(Hood River) 11,528 110 0 
Jackson 

(Medford) 40,642 386 600 
Jefferson 1,690 16 0 
Josephine 

(Grant’s 

Pass) 16,195 154 100 
*Klamath 

(Klamath 

Falls) 69,701 770 200 
Lake 7,719 73 0 
*Lane 

(Eugene) 87,444 464 300 
Lincoln 

(Newport) 12,935 123 100 
*Linn 

(Albany) 25,529 241 100 
Malheur 

(Ontario) 15,632 148 100 
*Marion 

(Salem) 85,190 560 200 
Morrow 3,690 35 0 
*Mulnomah 

(Portland) 630,181 4,170 3,000 
*Polk(Dallas) 11,276 107 0 
Sherman 1,897 18 0 
Tillamook 

(Tillamook) 11,794 112 100 
*Umatilla 

(Pendleton) 30,269 287 100 
Union(La 

Grande) 19,127 182 100 
Wallowa 6,860 65 0 
Wasco( The 

Dalles) 19,764 188 100 
*Washington 

(Hillsboro) 28,166 271 0 
Wheeler 1,970 12 0 
*Yamhill(Mc- 

Minnville) 24,877 237 0 

PENNSYLVANIA 

Adams 18,626 92 0 
*Alleghany 
(Pitts- 

burgh) 1,314,735 6,280 3,500 
*Armstrong 

(Kittanning) 41,569 206 100 
*Beaver(Bea- 

ver Falls) 104,262 518 100 
Bedford 19,498 96 0 
*Berks 

(Reading) 201,905 1,240 300 

lair 

(Altoona) 100,656 497 400 
Bradford 

(Sayre) 31,702 156 100 
*Bucks 

(Doylestown) 65,614 322 200 
Butler 

(Butler) 60,675 299 200 
Cambria 

(Johnstown) 151,038 786 1,100 
Cameron 4,969 24 0 
*Carbon 

(Palmerton) 29,581 146 0 
Centre(State 

College 36,962 182 100 
*Chester(West 

Chester) 103,042 508 0 
*Clarion 

(Clarion) 21,300 104 0 
Clearfield 

(Du Bois) 47,075 232 300 
Clinton (Lock 

Haven) 21,925 99 100 
Columbia 

(Blooms- 

burg) 29,334 144 200 
*Crawford 

(Meadville) 53,701 265 100 
*Cumberland 

(Carlisle) 50,373 249 100 
*Dauphin(Har- 

risburg) 162,776 824 600 
*Delaware 

(Chester) 250,426 1,000 200 


(Continued on page 28) 
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EVERY SIXTY-SIX MINUTES (YEARLY AVERAGE) WE ISSUE A REPORT 
FOR A CITY, DISTRICT OR AREA IN ONE OF THE FORTY-EIGHT 
STATES. 


EACH YEAR OVER FIVE HUNDRED COMPLETE GENERAL REPORTS 
ARE PUBLISHED FOR DISTRIBUTION AMONG OUR ADVERTISER AND 
AGENCY SUBSCRIBERS. 


AND IN ADDITION, WE CONDUCT TWELVE HUNDRED OR MORE 
SPECIAL SURVEYS YEARLY FOR ADVERTISERS, AGENCIES, REGIONAL 
NETWORKS AND RADIO STATIONS. 





C 
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A 
nN 


ROBERT S&S. CONLAN AND ASSOCIATES 


yn¢ceorRee@grenreart¥ete® 
KANSAS CITY, MISSOURI 
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(Continued from page 


PENNSYLVANIA Continued 


Retail 
— 


County(City) in $1, 000' in $1,000 in $1,000 


Elk 18,597 
Erie(Erie) 149,561 
*Fayette 

(Union- 

town) 119,010 
Forest 2,252 


*Franklin 
(Chambers- 


burg) 42,920 
Fulton 3,094 
Greene 18,990 
Huntingdon 

(Hunting- 

don) 21,634 

*Indiana 

(Indiana) 42,367 
*Jefferson 
(Punxsutaw- 

ney) 31,383 
Juniata 6,524 
*Lackawanna 

(Scranton) 187,819 
Lancaster 
(Lancaster) 178,429 


Lawrence 
(New Castle) 72,516 


Lebanon 

(Lebanon) 54,689 
*Lehigh 

(Allentown) 164,341 
*Luzerne 

(Wilkes- 

Barre) 269,927 

Lycoming(Wil- 

liamsport) 71,482 
*McKean 

(Bradford) 45,535 
*Mercer 

(Sharon) 77,311 


1 Retail Sales figures copy righted 1948 
I 


by SALES MANAGEM 


ther reproduction not a nsed. 


Gross | Gross 
Billings Billings 
Neces- Neces- 
6 Retail Gross sary for Retail Gross sary for 
<6) | = Billings Existing | — = Existing 
| 47 195 Stations | 1947 1951 Stations 
County(City) in $1. 000 in $1,000 in $1,000 County(City) in $1,000 in $1,000 in $1,000 
: Mifflin *Washington 
Gross (Lewistown) 29,015 143 100 | (Westerly) 37,423 214 0 
—! Monroe 
Neces- | (Strouds T 
Gross sary for | burg) : 26,981 133 200 SOUTH CAROLINA 
Billings Existing | *Montgomery 7 9 
1951". Stations | “Montgo Abbeville 81425 0 
Marion) 266,860 1,470 200 } (Aiken) 20,373 127 0 
92 0 Montour 6,771 33 0 Allendale 4.088 25 0 
740 «1,300 +©=| “Northampton * Anderson : 
7 (Bethlehem) 136,576 674 400 (Anderson) 48,293 305 200 
| *Northumber- Bamberg 8.343 52 0 
590 200 «2| Jand(Sham- Barnwell ‘ 
0 | ,,okin) 73.518 365 200 (Barnwell) —_ 6,785 42 100 
| Perry 9,531 48 0 Beaufort 8,192 51 0 
: ~~ Berkeley 6,299 39 0 
9 | (Phila- . i 5 36 
= 10) | delphia) 1,962,712 12,870 —6,000-—«| G@lhoun ous = ° 
94 9 6| Pike 3,938 19 0 | (Charleston) 112,464 686 900 
> wed 11,754 58 0 | Cherokee 
| *Schuylkill | (Ge ay 1 90 00 
sin 100 | (Pottsville) 127,560 642 200 | chaspmey) — , 
a. 6,771 33 (Chester) 16,451 103 100 
>rse Ss > 9 ) 0 
208 = 100 (Somerset) 45,942 226 0 | Gimendon ‘Shes 60 ° 
Sullivan 2,383 12 0 Colleton(Wal- 
Susquehanna 15,895 88 0 | terboro) 10.772 67 100 
154 0 Tioga 20,036 99 0 Darlington 
32 0 Union 9,895 49 0 (Hartsville) 23,339 146 100 
Venango(Oil P Dillon(Dillon) 12,450 78 100 
895 400 | gee “i 42,339 209 200 | Dorchester 7,873 49 0 
| 4 Edgefield 6,333 40 0 
(uae (Warren) 41,554 206 100 =| Fairfield 8577 54 0 
, | *Washington | Florence 
5 ‘ | (Washing- | (FI 47,526 98 400 
358 300 ton) 136,852 675 200 | Georgetown 12765 "30 0 
BS - | Wayne 17,856 88 0 | *Greenville 
281 a0 *Westmoreland | (Greenville) 126,152 1,025 700 
(New Ken- Greenwood 
820 600 sington) 186,254 970 200 (Greenwood) 29,132 182 100 
| Wyoming 10,882 54 0 Hampton 4,674 29 0 
| *York(York) 133,805 660 400 | Horry 
1,330 600 | (Conway) 26,553 167 200 
Jasper 2,077 13 0 
350 300 | RHODE ISLAND Kershaw 12.447 78 0 
ancaster 
22 100 Bristol 14,507 70 0 (Lancaster) 15,898 100 100 
*Kent Laurens 
380 100 (Warwick) 44,361 245 0 (Laurens) 21,312 134 100 
*Newport Lee 9,348 58 0 
(Newport) 43,099 208 0 | Lexington 13,069 82 0 
*Providence McCormick 2,831 18 0 
NC.; fur- (Provi- *Marion 
dence) 561,412 2,990 2,500 (Marion) 16,734 105 0 


Gross 
Billings 

- Neces- 
Retail Gross sary for 
= Billings E Xisting 


947 1951 Stations 
County(City) in $1. 000' in $1,000 in $1,000 


Marlboro 


(Minutes- 

ville) 14,021 
Newberry 

(Newberry) 17,942 
Oconee 13,888 


Orangeburg 
(Orangeburg) 31,319 


Pickens 15,848 
*Richland 

(Columbia) 117,173 
Saluda 3,736 
*Spartanburg 

(Spartan- 

burg) 89,905 

*Sumter 

(Sumter) 33,400 
*Union 

(Union) 17,339 
Williamsburg 12,431 
York( Rock 

Hill) 35,371 


88 100 
112 100 
87 0 
198 200 
99 0 
1,090 600 
23 0 
805 400 
223 100 
109 0 
78 0 
223 200 


SOUTH DAKOTA 


Aurora 2,647 
*Beadle 

(Huron) 22,462 
Bennett 1,555 
Bon Homme 5,887 
*Brookings 

(Brookings) 17,026 
Brown 

(Aberdeen) 37,323 
Brule 5,480 
Buffalo 333 
*Butte( Belle 

Fourche) 10,794 
Campbell 1,555 
Charles Mix 5,591 
Clark 4,887 
Clay 7,295 
*Codington 

(Watertown) 25,954 
Corson 2,647 
Custer 5,055 
*Davison 

(Mitchell) 23,736 
Day 9,923 
Deuel 3,888 
Dewey 2,628 
Douglas 3,111 
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How to get SERVICE plus 








OO 





Chicago: 











PLAN NOW to send your mas 
RCA Victor Cus 


New York: 


Hollywood: 


Ne w Yor 


ters to your nearest 


tom Record Sales S Studio! 


24th Street 
155 <n 10. N. ¥. 


Murray Hill 4-6200 


5 North Lake Shore Drive 
C Shona 11, Illinois 
Whitehall 4-900 
Avenue 
016 North Sycamore ¢ 
Holly wood 38, California 


Hillside 5171 






and pressing ! 


High-fidelity phonograph records of all types. 
Transcriptions of pure black Vinylite brand plastics! 


Quick, careful handling . . . fast, efficient delivery! 


on custom processin 


Most modern manufacturing equipment and facilities 
in the trade! 


* PLUS... RCA’s world leadership in electronics . . . the 
pioneering research of the vast RCA Laboratories... the 
accumulative know-how of 50 years of experience! 


RCA VICTOR DIVISION 
CUSTOM RECORD SALES 


MASTERS VOR”E™ 
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‘TOSS 

lings 
eces- 
ry for 





isting 
$1,000 
; CMOQ apapio NETWORK 
2 INAUGURATES IN LA HABANA, CUBA 
y THE MOST MODERN 
= RADIO CENTER IN AMERICA 





‘ RADIOCENTRO! 


es 


> = 





_ 


— 





From indirect lighting and air condition- 
ing to soundproof walls, floors, ceilings, 
the magnificent new CMQ studios in 
RADIOCENTRO are the last word in 
modern design. 


The most recent developments in broad- 
casting equipment, the most advanced 
application of post war engineering and 
sound conditioning are all to be found 
in RADIOCENTRO—CMQ’s outstanding 
new home. 


Eleven studios of varying size—two of 
them can seat an audience of 350 each so * 
—facilitate the very best production of * 
major radio programs. The latest “Mas- 
ter Control” unifies all the transmissions 
from these studios so that four broad- 
casts at a time can be handled. 





All in all CMQ’s. new home is really a 

wonder—it's a radio center that places N ETW Oo ae K 

the most powerful radio network in 

a ne Msn first rank of world radio “The most powerful radio network in Cuba” 
eae Exclusive representative in the U.S.A. 


Melchor Guzman Co. Inc. 
=x* «ke KkemhUCUCU CMC? 45 Rockefeller Plaza, New York 20, N. Y. 
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Andrew 
(Continued from page 28) 
SOUTH DAKOTA Continued 
Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1951 Stations 
County (City) in $1. 000 in $1,600 in $1,000 
Edmunds 3,647 34 0 
Fall River 6,591 62 0 
Faulk 3,036 28 0 
Grant 6,887 64 0 
Gregory 5,203 48 0 
Haakon 2,999 28 0 
Hamlin 4,166 39 0 
Hand 4,480 42 0 
Hanson 1,907 18 0 
Harding 1,204 11 0 
Hughes 
(Pierre) 9,035 84 100 
Hutchinson 6,962 65 0 
Hyde 2,555 24 0 
Jackson 1,648 15 0 
Jerauld 3,332 31 0 
Jones 1,815 17 0 
Kingsbury 7,517 71 0 
*Lake 
(Madison) 11,053 103 0 
Lawrence 
(Deadwood) 18,761 118 100 
Lincoln 7,591 71 0 
Lyman 2,759 26 0 
McCook 5,055 47 0 
McPherson 3,276 31 0 
Marshall 6,683 63 0 
Meade 6,683 63 0 
Mellette 1,129 11 0 
Miner 3,426 32 0 
Minnehaha 
(Sioux Falls) 92,321 930 900 
Moody 6,166 58 0 
*Pennington 
(Rapid City) 39,430 466 300 
Perkins 4,555 43 0 
Potter 3,759 35 0 
Roberts 9,627 90 0 
Sanborn 2,999 28 0 
Shannon 981 9 0 
Spink 8,738 82 0 
Stanley 1,036 97 0 
Sully 1,223 11 0 
Todd 1,333 12 0 
Tripp 8,461 79 0 
Turner 7,258 67 0 
Union 7,221 68 0 
1 Retail Sales figures copyrighted 1948 
by SALES MANAGEMENT, INC.; fur- 





ther reproduction not licensed. 


Gross 


Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
947 1951 Stations 
County (City) in $1, 000' in $1,000 in $1,000 
Walworth 6,258 58 0 
Washabaugh 259 2 0 
Washington 223 2 0 
Yankton 
(Yankton) 11,872 95 300 
Ziebach 703 7 0 
TENNESSEE 
Anderson 
(Oak Ridge) 8,414 67 200 
Bedford 
(Shelbyville) 11,077 88 100 
Benton 3,344 26 0 
Bledsoe 1,648 13 
*Blount 
(Maryville) 20,303 226 100 
Bradley 
(Cleveland) 13,326 106 100 
Campbell 741 93 0 
Cannon 664 13 0 
Carroll 8319 66 0 
Carter(Eliza- 
bethton) 13,912 110 100 
Cheatham 2,503 20 0 
Chester 2,788 22 0 
Claiborne 4,342 34 0 
Clay 1,331 11 0 
Cocke 5,974 48 0 
Coffee 
(Tullahoma) 7,257 58 100 
Crockett 4,643 37 0 
Cumberland 4,104 33 0 
Davidson 
(Nashville) 285, = 2,523 3,200 
Decatur 2,2 18 
DeKalb 3, 186 25 0 
Dickson 7,401 69 0 
Dyer 
(Dyersburg) 20,672 185 100 
Fayette 5,404 43 0 
Fentress 3,264 26 
Franklin 
(Winchester) 8,129 65 100 
*Gibson 
(Humboldt) 17,903 168 0 
Giles 
(Pulaski) 10,664 85 100 
Grainger 2,313 18 0 
Greene 
(Greeneville) 14,357 114 100 
Grundy 2,139 17 0 
Hamblen 
(Morristown) 10,632 84 100 
*Hamilton 
(Chat- 
tanooga) 188,815 1,630 1,200 
Hancock 1,140 9 0 





accurate 


STOP WATCHES 
AND 
CHRONOGRAPHS 


For unfailing accuracy in timing you 
can rely on Clebar precision timers. 
They have proved their dependability 
in many leading broadcasting studios. 


CLEBAR TIMERS MEET ALL 
THE REQUIREMENTS OF THE 
NATIONAL BUREAU OF 
STANDARDS STOP WATCH 
PRECISION TEST 





m 


The all-purpose 
and outdoor broadcasts. 


1 / 


1/5 Second Timer 
30-minute register 
Start, stop, start again from crown; 
push button returns to zero. 
7-jewel non-magnetic movement. 
Nickel chrome case. 
No. 654 


Clebar “DATORA” 
chronograph for indoor 
A fine time-out 


stop watch that clearly indicates 
5 seconds, seconds, minutes, hours, 
onth, day and date. Stainless steel, 


17 jewels, anti-magnetic. 


$110.00 (Fed. Tax Incl.) 


CLEBAR TIMERS ARE ELECTRONICALLY SET, RIGIDLY 
TESTED AND GUARANTEED FOR A FULL YEAR. 


For other Clebar Timers, 
write for illustrated Catalog B 


CLEBAR WATCH CO., Inc. 


551 FIFTH AVENUE, NEW YORK 17, N. Y. 
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Gross 
Billings 
Neces- 
Retail Gross sary for 
— Billings Existing 
1951 Stations 
County(City) in $1,000! in $1,000 in $1,000 
Hardeman 6,021 48 0 
Hardin 3,660 29 0 
Hawkins 6,607 52 0 
Haywood 8,065 64 0 
Henderson 5,230 42 0 
Henry 
(Paris) 11,235 90 200 
Hickman 2,805 22 0 
Houston 1,331 11 0 
Humphreys 3,423 27 0 
Jackson 2,694 21 0 
Jefferson 4,611 37 0 
Johnson 1,917 15 0 
*Knox 
(Knoxville) 200,627 1,710 1,200 
ake 4,500 36 0 
Lauderdale 10,031 80 0 
Lawrence 10,158 80 0 
Lewis 1,902 15 0 
Lincoln 
(Fayette- 
ville) 10,427 83 0 
Loudon 7,733 61 
McMinn 
(Athens) 13,627 108 100 
McNairy 4,658 37 0 
Macon 2,678 21 
*Madison 
(Jackson) 38,391 400 200 
Marion 6,576 52 0 
Marshall 
(Lewisburg) 8,225 65 100 
*Maury 
(Columbia) 23,809 251 100 
Meigs 570 4 0 
Monroe 5,847 46 0 
Montgomery 
(Clarksville) 15,989 128 200 
Moore 492 4 0 
Morgan 2,614 21 0 
Obion 
(Union City) 14,832 118 100 
Overton 3,186 25 0 
Perry 1,759 14 0 
Pickett 888 7 0 
Polk 6,464 51 0 
Putnam 
(Cookeville) 8,621 69 100 
Rhea 6,513 52 0 
Roane 
(Harriman) 9,682 77 100 
Robertson 10,220 81 0 
*Rutherford 
(Murfrees- 
boro) 19,564 217 100 
Scott 4,120 33 0 
Sequatchie 919 7 0 
Sevier 6,085 48 0 
*Shelby 
(Memphis) 446,106 3,980 2,200 
Smith 4,849 38 
Stewart 2,155 17 0 
*Sullivan 
(Bristol) 53,156 548 200 
Sumner 
(Gallatin) ®. 650 77 100 
Tipton 9,650 77 0 
Trousdale 1,759 14 0 
Unicoi 4,453 36 0 
Union 1,236 10 0 
Van Buren 332 3 0 
Warren 
(MeMinnville) 7,337 58 100 
Washington 
(Johnson 
City) 40,975 414 500 
Wayne 2,488 20 0 
Weakley 10,537 84 0 
White 3,803 30 0 
Williamson 8,510 68 0 
Wilson 8,922 71 0 
TEXAS 
Anderson 
(Palestine) 17,304 84 100 
Andrews 895 + 0 





Dear Potential Radio 





Advertiser: 


Gross 
Billings 
Neces- 
Retail Gross sary for 
—— Billings Existing 
1947 195 Stations 
County(City) in $1,000 in $1,000 in $1,009 
Angelina 
(Lufkin) 17,159 84 200 
Aransas ,762 9 0 
Archer 3,366 16 0 
Armstrong 1,257 6 0 
Atascosa 6,095 30 0 
Austin 7,396 36 0 
Bailey 3,495 17 0 
Bandera 1,488 7 0 
Bastrop 7,728 38 0 
Baylor 5,215 25 0 
Bee 12,552 61 0 
Bell(Temple) 27,068 132 100 
Bexar(San 
Antonio) 332,662 2,370 4,500 
Blanco 2,369 13 0 
Borden 57 0 0 
Bosque 6,197 30 0 
Bowie 
(Texarkana) 30,751 150 200 
Brazoria 
(Alvin) 18,025 88 0 
Brazos 
(Bryan) 21,363 104 200 
Brewster 
(Alpine) 5,301 26 100 
Briscoe 2,124 10 0 
Brooks 3,813 19 0 
Brown 
(Brown- 
wood) 19,615 96 100 
Burleson 5,763 28 
Burnet 5,027 25 0 
Caldwell 15,383 75 0 
Calhoun 2,831 14 0 
Callahan 5,272 26 0 
Cameron 
(Harlingen) 47,057 230 1,200 
Camp 3,525 18 0 
Carson 4,709 23 0 
Cass 13,014 64 0 
Castro 2,412 12 0 
Chambers 5,113 25 0 
Cherokee 
(Jackson- 
ville) 18,402 90 100 
Childress 
(Childress) 10,269 50 100 
Clay 5,258 26 
Cochran 1,718 8 0 
Coke 1,633 8 0 
Coleman 
(Coleman) 10,125 49 100 
Collin 
(McKinney) 21,579 106 100 
Collingsworth 6,008 29 0 
Colorado 11,064 54 0 
Comal 9,894 48 0 
Comanche 6,052 30 0 
Concho 3,178 16 0 
Cooke 
(Gainesville) 15,397 75 100 
Coryell 6,890 34 0 
Cottle 5,171 25 0 
Crane 2,369 12 0 
Crockett 3,106 15 0 
Crosby 5,200 25 0 
Culberson 1,820 9 0 
Dallam 
(Delhart) 6,890 34 100 
*Dallas 
(Dallas) 690,246 6,680 3,800 
Dawson 
(Lamesa) 11,627 57 100 
Deaf Smith 
(Hereford) 6,875 34 100 
Delta 4,087 20 0 
Denton 
(Denton) 22,373 109 100 
De Witt 16,322 80 0 
Dickens 5,907 29 0 
Dimmit 2,730 13 0 
Donley 4,781 23 0 
Duval 9,808 48 0 


(Continued on page 258) 


KVEN in Ventura sincerely hopes 


that it will have the opportunity to serve 


you. 


ket. 
known the world over. 





We can offer you a station with a 
tried and tested listening audience. We 
can offer you over 150,000 people to hear 
your message in this rich market. 


Ours is a rich and productive mar-= 
Ventura and Santa Barbara counties are 


Our long list of lo- 


cal satisfied advertisers speaks for itself. 
If given the opportunity to serve you we 


Sincerely, 


| will serve you well. 
| 


VENTURA 


| _  KVEN 


| 
| 
| 


BROADCASTING ®* 


KVEN 


1450 Ke/s 
250 watt full time 
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Allied for full fidelity reproduction 
Silver nitrate processing of superior quality 


Genuine “Vinylite” brand plastic pressings 


we 


TV 


Non-flexible phonograph » records handled specially for speedy delivery 


ALLIED RECORD MANUFACTURING CO., INC. 


1041 N. Las Palmas Avenue, Hollywood 38, California « HOllywood 5107 
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ByVvigi 


for 


GROWING REPERTOIRE 


SERVICE 


COMPETITION 


SERVICE 


BMI emphasizes its Service in Music through 
a wide variety of practical programming and 
research aids. 

Today, 2,363* stations are making good use 
of such special BMI services aa—COPYRIGHT 
RESEARCH—CONTINUITIES—HOLIDAY 
MUSIC LISTS—PIN UP SHEETS—NEWS- 
LETTERS—SONGS OF THE MONTH—PIN 
UP PATTER —RECORDATA — MUSIC 
MEMO—GRATIS MUSIC—RECORD PUR- 
CHASING ASSISTANCE, etc. These and 
other helps are available to all broadcast 
licensees. 


*As of Sept. 22, 1948. 






CHICAGO 


October 11, 1948 


GROWING REPERTOIRE 


MUSIC FOR EVERY NEED—BMI which had 
enough music for the entire needs of broad- 
casters in 1941, has since increased its reper- 
toire of music by more than 450%. 

In American folk music, BMI is unques- 
tionably first as it is in Latin-American Music. 
In every other classification—current popular 
songs, foreign music, dance music, hot jazz, 
serious and semi-classical—the BMI-AMP reper- 
toire provides both the quantity and quality 


of music to fill every program need. 


COMPETITION 


BMI has had the hearty support of music users 
from its very inception, not only because its 
combined catalogs contain a_ well-rounded 
store of great music but because it has created 
strong competition in publishing and in the 
field of performance rights. 

With its current licenses running until 1959 
BMI more than ever stands as enduring proof 
of the power and determination of American 
enterprise to create and maintain the right of 


free trade in a competitive market. 


WHEN IT’S BMI IT’S YOURS 


BROADCAST MuSsIC, INC. 
580 FIFTH AVENUE, NEW YORK 19 


HOLLYWOOD 
BROADCASTING ® 
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CLASS 
Populatio 
BMB Fa 
Per Cent 
Radio Fa 
Number ¢ 
Domest 
Consun 
Private & 
Auto | 
Business 
Resident 
Nonagric 
Total I 
Indivic 
Per Capi 
Sales of 
(Serie: 
Bank De 
Drug Ste 
Gross Pc 
Total Pr 
Private 

Private 

Farm Ce 
(1) Not 
enterprise 
tompanie: 
many sm: 
cludes all 
honagricu 
not inclu 
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~~? AM STATIONS cus Fre-— Net- 
\ ~ eavotfoaue Flore ce gH ntsville Fre- Net- ity quency Power work 
\ LMESTONE! Sa oison sacaeon City quency Power’ work Selma wes ios py “ae 
covseey eT WAVU 630 500-D Sylacauga WFEB 1340 250 MBS 
City WRFS 1050 1,000-D Talladega WHTB 1230 250 MBS-KBS 
Andalusia WCTA 1340 250 MBS-KBS : 
pranncm | les Dt mace ‘Amainten | ‘Ween wane apc | 27°F WTBF 1490 250 MBS-KBS 
ME = | il oe ; WOOB 1490 250 MBS‘ Tuscaloosa WJRD 1150 5,000-LS KBS 
| ne Auburn WAUD 1230 250 weer io 
marion wineTou nag Bessemer WJLD 1400 250 MBS-KBS CP-1230' 250 MBS 
= etlman & y etOWwan . Birmingham WAPI 1070 5,000 cus 
960 5,000 Cc > IS 
rape A moon 7 Gadsden WKAX 900 1,000-D FM STATIONS 
-. WSGN 610 5,000- LS ABC Fre- 
i — Cacmoun - uen- C ane Pow- 
es ears ; ton® a, WTNB 850 5,000-LS MBS can * cy el er 
wos ese see D City Letters (Mc) (No. ) (Kw) 
Brewton WEBJ 1240 250 KBS _onrsin WHMA-FM 100.5 263 19 
Clanton WKLF 980 1,000-D KBS irming- 7 ame 
a Cullman WKUL 1340 250 KBS nam WArM 9.5 28 515 
wd a Decatur* WHOS 800 1,000-D WBRC-FM 102.5 273 546 
y WMSL 1400 250 MBS-KBS 
Demopolis WXAL 1400 250 MBS-KBS WJLD-FM 104.7 284 40 
Dothan wae ee WSGN-FM 93.7 229 510 
: cP 1,000 MBS e . ve 
WDIG 1480 ABC WTNB-FM 106.9 295 276 
WOOF 560 1,000-D BS WKAX-FM 97.9 250 8.2 
Enterprise WIRB 1230 250 Gadsden WJBY-FM 103.7 279 1.5 
nc ae te aro aan 4 Huntsville WHBS-FM 95.1 236 10 
orence < 0 > = 5 
= cir! es So ABS | owes wana ime oe 
Gadsden WGAD 1350 1,000 MBS WALA-FM 94.9 935 10z 
anisiinis _ WGNH 1400 250 ABC WKRG-FM 99.9 260 3 
cnocTaw r , — *WGWD 570 = 1,000-D WMOB-FM 97.5 248 8.8 
; WJBY 1240 250 Mont- ' 
—T scons earsoueAM¥ Lufala Greenville* WGYV 1400 250 gomery WCOV-FM 94.5 233 15.5 
4 Huntsville WBHP 1230 250 MBS-KBS 
on A tenes Se, WFUN 1450 250 pe WMGY-FM 107.5 298 6 
Q.saene | | "ey 0 250 
: + ‘ r tS Y Jasper © WWWB 1240 250 MBS-KBS | ., Vee we es 
) , | aenew § Mobileé | WABB 1480 5,000 MBS | ~> 2causa o —s oN oe 
\ nee 2 ie | : ry ~ | Tuscaloosa WJRD-FM 101.3 267 3.2 
| WALA 1410 5,000 NBC 7 3.2 
wee hOTON ; Ontcunm wi ise | | oat ( WKAB 840 1,000-D WOOK FM 7 255 
d Andalupia & ‘Se : ae cp 1 600-8 CBS ee 
| : PRET iia nousro! | 250-N TV STATIONS 
: So A Bre ton j Oentva ia WMOB 1230 250 ABC City and Call Channel 
, goemery* Wark 100 0606«ape |S Ae eS 
WCOV 1240 250, i CBS Birmingham 4, 9, 13 
woos WMGY 800 000- . celia : 
, ' WSFA 1440 1,000 NBc | C&P a. (WBRC-TV) ¢ 
. * Ln ad 
| Mobile eae WJIS 1170 ye A Birmingham News Co. 9 
Muscle CP Voice of (WAFM-TV) 13 
| Shoals | WLAY 1450 250 MBS-KBS Alabama 
| Opelika WJHO 1400 250-LS MBS- Available channels follow name of 
' 100-N KBS city; CP indicates construction permit; 
| cnbtimaiuicial O special temporary authority; 
See page 3 for key to map. * Construction Permit. means applicant; H indicates hearing. 
: a s,s em rae — ee 
| MARKET INDICATORS FOR ALABAMA ALABAMA RADIO MARKETS BY CITIES 
, CLASSIFICATIONS FIGURES YR. FIGURES YR. 1948 Total Per Cent .1948 Radio Surveys 
: Population (1947 Estimates) __ 2,834,000 °47 2,832,961 °40 City County Families Radio 1948 Families Available 
, BMB Families 699,100 48 719,000 °46 : 
: BS sence semen ena—= sia =: ton _..._. 2 170 17.4 1 680 Con 
_ [Per Cent Radio ______________ 82.7 °48 m8 9 | “om wena 
| Radio Families _______.______ 578,300 °48 515,000 °46 | Anniston - --Calhoun -- 7 820 82.5 6 450 Con 
, Number of Business Concerns (1) 26,004 "46 22,270 °’39 | Bessemer -- _Jefferson 7 150 83.5 5 970 Con 
| Penatie Urban Electric P , Birmingham Jefferson _...... 83 790 89.7 75 160 Con - Hooper 
, nae og allie eater 349,000 46 203,000 39 Brewton ___- _.Escambia : 990 76.8 760 
| Auto Registrations ______~__ 323,079 °46 meen | Cee ee — = 
| Business Telephones _________- 89,000 746 47,000 ’39 | Cullman - ane... . 1 620 88.3 1 430 
| Residential bine er a at 173,600 "46 74,500 39 Decatur - _-Morgan _ 5 340 87.6 4 680 Con 
a sens — so 491,000 46 389,000 39 Demopolis .Marengo ~~. 1 400 70.0 980 
] - e 
| RN cS $2,371,000,000 °47 681,000,000 °39 | Dothan ----.....---Houston - -- 5 200 86.5 4600 Con 
Per Capita Income Payments__ $ 837 "47 242 °39 | ~Florence __- _.Lauderdale 4 620 83.3 3 850 
5 y 
‘n of E ee Bonds — ? Gadsden ~ _Etowah - 10 860 88.7 9 630 Con 
le: i a a 8,937,000 °46 8,741,000 41 ; 95 3 35 
so ey pats, sv Madis : 4 060 82. 3 350 
[Bank Deposits —_---------__-- $1,226,000,000 46 — 332,000,000 39 Huntsville - pret once ° aaa 
Drug Store Sales _____________ $ 39,309,000 46 16,117,000 °39 Lanett ---- --Chambers 1 790 84.4 1 510 
Gross Postal Receipts (4) _____ $ 10,633,000 °46 5,656,000 °39 Mobile —- -Mobile ------.-- 23 940 83.5 19 990 Con - Hooper 
stad vty — a _--- $ 78,700,000 °46 33,100,000 °39 | Montgomery -...--Montgomery --- 25 590 80.7 20 660 Con 
Tivate Residential Building __ $ 30,000,000 °46 16,300,000 ’39 
- ’ ’ ‘ ; ; _Colbert __--.- _ 330 87.9 290 Con 
Private Nonresidential Building $ 33,000,000 °46 8,900,000 °39_-— Muscle Shoals -----Colber Bs 
Farm Construction ___________ $ 4,400,000 746 3,000,000 °39 | Opelika -----------Lee ------- 2 780 73.4 2000 Con 
_— Phenix City .......Russell -~_------- 4 730 717.6 3 670 
(1) Not included are banks, financial rated businesses, self-employed per- ¥ . . 
tnterprises, insurance and real estate sons, domestics employed in private Selma -------------Dallas 6 500 164 4800 Con 
‘companies, railroads, amusements and homes, vessel a ine — Sylacauga -.......-Talladega 1 770 85.3 1 510 
Many s " : “s emergency employes. (3) Sales of this 
du ~ Mp a hoot In- series of bonds commenced in May || Talladega - -Talladega -...._ 2 340 82.1 1 920 Con 
saga wage and salaried workers In = 1941. (4) Revenues from money-order | +p Pike 2 380 76.1 1 810 
Onagricultural establishments. Does business, postal savings and certain + eens yee, Seer ; 
not include proprietors of unincorpo- miscellaneous items not included. ! Tuscaloosa -..._._.Tuscaloosa anue + ee 81.0 6 200 Con 
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ALABAMA RADIO MARKET DATA BY COUNTIES 











Employment Taxable pay- county 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolis—Jan. to Bank Deposit Retail s; ene 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,9 Gre 
le -- 
Autauga —- 3,890 77.4 3,010 274 1,256 465 1,426 5 Be . 
’ mnry - 
Baldwin 10,130 83.7 8,480 1,026 _ 1,927 661 6,721 18, lll 
Barbour 7,940 74.8 5,940 711 2,668 782 4,246 ul o <i 
’ c 
a odie 4,430 84.7 3,750 191 2,003 723 1,248 7, Tien 
Blount -.--.. 6,980 81.5 5,690 308 1,078 357 3,798 85 es 
Bullock —_- 4,070 73.2 2,980 253 984 289 3,400 60M ouderda 
Butler — _- 6,930 77.2 5,350 636 2,645 790 4,402 116 4 yrence 
2 ’ aw 
Calhoun -. 16,110 83.5 13,450 3,423 14,755 5,636 25,075 39,69 See 
Chambers 9,940 84.0 8,350 204 8,890 3,505 1,314 11% L Rectan 
imes 
Cherokee . 3,670 86.1 3,160 316 415 99 3,028 42 Lowndes 
Chilton .. 7,430 80.5 5,980 361 1,760 480 4,700 10,99 Macon 
Choctaw - 4,410 75.7 3,340 80 1,389 378 1,204 a 
‘ Madison 
Clarke ~--.-- 7,280 78.0 5,680 544 1,860 515 4,945 12,5 
“i Marengo 
ea lenient 3,800 80.8 3,070 408 508 137 2,654 5.0 Marion 
Cleburne  -. 2,860 79.4 2,270 113 471 94 1,053 499 Marshall 
Coffee __... 6,950 78.4 5,450 681 1,027 335 4,398 10,16 Mobile 
Colbert ~- 8,980 83.3 7,480 2,341 7,301 3,134 7,617 18,39 ‘ 
Monroe 
. 5 77 25 p 
Conecuh : 4,250 77.9 3,310 322 883 256 2,078 6,82 Montgom 
> 4 97 9 99 5 5 
Coosa ..- 2,770 80.1 2,220 95 643 165 900 2,7 Morgan 
Covington 10,420 77.8 8,110 1,321 5,125 1,586 8,832 22,61 Perry 
Crenshaw 4,610 79.4 3,660 275 973 250 2,938 12 Pickens 
Cullman ~- 10,600 84.7 8,980 944 2,280 642 9,092 20.99% pike 
= 4,890 78.5 3,840 618 1,326 385 3,104 5,60 Randolp! 
Dallas -- 12,730 74.1 9,430 2,234 6,710 1,912 16,581 29.9 Russell 
De Kalb 9,920 83.6 8,290 1,743 2,045 598 5,879 128% ot Clair 
Elmore - 7,570 81.0 6,130 992 4,169 1,501 5,884 12,35 Shelby 
Escambia 7,510 78.4 5,890 742 2,650 895 8,262 18,55 le 
Etawah -- 18,950 87.4 16,560 3,873 18,905 7,452 21,301 59,53 Talladeg 
Fayette - or ponte 3,380 338 1,753 484 4,505 18 tallapoo 
Franklin 5,770 81.3 4,690 555 1,897 641 5,479 8.88 Tyscaloo 
Geneva 6,830 78.9 5,390 436 2.218 645 5,436 9,704 Walker 
Washing 
Wilcox 
Winston 
Sources : 
Further 


YES, JOHNNIE IS BIGGER NOW! 
















. . . © is Johnnie’s home—Birmingham (now _— 
with over half a million spopulation). 
AND bigger, too, is Birmingham's favorite— q 
WSGN (30.2 per cent total listening, Conlan, j County 
May, 1948). Apache 
Cochi 
In 7 years this is how WSGN and Birmingham ol 
have grown: _ 
: Graham 
Population Increased . 23% Greenle 
Income Per Family _ 
Increased . . . . 148% Sevaio 
Radio Families Increased 26% iB Pima - 
A Pinal 
WSGN Average - , 
Hooperating Increased 33% - 
WSGN Actual Listening Yuma 
So ‘ 
Audience Increased . 67% aero 
WHBS, Huntsville, Ala. W 
sold in optional combination with — 
BIRMINGHAM, ALA. 
City 
Bisbee 
Dougla: 
Flagsta 
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Houston 
Jackson 
Jefferson 


Lauderdale 
Lawrence 


Limestone 
Lowndes 
Macon 
Madison 
Marengo 
Marion 
Marshall 
Mobile 
Monroe 
Montgomery 
Morgan 


Pickens 
Pike -- 
Randolph 
Russell 
-— er ... 
Shelby 


Talladega 
Tallapoosa 
Tuscaloosa 


Washington 


1948 Total 

Families 
3,400 
4,540 
4,560 
11,860 
9,740 
140,800 


Per Cent 
Radio 


73.8 
75.3 
78.9 
84.0 
82.3 
89.2 
82.2 
82.6 
80.3 
77.2 
80.5 
73.7 
75.4 
84.8 
73.5 
83.1 

84.3 
83.5 
78.1 

80.2 
85.3 
76.5 
79.5 
77.3 
81.2 
76.4 
84.5 
84.3 
75.6 
80.5 
83.3 
82.1 

85.8 
77.8 


1948 Radio 

Families 
2,510 
3,420 
3,600 
9,960 
8,020 
125,530 
3,380 
9,800 
4,430 
6,440 
6,060 
2,190 
4,420 
13,060 
4,580 
5,440 
8,150 
35,640 
4,570 
25,460 
10,830 
3,380 
4,340 
5,910 
4,150 
6,790 
5,850 
6,060 
4,340 
9,390 
6,810 
15,560 
14,800 
2,730 


Tel. Homes 
Jan. 1, 1945 


178 
244 
284 


416 


203 


916 
98 


Employment 
Mid-March 
1946 

581 
617 
823 
5,094 
1,943 
136,105 
687 
3,637 
261 
4,461 
856 
362 
1,008 
8,264 
1,840 
1,536 
2,855 
52,482 
2,295 
22,236 
7,109 
771 
1,549 
2,374 
2,275 
1,656 
2,741 
2,709 
1,460 
8,783 
5,408 
10,448 
8,010 
717 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 
132 
142 
207 


1,667 
1,941 
3,502 
16,882 
5,863 
202,962 
2,336 
12,127 
3,138 
8,400 
5,483 
1,277 
3,085 
17,741 
4,571 
3,874 
0,585 
117,493 
3,391 
48,787 
13,279 
2,029 
3,996 
10,163 
3,791 
3,488 
3,097 
2,310 
2,869 
13,225 
5,616 
20,832 
9,692 
937 


421 
746 


470 


919 
336 
3,409 
2,179 
3,981 
3,490 
210 


Bank Deposit Retail Sales 
1944, 1,000’s 


1947, 1,000’s 
5,731 
5,724 
6,043 

27,452 
12,126 
517,348 
5,803 
25,763 
5,103 
15,289 
11,463 
4,923 
9,647 
44,272 
11,373 
7,492 
19,421 
169,183 
10,294 
125, 


29,5 


10,743 
9,792 
7,437 

24,002 

16,438 

50,038 

26,679 
3,522 


Wilcox -- 
Winston -_-- 


74.3 
83.2 


4,020 
3,370 


254 
315 


1,402 
838 


301 
209 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 
Further reproduction unlicensed. 


2,153 
2,366 


6,323 
5,642 


1948 “Sales Management.” 





ARIZONA RADIO MARKET DATA BY COUNTIES 





Employment 
Mid-March 
1946 

508 
4,478 
1,772 
5,085 

906 
3,119 

36,086 
1,057 
1,374 
13,669 
2,811 
1,230 
3,634 
2,038 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 
168 
3,072 
748 
2,760 
352 
1,403 
18,974 
506 
563 
6,668 
1,430 
431 
1,756 


955 


1948 Total 
Families 
6,910 
11,930 
5,630 
9,010 
3,700 
2,830 
65,830 
3,910 
7,540 
26,140 
9,530 
3,120 
-. 10,810 
5,910 


Per Cent 
Radio 
87.8 
94.9 
90.6 
94.0 
93.8 
94.0 
94.1 
93.6 
90.2 
95.0 
92.2 
92.0 
94.3 
93.4 


1948 Radio 
Families 
6,070 
11,320 
5,100 
8,470 
3,470 
2,660 
61,960 
3,660 
6,800 
24,820 
8,790 
2,870 
10,190 
5,520 


Tel. Homes 

Jan. 1, 1945 
303 
2,439 
903 
1,178 
648 
322 
20,351 
490 
1,125 
10,711 
1,065 
515 
1,645 
1,385 


Bank Deposit Retail Sales 
1944, 1,000’s 1947, 1,000’s 
4,385 
26,983 
18,776 
16,022 
8,713 
6,353 
273,322 
9,050 
13,773 
107,035 
21,025 
10,849 
21,193 
24,679 


County 
Apache -_- 
Cochise  —_- 
Coconino - 
.—l—Xx 
Graham 
Greenlee 
Maricopa 
Mohave 
Navajo 
Pima 
Pinal : 
Santa Cruz 
Yavapai 


17,617 
4,056 
7,349 
2,562 
1,798 

121,460 
2,558 
4,948 

47,783 
5,049 
4,599 
9,270 
6,726 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 





1948 Total Per Cent 1948 Radio 
Families Radio 1948 Families 
1 550 89.7 1 390 
2 270 94.7 2 150 
2 320 92.2 2 140 
--—- 23 740 94.8 22 510 
2 360 93.6 2 210 

780 94.9 740 


. 12 260 95.4 11 690 
93.1 1 620 
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Surveys 
City Available 
Glendale - 
Globe --_-_- 
Mesa 
Phoenix 
Prescott 
Safford - 


RE Pima 
, a 


" County 
ARIZONA RADIO MARKETS BY CITIES 


_....--Maricopa -- - 
.-Gila 
..Maricopa 
_..Maricopa 


Con 





Con - Hooper 
Con 


1948 Total 
Families 


1 990 


Per Cent 1948 Radio Surveys 
Radio 1918 Families Available 
95.0 1 890 Con 
93.5 2 730 Con 
91.6 1 530 


City 
Bisbee 


County 
Ne cap eine, sphisvemnaloide = 


Flagstaff Con 
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@ flagstaff 


MOHAVE 






NAVAJO APACHE 


ktuc a 
—fucsn *h Kingman 
~(Z0MA Ss) 


A Prescott 


YAVAPAI 






is 
more 
effective 








GILA 





MARICOPA ‘ 
ik vuma Glendale & nN A Globe o 
—/Usm § 























) Mesa ' \ & 
,, d 
“LnZ0Na A Coolidge 
PINAL GRAHAM 
Yuma 
Safford & 
is 
less . CP Tucsor 
expensive — 
COCHISE 
Lowell 
See page 3 for key to-map. A Douglas 
SANTA CRUZ A 
Ktuc. A Nogales 
ae Mg 5 b2 
“NZI. \ 
MARKET INDICATORS FOR ARIZONA AM STATIONS P 
re- Net- 
. iciemedines iimimaiaeds ee . , , City ey Pow york 
CLASSIFICATIONS FIGURES YR. FIGURES YR. Coolidge *KCKY 1190 1,000: yee 
Population (1947 Estimates) __ 644,000 47 499,261 °40 | Douglas J = = a 
° BMB Families ______-__----__ 172,800 °48 169,800 46 | "2estat ete isto seo 
th ; 
1s e Per Cont Rade .............- 93.6 48 S24 °46 | Glendale §=KRUX 1908 200 _ 
Radio Families ~_....._______ 161,700 "48 139,900 "46 “set * = : 
best way Number of Business Concerns (1) 6,395 46 6,174 739 i KSUN 1330 350 CBS 
Domestic Urban Electric Mesa KARV 1400 250 
to reach Consumers _____--__-_----- 113,000 *46 80,000 39 | Novaies “ake 1490 250 KBS 
Private & Commercial Passenger Phoenix KOOL 960 5,000 MBS 
Tucson Auto Registrations ________- 124,037 7°46 106,924 7°39 KOY 550 1.000 CBS 
: Business Telephones __----____ 42,500 46 22,500 39 Sau ia CO 
buying Residential Telephones ____-__ 58,500  °46 29,100 °39 KTAR 620 5,000 NBC 
ares, rg Employment (2) 103,000 ’46 89,000 °39 | aeeeet ere pond iy _— 
’ otal Income Payments to ete 5 ; 
power Individuals --_---_---___-- $ 721,000,000 47 227,000,000 °39 | ““°" = RGBO jas 330 ABC 
Per Capita Income Payments__ $ 1,120 °47 461 ’39 ‘woe dl _ CBS 
Sales of U. S. Savings Bonds 25 . 
(Series E) (3) _------------ $ 15,553,000 °46 3,648,000 °41| yuma YOM ian 2?) NB 
Bank Deposits ___.____ Panett $ 393,000,000 "46 91,000,000 39 *KSOL 1400 250 
Drug Store Sales __._________ $ 22,793,000 46 7,424,000 °39 “RYSC 1190 1,000 
Gross Postal Receipts (4) ____- $ 3,938,000 "46 1,909,000 39 * Construction Permit. : 
Total Private Construction ____ $ 28,700,000 46 12,900,000 ’39 FM STATIONS 
Private Residential Building __ $ 11,100,000 46 7,000,000 ’39 : ine 
Private Nonresidential Building $ 12,800,000 46 2,600,000 °39 quen- Chan- Pow- 
Farm Construction ~_-..---~_- $ 2,300,000 "46 1,600,000 39 City 2 (Me) dan) (Kw) 
——— . s NMC NO. 
(1) Not included banks, fi ial ted businesses, self-employed - | Phoenix KPSC-FM 98.5 253 8 
enterprises, ‘ineurance ond foal estate sons, domestics» employed” in. private _——— oo oo 
db | companies, railroads, amusements and pen ny ga) F am ~~ ¢ TV STATIONS , 
| many small one-man services. (2) In- &™é prose = Os ee ‘ity and Call Channe 
aaa siping | cludes all wage and salaried workers in $g4\°" (2) Revenues Trew seemen-onsey | Seatus,Appuicant — Letters No. 
John Blair Co. | nonagricultural establishments. Does _ business, postal savings and certain | A KTAR Bestg. Co. 4 
| not include proprietors of unincorpo- miscellaneous items not included. ! CP Phoenix Tele. Co. (KTLX) 5 
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ARKANSAS 





AM STATIONS 


Fre- Net- 
City quency Power work 
Arkadelphia KVRC 1240 250 MBS 
Blytheville KLCN 900  1,000-D 
Camden KAMD 1450 250 MBS-KRs 
El Dorado KELD 1400 250 ABC 
Fayetteville KGRH 1450 250 MBS 
Fort Smith KFPW 1400 250 M 
KFSA 950 1,000-LS ARC 
500-N 
KRKN 1230 250 
KWHN 1320 5,000 
Harrison KHOZ 1240 250 MBS 
Helena *KFFA 1360 1,000 MBS. 
Hope KXAR 1490 250 MBS 
Hot Springs KTHS 1090 Sy ABC 
KWFC 1340 250 MBS-KBs 
Jonesboro KBTM 1230 250 MBS-KBS 
Little Rock KARK 920 5,000 NBC 
KGHI 1250 a ABC 
KLRA 1010 10,000-LS CBS 
5,000-N 
KVLC 1050 1,000-D 
Magnolia *KVMA 630 1,000-D MBS 
North Little 
Rock KXLR 1450 250 MBS 
Paragould KDRS 1490 250 KBS 
Pine Bluff KCLA 1400 250 
KOTN 1490 250 MBS-KBS 
Russellville KXRJ 1490 250 MBS-KBS 
Siloam 
Springs KUOA 1290 5,000-D MBS.- 
KBS 
Stuttgart *KWAK 1240 250 MBS 
West 
Memphis KWEM 990 1,000-D 
* Construction Permit. 
FM STATIONS 
Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Blytheville KLCN-FM 96.1 241 6.2 
Fort Smith KFPW-FM 94.9 235 14 
KFSA-FM 107.7 299 497 
KRKN-FM 102.1 271 33 
: KWHN-FM 104.1 281 43 
Jonesboro KBTM-FM 105.7 289 —. 
Siloam 
Springs KUOA-FM 96.5 “43 (tt. 
West 
MemphisKWEM-FM 105.9 290 8.3 


TV STATIONS 
Little Rock 3, 6, 8, 10 
A Mid-South Tele. Bestg. Co. 10 
A Southwestern Pub. Co. 8 


Available channels follow name of 
city; CP indicates construction permit; 
O special temporary authority; A 
means applicant; H indicates hearing. 





MARKET INDICATORS FOR 


CLASSIFICATIONS 


Population (1947 Estimates) _- 
BMB Families 


Per Cent Radio ..._.-.--- oe 
Radio Families - : 
Number of Business Concerns (1) 


Domestic Urban 
Consumers --_-- 


Electric 
Private & Commercial Passenger 
Auto Registrations __ 


Business Telephones -__-- 


Residential Telephones ______- 


Nonagricultural Employment (2) 
Total Income Payments to 


eee 
Per Capita Income Payments __ $ 
Sales of U. S. Savings Bonds 

(Series E) (3) ~------ nee 
Bank Deposits __ Lae 
Drug Store Sales ____......_-_- $ 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 
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series of bonds commenced 


1941. 
business, 


postal 


ARKANSAS 
FIGURES YR. FIGURES YR. 
1,913,000 "47 1,949,387 "40 
512,500 °48 487,000 °46 
84.0 °48 72.5 °46 
430,600 °48 353,000 46 
22,450 °46 21,684 ’39 
199,000 °46 129,000 ’39 
223,582 "46 180,555 39 
59,700 °46 34,100 ’39 
111,000 "46 45,500 ’39 
235,000 °46 193,000 ’39 
,358,000,000 "47 478,000,000 ’39 
710 "47 246 8°39 
28,803,000 °46 6,593,000 ’41 
786,000,000 "46 «=. 201,000,000 +3839 
30,477,000 7°46 12,736,000 ’39 
sons, domestics employed in private 
homes, vessel employes and public 
emergency employes. (3) Sales of this 


in May 
(4) Revenues from money-order 
savings and certain 
miscellaneous items not included. 











Gross Postal Receipts (4) _---- $ 6,916,000 "46 4,056,000 39 
Total Private Construction ____ $ 61,000,000 °46 23,100,000 39 
Private Residential Building __ $ 17,800,000 °46 7,600,000 39 
Private Nonresidential Building $ 27,500,000 °46 6,300,000 39 
Farm Construction ____..-___- $ 4,900,000 °46 4,000,000 39 
ARKANSAS RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 

Arkadelphia ~.-...- a 85.1 1 540 
Blytheville —-_------ Mississippi 4 020 80.6 3 240 Con 
GD. ecctinnnnseal Ouachita —_- 3 190 80.3 2 560 Con 
3 a 6 030 87.9 5 300 Con 
Fayetteville —-.... Washington 3 070 90.6 2 780 Con 
Fest Gmta ....... Sebastian —__- . 13 090 90.5 11 850 Con 
ee BD accca- 1 580 91.8 1 450 
Helena .......Phillips 3,510 73.2 2 570 
ae ._..Hempstead 2 710 80.8 2 190 
Hot Springs -.....-Garland -___- 8 180 86.3 7 060 Con 
Jonesboro -___.___..Traighead 4 230 89.8 3 800 Con 
Little Rock ___..._._._Pulaski ~—- — 5 | 90.2 28 650 Con - Hooper 
North Little Rock __Pulaski ~__- 7 590 86.6 6 570 Con 
Paragould ._._.._._...-Greene  ..___ . 2 630 91.6 2 410 

| Pine Bluff ...._._.__.Jefferson —-- . 8 210 85.9 7 050 Con 
Russellville ...__.-- ae 2 120 86.8 1 840 
Siloam Springs __._._Benton —_ 1 110 88.3 980 Con 
(1) Texarkana _____ Miller_-____- 
West Memphis -_..Crittenden — 1 320 74.2 980 


(1) See Bowie County, Texas 
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ee a ss 
am: 
HAPPY CLIENTS ARE ANY STATIONS 
Net- 
work 
a BEST TESTIMONIAL 
HERE IS THE GRAPHIC STORY OF HOW RADIO STATIONS 
MBS. KFPW AND KFPW/fm KEEP ALL THEIR ADVERTISERS SATISFIED 
BS 
s ABC 
S-KBs 
"Nbc Robert S. Conlan and Associates, Inc., nationally known survey makers, have released this General Co- 
BC 
S CBS incidental Radio Survey of Fort Smith: 
MBS a eeemeatoeeee ting 
4 DISTRIBUTION OF LISTENING HOMES AMONG RADIO STATIONS* 
S-KBS MORNING AFTERNOON EVENING ENTIRE 
eS PERIOD PERIOD PERIOD SURVEY 
MBS , ans 7 , dekalb . 
KFPW 43.9% 49.1% 45.3% 46.3% 
Station A** 26.4 17.5 18.7 19.8 
Station B 11.7 13.6 12.1 12.6 
~ Pow. Station C 13.2 11.7 9.4 11.0 
) (Kw) Station D*** 3.6 6.4 11.3 8.0 
i Others**** 1.2 1.7 3.2 2.3 
33 - —______—— _ 
> (*) Stations listed in order they came on air 
(**) Network Station. 
-- (***) Most widely listened to out-of-town station. 
8.3 (****) Includes all out-of-town stations mentioned in answer to questions. 
8 In a recent Father’s Day Contest sponsored by the Cham-ber of Commerce calling for mailed-in post card votes in 
mes which four radio stations and three newspapers participated, RADIO STATION KFPW-KFPW/fm RECEIVED 
mated MORE THAN 18,000 OF THE 40,000 votes received. 
"39 
39 HERE IS HOW THE PIONEER FORT SMITH STATION KEEPS ITS LISTENERS HAPPY 
"39 
39 ip 
” FULL MUTUAL NETWORK—ASSOCIATED PRESS AND UNITED PRESS FULL 24-HOUR LEASED WIRE SERVICES 
= —COMPLETELY STAFFED LOCAL NEWS BUREAU WESTERN ASSOCIATION AND WORLD SERIES BASEBALL— 
UNIVERSITY OF ARKANSAS FOOTBALL AND BASKETBALL—PUBLIC SERVICE UNEXCELLED BY ANY STATION 
IN AMERICA — SOUTHWEST'S FINEST RADIO PHYSICAL PLANT 
Ble 
Many local KFPW clients have retained the same time daily for more than 18 years . . . because they KNOW 
where the listening audience is on the local radio dials. 
THE WALKER COMPANY, National Representatives 
oper 
: KFPW ond KFPW-fm 
Fort Smith, Arkansas, Capital of the Wealthy Arkansas Valley Empire 
ting BROADCASTING @®@ Telecasting October 11, 1948 @ Page 39 











ARKANSAS 


County 


Arkansas 
Ashley 
Baxter 
Benton . cant 
Boone 
Bradley 
Calhoun 
Carroll 
Chicot 

Clark 
a 
Cleburne 
Cleveland 
Columbia 
Conway -.. 
Craighead 
Crawford ~- 
Crittenden 
Cross .-- 
Dallas --. 
Desha 

Drew --.-- 
Faulkner .~ 
Franklin 
Fulton 
Garland - 
Grant -. 
Greene 
Hempstead ~- 
Hot Spring - =e 
Howard .-.---- cabacaieis 


ARKANSAS RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 1948 Radio 
Families Radio Families 

6,980 84.4 5,890 
6,640 81.3 5,400 
1,970 87.8 1,730 
10,860 87.0 9,450 
4,790 87.1 4,170 
4,710 85.6 4,030 
1,760 81.8 1,440 
4,180 88.8 3,680 
6,090 77.3 4,710 
6,690 83.9 5,610 
6,900 87.2 6,020 
3,380 84.6 2,860 
2,570 82.5 2,120 
7,140 82.5 5,890 
. 5,120 82.8 4,240 
- 13,080 88.5 11,580 
6,900 84.6 5,840 
10,590 77.2 8,180 
6,200 80.6 5,000 
3,640 79.4 2,890 
6,260 79.2 4,960 
5,020 79.1 3,970 
6,490 85.7 5,560 
3,830 86.4 3,310 
2,580 82.9 2,140 
14,570 86.8 12,640 
2,770 85.2 2,360 
7,610 88.2 6,710 
; 7,290 80.7 5,880 
= 5,080 83.5 4,240 
4,160 83.2 3,460 


Employment Taxable pay- 
Tel. Homes Mid-March rolils—Jan. to Bank Deposit Retail sa 
Jan. 1, 1945 1946 Mar. °46, in 1,000’s 1944, 1,000’s 1947, 1,000 
931 2,064 782 12,590 15,6 
819 2,752 1,165 4,362 11,71 
276 323 76 1,707 3,061 
2,330 2,459 651 8,322 17,0 
1,098 1,327 343 4,373 10,594 
690 2,189 874 3,401 9,909 
159 138 34 652 1,989 
531 535 118 3,786 5,446 
568 1,052 294 3,786 10,355 
911 1,791 477 6,066 11,898 
410 744 212 4,722 8,756 
217 443 115 2,758 3,328 
126 725 230 840 2,658 
1,062 2,770 860 9,873 14,7 
395 1,364 404 3,785 8,254 
1,755 3,565 1,240 12,570 28,316 
914 1,455 261 4,700 8,867 
666 1,752 626 3,923 20,349 
455 651 195 4,770 9,741 
557 1,540 474 4,387 8,422 
575 1,370 390 4,285 10,298 
513 1,302 356 3,749 8,347 
864 902 287 3,394 11,246 
397 708 247 1,917 4,982 
70 265 73 1,467 1,674 
3,223 8,627 2,918 14,012 43,604 
214 732 170 826 3,364 
830 1,875 520 8,755 12,455 
1,029 2,241 674 6,570 15,242 
577 2,266 974 3,769 7,306 
431 1,219 385 3,025 8,087 








2 BIG INCOMES 


RECORD 


FORT SMI 
AMERICAN BROAD 


KFS A/fm—107.7 
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“The Old 


ONE STATION 


One-Two 
.. ONE MARKET 


TWO STATE COVERAGE 
WESTERN ARKANSAS » EASTERN OKLAHOMA 





y J RICH RESOURCES 


DIVERSIFIED AGRICULTURE ® INDUSTRY 
2 NEWSPAPER AFFILIATIONS 
FORT SMITH TIMES © SOUTHWEST AMERICAN 


TH 
CASTING COMPANY AFFILIATE 


Megacycles, Channel 299 





NATIONAL REPRESENTATIVE: TAYLOR-BORROFF & CO., Inc. 
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Available to National Advertisers 


TWO “Bill Humbert” SHOWS 
(1) “Breakfast with Bill Humbert” 


This audience participation is designed for women only. 
Features unique contests, valuable prizes, free orchids 
for youngest mother, oldest lady, etc. Tremendously 
popular. Visitors from whole southwest. Saturdays: 
10:00 a.m. 


(2) “Bill Humbert Talks It Over” 
Informal get-together participating show. Chats with 
ladies. Poetry. News about programs, people in gen- 
eral, movies, travel. Monday thru Friday, 10:15 a.m. 
Preceded by John Nesbitt’s Passing Parade; followed 
by Gabe Heatter’s Mailbag. 


KVMA offers 1000 watts coverage (on 630 ke) of 30 
counties in oil and agricultural rich Ark-La-Texas. 


Special Combination Rates if Advertiser buys both shows 


Wire or write Bill Humbert for rates and information 


MUTUAL AFFILIATE 


630 K V Ne A 1000 


ke watts 
MAGNOLIA, ARK. (D) 











BROADCASTING @ 


Telecasting 


county 
Indepet 
Yard 
Jacksor 
Jefferso 
Johnsor 
Lafayet 
Lawren 
Lee 
Lincoln 
Little ] 
Logan 
Lonoke 
Madiso 
Marion 
Miller 
Mississ 
Monro 
Montg« 
Nevad: 
Newto 
Quach 
Perry 
Phillip 
Pike 
Poinse 
Polk 
Pope 
Prairi 
Pulask 
Rando 
St. Fr 
Saline 
Scott 
Searc 
Sebas' 
Sevie 
Sharp 
Stone 
Union 
Van |] 
Washi 
White 
Wood 
Yell 
Source 
Furth 




















Employment 


Taxable pay- 


1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 

county Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s_ 1944, 1,000’s_——: 1947, 1,000’s 
Independence ------ ennai taitaagigh 6,490 85.8 5,570 681 1,354 427 4,052 11,488 

ail Said Ward = ------------------ 2,500 84.0 2,100 68 246 75 679 2,231 
7,1,000M1 Jackson ----------- ae 6,820 82.0 5,590 580 1,443 421 5,672 12,287 
15,644 Jefferson ------------------ - 18,250 81.2 14,820 5,341 8,398 3,217 27,230 47,589 
11,7%% Johnson -------------- alone 5,170 85.3 4,410 449 1,271 453 2,833 6,600 
ea a Ne 3,640 82.1 2,990 408 720 176 2,852 6,693 
17,0 OD, ie ommemicweiemean a 5,510 86.8 4,780 320 621 168 3,419 7,844 
“tes -------------- Nae ee ne 6,480 75.5 4,890 336 556 149 2,801 9,574 
9.9098 tincoln -- picts wieteracceataag eeu 3,870 17.8 3,010 201 353 101 640 4,016 
1,989 Little River ----------------------- 3,640 81. 2,980 277 734 165 1,155 5,762 
5. Logan - omens 3 6,020 86.2 5,190 770 1,543 641 3,392 9,388 
oa I oe ha oan a = 6,990 84.5 5,910 601 907 308 6,253 13,514 
8,156 Madison - ie bee bon 2,940 80.6 2,370 167 222 38 1,629 2,027 
3,348 Marion - 2,040 83.8 1,710 43 96 16 173 1,302 
2,653 Miller ea n 8,200 83.5 6,850 1,844 2,973 1,071 12,865 25,948 
14,7 Mississippi eres : _ 18,880 82.9 15,650 1,805 4,775 1,658 16,540 54,586 
Seeeeemeerce .....-..----- cereetedats 5,510 74.0 4,080 464 875 216 3,224 7,770 
28,316 Montgomery ---------- . - 2,020 82.7 1,670 86 266 52 667 2,082 
8.8678 Nevada ---------- Ee 4,120 82.8 3,410 688 1,112 354 2,792 7,770 
20,008 Newton -------------- _ 1,980 79.3 1,570 62 164 33 621 1,115 
9,741 Suachita .......- einaniaearersenneesetl 9,420 82.1 7,730 1,390 5,594 2,266 8,498 17,640 
an Perry ---- -- - 1,960 81.6 1,600 53 86 19 335 1,320 
a2 Phillips --- eae 14,190 75.6 10,730 1,469 4,200 1,400 7,539 24,656 
11.244 Pike ----------- 2,870 84.7 2,430 235 617 167 1,694 3,624 
4,982 Poinsett --------------.--------- . 8,940 83.4 7,460 677 1,915 621 6,422 15,596 
1649 Polk ------------------------------ 4,540 82.2 3,730 520 1,587 367 3,282 8,180 
43,6048 Pope ------ nomen ni coatoal 7,030 84.2 5,920 883 2,231 442 5,764 11,618 
326m Prairie .......... ieeibchaadore meatal 3,570 84.9 3,030 208 253 54 1,527 4,145 
12,4558 Pulaski - ecehsabiais . 52,460 88.6 46,470 19,845 37,221 14,815 78,734 196,444 
15,22 Randolph - pach 4,190 82.8 3,470 267 53 236 2,312 5,911 
17,3068 st. Francis ----------- __ 9,080 77.8 7,060 751 1,706 559 8,186 15,596 
S018 saline __-_---------- 4,300 86.3 3,710 500 1,957 648 2,172 7,194 
at. ..... a pore 3,760 85.9 3,230 258 672 168 1,473 4,851 
EE a nen oem are 2,800 81.1 2,270 75 415 97 807 2,120 
SS eee a 89.9 18,320 6,728 14,627 6,137 39,899 63,307 

OS ere i Packet 3,740 80.5 3,010 434 570 151 2,529 5,335 
a aera S 2,860 83.9 2,400 97 79 21 1,728 2,064 
eee ellie 1,600 81.3 1,300 67 217 36 578 1,432 
cs ae 86.8 13,110 3,560 7,957 3,593 17,898 45,974 
RT RT 3,000 82.3 2,470 106 137 26 930 1,802 
Washington -_--------- . -_ 11,460 86.9 9,960 3,164 4,469 1,365 14,786 30,470 

White —_-- ol ditt lipetaai tanned 9,100 86.0 7,830 1,111 1,591 415 6,721 14,982 
Woodruff et Le 4,860 84.0 4,080 372 745 180 2,896 8,550 
ER eee em 4,360 86.5 3,770 364 485 114 1,985 6,562 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 


“Sales Management.” 
Further reproduction unlicensed. 
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. Hollywood Bureau 
TAFT BLDG. « HOLLYWOOD & VINE 
HEmpstead 8181 

David Glickman, 


®) 
: * 
; West Coast Manager 


Ralph Tuchman, 
Hollywood News Editor 
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A-H 
A-H 
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A-H 
A-H 


CP 
Oakla 
A-H 


CP 


A-H 
A-H 


A-H 







CP 
cP 


Page 


San Francisco 
2, 4, 5, 7, 9, 11 
ABC 
















San Rafael “¢ 


San Francisco 
San Mateh® 





TV STATIONS 


Bakersfield 8, 12 


Paul R. Bartlett 
Mrs. Pearl Lemert 


o 2, 4,5, 7 


California Inland Bestg.Co. 

Donroy Bestg. Co. 

KARM, George Harm 
Station 

Edward Lasker 

McClatchey Bestg. Co. 

Tele. Fresno Co. 


Anthony, Inc. 

KMTR Radio (KLAC-TV) 
Corp. 

Don Lee (W6XAO on air) 
Bestg. System 

NBC (NKBH) 

Paramount Tele. (KTLA) 
Productions 

Times-Mirror Co.(KTTV) 


— 
Nw “eu oc 


o-3 


nd (see also San Francisco) 


KROW Inc. 


Riverside 6 


Bestg. Corp. of (KARO) 
America 
(Mod. pending for 13) 


Sacramento 3, 6, 10 


Central Valleys Bestg. Co. 
HARMCO Inc 


T-H McClatchy Bestg. Co. 


Sacramento Broadcasters 


re Diego 3, 8, 10, 12 


Airfan Radio Corp. 

Balboa Bestg. Co. 

Jack Gross (KFMB-TV) 
Bestg. Co. 

Television Bestg. Co. 

Video Bestg. Co. 

Leland Holzer 

Charles E. Salik 


(KGO-TV) 
Associated (KPIX) 
Broadcasters Inc. 


10 


(see also Oakland) 


7 
5 
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a Dinuba 





CALIFORNIA 





MARKET INDICATORS FOR CALIFORNIA 


CLASSIFICATIONS FIGURES 
Population (1947 Estimates) _- 9,812,000 
i § CC “ee 2,983,000 
ee ee ne 98.2 
Radio Families _____._-------- 2,929,000 
Number of Business Concerns (1) 144,593 
Domestic Urban Electric 

0 See ee 2,096,000 
Private & Commercial Passenger 

Auto Registrations ________- 2,661,638 
Business Telephones ______---- 1,006,000 
Residential Telephones ___-_-- 1,661,300 
Nonagricultural Employment (2) 2,385,000 
Total Income Payments to 

See $16,121,000,000 
Per Capita Income Payments__$ 1,643 


Sales of U. S. Savings Bonds 


(Series E) (3) _-_ 
Bank Deposits ____-_ 
Drug Store Sales ___ 


inaeateagal $ 350,297,000 
Giactmeiciele $13,089,000,000 
a aetna ite $ 291,146,000 


Gross Postal Receipts (4) ____- $ 112,308,000 
Total Private Construction ____$ 1,180,200,000 
Private Residential Building __$ 623,300,000 
Private Nonresidential Building $ 466,600,000 


Farm Construction 


icdeidinirivieriatte $ 30,100,000 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 


nonagricultural 


YR. 
"47 
"48 
*48 
"48 
"46 


"46 
"46 
"46 
"46 
"46 
"47 


*46 


"47 5,047,000,000 39 
741 


FIGURES YR. 
6,907,387 49 
2,784,000 46 

96.0 46 
2,673,000 46 
133,024 °39 


1,718,000 39 
2,298,608 39 
585,100 39 
937,300 °39 
1,769,000 39 


80,420,000 41 


"46 4,313,000,000 39 


"46 
"46 
"46 
"46 
"46 
"46 


many small one-man services. (2) In- rated businesses, 
sons, domestics employed in _ private 




















@ Visalia 
aouveney anfor TULARE 
a sents a Tulare . 
Salinas a Porterville 


homes, vessel 


114,006,000 39 
46,213,000 "39 
468,800,000 39 
324,900,000 39 
93,900,000 39 
17,000,000 39 


cludes all wage and salaried workers in 
establishments. Does 
not include proprietors of unin7zorpo- 
self-employed per- 


employes and _ public 


emergency employes. (3) Sales of this 


series of bonds 


commenced in May 


1941. (4) Revenues from money-order 


business, postal 


savings and certain 


miscellaneous items not included. 


AM STATIONS 


City 
Bakersfield 


Banning 
Barstow 
Berkeley 
Blythe 
Brawley 


Burbank 
Calexico 





r% 
Paso Robles 


Sm LUIS OBISPO alaft «ea» 


Osan Luis Obishe 


Santa Maria 


SAnTA BARBARA ; 
Santa Barbara |= 
oxnard 


CP Chronicle (KRON-TV) 
Pub. Co. 

A-H CBS 

A-H Don Lee Bestg. System 

A-H Paramount Tele. 
Productions 

A-H Tele. California 

A-H 20th Century-Fox 

San Jose 13 

-H F.M. Radio & Tele. Corp. 1 

A-H Radio Diablo 1 

A-H Video Bestg. Co. 1 

San Luis Obispo 3 


ono 


a 
os 


09 G9 69 


Valley Electric Co. 3 
Santa Barbara 6 
A M. R. Schacker 6 
Stockton 8, 12 
CP E. F. Peffer (KGDM-TV) 8 





Available channels follow name of 


| city; CP indicates construction permit; 


| O special temporary authority; A 


means applicant; H indicates hearing.) 


¥ Bakersfield 














~ “ 


Long Beach 


—_ tar 
n 
ests rood 


Santa Monica 


Qt.es (vq = 


SAN BERNARDINO 


A Barstow 


io™ Victorville 
We San Bernardino 













Riverside SBannin 


san O1EGC 









5 aSan Diego 


Fre- Net- 
quency Power’ work 
KAFY 1490 250 MBS 
KERN 1410 1,000 CBS 
KERO 1230 250 NBC 
KPMC 1560 1,000 ABC 
KPAS 1490 250 
KWTC 1230 250 
KRE 1400 250 
KUCB 1450 250 KBS 
KROP 1300 1,000-LS ABC- 
500-N KBS 
KWIK 1490 250 
KICO 1490 250 




















nta Ana aAPaim Springs 


A Indio 


See page 3 for key to map. 
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IMPERIAL 


A El Centro 
Calexico & 


(Continued on page 44) 
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Housing 






Pasadena 
ose Parade 


wy 


y/ 
Me 


i 


if's Facili 





|. Savings B 


Veterans 
Foreign V 


a 


a 












rn n © e ae * . : 
/ 5 5 5 fj / | / . 
N DN NN be \ >a ee iN NN NN 
2 Crime Pan Pacific 
Girl Scouts Jewish Welfare Prevention Week Vets’ Memorial Day Boy Scouts Fire Department Home Show American Legion Community Chest 














Public British Pear! Harbor 
Flying Foundation Sonte Cious Tourist Council Know Your Schools Memorial 


Air Power 
Commission 












Calif. 
Disability, Inc. 












39 Peomber of Atomic Energy Owens Valley 
"39 merce Commission Veterans’ Hospitals Snow Events Bet” 


~ pila. _ ggovwit 


Cancer Prevention 











Farm & Garden 
Society 


Knights of 
Columbus * 





u % rr onal Security 
Board of Education City En comm oO E L S. 24 Baye mmission 


bask i 





N\ 
Pasadena 
Rose Parade 


2 wy 
Me 


f 


if's Facility Social Security 


Salvation Army 






U.S. Coast Guard 





U.S. Navy U.S. Marines U.S. Recruiting u Noval Reserve 





Veterans’ 
Administration 





U.S. Treasury 





Police Dept. 






Quoker Relief Easter Service National GGR® 
« 7 





Veterans Veterans’ Veterans’ 4 Volunteers Election Day War Assets 
Foreign Wars Rehabilitation Service Center Voice of the Army of America Promotion Administration 


ow Cw gw 


A pe 









N J ONS | Fre- Net- ; Fre- Net- | z Fre- Net- 
AM STATIONS City quency Power work City quency Power work City quency Power work 
(Continued from page 42) 








| Los Angeles KMPC 710 50;000-LS Sacramento KCRA 1320 1,000 NBC San Jose KEEN 1370 1,000 
Fre Net- 10,000-N KFBK 1530 oo os ABC ‘ Now ne —- 
. A . wt CP-50,000-U CP-50,000 < / (See listing under 
City quency Power work KNX 1070 50,000 CBS KROY 1240 250 CBS “San_ Francisco) 
Centerville KSGN 900 1,000-D KRKD 1150 2,500-LS | KXOA 2 — KSJO 1590 —— 
ci KHSL 1290 1,000 MBS 1,000-N CP-1470CP-1,000 oat -,, 200-N 
— 1150 1.000 ST-KFSG | Salinas KSBW 1380 1,000 “ MBS |_| ,, “KXRX 1500 1,000 
Ta) " - arvsville ~ 5 95 | Sa er- ‘ S 
Coalinga *KC OI 1470 500-D Marys ville KMYC 1450 250 MBS septic i KCSB 1350 500-D | “Obispo KPIK 1340 250 
Corona *KBUC1370 500 Merced KYOS 1490 250 — MBS KFXM 590 1,000 MBS KVEC 920 1,000-LS 
Dinuba KRDU 1130 250-D CP-1480 CP-5,000 KITO 1290 1,000 ABC MBS-KBS 
El Centro KXO 1230 250 MBS Modesto KTRB 860 1,000 KRNO 1240 250 500-N 
Eureka KHUM 1240 250 ABC Monterey KDON 1240 250 San Diego KFMB 550 1,000 ABC San Mateo KSMO 1550 1,000 
KIEM 1480 1,000 MBS Mt. Shasta KWSD 1340 250 | KFSD 600 5,000 NBC KV SM 1050 250-D 
sage #1 + 19° 95 Napz KVON 1440 50 } KGB 1360 1,000 MBS San Rafael KTIM 1510 1,000-D 
Fort Bragg *KDAC 1230 250 Napa I 500 - se een ¥ 
n ~ s ae “s ; z ae os KLIK 750 5,000 Santa Ana KVOE 1480 1,000 MBS 
Fresno KARM 1430 5,000 CBS Needles KSFE 1340 250 | KSDJ 1170 5:000-LS CBS Santa 
KFRE 1340 250 ABC Oakland KLX 910 1,000 1.000-N Barbara KDB 1490 250 MBS 
KMJ 580 5,000 NBC 1,000 KSON 1240 250 KBS KIST 1340 250 NBC 
KYNO 1300 1,000 MBS CP-5,000 KUSN 1510 5,000-LS ere Sine yon ioe ABC 
Glendale KIEV 870 250-D 1,000 1,000-N anta Cruz * J ; 
Grass Valley KGFN 1400 250 KBS 250-D KYOR 1130 250-D —_ KSCO 1080 1,000-D 4 
Hanford KNGS 620 1,000 250 CP-5,000 ay pend <COY ) 25 - : 
Indio KREO 1400 250 ABC-KBS 1,000-D San Fer- mn wae —_ = ABC 
Lodi KCVR 1570 250-D KBS 1,000-D nando KGIL 1260 1,000 Santa 
Long Beach Sas on . aoe San Fran- Monica KOWL 1580 5,000-D 
‘GER 1390 5, , 250 CBS ciscc KFRC 610 5,000 MBS | Santa 
Los Angeles KECA 790 5,000 ABC 1,000-D _ KGO 810 50,000 ABC Paula *KSPA 1400 250 
KFAC 1330 5,000 Aha 100 KJBS 1100 1.000 Santa Rosa KSRO 1350 1,000 : 
RE! 640, 50,000, _ NBC a . WAM Stockton KGDM 1140 5,000 CBS 
SG 5 2,500-LS . CP-10,000 
1,000-N 1,000-D KNBC 680 50,000 NBC *KSTN 1420 1,000 
oe ST-KRKD 10,000 KQW 740 5,000 CBS KWG 1230 250 
KFVD 1020 a 250 MBS-KBS KSAN 1450 250 —. 1280 1,000 MBS 
= L- f 500 KSFO 560 5,000-LS Susanville *KSUE 1240 250 
KFWB 980 5,000 o00 ne (4 600-8 Taft *KTKR 1310 500-D 
KGFJ 1230 250 po . —_— > = Tulare KCOK 1240 250 MBS 
KHJ 930 5,000 MBS 250 KYA 1260 5,000-LS CP-1270CP-1,000 
*KLAC 570 5,000-LS 1,000 MBS 1,000-N Vallejo *KGYW 1190 250-D | 
1,000-N 1,000 KBS Sangel KSGN 900 1,000-D Ventura KVVC 1590 1,000 
a = neal *KVEN 1450 250 
Victorville *KVRV 960 5,000-D 
Visalia KKIN 1400 250 
KTKC 940 5,000 ABC 
CP-50,000 
SAN FRANCISCO Watsonville KHUB 1340 250 
Woodland *KCRO 930 1,000-D 
Yreka KSYC 1490 250 KBS 
KUBA 1600 500 





Growinc - GROWING « GROWING oe 


FM STATIONS 


Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Alameda KONG 104.9 285 0.75 
Bakersfield KERN-FM 94.1 231 9.3 
KMAR 92.5 223 
Berkeley KRE-FM 102.9 275 6.8 
KPFA 100.1 261 ~- 
Big Bear 
Lake KEVL 96.7 244 0.500 
Burbank KWIK-FM 94.3 232 0.56 
Chico KVCI 101.1 266 11 
Colton KCSB-FM 94.3 232 0.325 
Eureka KRED 96.3 242 4.6 
Fresno KARM-FM 101.9 270 24.5 
KRFM 93.7 229 «469.9 


KMJ-FM 97.9 250 34 


KFEY 95.5 238 «#417 
Hollywood KNX-FM 93.1 226 297 
Long Beach KNOB 103.1 276 0.32 
LosAngeles KCLI 105.1 286 36 


KECA-FM 95.5 238 290 

KFAC-FM 104.3 282 270 
KFI-FM' 105.9 290 265 
KHJ-FM 101.1 266 4.8 

KKLA 97.1 246 58 

KMGM 98.7 254 49 

KMAU 97.9 250. 

KMPC-FM 100.3 262 460 

96.3 


KRKD-FM 96.: 242 14.4 
KTML 103.5 278 165 
KFMV 94.7 234 44. 
KUSC 91.5 218 2.9 
Madera KVOM 103.9 280 0.260 
Marysville KMYC-FM 99.9 260 4.7 
KSVA 101.5 268 38 
Merced KVME 97.5 248 «8.3 
Modesto KBEE 103.3 277 3.4 


KTRB-FM 104.1 281 34 
Monterey KDON-FM 94.5 233 «3.2 
Oakland KLX-FM 101.3 267 20 
KROW-FM 95.7 239 0.900 
KOCS-FM 93.5 228 «(0.31 








Ontario 


Palo Alto KCRN 97.7 249 
¢ Pasadena KAGH-FM 98.3 252 0.33 
oon to be one of the two largest Redding KVRE = 103.9 280 1 
' 4 : 4 . Rick d KRCC 104.5 ‘ : 
independents in California ! Riverside KPOR 97.5, 248 20 
KRCN 99.1 256 


SacramentoKCRA-FM 96.1 241 38 
KFBK-FM 96.9 245 
KROY-FM 94.5 233 «(12.6 
KXOA-FM 107.9 300 9.3 





Salinas KSLI 96.9 245 9.4 
A N fF 7 | San Ber- 
nardino KBMT 99.9 260 6.4 
KFXM-FM 95.1 236 «6410 
San Bruno KSBR 100.5 263 250 
San Diego KFSD-FM 94.1 231 33 
Wesley I. Dumm, President « Philip G. Lasky, Vice-President and General Manager aaeae re oe poo 3.3 
Fx oO — 
REPRESENTED NATIONALLY BY THE BOLLING COMPANY KSDO 96.5 243 48 


_ KWFM 104.7 284 16 
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Men 
who know 
the Market 


Nine local advertisers 
have bought over 
FOURTEEN THOU- 
SAND HOURS on 
KFAC! They’ve been 
buying it for as long 
as sixteen years! One 
has used almost 5000 
hours; another has 
bought over 4000. 


They KNOW “The 
Music Station” ... 
and then BUY it for 
results! 


When you buy time in 
the rich Southern Cal- 
ifornia market, do as 
the wise and success- 
ful local advertisers 
ae 


BUY THE MUSIC 
STATION! 


if 


“The Music Hation 


FOR SOUTHERN CALIFORNIA 


LOS ANGELES 
BROADCASTING CO., INC. 
645 So. Mariposa Ave., 


Los Angeles 5, Calif. 


Represented by 


W. S. GRANT CO. 
San Francisco-Los Angeles 


Chicago-New York 





FM STATIONS 


Fre- 
| quen- Chan- Pow- 











Fre- } : Call cy nel er 
quen- Chan- Pow- City Letters (Mc) (No.) (Kw) 
Call c nel er a 5 
City Letters (Mc) (No.) (Kw) | 5279S EEOGFM oo 332 340 
San Fran- a KSJO-FM 95.3 237 «1 
cisco KJBS-FM 98.9 255 35 . 
KQW-FM 103.7 219 44 | san Mateo KSMO-FM 93:3 227 10. 
KRON-FM 96.5 — | ; eee oe a = oa8 
KSFH 94.9235 15.8 | Santa Cruz RRUZ-FM 107.7 299 3.5 
KGO-FM 106.1 291 1.6 SantaMariaKRJM 103.1 276 0.34 
KNBC-FM 99.7 259 45 Santa — . aw an —- en 
nape — = = santa RosaKSRO-FM 102.5 273 66 
KALW 91.7 219° 1.5 Stockton .KCVN 91.3 217 3.4 
KWBR-FM 97.3 247 «#10 | KGDM-FM 92.9 225 39 
CALIFORNIA RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Alameda --------~_/ Alameda - 16 540 99.4 16 440 
fp) ees: Los Angeles -_.. 16 470 99.4 16 370 
Bakersfield —____- eS 98.4 10 980 Con 
Benning ............ Riverside __.._.._ 1 700 98.8 1 680 
ee eee San Bernardino — 1 220 97.5 1 190 
Belvedere ._.....Los Angeles 11 500 97.4 11 200 
Raney .......... Alameda 40 040 99.4 39 800 
Beverly Hills .__--- Los Angeles _. 10 860 99.7 10 830 
Blythe ..._Riverside - 1 090 96.3 1 050 
Brawley - .....___Imperial 3 840 89.8 3 450 Con 
Burbank ___________Los Angeles . 22 060 99.4 21 930 
Calexico -_-- ._._.Imperial 1 710 91.2 1 560 Con 
SS eee: a . 8 590 97.8 3 510 
Dinuba -___-.......Tulare 1 520 96.1 1 460 
El Centro - Imperial 3 540 94.9 3 360 Con 
ee!) Humboldt 6 780 96.0 6 510 Con 
Fresno er -. 22 860 97.7 22 330 Con - Hooper 
ES Los Angeles 33 490 99.4 33 290 
Grass Valley —-_____ Nevada 2 310 98.3 2 270 
Huntington Park __Los Angeles 9 830 99.0 9 370 
Indio _______.....__.Riverside - 1 060 96.2 1 020 
Inglewood -_______ Los Angeles . 13 220 99.7 13 180 
a San Joaquin 4 500 97.3 4 380 Con 
Long Beach _______Los Angeles 75 400 99.0 74 650 
Los Angeles _____..Los Angeles 630 670 98.4 620 580 Con - Hooper 
Marysville  -...._...Yuba ------ 2 500 96.0 2 400 Con 
Merced ............Merced - 3 630 84.3 3 060 Con 
Modesto ___- _Stanislaus - 6 660 98.0 6 530 Con 
Monterey ______._._..Monterey ; . 3 550 96.3 3 420 
Mount Shasta —-__-_- Siskiyou 810 97.5 790 
Napa ---_-. casa Napa . 3380 98.2 3 290 
Oakland __--_ Alameda ——- F 98.7 138 740 Hooper 
Ontario .___..._.....San Bernardino. 5 630 98.0 5 520 
Palm Springs ....._Riverside - 1 170 95.7 1120 Con 
Palo Alto - _.Santa Clara - 7 380 99.5 7 340 
Pasadena __..-._._._.Los Angeles ; 35 300 98.7 34 840 
Paso Robles --_-~--- San Luis Obispo 1 290 96.1 1 240 
SPE: cimcctinnesin Los Angeles 9 760 99.0 9 660 
Porterville __......Tulare 2 530 95.7 2 420 
<r Tehama 1 590 95.6 1 520 
Redding -__....._._._.Shasta 3 250 96.9 3 150 Con 
Rediends .......... San Bernardino. 6 090 97.0 5 910 
Richmond ........- Contra Costa 30 950 98.7 30 550 
POON cncwncnne Riverside 13 660 98.7 13 480 Con 
Sacramento Sacramento 42 130 98.1 41 330 Con - Hooper 


(Continued on page 48) 








FOR 17° YEARS 
HAS BEEN 
THE FAVORITE PUBLICATION 
OF 
RADIO BUYERS 


“Independent surveys on request. 
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The 
1-2* 
SALES 
PUNCH 


In the Nation's 


3rd Market 
* 
WARNER BROS. 


KFWB 


HOLLYWOOD 
dial 980 


& 
*Coverage 
plus 


*Audience 


When spending 
radio dollars 
choose the 


BEST BUY! 


youll See... 





... you'll Agree 
It's 


KFWB 


Represented Nationally by 


WILLIAM G. RAMBEAU CO. 
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MISSING THE BOAT | al\ 
ON THE PACIFIC COAST? §= 4h ; 
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IL. YOU AREN'T USING Don Lee to cover the Pacific Coast, you're missing the boat in radio. 
Only the Don Lee network, with 45 stations, can release your message from within the 
buying market, where people listen to their local network station rather than out of town 
or distant stations. 

The Pacific Coast has 18 “Inside” market counties (metropolitan county areas of the 
nine cities in which all four networks have stations). To cover the balance of the Pacific 
Coast, or the 115 “Outside” market counties, there is a total of 48 stations of all networks. 


Of these stations, Don Lee has 32, twice as many as the other three networks combined! 


The Nation’ Greatest Regional Network 


LEWIS ALLEN WEISS, President 


WILLET H. BROWN, 


Executive Vice-President 


SYDNEY GAYNOR, Gen. Sales Mgr. 
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ONLY DON LEE DELIVERS BOTH PACIFIC COAST MARKETS 


“INSIDE” “OUTSIDE” “INSIDE” AND “OUTSIDE” 
COMBINED 
Population 9,206,100 4,427,600 13,633,700 
Radio Families 2,772,500 1,280,000 4,052,500 
Retail Sales $10,836,386,000 $4,013,687,000 $14,850,073,000 
Buying Income $16,489,781,000 $5,575,847,000 $22.065,628,000 


REMEMBER: In addition to coverage facilities in the “Inside” market equal to those of any other network, 
Don Lee has 100% more coverage facilities for the “Outside” market than all other Pacific Coast networks 
combined. Don’t miss the boat on the Pacific Coast—buy Don Lee! 





1313 NORTH VINE STREET 
HOLLYWOOD 28, CALIF. 


D © nM 5 & —E 2 hx, 4 , ; yy Represented Nationally by 


JOHN BLAIR & COMPANY 


BROADCASTING SYSTEM 





ie). Sa dee 7 
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CALIFORNIA RADIO MARKETS BY CITIES 


(Continued from page 45) 


1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
SOE 4 330 98.2 4250 Con 
San Bernardino ...San Bernardino. 17 650 97.1 17 140 Con 
San Bruno ~..------ San Mateo 3 030 97.7 2 960 
San Buenaventura.Ventura 5 480 98.5 5 400 
San Diego -.-.-.---- San Diego -..... 83 750 98.4 82 410 Con - Hooper 
San Fernando -.-.-- Los Angeles 3 260 97.2 3 170 
San Francisco --.--- San Francisco._.291 760 98.0 285 970 Con - Hooper 
ee Fresno ai 1 500 94.7 1 420 
San Jose .......---Santa Clara 28 430 98.4 27 980 Con 
San Luis Obispo ...San Luis Obispo 3 670 98.1 3 600 Con 


1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Gan Meteo ......... San Mateo -__... 9 680 99.4 9 620 
i —E——EEE TF . 3 780 98.9 3 740 
Geta AMA ........ Orange --_----.--. 13 450 98.1 13 190 
Santa Barbara ---.-. Santa Barbara -. 14 950 98.1 14 670 Con 
Genta Crus ......< Santa Cruz -.... 8 020 97.8 7 840 
Santa Maria -__-~-- Santa Barbara___.3 190 97.8 3 120 
Santa Monica —--_--- Los Angeles . 23 260 99.0 23 030 
Santa Rosa -.-....-.- Sonoma ----- . 5 560 98.4 5 470 Con 
South Gate ___.____ Los Angeles ___. 13 680 99.4 13 600 
eae San Joaquin __-_. 19 440 97.4 18 930 Con 
0 EE. sees 4.4... FED 96.1 2970 Con 
Turlock aouasccceemisiaus ...... 3 600 98.0 1 960 
. ae . 3 300 97.3 3 210 Con 
Watsonville ..._Santa Cruz - - 3 350 97.3 3 260 Con 
Yreka - oon n= = SS KIYOU rey 97.6 1 200 





CALIFORNIA RADIO MARKET DATA BY COUNTIES 





Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s__—-:1947, 1,000’s 
Alameda 235,530 98.9 232,900 136,335 134,634 81,498 654,997 853,826 
Alpine - 160 93.8 150 (A-1) 175 90 : 145 
Amador .- - 4,220 97.2 4,100 891 757 389 7,305 6,670 
Butte 18,640 96.9 18,060 4,715 7,178 3,597 34,199 56,700 
Calaveras 4,340 96.5 4,190 505 1,078 594 4,104 6,670 
Colusa 4,040 97.8 3,950 1,085 751 328 11,605 11,117 
Contra Costa 63,210 98.7 62,390 16,173 43,896 26,869 115,878 206,786 
Del Norte 2,410 95.4 2,300 247 749 392 2,352 5,559 
Eldorado 6,340 95.7 6,070 1,112 1,791 865 5,777 14,452 
Fresno ---- 66,760 97.4 65,010 25,913 35,507 20,075 178,992 279,049 
Glenn --- 5,320 97.7 5,200 1,373 1,154 557 2,003 15,565 
Humboldt 21,130 96.8 20,450 5,512 8,981 4,306 39,196 54,476 
Imperial 17,610 93.2 16,410 3,218 6,134 2,998 26,301 62,258 
Inyo 3,860 95.6 3,690 684 4,252 2,107 4,203 13,341 
Kern 54,570 97.1 52,990 17,521 21,786 12,515 91,006 205,674 
Kings ------- 13,160 96.8 12,740 3,165 4,429 2,448 24,772 41,135 
Lake ices 4,050 97.8 3,960 808 753 359 4,994 11,117 
Tesen ___.. 6,280 97.8 6,140 1,841 3,750 2,596 8,379 15,565 
Los Angeles 1,222,880 98.7 1,206,930 586,060 968,689 612,139 3,297,772 4,622,519 
Madura 7,080 95.6 6,770 1,532 2,022 994 12,919 25,571 
Marin ---- 20,020 99.2 19,850 11,249 7,144 4,320 44,447 62,258 
Mariposa --.-. 3,120 95.5 2,980 359 . 602 251 676 5,559 
Mendocino 10,500 96.5 10,130 2,376 2,358 1,174 16,058 30,017 
Merced 18,180 94.7 17,210 3,724 5,256 2,651 35,537 58,923 
Modoc .-..- 3,670 96.7 3,550 418 629 307 4,243 11,117 
Mono ...--. 1,190 95.0 1,130 41 77 42 —_— 1,112 
Monterey 27,290 97.5 26,620 11,943 14,814 7,720 79,349 112,287 
= ge i 11,180 98.3 10,990 4,410 4,472 2,509 29,100 41,135 

KAGH Pasadena Gives You . . . 
; MORE si 
K For your advertising dollar. . . 
ITH transmitter located in Pasa- 


e COMPLETE SOUTHERN 
CALIFORNIA COVERAGE 


e CENTER OF THE DIAL 
LOCATION 


e GREATEST DOLLAR 
VALUE 


—NEXT TIME 


yah | OS ANGELES 
REPRESENTED BY 


GENE GRANT & CO. — DONALD COOKE, 


5000 WATTS 
ON 
1020 KC. 





INC. 
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dena ... the richest area of a rich 
market . . . KAGH delivers your mes- 
sage to people who BUY ... often and. 
in quantity! Promotion includes the 
most forceful newspaper and billboard 
campaign in the area... another 


KAGH—KAGH FM plus value. 


YOU'LL BE SURPRISED ... 

... at the surprisingly low rates of the 
KAGH-KAGH FM combination. Take 
advantage of lower cost-per-impression! 
Ask about our national spot and local 
success stories. Write, wire or call. 


*The nation’s third largest market 
with retail sales of $2,660,866,000 
and effective buying income per 
family of $4,131. 


---+-KAGH — KAGH-FM 


1300 ke 1000 watts 
98.3 MC Center of the dial 
Channel 252 
PASADENA 1, CALIF. — Pete Watts, Mgr. 
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county 


Nevadé 
Orange 
Placer 
Plumas 
Rivers! 
Sacran 
San Be 
San Bi 
San D 
San F! 
San J 
San Li 
San M 
Santa 
Santa 
Santa 
Shanst 
Sierra 
Siskiy« 
Solano 
Sonom 
Stanis! 
Sutter 
Teharr 
Trinit; 
Tulare 
Tuolu! 
Ventu: 
Yolo 

Yuba 





(A-] 


Source: 
Furth: 


City 
Alam«¢ 
Bould 
Canor 


Color: 
Spr 


Craig 





BR 


Employment Taxable pay- 





1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. °46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Nevada - ee ae ee 8,530 97.4 8,310 1,905 1,890 913 9,851 18,900 
Orange eT ee aS 57,120 98.5 56,280 18,781 25,276 13,815 128,365 181,215 
BNE tosis ceomteaetnnasebnasibemninainetinntic 12,000 97.3 11,680 3,390 2,928 1,401 20,424 34,464 
Plumas -- a 5,490 96.9 5,320 600 1,706 814 3,969 12,229 
Riverside -- .--.. 43,930 97.0 42,610 12,616 23,760 12,163 78,726 151,198 
Sacramento -. ania asco Oe 97.9 65,610 34,147 38,354 21,032 193,583 295,726 
San Benito ------- - 4,100 97.6 4,000 1,503 1,086 523 13,338 13,341 
San Bernardino - 69,120 97.4 67,310 21,429 28,847 16,304 104,233 237,915 
8 eee nie 121,200 98.2 119,030 56,725 73,542 41,885 329,813 502,511 
San Francisco --_- 291,760 98.0 285,970 171,171 283,779 182,051 1,986,610 1,267,397 
San Joaquin ----- 46,530 97.5 45,380 18,112 27,053 15,301 160,896 213,456 
San Luis Obispo-. 13,950 97.1 13,540 5,339 4,720 2,320 29,104 50,028 
San Mateo ---- 52,040 98.9 51,480 24,003 22,529 13,128 93,437 163,428 
Santa Barbara 28,730 97.9 28,140 14,765 12,352 6,277 76,539 106,728 
Santa Clara 72,060 98.5 71,010 39,650 37,330 21,935 183,110 262,374 
Santa Cruz 21,270 97.8 20,810 7,807 8,357 4,279 48,791 66,705 
Shansta -- 13,240 95.9 12,700 2,011 4,016 1,926 14,035 35,576 
Sierra «...-- 1,630 96.3 1,570 117 237 130 822 1,112 
Siskiyou 13,450 97.3 13,090 2,599 4,674 2,441 18,109 30,017 
Solano --- 20,240 98.7 19,980 9,498 10,088 5,800 57,828 95,611 
Sonoma - * 29,440 98.4 28,970 9,952 10,824 5,623 80,140 96,723 
Stanislaus 31,940 97.8 31,250 9,426 12,331 6,498 84,063 124,517 
Sutter --- 7,140 96.8 6,910 251 1,121 614 9,567 14,452 
Tehama 6,020 97.2 5,850 1,264 2,040 1,095 10,622 16,677 
Trinity --- 1,880 94.7 1,780 291 136 43 600 3,335 
SE © siicieanincenss ‘ . 36,940 96.5 35,640 9,430 11,258 5,523 81,361 123,405 
Tuolumne ‘ 5,780 97.2 5,620 821 1,579 796 5,550 12,229 
Ventura 26,070 97.7 25,470 8,056 8,544 4,626 64,623 85,604 
Yolo -- 10,110 97.3 9,840 2,769 2,349 1,712 25,158 33,353 
EE Feces 7,500 95.9 7,190 2,989 3,924 1,989 19,017 36,688 





(A-1) Served from adjoining county. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank 
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COLORADO ; Fre- Net- wn me 
4 | City quency Power work City quency Power’ work 
| Fort Collins KCOL 1400 250 KBS , 
pone KDZA 1230 250 
AM STATIONS Fre- Net- | Junction KEXO 1230 250 an : 
. ~ | City quency Power work KFXJ 920 1.000-LS KGHF 1350 san LS ABC 
— a Net- | Denver KFEL 950 5,000 MBS | MBS-KBS 508-38 
City quency Power work *KGMI 1430 1,000-D | 500-N *KROM 930  5,000-LS 
PRES 5 = 5 5.00! 
Alamosa KGIW 1450 250 KBS KMYR 1380 250” CBS | Greeley | KFKA CP-1310CP-1,00 1,000-N 
SH | KOA 850 50,000 NBC | ST-KPOF Salida *KVRH 1340 250 
Boulder KBOL 1490 250 KBS KPOF 910 5,000-LS | KYOU 1450 250 , ; : 
Canon City KRLN 1400 250-D KBS | 1,000-N | LaJunta KOKO 1400 250 KBS | Sterling KGEK 1230 100 KBS 
Colorado *KCSM 1450 250 ST-KFKA | Lamar *KLMR 1340 250 SH 
Springs pen — Tae iti pop pi rai ‘“ AEC | kon ig ayer 1240 250 Trinidad KCRT 1240 250 KBS 
, ‘ ,000- Pueblo *KADP 1490 250 _ 
Craig *KRAI 1230 250 Durango KIUP 1400 250 KCSJ 590 1,000 MBS KSFT 1280 1,000-LS MES 
500-N 
Walsen- 
| burg *KPHC 1450 250 
eeoowice = ——- 
LOGAN * Construction Permit. 
MOFFAT os JACKSON LARIMER o asin ASterling Peis 
fal ROUT . 
8 wid Fort Collins o 
Greeley MORGAN FM STATIONS 
@RANO BovLoER Fre- 
eee AB WASHINGTON — quen- Chan- Pow- 
airin ADAMS Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Ovear £ ANOE | 
enane.e EAGLE DP de Sscood —_— | Denver KFEL-FM 97.3 247 -- 
é | 
° ° a | Denver KLZ-FM 94.1 231 5.3 
, jpn a ‘ 
ss ol wide nici | Denver KOA-FM 95.7 239 43 
; a J | Puebl M-FM 98. 5 
_ Junction ITKIN caus PARK | ueblo KROM-FM 98.1 251 
anes Colorado Springs | oon 
Te..88 
ans COL)ORADIO (_  & rs onnveners | —" 
GUNNISON OnArrEE ry ST ATIONS 
Salida &) Canon City City and Call Channel 
MONTROSE a M ntrose FREMONT KIOWA | Status Applicant Letters No. 
C3 Pueblo CROWLEY | Denver 2, 4, 5, 7, 9 
cine PUEBLO - | A-H Alladin Tele. Inc. 9 
SANIMIGUEL a SAGUACHE ae alamar | A-H Daniels & Fisher Stores 4 
BENT PROWERS | 
_———————__. - J OTERO 4 aJunta | A-H KLZ Bestg. Co. 7 
DOLORES Vg | A-H KMYR Bestg. Co. 4 
. HUERFANO | 
mimena 4 Walsenbur | A-H Landon Tele. Bestg. Co. 5 
m0 GRANDE y VP ose g | A Edward Lasker 2 
MONTEZUMA en | A Gifford Phillips 9 
LAS ANIMAS BACA r : 
urango & enna, _—s COSTILLA A H Denver Tele. Co. 2 
@ Trinidad Available channels follow name of 





See page 3 for key to map. 
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city; CP indicates construction permit; 
O special temporary authority; A 
means applicant; H indicates hearing. 
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MARKET INDICATORS FOR COLORADO Private Nonresidential Building $ 22,800,000 °46 4,400,000 39 
Farm Construction ~__-------- > 5,700,000 °46 3,300,000 39 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | (1) Not included are banks, financial homes, vessel employes and public 
Population (1947 Estimates) __ 1,144,000 °47 1,123,296 ’40 | enterprises, oy and ce emergency employes. (3) Sales of this 
BMB Families ______--------- 315,700 *48 $82,100 °46 | Many small one-man services. (2) In- "g/e8 of bonds commenced in May 
INS" — eee 96.7 48 91.4 °46 | cludes all wage and salaried workers in }e ender y-order 
3 — | nonagricultural establishments) Does usiness, postal savings and certain 
ON OS ee 305,300 "48 303,600 "46 : - miscellaneous items not includ 
- ’ ’ | not include proprietors of unincorpo ne ed. 
Number of Business Concerns (1) 19,393 "46 20,834 *39 | rated businesses, self-employed per- State, county and municipal vehicles 
Domestic Urban Electric sons, domestics employed in private included. 
CS See 249,000 46 199,000 ’39 “7 
Private & Commercial Passenger ’ COLORADO RADIO MARKETS BY CITIES 
Auto Registrations ____-__~_- 302,320 °46 285,787 t °39 
Business Telephones ...___.__- 107,700 "46 76,400 °39 | city County 1988 Tien! adic 1548 ‘Families’ Available 
Residential Telephones -_---~- 215,900 46 Se ee aie 95.8 1 370 
Nonagricultural Employment (2) 271,000 °46 228,000 ’39 Boulder __- ..Boulder 98.5 3 850 Con 
Total Income Payments to Canon City -- Fremont 96.1 1 470 
I $1,695,000,000 47 563,000,000 °39 Colorado Springs - os _— 
ee one . I, sichiarrarcsca i 
Per Capita Income Payments__ $ 1,482 47 505 39 | Denver - 98.0 88 930 Con - Hooper 
> of a: S. Savings Bonds ‘ Durango eae : a4 : = iain 
NE OO oie, maser annals 41,574,000 46 9,749,000 ’41 ore SOnns : 
Benk Depesits _..___ “~~~ $1,088,000,000 746 344,000,000 °39 | Grand Junction --.Mesa : ond < 350 Con 
aes sear mead See lll 19,867,000 39 — La Junta REE Otero See , $5.3 : 190 Con 
xross Postal Receipts (4) - _ $ 10,439,000 46 7,054,000 °39 | Montrose ---------. onrrose , 
Total Private Construction ---_ $ 76,200,000 7°46 28,100,000 °39 | Eucblo_ -..---------Pueblo ---------- 19 950 569 : Sees 
Private Residential Building __ $ 37,500,000 °46 14,600,000 °39 | Trinidad __-_------- Las Animas __--- 3 310 91.2 3 020 Con 
COLORADO RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams . . 6,050 96.0 5,810 1,446 1,001 430 3,119 11,519 
Alamosa 2,640 95.5 2,520 970 1,077 454 5,176 14,085 
Arapahoe ; 9,360 98.0 9,170 5,182 3,491 1,768 8,192 24,362 
Archuleta ‘ 7 = 940 92.6 870 152 143 39 484 1,977 
Baca ; pees 2,110 94.3 1,990 271 341 111 3,322 3,545 
Bent . nabuaegienn 2,520 94.8 2,390 644 600 196 2,451 5,196 
Boulder 11,090 97.8 10,850 6,029 4,737 1,969 18,535 35,513 
Chaffee 2,480 95.2 2,360 933 758 265 2,314 9,200 
Cheyenne 1,010 97.0 980 192 125 38 1,218 1,895 
Clear Creek ; . ‘ 1,230 97.6 1,200 302 400 157 402 4,118 
I a x 2,520 92.1 2,320 432 229 68 1,628 4,624 
Costilla ...- a" = 1,640 90.9 1,490 100 171 26 abit 1,766 
Crowley --.-..-.-.- . . 1,470 95.9 1,410 314 327 107 1,437 3,318 
0 aa deme ie 600 93.4 560 139 65 34 ones 931 
a = 4,950 95.6 4,730 2,033 1,045 374 6,577 12,009 
I a 90,760 98.0 88,930 74,619 116,126 58,191 342,384 527,459 
Dolores -.-..-- ae 610 93.4 570 16 268 172 amie 686 
a aca ae ait 1,220 96.7 1,180 370 294 154 693 2,124 
a idadhiatiaaceedadtiainls 1,460 97.3 1,420 309 507 247 1,332 3,889 
Elbert -.-- . ‘ ceuniddapeneneen 1,650 95.8 1,580 501 89 20 1,189 2,026 
El Paso - 16,730 97.6 16,330 11,196 11,697 4,998 41,098 74,784 
Fremont - eeu 5,450 96.0 5,230 1,899 2,030 904 7,015 14,689 
Garfield siiendieneouness 3,210 96.0 3,080 1,217 960 399 6,611 9,673 
Gilpin = icetitieipneds ia 570 96.5 550 62 69 20 a 997 
Grand . . — ‘ ‘ 1,100 96.4 1,060 352 259 89 1,352 4,477 
EE ae Sees eee ae = 1,830 96.7 1,770 549 827 468 2,304 5,540 
Hinsdale ina — 160 cane 160 ll ‘atnin mabe scale 131 
Huerfano : 4,000 91.0 3,640 644 1,458 728 2,964 10,718 
Jackson 7 = 580 96.6 560 225 218 113 sasha 1,519 
Jefferson n 9,800 98.4 9,640 4,819 2,159 909 3,715 18,769 
Kiowa » paeqemninvininie 930 95.7 890 85 75 22 1,044 1,487 
Kit Carson neaiaiteteebies 2,320 95.7 2,220 531 478 125 3,584 5,050 
Lake ‘ a eee 1,970 97.5 1,920 495 1,669 951 522 8,873 
La Plata ial diecptiiasiehieeedindnliadi 4,030 94.0 3,790 1,227 1,461 526 6,501 14,755 
I in as " — 10,070 97.5 9,820 4,781 3,605 1,300 14,196 37,210 
Las Animas . 7,950 91.8 7,300 1,971 3,299 1,369 7,907 22,368 
Lincoln --- a : 1,920 96.4 1,850 579 338 105 3,261 4,919 
Logan . — - 4,660 96.6 4,500 1,902 1,672 628 8,573 17,107 
7 9,430 96.2 9,070 5,160 3,830 1,544 14,722 33,937 
Mineral ne a 280 96.4 270 34 60 23 14,722 806 
Moffat pina 1,410 96.5 1,360 485 694 339 1,517 4,885 
Montezuma J 2,820 94.3 2,660 536 587 189 3,825 6,797 
Montrose ee 4,300 95.3 4,100 1,397 1,078 363 6,020 13,316 
Morgan nal 4,630 95.9 4,440 2,153 1,283 496 7,317 15,947 
Otero Pa 6,560 95.1 6,240 3,031 2,456 887 10,564 20,484 
Ouray . : 630 98.4 620 199 148 71 754 1,683 
Park : 910 95.6 870 200 136 58 382 2,663 
Phillips adil 1,560 97.4 1,520 854 327 95 2,967 4,184 
Pitkin - edensiensls 620 96.8 600 127 176 46 166 752 
Prowers 3,560 96.9 3,450 1,093 1,379 559 6,141 10,391 
Pueblo canines ‘ -_ 17,870 96.5 17,250 11,438 15,138 6,184 37,801 75,510 
Rio Blanco Eisnceauieen 830 97.6 810 306 285 106 1,191 2,598 
Rio Grande Gaieitiaiuni " 3,330 94.3 3,140 1,007 723 254 3,106 11,928 
I silechihteacl berdididnihindiiaiand - 2,960 97.0 2,870 802 1,593 919 2,961 9,134 
Saguache -- imei hicieentiats 1,470 94.6 1,390 590 188 55 2,377 3,202 
San Juan — " — 420 97.6 410 83 325 197 divine 1,372 
San Miguel jlaat " 1,220 94.3 1,150 206 333 188 on 2,206 
— - med . — a 1,350 464 338 137 2,319 4,820 
- . . . 7.2 690 54 87 20 —— 1,046 
Teller 2,080 97.1 2,020 247 639 213 1,770 5,719 
— on ‘ sch eemabieiteeinds oo ae 2,330 612 220 65 2,376 3,497 
\- end - - ° aes 96. 16,630 6,050 5,424 2,536 26,176 43,512 
a Ou 96.9 3,420 1,293 551 194 5,384 8,365 
Sources: Families—BMB; Telephone Homes, Employment, 
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630 KC. 
5000 WATTS 


Affiliate Station 


American Broadcasting Co. 






Gives KVOD coverage in 6 states 
104 counties day 
93 counties night 


370,127 Radio Families in 
area day 


359,920 Radio Families in 
area night 








» FREE & PETERS, we. 


Pioneer Radio and Television Station Representatives 
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MARKET INDICATORS FOR CONNECTICUT 














See page 3 for key to map. CLASSIFICATIONS FIGURES 7. FIGURES YR. 
Population (1947 Estimates) —__ 1,974,000 "47 1,709,242 °40 
a yee ............... 590,800 "48 516,600 46 
Per Gees Bee. ........--.... 98.6 48 97.5 46 
Radio Families ____-_____--_~ 582,500 "48 503,900 46 
| A] 
CONNECTICUT Number of Business Concerns (1) 33,812 46 31,626 °39 
Domestic Urban Electric 
" ~ . , & , 
AM STATIONS Fre- rn ee eee 496,000 46 435,000 39 
quen- Chan- Pow- bie . P > 
Fre- Net- - Call cy nel er Private & Commercial Passenger 
City quency Power work City ames ae) Oe) | = Ante Bepietrations ......... 470,215 °46 386,131 39 
Bridgeport WICC 600 1,000-LS MBS | Hartford WDRC-FM 93.7 229 7 | 
500-N WTIC-FM 96.5 243 «8 | Ss 3S = 94 4 
WLIZ 1900 100nD : 43 | Business Telephones ____------ 182,100 46 126,700 39 
WNAB 1450 250 ABC WONS-FM 102.9 275 10.2 
Bristol *WBIS 1440 500-D WTHT-FM 106.1 291 5.6 Residential Telephones _______ 420,500 °’46 243,100 39 
Danbury *WLAD 800 250-D Meriden WMMW-FM 95.7 239 7 ' P 
Hartford WCCC 1290 500-D New Nonagricultural Employment (2) 674,000 "46 548,000 739 
WDRC 1360 5,000 CBS | Britain WKNB-FM 103.7 279 20 
WONS 1410 5,000 MBS New HavenWBI 0. 6 0 . . 
WTHT 1230 250 ABC ew ae _ = + os Total Income Payments to 
WTIC 1080 50,000 NBC WE . ee 9 — - US oo ee $3,299,000,000 "47 + 1,301,000,000 °39 
Meriden WMMW 1470 1,000-D eed — py po [ 
New - 95. 236 | a ; = ES 
Britain *WHAY 910 5,000 New < | Per Capita Income Payments__ $ 1,671 °47 764 "39 
WKNB 840 _=—s«w1,000-D London WNLC-FM 99.5 258 20 
NewHaven WAVZ 1260 1,000-D Stamford WSTC-FM 96.7 244 0.5 | Sales of U. S. Savings Bonds 
WNHC 1340 250° “BC | WaterburyWBRY-FM 1025 273 102 | (Series E) (3) $ 64,768,000 46 25,025,000 “41 
—_— - WWCO-FM 105.3 287 20 Le a ee ee , ? ’ id 
London WNLC 1490 250 ABC-MBS B ion ’ ’ 
> ao a ank Deposits ______- 5 ee 2,630,000,000 46 1,3 39 
Norwalk *WNLK 1350 500-D TV STATIONS P $ 200 377,000,000 
aS a KBS | Bridgeport Drug Store Sales ____________ $ 53,143,000 46 26,243,000 39 
— bmn ny a - ABC A Yankee Network 10 
Trrington be ° = ~ 7 5 + ’ 
orring *WTOR 1490 250 Hartford 8, 10 Gross Postal Receipts (4) ___-- $ 17,213,000 46 11,661,000 39 
Waterbury WATR 1320 1,000 ABC A-H C . Bestg. P . Pt ’ 
WBRY 1590 5.000 CBS aan. DNS. Co. ad Total Private Construction ____ $ 103,300,000 46 64,200,000 39 
: A-H Hartford Times 10 
WWCO 1240 250 MBS A-H T ‘ Best s 1° 
cliaatediitaie - ravelers estg. ervice fie _ : sya: ~ 
VCemaieostion Sernait. Corp. Private Residential Building __ $ 26,100,000 46 35,100,000 39 
| New Haven 6 Private Nonresidential Building $ 56,000,000 46 18,500,000 39 
FM STATIONS | Oo Elm City (WNHC-TV) 6 ’ te aa 
Fre- catg. Corp. Farm Construction ____---____ $ 2,000,000 46 1,600,000  °39 
Call quen- —- Pow- Waterbury 12 
a cy ne er ‘ 
City Letters (Mc) (No.) (Kw) | A-H Nutmeg State Bestg. Co. 12 (1) Not included are banks, financial sons, domestics employed in private 
Bridgeport WITE 97.5 248 20 A-H Conn. Radio Foundation 12 enterprises, a Nee aa and real estate homes, vessel employes and_ public 
NAB-FM 99.9 260 20 —_—— pm agence, Wie roads, omg _~ emergency employes. (3) Sales of this 
WBTC 101.5 268 20 Available channels follow name of a oe ; Ceenmen wasveces. (2) In- series of bonds commenced in May 
“ a . ~e : : cludes all wage and salaried workers in 
Danbury WLAD-FM 98.3 252 0.15 city; CP indicates construction permit; | nonagricultural establishments. Does 1941. (4) Revenues from money-order 
WFIR 94.5 233 O special temporary authority; A not include proprietors of unincorpo- business, postal savings and certain 
GreenwichWGCH 95.9 240 _ | means applicant; H indicates hearing. | rated businesses, self-employed per- miscellaneous items not included. _— 
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Paul W. Morency, Vice-Pres.—Gen. Mgr. 
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* 
By every measurement 


WTIC 


dominates the prosperous 
Southern New England 
Market 


* 





WTIC’s 50,000 watts represented nationally by Weed & Co. 


Telecasting 


Walter Johnson, Assistant Gen. Mgr.—Sls. Mgr. 
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CONNECTICUT RADIO MARKETS BY CITIES 1948 Total Per Cent 1948 Radio Surveys P 


City County Families Radio 1948 Families Available 

city County Families, Radio 1948 Families’ Available | New London -._.._New London -. 10200 97.5 9950 Con 
Bridgeport ---...... Fairfield - . 49 280 99.0 48 800 Con ee a 13 620 99.1 13 500 ——— 
Bristol --- .Hartford -....... 9 590 99.5 9 540 DIRE WIE: <nciccnsecen New London -_-. 8 000 97.0 7 760 Con 
Danbury .....-Fairfield im 7 oe 98.1 7 400 Con ee Fairfield -....... 15 360 99.0 15 210 Con 
a _ a Hartford .... 55 430 99.9 55 350 Con - Hooper eo | Litchfield ~_._~-- 8 990 99.4 8 940 Con 
a New Haven . 13 490 99.0 13 360 Waterbury -------- New Haven ---- 31 820 99.0 31 500 Con 
Middletown -.-....- Middlesex 7 260 98.9 7 180 West Hartford -.--- Martford ........ 11 170 99.5 11 110 
New Britain — 21 600 99.7 21 530 Con West Haven ------ New Haven --_--- 10 180 98.6 10 040 
New Haven -......New Haven ----.. 53 200 99.0 52 650 Con Willimantic -------- Windham ------- 4 100 96.3 3 950 


Count 
Kent 
CONNECTICUT RADIO MARKET DATA BY COUNTIES = 
New 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales Susse? 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Fairfield -- Cheweineenn .. 145,070 98.8 143,400 76,951 138,636 82,830 519,575 486,263 = 
Eee weanle . 152,780 99.3 151,690 83,515 167,259 98,175 689,714 528,698 i. 
DGD cdiccchvantidemeasincainnnnk jee 97.7 30,970 18,381 22,802 11,164 Je.806 76,053 
CF 97.9 19,750 10,302 14,632 7,768 66,576 53,127 — 
New Haven -...--.-- neanesion 166,010 98.9 164,110 84,291 153,517 86,866 513,677 500,592 
a See ees . 43,830 96.9 42,470 18,901 31,165 16,909 131,311 122,898 
Tolland -- penmeubinecmintinaniene ininensets 11,180 96.2 10,760 3,063 5,538 2,865 29,084 18,447 — 
Windham - - — pipewbednn 20,060 96.5 19,350 9,861 14,438 6,940 37,318 50,956 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce: Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 




















%& WBRY *% WBRY % WBRY *% WBRY x 


Not Just So Many Minutes—But Also 
wccc 1290 | EFFECTIVE CO-OPERATION 


Is What You Get When You 


THE BUY WBRY 


5000 Watts — CBS In Waterbury, Conn. 


An Agency Executive Writes: 
min a wae = wad a, “| can’t resist expressing my enthusiasm over your ,terrific 
promotion of .... ” 


A Network Advertiser Writes: 
STATION “It is one of the best ads for a radio program that we have 


ever received from stations we use.’ 





A Network Executive Writes: 
“The more | see of your reports, the more convinced | am 


NEWS EVERY HOUR that you folks in Waterbury do one of the smoothest pro- 


motion jobs of any station on the network . . . yes, or any 
other network.” 


WBRY Covers Waterbury, PLUS the 
Rich N tuck Valley Industrial A 
| HARTFORD, CONN. Population 480,000 Radio Families 116,250 


Total Retail Sales $370,401 ,000 


1590 
1290 WCCC WBRY Go 


Owned and Operated By The Waterbury Republican-American 


e Represented By Avery-Knodel, Inc. 
We Cover Cen tral Connecticut New York - Chicago - Los Angeles - San Francisco - Atlanta 


a se WBRY x WBRY x%& WBRY %& WBRY & 
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DELAWARE 


RADIO MARKET FOR CITY OF WILMINGTON 


1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Wilmington -----.. New Castle -._.. 33 500 96.2 32 240 Con 





County 


SQ yee 


Sussex 


w Ww Ww 


DELAWARE RADIO MARKET DATA BY COUNTIES 


1948 Total 


Families 


Employment Taxable pay- 


Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
91.6 9,910 2,779 4,563 1,909 25,952 23,862 
96.9 51,750 30,284 58,318 35,247 319,004 179,409 
92.6 15,440 5,696 11,015 4,731 34,419 44,772 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 
Further reproduction unlicensed. 








DELAWARE’S HOME OWNED AND OPERATED STATION 


WAMS Is Doing A Great Job In 


WILMINGTON, DELAWARE 






















WAMS 


1000 WATTS-1380 KC 


WAMS-FM 


20,000 WATTS-96.1 MGS 


MARKET FACTS THAT DELIVER EXTRA SALES! 


The State of Delaware ranks 6th of all 
the United States in employment payrolls. 


Delaware is the 18th state in the nation 
in net cash income per farm. 


Delaware ranks 22nd in the nation in 


-retail sales per family, surpassing Penn- 


sylvania, New York, Massachusetts and 
Maryland. 


BASIC MUTUAL NETWORK FOR DELAWARE - REPRESENTED BY WEED & CO. 


4 The Wilmington metropolitan area ranks 
* The City of Wilmington ranks 40th in 


* The Wilmington metropolitan area ranks 


Basic MUTUAL Outlet 


Covering the 35th Largest 


Wholesale Market in the 
United States! 


Completely + Economically) Day and Night 


4th as the highest per capita income area 
in the United States. 


the United States cities in net effective 
buying income, per family. 


53rd in population in the United States. 














BROADCASTING °® 


Telecasting 


October 11, 1948 © Page 55 












Ly 
2) 
o* 
~ 


< 
s 


NEW 
CASTLE 


Dover & 


KENT 





SUSSEX 





See page 3 for key to mi 


Page 56 


October 11, 1948 


DELAWARE 


MARKET INDICATORS FOR DELAWARE 


CLASSIFICATIONS 


FIGURES YR. FIGURES yr, 


Population (1947 Estimates) -- 291,000 °47 266,505 49 
ee eee 80,900 °48 81,000 46 
oS Se 95.3 48 92.6 °46 
eee 77,100 48 75,000 46 
Number of Business Concerns (1) 4,764 °46 4,850 ’39 
Domestic Urban Electric 

RNID: oo celitre ecemeetnen 68,000 46 47,000 39 
Private & Commercial Passenger 

Auto Registrations ___-_- pate 57,845 °46 56,744 °39 
Business Telephones ______---- 27,100 "46 17,600 ’39 
Residential Telephones _____~- 54,500 "46 28,800 °39 
Nonagricultural Employment (2) 91,000 7°46 76,000 ’39 
Total Income Payments to 

J Ee ee $479,000,000 °47 203,000,000 °39 
Per Capita Income Payments __ $ 1,646 ’47 771 = °39 
Sales of U. S. Savings Bonds 

6 OS ee $ 10,725,000 °46 2,564,000 41 
Bank Deposits _______-_-__--__ $548,000,000 46 245,000,000 39 
Drug Store Sales _______-___-__ $ 8,176,000 "46 3,193,000 ’39 
Gross Postal Receipts (4) _---- $ 2,571,000 746 1,631,000 39 
Total Private Construction __-__ $ 18,000,000 746 12,300,000 39 
Private Residential Building ___ $ 5,700,000 ’46 7,000,000 °39 


Private Nonresidential Building $ 
Farm Construction -__..------ $ 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 





8,300 900 8 46 3,700,000 739 
1,600,000 °46 700,000 39 


sons, domestics employed in private 
homes, vessel employes and _ public 
emergency employes. (3) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
bysiness, postal savings and certain 
miscellaneous items not included. 


AM STATIONS 


Fre- Net- 
City quency Power work 
Dover *WDOV 1410 1,000-D 
Wilming- 
ton WAMS 1380 1,000 
ST-WAWZ 
WDEL 1150 5,000 NBC 


WILM 1450 250 ABC-MBS 
WTUX 1290 500-D 


* Construction Permit. 


FM STATIONS 


Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Wilming- 
ton WDEL-FM 93.7 229 15.3 


WAMS-FM 96.1 241 20 
WILM-FM 99.5 258 20 
WTUX-FM 107.3. 297 16 


TV STATIONS 


City and Call Channel 
Status Applicant Letters No. 
Wilmington 7 
CP WDELInc. (WDEL-TV) 7 





Available channels follow name of 
city; CP indicates construction permit; 
O special temporary authority: A 
means applicant; H indicates hearing. 
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HIGH LISTENERSHIP SELLS 


WDEL, through its outstanding listener loyalty, influences 
the buying habits of a great number of people 

in an area known for its economic stability, its above- 
average incomes. Skillful local programming and NBC 
Network Shows have made this station the overwhelming 
favorite in its trading area consisting of 

Delaware, southern New Jersey, parts of Maryland and 
Pennsylvania. WDEL can sell for you profitably as it 


does for many advertisers. Write for full information. 


STEINMAN STATION 


Represented by 
ROBERT MEEKER ASSOCIATES 


“a 5 
New York San Francisco Chicago Los Angeles APPILIATS 
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Re Y,@ DISTRICT OF COLUMBIA Vi 
m A Pg 4 
_% % j J J Fre- 
P . } AM STATIONS | ae 
4 Fre- Net- | Call cy nel er 
XV City quency Power work weak , wan ge) os) (Kw) 
shing 5 | ash’gt’n J 20 
DISTRICT - Washington WINX 1340 250 WQQW-FM 103.5 278 20 
L \ WMAL 630 = 5,000 ABC WRC-FM 93.9 230 20 
4 OF WOL 1260 5,000 MBS WWDC-FM 101.1 266 20 
f WQQwW 570 1,000-D WTOP-FM 105.1 286 
WRC 980 5,000 NBC | y : 
4D COLUMBIA \ aun tee cua 40 Can TV STATIONS 
4 WWDC 1450 250 Washington 4, 5, 7, 9 
oO > | CP Bamberger Bestg. (WOIC) 9 
X\ Ps . ‘ Service 
X\ , 4 FM STATIONS O Allen B. DuMont (WTTG) 5 
a 7 Fre- Labs. 
N 74 quen- Chan- Pow- O Evening Star (WMAL-TV) 7 
7 Call cy nel er Bestg. Co. 
Fa City Letters (Mc) (No.) (Kw) L NBC (WNBW) 4 
Wash’gt’n WASH 97.1 246 «#15 iecliian 
-N\ 7 WHMB 100.3 262 19 Available channels follow name of 
7 WINX-FM 96.3 242 20 city; CP -_—"- contruction permit; WA 
- | O specia temporary authority; A 
QP ‘N Fa WMAL-FM 107.3. 297 20 means applicant; H indicates hearing; 
\ WOL-FM 98.7 254 20 ' L denotes license granted. 
V/y i “ 
DISTRICT OF COLUMBIA RADIO MARKET 





1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 


Washington _.._Dist.ofColumbia 219 700 96.8 212 700 Con - Hooper 


See page 3 for key to map. 





DISTRICT OF COLUMBIA RADIO MARKET DATA 


Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
ee ‘eeiiabin aii ‘once 134,975 204,461 108,661 692,708 1,147,891 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 


P F 
MARKET INDICATORS FOR DISTRICT OF COLUMBIA 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | leads all the 
Population (1947 Estimates) __ 831,000 47 647,000 40 
BMB Families ______________- 219,000 48 234,000 46 W hi t t ti (“s eh 
BMB Radio Families (Urban) __ 212,000 48 225,000 46 as ing on S ad ions and local 


BMB Radio Families (Rural) __ 








Number of Business Concerns (1) 9598  °46 9,717 ’39 We know it’s hard to believe, but 
meetic shan Bieetrle here are the facts: On Guy STATION WWDC..... 44.3% 

Consumers (2) afternoon, WWDC had MORE ie 

a em =. oe - AUDIENCE than the four net- Station B....... 16.4% 
Private & ( ommercial Passenger ' work stations combined! Just look Station C.. 10 2% 

Auto Registrations ________- 110,250 46 149,475 39 ; ie a eo —— 

at those figures from the C. E. Stati D 9.8 
Business Telephones ___-_----- 193,600 "46 118,700 39 Hooper June Share of Audience anion W........ 7 % 
Residential Telephones ___--__- 193,800 "46 135,400 °39 | Report at right. Station E........ 4.6% 
Nonagricultural Employment (3 460,000 °46 321,000 ’39 | Station F........ " 
s ener (3) In the evening from 6 to 10:30 tion F 6 2% IN 


Total Income Payments to 





p.m., WWDC ties a leading net- 





| ee $1,796,000,000 °46 813,000,000 °39 enetiis athatiints nculh Getuis ai olianiin 
Per Capita Income Payments__ $ 1,569 7°46 1,031 ’39 See the C. E. Hooper Share of 
Sales of U. S. Savings Bonds Audience Report for July at right. STATION WWDC... . 20.3% 
SS 2: : ae $ 79,461,000 °46 13,310,000 °41 WWDC is indeed the sports F 
Bank Deposits ______________ $1,022,000,000 "46 368,000,000 39 | station of Washington . . . the Station B....... 20.3% 
Drug Store Sales _____________ $ 54,439,000 46 24,362,000 39 leading news and music station. Station Cc eee Ta 8.8% 
Gross Postal Receipts (5) __.._ $ 17,270,000 7°46 8,111,000  °39 Parr ee ee —" Station D....... 19.1% 
Total Private Construction ____ $ 44,700,000 "46 58,000,000 + °39 uheiy of Gabeenity of Macy Station_E...... .16.6% 
Private Residential Building ___ $ 16,200,000 °46 34,000,000 39 land Football Games. Write Station F........ 5.7% 





Private Nonresidential Building $ 23,700,000 °46 20,900,000 °39 today for presentation. 
Farm Construction 








° ’ 
(1) Not included are banks, financial businesses, self-employed persons, do- | Washington’s 
enterprises, insurance and real estate mestics employed in private homes, ves- leading AM and FM 
companies, railroads, amusements and sel employes and public emergency | . 
many small one-man services. (2) In- employes. (4) Sales of this series of | independent K 
cluded in Maryland figures. (3) Includes bonds commenced in May, 1941. (5) 


all wage and salaried workers in non- Revenues from money-order business, | . . 
agricultural establishments. Does not postal savings and certain miscellane- Represented Nationally by FORJOE & COMPANY 
include proprietors of unincorporated ous items not included. | 
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WPIK—<tHe OLDEST 1000 WATT INDEPENDENT IN METROPOLITAN WASHINGTON™ 


@ PREFERRED posiTion—_WPIK is 730 on the dial where 
a 1000 watt rate buys high power coverage. 


@ PREFERRED posiTion— WPIK transmitter site is knee- 
deep in water, only seven miles from the heart of Metropolitan 
WASHINGTON, D. C., giving greater signal strength. 





WASHINGTON’S 








@ PREFERRED posITion—_WPIK primary service area, with 
an average radius of 50 miles, includes 373,941 homes, housing 1,363,- 


* 758 radio listeners. 
@ PREFERRED posiTion—WPIK is shown preference by 
: leading advertising agencies because WPIK reaches more listeners for 
: less money and produces results. 


PREFERRED WRITE, WIRE OR PHONE WPIK 


The Sunshine Station for the Capitol of the Nation 





INDEPENDENT 














Measured Daytime Field 
Intensity Contour 


Pv} Pood 3° -¢ Potomac Broadcasting Corp. 
KILOWATT ee ee NA eee 
i, “aa es 4 ta ze , WK iss 
= . wy Weldon & Carr 








ee 
— tt << 3 ARS ‘ Washington, D. C. 
me, - ie 460912 

















cf a 
1000 Watts 


WEUS 
790 KC 
—BLANKETS— 
CENTRAL FLORIDA 
COAST TO COAST 


—DAY and NIGHT— 


ore 





wer rr rr rrr rr rrr rrr rrr rrr rrr rre 


This rich citrus and agri- 
cultural area produces and 
lettuce, 


ships watermelons, 


cabbage, cucumbers, toma- 
toes, celery and other fine 


vegetables, plus, the world’s 





Returning in 
excess of $65,000,000.00 an- 


finest citrus. 
nually to the Growers. 


| 
| WEUS 
| 


P. O. Box 790—Phone 394 


PPP BPP BP_P_BP_P_P_P_P_P_P_P>_P>P>P>P>P>LP_PP PPB LPL LLLP LLLP PLL PP 


Eustis, Florida 


a. 


wer rr er rrr rr rrr rr er rrr rrr 









e (cates 
% o 


@ Pensacola 


nts MOGs a. 


| 
A..! 










FLORIDA 





AM STATIONS 


Fre- Net- 
City quency Power work 
Belle 
Glade *WSWN 900 1,000-D KBS 
Bradenton WDHL 1490 250 KBS 
Clearwater WCLE 680  1,000-D 
WTAN 1340 250 KBS 
Coral 
Gables WBAY 1490 250 
WVCG 1070 1,000-D 
Crestview *WCNU 1010 1,000-D 
Daytona 
Beach WMFJ 1450 250 ABC 
*WNDB 1150 1,000-D 
WROD 1340 250 MBS 
Deland ---- 1490 250 
Eustis *WEUS 790 1,000 KBS 
Ft. Laud- 
erdale *WSLN 1580 250-D 
WFTL 1400 250 
Fort Myers WINK 1240 250 CBS-KBS 
Fort Pierce WIRA 1400 250 MBS 
Gainesville WGGG 1230 250 
WRUF 850 5,000 MBS 
Hollywood WINZ 940 1,000-D 
CP-1,000-U 
Jackson- 
vilie *WIVY 1050 1,000-D 
WJAX 930 5,000 NBC 
WJHP 1320 5,000 MBS 
WMBR 1460 5,000 CBS 
WPD@Q 600 5,000 ABC 
WOBS 1360 1,000-D 





LAYDERDALE 


1000 watts 








900 ke 


TOM WATSON, JR. 


General Manager 








IvS REALLY 
“THE LITTLE 
STATION WITH THE 


LONG REACH’! 


BELLE GLADE, FLORIDA 


SERVING 18 SOUTH FLORIDA COUNTIES! 
186,000 RADIO FAMILIES! 
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Fre- Net- 
City quency Power work 
Jacksonville 
Beach WJVB 1010 500-D KBS 
Key West WKWF 1600 5090 KBS 
Lake City WDSR 1340 250 
Lakeland WLAK 1430 1,000 NBC 
LakeWorth WEAT 1490 100 NBC 
Leesburg WLBF 1240 250 KBS 
Live Oak *WLYK 1220 250-D 
*WNER 1450 250 
Marianna WTYS 1340 250 
Mel- 
bourne *WMMB 1050 250-D 
Miami *“WFEC 1220 250-D 
WGBS 710 = 10,000 CBS 
CP-50,000-LS 
10,000-N 
WIOD 610 5,000 NBC 
*WMIE 1140 10,000-LS 
5,000-N 
WQAM 560 5,000-LS ABC 
1,000-N | 
WWPB 1450 250 
Miami | 
Beach WKAT 1360 5,000-LS MBS | 
1,000-N 
WMBM 800 __1,000-D 
Ocala WTMC 1290 1,000 MBS- 
KBS 
Orlando WDBO 580 5,000 CBS 
WLOF 1230 250 MBS 
CP-950 CP-5,000 
WHOO 990 _ =: 110,000-LS ABC 
5,000-N 
WORZ 740 = 1,000 NBC 
Palatka WWPF 800 250-D 
PalmBeach WWPG 1340 250 ABC 
PanamaCity WDLP 590 =—:1,000 MBS- 
KBS 
Pensacola WBSR 1450 250 ABC 
WCOA 1370 5,000 NBC 
WEAR 1490 250 MBS 
Quincy WCNH 1230 250 
St. Augus- 
tine WFOY 1240 250 CBS 
St. Peters- 
burg WSUN 620 5,000 ABC 
WTSP 1380 1,000-LS MBS 
500-N 
CP-5,000-U 
Sanford WTRR 1400 25 KBS 
Sarasota WSPB 1450 250 CBS 
Sulphur 
Springs WHBO 1050 250-D 
Tallahassee WRHP 1450 250 ABC-KBS | 
*WTAL 1270 5,000 MBS 
Tampa WALT 1110 1,000-D 
WDAE 1250 5,000 CBS 
WFLA 970 = 5,000 NBC 
West Palm | 
Beach WIRK 1290 1,000-D MBS 
CP-1,000-U 
WJINO 1230 250 CBS 
Winter 
Haven WSIR 1490 250 MBS 





* Construction Permit. 
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See page 3 for key to map. 


FM STATIONS 


Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Daytona 
Beach WNDB-FM 94.5 233 «(8.5 
WDBF 97.5 248 «13 
Ft. Laud- 
erdale WGOR 106.5 293 9.6 
Gaines- 
ville WRUF-FM 104.1 281  —- 
Jackson- 
ville WJAX-FM 95.1 236 130 
WJHP-FM 96.9 245 34 
WMBR-FM 96.1 241 47 
Leesburg WLBF-FM 98.3 252 2 
Miami WIOD-FM 97.3 247 «254 
WPJV 105.1 286 ‘ 
WWPB-FM 101.5 268 — 
WQAM-FM 94.9 235 49 
WGBS-FM 96.3 242 27 
WFYE 102.9 275 —. 
WTHS 91.7 219 0.4 
Miami 
Beach WKAT-FM 93.1 226 330 
WLRD 93.9 230 13 
Orlando WHOO-FM 96.5 243 «459 
WLOF-FM 100.3 262 65 
WDBO-FM 92.3 222 «25 
Palm 
Beach WWPG-FM 


Pensacola WCOA-FM 


97.9 250 22 
7 


98.9 255 5 
St. Peters- 
burg WSUN-FM 97.9 230... 
WTSP-FM 102.5 273 37 
Talla- 
hassee WTAL-FM 103.9 280 0.71 
Tampa WFLA-FM 93.3 227 46 
WDAE-FM 105.7 289 —. 
West Palm 
Beach WJNO-FM 98.7 254 49 
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Status 
Jacks¢ 
cP ‘< 
- 3 


cP 
cP 
Miami 
A-H |! 
A-H |! 


A-H | 
A-H 


oy 


Miami 
A-H 

A 
Orlan 
A ‘ 


A 


Tamp: 
A 
A 
A 





Ava 
city; | 
O sp 
means 


City 
Belle 
Brade 
Clear\ 
Coral 
Dayto 
Ft. Lz 
Ft. M 
Ft. Pi 
Gaine 
Jacks« 
Jacks 
Key | 
Lake 
Lakel. 
Leesb' 
Miami 
Miam: 
Ocala 
Orlan 
Palatk 
Palm 
Panan 
Pensa 
St. Al 
St. Pe 
Sanfo 
Saras« 
Tallak 
Tamp: 
West 
Winte 


BRC 


~~ 


i1 





TV STATIONS 


City and Call Channel 

Status Applicant Letters No. 

Jacksonville 2, 4, 6, 8 

cP City of Jacksonville 2 

cP Florida (WMBR-TV) 4 
Bestg. Co. 

cP Jacksonville Bestg. Corp. 6 

CP Metropolis Bestg. Co. 8 

Miami 2, 4, 5, 7, 9 

A-H Fort Industry Co. 7 

A-H Isle of Dreams Bestg. 5 
Corp. 

A-H Miami Bestg. Co. 5 

A-H Miami-Hollywood Tele. 7 
Corp. 

CP Southern Radio (WTVJ) 4 
& Tele. Equipment Co. 

Miami Beach 

A-H A. Frank Katzentine 7 

A WKAT Inc. 7 

Orlando 3, 10 

A Orlando Daily News- 3 
papers Inc. 

A Sunshine Tele. Corp. 10 


Petersburg 2 4, 5, 7, 
Tampa) 

A Pinellas Bestg. Co. 

CP Sunshine Tele. (WSEE) 
Corp. 

Tampa (see also St. Petersburg) 

A Gulf Theatres 

A Tampa Times Co. 

A Tribune Co. 


St. 





9 (see also | 


9 


Available channels follow name of 
city; CP indicates construction permit; 


O special temporary 


authority; A 


means applicant; H indicates hearing. 


MARKET INDICATORS FOR FLORIDA 





CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) __ 2,328,000 °47 1,897,414 ’40 
ee eee 682,500 °48 614,000 °46 
ree. toe Bee oe 86.9 748 79.5 °46 
Baa Paes ~......<.~...- 592,900 °48 488,000 °46 
Number of Business Concerns (1) 34,249 46 30,670 °39 
Domestic Urban Electric 

ee eee 474,000 °46 286,000 39 
Private & Commercial Passenger 

Auto Registrations ________- 477,208 °46 376,707 39 
Business Telephones __________ 196,900 °46 84,900 ’39 
Residential Telephones _______ 209,600 °46 67,700 °39 
Nonagricultural Employment (2) 467,000 °46 361,000 39 
Total Income Payments to 

| ee eee eee $2,571,000,000 °47 819,000,000 39 
Per Capita Income Payments __ $ 1,104 °47 442 °39 
Sales of U. S. Savings Bonds 
Coe Ce . $ 58,128,000 46 12,688,000 °41 
ee Dee: .3 ce $1,740,000,000 746 412,000,000 ’39 
| Drug Store Sales _____-_-____ $ 79,498,000 46 32,742,000 ’39 
Gross Postal Receipts (4) ___-- $ 17,593,000 7°46 8,124,000 ’39 
| Total Private Construction ____ $ 246,200,000  °46 88,800,000 39 
Private Residential Building __ $ 165,000,000 746 69,500,000 °39 
Private Nonresidential Building $ 58,800,000 46 11,000,000 739 
Farm Construction ______-____ $ 6,400,000 46 3,400,000 ’39 

(1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and_ public 
companies, railroads, amusements and - 2 
many small one-man services. (2) In- emergency employes. (3) Sales of this 
cludes all wage and salaried workers in ‘S€TieS of bonds commenced in May, 
nonagricultural establishments. Does 1941. (4) Revenues from money-order 
not include proprietors of unincorpo- business, postal savings and certain 


rated businesses, 





FLORIDA RADIO MARKETS BY CITIES 


City County 


snaeesiipiias Palm Beach 


Belle Glade 


Bradenton -..-..--Manatee - 
Clearwater __------Pinellas 
Coral Gables _.....Dade -- 
Daytona Beach --__.Volusia 

Ft. Lauderdale -...Broward ---- 
Be. BERGE occecccce SS eae . 
Bei. POGD xcenescns Saint Lucie 
Gainesville -....... Alachua 
Jacksonville ~.---.. Duval -- 


Jacksonville Beach_Duval -- 
i ne Monroe 


|. enn! Columbia 
eekelend: ......... Polk - 
Leesburg ....Lake 

| ae Dade 

Miami Beach ___...Dade 

Ocala. ..........ceeriem 
Oriamdo .......-«s< Orange 
Palatka -___.......Putnam 
Palm Beach ___._-._.Palm Beach 
Panama City ------ Bl suneann 
Pensacola ......... Escambia 
St. Augustine ----- Saint Johns - 
St. Petersburg ....Pinellas -_-~- 
er Seminole 
or: Sarasota -- 
Tallahassee -—_ _--- ee 


Tampa -_--_.-.. Hillsborough 


West Palm Beach__Palm Beach -. 


Winter Haven 


BROADCASTING ® 


1948 Total Per Cent 1948 Radio Surveys 
Families Radio 1948 Families Available 
a 1 760 65.3 1 150 
3 110 87.1 2710 Con 
4 020 89.3 3 590 Con 
3 450 98.0 3 380 
9 030 86.0 7770 Con 
7 200 87.6 6 310 Con 
4 030 85.1 3 430 Con 
2 960 78.7 2 330 
5 080 84.1 4 270 Con 
. 61 200 88.8 54 350 Con - Hooper 
1 410 87.9 1 240 
4 740 83.1 3 940 
2 210 78.7 1 740 
8 620 86.1 7 420 Con 
1 770 81.4 1 440 
65 410 93.3 61 030 Con - Hooper 
10 420 96.4 10 040 
3 390 82.3 2 790 Con 
14 490 90.2 13 070 Con 
2 820 75.9 2 140 
1 280 93.0 1 190 
4 280 81.5 3 490 Con 
13 290 84.7 11 260 Con 
. 4 700 81.7 3 840 Con 
. 26 880 92.3 24 810 Con - Hooper 
. 3 940 81.5 3 210 Con 
4 390 88.4 3 880 Con 
6 380 81.2 5 180 Con 
_.. 40 350 88.7 35 790 Con - Hooper 
12 950 89.2 11 550 Con 
2 500 88.4 2 210 Con 


Telecasting 


self-employed per- 


miscellaneous items not included. 





National 
GEORGE 


Southeast 


HARRY 


Representatives 
P. HOLLINGBERY CO. 


E 


Representative 


CUMMINGS 


JAMES M. LeGATE, General Manager 


5,000 WATTS - 610 KC - NBC 





RUF 


WRUF-FM 


The Voice 


of Florida 
GAINESVILLE, FLORIDA 


The University of Florida 
Station will give you the 
best coverage. 


5000 W 


on 850K 


FULL TIME 


Located in the center of 
the Florida Peninsula 
where it can do the most 


for you. 
leeensseee 


20th Anniversary on the 
Air. 8th Anniversary 
Mutual Affiliate. 
MUTUAL NETWORK 
BURN-SMITH REP. 














...iS @ top southern market 
..and WIOD with its parade 
of NBC stars, and the smash 
local shows too...is tops with 
the radio audience in this fast 
growing year-round market. 
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FLORIDA RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- ¢ - 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
PEND enconmcnsce . 12,120 83.3 10,090 2,403 4,529 1,598 12,007 28,501 
SE caspian 1,860 80.1 1,490 20 282 90 588 2,149 
) 3 7,820 83.5 6,530 1,390 6,241 2,147 12,025 35,732 
Bradford ‘ : 2,280 84.6 1,930 80 832 242 2,011 4,002 
Brevard -. 6,500 86.5 5,620 854 1,986 757 6,637 15,369 
Broward . : 15,880 85.1 13,510 3,660 11,995 6,052 30,703 52,815 
Calhoun  -..- , 2,680 80.2 2,150 53 354 102 1,261 2,772 
Charlotte om ‘ . 1,500 88.7 1,330 235 604 204 824 3,008 
(ype P . 2,570 84.0 2,160 93 394 115 867 2,978 
3 eae 2,480 85.1 2,110 197 787 304 1,125 2,194 
I as ‘ 2,110 82.0 1,730 96 727 312 5! 3,349 
Columbia -_. iinionbiiabe ‘ " 4,730 75.9 3,590 565 1,572 481 4,498 9,070 
Dade ---- -. 102,600 93.3 95,740 37,599 110,451 57,639 201,426 443,245 
De Soto - ‘ 7 2,650 81.5 2,160 478 1,144 397 2,911 5,765 
Dixie -_-- 2,690 82.5 2,220 62 399 110 478 3,660 
Duval -- 74,440 89.1 66,300 25,980 65,445 29,823 188,023 264,871 
Escambia ’ 24,240 86.3 20,930 5,571 15,920 6,562 29,173 66,965 
Flagler -- 1,120 82.1 920 24 169 69 567 1,364 
Franklin 2,210 77.8 1,720 88 567 190 1,556 2,949 
Gadsden .- 7,490 78.2 5,860 777 2,657 848 7,633 14,656 
Gilchrist 920 78.3 720 47 242 82 753 1,452 
Glades ~. 940 84.0 790 16 132 38 nines 1,096 
Gulf 2,860 86.0 2,460 151 1,694 736 1,728 3,084 
Hamilton 2,450 79.2 1,940 90 507 145 1,034 3,084 
Hardee -- 2,990 81.9 2,450 205 711 268 2,219 5,779 
Hendry -. : aiid 2,210 86.4 1,910 150 1,591 629 1,165 3,957 
Hernando ian 1,650 86.1 1,420 202 489 166 1,307 3,853 
Highlands - 3,730 82.8 3,090 719 1,441 590 4,957 6,759 
Hillsborough 64,560 88.9 57,420 19,198 53,682 23,420 104,474 173,791 
Holmes --- 3,750 78.9 2,960 67 339 97 1,254 2,089 
Indian River 3,230 85.8 2,770 425 1,007 418 2,849 7,158 
Jackson - 9,740 76.8 7,480 500 2,036 613 7,723 12,449 
Jefferson - 3,340 78.7 2,630 198 453 127 1,795 3,157 
Lafayette 1,110 82.0 910 35 103 30 _— 1,096 
Lake 11,400 86.2 9,830 1,692 3,000 1,122 14,088 20,067 
Lee .. 6,650 86.9 5,780 1,189 2,791 1,115 8,849 17,859 
Leon --.. 9,980 82.9 8,270 3,032 5,205 1,898 12,515 25,135 
Levy .-.. . 3,870 81.1 3,140 96 756 218 656 4,520 
Liberty --~- . 1,200 78.3 940 (A-1) 237 85 wai 607 
Madison 4,130 76.5 3,160 141 936 260 2,131 5,883 
Manatee 9,320 85.6 7,980 2,123 3,968 1,578 9,499 20,259 
Marion -. 10,740 82.8 8,890 1,435 4,468 1,633 10,530 22,127 
Martin -. , 2,900 86.2 2,500 274 858 335 1,473 4,624 
Monroe -... ‘ 5,300 83.4 4,420 963 2,044 783 4,291 7,899 
Nassau --- siasiad 3,250 83.1 2,700 455 1,721 770 2,004 5,128 
Okaloosa . : * 3,510 83.2 2,920 267 900 298 1,638 4,950 
Okeechobee 1,100 84.5 930 89 415 201 531 2,179 
Orange -. , 27,730 89.8 24,900 8,195 17,555 7,812 44,293 105,629 
Osceola ~- 4,140 87.7 3,630 281 1,245 428 2,760 6,136 
Palm Beach 30,660 85.1 26,100 6,616 19,566 16,359 48,294 126,954 
Pasco .....- 5,210 85.2 4,440 385 2,726 985 2,146 6,402 
Pinellas -.. . 38,890 91.8 35,720 14,339 24,315 10,369 60,154 150,073 
re 33,090 85.8 28,390 8,145 20,555 9,069 47,177 92,077 
Putnam -. 7,440 80.4 5,980 699 2,182 805 4,441 12,079 
St. Johns -- ‘ , 7,840 81.8 6,410 1,782 3,379 1,211 8,083 17,222 
St. Lucie - 3,690 79.9 2,950 663 1,706 741 6,094 13,162 
Santa Rosa ‘ _ 5,920 81.3 4,810 177 437 143 1,361 4,150 
Sarasota -. 6,890 88.1 6,070 2,653 5,054 1,906 10,538 21,801 
Seminole - 8,040 83.5 6,710 1,203 1,969 752 5,821 14,864 
Sumter -.-. 3,840 83.6 3,210 105 600 203 1,074 3,602 
Suwannee * 4,860 79.0 3,840 293 1,702 586 4,730 7,336 
Taylor ~. 4,300 76.7 3,300 247 1,068 384 1,715 5,721 
Union --. 1,400 80.0 1,120 31 117 39 725 1,245 
Volusia 22,270 86.4 19,250 4,037 9,710 3,829 20,549 59,392 
Wakulla --. 2,030 81.3 1,650 (A-1) 298 115 sal 1,927 
Walton 4,010 79.3 3,180 274 709 225 3,264 4,803 
Washington ----- 3,450 79.4 2,740 204 443 133 1,288 2,978 


(A-1) Served from adjoining county. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 








MUSIC SPORTS NEWS 
24 Hours a Day 


WINZ 


FLORIDA’S BIG INDEPENDENT 
940 KC Clear Channel Full Time 














Business Address: Studios: Main Studio: 
WINZ BUILDING MIAMI, MIAMI BEACH and HOLLYWOOD HOLLYWOOD BEACH 
304 LINCOLN ROAD, MIAMI BEACH JONAS WEILAND, President HOTEL 
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buttons are popping at WFLA 




















9 
5 
12 
18 
8 
14 
‘9 
10 
45 
65 
60 
71 
65 
64 
49 
56 
52 
96 
o 
19 No wonder our buttons are popping! .. . According to Hooper's 
~ “‘Top 20 Stations in the U.S.” released August 16, WFLA outrank- 
91 ed all other stations in the nation in evening audience rating during 
me May-June, 1948. WELA’s share of the Tampa audience was 44.9 
49 —nearly half of the total audience in a market where all networks 
~~ are represented! 
167 
359 
135 
520 
507 
383 
259 
127 
624 
899 
128 
950 
179 
629 
136 
954 
402 
073 
077 
079 
,222 
162 
150 
,801 
,864 
602 
336 
o Month after month, Hooper after Hooper, WFLA has earned top 
392 audience ratings in the Tampa-St. Petersburg market—morning, 
o— afternoon and evening! 
ie Population-wise and otherwise, the Tampa-St. Petersburg market is a big, im- 
portant part of the Florida sales picture. These, and other basic economic indices, 
= showed substantial gains in 1947 over 1946—retail sales up 34.8%, food sales up 
—_ 46.1%, general merchandise up 34.9%, effective buying income up 14.3%.° 
7 Since May, all programs — NBC and local, sponsored and sustaining — have 
been broadcast over both WFLA and WFLA-FM. These programs which have 
brought top Hooper ratings to WFLA, are now available to an estimated 100,000 
additional listeners in south and central Florida. 
Advertisers using WFLA get the major share of the audience in the heart of 
sities Florida’s richest, most heavily populated trade area—and the double-barreled im- 
1948 Survey of Buying Power. pact of WFLA and WFLA-FM at no extra cost. 
NBC AFFILIATE W F f © Sy 
SOUTHEASTERN REPRESENTATIVE 
NATIONAL REPRESENTATIVE The “lampa HARRY E. CUMMINGS 
JOHN BLAIR & CO. Tribune Station F JACKSONVILLE, FLORIDA 
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GEORGIA 





Fre- 
quency 
WALB 1590 
WGPC 1450 
WDEC 1230 
WGAU 1340 
WRFC 960 
WAGA 590 
WATL 1400 
CP- 1380 
WBGE 1340 
WCON 550 
*WERD 860 
WGST 920 


City 
Albany 


















Americus 
Athens 


Atlanta 





WSB 750 
ome *WPKM 1550 


FLOYO BARTOW 


Cartersville&, 


POLK 





ELBERT 


a Elberton 









Carroll 
ton 
La Grange 


Thovup 





Ne 
nell 


Columbus ¥ 








Ham 


1AM 






MC INTOBH 





La] 








EARLY 


a 










COLQUITT 





MITCHELL 
MILLER 














See page 3 for key to map. 
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AM STATIONS 


Net- 

Power work 
1,000 MBS 
250 CBS 
250 MBS 


250 CBS-KBS 
1,000-D 


5,000 

250 
CP-5,000 
250 

5,000 
1,000-D 
5,000-LS CBS 
1,000-N 
50,000 
50,000-LS 
10,000-N 


MBS 


ABC 


NBC 


(Continued on page 66) 


EQ Savannah 
BRYAN \ Chm 


Telecasting 
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LOOK was happened 


s 
y I 
i? 4 i 
«,? . | i 




















...and this is no Bedtime Story, 
Bre'r Time Buyer !! 


The three other top-rated radio stations in Atlanta have 
been doing business at the same old stand for an average of 
twenty-one years. We have been at it for eight months. 


The last (July) Hooper report ranks the four top stations 
(10% or better) in share of audience, total rated periods, as 
follows : 

Station A (broadcasting 26 years) . 23.1% 
Station B (broadcasting 26 years) 15.3% 
Station C (broadcasting || years) . 15.2% 
WCON (broadcasting 8 months) . 15.1% 


(Remainder 31.3% divided among five other 
Atlanta stations, outside stations and FM.) 
With less than a third of 1° out of second place, we 
are only 8 percentage points out of first place. Nobody ever 
heard of us a year ago! 





WHO'S WHO ON THE RADIO 
In addition to ABC a 





dvertisers who use WCON, we are 
and national advertisers who depend 
You, too, will 
way to make 












NATIONA L 
rte Rexall, American Bakeries, Celanese 
‘anada Dry, Kingan Packing Co., Sterling Be 


Bama Products, 











Colgate, Chase & Sanborn, 
er, Atlanta Baking Company, 










9 Co., Georgia P 

Rob gia Power Company, Atl 

obert Hall Clothes, Dutch Oven Bakers, Settaen Pring hong = 
es, Wes 


Lumb i i 
er Company, First National Bank, Atlanta Coca-Cola Bottling C 
Wagstaff Motors. pike 
















5000 WATTS 550 KC 
Affiliated, American Broadcasting Company 


National Representatives HEADLEY-REED COMPANY 





THE ATLANTA CONSTITUTION STATION 


October 11, 1948 


Page 65 


















































MARKET INDICATORS FOR GEORGIA GEORGIA RADIO MARKETS BY CITIES 
} 1948 Total Per Cent 1948 Radio Surve 
CLASSIFICATIONS FIGURES ¥R. FIGURES YR. City County Families Radio 1948 Families Available 
Population (1947 Estimates) -- 3,138,000 °47 3,123,723 °40 | aipany __---_------ Dougherty ____-- 6 100 78.0 4760 Con county 
CO SS EEE 811,700 48 792,000 °46 Americus enpiansiae as 3 200 4 ;= “ Appling 
ee ae ’ A ’ ee a Vee 6 820 84. on 
Per Cent Radio -------- 83.3  °48 ae. er ares Fulton ____..____ 99 040 88.0 87 160 Con - Hoo Aikinsot 
pe . 
OE EO SS 676,500 48 576,000 46 Augusta ...... Richmond 21 160 81.1 17 170 Con . Bacon 
Number of Business Concerns (1) 34,160 ’46 29,693 °39 | Bainbridge --------Decatur -------. 2 060 72.8 1 500 rein 
Domestic Urban Electric Brumewick —————- eee 4 740 $13 3 $50 Con Banks . 
, ’ METEOR ccccnncad Se 5 
By g Rey eee 466,000 °46 274,000 = °39 | Cartersville _----- Bartow ——-—---—- 1 980 84.8 1 680 ew 
Auto Registrati ° 450.072 °’46 348.773”. pt gee —<_€..... ri 090 a3: 14 320 Con pen Hill 
B : - Tele ~ ee cuseeecee 132.700 "46 73,900 = Cordele _. ES I. Muscages SE 2 720 72.8 1 980 as — 
usiness Telephones -..------- ’ ’ ee Y 8 
Residential Telephones —--___- 249,100 °46 118,300 °39 | Datos ==" Wintheld “3 180881 2910 Con Bleck ley 
Nonagricultural Employment (2) 612,000 ’46 498,000 °39 | Decatur -----.--.. ae... 5 430 92.8 5 040 Seeks 
Total Income Payments to a ————-- - pena , = s = Bryan 
Individuals -~-_.----------- $2,778,000,000 47 901,000,000 °39 | Elberton -...-.----E.bert. --------- 2 070 79.2 1 640 Bulloch 
oor oes neomne gg oe ~ $ 885 °47 290 °39 Fitzgerald ae Ben 7. ....... H +4 ¥ : = ’ — 
ales of U. S. Savings Bonds ainesville -------- | -->--------- : on im 
(Series E) (3) ------------- $ 50si9e00 46 12,290,000 41 | Ge foes -—-——- tC — on 
CES EE $1,702,000,000 °46 503,000,000 °39 | La Grange —____-_- , oars 6 640 80.6 5 350 Con Candler 
Drug Store Sales ~~---.------ $ 64,077,000 "46 25,540,000 °39 | Macon -—--------. -Bibb -.---------- 20 150 18.6 15 830 Con Carroll 
Gress Postal Receipts (4) ----- $ 17,333,000 "46 = 10,213,000 °39 | Milledgeville ---"" Baldwin ------- 2260 77.9 1 760 mess 
Total Private Construction -_._. $ 144,300,000 °46 51,600,000 °39 | Moultrie --.------- SE scien 3 170 77.0 2 440 Con Charitor 
Private Residential Building _-_ $ 52,400,000 °46 29,200,000  °39 | Newnan ----------- Coweta -..-..--- 2 430 81.9 1 990 — 
peivete, Honvenssential Building 4 70,400,000 46 12,500,000 °’39 —- aor Flood? Seen oe poy : 10 Con eases 
arm Construction ~--.~~~~--- 6,300,000 °46 4,100,000 °39 | Savannah -__-__--_Chatham _---_-- 31 910 83.2 26 540 Con - Hooper § Cheroke 
" Statesboro -------- Bulloch _.------- 1 630 78.5 1 280 Clarke 
(1) Not included are banks, financial rated businesses, self-employed per- | Thomaston —_____-- DD.  <sonmanee 2 080 79.3 1 650 Clay 
enterprises, insurance and real estate sons, domestics empioved in private | Thomasville -.--- me eee 4 240 79.0 3 350 Con Cl ton. 
companies, railroads, amusements and homes, vessel employes and public | Tifton -------_-__-- Tif 1 750 80.0 1 400 rod 
many small one-man services. (2) In- ©™ergency employes. (3) Sales of this | Toccoa ------------ 8 1 610 83.9 1 350 Cinch 
cludes all wage and salaried workers in ogries at ents commenced in — wae : = La 3 4 Con eaee FS 
rs Ss trom money-order idalia d : 
nonagricultural establishments. Does business, postal savings and certain | Waycross 5 190 82.7 4290 Con Colquitt 
not include proprietors of unincorpo- miscellaneous items not included. West Point 1 210 76.9 930 Con = 
Coweta 
AM STATIONS Fre- Net- Fre- Net- TV STATIONS peates 
City uency Power work City uency Power work = - 
(Continued from page 64) Cartersville weur 1450 250 MBS-KBS Fitzgerald WBH 1240. 250 MBS City and Call = Channel eas 
Cedartown WGAA 1340 250 ABC-KBS | Gainesville*WDUN 1400 250 Status Applicant Letters No. Decatur 
Fre- Net- Columbus woot a eee D ABC WGGA 1240 250 MBS-KBS Atlanta 2, 5, 8, 1 De Kalk 
City quency Power work woot Griffin WKEU 1450 250 MBS-KBS CP Atlanta | eee (WSB-TV) 8 Dodge | 
WRBL 1420 5,000 CBS | Hartwell WKLY 980  1,000-D nal 
Augusta WBBQ 1340 250 MBS-KBS WSAC 1460 1,000 MBS | Lagrange WLAG 1240 250 MBS-KBS | a-y Ga Sch. of Tech u ihe: 
WGAC 580 5,000-LS ABC | Cordele WMJM 1490 250-LS MBS- | Macon WBML 1240 250 ABC | CP Constitution (WCON-TV) 2 Douglas 
1,000-N 100-N _ KBS WIBB 1280 1,000-D Pub. Co Barly 
WRDW 1480 5.000 CBS | Covington WMOC 1490 250 MBS-KBS WMAZ 940 10-000 CBS cP Liberty *  (WAGA-TV) 5 Echols 
WTNT 1230 250 NBC Dalton WBLJ 1230 250 MBS-KBS WNEX 1400 250 MBS Bestg Corp Effingha 
Ba : Dawson WDWD 990 __—1,000-D Marietta WFOM 1230 250 A-H i j , 
inbridge WMGR 1490 250 MBS-KBS E. D. Rivers Jr. 8 
Decatur | WEAS 1010 1,000-D Milledge- A-H (Conti 
Brunswick WMOG 1490 250 MBS-KBS | Douglas WDMG 860 1,000-D ville. WMVG 1450 250 MBS-KBS | faeto eet al, Bests. Co. OE a 
Buckhead WQXI 790 1,000-D Dublin WMLT 1340 250 MBS-KBS | Moultrie WMGA 1400 250 | a tees Gate. GC. © Sources 
Carrollton WLBB 1100 250-D KBS | Elberton WSGC 1400 250 MBS-KBS yn ae wwnn — = MBS : Further 
ultman ' 
Rome WLAQ 670 1,000-D _ 
WRGA 1470 5,000 MBS- 
ROM 710 1,000-D 
Savannah WCCP 1450 250 MBS 
WoAE 1583 3g ABC , 
WSAV 630 5,000 NBC 
For COVERAGE — guteroro WaSS 1 $e bens. oB8 ere 
atesboro i 
Thomaston WSFT 1220 250-D MBS 
ememmttee | >t 7 m 1,000-D 
1240 250 e 
ans Thomson WTWA 1240 250 MBS , 
@ Over a Million People Tifton WWGS 1340 250 ad 10 Ss 
246.395 Radio H Toccoa WRLC 1450 250 MBS- KBs 
40,. lo omes Valdosta WGOV 1450 250 MBS 
: : : CP-950 CP-5,000-LS 
@ 79 Counties of Georgia, South Carolina Vidalia WRON 1450 ae MES BS ” 
y Waycross WAYX 1270 250 MBS-KBS 
and Florida. West Point WRLD 1490 250 ABC-KBS 1 } Ss t 
@ WSAV’s power and long-range fre- * Construction Permit. 
quency covers 314 times more people, FM STATIONS 
: . 
P * Fre- 
4 times more area than any other sta can ate Chan- Pow- hoice 
a cy ne er 
tion in this market. city Letters (Me) (No.) GW) 
Athens WGAU-FM 99.5 258 4.4 
Atlanta WABE 90.1 211 0.4 
Weerru gh! i gs 
Waeuas 2 8* | in the rich 
= ° 9] 
WFWM 99.9 260 15 
For SALES— wee a, ee ) 
WAGA-FM 103.3 277 50 Northeast Georgia 
$557,206,000 Annual Retail Sales * rig a oo fa rming region. 
(1948 Sales Management Survey of Buying Power Estimate) town WGAA-FM 96.1 241) 5.5 
: , sles Columbus WRBL-FM 93.3 227 46 
WGBA-FM 95.1 236 9 
Decatur Wroe oo 395 33 © More Listeners 
ia WEAS-FM 96.7 244 0.740 em Sales R ' 
aines 5 
ville WDUS-FM 103.9 280 0.300 WEOre Cares Neswits 
LaGrange WLAG-FM 104.1 281 5.1 
, Macon WERE EM St Ee 
' 630 ke. - . 
| 5,000 watts WBML-FM 100.7 264 50 W # 
} Full Time Newnan WCOH-FM 92.3 222 16 
tft y ' Rome WBIX-FM 104.9 285 _- 
i wisare Mes BF ig 
It's > in Savannah ae Savannah WCCP-FM 95.5 238 7.1 athens Ja. 
Reoresented by Holling WTOC-FM 97:3 247 43 7 
WSAV-FM 100.3 262 15.5 1000 WATTS — 960 KC 
Toccoa WLET 102.9 275 10 
Valdosta WGOV-FM 92.5 223 +7 — 
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GEORGIA RADIO MARKET DATA BY COUNTIES 





























eys Reaieement Taxable pay- 
ible 1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
county Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Appling --------------------------- 3,030 779 2,360 259 2,478(1) 771(1) 1,425 3,725 
Atkinson -------------------------- 1,670 82.6 1,380 98 536 155(2) cnesigs 1,313 
OOper MH Bacon ----------------------------- 1,990 82.4 1,640 86 speate ae 648 : 
ae 1,570 77.1 1,210 28 635(3) 179(3) 359 822 
paldwin --------—--~--------------- 4,330 80.6 3,490 628 2,789(4) 890(4) 6,114 5,695 
Banks ----------------------------- 1,590 82.4 1,310 (A-1) 51 9 : 591 
Barrow ---------------------------- 3,520 89.8 3,160 239 2,663 745 2,090 5,184 
Sartow --~----------~-------------- 6,400 86.1 5,510 998 3,365 1,135 4,864 9,336 
fon Hill —.-.-----------------— 3,680 81.3 2,990 759 2,774(5) HHH 2,590 8,352 
A ————————————— 3,280 81.4 2,670 129 1,390(6) 516(6 2,380 4,446 
————————E 27,790 81.3 22,590 11,848 20,766 8,234 43,253 90,912 
Sieckley -------------------------- 2,120 81.6 1,730 254 1,561(7) 447(7) 1,328 3, 
prantley ------------.------------- 1,530 78.4 1,200 52 341 115 ERE ‘ 
eee 4,500 71 3,470 390 1,299 387 2,731 6,252 
ERD anacccececneenseneaenescness= 1,760 78.4 1,380 89 231(8) 55(8) 595 1,525 
Se ee 5,980 79.3 4,740 633 1,022 338 5,072 13,849 
BD cncisiininieepeniairennapecnnsnion 6,180 74.1 4,580 411 1,261 401 3,314 7,679 
SS eee ene eee 2,210 84.6 1,870 255 2,540(9) 862(9) 1,254 3,889 
RINE cicsrsinacocnbineenemeeiceinoainenne 2,440 77.5 1,890 242 ae: conway 1,756 3,151 
eS Re eee eee 1,840 80.4 1,480 155 953 414 595 2,625 
= 1,960 81.6 1,600 232 2,610(10) 763(10) 982 4,054 
Eee 7,350 85.2 6,260 1,214 3,647 1,093 5,678 12,224 
BID seemeeseteereeneiiemeseneiaipieeeaniiessite 2,910 90.7 2,640 156 6,602(11) 2,613(11) 658 : 
CS eae 1,400 80.7 1,130 120 194 45 1,632 1,722 
ID: ” cainsdiipintastninbeciaipaibenainensieisiemeinintitels 38,830 84.0 32,610 14,103 30,371 12,965 80,974 116,559 
INIIEIIIIIN,, cc ccasteciiecnsctenecionessnsoiariahiices 230 82.6 190 (A-1) 130 36 BEES. 406 
ee cee ee 4,820 89.4 4,310 405 4,839 1,876 2,511 8,302 
ooper DD.  sdciunemipaqdsinmimiaidieteneantiamets 4,840 84.9 4,110 400 3,133 1,296 5,013 7,170 
TEIN <scssanspiiniaiaheisniptrantanipiaceitnlammuaimneiains 8,840 85.0 7,510 2,735 5,890 2,150 8,862 k 
ee ee eee 1,950 77.9 1,520 125 1,356(12) 346(12) 1,010 2,264 
SII ccecpssesinetinicniainsbcietaiinticesaistetininiait 3,030 87.1 2,640 231 1,179(13) 414(13) 738 2,149 
(a 2,040 82.8 1,690 71 onal ee siete 2,149 
>= -- 10,040 89.6 9,000 2,769 5,889 2,747 10,803 22,585 
‘(ase 5,250 77.9 4,090 347 aac ae 3,546 9,779 
| a 8,360 79.4 6,640 908 3,324 1,222 8,956 15,719 
IND: <assniiesicmipainiinieeibaetomashitansiistaisaa 1,830 81.4 1,490 123 339 84 436  ¥ 
Cook i met 2,980 82.9 2,470 249 ara ‘suaniria 1,994 4,742 
OO EE ae 7,210 82.2 5,930 1,094 4,921 1,704 7,298 12,159 
crawford > 1,420 78.9 1,120 83 404 119 360 1,083 
Gip ...- 4,430 74.7 3,310 628 2,491(14) 821(14) 3,871 12,848 
| SRR RAS Ree ee eae 1,140 85.1 970 9 oneal aa ee panies ,034 
hannel § Dawson —-------------- 910 80.2 730 (A-1) 1,793(15) 611(15) 246 
No. re eee 5,320 75.8 4,030 705 1,858 646 5,830 9,895 
De Kalb 28,270 93.4 26,410 12,316 5,408 2,213 17,411 35, 
8 Dodge einai 3,910 77.2 02! 425 ¥ . 6,267 
| a ee eee 3,760 79.5 2,990 235 agente nage yl 4,135 
i OS Se .260 79.2 6,540 2,900 7,139 2,676 13,504 38,278 
2 SS <script 2,600 81.5 2 206 944 317 961 3,249 
Een ees 4,830 76.2 3,680 252 2,342(16) 1,095(16) 2,893 7,170 
5  —_- 830 80.7 670 (A-1) 136(17) 31(17) ‘iaiainde 279 
IIIA. ssicincheptecisiecsendiihsolitianiaiincinacishttioe 2,240 81.3 1,820 387 Sl eh 818 2,265 
i (Continued on page 68) 


Sources: Families—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” 
further reproduction unlicensed. 
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GEORGIA RADIO MARKET DATA BY COUNTIES (Continued from page 67} 





Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families dan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Bibert ...... ‘ 4,550 80.9 3,680 660 3,460(18) 1,154(18) 3,422 8,024 
ph peeags 4:870 79.7 3,880 410 1,081 316 3,511 8 84 
Evans .-.-.--- 1,740 81.6 1,420 206 wnns( 20) a) 1,207 3,396 
Fannin - ‘ 3,250 85.8 2,790 100 2,392(19) 599(19) 1,085 2.395 
Fayette 1300 80.0 1,440 114 cuen'ttO? ‘ont "793 1149; 
Wieya ...... 15,320 89.0 13,630 4,107 15,956 5,702 15,270 45'935 
Forsyth --_-- 2,390 82.8 1,980 74 wana (35) ----(15) 933 1,729 
Franklin ---- 3,380 84.3 2,850 244 ——. ee 1,635 5,727 
. Gs 125,530 88.3 110,810 60,500 136,592 642,271 368,411 574,372 
Gilmer  -..- _ 1,890 81.5 1,540 58 es eer 2,001 1,986 
Glascock ~~... 1,190 83.2 990 (A-1) 2,185(20) 611(20) 318 903 
SI snesnstshndetnep 7,000 83.3 5,830 1,755 8,933 2,600 14,236 19,559 
Gordon - 4,430 88.5 3,920 433 2,648 853 3,808 7,745 
 i_ =e 4,670 79.0 3,690 352 1,121 389 3,449 7,318 
Greene -----.-- 3,590 81.9 2,940 474 2,634(21) 757(21) 2,067 4545 
Gwinnett - ‘ 7,500 84.5 6,340 822 1,792 614 3,624 7,498 
Habersham 3,930 86.5 3,400 428 5,783(22) 2,045(22) 3,248 6,366 
tt  westesesa 9,850 86.1 8,480 1,669 7,370 2,616 9,085 23,159 
Hancock -.-.--- 2,610 77.0 2,010 147 2,043(23) 554(23) 375 3,412 
Haralson --- 3,420 86.3 2,950 436 2,123 740 1,012 5,415 
Harris -- 3 . 1,580 81.0 1,280 159 789 168 735 2,248 
. . 3,180 84.6 2,690 248 —— icomigue 1,072 2,576 
IED * cticciadatesanes 1,550 78.1 1,210 29 l 1,165 
ae , 3,190 82.4 2,630 359 ice aaa 2,150 3,642 
Houston - ives 2,310 79.7 1,840 626 3,660(24) 1,386(24) 1,516 4,200 
Irwin ~- ane 2,730 80.6 2,200 152 onan tap soseieealae 1,669 3,298 
Jackson ....... 5,290 83.2 4,400 663 1,818 587 2,580 6,433 
SE avarecimenaen 2,030 82.8 1,680 196 ----(23) <i 1,739 2,921 
Jeff Davis - 1,920 81.8 1,570 126 ee wnoo(S) 954 2,576 
Jefferson - --- 4,390 82.0 3,600 361 1,193 350 2,403 6,514 
Jenkins .~ 2,250 74.7 1,680 271 797 224 1,699 4,020 
Johnson --.-...-- 2,640 78.4 2,070 124 477(25) 145(25) 1,393 3,708 
Jones ...----- 1,590 81.8 1,300 207 628 194 644 1,264 
Lamar __---- 2/640 81.4 2,150 374 ancatih eee” 1,992 4135 
Lanier ~ . 1,240 81.5 1,010 25 niet eeD omnes 717 1,591 
Lawrene 6,980 18.4 5.410 804 2,209 684 5,885 11,749 
ae a 1,810 75.1 2,040 96 1,436 (26) 347 (26) aaadads 1,394 
Liberty ~- ; 1,980 78.8 1,360 205 1,035(27) 280(27) 1,252 2,264 
Lincoln -- —— 1,120 80.4 1,560 99 2,072(28) 463(28) 798 1,591 
Long onenbiain 790 78.5 900 80 ae iti? a 738 
Lowndes -...-- ‘ 8,750 79.1 6,920 2,085 4,757 1,588 10,515 21,053 
Lumpkin ---..-- 1,570 80.3 1,260 92 — SS 573 1,115 
McDuffie --.- ‘ 2,620 79.0 2,070 440 —; ----(20) 3,031 3,922 
McIntosh --.-.-.-- is 2,060 80.1 1,650 73 —aae onnetine) 712 1,970 
es 3,590 80.5 2,890 327 667 167 2,555 4,873 
Madison -...-..- 2,740 83.2 2,280 164 279 66 871 2,511 
Sea 1,580 77.8 1,230 144 1,175(29) 281(29) 709 1,937 
Meriwether --- 4,890 81.0 3,960 592 1,894 627 2,964 5,611 
EY . tana 2,170 78.8 1,710 106 acon tie nga 1,688 2,445 
Mitchell -.-....-. 5,190 75.1 3,900 472 1,610 4,708 7,41 
eee 2,430 81.5 1,980 337 1,370 450 3,052 4,365 
Montgomery --- 1,910 79.1 1,510 159 1,094(30) 306(30) 826 1,970 
si nbtistioen 3,310 80.7 2,670 328 ae || ae 1,969 3,889 
Murray ........ 2,060 86.4 1,780 93 ae: one 802 2,347 
Muscogee -..-- 22,940 84.7 19,420 10,462 28,793 11,585 45,412 86,127 
Newton -—---.-- 5,000 85.4 4,270 599 5,155(31) 1,847(31) 3,066 7,318 
See 1,570 81.5 1,280 61 727 (32) 207 (32) aoe 706 
Oglethorpe ---- 2,510 80.5 2,020 118 ~--~(32) comes 706 2,248 
Paulding  — __ -- 2,800 83.6 2,340 115 817 202 1,575 2,510 
I cncntinasas clit 2,720 72.4 1,970 475 sas nase 2,330 5,611 
Pickens --- 2,080 86.5 1,800 157 aan eo maine 2,888 
Pierce . ... 2,420 81.0 1,960 210 502 152 2,002 4,627 
a ane 1,880 81.4 1,530 158 a uaa 1,237 1,970 
Polk 7,280 87.9 6,400 1,009 7,176 2,512 6,292 13,405 
Pulaski —- 2,240 75.4 1,690 240 eS ae 1,977 4,512 
eae 1,890 81.5 1,540 225 ----(23) ~----(23) 1,232 3,528 
Quitman ~- 810 74.1 600 10 onion a iw 443 
Baeun ...... 1,890 82.5 1,560 86 —=- | —— 988 3,101 
Randolph =~ 3,900 75.4 2,940 399 sl asin 2,154 5,218 
Richmond ~- 25,290 82.1 20,760 10,292 18,379 7,006 40,640 80,386 
Rockdale - “ 2,270 84.6 1,920 254 anasge onaaltan) 1,298 3,035 
Schley --.-- a 1,080 63.0 680 128 ——.- | omen 661 1,313 
Screven -- 4,380 75.6 3,310 258 6 2,108 5,825 
Seminole  - 1,930 79.8 1,540 2 —— | 1,793 3,282 
Spalding --- 7,860 86.4 6,790 2,097 8,3 3,137 8,473 18,804 
Stephens ~- 3,190 84.0 2,680 41 ae ~----(23) 2.218 6,482 
Stewart ---. 2,380 78.2 1,860 180 —. ~---(29) 1,610 3,413 
Sumter -.-.-.- 5,760 75.9 4,370 1,220 2,796 834 6,575 11,421 
Talbot --- 2,040 77.0 1,570 179 1,129(33) 274(33) 830 1,657 
Taliaferro - 1,210 78.5 950 93 — ---.(28) 141 1,115 
Tattnall —. 3,650 82.5 3,010 366 Se ane 2,529 4,595 
Taylor -.. iis ae 2,450 80.4 1,970 310 me ~---(33) 1,548 3,298 
Telfair --.-.. 3,610 80.9 2,920 337 — | —_— | 1,628 5,038 
Terrell —_- 3,910 73.7 2,880 424 ae anna ae? 4,032 5,498 
Thomas - 8,600 80.2 6,900 1,575 3,796 1,215 7,870 17,492 
ne . an 5,080 79.9 y 809 2,260 716 ,737 12,963 
Toombs 3,850 79.2 3,050 495 annie —_ 3,208 8,302 
Towns 1,240 83.1 1,030 (A-1) ——— — 708 460 
Treutlen = - ‘ 1,520 78.9 1,200 105 —— wo~~ (20) 848 2,329 
Troup  - ‘ 12,070 80.0 9,660 2,980 13,188 4,866 13,975 36,365 
Turner - ‘ 2,510 81.7 2,050 205 excel — 2,651 4,135 
Twiggs - on 1,430 76.2 1,090 140 ee anna << 1,264 
Union - 1,580 78.5 1,240 (A-1) inesne tae —: 706 
Upson 6,530 84.1 5,490 1,156 7,458 ‘ 3,879 10,550 
Walker 8,170 90.1 7,360 1,877 a_-[ae (11) 3,185 9,697 
Walton 5,360 84.7 4,540 549 1,994 4,032 8,335 
Ware 7,980 82.7 6,600 1,761 3,456 1,164 6,873 21,133 
Warren 2,110 84.4 1,780 193 vomon (aD ~----(20) 2,192 2,706 
Washington 5,700 76.7 4,370 661 1,776 531 2,973 7,516 
Wayne 3,200 79.4 2,540 427 772 235 1,664 5,448 
Webster " 900 76.7 690 74 —— ee eae 772 
Wheeler 1,660 81.3 1,350 109 — — saa 1,231 
White .- 1,770 81.4 1,440 10 —. —s. a 820 
Whitfield . ‘ 6,830 90.9 6,210 1,056 9,234 2,997 10,542 18,197 
Wilcox ‘ 2,260 80.5 1,820 100 el = 275 2,887 
Wilkes 3,310 74.6 2,470 391 —. | — | 2,113 5,333 
Wilkinson . 2,700 81.5 2,200 92 — ae 1,017 2,840 
Worth ; 4,210 79.3 3,340 379 574 165 1,853 4,545 


(1) Includes Appling, Bacon, Coffee & Jeff Davis Counties. (2) Includes Atkinson & Clinch Counties. (3) Includes Baker & Calhoun Counties. (4) This 
figure includes Baldwin & Wilkinson Counties. (5) Includes Ben Hill, Irwin, Turner & Wilcox Counties. (6) Includes Berrien & Cook Counties. (7) Includes 
Bleckley & Pulaski Counties. (8) Includes Bryon & Effingham Counties. (9) Includes Butts, Lamar & Pike Counties. (10) Includes Candler, Evans, Tattnall & 
Toombs Counties. (11) Includes Catoosa, Dade & Walker Counties. (12) Includes Clay, Quitman & Randolph Counties. (13) Includes Clayton, Fayette & Henry 
Counties. (14) Includes Crisp & Dooly Counties. (15) Includes Dawson, Forsyth, Lampkin & Pickens Counties. (16) Includes Early, Miller & Seminole Counties. 
(17) Includes Echols & Lanier Counties. (18) Includes Elbert, Franklin & Hart Counties. (19) Includes Fannin, Gilmer, Murray & Union Counties. (20) Includes 
Glascock, McDuffie & Warren Counties. (21) Includes Greene & Morgan Counties. (22) Includes Habersham, Rabun, Stevens, Towne & White Counties. (23) 
Includes Hancock, Jasper & Putnam Counties. (24) Includes Houston, Peach & Twiggs Counties. (25) Includes Johnson & Treutlen Counties. (26) Includes Lee 
& Terrell Counties. (27) Includes Liberty, Long & McIntosh Counties. (28) Includes Lincoln, Taliaferro & Wilkes Counties. (29) Includes Marion, Schley, 


Stewart & Webster Counties. (30) Includes Montgomery, Telfair & Wheeler Counties. (31) Includes Newton & Rockdale Counties. (32) Includes Oconee & 


Oglethorpe Counties. (33) Includes Talbot & Taylor Counties. (A-1) Served from adjoining county. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
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12.96 THE TRIO OFFERS ADVERTISERS AT ONE LOW COST: 


4,135 Concentrated coverage @ Merchandising assistance 


Meat Listener loyalty built by local programming e Dealer loyalties 


2 a16 — IN GEORGIA‘S FIRST THREE MARKETS 





at The Georgia Trio 






cludes Represented, individually and as a group, by 


— THE KATZ AGENCY, INC. 


nent.” New York * Chicago + Detroit + Atlanta » Kansas City + San Francisco + Los Angeles + Dallas 
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MARKET INDICATORS FOR IDAHO 
aunty 
IDAHO CLASSIFICATIONS FIGURES YR. FIGURES yr § ™ 
Population (1947 Estimates) —- 525,000 47 524,873 49 = - 
BMB Families -.....-----.-.- 129,900 ’48 141,700 46 Clark -- 
ak) 4O0)U Uw 97.3 °48 92.4 46 HE ciearwat 
Redie VFamiiies .............. 126,400 ’48 131,000 46 custer - 
Number of Business Concerns (1) 7,742 °46 8,043 39 Elmore 
Domestic Urban Electric er 
TS  adenenmepanince 129,000 46 94,000 ‘39 @ fremon 
: Private & Commercial Passenger eoding 
A Coeur d’ Alene Auto Registrations _-----~-- 124,048 + °46 121,589 39 eho -- 
scorens: Business Telephones ~.-------~- 30,900 46 21,600 39 Jeffersor 
Wallace Residential Telephones ____--- 72,100 7°46 36,400  °39 BF jerome 
betel Nonagricultural Employment (2) 100,000 °’46 87,000 °39 Kootena: 
ereovons Total Income Payments to Latah -- 
eanewan Individuals PEER SS Ree era Sa $677,000,000 "47 213,000,000 39 Lemhi - 
Per Capita Income Payments __ $ 1,290 47 411 99 § ews - 
os S PD Lincoln 
ales of U. S. Savings Bonds Madison 
mn (Series E) (3) ------------- $ 11,271,000 ’46 3,358,000 4) Minidok 
aj ow . & ee $436,000,000 °46 101,000,000 39 Nez Per 
OScOW CLEARWATER ’ . 
Drug Store Sales a $ 11,976,000 46 5,671,000  °39 Oneida 
Gross Postal Receipts (4) ~---- $ 2,770,000 °46 1,854,000 39 Owyhee 
camille Total Private Construction ____ $ 32,000,000  °46 12,300,000 39 & Payette 
Lewiston Private Residential Building -. $ 12,100,000 46 4,900,000 °39 Boron 
Private Nonresidential Building $ 9,300,000 °46 1,200,000 °39 Teton 
Farm Construction ~_......___ $ 4,200,000 46 2,400,000 39 Twin F: 
Valley 
(1) Not included are banks, financial sons, domestics employed in private Washing 
enterprises, insurance and real estate homes, vessel emplayes and public Yellows! 
cumpanies, railroads, amusements and emergency employes. (3) Sales of this Natior 
many small one-man services. (2) In- series of bonds commenced in May 
cludes all wage and salaried workers in 1941. (4) Revenues from money-order a 
nonagricultural establishments. Does business, postal savings and certain A-1) S 
not include proprietors of unincorpo- miscellaneous items not included 
rated businesses, self-employed per- t+ Taxicabs not included. Sources 
further 
AM STATIONS ——— 
Fre- Net- 
City quency Power’ work — 
vaLLey Boise KDSH 950 1,000 CBS 
CP-5,000 
KGEM 1340 250 ABC 
CP-1140 CP-10,000 City 
KIDO 1380 2,500-LS NBC Alton 
1,000-N Aurora 
Burley KBIO 1400 250 ABC-KBS Setevil 
Caldwell KCID 1490 250 
j Coeur _- 
‘ : D’Alene KVNI 1240 250 MBS 
Caldwell & Boi Idaho Falls KID 1350 5,000-LS MBS- 
oo 500-N KBS 
KIFI 1400 250 ABC 
Nampa A. i. — *KYNG 1230 250 
Lewiston *KRLC 1350 1,000 MBS 
cLmont Moscow KRPL 1400 250 
a T Nampa KFXD 580 1,000 MBS 
Pocatello KEIO 1450 250 ABC 
eeewne mcs CP-1,440 CP-1,000 
KEYY 1240 250 MBS 
KSEI 930 5,000 NBC 
emgene Preston *KPST 1340 250 KBS 
Owvmes : Twin Falls KLIX 1340 250 ABC 
, Twin Falls KTFI 1270 5,000-LS NBC 
1,000-N 
Tem race East Twin 
Falls KVMV 1450 250 MBS 
Wallace KWAL 1450 250 MBS-KBS 
CP-620 CP-1,000 / 
Weiser KWEI 1240 250 KBS « 
See page 3 for key to map. * Construction Permit. ‘ C 
H 
IDAHO RADIO MARKETS BY CITIES FM STATIONS 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available Fre- 
—————  ——————— je fn o can “ey” Chel ver” 
_ = =i «ssesseous 0 6. 
Caldwell —------- Canyon se ccesmaeids 1 590 96.2 1 530 City Letters (Mc) (No.) (Kw) 
Coeur D’Alene -.... Kootenai --.--.. 2 370 97.0 2 300 Con Boise KIDO-FM 106.1 291 7 
Idaho Falls -.....- Bonneville ~~... 2 960 96.3 2 850 Con Idaho Falls KID-FM 103.3 277 48 
Lewiston .......... Nez Perce -...... 2 510 96.4 2 420 Con Nampa KFXD-FM 101.9 270 2.5 
Moscow Latah —<- La 98.5 1 350 4 : ; 
SOA... 00 Canyon ________- 2 600 96.9 2520 Con Pocatello KSEI-FM 96.5 243 1.8 
Pocatello | —--.---.- Bannock _-_-__- 3 650 98.1 580 Con Preston KPST 92.5 223 -- 
Twin Falls --..... Twin Falls ___.__ 2 550 96.9 2470 Con Twin Falls KTFI-FM 99.7 259 3 
PD coccusnebes Shoshone --.---- 4 920 98.4 4 840 Weiser KWEI-FM 100.9 265 —-- 
IDAHO RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolils—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s ,» 1,000’s 
eee ee 12,440 97.8 12,170 8,602 11,622 5,848 43,150 73,711 
Adams 830 96.4 800 131 193 65 892 ta 
Bannock 7,610 97.8 7,440 5,028 5,572 2,455 18,325 42,774 
Bear Lake 1,980 98.5 1,950 677 331 113 1,939 5,987 
Benewah 1,780 97.2 1,730 376 544 176 1,616 4,285 
Bingham -.--... 4,810 97.7 4,700 1,591 1,135 426 8,544 13,257 
Blaine 1,380 97.8 1,350 403 496 250 1,861 6,122 
Boise 650 95.4 620 5 81 33 ee 1,096 
Bonner 3,960 95.5 3,780 630 1,237 492 3,847 9,398 
Bonneville 5,560 97.1 5,400 2,835 4,234 1,784 f 35,204 
Boundary -~-..--- 1,270 96.9 1,230 260 421 162 1,878 4,689 
Butte 520 98.1 510 92 90 30 1,001 1,096 
Camas 310 96.8 300 114 36 11 stil 843 
Canyon 11,140 97.3 10,840 5,234 6,190 2,482 27,416 42,011 
Sources: Families—BMB; Telenhone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. _— 
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1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
county Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
YR. iets ——------—------——=-~------}- 550 98.2 540 173 208 98 2,211 2,277 
a aa —------------------------—- 3,290 97.0 3,190 1,105 1,736 774 6,690 12,242 
, 
ATE TSE AALS 300 96.7 290 60 19 4 mere 522 
eee guna n eRe RI 1,910 96.9 1,850 480 741 286 1,636 5,921 
TTT 910 96.7 880 259 109 37 422 2,478 
3 SE: -scinsnmtendibeismamomtaaielaitls 1,540 92.2 1,420 473 1,063 672 3,264 4,857 
9 geakiin ----———- pee 2,320 98.7 2,290 909 587 220 2,103 7,201 
eat tr Se ene re 2,350 97.0 2,280 702 455 181 4,045 6,696 
39 fremont 316 
REI ON LET OT 2,200 96.8 2,130 748 790 1 3,233 7,943 
ST <\ccdchadacabeiignecaaicenee 2.590 97.3 2.520 507 555 221 4,150 1.772 
‘ee Geo —-----------------------—---- 3,370 97.0 3,270 1,377 653 235 5,291 8,990 
TTT 2,840 97.9 2,780 647 402 161 1,699 5,195 
AAT 2,530 97.2 2,460 625 818 383 4,864 7,928 
eed ——————-——---————-- 5,770 96.9 5,590 2,179 2,397 1,069 6,620 17,018 
IE ccnasiensgimninarscesiiesinntinahichastitinre 4,510 98.2 4,430 3,179 3,380 1,561 14,200 16,865 
; TT cccnatnupicepiapersnavncnnnes 1,830 95.6 1,750 370 416 172 2,250 5,921 
Ne RR 1,270 97.6 1,240 811 436 171 2,634 3,660 
I siasnanannsinipeniensiitvamneaiianenies 1,180 97.5 1,150 207 178 60 1,799 2,783 
ED - ctpeninwniimamiansannenns 1,890 97.4 1,840 788 557 210 2,710 6.814 
IID ccinninnanncmmensiorenssann 2,390 97.5 2,330 671 530 174 3,977 7.371 
IAS sscxinkciatniniiepincleenpsia-nanines 4,730 96.8 4,580 2,838 4,871 2,204 16,099 26.568 
AREER 1,260 98.4 1,240 404 281 103 3,592 2.529 
99 Qwyhee --------------------------- 1,790 95.0 1,700 (A-1) 201 59 318 2,581 
149 [ Payette ---------------------------- 2,770 97.1 2,690 1,276 1,148 470 4,180 7.994 
) © BRA E ETT 1,070 97.2 1,040 297 160 47 2,014 3.154 
sos cn eansaginaiiianteninre 4,920 98.4 4,840 1,886 6,233 3,853 16,244 24/289 
TET TE 800 97.5 780 282 64 22 1,231 1,518 
"39 OS eee eee 9,500 97.9 9,300 4,598 5,632 2,447 25,391 43,383 
ia neainatinahinjuiisnidel 970 96.9 940 238 633 378 1,653 4.285 
iva BEER en tncccsawcncnnssnannes . : / . r 
ivate Washi gton 2,310 97.0 2,240 981 799 284 4,070 9.074 
ic fellows 
= National Park ------------ — i ---- ---- ooo ---- coins 
a 
wee —_—_—— —— 
rtain (A-1) Served from adjoining county. 
— sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
— further reproduction unlicensed. 
ILLINOIS Fre- Net- Fre- in. 
— City quency Power work City quency Power work 
CBS AM STATIONS ” —_ Carbondale WCIL 1020 1,000-D Harrisburg WEBQ 1240 250 KBS 
re- et- 
= city euine tue Ga ow quency Power work | Carthage WCAZ 990  1,000-D Herrin WJPF 1340 250 MBS-KBS 
Bloomington WJBC 1230 250 ABC Jack 7 
NBC ff alton *WOKZ 1570 1,000-D Centralia WCNT 1210 1,000-D sonvilleWLDS 1180 1,000-D KBS 
xps § “uore ? Cant WBYS 1560 250-D Joust WJOL 1340 250 KBS 
| Belleville WIBV 1060 250-D — r Champaign WDWS 1400 250 CBS-KBS 
Kankakee WKAN 1320 1,000-D 
MBS Chicago  WAAF 950 1,000-D LaSalle wien wh ent 
(BS- WAIT 820 5,000 L-LS, 
KBS Lawrence- 
ABC Dallas ville *WLNR 1300 1,000-D 
ae WBBM 780 50,000 CBS | Macomb WKAI 1510 250-D KBS 
WCBD 820 5,000 Mattoon WLBH 1170 250-D 
yo: WCFL 1000 10,000 Moline WQUA 1230 250 MBS 
oni CP-50,000 Mount 
Carmel *WVM - 
NBC WCRW 1240 100 SH- C 1360 500-D 
Mt. Vernon W - 
KBS wane. wane on WMIX 940 1,000-D 
Oak Park ad 
NBC WEDC 1240 250 SH- 1650 308 
Olne 
WCRW, WSBC y WVLN 740 250 
MBS Pekin wsI " 
KBS ONLY 6 C WENR 890 50,000 ST-WLS V 110 = 1,000-D 
Peoria WE 
_ . AQ WGES 1390 5,000 EK 1200 1,000 NBC 
2. WI 
WGN 720° 50,000 MBS RL 1290 5,000 ABC 
w 
PER THOUSAND WIND 560 5,000 MBD 1410 5,000-LS CBS 
WJJD 1160 50,000 L-KSL neatees 
WLS 890 50,000 ST- CP-5,000-U 
Pow- Ww ul 
a | oma sabe MMJ 1020 1,000-D MBS 
(Kw) WWXL 158 . 
7 WMAQ 670 50,000 NBC ~ ee 
a WMBI 1110 5,000 L-KFAB, CP-1590 CP-1,000 
1.8 WBT Quincy *WFAR 1230 250 
3 WSBC 1240 250 SH- WGEM 1440 1,000 
a WCRW, WEDC WTAD 930 1,000 CBS 
Cicero WHFC 1450 250 Rockford WROK 1440 1,000-LS ABC 
sales In the center of thedial Clinton WHOW 1520 1,000-D 500-N 
’"s . ; 
3.711 in Danville WDAN 1490 250 CBS | Rock Island WHBF 1270 5,000 ABC 
1,704 
2774 CHICAGO Decatur | WSOY 1340 250 cs | Springfield WCVS 1450 250 ABC 
4,285 s 
3,257 “WIND WMAQ WGN WBBM] WAIT |Wii, WCFL WJJD WSBC WGES DeKalb WLBK 1360 500-D WTAX 1240 100 CBS 
om 560 ‘670 720 780} 820 |890 1000 1160 1240. 1390 E. St. Louis WTMV 1490 250 Tuscola WDZ 1050 1,000-D 
9/398 : 
5,204 evote A £0 No Avo Effingham WCRA 1090 250-D Urbana WILL 580 5,000-D 
1,096 n aaa Evanston WNMP 1590 1,000-D *WKID 1580 250-D 
2,011 Freeport WFRL 1570 1,000-D 
ont.” : - y . ‘ 
Represented By laylor-serrott & Co., Inc Galesburg WGIL 1400 250 MBS * Construction Permit. 
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FM STATIONS 
















Fre- 
quen- Chan- ee 
f d ’ Call cy nel 
- paves | "ta, 0 or City Letters (Mc) (No.) (Kw) 
+, vena Alton WOKZ-FM 99.9 260 
'e | Cc mEway E t 9.1 
Freeport di, vans on Aurora WBNU 103.9 280 1 













— Bloom- 
Oak Park \ ington WJBC-FM 101.5 268 45 
* 


















































































































































cameo. Canton WBYS-FM 100.9 265 0.659 
Chica 0 Carbondale WCIL-FM 100.7 264 549 
aanme | % g Centralia WCNT-FM 96.5 243 67 
— a ~ Cham- 
weiveqioe urora . % y paign WDWS-FM 97.5 248 97 
¢ Chicago WCTF 89.9 210 75 
“~ . WBEZ 915 218 14 
% y \ iet WENR-FM 94.7 23440 
LaSa us rat WMBI-FM 95.5 238 50 
a 93.1 226 34 
Sm WBIK 96.3 242 17 
% WBBM-FM 97.1 246 13 
WEHS 97.9 250 16 
agnanaces WGNB 98.7 254 40 
WEFM 99.5 258 30 
ok ae 
Galesburg a uw | Kankak WFMF 100.3 262 17 
«mon ee WMAW-FM 101.1 266 24 
°% waqnen woooroee WXRT 101.9 270 25 
%, % pto seven WAAF-FM 103.5 278 125 
Fow Madi la } WCFL-FM 104.3 282 22 
n : " WANF 105.9 290 19 
eok a ntona * Decatur WSOY-FM 102.1 271 312 
_AMacon Tazawa . ae voao Tl East St. 
aco j Louis WTMV-FM 102.5 273 - 
Cc vibe oomin ton nvi @ Elmwood 
a , Park WLEY 107.1 296 0.32 
as C — ™ Evanston WEAW 96.7 244 0.665 
GOnvviee een O4 wiTT ; ay aia A 107.9 300 30 
D paign % Freeport WFJS 102.5 273 9 
wenaRro HarrisburgWEBQ-FM 99.9 260 4.2 
adams eS g 
“ian cage eca Ula e.atT rbana Herrin WJPF-FM 98.5 253 20 
Qui € acon Jackson- 
ville WLDS-FM 100.5 263 __ 
sancamon dove.as Kankakee WKIL 100.7 264 73 
” %, so0aae r 
lle t | LaGrange WRGK 103.1 276 0.450 
one 8 6|\scorr cksonvi t, Marion WHKR- 101.7 269 1 
cHmetian *% ooge Moline WQUA-FM 94.5 233 10 
00 Mt. 
c ome + oa.ev a n Vernon WMIX-FM 94.1 231 15.2 
eane ° c.4aea 
7 a — Oak Park WOAK 98.3 252 0.770 
\ macouvem % [LL INOIS WNOI 102.3 272 __ 
WMRE 105.5 288 0.700 
* 
aia %, “2, fingh x Peoria WMBD-FM 92.5 223 16 
— %, saree WWXL-FM 94.1 231 20 
Pavers « “on, WIRL-FM 95.7 239 51 
Alton sono WMMSJ-FM 96.5 243 10 
Bioreon e ne Quincy WTAD-FM 99.5 258 53 
; ef * Rockford WROK-FM 97.5 248 17 
St. Low “s Lawrenceville RockIslandWHBF-FM 98.9 255 36.6 
A u—— i i %e |. SpringfieldWTAX-FM 103.7 279 6.7 
East . . WCVS-FM 102.9 275 25 
faila 
ev we i PA WRXS 104.5 283 15 
s ties me Urbana WIUC 91.7 219 0.1 
Balpsenncton ~~ AMt. Verngn FQN Mt. Car Waukegan WKER 92.7. 224 _. 
monnoe CL, e WKRS 106.7 294 12 
+ Woodstock WILA 92.1 221 1 
2, 
aanco.es | Peeev \, wee 
eran ce 
Per Harris TV STATIONS 
vacnson Te burg & | ity — 
cine c City and Call Channe 
k vy, Status Applicant Letters No. 
3 Chicago 2, 4, 5, 7, 9, 11 13 
; CP ABC WENR-TV) 7 
ce L Balaban & Katz woen 4 
uMron Roos CP NBC BQ) 5 
Oo WGN, Inc. (WON. Tv) 9 
A-H CBS 11 
- A-H Johnson-Kennedy Radio 2 
\s vias o) Corp. 
a ea A-H Sun & Times Co. 13 
A-H Warner Bros. Pictures 13 
A-H Zenith Radio Corp. 2 
Peoria 3, 6, 12 
° CP Peoria (WMBD-TV) 6 
Cairo Bestg. Co 
CP West Central Bestg. Co. 12 
Quincy 11 
A Lee Bestg. Inc. 11 
Rockford 12 
A Rockford Bestrs. 12 
Rock Island (See also Moline, 
See page 3 for key to map. Davenport) 
CP Rock Island (WHBF-TV) 4 
Bestg. Co. 
Springfield 8, 10 
A Trans-Amer. TV Corp. 10 
Available channels follow name of 
city; CP indicates construction permit; 
© special temporary authority; A 
means applicant; H indicates hearing; 
L indicates license granted. 
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rack asout Markets !! 


In the Nielsen Chicago area of 4,194,000 
radio homes, WGN reaches more radio 
homes at least once a week than any 


other Chicago radio station.* 


WGN reaches at least 25 to 100% of the 
radio homes in 361 counties at night or 
3,124,000 radio families.** 


What other station can 
offer such an audience 


to an advertiser? 


*Nielsen Radio Index **Broadcast Measurement Bureau 





Chicago 11 


‘ Illinoi 
A Clear Channel Station... ( Parse ser 
Serving the Middle Wesz | 720 ——= 
OnYour Dial 4g LASS 


M B S Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 





West Coast Representatives: Keenan and Eickelberg 
235 Montgomery St., San Francisco 4 «¢ 2978 Wilshire Blvd., Los Angeles 5 
710 Lewis Bidg., 333 SW Oak St., Portland 4 
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Rock Island, Ill. 
Moline, Ill. 

East Moline, Ill. 
Davenport, lowa 


Here’s the December-April ‘48 
QUAD-CITY HOOPER (Share of Audience) 
























| Station | Station | Station 
(Weekdays)| WHBF| 8” | “c” | “Dp” 
Mornings | 54.2 | 19.8 6.7 2.9 
Afternoons | 33.8 | 23.4 14.0 9.4 
Evenings | 29.4] 36.2 9.1 6.8 
Sunday 
27.3| 22.0 | 126 | 5.0 


























FM 





Les Johnson, V. P. and Gen. Mgr. 
Affiliate of Rock Island Argus 


Keil 


RAGE STATION REPRESEOTATIVE 





WEAW 


serving Chicago and Northern Illinois 


Of Course, it's FM 





(and frankly, we're glad it is!) 


200 sponsors can’t be wrong 


36,000 WATT 


i 
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1 
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‘ 
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1 
ri 
North Shore Broadcasting Co., Inc. 

| 2425 Main St., Evanston, UNiversity 4-4606 
1 
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MARKET INDICATORS FOR ILLINOIS 

CLASSIFICATIONS FIGURES YR. FIGURES YR 
Population (1947 Estimates) __ 8,397,000 °47 7,897,241 "49 
BMS Vamilies ..............- 2,357,400 °48 2,330,000 4 
Per Cent Radio ___.__.____-_- 97.5 °48 95.7 "4 
Radio Families _______________ 2,297,800 °48 2,230,000 "4 
Number of Business Concerns (1) 146,627 °46 146,731 "39 
Domestic Urban Electric 

ee 1,966,000 °46 1,747,000 "ay 
Private & Commercial Passenger 

Auto Registrations __.___-__ 1,611,046 °46 1,624,031 "zy 
Business Telephones ___-___-~_- 822,700 °46 569,600 "39 
Residential Telephones ______- 1,641,800 "46 897,000 ‘39 
Nonagricultural Employment (2) 2,747,000 °46 2,207,000 ‘39 
Total Income Payments to 

eee $13,636,000,000  °47 5,285,000,000 ‘39 
Per Capita Income Payments __$ 1,501 47 671 ‘39 
Sales of U. S. Savings Bonds 

Goes 2 O ..«.5445.--.- $ 389,724,000 °46 95,208,000 °41 
OO eee ~_$10,944,000,000  °46 4,781,000,000 39 
Drug Store Sales ___.---__---- $ 233,681,000 °46 109,294,000 39 
Gross Postal Receipts (4) __-_-- $ 108,400,000 °46 76,323,000 °39 
Total Private Construction ____$ 449,400,000 °46 207,000,000 '39 
Private Residential Building _-_$ 184,300,000 746 102,300,000 ‘39 
Private Nonresidential Building $ 194,100,000 °46 48,300,000 '39 
Farm Construction _______ _-_- $ 19,600,000 °46 14,300,000 39 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 


BROADCASTING @ 


rated businesses, self-employed per- 
sons, domestics employed in private 
homes, vessel employes and _ public 
emergency employes. (3) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. 
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city 
alton 
Aurora 
Bellevil 
Berwyn 
Bloomir 
prookfi: 
Cairo 
Canton 
Carbon 
Carthas 
Central 
Champ 


Chicag 


Cicero 
Clinto1 
Danvil 


Decatu 


Freep 
Gales! 
Harri: 
Herrii 
Jacks 
Joliet 
Kank 


Kewse 


Ste: 
Stré 


Urt 
Wa 


We 


YR. 


39 


"39 


39 


"39 


"39 


"39 


"39 


per- 
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ILLINOIS RADIO MARKETS BY CITIES 


1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Alton ------------- ee 9 310 97.0 9 030 
ES nntrnaneus NE saetocwnes 14 150 98.7 13 970 Con 
Belleville --------- Pe. GE xieedue 9 210 97.4 8 970 Con 
Berwyn ------------ REE. sitvessiinsingeonte 14 220 99.6 14 160 
Bloomington ------ BERGER  occcns 10 410 97.9 10 190 Con 
Brookfield --------- ee een 2. 930 99.7 2 920 
Cairo ~------------ Alexander ---.-- 4 730 85.2 4 030 Con 
Gupte .....-..-22e I: crciincntatenin 3 800 97.4 3 700 Con 
Carbondale -------- Jackson ---..--. 2 710 93.7 2 540 
Carthage ~............... Hancock ......- 920 95.7 880 
Centralia -------.-- a 5 080 94.1 4 780 Con 
Champaign -.......Champaign --_--- 7 510 98.1 7 370 Con 
Guleage ........-..- RA entanseneae 973 480 98.3 956 930 Con - Hooper 
Pulse 
I fc ce cinds nae 18 390 99.1 18 220 
OS EEE ee 2 000 97.0 1 940 
Danville --.-.--...... Vermilion ------. 12 100 96.6 11 690 Con 
yx Ee 18 600 97.9 18 210 Con 
IND ‘stccscnastniaimciaiil ——EE— 3 410 98.2 3 350 
East St. Louis --..St. Clair ------- 22 750 95.6 21 760 
Effingham ~........ Effingham ------ 1 890 96.3 1 820 
EEE BE tcemenmewind 10 710 98.7 10 570 
Elmwood Park ....Cook --.--...... 3 720 99.7 3 710 
Evanston ~--..---.. enter 18 620 99.1 18 450 
a Stephenson -... 6 900 98.0 6 760 Con 
a DEE Sieiinwecce 9 430 97.3 9 180 Con 
Harrisburg -~--..----. ene 3 650 94.5 3 450 Con 
ID cemmcrcnnitsiiinintoes Williamson ----- 2 980 94.6 2 820 Con 
Jacksonville ~...... BE seccccnon 4 990 96.2 4800 Con 
nee ee 12 410 97.9 12 150 Con 
Kankakee -....-... Kankakee -- ~~~ 6 770 98.2 6 650 Con 
Kewanee --...----. Ee 5 220 96.9 5 060 
SO en EEE 3 560 97.5 3 470 
ee BOD sccussonne 3 030 96.7 2 930 
aoe McDonough -... 2 930 96.6 2 830 
UN, . sccitincienicanintaal AEN niiccniowe 4 990 96.2 4800 Con 
Maywood --._-...--_ nn 7 330 99.0 7 260 
Se Rock Island _.-. 11 010 98.3 10 820 Hooper 
Mount Vernon ---_. Jefferson -....-- 4 780 94.8 4 530 Con 
a SO 19 630 99.6 19 550 
0 Richland -...... 2 540 96.1 2 440 
NOD scuisinaiinsicoiiciiniel 0 eee 4 660 98.3 4 580 
EE Tazewell ------- 5 990 97.8 5 860 Con 
IY: ncissschcaldeciitiianicl PID  sincitecamans 32 850 97.4 32 000 Con - Hooper 
xa 0 12 870 95.7 12 320 Con 
Mecitfor€ ...a<.-.< Winnebago --_--- 26 690 98.3 26 240 Con 
Rock Island -.--.-. Rock Island --.. 13 280 98.3 13 050 Hooper 
Springfield ~..-...- Sangamon --_---- 23 200 97.5 22 610 Con - Hooper 
ae Whiteside -..-.. 3 530 98.3 3 470 
Streator a innaieibelbiniag Le fale ........ 4 400 98.4 4 330 
a RE Deut ........ 950 96.8 920 Con 
a Champaign ----- 4 700 98.7 4 640 
Waukegan -_--.___- ee 10 200 98.7 10 070 
West Frankfort ....Franklin --_.---- 3 910 94.4 3 690 
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STILL ON TOP! 









*41.8% 


MORNING 








*34.9% 


AFTERNOON 





*30.8% 


EVENING 


*CONLAN SURVEY 


(MAY 9-15, 1948) 


WROK 


Serves a $438,292,000 Market 














HEADLEY-REED 
NATIONAL REPRESENTATIVES 


500 W 
NIGHT 


1000 W 
DAY 





INTHEROCKFORD,[LLarea 














1340 250 watts 


WJOL 


The Only Station in WILL County 


(Established in 1 926) 


SEE CONLAN RATINGS 


Bob Bowles, Manager 
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ILLINOIS RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams s 20,100 95.0 19,100 10,090 14,914 6,368 34,226 53,520 
Alexander 7,700 86.2 6,640 2,014 3,238 1,249 6,670 15,513 
Bond 4,450 93.5 4,160 1,656 1,157 420 5,980 7,756 
Boone 4,700 98.5 4,630 2,719 2,510 1,227 9,403 13,961 
Brown 2,350 94.0 2,210 1,341 1,040(1) 292(1) 3,238 4,654 
Bureau 12,040 97.6 11,750 6,006 3,878 1,638 23,535 25,597 
Calhoun 1,930 93.8 1,810 398 334 101 2,055 3,103 
Carroll 5,780 97.4 5,630 4,298 1,243 453 10,337 13,961 
Cass 4,850 95.1 4,610 2,088 1,933 736 8,214 10,858 
Champaign 21,040 98.1 20,650 12,982 11,194 4,504 46,430 82,995 
Christian 11,650 96.1 11,190 4,826 6,329 3,344 14,719 28,699 
Clark 5,730 94.6 5,420 2,643 1,402 469 7,329 10,083 
Clay 5,530 94.9 5,250 2,205 1,929 641 6,935 12,410 
Clinton 6,610 94.9 6,270 1,558 2,050 798 8,645 10,860 
Coles 12,140 96.3 11,690 6,124 6,740 2.441 17,242 35,680 
Cook . 1,210,550 98.3 1,190,570 771,112 1,594,413 962,347 5,015,380 4,545,523 
Crawford 6,550 95.0 6,220 4,088 2,581 1,098 9,658 13,186 
Cumberland 3,460 95.7 3,310 943 893 271 2,905 3,878 
De Kalb 10,870 98.3 10,680 6,918 7,707 3,685 29,932 38,782 
eenenee Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Further reproduction unlicensed. 





































$806,608,000 Spent Annually in 13 Counties 
Comprising the Primary Coverage of WLBK 







hs cmmame 
MC HENRY 








" Offering: 
: 1,000 Families 





Potential of 


oe \° 















192,188 Radio Homes 






Circulation for 





23,367 Farms 





[KENDALL 





12 cents 





LA SALLE 


GRUNDY 








WLBK is the Key to the Rich Agricultural and 
Industrial Market of Northern Illinois 


WLBK 


DE KALB, ILLINOIS 


1360 ke 500 watts 
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county 
DeWitt 
Dougla: 
Du Pai 
Edgar 
Edwarc 
Effingh 
Fayette 
Ford 
Frankl. 
Fulton 
Gallati 
Greene 
Grund; 
Hamilt 
Hancoc 
Hardin 
Hende! 
Henry 
Iroquo 
Jackso 
Jasper 
Jeffers 
Jersey 
Jo Da 
Johnsc 
Kane 
Kanka 
Kenda 
Knox 
Lake 


(Con 


Source: 
Furth 








Employment Taxable pay- 





1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
county Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
1 Sales DeWitt ---------------------------- 5,570 96.8 5,390 2,117 1,201 348 8,450 13,961 
1,000's Ras See 5,490 96.9 5,320 2,599 1,546 517 11,174 12,410 
Bu Page -------------------------- 30,220 99.2 29,970 24,744 9,341 4,546 37,711 83,770 
53,520 Edgar cnentatiialapapnlapaiarntnty catilpinitaitiipiiliainiass 7,980 96.0 7,660 3,134 3,050 1,150 14,938 17,840 
15,513 Edwards -------------------------- 2,950 94.2 2,780 1,307 621 224 2,225 3,878 
: Bingham --..---.-.--...-..-~-- 7 6,160 95.3 5,870 3,278 2,735 913 9,517 17,065 
7,756 Fayette she eraonnianetpraplaiannieniaaasigticnsatattt 7,750 94.5 7,320 2,779 2,593 941 8,397 13,961 
ford cedachtnasciataiacbiriachiolimied 4,890 98.4 4,810 2,935 1,554 544 9,983 13,187 
13,981 BH sranklin ------------ shadihitee sents 16,690 93.8 15,660 3,682 10,340 6,619 10,431 31,026 
4,654 Fulton panna ceminmneninibeinineen 13,740 96.5 13,260 7,875 6,196 3,951 19,032 31,802 
BIND, accitinsh tenon cttntenttpninatttiibentonsinitonee 3,230 92.9 3,000 698 1,319(2) 510(2) 2,301 4,654 
25,597 BREE. iksnressepecsiatoieeeesantoatnioiresepoeonasion 6,120 93.8 5,740 1,776 1,377 404 8,060 10,859 
3.103 NE eaeceecimecenennteinianmeenecimesnentii 5,670 98.1 5,560 2,931 2,710 1,381 13,751 16,289 
Semilton -.............-.....-.------ 3,330 92.5 3,080 892 684 212 2,261 5,429 
13,961 IEE cats ctcvescticintnaoimaeenninmennenes 8,950 95.4 8,540 4,178 1,682 541 11,920 14,738 
BI, ~ scccchchcactnespapiclonncogeinainmrcetpsinsinntaciios 2,050 92.7 1,900 219 cu esse 2,439 3,102 
Wl Meadors § ._.......-> .__-.-- 2,980 95.6 2,850 993 628 167 3,740 3,878 
82,995 SII * cpcncocnsosecuiniepinint ibeanatinniaiesaimeniinpiieicbiniaaal 14,520 97.5 14,150 8,845 5,108 2,225 29,272 37,231 
INE eitctpiectaneinncemecenneinenn edieows 10,410 97.5 10,150 5,187 2,742 995 17,144 22,494 
28,699 Jackson PN Le, eT 10,730 93.4 10,020 3,340 5,428 2,010 12,055 24,821 
10,083 SEED ~ snssesnthacsenieuiebtenastlevnine a + 3,970 94.5 3,750 1,013 535 156 3,825 4,654 
0 —_ 10,670 94.1 10,040 4,078 6,179 3,008 8,939 24,821 
12,410 EE - apsiiceasotecenerisnincmesieieds — 4,060 92.4 3,750 1,120 1,366 495 6,334 8,532 
PTE andancnanmeneneeneesn 6,430 96.1 6,180 3,307 1,717 661 11,241 13,961 
Re 2,530 92.1 2,330 387 408 98 1,895 3,878 
35,680 eee . 37,940 98.0 37,170 26,583 39,961(3) 21,748(3) 79,194 145,822 
Kankakee ------ heseceeeene ioe wiseennns - 15,340 98.2 15,070 7,492 11,632 5,950 26,840 55,847 
45,523 SEES eee eee 3,550 98.0 3,480 1,858 1,009 455 3,936 6,205 
13,196 Knox ween een =e - = ---------- = 16,660 97.0 16,160 9,381 9,739 4,270 33,451 48 866 
| a see ree eee re . 33,380 98.7 32,950 24,335 28,387 15,050 52,382 128,758 

3,878 (Continued on page 78) 

38,782 

ent.” Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
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WRKRES 


The Radio Voice of the Waukegan News-Sun 
106.7 Megacycles on the FM Band 


Lake County’s ONLY Broadcasting Station 


Our primary coverage area extends to Gary on the South 
and Milwaukee on the North. We'll reach a good share of 
over 924,000 homes and do it for less than $80 a week for 
a half hour strip, less than $40 a week for a 15 minute 


strip. 


If you are wondering about FM and want to get good time 


in the Chicago area... 
... here’s a reasonable way to do it— 
Call or Write: 
P. O. Box 500 Waukegan, Ill. 
or Ontario 9000 
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ILLINOIS RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 1948 Radio 
County Families Radio Families 
III icidiesinntnigaieneuicnennicitionaneiuninioets 28,520 97.8 27,890 
a 5,510 94.6 5,210 
SIN ins iciatincaseinicinighpesinuinineidiniannsinaeniitiinin 9,180 98.4 9,030 
SID: | <ictntissceincleieninemnannsiinaninanintta 10,060 97.7 9,830 
SI i ceili iientaocetinseeasampictainies 7,820 97.2 7,600 
CE En 8,840 96.4 8,520 
DE cnansuneinenennnaiandans 11,470 98.6 11,310 
CC 22,840 97.9 22,350 
SIN. ccienenpigoenesaienetaninapenperanioaimensmnanmenses 26,430 97.8 25,840 
EE ee ee 15,600 95.0 14,820 
SII. ssiicesticsapesibupiaitnanninentecnrnsenanbenenints 44,730 96.6 43,230 
I = ia cial eartiadininlanblignmananen 13,500 93.9 12,680 
BEEMIGE cn nccwcnccccnseseseessesc= 4,170 98.8 4,120 
ee 4,870 95.3 4,640 
SII linuciacidistsiesinininienioigneqnenseniitenntntnsiint 4,100 91.2 3,740 
0 ee ee 3,180 95.3 3,030 
SEL sccnspiininindiinepenndicsinmiastpumindinamniis 5,690 96.8 5,510 
SD stints tnbepdahinienenainnnhineaiaipaee 3,930 93.6 3,680 
EIT” — sincvcrininisnendndicinsiedsependiansanaiinte 10,750 95.3 10,240 
RIL . diss scsteccsaltiilnsieiibiaeieeieiebiaiasinnaladiits 9,900 95.8 9,480 
CC 4,070 95.1 3,870 
SI ii asad nanan demiininlaintiienmiepadaeiniiinn > 9,580 97.7 9,360 
III “initicisdecpicn bedded ientainetneiaiediteniabiiioial 46,320 97.6 45,200 
SUIT _ <tesscisiesidansinsigstneisadiniidibenipeisteinibiibligenintiog 7,410 93.4 6,920 
sn Senne 4,450 97.3 4,330 
I ha ain iach cate eltiphinplnldaignions 7,560 94.2 7,120 
I rend ineiapeeciecninninliti spicesiiiaaii 2,080 92.3 1,920 


(Continued on page 80 





(Continued from page 77) 


Employment Taxable pay- 
Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail Sajes 
Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000, 
15,837 24,803 11,882 61,572 96,956 
2,940 2,431 1,042 6,608 11,635 
5,620 4,725 2,309 18,930 25,597 
6,552 3,499 1,262 24,021 27,924 
4,103 3,120 1,070 18,315 22,494 
6,244 3,518 1,317 18,167 23,270 
7,968 7,034 3,361 24,041 39,558 
13,901 14,413 5,781 51,158 71,359 
13,560 21,690 10,982 52,214 90,75) 
4,656 5,935 2,926 16,533 25,597 
21,452 46,734 24,028 82,610 131,085 
5,907 7,410 2;919 21,141 40,333 
1,871 1,151 395 8,804 9,308 
2,865 1,454 492 7,756 11,635 
899 1,731 598 4,891 6,205 
1,243 743 251 5,874 6,205 
3,559 1,059 344 7,315 10,083 
1,749 1,309 469 6,797 6,981 
4,191 4,683 1,936 17,825 24,045 
4,454 4,217 1,669 17,910 28,699 
1,519 1,377 488 5,281 8,532 
5,608 4,165 2,132 15,128 22,494 
29,873 62,627 32,650 110,732 185,380 
2,452 3,521 1,960 7,012 13,961 
2,195 1,030 372 8,260 8,532 
2,841 1,595 491 10,401 13,187 
367 onan ----(2) 909 2,327 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management 
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SERVING GALESBURG 
AND WESTERN ILLINOIS 


WGIL 


GALESBURG, ILLINOIS 


Here is one of the richest communities in_ the 








country—served only by WGIL. 

Population 247 866 
(including trading area) 

Families 70,688 

Radio Homes 63,348 

Retail Sales $60,502,000 


(trading area 40 miles radius) 

Industry 50 diversified industries 
Education—Knox College, University of Lllinois, six 
High Schools 
Galesburg is the center of a large agricultural com- 
munity with farms averaging 150 acres per farm. 
Galesburg is the largest division headquarters of the 
CB&Q Railroad, employing over 3,000 people, and 

on the main line of the Santa Fe. 
AND. .. WGIL reaches most of the radio homes 


from “sign on” to “sign off.””* 
Morn- After- 
ing noon Evening Total 
WGIL 38.2% 30.7% 29.5% 31.6% 
2nd (Chg). wees 15.7% 23.3% 24.5% 22.3% 


*Conlan Survey. 


E. J. HUBER, General Manager 
Representative: MC GEEHAN & O'MARA, INC. 











WE ARE IT AGAIN 
CHAMPAIGN-URBANA 


wWDWS 


@ 1948 CONLAN SAYS 42% FOR WDWS 
@ CLOSEST RIVAL ONLY 17.4% 

@ MEET THE PEOPLE 

@ 58880 IN CHAMPAIGN-URBANA 1948 

@ 19,000 MORE ATTEND UNIVERSITY OF ILL. 
@ 90,000 IN HOME COUNTY, CHAMPAIGN 
@ $5,401 PER FAMILY INCOME CHAMPAIGN 
@ $4,987 PER FAMILY INCOME URBANA 

@ $4,702 PER FAMILY INCOME COUNTY 


@ $120,000,000 SPENT IN RETAIL SALES AREA 
REPRESENTED BY 


ROBT. MEEKER AND ASSOCIATES 
521 FIFTH AVE. N.Y. - 333 N. MICHIGAN, CHICAGO 
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WMEBD Now Delivers 

















NEW! 


5000 Watt 
AM Facilities 


TWICE the nighttime coverage 
and 20% greater daytime cover- 
age... the result of WMBD’S 
new AM transmitting equipment 





and new transmitter location, 
plus increased power to 5000 
watts at night. 


BUT ... it takes more than technical facilities to maintain WMBD as the DOMINANT 
voice in the “Heart of Illinois.” It takes the largest staff of experienced radio people 
in Central Illinois .. . 


® Four veteran newsmen devoting their efforts exclusively to editing and presenting 
world and local news... 


© A full staff orchestra, plus 23 other program personalities presenting 14 hours of 
live talent entertainment every week ... 


© A total of 65 trained personnel working full-time to maintain the highest rating 
programs that have earned WMBD a larger share of the Peoria audience than all 
other Peoria stations combined. (See Hooper, Peoria, Illinois—Fall-Winter Report 
October 1947 through February 1948.) 


Call the Free & Peters representative for full in- 
formation and facts about WMBD and the Peoriarea 
market. 


CBS AFFILIATE 


we) 
2) 


~ 





_ 








20,000 Watt 
FM Facilities 


(The only Peoria FM Station) 


Tremendous listenership bonus for 
advertisers beyond the new AM 
coverage AT NO EXTRA COST. 
New FM equipment and 20,000 
watt power give WMBD listeners 
complete duplication of every AM 


broadcast. 


s 

sf 

HA 
ix 
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S Series 


Sketch of WMBD’s new transmitter and towers 


Peoria, Illinois 


9000 WATTS 
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ILLINOIS RADIO MARKET DATA BY COUNTIES (Continued from page 78) —w 


Employment Taxable pay- 










































———— 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’; 
i 4,260 90.4 3,850 770 760 210 2,274 5,429 City 
Putnam ------------------------- - 1,680 96.4 1,620 710 181 62 2.218 2307 Ander: 
Randolph -------- mali 3 8,67 94.5 : Bedfor 
: p . 0 4.5 8,190 3,186 4,979 2,415 11,308 17,065 Bloom 
Richland R 5,070 94.7 4,800 2,821 4,005 1,388 5,063 11,634 ingt¢ 
Rock Island dentithinactonie . 34,520 98.2 33,900 19,865 37,557 18,432 71,566 111,591 
St. Clair ere oe uo Mae 96.1 49,130 22,855 44,783 23,167 88,634 134,963 Conne 
i ville 
| anit _ 11,630 94.1 10,940 2,733 5,154 2,633 11,607 22,494 Elkha’ 
Sangamon --_---- —_— --. 34,930 97.3 33,970 17,878 30,483 13,373 65,373 133,412 = 
Schuyler iw . 3,490 96.6 3,370 1,252 a —_— 3,685 6,205 
Scott -. ‘ 7 2,630 94.3 2,480 675 476 139 3,413 3,878 
Shelby x 7,960 95.6 7,610 4,386 2,297 786 8,784 12,410 CL 
Stark —_. PaIEmA _ 2,840 97.2 2,760 1,716 535 189 5,311 5,429 Popu 
Stephenson haters = 12,760 97.6 12,450 8,997 7,367 3,381 26,185 38,007 —_ 
' e 
Tazewell : ee 97.8 17,540 7,587 8,186 3,541 25,279 45,763 Radic 
Union —__.. ae 5,100 93.3 4,760 1,570 2,207 735 6,237 10,083 Num 
Vermilion -..-- , 26,830 96.3 25,840 11,796 15,688 7,302 35,820 78,340 _— 
Wabash an _ 3,950 95.2 3,760 2,205 2,945 1,497 5,670 10,859 Privé 
Warren .- ; 6,980 96.8 6,760 4,364 2,740 1,074 14,818 18,616 x. 
shi - . usl 
Washington ____-_- - _. 4,920 93.3 4,590 2,615 1,220 484 7,166 6,981 Resic 
a --- 5,780 93.3 5,390 1,712 2,588 1,137 6,942 10,859 Non: 
White ------- ---- 5,970 94.0 5,610 2,685 2,716 1,090 10,923 12,289 ~~ 
Whiteside ‘ils , _ 13,400 97.5 13,070 9,178 7,862 3,718 24,208 37,231 Per | 
Will -.- peecaiied 31,580 98.2 30,950 18,577 24,287 13,358 44,641 106,264 Sale: 
Williamson — . ae ae 94.4 14,310 3,657 5,907 3,003 7,845 28,699 a... 
Winnebago ---.------- - 37,940 98.3 37,310 22,825 49,248 28,683 74,667 152,803 Drug 
Woodford 5,800 97.8 5,670 3,627 3,626 1,954 11,264 13,961 Gros 
; Tota 
Priv 
(1) Includes Brown & Schuyler Counties. (2) Inludes Gallatin & Hardin Counties. (3) Includes Johnson & Pope Counties. Priv 
” Fart 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” 
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Mutual Natoork OFFERS nona 
not 
NATIONAL a a, ut 
tacataTe Anta ; 
5000 WATTS ——- Y / 
1000 WATTS of NITE + OU CAN COVER / 
THE QUAd-Citi = 
Ada 
A 42 county market in Iowa, Illinois and Missouri with 239,960 H QU _ ities Alle 
radio homes with an annual retail sales of $552,882,000. Bart 
Ben 
KHMO is the only station in Hannibal . . . 120 miles LIKE AN ECLIPSE we 
from St. Louis ... an “independent” area, sales-wise, ine 
which includes a 42 county primary. KHMO com- Car! 
pletely blankets Hannibal, Mo. and Quincey, Ill. day a 
and nite. John Pearson Co. can give you the full details. Clay 
: Clin 
/ A ee Cra 
WQUA is powered and pro- os 
grammed for the QUAd-Cities! Bes 
Our interference-free day-and- De 
MUTUAL night signal blankets this four- Del 
P : nll Dut 
NETWORK city metropolitan market with a 
planned programming, of, by Fay 
* and for its more than 200,000 Flo 
. pr he “thee Fou 
; people. Spotlighting their in- Fra 
National tense local interest in sports Ful 
j (WQUA carried more than ik 
° Gri 
Representatives 200 play-by-play broadcasts in Gre 
John £. Pearson Co. its first year!), news, special Ha 
events and music against a Ha 
e background of Mutual pro- He: 
grams, we have won unprece- Hei 
WAYNE W. CRIBB dented recognition. 7 
General Manager Jac 
as 
aerg. ’ te o . ‘ . ae Jay 
. Phe QUAd-Cities*’ Station” — rerresenteo sy Tel 
i 
0 
5000 Watts (4) RADIO CENTER JT 44° s Kn 
1000 Watts (n Ko 
I T n La 
MOLINE. ILL. RADIO SALES “ 
FULL TIME » MUTUAL BRUFF W. OLIN, Pres., Gen. Mgr So 
Fu 
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78) = | Fre- Net- | Fre- Net- 
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City quency Power work | City quency Power work 
INDIANA | Hammond WJOB 1230 250 Marion WBAT 1600 500-D 
| Indian- Michigan 
_ | apolis WFBM 1260 5,000 CBS City WIMS 1420 1,000-D 
Sales AM STATIONS ) Fre- Net- | WIBC 1070 5,000 MBS | Muncie WLBC 1340 250 CBS-KBS 
1,000’s ink. Net- City quency Power work WIRE 1430 5,000 NBC | Richmond WKBV 1490 250 MBS 
Sas City quency Power work Evansville WEOA 1400 250 CBS | WISH 1310 5,000-LS ABC | South Bend WHOT 1490 250 ABC 
’ anderson WCBC 1470 1,000-D WGBF 1280 5,000-LS NBC 1,000-N WJVA 1580 250-D 
2,327 .WHBU 1240 250 ABC-KBS 1,000-N (mp)WXLW 1590 1,000-D WSBT 960 5,000 CBS 
17,065 pettord WBIW 1340 250 B34 —. iP | Kokomo *WIOU 1350 1,000 Tell City WTCJ 1230 250 KBS 
11,634 ington WSUA 1010 1,000-D 1/000-N | WKMO 1400 250 CBS-KBS | Terre 
, WTOM 1490 100 KBS | Ft. Wayne WANE 1450 250 | Jasper *WITZ 990 1,000-D | Haute WBOW 1230 250 NBC 
11,591 aw | WFTW 1090 1.000-D KBS | Lafayette WBAA 920 5,000-LS WTHI 1480 1,000 ABC 
34,963 Conners- WGL 1250 1,000 NBC 1,000-N Vincennes WAOV 1450 250 MBS 
ville *WCNB 1580 250-D WKJG 1380 5,000 MBS WASK 1450 250 MBS | ——— 
22,494 Elkhart WTRC 1340 250 NBC-KBS ! WOWO 1190 10,000 ABC | La Porte *WLOI 1540 250-D * Construction Permit. 
33,412 wae = epee. RIT CRE EO. —_—_———_— - ass ea ; ; 
6,205 MARKET INDICATORS FOR INDIANA INDIANA RADIO MARKETS BY CITIES 
3,878 c te —— ne os “ aaee pavers 
: TAS 7 J T RE y | sity County amilies Radio 1948 amilies Ava e 
12,410 CLASSIFICATIONS FIGURES YR. FIGURES YR. | Anderson __--__-_. Madison _. 15 020 97.9 14 700 Con 
5,429 Population (1947 Estimates) -_ 3,835,000 47 3,427,796  °40 | Bedford ----------- Lawrence 4 420 95.2 4 210 
ON EE ee 1,139,700 "48 1,048,000 "46 Bloomington __.._.._Monroe - 7 300 94.9 6 930 Con 
38,007 ee Oe PEED i ec omccmoe 96.5 "48 93.4 "46 | Columbus __-------- Bartholomew 4 330 97.5 4 220 
45,763 aeiie Famies ................ 1,099,800 °48 979,000 °46 | Connersville -__--- Fayette -_---- 4 480 96.9 4 340 
10,083 Number of Business Concerns (1 59,202 746 58,476 ’39 | Crawfordsville _...Montgomery 4 110 96.8 3 980 
; Domestic Urban Electric | East Chicago -.----Lake --....--- 15 920 97.4 15 510 
18,340 Consumers ----_-----~-...- 851,000 46 684,000 °39 | Elkhart -._...----- Elkhart —_-- 11 860 98.3 11 660 Con 
10,859 Private & Commercial Passenger QS eee Madison ----- 3 870 96.9 3 750 
18,616 Auto Registrations -_~-_____ 894,058 46 822,942 °39 | Evansville _- .Venderburgh 33 580 95.6 32 110 Con 
’ Business. Telephones ________-- 209,800 °46 124,600 °39 | Fort Wayne eS 39 920 98.6 39 370 Con - Hooper 
6,981 Residential Telephones -____~- 657,500 °46 268,500 °39 | Frankfort - a 4 870 97.7 4 760 
10,859 Nonagricultural Employment (2) 938,000 46 773,000 °39 | Gary -_.- tee 3... 36 340 97.0 35 250 
2,299 Total Income Payments to | Goshen -------- Elkhart -__- 4 170 97.8 4 080 
: Individuals -----___-~----_- $4,936,000,000  °47 1,688,000,000 °39 | Hammond _- Pee oo scace 22 250 98.7 21 960 
37,231 Per Capita Income Payments __ $ 1,287 47 495 °’39 | Huntington - Huntington -- 4 870 97.7 4 760 
16,264 Sales of U. S. Savings Bonds | Indianapolis -....-Marion __..-....135 760 97.4 132 230 Con - Hooper 
nytt. wee ed ng $ 118,713,000 46 23,554,000 °41 | Kokomo -___------Howard —_-- 11 590 97.3 11 280 Con 
a fo eee $2,882,000,000 °46 961,000,000 39 | La Fayette - _.. Tippecanoe 9 840 97.4 9 580 Con 
2,803 Drug Store Sales --_--____..-- $ 107,199,000 46 43,824,000 °39 | La Porte La Porte _- 5 620 98.8 5 550 
3,961 Gross Postal Receipts (4) — $ 24,914,000 46 16,091,000 °*39 | Logansport - =. ae 7 440 97.8 7 280 
Total Private Construction _--- $ 256,500,000 46 82,000,000 39 | Marion ........-...Grant ~... 9 720 97.4 9 470 Con 
Private Residential Building -- $ 62,500,000 46 38,700,000 °39 | michigan City La Porte 7 880 98.6 7770 Con 
Private Nonresidential Building $ 156,500,000 ’46 19,800,000 ’39 | Mishawaka -__.----St. Joseph 9 630 97.5 9 390 
- Farm Construction --_-___-__- $ 11,500,000 46 7,800,000 °39 | Muncie —_----_----- Delaware - 17 760 97.3 17 280 Con 
aa, : New Albany -_----Floyd ------ 9 130 95.6 8 730 
Bras | New Castle -_------ Henry 5 770 97.9 5 650 
— ice re Senens pee poe ae Seen sons, domestics employed in private | pery _ ee ee 4 480 97.8 4 380 
se, ance and real estate I ; 7 AD Badly: ested es 
} companies, railroads, amusements and nnn hn a = = Richmond -_.------Wayne ---- 12 330 97.9 12 070 Con 
ay - —— services. (2) In- series of Ronn. ge Mo Bae og May Shelbyville - .Shelby 4 070 96.1 3 910 
cludes all wage and salaried workers i 3 - 33 2 0% = . 
4 nonagricultural establishments. Does 1941. (4) Revenues from money-order | net wa a pei —y 7 a ye leaatas 
| not include proprietors of unincorpo- business, postal savings and certain | Terre Haute -- ---Vigo - 23 780 95.3 22 660 Con 
} rated businesses, self-employed per- miscellaneous items not included. | Vineennes - _...Knox 6 440 95.3 6 140 Con 
j ; a> ‘ 
INDIANA RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s_ 1944, 1,000’s_——-1947, 1,000’s 
Adams . codes 6,290 96.7 6,080 2,977 3,265 1,537 12,643 373 
Allen -.- sesseccee F _ 50,950 98.3 50,100 35,456 50,289 29,403 121,923 178,860 
Bartholomew ai . 9,150 96.2 8,800 5,188 6,933 3,333 19,962 26,455 
Benton __ . a 3,680 97.6 3,590 1,813 753 292 5,661 9,295 
Blackford - einige Saal 4,810 97.1 4,670 1,332 2,815 1,288 4,077 8,938 
Boone ____- ‘ : 7,940 97.2 7,720 4,912 2,515 1,091 10,195 17,160 
Brown ances al - 1,560 90.4 1,410 238 64 16 564 1,430 
Carroll Ne 5,030 96.2 4,840 3,138 1,119 403 7,781 10,009 
Cass pebdiet ene ie 12,070 97.3 11,750 6,165 6,425 2,933 19,247 32,175 
Clark - : e 10,930 92.8 10,140 4,113 2,898 1,327 11,940 22,881 
Clay ....- biesocee eae © 8,720 94.4 8,230 3,388 2,995 1,358 10,698 13,228 
ERE SLT _ 10,190 97.1 9,890 5,778 3,932 1,666 13,257 23,952 
a 2,970 90.9 2,700 511 420 140 2,337 2,503 
ae 8,170 94.0 7,680 2,805 2,967 1,015 9,351 16,446 
Dearborn _______. ROR R EGE 7,690 95.3 7,330 2,485 6,160 3,308 10,357 14,657 
Decatur _ s ra s 6,210 93.7 5,820 2,647 1,625 576 7,538 11,798 
N' 3 _* ae aes cs 8,540 97.0 8.280 3,019 3,591 1,684 10,712 18,233 
N Delaware _______ 26,150 97.6 25,530 11,096 22,967 12,860 44,307 74,718 
Dubois - a - 6,520 93.3 6,080 3,173 3,841 1,502 8,757 12,512 
Elkhart - x _ 24,670 97.2 23,990 14,767 20,240 10,951 42,244 70,786 
Fayette ; 6,740 96.6 6,510 3,100 6,578 3,810 11,304 17,160 
Floyd _- Ze ae _ 12,030 95.2 11,450 6,007 6,570 2,868 13,568 28,958 
Fountain Cate 6,140 96.1 5,900 2,648 2,402 999 7,478 12,154 
Franklin wis eeacoeiehes 4,390 93.8 4,120 948 650 211 4,962 6,435 
Eee Poe 4,890 96.9 4,740 2,930 1,427 522 7,138 11,083 
Gibson Linke Uiiemdicmaiataciingecke— an 94.8 9,040 4,557 4,120 2,095 13,636 16,444 
Grant sii Mehatnsdages shepchetllbaaans _.. 18,820 97.6 18,360 8,532 12,841 5,971 25,878 46,118 
sae oa 93.8 10,160 2,656 1,971 632 10,006 16,444 
Hamilton _____- ae 96.9 8,220 4,396 4,712 2,001 10,621 18,590 
Hancock Ra SREY: ; 6,200 96.5 5,980 3,176 1,622 635 8,510 12,512 
Harrison PE SNE 5,140 92.0 4,730 2,455 802 301 4,863 6,077 
i ee 96.6 6,530 3,202 809 262 8,581 11,440 
as St BEEN 13,790 97.7 13,470 6,002 6,811 3,500 16,049 29,315 
Howard es EE cakieeie ne 97.4 16,200 6,947 12,158 5,757 16,148 40,755 
OS eee _. 10,090 97.4 9,830 5,226 5,973 2,883 11,665 25,382 
Jackson - en ECG SEITE 94.6 7,990 2,722 3,759 1,402 12,064 27,171 
Jasper ___ aw couse ataaha 4,580 96.5 4,420 1,577 802 298 7,600 11,083 
«| ae Silahancenctn sekgriors 7,670 96.7 7,420 3,109 5,976 2,862 10,294 16,446 
Jefferson _ were taaeas 5,760 93.4 5,380 1,820 2,123 748 8,007 13,585 
Jennings SIRE BAI SE 3,570 92.4 3,300 997 2,249 1,032 4,003 5,720 
Johnson RIA TS 7,530 95.6 7,200 2,855 3,746 1,448 10,860 20,020 
Knox coe wnayes —— 94.9 13,420 5,124 7,499 3,570 18,289 33,248 
Kosciusko ____-- ee | 96.7 9,820 6,055 3,800 1,751 14,567 25,382 
ee 4,380 96.6 4,230 2,160 708 230 4,832 8,222 
(Continued on page 84) 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.’ 
Further reproduction unlicensed. 
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FM STATIONS Michigan ae 
Satin City ae — 


Call cy nel er 


City Letters (Mc) (No.) (Kw) Ha m mo d 7 A A KX. 
Anderson WREA 98.7 24—=Cié«i-’ n Jf 
Bloom- A La sot rs 

ington WFIU 90.9 215 45 ‘ay 

WSUA-FM 103.7 279 12 
Columbus WCSI 93.7 229 «71 
Conners- 

ville WCNB-FM 100.3 262 17.7 
Corydon WIOC 92.1 221 0.750 
Crawfords- 

ville WFMU 102.9 275 14 
Elkhart WTRC-FM 100.7 264 21.6 
Evansville WMLL 94.5 233 420 


WIKY-FM 104.1 281 19 PULA FULTON 
Ft.Wayne WOWO-FM 96.1 241 16.5 JASPER ons 


% 
wera est , INDIANA 
WGL-FM 105.3 287 18 fe} 
WKJG-FM 106.1 291 24 4 
Hammond WJIZ 92.3 222 20 


















STARKE 

























































































































































Goshen 95.1 236 20 cass |% 
Indian- % 
apolis WXLW-FM 94.7 234 20 7 
WMHC 97.1 246 52 
WVNA 93.1 226 13 BENTON 
WIBC-FM 95.5 238 20 
WISH-FM 96.3 242 20 
WIRE-FM 92.3 222 36 C HOWARD 
WFBM-FM 97.9 250 35 WARREN 
Kokomo WKMO-FM 99.9 260 31 
Lafayette WFAM 95.1 236 12 TIPTON 
Marion WMRI 106.9 295 4.2 J Ls OLINTON 
Muncie WMUN 104.1 281 8.6 Ye) 
New Castle WCTW 103.1 276 0.34 ct %, 4 
Shelbyville WSRK 101.3 267 5 t ty | 
South Bend WSBF 101.3. 267 «20 A %, 
Terre LZ e BOONE ©> 
2 ° © 
Haute WTHI-FM 99.9 260 20 & Ay 
WBOW-FM 101.1 266 20 % 
Wabash WCUA 97.5 248 31 +l, 
Wash'ngt’n WFML 106.5 293 14 Y% 
Warsaw WRSW 107.3 297 PARKE % MARI 
a % 
& % 
. : di IS 
TV STATIONS o n na po | 
City and Call Channet oO SHELBY) 
Status Applicant Letters No. % |RUSH Connersville 
Bloomington 10 (e) coevevoeae 
CP Sarkes & Mary (WTTV) 10 
Tarzian 
Evansville 2, 11 
A Trans-Amer. TV Corp 11 +o 
Fort Wayne 2, 4, 7, 9 raul e 
A Northeastern Ind 4 
Bestg. Co. GREENE 
A Farnsworth Tele. & Radio 4 
Corp. om 
JACKSON 
indianapolis 3, 6, 8, 12 “4 4 Peg, 
CP Wm. H. Block (WUTV) 3 
Co. COP 
A-H Crosley Bestg. Co 12 Org 
A-H Indiana Bestg. Corp 12 
A-H Indianapolis Bestg. Inc 8 WABHING - 
A-H Universal Bestg. Co. 8 





CP WFBM Inc. (WFBM-TV) 


South Bend 13 
A South Bend Tribune 








See page 3 for kev to map 
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OM The Bal 


INDIANAPOLIS. 





One thing makes\ohe station STAND OUT! 


\ 


é 
* 
& 


Your sales story in Indianapolis soon’ mushrooms 
out into many other media... all part of the “regular 
follow-through” that goes with every WISH program. 
For example—see the flood of extra publicity given 
to Sterling Brewers, Evansville, Indiana, in sponsor- 2 
ing the Indianapolis Baseball broadcasts. It shows i 
the WISH idea of... 
% 
& 
* 














== = Newspaper 





Per, Ad 
So, oe ‘ cS vertising 
Can Naf Baseball ~ Cy —— 
Program Ad | \y b3t 
= Wspaper 
Vertising 


Store 
Displays 





Vadia napolis 


GEO. HIGGINS, GENERAL MANAGER 


CAPITOL BROADCASTING COMPANY 
TP FREE & PETERS, Ine. 


j Excusswe National Representatrves 
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INDIANA RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 1948 Radio 

County Families Radio Families 
SS ene 91,900 97.8 89,920 
La Porte . siettahiendeiahiaiadidiidasamaall 19,640 98.0 19,250 
DD cneumennumenincmnant . - 10,750 94.1 10,120 
RTA EEE . 30,150 97.9 29,510 
i ES annie 160,070 97.5 156,100 
Marshall asaliatacteieataebeialilanidhdaiea 8,640 96.6 8,350 
cee aid 2,390 92.5 2,210 
Miami LER ES DS AT 9,310 97.2 ,050 
Monroe ininiadiavengiainante ‘ ea 12,160 94.2 11,460 
Montgomery ------ ion ‘ 9,700 96.6 9,370 
at aed aed 6,770 94.2 ,380 
iE ERE ET SIT ARN SOME: 3,480 96.6 3,360 
SINT sibkeiesichiininithoanaenditniot ‘ 7,660 96.9 7,420 
aa ouin , spepiat 1,290 93.8 1,210 
Orange ‘ TEES is. 5,200 93.7 4,870 
Owen .----. ‘ ; 3,800 92.1 3,500 
Parke enna e 5,680 94.4 5,360 
Perry ; aati 4,980 $1.6 4,560 
 --_=- ‘ oa 5,630 92.4 5,200 
Porter - sesditasiotiel ; 9,100 97.7 8,890 
IT sis iets tsiciainltdsta * 6,680 92.8 6,200 
Pulaski - . 3,680 94.8 3,490 
Putnam ala 6,780 95.9 6,500 
Randolph 9,350 96.7 9,040 
Ripley Se ‘ 5,550 93.5 5,190 
Rush ‘ 6,370 96.4 6,140 
St. Joseph - 53,500 97.7 52,290 
Scott s 2,890 94.1 2,720 
Shelby = ‘ Siicteain 9,460 95.8 9,060 
OS ae WRAL 4,680 92.3 4,320 
Starke -- = a 4,070 94.3 3,840 
Steuben . 4,910 96.3 4,730 
Sullivan 8,900 94.2 8,380 
Switzerland : 2,330 93.6 2,180 
Tippecanoe -- RES a, 97.5 16,840 
Tipton nclianiecisiabniasaniiia an 5,360 97.2 5,210 
Union 2,010 96.5 1,940 
Vanderburgh -- ms . 43,550 95.8 41,720 
Vermillion —.._-- vai e 7,750 95.5 7,400 
Vigo = Ra ee 95.3 34,990 
Wabash Ss scoslibliieaancesa 9,060 97.1 8,800 
Warren titel ‘ 2,680 95.9 2,570 
Warrick connie eecilinitieilteaaaat send 5,970 93.3 5,570 
Washington —_ 2 4,930 92.5 4,560 
Wayne ‘ ia 19,630 97.8 19,190 
Wells ae in S 6,590 97.0 6,390 
White intent ceeiatateis 7 ss > 6,020 96.3 5,800 
See sicccctdenbininstis 5,780 96.9 5,600 
Sources: 


Further reproduction unlicensed. 


(Continued from page 81) 


Employment Taxable pay- 
Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
37,588 112,792 61,546 107,369 331,482 
10,835 18,740 9,431 39,822 67,568 
,180 4,239 1,579 11,376 21,450 
14,781 13,631 9,526 36,901 83,298 
5,719 180,283 95,692 417,676 616,892 
4,221 3,155 1,396 15,080 20.020 
49 1,019 377 ,095 5,720 
4,913 4,289 1,818 14,433 24,310 
4,805 6,495 ,529 5,63 1,460 
4,905 4,091 1,934 14,949 23,952 
2, 1,815 726 5,756 14,657 
1,850 938 332 4,860 8,222 
2,752 2,899 1,236 8,178 17,160 
624 211 5 1,671 2'145 
549 1,520 427 4,899 9,653 
1,170 75. 234 2,288 5,720 
2,541 907 279 4,612 8,222 
85 3,469 1,585 6,858 7,150 
1,315 687 232 5,012 6,793 
4,458 3,818 1,766 10,227 25,382 
2,689 1,710 694 8,603 10,367 
1,556 707 250 6,224 7,508 
2,793 1,375 460 8,903 10,011 
5,227 4,602 2,116 12,355 21,450 
3,145 1,932 833 9,776 10,010 
3,316 1,878 828 10,032 12,870 
25,812 58,729 36,928 94,598 200,937 
515 1,292 457 2,692 6,077 
3,649 3,909 1,610 11,209 20,020 
1,889 740 244 3,502 5,720 
1,334 820 276 5,174 11,083 
2,019 1,074 395 5,879 10,367 
3,449 1,375 488 6,062 11,440 
1,110 167 41 2,551 2,503 
10,194 14,679 7,392 34,641 60,775 
2,505 1,971 803 7,766 10,010 
556 416 134 3,412 3,218 
21,533 41,472 21,817 120,414 161,902 
1,904 1,109 380 4,072 1£,015 
14,854 26,582 13,004 57,648 99,028 
4,669 6,105 2,526 9,085 18,590 
676 269 79 2,397 2,860 
2,183 1,521 783 7,325 8,938 
1,259 1,259 439 6,124 6,793 
10,249 18,017 8,910 35,370 54,698 
2,642 1,620 707 8,094 20,378 
2,693 1,933 733 6,373 12,154 
3,493 2,073 865 8,191 12,512 


Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 








A MUST 


in Terre Haute, Indiana 


WI 
and 


W THI-FM 


(Duplicate Programming) 








ABC 
Affiliate 


1000 watts AM 
6 kc (E.R.P.) FM 


Free & Peters, National Representatives 








LAKE 


COUNTY 
and 


SOUTHERN COOK 
COUNTY 
Where 

half-a-million 
live and work 


in THE WORLD'S GREATEST 
INDUSTRIAL REGION 


EAST CHICAGO 
WHITING 
SOUTH CHICAGO 






Z 


HAMMOND 
GARY 
CHICAGO HEIGHTS 


Covered by the only Station 


that can give local service! 
HAMMOND 


WJOB INDIANA 


Rep. Jos. Hershey McGillvra, Inc. 
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@ This chapter of Broadcasting’s “best seller” should make in- 
teresting reading to accounts and agencies with consumer items 
to radio-advertise. 

Indianapolis is the center for retail and wholesale buying for 
all of central Indiana. Retail consumers in the ‘Indianapolis 
market” are about twice the urban population. Almost half the 

population of Indiana lives within the primary (and BMB) area 

consistently covered by WFBM. 
In choosing a radio station to reach this market you'll want to 
double check these points: Popularity, coverage, acceptance, per- 
formance, promotion and merchandising. 
On all these points, conclusive evidence is on file to prove to 


you that “WFBM is first in Indiana—any way you look at it!” 


Alphabetically your 
WEBM (cas) am, FM and TV 


Represented Nationally by The Katz Agency 
Associated with: WFDF Flint —WOOD Grand Rapids —WEOA Evansville 
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FM STATIONS TV STATIONS 
IOWA 
Fre- City and Calls Channe! 
quen- Chan- Pow- Status Applicant Letters No 
AM STATIONS Fre- Net- cl AiO 
City quency Power work City Letters (Mc) (No.) (Kw) Ames 4 
Fre- Net- 
City quency Power work Fort Dodge KVFD 1400 250 MBS | Ames WOI-FM 91.3 217 ~8.3 CP Iowa State (WOI-TV) 4 
liad KASE 1490 1,000-D Fort ; Atlantic KCON 106.5 293 —. Cedar Rapids 7 
ne ; Madison *KXGI 1360 500-D Burlington KBUR-FM 92.9 225 20 . 
, 6 = 5.600-D Iowa City **WSUI 910 5,000 Cedar A Gazette Co. : 
oe EPGQ 1809 35-D *KXIC 800 1,000-D ‘ Davenport 2, 4, 5, 9 (see also Mo- 
Burlington KBUR 1490 250 ABC - Rapids KCRE 906.9 25 316 wes 
Keokuk KOKX 1310 250- ; 
nam eoku 0 Clinton KROS-FM 96.1 241 14 line-Rock Island, Ill.) 
Rapids KCRG 1600 5,000 MBS | Marshall- a 
*KCRI 1450 250 town KFJB 1230 250 MBS CP Central Bestg. (WOC-TV) 5 
Mason City KGLO 1300 5,000 CBS Bluffs KFMX 96.1 241 370 
WMT 600 5,000 CBS Co. 
— *KSMN 1010 1,000-D Creston KSIB-FM 107.3 297 9.4 
City *KCHA 1580 250-D KICM 1490 250 MBS Davenport WOC-FM 103.7 279 47 A Davenport Bestg. Co. 2 
Clinton KROS 1300 250 MBs | Muscatine KWPC 860  250-D Des Moines KUMB 92.3. 222) __ Des Moines 2, 5, 9, 12 
Council Ottumwa KBIZ 1240 250 MBS KCBC-FM 94.1 231 260 
Bluffs KSWI 1560 500-D Shenandoah KFNF 920 1,000-LS KSO-FM 97.3 247 240 A-H Central Bestg. Co. 12 
Creston KSIB 1520 1,000-D KBS as _ KIOA-FM 98.5 253 40 A-H Cowles Bestg. Co. 9 
Davenport KSTT 750 250-D MBS -KU WHO-FM 100.3 262 510 A-H Independent Bestg. Co. 5 
WOC 1420 5,000 NBC KMA 960 5,000 ABC- : 
' one KRNT-FM 104.5 283 160 am ue ; 
Decorah  KDEC 1240 250SH MBS urphy Bestg. Co. . 
**KWLC 1240 250-D SH Sioux City *KCOM 620 1,000 ae ee ee ee A-H Tri-State Meredith Bestg. 
Des Moines KCBC 1390 1,000 MBS KSCJ 1360 5,000 CBS a co oe 
KIOA 940 10,000-LS KTRI 1470 5,000 MBS | Fort DodgeKFMY 102.7 274 7 Co. 
5,000-N Spencer KICD 1240 250 MBS Iowa City KSUI 91.7 219 16.5 Iowa City lic 
KRNT 1350 5,000 ABC | Storm Lake KCOB 990 250-D Keokuk KOKX-FM 102.7 274 3 A __ State U. of Iowa 11 
SO 1400 5.000 cBEs | Waterloo KAYX 1000 1.000-D MasonCity KGLO-FM 101.1 266 260 a 
*KWIM 740 250-D awwe i a Muscatine KWPC-FM 99.7 259 9.1 Pa en aE ae 
KWDM 1150 1,000 KEL 1500 90.000 =ABC | on nan- 
ae ec : ; 
WHO 1040 50,000 NBC | ——— doah KFNF-FM 103.3 277 62 ety: CP indicotes consteuction perm 
Dubuque KDTH 1370 1,000 MBS * Construction Permit. Sioux City KSCJ-FM 94.9 235 280 O special .temporary authority; A 
WKBB 1490 250 ABC ** Non-Commercial Station Waterloo KXEL-FM 105.7 289 540 means applicant; H indicates hearing 
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WMT Gives You 
Balanced Coverage 


in Eastern lowa— 


land of the tall corn the smokestacks 


It’s not bragging — 


it’s statistics: 


OWA’S tremendous agricultural income 


e lIowa’s soil produces more wealth each year than all 
the gold mines in the world 
Iowa’s literacy rating of 99.2% ranks first in the nation 
Iowa’s per Capita wealth is the highest in the U. S. A. 
Iowa has 25% of the Grade A land in the U.S. A. 
WMT has greater population coverage within its 2.5 
MV line than any other station in Iowa 
; : as ‘ e © WMT’s News Center serves WMTland with more. than 
farm income. From fountain pen manu 0 Giisespendinnte Vapenahads tan aemeabes Oy MP 
and INS news services 
e WMT’s Farm Department serves listeners with farm | 
programs and special events that attract more than 
40,000 visitors annually 


(over 2 billion dollars last year) is widely 


known. What isn’t so widely known is this: 


Iowa’s industrial income nearly equals her 


facturing to honey processing, from 
buttons to black powder, Iowa’s factories 
run up production records to add another 


iwo billion dollars to annual income. -_ 


When you want to tap a truly prosperous, 
well-balanced market, remember W MTland, 
where loyal listeners in town and country 
tune regularly to 600 kilocycles. Ask the 
Katz man for full details about WMT, 


Eastern Iowa’s exclusive CBS outlet. 





600 KC., 5000 WATTS CEDAR RAPIDS DAY AND NIGHT 
Basic Columbia Network 
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IOWA RADIO MARKETS BY CITIES | MARKET INDICATORS FOR IOWA 








1948 Total Per Cent 1948 Radio Surveys CLASSI JRE F IRFS 
City County Families Radio 1948 Families Available ASSEPICATIONS FIGURES YR. FIGURES Yp. 
omen - _Story _ 3 780 99.2 3 750 Population (1947 Estimates) __ 2,591,000 °47 2,538,268 49 
eee ' 
Boone . _.Boone 3 710 97.6 3 620 ee eee ——e 6S 682,200 "46 
Par See eee ok 97.1 °48 94.5 46 
Burlington -.......Des Moines 8 200 96.5 7910 Con ° ens sa 
Pe IN oo came 742,500 °48 644,700 46 
Cedar Rapids --Linn 19 300 97.9 18 890 Con Number of Business Concerns (1) 46,330 46 47,833 39 
Clinton ....Clinton 7 790 97.9 7 630 Con Domestic Urban Electric 
Council Bluffs ....Pottawattamie 12 200 96.6 11 780 RUIN © eiktirericmecnenaninne 543,000 7°46 436,000 39 
Jeiw ») H » 
Creston ..Union 2 590 96.1 2 490 Con Private & Commercial I assenger 
Auto Registrations ________-_ 623,405 °46 5 ,’ 
Davenport --Scott 19 970 97.9 19 550 Con - Hooper e : s spied ‘ 671,858 39 
Business Telephones __----__~_-~ 135,000 °46 82,400 39 
Decorah -...-........Winneshiek 1 650 97.0 1 600 Con ° P re . 
; : : . Residential Telephones _______ 545,400 16 196,800  °39 
Des M Re vi ._.Polk 48 640 97.9 7 620 . -H > y . Py . 6 242 
€ oine } 7 47 620 Con - Hoope: Nonagricultural Employment (2) 149,000 46 406,000  °39 
Dubuque _..Dubuque 12 010 97.4 11 700 Con Total Income Payments to 
Fort Dodge ___..-..Webster 6 760 97.3 6 580 Con Individuals __.-__------.--- $2,963,000,000  °47 1,185,000,000 °39 
» ” . > = 947 
Fort Madison - Lee 3 830 97.1 3 720 Per Capita Income Payments -- $ 1144 °47 468 "39 
: Sales of U. S. Savings Bonds 
Iowa City . Johnson 5 400 98.0 5 290 — : 
(Series E) (3) ------------- $ 123,553,000 46 17,133,000 41 
Keokuk . .-.Lee 4 730 95.3 4510 Cor . es « ’ = 
2 . ; , ” Bank Deposits ----_-----.___- $2,216,000,000 46 673,000,000 °39 
Marshalltown Marshall 5 810 97.6 5 670 Con Drug Store Sales _____- 5 $ 72,445,000 "46 28.873.000 39 
Mason City Cerro Gordo 7 560 97.4 7 360 Con Gross Postal Receipts (4) — $ 18,020,000 °46 12,650,000 39 
Muscatine Muscatine 5 910 96.4 5 700 Con Total Private Construction ___- $ 120,000,000 "46 64,200,000 "39 
aes r ‘ on ot és ERAT E 
iain Sienei 3 140 97.5 3 060 Private Residential Building $ 37,700,000 46 23,700,000 39 
Private Nonresidential Building $ 38,500,000 °46 12,7 “ 
Oskaloosa --------.Mahaska 3 560 96.6 3 440 a ; : . ape Tee 
Farm Construction ____----~_- $ 25,300,000 °46 16,500,000 39 
Ottumwa ...Wapello 9 670 97.0 9 380 Con . 
Shenandoah _Page 3 650 96.2 3510 Con (1) Not included are banks, financial rated businesses, self-employed per- 
enterprises, insurance and real estate pees —— —_ in private 
Sioux City Woodbury 23 850 97.0 23 130 Con companies, railroads, amusements and sagan vessel employes and public 
many small one-man services. (2) In- bs ee Se _ 
Spencer tine 2 050 99.0 2 030 Con cludes all wage and salaried workers in j94)" (4) Revenues from money-order : 
nonagricultural establishments. Does  buysiness, postal savings and certain ‘ 
Waterloo - _Black Hawk 15 280 98.3 15 020 Con not include proprietors of unincorpo- miscellaneous items not included. The 
IOWA RADIO MARKET DATA BY COUNTIES Rit 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s | 
Adair 4,240 96.7 4,100 2,397 704 223 1,842 8,523 mun 
Adams ; 3,120 97.1 3,030 1,837 428 122 4,324 5,687 reac 
Allamakee 4,740 95.6 4,530 2,657 912 292 8,134 12,488 pow 
Appanoose 7,540 94.6 7,130 3,184 2,014 746 8,134 15,132 T 
Audubon 3,750 97.1 3,640 2,171 732 246 5,120 8,575 
Benton 7,100 97.3 6,910 4,772 1,486 464 11,968 18,054 that 
Black Hawk -- 24,000 98.1 23,550 16,166 25,938 12,382 33,046 107,622 whic 
Boone 8,610 97.6 8,400 5,173 2,399 919 12,094 24,159 Nec 
Bremer 5,420 96.9 5,250 3,442 1,974 733 12,636 16,923 
Buchanan 5,930 96.6 5,730 3,506 1,357 447 7,939 13,740 thre 
Buena Vista - 6,200 98.4 6,100 3,840 2,009 694 14,109 20,471 “kn 
Butler ; 5,540 96.9 5,370 3,129 945 294 8,631 12,245 
Calhoun 5,690 97.9 5,570 2,733 1,467 707 9,406 14,697 ¥ 
Carroll , 6,450 98.1 6,330 4,729 1,998 745 15,919 21,463 
Cass 6,010 97.0 5,830 4,097 1,718 592 10,854 19,446 
Cedar . 5,430 96.9 5,260 3,519 907 289 9,639 14,122 
Cerro Gords 12,630 97.5 12,310 7,086 8,796 3,954 21,355 53,811 
Cherokee ; 5,270 97.9 5,160 2,972 1,439 521 12,085 15,967 
Chickasaw . 4,510 96.5 4,350 2,051 883 241 6,559 10,887 
Clarke - ‘ ; 3,220 95.3 3,070 1,805 528 139 2,579 6,140 
Clay - . . . 5,470 98.4 5,380 3,279 1,973 798 10,875 21,584 
Clayton - : 7,500 96.1 7,210 3,737 1,523 401 10,645 14,749 
Clinton - 13,600 97.6 13,280 8,763 9,790 4,507 24,663 43,709 
Crawford ‘ 6,090 97.0 5,910 3,215 1,145 323 9,687 14,611 
Dallas ‘ 8,080 97.4 7,870 5,140 2,404 970 11,977 20,419 
Davis ‘ 3,470 93.9 3,260 2,269 553 152 2,036 5,426 : 
(Continued on page 90) ) x 
o* 
_ i = 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” = 
Further reproduction unlicensed. 
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IOWA RADIO MARKET DATA BY COUNTIES (Continued from page 88) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sale, 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’, 
SEE ecen stnee caenwsoecsewes 4,270 94.8 4,050 1,788 823 264 3,040 8,0ls 
POND enasesssusencnamensdassane 5,440 96.9 5,270 2,487 889 259 6,359 12,108 
Des Moines -.....---~....-...------ 11,400 96.4 10,990 8,797 8,577 3,856 22,729 39,638 
BOGMEINSER 3 aeeewewcecceccesscecsecso 3,770 97.9 3,690 1,945 1,001 294 4,183 11,184 
eR ee 16,970 97.2 16,490 10,914 15,418 7,361 36,804 66,913 
DEGR  caccenesmenennsnenessnneoan 3,950 96.7 3,820 2,396 1,487 570 7,179 13,848 
ES ee =e 8,520 96.9 8,260 4,837 2,234 813 10,729 23,306 
IS ieiet lcinenclsteiieiliubininadherinepeintpannarainine 6,110 97.5 5,960 3,531 3,353 1,232 10,173 16,783 
CC whibietandidds 5,020 97.4 4,890 2,344 1,115 375 6,345 13,20) 
rei 4,410 96.6 4,260 2,197 599 187 5,391 7,008 
IIE > sesti ins iictaiicinihidechinsieteetntnnitinbiaatinindinaitilien 5,140 97.7 5,020 3,241 1,138 362 9,212 12,438 
I sas catia cise dinisabtenithapnapeiiinapaiiad 4,430 98.6 4,370 2,498 725 252 7,342 10,697 
- nginntementiniemmmemensts 5,320 96.6 5,140 3,836 883 252 7,443 10,14) 
ee 6,080 98.0 5,960 3,797 2,175 835 11,046 16,80) 
ae ee 4,470 98.0 4,380 2,472 784 248 7,146 11,513 
INT: esctsidaunieaidipinumiangigioassiaied ‘ 7,000 97.7 6,840 5,403 2,019 733 12,821 23,062 
a aN 6,620 95.0 6,290 3,489 1,192 372 8,408 13,967 
ee . 5,360 96.1 5,150 3,816 1,227 392 8,672 10,819 
nee Saad 4,040 95.8 3,870 2,373 693 196 6,229 9,235 
Be ene a a “a 4,180 97.8 4,090 2,233 861 301 6,467 10,279 
ae = 3,470 98.0 3,400 1,994 712 241 5,865 8,783 
SE |, “ior seiindeeiah hiacienainineececnsieecthcpanseionbiandlibien 5,230 97.1 5,080 3,287 1,624 508 7,327 14,036 
SII" sniccchtelsscaecicdsahistiomsdttnibennieat ae 5,630 96.1 5,410 3,491 1,165 351 8,758 15,462 
0 aaa . 9,620 97.3 9,360 5,994 5,573 2,504 17,056 22,314 
DEE sceanencws vennine = 5,050 96.0 4,850 3,313 2,023 821 7,150 11,984 
EE 2 “a nau Snaee 96.8 9,750 6,985 4,046 1,429 16,966 36,264 
BOD cctincns ‘ re 5,630 96.6 5,440 3,045 1,427 463 12,657 14,176 
is . 6,220 96.6 6,010 4,101 898 280 10,671 13,253 
i 7,310 97.4 7,120 4,111 1,680 578 11,841 21,307 
a — 12,150 95.7 11,630 7,780 9,993 4,852 26,448 33,167 
CO 28,320 97.5 27,610 20,423 28,328 14,040 65,678 113,47) 
a 3,670 96.2 3,530 2,117 586 201 5,106 8,383 
SID Silictintencipnidinegtintannshirneen a ; 4,440 96.2 4,270 2,476 845 263 4,277 9,93) 
Fo ae 4,410 97.1 4,280 2,338 738 226 5,134 9,114 
a : —_ 4,480 95.5 4,280 2,419 680 214 5,162 9,758 
Mahaska ---..-.--- . ‘ 8,170 96.2 7,860 4,410 2,907 1,065 9,062 21,393 
Marion --....- _ 8,010 96.9 7,760 4,253 2,073 706 10,697 19,480 
Marshall ---.--- ene . 10,560 97.8 10,330 7,562 6,450 2,994 18,206 35,742 
IE, abs binibinisinen ; ii 3,750 96.0 3,600 2,042 927 354 5,633 8,870 
MitcheH ~- , —— 4,220 96.4 4,070 2,484 993 312 7,280 10,697 
CC, 5,190 95.2 4,940 2,173 1,098 333 7,324 11,862 
meearee ........ ’ 4,020 95.5 3,840 1,439 834 254 3,324 7,739 
Montgomery " 5,150 97.5 5,020 3,879 1,588 594 9,635 14,244 
CC Eee = 10,110 96.7 9,780 5,767 6,180 2,436 18,659 29,533 
Se 5,860 98.1 5,750 3,633 1,577 487 11,339 18,436 
Osceola -.-.-.--- ‘ 3,130 97.4 3,050 1,614 692 236 4,957 8,435 
SIL siieistadipeesieipilidtinanieiminincinctagin 7,350 96.6 7,100 5,483 3,048 1,190 12,540 29,812 
Pt SED . coneeneces 4,540 97.4 4,420 2,576 966 298 8,253 12,871 
Plymouth --..-.---- i“ 6,780 97.1 6,580 3,730 1,524 519 11,595 16,731 
SE, Sa ‘ 4,690 98.3 4,610 2,549 1,042 362 7,512 11,862 
=a ae é 59,340 97.8 58,010 39,049 57,626 28,670 108,487 258,018 
Pottawattamie ienisdiesehubemeestnipeninantnie’ 19,890 96.6 19,220 11,211 6,657 2,699 31,436 53,109 
NITE. siaioseselibasepnsinahnilasndidnienbiaids 5,890 97.6 5,750 4,123 1,552 557 8,993 15,497 
TS sinenieiaeaiaatn — 3,670 95.6 3,510 2,007 385 104 2,869 5,130 
en see “ 5,420 97.8 5,300 3,524 1,253 391 11,609 14,297 
2a — ‘ . 25,930 97.8 25,350 17,663 22,083 10,809 63,711 108,132 
re pes 4,890 97.1 4,750 3,214 1,004 327 8,111 12,383 
i simanannences 7,570 96.7 7,320 4,725 1,683 582 11,998 17,288 
a hone 10,080 98.4 9,920 7,395 3,247 1,175 17,308 37,378 
0 aa on ; 7,010 97.4 6,830 4.719 1,421 477 12,392 16,105 
Taylor --.-- 4,630 95.9 4,440 3,534 564 156 3,246 6,939 
es Pibetaeaieinbenet 5,310 96.4 5,120 3,213 1,307 411 6,425 13,793 
CEE EE _— 4,060 95.8 3,890 2,826 449 119 3,897 5,687 
0 aes aa ae es 13,450 96.6 12,990 9,115 10,674 4,893 18,758 39,795 
I Ficaliisthinatinsiacnbtt : 5,480 95.8 5,250 3,226 605 207 8,186 10,279 
Washington ------------ 6,110 96.4 5,890 4,810 1,738 604 12,257 17,984 
Wayne ----. _ 4,640 96.1 4,460 2,543 534 137 3,882 6,836 
Webster --.---- , . ; , 12,230 97.5 11,920 7,737 8,266 3,574 19,221 49,132 
eNenS .............. 3,980 96.7 3,850 2,637 835 279 5,210 12,957 
CE ee ja 6,350 96.5 6,130 3,504 1,509 482 8,944 15,548 
Woodbury ----- — 30,200 96.8 29.230 16,926 26,768 12,436 54,089 119,555 
SEN AES eee : 3,320 97.3 3,230 1,919 408 122 3,596 7,043 
| EIEN Bee es ae 98.1 6,090 3,704 1,459 504 8,955 16,019 





Sources: Fami'ies—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce: Retail Sales, copyright 1948 ‘Sales Management m 
Further reproduction unlicensed. 
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MORNING!... 





KRNT ate. A Sta_8 Sta. C Sta. D Sta. E 


1.6 19.7 4.1 20.0 
*46.9 HOOPER SHARE-OF -AUDIENCE 


AFTERNOON... 


KRNT ~~ - -. B Sta. C Sta. D Sta. E 


UF &: 3.6 28.3 
*38.7 HOOPER SHARE- OF -AUDIENCE 


NIGHF-TIME, E 700... 


KRNT Sta. A Sta. B Sta. C Sta. D Sta. E 


» a 19.4 14.9 5.4 25.8 
*27.9 HOOPER SHARE-OF -AUDIENCE 








Saturday Daytime and Sunday Afternoon Domination Put KRNT Out Front 7 Days a Week! 


Use KRNT to Merchandise Your Product in a Territory That Has the Money to Buy 

it — Central lowa. Polk County (Des Moines) Boasts the SECOND HIGHEST 

EFFECTIVE BUYING INCOME PER FAMILY in the entire United States!** 

KRNT ranks second to none in EFFECTIVE SELLING POWER! Our many accounts 

agree that resultful advertising is the cheapest! You will, too! DES MOINES 


THE REGISTER AND TRIBUNE STATION 





% C. E. Hooper Share-of-Audience Report, June-July *%* The figure is YT. 

. according to : 

1948, Des Moines—City, also shows KRNT leading Seles Management. Ser- That Very Highly Hooperated, 
the next highest-rated station by 10.2 points in vey of Buying Power ASK A KATZ MAN Sales Results Premeditated, 


total rated ti iod (copyrighted). ABC Affiliated . 
a _ Station in Des Moines! 
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= = = ——— = = = | / . J ] Fre- Net- 
} AM STATIONS | City quency Power’ work 
| Fre- Net- | Topeka *KJAY 1440 5,000-LS 
| City quency Power work | 1,000-N 
’ . | KTOP 1490 250 MBS 
Arkansas WIBW 580 5,000 | oes 
ity K 1 ,000- 3 
| - 7 SOK 100 1.400-D WREN 1250 5,000 ABC ( 
Atchison KVAK 1450 250 MBS-KBS ST-KFKU Po} 
CP-1470 CP-1,000 Wichita KAKE 1240 250 MBS 
Coffeyville KGGF 690 1,000-LS ee oe BM 
_ KWBW-FM ed od Ie 
= CP-1,000 KFH 1330 5,000 CBS Ra 
| Colby KXXX 790 5,000-D *KWBB 1420 500-D Nu 
| Dodge City KGNO 1370 1,000-LS KBS * Construction Permit. Do 
1] 250-N ** Non-Commercial Station. ( 
| El Dorado *KTMP 1360 1,000-D ' TIONS Pr 
. Emporia KTSW 1400 250 MBS-KBS FM STATIO! 
| - - The stations that reach the pros- Sees | | 
Fre- 
| i 2 h f th | City *KGAR 1050 1,000-D can WueB” Chan- Pow- Bu 
| a cy 
| perous people in the Heart of the | KIUL 1240 250 MBS-KBS | city Letters (Mc) (No.) (KW) Re 
Goodland KWGB 730 1,000-D | Ne 
+ Garden a 
l Bread Basket of America Great Bend KVGB 1590 5,000 MBS | ott in KGAR-FM 99.3. 257. -- T< 
| | Hays *KAYS 1400 250 son KIMV 105.7. 289 40 
} || | HutchinsonKWBW 1450 250 NBC Hutchin- KWew-Fe $3.1 ons Pe 
; . | KWHK 1190 1,000-D KBS son j-FM 93. 
aioe 1 : KansasCity_ KSBS 105.9 290 43 : 
| Serving Central Kansas 13 years | setieiit eee KCKN-FM 1087 384 30 Sa 
| fs cPherson KN 103. 277 J 
| | ence KIND 1010 250-D KBS | Topeka" KTOP-FM 993 358 | 
| * | = ‘on, Wes | 
: " i 5 2 i 
City KCKN 1340 250 | Wichita KWBB-FM 97.9 250 48 Di 
Lawrence **KFKU 1250 5,000 KFH-FM 100.3 262 180 Gr 
‘li ST-WREN ; : Te 
NBC Affiliates | Leaven- TV STATIONS P, 
| 
worth *KCLO 1410 500-D - . 
} City and Call Channel > 
| Liberal *KSCB 1270 1,000-D Status Applicant Letters No. P 
, F: 
| Manhattan**KSAC 580 5,000-LS | Topeka 7, 11 (11, 13 prop.) 
1| Wal “He } i | A Midland Bestg. Co. 7 _ 
101 East “A * William Wyse, Owner | 500-N | A Topeka Bestg. Assn. 11 : 
ST-WIBW | Wichita 2, 4, 5, 9 : a 
| Pittsburg KOAM 860 10,000-LS | A Okkan Tele. Chain 4 co 
— 7. ‘ 5,000-N | Available channels follow name of oh 
KSEK 1340 250 city: CP _— ee ages | nc 
: | specia temporary authority; 
Salina KSAL 1150 1,000 MBS means applicant; H indicates hearing; = 
: = ee CP-5,000 L indicates license granted. 30 
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KANSAS RADIO MARKETS BY CITIES 





1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Arkansas City ..Cowley 4 380 96.1 4210 Con 
Atchison Atchison 4 170 96.2 4010 Con 
Brown ...Bourbon —- 5 540 95.3 5 280 
Chanute Neosho —- 3 520 95.2 3 350 
Coffeyville ..Montgomery 5 770 95.0 5 480 Con 
Colby Thomas 860 96.5 830 Con 
Concordia -_Cloud 2 080 95.7 1990 Con 
Dodge City - Ford 2 740 95.6 2 620 Con 
El Dorado _Butler 3 290 96.0 3 160 
Emporia Lyon 4 480 96.6 4 330 Con 
Fort Scott _.Bourbon —_-_ 3 730 92.5 3 450 
Garden City - _Finney - 2 030 93.6 1 900 
Great Bend - Barton - 2 880 96.2 2770 Con 
Hutchinson - Reno - 9 840 96.0 9 450 Con 
Independence Montgomery 3 950 93.9 3 710 
Kansas City - Wyandotte 38 390 96.5 37 050 Hooper 
Lawrence - Douglas 5 280 95.1 5 020 
Leavenworth _.Leavenworth 6 470 95.5 6 180 
Manhattan Riley 3 $90 97.0 3 870 
Newton ._. Harvey 3 520 96.9 3 410 
Ottawa Franklin 3 330 96.1 3 200 
Parsons ._..Labette - 4 660 95.3 4 440 
Pittsburg Crawford 6 350 96.2 6 110 Con 
Salina ..Saline iets 6 820 97.4 6 640 Con 
Topeka ._.Shawnee 23 060 96.9 22 350 Con 
Wichita Sedgwick - 39 190 96.5 37 810 Con - Hooper 
MARKET INDICATORS FOR KANSAS 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) __ 1,925,000 "47 1,801,028 "40 
Sy WOE i meee 571,800 *48 523,000 "46 | 
Per Cent Radie .............. 95.1 °48 90.6 °46 
noe Paes: .............. 543,800 "48 474,500 "46 
Number of Business Concerns (1) 34,230 °46 37,500 39 
Domestic Urban Electric 
ES a eae 371,000 "46 309,000 39 
Private & Commercial Passenger 
Auto Registrations ______~- 502,228 "46 475,464+ ’39 
Business Telephones ___------ 110,100 °46 74,100 739 
Residential Telephones ___--~-- 362,200 746 168,100 °39 
Nonagricultural Employment (2) 338,000 "46 287,000 °39 | 
Total Income Payments to ; 
| ROE See a $2,531,000,000 "47 692,000,000 39 
Per Capita Income Payments__ $ 1,315 °47 383 °39 
Sales of U. S. Savings Bonds 
Guanes i) C6) nn $ 75,793,000 "46 11,777,000 ’41 
Mn IIE oo $1,530,000,000 °46 412,000,000 739 
Drug Store Sales -__---_------ $ 49,928,000 °46 20,998,000 °39 
Gross Postal Receipts (4) __--- $ 11,386,000 °46 7,545,000 39 
Total Private Construction ___._ $ 87,900,000 7°46 36,700,000 39 
Private Residential Building __ $ 25,600,000 "46 11,000,000 "39 
Private Nonresidential Building $ 29,900,000 °46 6,100,000 39 
Farm Construction __-_.----~-- $ 13,000,000 46 6,800,000 39 
(1) Not included are banks, financial homes, vessel employes and _ public 


enterprises, 
companies, railroads, 
many small one-man services. (2) 
cludes all wage and salaried workers 
nonagricultural establishments. 


insurance and real estate 
amusements and 
In- 


in 


Does 


not include proprietors of unincorpo- 


rated businesses, 


sons, domestics employed 


BROADCASTING ® 


self-employed per- 
in private 


emergency employes. 


series of bonds 


1941. 
business, 


postal 


commenced 
(4) Revenues from money-order 
savings and certain 
miscellaneous items not included. 


(3) Sales of this 
in May 


7State, county and municipal vehicles 


included. 
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25TH ANNIVERSARY 


KANSAS 


KFH WICHITA, 


@® 5000 WATTS DAY AND NIGHT 





SPECIAL OFFERS ' is mot happenstance that 
ai -offer advertisers get out- 
standing results over KFH. All ¢ cial ages on KFH 





receive full listener attention but it is the special-offers, 
capable of being checked against results, that give conclusive 
proof of KFH effectiveness. The reason? It is simply because 
the audience stays put at 1330 on the dial. KFH production 
policy does not drive them away with poor announcing or 
long, tiresome, local commercials on station breaks. Station 
produced programs are carefully screened to be sure they 
have entertainment value equal to CBS standards. 


* * Time buyers are urged to ask for evidence — 


any Petry man can supply it. 


TOP HOOPERATED OUTLET FOR YOUR ADVERTISING MESSAGE 
CBS IN WICHITA, KANSAS, 1330 Ke. 


KFH IS THE RADIO VOICE 
OF THE WICHITA EAGLE 


REPRESENTED NATIONALLY BY PETRY 











ACROSS THESE PAGES 


MARCH THE MOST BEAUTIFUL FIGURES 
IN THE WORLD 


PLAINS AREA 
is Still Rising 
Are Your Sales Keeping Pace? 
PERHAPS ......-% 
You Need a K Triple X Shot 
In Your High Plains Sale Arm. 
Tee: QW 6.8 « «os 


One Purchase Medium for the 


IN THE HIGH 


Farm Income 


Rich Wheat Producing Plains 
of Kansas, Nebraska, Colorado. 


(plus portions of Oklahoma, Texas, N 


9000 
WATTS 


few Mexico and W -— 
COLBY, 


KXXX =: 


Your High Plains Station 


Represented by RURAL RADIO CO. 


CHICAGO HOLLYWOOD 
58 E. Washington Bivd. 6912 Hollywood Bivd. 


NEW YORK 
23 W. 45th St. 
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KANSAS RADIO MARKET DATA BY COUNTIES 


Employment 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March 
County Families Radio Families dan. 1, 1945 1946 
a — ‘ 6,580 93.0 6,120 2,516 2,326 
STII » <aschnisseniinemsbineencieacatacdilanbiniortiels 3,680 91.8 3,380 1,421 878 
CC nee 7,220 95.3 6,880 2,970 3,474 
i Guagmeeenssiagseseseemnes —_ 2,830 95.4 2,700 1,431 751 
en ens — 7,600 96.2 7,310 4,131 4,369 
SD. <dhpestntepeineinein an 7,040 92.6 6,520 3,399 2,199 
ee ' 5,540 95.3 5,280 3,114 1,768 
ee aleai 10,160 95.0 9,650 4,618 3,730 
a oo . — 1,920 93.7 1,800 901 374 
Chautauqua -------- one 2,770 92.4 2,560 1,011 540 
Cherokee ......... ™ — 10,040 92.1 9,250 2,747 4,195 
a ie . 1,740 94.3 1,640 875 313 
SII siicsaciicantseetadasibhincbdiiess 1,260 94.4 1,190 671 431 
| Ee mee 4,210 96.2 4,050 2,392 1,023 
CC 5,350 95.1 5,090 3,113 1,997 
I i alien taceeheniatindions 4,140 93.2 3,860 1,898 594 
II | siech cil iasiaeenaleibiisiameniinee 1,360 95.6 1,300 677 247 
II ur haiainailtiauaiasicesipedeaptaminisieition 12,520 95.3 11,930 5,721 4,835 
III cichderiecesdecmsia tbtnaninianamncndinasiie 15,750 94.4 14,870 6,498 6,364 
ID 55 tatiecsesiansdianeiniantastiundientitniagninliinins 2,270 94.3 2,140 1,171 1,363 
cl a ticdatitel isin 7,330 96.4 7,070 4,888 2,496 
CC EE ee 3,930 93.6 3,680 1,902 304 
CC 8,740 95.2 8,320 5,459 5,650 
STINT cdi lidisncecnaneteiteedionsi tenn 2,180 94.9 2,070 981 484 
a ee ee 2,700 93.3 2,520 1,124 337 
SUI akinsipiienieteinieitaaentienbiediinntndiaseipiinanmeenins 4,350 94.7 4,120 1,714 1,520 
II, cinsteshetaiinasieitmananniapedieasiniaticadtiats 3,010 96.0 2,890 1,533 771 
SE ne ee ere 3,230 93.5 3,020 1,254 1,701 
Sd vaiianitiiticeesibibntsinentiatneiginatietnisibtanieseasiebas 5,320 95.9 5,100 2,946 2,961 
ae eae . 6,890 94.5 6,510 3,690 2,374 
ES a Ea rere 3,920 96.7 3,790 3,409 1,698 
SY siiciniccciadeiatrenistadaiionneiainimeiad 1,160 92.2 1,070 486 173 
CC SS ee 1,810 91.7 1,660 457 229 
OO 520 92.3 480 200 634(1) 
0 ae eee 1,340 94.8 1,270 643 215 
I~ cutcuitcimmmenaauinnienenine 360 94.4 340 106 250(2) 
ea 5,260 93.3 4,910 2,025 998 
CIID. nceccniinipmitiqunqannciemnaininesinania 890 93.2 830 269 381(3) 
CC 3,850 95.6 3,680 2,204 874 
0 en asidgeepininpibionpiies 6,840 96.2 6,580 4,141 2,340 
Dt. cudkbeuesimeneseoreceesnsun 590 94.9 560 185 aanalne 
Cn ee 1,090 94.5 1,030 446 102 
A’ ‘chunnpapciaghiasinnsinniq-tsisdcnmiimdnniaials 4,310 93.0 4,010 2,065 541 
anaes ‘ 3,990 92.7 3,700 1,578 410 
ST ‘gmieiinemeteinbieceniqeninineiin 4,010 93.5 3,750 2,131 528 
ES 96.8 11,150 10,335 2,083 
CC ce Nee a hee 760 96.0 730 251 ane 
CC 3,600 95.3 3,430 1,971 580 
CC 1,550 96.1 1,490 820 311 
LT ee 9,930 94.1 9,350 5,325 2,964 
I ithaca cnciedacaeniaaibaimeties 830 96.4 800 486 480(4) 
Leavenworth ---.--- -— ; 10,390 95.2 9,890 4,777 3,507 
0 2,540 95.3 2,420 1,551 377 
a ptinnmenes 3,990 91.0 3,630 2,263 485 
Logan ‘ciabneinbintinimetoben 1,130 93.8 1,060 426 357(5) 
SID: - ‘ahetndhiernentpmeemianiastrenncion . 8,490 95.2 8,080 4,897 3,063 
McPherson’ --.-.----- 7,270 95.9 6,970 4,886 3,216 
th e_peasseances ponte 5,840 95.2 5,560 4,081 1,109 
0 ‘ ‘ 6,700 95.4 6,390 3,765 1,467 
Meade — . , 1,550 94.2 1,460 816 381 
Miami - 5,910 93.6 5,530 3,205 1,167 
Mitchell inbntinnonane 3,640 95.0 3,480 2,446 856 
Montgomery ‘ 16,820 93.5 15,720 8,343 8,159 
Morris ‘ : 3,100 94.8 2,940 2,140 549 
Morton : 750 92.0 690 180 292(6) 
a 4,980 95.0 4,730 2,580 876 
a 7,220 93.6 6,760 3,637 2,464 
Ness -- 2,090 94.2 1,970 1,019 247 
Norton -.-- 3,020 92.0 2,780 1,548 688 
Osage panini 5,280 93.9 4,960 2,681 609 
Osborne -. 3,170 95.3 3,020 1,914 646 


(Continued on page 96) 





Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 
820 
269 
1,498 
266 
1,967 
694 
330 
1,578 
134 
158 
2,010 
94 
182 
286 
644 
157 
77 
1,953 
2,862 
664 
785 
80 
2,674 
162 
93 
565 
274 
692 
1,226 
814 
618 
46 
56 
316(1) 
76 
88(2) 
308 
131(3) 
276 
903 
one 
27 
150 
116 
126 
939 
ae 
185 
121 
990 
180(4) 
1,363 
101 
146 
106(5) 
1,069 
1,303 
331 
460 
123 
322 
250 
3,137 
157 
94(6) 
263 
778 
68 
199 
176 
187 


Bank Deposits Retail Sales 
1944, 1,000’s 1947, 1,000’s 


5,273 
3,423 
8,549 
6,113 
18,465 
5,976 
6,646 
14,542 
2,283 
2,870 
10,693 
3,549 
3,211 
6,019 
8,199 
4,392 
2,657 
16,250 
14,839 
3,679 
13,019 
4,229 
12,971 
3,460 
2,315 
7,420 
5,649 
6,874 
12,513 
10,013 
7,223 
2,077 
2,340 
1,171 
3,063 
646 
5,072 
2,450 
6,415 
8,795 
1,549 
1,561 
3,266 
4,101 
4,044 
11,554 
1,328 
5,407 
2,547 
11,000 
2,242 
16,823 
4,488 
3,507 
1,975 
9,808 
13,786 
6,781 
9,457 
4,419 
6,518 
7,259 
20,385 
3,892 
1,344 
6,836 
7,888 
3,843 
4,018 
3,927 
6,154 


14,463 
7,314 
17,623 
8,796 
28,854 
16,954 
13,078 
31,570 
3,583 
6,286 
15,978 
4,674 
3,892 
12,280 
15,343 
8,599 
3,62) 
37,34] 
41,923 
4,12) 
19,300 
5,276 
35,771 
4,577 
4,415 
14,659 
6,613 
14,12) 
21,14) 
17,493 
12,314 
2,41) 
2,508 
1,352 
2,607 
766 
12,785 
1,976 
10,408 
20,718 
1,222 
1,320 
7,084 
4,968 
5,538 
19,56] 
1,287 
8,534 
3,192 
24,496 
2,069 
24,271 
4,121 
6,385 
2,573 
25,751 
21,206 
13,112 
14,56) 
4,707 
12,249 
10,147 
47,864 
6,483 
1,709 
9,251 
17,655 
3,861 
6,124 
8,371 
6.449 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls. Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management 


Further reproduction unlicensed. 
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were BUSTIN’ OUT ALL OVER 


The largest corn crop in history, plus the third No matter what you have to sell . . . capital goods 
largest wheat crop on record makes WIBW’s audience or luxuries . . . these First Families of Agriculture 
America’s Number One Buying Prospect. That’s are both able and anxious to buy. If you want 
because this unprecedented 1948 income will be added smashing sales or distribution anywhere within the 


to bank accounts already bursting with the proceeds half-millivolt line shown below WIBW IS YOUR 


of seven consecutive years of bumper crops. BEST BET. 





WIBW Guides the Sending of fl All thio Wealth 


The reason’s simple. For over a quarter-century, Just ask any WIBW advertiser. Better still, let us 

WIBW has faithfully served the needs and interests of PROVE it to your own sales satisfaction. 

listeners on farms and in small towns — both of whom Ze 

depend on agriculture for their livelihood. WIBW . PF if (L 

has become’ a necessary part of the daily life of two Be 

generations of listeners who look to us for news, market Serving the f = : 

reports, farm service, and the kind of entertainment First Families of Agriculture CBS 

they most enjoy. We’re one of them. We have their 

confidence. No wonder our buying recommendations yah Pr 
Rep.: CAPPER PUBLICATIONS, Inc. WIBW-KCKN 





are listened to so attentively . . . acted on so quickly. 


BROADCASTING ©® Telecasting October 11, 1948 © Page 95 








KANSAS RADIO MARKET DATA BY COUNTIES (Continued from page 94) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Ottawa 3,060 96.1 2,940 1,617 410 117 4,865 5,196 
Pawnee 2,820 95.7 2,700 1,640 994 329 6,872 8,893 
Phillips 3,360 93.9 3,150 1,775 701 250 4,478 6,792 
Pottawatomie 4,270 94.6 4,040 2,426 552 165 5,163 9,577 
Pratt 3,990 96.5 3,850 2,063 1,392 525 10,170 13,567 
Rawlins 1,790 95.0 1,700 1,044 362 94 4,288 3,583 
Reno 16,880 95.9 16,180 8,796 9,220 4,147 29,345 62,29] 
Republic 4,410 93.9 4,140 2,117 682 200 5,290 8,094 
Rice 5,310 96.6 5,130 3,186 1,723 688 7,684 16,174 
Riley 6,230 96.1 5,990 4,554 2,761 906 10,224 26,272 
Rooks 2,660 94.4 2,510 1,479 518 141 4,100 5,375 
Rush 2,480 94.7 2,350 1,181 559 186 5,695 4,969 
Russell 3,810 95.3 3,630 2,157 1,462 601 9,226 11,760 
Saline 9,230 97.1 8,960 5,308 7.422 2,966 18,231 39,038 
Scott 1,200 95.8 1,150 435 —<. nenaalal 2,452 3,387 
Sedgwick 47,980 96.5 46.280 34,876 51,893 26,238 147,145 275,964 
Seward 1,920 94.8 1,820 869 1,313 518 7,066 9,951 
Shawnee 29,600 96.7 28,620 16,700 19,489 8,385 47,043 130,693 
Sheridan 1,330 93.2 1,240 454 155 40 2,710 2,248 
Sherman 1,950 92.8 1,810 925 639 202 4,419 6,449 
Smith 3,540 93.2 3,300 1,921 560 140 4,090 5,505 
Stafford 3,080 96.4 2,970 1,803 547 186 6,457 8,306 
Stanton 510 92.2 470 94 ——— — 936 1,189 
Stevens 1,010 94.1 950 356 335 148 2,094 2,004 
Sumner 8,480 95.6 8,110 4,708 1,841 292 11,864 19,333 
Thomas 2,060 96.1 1,980 999 670 231 5,306 6,825 
Trego 1,630 93.9 1,530 546 288 95 2,974 3,453 
Wabaunsee 2,820 93.6 2,640 2,045 227 49 3,238 4,642 
Wallace 750 93.3 700 240 — —_— 932 1,254 
Washington 4,880 94.1 4,590 2,968 646 190 5,752 7,963 
Wichita 620 93.5 580 168 ——: ee 1,590 1,939 
Wilson 5,650 93.8 5,300 2,534 2,014 901 5,782 10,895 
Woodson 2,620 93.1 2,440 890 332 75 1,943 4,283 
Wyandotte 46,200 96.5 44,580 20,442 30,123 15,846 64,871 137,991 


(1) Includes Grant & Haskell Counties. 
Includes Logan & Wallace Counties. 


Sources: Families 
Further reproduction unlicensed. 


(2) Includes Greeley & Wichita Counties. 
(6) Includes Morton & Stanton Counties. 


(3) Includes Hamilton & Kearney Counties. (4) Includes Lane & Scott Counties. (5) 


BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 
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YOUR SELLING STATION 
'N WICHITA KANSAS 


RESOURCES plus PEOPLE plus 
JOBS equal a genuine grass-roots 
economy built on a solid foundation 
of basic economic principles. Wich- 
ita, Kansas is the fortunate posses- 
sor of such an economy. 


A vast empire of economic wealth 
has been built around three basic 
resources—agriculture, 
and oil—all as 
nature herself. 


livestock, 
natural as mother 


During the first six months of 1948, 
17,112,600 bushels of wheat flowed 
into the elevators at Wichita and 
43,073,513 barrels of oil were pro- 
duced in the state. More than a 
million head of livestock move in 
and out of Wichita’s livestock mar- 
ket each 


~ 
cd 
4 
* 
* 
* 
* 
* 


year. 

These are the reasons your adver- 
tising dollars buy more in Wichita 
market. And... . 

Your dollars buy more radio adver- 
tising on KANS, Kansas popular 
NBC Affiliate, in Wichita. 


NOW 5,000 Watts 1480 on the dial 


REPRESENTED BY 
TAYLOR-BORROFF & COMPANY, INC. 
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4 94) 
1 Sales 
1,000’; 
5,196 4. Maysville 
8,893 “480, | ia Pee, 
6,792 owes "ve 
9,577 (AS 104 
13,567 ) canter | © 
3,583 
62,291 
8,094 
16,174 
26,272 
5,375 
4,969 
11,760 
39,038 
3,387 
75,964 
9,951 
30,693 
2,248 
6,449 
5,505 .egve 
8,306 
1,189 ” 
2,004 sod 
19,333 an 
6,825 
3,453 
4,642 
1,254 See page 3 for key to map. 
7,963 
1,939 
10,895 r bas bl eo mo) Pa 4 r Als 7 . _ 
4.283 KENTUCKY RADIO MARKETS BY CITIES 
37,991 KENTUCKY 
7 1948 Total Per Cent 1948 Radio Surveys 
(5) City County Families Radio 1948 Families Available 
— AM STATIONS FM STATIONS Ashland Boyd 7 970 94.9 7560 Con 
Fre- Net- Fre- oe saa i - 2 P 
City quency Power work quen- Chan- Pow- Bowling Green - Warren 4 550 85.9 3.910 Con 
Ashland WCMI 1340 250 CBS Cal cy nel er 
= : City Letters Mc No.) (Kw 
Bowling ae oe ae Corbin = Whitley 2 100 91.0 1910 Con 
Green WKCT 930  1,000-N Ashland WCMI-FM 93.7 229 4.4 
WLBJ 1340 250 MBS-KBS ; a ” 
Campbells- Bowling Covington .Kenton 19 290 97.7 18 850 
ville WTCO 1150 1,000-D 
Corbin WCTT 1400 250 MBS-KBS Green WBON 101.1 266 84 | Danville Boyle - . 2120 92.9 1970 Con 
Covington WZIP 1050 250-D : as 
Danville WHIR 1230 250 Henderson WSON-FM 99.5 258 20 
Frankfort WFKY 1499 250 MBS Hopkins- Frankfort Franklin 3 260 92.0 3 000 Con 
Glasgow WKAY 1490 250 
Harlan WHLN 1230 250 MBS-KBS ville WHOP-FM 98.7 254 9 : : 
aid WKIC 1346 250 MBS I 6 cunncmmn: “tndenmwts 1 730 88.4 1 530 
Henderson WSON 860 500-D MBS Lexington WLAP-FM 94.5 233 «4.6 
: Hopkins- WKLX-FM 92.9 225 20 Harlan Harlan 1 380 87.0 1 200 
ville WHOP 1230 250 CBS-KBS 
Lawson *WMTC 730 1,000-D WBKY 91.3 217 2.3 - 
Lexington WKLX 1500 1,000 ie Neieiie uae! mies Hazard ---Perry - 1 830 91.3 1 670 
WLAP 1456 250 a | .. . 
CP-630 CP-5,000-D WBOX 100.7 264 29.8 Henderson Henderson 4 140 89.6 3 710 
—— WHAS-FM 99.7259 
= -FM : 2 24 
_— WLEX 1380 280 Hopkinsville Christian 3 730 83.4 3110 Con 
Louisville WAVE 970 5,000 NBC | OwensboroWOMI-FM 92.5 223 60 
WGRC 1400 250 MBS 
WHAS 840 50,000 CBS WVJS-FM 96.1 241 45 Lexington _.Fayette 14 820 90.6 13 430 Con 
WINN 1240 250 ABC | Paducah WPAD-FM 96.9 245 17 | 
WKYW 900 = 1,000-D | | Louisville Jefferson ____.. 96 200 94.8 91 150 Con - Hooper 
*WLOU 1350 1,000-D | WKYC 93.3 227 32 | 
*WKLO 1080 5,000-LS | 
" | | Madisonville — Hopkins 2 690 88.8 2 390 
1,000-N | 
Madisonville WCIF 730 250-D TV STATIONS 
Mayfield WKTM 1050 1,000-D Mayfield Graves 2 730 89.4 2 440 
WNGO 1320 1,000-D City and Call Channel 
Maysville WFTM 1240 250 Status Applicant Letters No. | 
Middl | | Middlesboro Bell 3 3 040 84.5 2 570 
scales Louisville 5, 9, 13 
boro *WMIK 560 500-D 
CP-1490 CP-250 CP WAVE Inc. (WAVE-TV) 5 Newport Campbell - 9 680 97.1 9 400 
oo Boece ad ony xps | CP WHAS Inc. (WHAS-TV) 9 
wensboro - 
| sb .-_Daviess  ........ 8 930 92.7 8 280 Con 
WVIJS 1420 1,000 | A Mid-America Bestg. 13 Cm — ” 
Paducah WKYB 800 1,000-D MBS c | 
WPAD 1450 250 CBS — | Paducah _____-____.MeCracken - 10 270 87.0 8 930 Con 
Pikeville *WLSI 900 1,000-D | : 
Somerset WSFC 1240 250 | Available channels follow name of Geesniiten Woodford 810 92.6 150 
Versailles WVLK 590 1,000 MBS | city; CP indicates construction permit; = eo ee? oe ee r 
O special temporary authority; A 
* Construction Permit. | means applicant; H indicates hearing. Winchester - CE: tics Se 88.8 2 530 
ng BROADCASTING ® Telecasting October 11, 1948 © Page 97 








MARKET INDICATORS FOR KENTUCKY 





CLASSIFICATIONS FIGURES YR. FIGURES YR. | Per Capita Income Payments__ $ 850 7°47 297 "ag county 
Population (1947 Estimates) _- 2,780,000 47 2,845,627 °40 | Sales of U. S. Savings Bonds ce tian 
BMB Families ______________- 715,600 48 688,000 46 (lesion |) G) ........-.---- $ 54,180,000 746 11,010,000 4 =. 
es Mies ile cece nee 88.8 °48 81.0 °46 | Bank Deposits -__-.---------- $1,506,000,000 "46 487,000,000 zg catendes 
Radio Families _______________ 635,200 48 557,000 °46 Drug Stores Sales ---.-------- $ 55,842,000 46 22,229,000  °gg | Dav cnson 
Number of Business Concerns (1) 32,016 46 33,677 °39 Gross Postal Receipts (4) ----- $ 11,138,000 *46 7,073,000 °3g pil 
Domestic Urban Electric Total Private Construction ___ $ 75,100,000 46 39,600,000  °39 Pein 

Consumers __________.____- 425,000 46 276,000 °39 | Private Residential Building __ $ 17,100,000 46 19,300,000 — °39 — 
a Dh hari Dineen Private Nonresidential Building $ 34,200,000 °46 9,700,000 "gg (ouuaira 

Auto Registrations _._-___- 386,067 46 367,236 °39 | Farm Construction ----------- $ 7,300,000 = °46 4,600,000 "39 saves 

Gra} 
Business Telephones --------- 96,300 "46 52,800 "39 (1) Not included are banks, financial sons, domestics employed in private aeenup 
Residential Telephones —____- 247,000 "46 ehsee te | Se cea comments ang Senet empiepes ond Ge iran 
q . y ' $ 4G a6 ys ll one-man services. (2) In- emergency employes. (3) Sales of this ll 
Nonagricultural Employment (2) 419,000 16 372,000 °39 pron peti ond salaried workers in seties of bonds commenced in May iste - 
Total Income Payments to nonagricultural establishments. Does 1941. (4) Revenues from money-order — 
not include proprietors of unincorpo- business, postal savings and certain §j gickman 
Individuals schiieiimaieret tials tepid abate $2,364,000,000 "47 839,000,000 "39 rated businesses, self-employed per- miscellaneous items not included. Hopkins 
| a 
KENTUCKY RADIO MARKET DATA BY COUNTIES johnson 
Employment Taxable pay- _ : 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales eed 
County Families Radio Families Jan. 1, 1945 1946 Mar. *46, in 1,000’s 1944, 1,000°s_ 1947, 1,009'5 PLANTERS’ 
Adair . 4,180 82.1 3,430 213 1,146(1) 392(1) 3,692 3,895 Eonar 
Allen ; 3,380 83.4 2,820 688 896 257 2,943 5,298 incon 
Anderson - 2,150 91.2 1,960 468 1,222(2) 395(2) 4,245 4,092 rl 
Ballard 2,680 88.4 2,370 854 118 28 2,088 2,763 lecrack 
Barren 6,660 86.5 5,760 1,464 1,844 534 8,235 13,064 § (Contini 
Bath 3,010 87.0 2,620 249 321(3) 109(3) 3,014 2,717 Sarees: 
Bell 9,800 85.0 8,330 1,177 6,123 2,716 8,621 3 
Boone 3,180 92.8 2,950 1,175 1,687 (4) 533(4) 4,441 3,457 
Bourbon 5,590 90.9 5,080 1,490 1,720 479 8,103 9,993 
Boyd 12,450 93.5 11,640 5,165 10,301 5,044 17,812 39,008 
Boyle 4,780 91.2 4,360 1,916 2,568 1,007 8,876 12,473 9 
Bracken 2,620 91.2 2,390 748 493 157 3,638 3,964 
Breahitt 4,600 75.2 3,460 132 283 84 1,796 2717 I 
Breckinridge 4,460 85.2 3,800 647 481 129 2,958 4,392 
Bullitt 2,370 87.8 2,080 450 548(5) 211(5) 2,515 2,539 
Butler 2,800 80.7 2,260 206 520(6) 112(6) 1,416 2,098 | 
Caldwell 3,920 85.5 3,350 1,035 1,444 420 4,631 6,521 ff 
Calloway 4,450 86.7 3,860 1,777 1,221 394 5,856 8,439 
Campbell 21,510 97.6 20,990 622 8,540 3,967 23,467 59,064 
Carlisle 1,820 88.5 1,610 636 2,234(7) 631(7) 1,313 2,250 


Carroll 2,440 89.8 2,190 522 ‘ (4) (4) 3,297 6,038 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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WINN bLouisvice With WINN 
Your ABC Station in Kentucky’s First Market 


WINN gives you the mostest for the leastest 
and does the job bestest 


HARRY McTIGUE, TAYLOR-BORROFF & CO., INC. 
President & General Mgr. National Representatives 
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1948 Total Per Cent 1948 Radio Tel. Homes 
county Families Radio Families dan. 1, 1945 
Carter —_ oon ee nn ee we www n= o=e 5,990 85.0 4,790 365 
CMY ~~~ ~~ nnn nnn nn 4,180 80.4 3,360 138 
Christian abviapnininns ae 9,020 83.8 7,560 2,281 
Clark — ay eee ‘ 5,310 89.3 4,740 1,590 
ae _ 3,780 79.1 2,990 63 
Clinton - ee ~s 2,000 81.5 1,630 15 
Crittenden -------- pisonleraksicen = 2,980 88.9 2,650 549 
cumberland ----- sbleiaideinesinabddieie 2,450 81.6 2,000 78 
Daviess --- - 13,730 91.0 12,500 4,548 
Edmonson —e side 2,180 82.6 1,800 187 
Elliott ue etait ai 1,740 81.0 1,410 (A-1) 
Estill panteetiteaninegeeat 3,900 82.6 3,220 695 
Fayette ---- - 22,430 92.4 20,720 10,890 
Fleming ieeosetitemainiiic es 3,520 88.4 3,110 812 
floyd 12,300 86.6 10,650 450 
franklin ——— = ~ 6,470 92.4 5,980 2,434 
fulton - ntti 3,840 88.0 3,380 1,552 
Gallatin 1,150 87.8 1,010 191 
Garrard . 3,560 88.5 3,150 555 
Grant 2,670 89.1 2,380 801 
Graves g 8,170 87.3 7,130 2,084 
Grayson - és 3,820 81.9 3,130 869 
Green - -- = 3,220 84.5 2,720 152 
Greenup 5,510 89.1 4,910 857 
Hancock --- - 1,620 85.8 1,390 324 
Hardin -- 6,180 87.5 5,410 2,073 
Harlan 16,550 89.7 14,850 1,256 
Harrison is ao 4,650 90.5 4,210 1,317 
Hart -- ios 4,110 84.2 3,460 480 
Henderson 7,650 88.6 6,780 1,992 
Henry - 3,640 90.7 3,300 934 
Hickman - a e 2,120 87.3 1,850 772 
Hopkins * 10,720 87.8 9,410 2,308 
Jackson 2,490 79.1 1,970 24 
Jefferson -- 113,830 94.9 108,070 61,604 
Jessamine 3,640 88.2 3,210 64 
Johnson . - 5,370 85.1 4,570 41 
Kenton oi * 27,850 97.6 27,170 24,087 
Knott - 4,040 79.4 3,210 10 
Knox * 6,100 83.1 5,070 229 
Larue 2,770 85.9 2,380 520 
Laurel = 5,820 82.8 4,820 470 
Lawrence z 4,020 82.8 3,330 189 
Lee - 2,180 82.1 1,790 56 
Leslie 2,450 75.5 1,850 52 
Letcher 8,740 86.4 7,550 536 
Lewis 3,330 84.4 2,810 392 
Lincoln 4,950 86.3 4,270 578 
Livingston 2,100 86.2 1,810 231 
Logan inoninee 5,330 85.2 4,540 1,121 
Lyon 1,450 87.6 1,270 158 
MeCracken e 13,870 87.7 12,170 4,690 
MeCreary 3,200 84.4 2,700 287 
Continued on page 100) 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. 
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Employment 

Mid-March 
1946 
1,701 


‘ ( 
622 


82 
1,953(13) 
13,075 
899 
648 
4,013 
308 


2,054(15) 
343 


8,538 
1,889 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 
603 


29 
1,327 
592 
254 
173(8) 
311 
_.(8) 
4,356 
(6) 
276(9) 
210(10) 
1 


a 
8 
a 


62 
204(12) 
1,196 
131 
(1) 


225 
20 

689(13) 
742 
314 
169 
1,565 


89 
591(15) 
103 


of Commerce; Retail Sales, copyright 


Bank Deposits Retail Sales 


1944, 1,000’s 1947, 1,000’s 
4 5,219 


,29 »21 
1,952 2,672 
13,381 16,787 
10,013 12,484 
2,383 3,170 
1,296 2,022 
2,610 4,211 
2,121 2,476 
22,574 41,534 
1,128 1,947 
579 1,222 
1,928 5,344 
51,401 114,021 
5,228 5,021 
6,147 15,171 
9,853 18,582 
4,928 11,367 
1,225 1,797 
3,629 4,634 
4,787 5,087 
9,226 16,665 
4,092 4,815 
3,220 2,672 
2,487 5,797 
1,101 2,170 
9,901 16,137 
9,935 37,428 
7,371 10,990 
4,721 4,815 
12,060 14,775 
5,070 5,208 
2,174 2,944 
10,777 19,745 
1,820 2,280 
282,125 437,923 
3,719 6,552 
5,029 9,872 
30,850 82,278 
1,289 1,981 
2,484 6,355 
3,557 3,360 
3,970 5,893 
2,303 3,170 
1,431 2,250 
670 1,630 
3,625 11,639 
2,076 2,567 
3,906 5,842 
2,074 1,827 
5,588 9,359 
1,394 2,385 
12,699 45,798 
1,000 4,861 
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1948 Total 
Families 


Per Cent 
Radio 


1948 Radio 
Families 


Tel. Homes 
Jan. 1, 1945 


KENTUCKY RADIO MARKET DATA BY COUNTIES 


Employment 
Mid-March 
1946 





McLean 











Madison 





Magoffin 


Marion 

























































Marshall 
Martin 
Mason 
Meade 
Menifee 
Mercer 
Metcalfe 
Monroe 
Montgomery 
Morgan 
Muhlenberg 
Nelson 
Nicholas 
Ohio 
Oldham 
Owen 
Owsey 
Pendleton 
Perry 
Pike 
Powell 
Pulaski 
Robertson 
Rockcastle 
Rowan 
Russell 
Scott 
Shelby 
Simpson 
Spencer 
Taylor 
Todd 
Trigg 
Trimble 
Union 
Warren 
Washington 
Wayne 
Webster 
Whitey 
Wolfe 


Woodford 
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2,430 
8,550 
3,300 
3,580 
4,260 


2,480 


910 
4,210 
2,490 
3,110 
3,800 
2,860 
9,020 


4,300 


nN 
uo 
uo 
o 


5,370 
2,520 
2,790 
1,600 
2,920 
10,330 
15,660 
2,010 
8,860 
900 
3,520 
3,160 
3,140 
4,060 
5,280 
3,040 
1,640 
3,560 
3,660 
2,190 
1,400 
4,180 
10,080 
3,020 
3,710 
5,440 
7,920 


1,560 


3,560 


(1) Includes Adair, Green & Metcalfe Counties. 
Carroll & Gallatin Counties. (5) Includes Bullitt & Spencer Counties. 
(8) Includes Clinton, Cumberland & Russell Counties. (9) 
Fleming & Robertson Counties. (12) Includes Grant & Pendleton Counties. 
(15) Includes Logan & Simpson Counties. 


89.3 
86.2 
77.9 


86.3 


2,170 
7,370 
2,570 
3,090 
3,740 


79.0 1,960 
90.3 = 5,050 
88.1 1,710 
79.1 720 
89.3 3,760 
82.7 2,060 
83.9 2,610 
86.3 3,280 
79.4 2,270 
86.0 7,760 
87.7 3,770 
91.4 2,330 
94.0 5,050 
90.5 2,280 
88.9 2,480 
78.1 1,250 
90.4 2,640 
86.4 8,930 
84.7 13,270 
80.1 1,610 
84.2 7,460 
90.0 810 
79.8 2,810 
85.4 2,700 
89.2 2,800 
90.4 3,670 
90.2 4,760 
84.9 2,580 
89.0 1,460 
87.1 3,100 
83.9 3,070 
83.1 1,820 
89.3 1,250 
89.7 3,750 
85.5 8,620 
88.7 2,680 
81.1 3,010 
85.3 4,640 
83.1 6,580 
78.2 1,220 
91.9 3,270 


Includes Elliott, 


418 
1,796 


37 
1,301 
(A-1) 
184 
964 


1,135 
800 
332 
119 
103 


51 
218 
401 


107 


128 


72 


114 


(2) Includes Anderson & Washington Counties. 
(6) Includes Butler & Edmonson Counties. 
Morgan & Rowan Counties. 
(13) Includes Hardin & Meade Counties. 


(Al) Served from adjoining County. 





320 
1,445 


3,456 
(13) 
ioscan 
962 


384 


1,290 


3,931 
1,609 


1,757 
wim eae 


271 


1,490 
a 
ane 


1,067 


1,971 
...(14) 


1,178 





Taxable pay 
rolls—Jan. t 


Mar. ’46, in 1,000’s 


86 
482 
91 


366 


316 
ioe 


66 


—— 
1,998 
636 
41 
317 
59 
84 
ou=ns4 6) 
~astap 
4,576 
5,032 
..(10) 
473 
oopelae 
64 
asoutl 


2,082 
anna 
87 
404 
619 
— i 


605 


(3) Includes Bath & Menifee 
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(14) Includes Lee, Owsley & Wolfe Counties. 








0 Bank Deposits Retail 5 
1944, 1,000’s 


2,221 
10,758 


1,524 





6,072 
4,041 
683 
11,411 
1,363 


2,712 


6,705 


9,223 


616 


4,299° 


Counties. (4) Includes Boone, 
(7) Includes Carlisle, Fulton & Hickman Counties. 
(10) Includes Estill & Powell Counties. 


(Continued from page 99 






1947, 1,000, 


3,17 











7,352 
1,464 
2,877 
7,810 
2,385 
14,597 
7,306 
3,321 
5,993 
3,125 
3,925 
1,071 
4,105 
23,035 
23,214 


12,529 
1,207 
3,167 
4,547 
2,455 
8,203 

10,476 
6,355 
1,938 
5,591 
4,480 
3,049 


7,849 
22,447 
5,178 
3,903 
8,136 
14,507 
1,117 


6,023 


(11) Includes 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “‘Sales Management.” 
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3,903 
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14,507 
1,117 


6,023 
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Sens folks may tell you all the wealth in Kentuckiana is concentrated 
in Louisville. Louisville is an important market, it’s true—but in 
terms of effective buying income, Metropolitan Louisville represents 
less than one-fifth of the rich Kentuckiana market served by WHAS. 


Effective Buying | METROPOLITAN LOUISVILLE . . . $ 879,148,000 
Income ( WHAS KENTUCKIANA MARKET*. . . $4,911,325,000 


So, if you sell in all five fifths of this rich Kentuckiana market, 
call your Petry man and check availabilities on Kentuckiana’s 
only 50,000 watt 1-A clear channel station... and we do mean WHAS! 


50,000 WATTS * 1-A CLEAR CHANNEL * 840 KILOCYCLES 


The only radio station serving and selling 
all of the rich Kentuckiana Market 






Victor A. Sholis, Director —_—_— J. Mac Wynn, Sales Director 
REPRESENTED NATIONALLY BY EDWARD PETRY AND COMPANY 





Reaching MORE for LESS 

Oring income reached per $1 . . $130,968,666 
# for radio time (based on 

vateste Gagiine onueen STATION B $55,682,200 


Ask Petry for PROOF 













*The Kentuckiana Market is that morket within the WHAS .5mv/m contour — 
with the exception of the Cincinnati and Indianapolis metropolitan areos in 
which WHAS claims no appreciable listenership. Income figures ore from Soles 
Management Survey of Buying Power (Copr. 1948); further reproduction not licensed. 
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See page 3 for key to map. 
AM STATIONS Fre- Net- Fre- Net- Fre- Net- 
City quency Power work City quency Power work City quency Power’ work 
Fre- Net- Lafayette KVOL 1340 250 NBC | New Opelousas *KJAN 910 1,000 
City quency Power work 
Abbeville KROF 960 1,000-D LakeCharlesKLOU 1580 1,000 CBS Orleans *WADW 1230 250 KSLO 1230 250 MBS-KBS 
Alexandria KALB 580 5,000-LS ABC KPLC 1490 25 NBC 
1,000-N 7 ~ - = WDSU 1280 5,000 ABC | Ruston KRUS 1490 250 MBS 
KPDR 970 1,000-LS MBS CP-1470 CP-5,000-D 
WJBW 1230 250 Shreveport *KCIJ 980 5,000-D 
500-N 
‘ CP-1,000-N 
KSYL 1400 250 NBC WJMR 990 250-D KENT 1550 1,000-LS MBS 
Bastrop KTRY 730 250-D KWSL 1400 250 MBS 
Baton *WMRY 600 500-D 500-N 
Rouge *WAFB 1460 1,000-D MBs | Monroe KMLB 1440 5,000-LS ABC sic tas oa 
A ae a> WNOE 1450 250 MBS a 
1,000-N 
WJBO 1150 5,000 NBC KTBS 710 10,000-LS 
a WSMB 1350 5,000 NBC 
WLCS 1400 250 ABC KNOE 1230 250 NBC 
— . 5,000-N 
Bogaluss WIKC 1490 250 MBS Ms 
~eeriaeas ° Satehs. WTPS 940 1,000-D 
Crowley KSIG 1450 250 , sai! : 4 
KWKH 1130 50,000 CBS 
, we o5n. be : 
Hammond WIHL 730 250-D MBS teohes KWCIJ 1450 250 MBS-KBS WWEZ 690 1,000-D 
KBS } oa 
Houma KCIL 1490 250 MBS New Iberia KANE 1240 250 MBS | WWL 870 = 50,000 CBS * Construction Permit. 
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In NEW ORLEANS 
Where Showmanship was Born. . . 
it’s 
Serving South Louisiana and the Gulf Coast 
& 
New Orleans’ Most Interesting Station 
+ 
American Broadcasting Co. Affiliate 
“ AM 1280 5 KW 
-_ TV (cp) Channel 6 30.8 KW 
7 FM (cp) 287 155 KW 
an (As of September 13, 1948) 
x ww ® 
Represented by JOHN BLAIR CO. 
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FM STATIONS Fre- TV STATIONS | City and Call = Channe} 
ay ip " | Status Applicant Letters N 
Fre- Ca Cae Cee City and Call Channel Amt i - vend Van ees 
f ; - ississippi Valle 1 
Call cy nel er | Status Applicant Letters No. | ——— “5 
quen- Chan- Pow- . . . 
City Letters (Mc) (No.) (Kw) Baton Rouge 3, 5, 9 CP Times-Pica- (WTPS-TV) 7 
Cal oF nel - A Baton Rouge Bestg. Co. 9 yune Pub. Co. 
City Letters (Mc) (No.) (Kw) a New Orleans 2, 4, 6, 7, 10 Shreveport 2, 4, 6, 8, 11 
Alexan- | Orleans WNOE 92.3 222 _. CP Maison Blanche (WRTV) 4 A Mis-South Tele. & 6 
dria KALB-FM 96.9 245 5 Bestg. Co. 
WTPS-FM 95.7. 239 270 | A-E Lagels VU. ue A International Bestg. Co. 8 
KDPR-FM 99.7 259 55 ’ : . A-H N 1 
- ew Orleans Tele. Co. 2 A Shreveport Tele. Co. 8 
Baton WRCM 97.1 246 «61 CP Stephens (WDSU-TV) 6 | A Fairfield Manor Tele. Co. 11 
Rouge WLSU 91.7 219 18 | wwLst 1603 om 0s Bestg. Co. A KTBS Inc. 4 
WBRL 98.1 251 15 naeeemmenzes wyveeemennenge ‘ neuen - 
WSMB-FM 102.7 274 158 | 
WLCS-FM 101.1 266 3 
chien oh ae MARKET INDICATORS FOR LOUISIANA 
WAFB-FM 104.3 282 3 enshesiee need CLASSIFICATIONS FIGURES YR. FIGURES yr, 
-FM 107. 298. P ° , ‘ 
Lafayette KVOL-FM 96.1 241 14 Population (1947 Estimates) _— 2,544,000 47 2,363,880 "40 
Shreve- ili ’ 5 ’ 
Monroe KMFM 104.1 281 10 reve BMB Families ____._____----- 671,100 48 651,000 46 
’ = Per Cen REA ee nee 84.2 °48 T3A * 
—- wasn . port KWKH-FM 94.5 233 43 t pty 0 46 
_ Radie Families ............... 564,900 °48 478,000 46 
New KTBS-FM 96.5 243° «(47 - E . 
| Number of Business Concerns (1) 30,063 46 26,726 39 
Orleans WDSW 93.7 229 40 KRMD-FM 101.1 266 23 Domestic Urban Electric 
Comemmsems ......-<2.2..-~c« 393,000 °46 249,000 39 
a a - Private & Commercial Passenger 
. Auto Registrations _______-_- 328,057 °46 260,145 39 
LOUISIANA RADIO MARKETS BY CITIES | lin Silane .:........ 115,000 °46 71.500  °39 
a | Residential Telephones ___--_--- 221,900 °46 111,600 39 
0 urveys ‘ . ’ 
° | Nonagricultural Employment (2) 443,000 °46 378,000 39 
City County Families Radio 1948 Families Available | Total Income Payments to 
atte Rapid one ‘nn sis oc BA a Sie as $2,270,000,000 °47 828,000,000 39 
— . es . J on | ° , - ’ 
= | Per Capita Income Payments__ $ 892 47 354 = 39 
aton Rouge E. Baton Rouge. 12 060 88.8 10 710 Con | Sales of U. S. Savings Bonds 
Bogalusa -___......Washington 5 320 83.6 4 450 Ceeeee a Ce) ....... 2s... $ 47,465,000 °46 11,668,000 41 
Crowley -_-....-... Acadia 3 340 79.0 2 640 I I, Sie esnes $1,547,000,000 46 551,000,000 39 
Hammond _..Tangipahoa 2 240 80.1 1 810 Drug Store Sales ak Ce in een eae $ 55,151,000 "46 23,075,000 "39 
Houma . ._..Terrebonne 2 970 84.5 2510 Con Gross Postal Receipts (4) anmied $ 31,714,008 - €,408,000 x 
iene Sateeain pans — Total Private Construction ____ $ 66,700,000 46 43,600,000 39 
ayette sei afay 5 . ° on.ae ? ’ 

: — = ro Private Residential Building __ $ 28,200,000 46 $24,300,000 "39 
Lake Charles ------Calcasieu 7 380 86.0 6 350 Con Private Nonresidential Building $ 22,400,000 46 9,900,000 39 
Monroe _- ....Ouachita 10 430 84.1 8 770 Con | Farm Construction ___________ $ 4,000,000 °46 3,200,000 39 
watchiteches -.. Natchitoches 2 500 Late 1 990 Con (1) Not included are banks, financial sons, domestics employed in private 
New Iberia een. « ._. 4740 81.6 3 870 Con enterprises, insurance and real estate homes, vessel employes and _ public 
New Orleans Orleans 175 780 88.3 155 170 Con - Hooper companies, railroads, amusements and emergency employes. (3) Sales of this 

many small one-man services. (2) In- series of bonds commenced in May 

Opelousas - ..St. Landry 2 970 83.5 2 480 cludes all wage and salaried workers in 1941. (4) Revenues from money-order 
Ruston Lincoln 2 540 82.3 2090 Con nonagricultural establishments. Does business, postal savings and certain mis- 
ict i | not include proprietors of unincorpo- cellaneous items not included. 7 State, 
Shreveport —_. wee «. .. 35 550 87.8 31 200 Con-Hooper '! rated businesses, self-employed per- county & commercial vehicles included. 





LOUISIANA RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Acadia 11,360 77.9 8,850 1,384 3,374 1,163 16,419 20,240 
Allen ~- 4,880 81.4 3,970 651 1,769 645 2,272 5,347 
Ascension 5,270 80.8 4,260 437 1,263 389 3,275 8,055 
Assumption 4,240 80.2 3,400 249 1,021 349 3,013 6,620 
Avoyelles - 10,150 80.1 8,130 768 1,719 515 7,432 11,874 
Beauregard - 4,300 79.1 3,400 667 1,456 496 4,870 5,740 
Bienville -- 4,570 82.7 3,780 574 1,079 292 3,562 7.270 
Bossier - ‘ 6,950 84.2 5,850 128 1,911 715 5,108 12,036 
Caddo - 48,620 87.2 42,390 19,225 36,849 16,666 110,272 157,512 
Calcasieu 18,670 86.1 16,080 4,999 13,961 7,051 30,994 55,645 
Caldwell - 3,060 84.6 2,590 358 1,126 375 2,463 3,710 
Cameron .- 1,930 84.5 1,630 44 96 27 ee 1,380 
Catahoula 3,470 78.7 2,730 108 325 111 1,451 3,141 
Claiborne - 5,690 80.8 4,600 1,116 1,694 + 610 7,148 9,992 
Concordia 3,670 75.2 2,760 351 782 219 2.255 4,995 
De Soto - 6,250 79.4 4,960 755 2,060 772 4,501 9,896 


(Continued on page 106) 





Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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10,240 
5,347 


8,055 
6,620 
1,874 
5,740 
7.270 
2,036 
7,512 
5,645 
3,710 
1,380 
3,141 
9,992 
4,995 
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Coming Soon: 


A New More Powerful Vote for 


WNOE 


NEW ORLEANS 





The James A. Noe Station 


5,000 watts night 
ON 1060 KC 


*(Now underway, by authority of the Federal Communications Commission) 


ALSO OPERATORS OF 
The NBC Affiliate in Monroe, La. 


JAMES E. GORDON, 
Vice President & General Manager 


WNOE 
MUTUAL 


Burke, Kulpers & Mahoney Inc., National Representatives 


50,000 WATTS: 

















New York - Chicago x Atlanta * Oklahoma City * Dallas 7 Los Angeles + 


San Francisco 








en a RN 





een 
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1948 Total 
County Families 
East Baton Rouge 29,930 
East Carrol 4,060 


East Feliciana 3,360 


Evangeline 7,830 
Franklin 6,660 
Grant 5,200 
Iberia 10,480 
Iberville 6,940 
Jackson 4,800 
Jefferson 16,950 
Jefferson Davis 6,850 


Lafayette 12,030 


Lafourche 10,270 


La Salle 3,180 
Lincoln 5,330 
Livingston 4,000 
Madison 4,700 
Morehouse 7,020 
Natchitoches 7,400 
Orleans 175,780 
Ouachita 18,970 
P)aquemines 3,370 
Pointe Coupee 5,600 
Rapides 21,560 
Red River 2,920 
Richland 6,480 
Sabine 5,880 
St. Bernard 2,310 
St. Charles 3,620 
St. Helena 1,920 
St. James 3,840 
St. John the Baptist 4,390 
St. Landry 16,830 
St. Martin 5,740 
St. Mary 8,710 
St. Tammany 7,730 
Tangipahoa 11,590 
Tensas 3,470 
Terrebonne 8,750 
Union 4,150 
Vermilion 10,140 
Vernon 5,820 
Washington - 9,910 
Webster 8,340 
West Baton Rouge 2,630 
West Carroll 4,020 
West Feliciana 2,050 
Winn 4,510 


(A-1) Served from adjoining county. 
Sources: Families—BMB; Telephone Homes, 
Further reproduction unlicensed. 
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Employment, Taxable Payroll-:, 


LOUISIANA RADIO MARKET DATA BY COUNTIES 


Employment 
Per Cent 1948 Radio Tel. Homes Mid-March 
Radio Families Jan. 1, 1945 1946 
89.8 26,880 13,187 21,907 
74.1 3,010 269 582 
76.8 2.590 339 576 
75.6 5,920 302 1,195 
79.0 5,260 377 1,005 
81.9 4,260 168 947 
81.6 8,550 1,978 5,250 
80.4 5,580 923 1,991 
85.4 4,100 517 2,721 
91.0 15,420 273 9,519 
81.2 5,560 1,321 1,882 
79.8 9,600 2,622 5,268 
81.4 8,360 1,149 4,044 
84.9 2,700 419 1,672 
82.2 4,380 1,169 2,902 
82.5 3,300 129 795 
74.7 3,510 384 1,829 
78.6 5,520 883 3,669 
79.1 5,850 906 2,034 
88.5 155,170 81,825 151,182 
85.8 16,270 5,962 12,379 
86.1 2,900 137 1,367 
79.1 4,430 243 666 
82.7 17,830 5,880 11,501 
80.1 2,340 152 235 
81.3 5,270 499 1,056 
81.3 4,780 587 1,730 
89.2 2,060 (A-1) 1,985 
85.9 3,110 180 1,584 
78.1 1,500 27 119 
81.5 3,130 172 1,413 
83.6 3,670 148 1,252 
77.8 13,090 1,707 4,242 
77.7 4,460 459 988 
82.0 7,140 1,194 4,309 
84.2 6,510 1,202 2,144 
81.3 9,420 1,574 4,464 
77.8 2,700 263 416 
82.5 7,220 1,806 4,789 
84.3 3,500 468 1,046 
79.0 8,010 1,038 2,184 
81.1 4,720 669 1,025 
82.5 8,180 1,662 5,008 
84.2 7,020 1,532 4,785 
82.9 2,180 (A-1) 390 
83.6 3,360 161 410 
77.1 1,580 234 501 
80.3 3,620 479 1,195 
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rolls—Jan. to 


Mar. ’46, in 1,000’s 


943 


164 


150 


,909 


656 


,039 


= 
7) 
= 


602 


934 


161 


674 


808 


599 


57 078 


086 


146 


336 


360 


746 


815 


140 
101 
209 


382 


(Continued from page 104) 


Taxable pay- 


Bank Deposits Retail Sales 


1944, 1,000’s 1947, 1,000°s 


43,341 113,982 
2,337 5,822 
2,105 2,966 
4,078 7,230 
5,224 8,705 
1,489 4,590 

14,255 20,213 
6,793 10,153 
3,107 8,232 
6,500 29,618 
7,395 12,699 

13,658 23,895 

12,036 20,484 
2.696 5,659 
6,755 9,992 

922 4,360 
3.703 7,446 
4,612 10,303 
7,335 12,252 

364,156 519,410 


26,810 54,953 


2,599 

3,711 7,446 
38,846 51,008 
1,553 3,764 
4,205 8,326 
4,224 7,094 
3,275 1,923 
1,514 4,278 
654 907 
2,593 4,617 
1,395 4,725 
17,488 28,421 
3,346 7,379 
10,004 13,795 
3,608 10,153 
6,542 21,404 
2,435 3,994 
7,751 21,946 
3,330 5,347 
12,104 13,349 
5,096 6,227 
6,668 16,828 
7,527 15,366 
1,298 3,982 
1,531 6,825 
701 1,896 
1,345 5,822 


Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Telecasting 





BI 


€ 104) 


il Sales 
1,000’; 
113,982 
5,822 
2,966 
7,230 
8,705 
4,599 
20,213 
10,153 
8,222 
29,618 
12,699 
23,895 
20,484 
5,659 
9,992 
4,360 
7,446 
10,303 
12,252 
19,410 
54,953 
2,599 
7,446 
51,008 
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ITS EASY, 
10 40) 6 
KNOW HOw! 


Last Spring the B & W Sales Company bought $2,000 
worth of time on KWKH to sell baby chicks, at $4.95 a 
carton. The illustration at the right gives you some idea of 
the campaign’s amazing success—13,131 orders, totalling 
over $64,000! They’d literally make a stack five times as tall 
as the Empire State Building! 


Time costs were just a little over 3%! 


KWKH gets results because we have a radio Know-How 
based upon 23 years of broadcasting in this section of the 
South. Whether you sell chicks, chocolates or cheese, we'd 
welcome the opportunity to tell you how our Know-How 


can work for you. 


50,000 Watts . CBS 


Henry Clay, General Manager 
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SHREVEPORT & LOU 
The Branham Company | rk ee . i 
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MAINE RADIO MARKETS BY CITIES 


1948 Total Per Cent 1948 Radio Surveys 
MAINE County Families Radio 1948 Families Aveieil 
Androscoggin -.. 6 230 99.7 210 Con 
Kennebec 98.0 960 Con 
MARKET INDICATORS FOR MAINE Penobscot 99.9 420 Con 


. 7. ~ 7 Sagadahoc 97.2 110 
CLASSIFICATIONS FIGURES YR. FIGURES ee a = 


Population (1947 Estimates) —- 885,000 °47 847,226 Lewiston Androscoggin _- 99.9 520 Con 
BMB Families 273,900 °48 224,100 Portland Cumberland __.. 22 320 99.8 270 Con - Hooper | 
Per Cent Radio 95.1 48 92.2 Presque Isle Aroostook 95.3 020 Con 
Radio Families 260,500 "48 206,600 Waterville __.__.._...Kennebec 91.2 370 Con 
Number of Business Concerns (1) 14,348 "46 15,048 
Domestic Urban Electric 

Consumers 220,000 °46 181,000 
Private & Commercial Passenger 

Auto Registrations 171,784 157,426 
Business Telephones 50,300 °46 36,500 
Residential Telephones 149,800 80,900 
Nonagricultural Employment (2) 231,000 211,000 
Total Income Payments to 

EE $ 998,000,000 400,000,000 
Per Capita Income Payments -_- 1,128 474 AROOSTOOK 


Sales of U. S. Savings Bonds 
auras 17,659,000 6,196,000 reenane Sn 








$ 

(Series E) (3) __--- Senanie: 
Bank Deposits __- _........ $ 693,000,000 333,000,000 
Drug Store Sales ___- __. $ 18,097,000 8,715,000 
$ 
$ 
$ 
$ 





Gross Postal Receipts (4) ____- 5,446,000 3,869,000 
Total Private Construction __ 22,700,000 11,600,000 
Private Residential Building __ 4,900,000 4,200,000 
Private Nonresidential Building 11,800,000 2,700,000 
Farm Construction $ 2,100,000 1,400,000 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does PiscaTaQuis 


not include proprietors of unincorpo- 
rated businesses, self-employed per- 
sons, domestics employed in private 
homes, vessel employes and public 
emergency employes. (3) Sales of this 
series of bonds commenced in May SOMERSET PpenosscoT 
1941. (4) Revenues from money-order MAINE 
business, postal savings and certain 
miscellaneous items not included. 
AM STATIONS 
Fre- Net- 
City quency Power work Bangor 

Auburn *WDAV 500-D 
Augusta 250 MBS 

250 NBC 
Bangor i 5,000 CBS 

25 B ’ 





0 ABC 
250 MBS-KBS 
5,000 NBC 
Lewiston e 250 MBS 
Ww 5,000 ABC 
Portland § 5,000 NBC 
Ww 5,000 CBS 
250 MBS 
WPOR 1450 250 ABC 
Presque 


Isle WAGM 1450 250 KBS 
Waterville WTVL 1490 250 ABC 


* Construction Permit. 





FM STATIONS TV STATIONS 


City and Call Channel 
atts Cini: ans Status Applicant Letters No. 
can 4 ~~ oe —~g Portland 3, 8 (8, 11 prop.) 
“Seer . : ° Congress Square Hotel ll 
City Letters (Mc) (No.) (Kw) A-H Guy Gannett Bestg. 
Bangor WGUY-FM 93.1 226 «(11 Services 8 
Lewiston WCOU-FM 93.9 230 13 A-H Oliver Bestg. Corp. 8 
Lewiston WLFM 102.9 275 15 ore struct — 
; o ‘ ‘ city; indicates constructio , 
Portland WMNE 100.5 263 23 O special temporary authority; 
Portland WGAN-FM 101.9 270 3.6 means applitant; H indicates hearing. 


MAINE RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

. ° 1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Families Jan. 1, 1945 1946 Mar. 46, in 1,000’s 1944, 1,000’s_—:1947, 1,000’s 
Androscoggin : 6 22,600 : 9,434 
Aroostook 1 22,350 1 3,305 
Cumberland 4 45,420 : ‘ 

Franklin 5, ‘ 6,270 
Hancock 3 . 11,690 
Kennebec 
Knox 
Lincoln 
Oxford 
Penobscot 
Piscataquis 
Sagadahoc z i 
Somerset . . 11,880 
aldo 08 6,490 . , , 6,190 
Washington a3 ’ 12,260 . ‘ f 12,035 
York - t 5. 28,640 ‘ ; \ 43,486 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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The rolal= network that delivers ALl Maine / 
Ihe MAINE BROADCASTING SYSTEM 


mem «= WCSH™ 
e WRDO~ 
* WLBZ BANGOR 
We 


) WASHINGTON BROADCASTING 
S SYSTEM % 
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AFFILIATE STATIONS 


BMB REPRINT 


COMPOSITE AUDIENCE REPORT 
By Counties and Cities 
BROADCAST MEASUREMENT BUREAU STUDY NO. 1—1946 


State 1946 Daytime Audience Nighttime Audience 
County Radio Families Families Percent Families Percent 


NIGHT Andre ggin 19700 15430 








NATIONAL REPRESENTATIVES 


WEED and COMPANY 
New England --- Bertha Bannan 


Plus This “ 


Vermon 
Nova Scotia, Can 
New Brunswick, Can. 
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Cy ALLEGANY WwaSHinGTON xow® . Havre 
Rie .., berigng® 9ae"* CARROLL % ~~ "ay de G. 
Co FREDERICK 9, > 


A Frederick A Essex 
% Baltimore 














MARYLAND 
AM STATIONS Fre- Net- 
Fre- Net- City quency Power work 
City quency Power work CumberlandWTBO 1450 250 NBC 
Annapolis WANN 1190 1,000-D *WCUM 1490 100 
WASL 810 250-D Easton WORM 1480 1,000 
Baltimore WBAL 1090 50,000 NBC Essex WSID 1570 1,000-D 
WBMD 750 =_1,000-D Frederick WFMD 930 500 CBS 
WCAO 600 5,000 CBS Hagerstown WARK 1490 250 ABC 
WCBM 1400 250 MBS WJEJ 1240 250 MBS 
WFBR 1300 5,000 ABC Havre de 
WITH 1230 250 Grace WASA 1600 500-D 
*WMAR 850 1,000 Salisbury WBOC 960 1,000 MBS 
Bethesda- Silver 
Chevy Spring WGAY 1050 1,000-D 
Chase WBCC 1120 250-D WOOK 1580 1,000-D See page 3 for key to map. 
Cambridge WCMD 1240 100 | * Construction Permit. 











MBER LAND seciecs sion cr 
WCUM 


A KARL F. STEINMANN Enterprise 


A. Jack Stewart, Radio Director 


responds to your message on 





QUICK MARKET FACTS 








on WCUM Primary Coverage Area 


Number of Homes - - - - - - + ~ 24,000 1490 KC C.B.S. AFFILIATE 

Population - - - - = = + «= «+ «+ 112,000 

Annual Payroll (city only) - - - - $ 66,000,000 k's eee i er lle ee aes oe Go We 
call direct for rates and availabilities 

Annual Retail Sales (area) -. Oo Se $164,000,000 

Average Family Income - - - - = = - $4,958 


Teletypewriter Service - Cumberland, Md. 31 
Telephone Cumberland 5400 


Figures based on statistics supplied by Cumberland 


Williams Road at East City Line 
Post Office Box 360 


Chamber of Commerce for area of mail response. 
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Joun Exner, President and Commercial Manager 





RADIO oo RADIO. 


@ Even though were well into the Atomic Age. there are 


still many things we don’t understand about radioactivity. 


But when it comes to activity in radio, were on surer 
ground. Alert time-buyers know from experience that 
WCBM is Baltimore’s most active, sales-productive station. 
For real penetration of the rich Baltimore market, you 
need WCBM. Any time you're ready to hear it, we'll 


gladly tell you the WCBM story. 


a Listening Habit 


WCBM 


MUTUAL BROADCASTING SYSTEM 


Georce H. Roeper, General Manager 


North Avenue at Harford @® Battimore 13, Mp. @® UNiversity 8400 


Exclusive National Representatives 


WEED & COMPANY 


NEW YORK, CHICAGO, BOSTON, DETROIT, 


ATLANTA, HOLLYWOOD, SAN FRANCISCO 
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FM STATIONS 


TV STATIONS 


MARKET INDICATORS FOR MARYLAND 


CLASSIFICATIONS FIGURES YR. FIGURES yr. 
Population (1947 Estimates) _- 2,139,000 °47 1,821,244 49 
| BMB Families ____----------- 585,200 48 563,000 46 
per Cont Bee 2-225... 95.7 48 93.3 46 
ere 560,200 48 525,000 46 
Number of Business Concerns (1) 30,641 "46 29,185 °3 
Domestic Urban Electric 
IN Sccchctas oe nce ce ct 576,000 "46 470,000 + °39 
Private & Commercial Passenger 
Auto Registrations _________ 437,944 °46 364,323 39 
Business Telephones _________- 156,400 °46 96,900 °39 
Residential Telephones ______- 326,200 °46 183,600 39 
Nonagricultural Employment (2) 609,000 °46 486,000 39 
Total Income Payments to 
a eee $2,934,000,000 7°47 1,074,000,000 39 
Per Capita Income Payments __ $ 1,465 °47 634 °39 
Sales of U. S. Savings Bonds 
|: aa $ 60,531,000 7°46 17,595,000 41 
SS eee $1,949,000,000 °46 958,000,000 39 
Drug Store Sales _.........-- $ 50,291,000 °46 23,399,000 39 
Gross Postal Receipts (4) ___-- $ 14,398,000 °46 9,232,000 39 
Total Private Construction __-_ $ 154,800,000 °46 60,200,000 39 
Private Residential Building __ $ 73,000,000 °46 39,100,000 39 
| Private Nonresidential Building $ 68,600,000 °46 13,400,000 39 
| Farm Construction ______--~_-- $ 2,900,000 °46 2,000,000 39 
(1) Not included are banks, financial homes, vessel employes and_ public 
enterprises, insurance and real estate emergency employes. (3) Sales of this 


companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 
sons, domestics employed in private 


MARYLAND RADIO MARKET DATA BY COUNTIES 


Fre- Fre- 
quen- Chan- Pow- quen- Chan- Pow- 
Call cy nel er Call cy nel er 
City Letters (Mc) (No.) (Kw) City Letters | (Mc) (No.) (Kw) 
Annapolis WNAV-FM 99.1 256 16.6 Baltimore 2, 11, 13 
Baltimore WCAO-FM 102.7 274 20 oO A. S. Abell (WMAR-TV) 2 
WCBM-FM 93.1 226 «415 
WMCP 94.7 234 20 Co. 
WMAR-FM 97.9 250 20 oO Hearst Radio (WBAL-TV) 11 
WFBR-FM 101.9 270 20 
WITH-FM 104.3 282 20 CP Radio-Tele. of (WAAM) 13 
Bethesda WBCC-FM 103.1 276 0.490 Baltimore 
eiicights WBUZ 96.7 244 0.42 ieanenanari 
Cumber- A Tower Realty Co. 2 
land WwcuM 102.9 275 2.5 A Cumberland Bestg. Co. 2 
WTBO-FM 106.9 295 2.5 Magerstown 6c, 3e 
Frederick WFMD-FM 101.5 268 2 
HagerstownWJEJ-FM 104.7 284 1 6 ee ae. s 
Salisbury WBOC-FM 97.5 248 (12 Available channels follow name of 
Silver : city; CP indicates construction permit; 
Spring WGAY-FM 102.3 272 0.44 O special temporary authority; A 
WHIP 103.9 280 means applicant; H indicates hearing. 
MARYLAND RADIO MARKETS BY CITIES 
Annapolis -..__-.. -Anne Arundel 3 280 93.9 3 080 Con 
Baltimore ....Baltimore 290 960 96.9 281 940 Con - Hooper 
Bethesda in ~Montgomery 5 290 98.3 5 200 
Cambridge -_......Dorchester 3 590 88.3 3 170 
Cumberland ..Allegany 13 210 96.4 12 730 Con 
Frederick ..-Frederick 5 450 94.9 5 170 Con 
Hagerstown ...Washington 11 230 96.4 10 830 Con 
Salisbury --__- ...Wicomico 4 860 92.8 4510 Con 
Silver Spring _ .Montgomery 9 890 92.2 9 120 
1948 Total Per Cent 1948 Radio 
County Families Radio Families 
Allegany 27,890 96.0 26,780 
Anne Arundel 18,370 95.0 17,460 
Baltimore - 338,290 97.1 328,360 
Baltimore City - 290,960 96.9 281,940 
Calvert 2,860 85.7 2,450 
Caroline 5,760 92.2 5,310 
Carroll 11,820 95.5 11,290 
Cecil ..- 7,390 94.3 6,970 
Charles . 3,920 86.0 3,370 
Dorchester 9,340 89.1 8,320 
Frederick taicadana dei 17,730 94.1 16,690 
Garrett ” 6,140 89.9 5,520 
Harford ‘ aidan 9,530 94.4 9,000 
Howard 4,850 94.2 4,570 
Kent ..- e 4,390 90.4 3,970 
Montgomery 27,880 97.6 27,210 
Prince Georges 26,440 96.1 25,420 
Queen Annes - 4,660 89.9 4,190 
St. Marys - 3,990 82.7 3,200 
Somerset 6,540 88.1 5,760 
Talbot _ 6,160 90.9 5,600 
Washington 22,720 95.3 21,650 
Wicomico --- ea - 11,590 92.3 10,700 
ee 90.9 6,310 





Sources: Families—BMB; Telephone 
Further reproduction unlicensed. 


Page 112 © October 11, 1948 


Employment 

Tel. Homes Mid-March 
Jan. 1, 1945 1946 
8,608 24,605 
8,552 5,274 
25,435 39,283 
110,890 307,625 
811 633 
1,542 2,944 
4,291 5,488 
2,638 2,532 
1,000 974 
1,990 5,2C1 
5,231 7,114 
962 1,814 
3,922 3,919 
1,930 2,291 
1,478 1,574 
24,276 10,959 
17,400 7,282 
1,016 833 
858 721 
900 2,180 
1,937 3,142 
7,343 21,547 
3,719 9,064 
1,654 3,581 


series of bonds 


1941. 
business, 


postal 


miscellaneous 
+ Maryland figures include District of 


Columbia 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 


12,466 
2,197 
21,073 
158,223 
213 
1,050 
1,982 
1,216 
336 
2,006 
2,653 
735 
1,547 
1,280 
464 
5,608 
3,381 
251 
260 
707 
1,110 
10,016 
3,349 
1,119 


commenced 
(4) Revenues from money-order 
savings 


in May 


and certain 
items not included. 


Bank Deposits Retail Sales 
1944, 1,000’s 1947, 1,000’s 
37,572 77,160 
21,099 43,665 
44,342 1,170,372 
926,226 1,095,459 
3,736 4.984 
8,367 10,247 
26,275 23,324 
12,674 15,467 
6,797 8,116 
14,070 17,082 
35,070 45,419 
5,569 10,387 
17,695 23,013 
3,930 11,410 
7,238 10,677 
36,034 77,510 
27,812 58,396 
5,144 7,383 
4,550 5,973 
8,062 7,771 
12,816 17,158 
34,799 56,818 
20,859 31,979 
13,473 19,320 
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IN BALTIMORE 


WEAL 


and only WBAL 
OFFERS BOTH! 


The Greatest Shows 
in Radio 
are on GBAL 


1090 Kilocycles ¢ 50,000 Watts 
NBC Affiliate 








WEBAL aud WBAL-TV + 2610 North Charles Street * Baltimore 18, Md. 
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The Greatest Shows 


in Television 


are on WBAL-1V 


32,600 Watts (Effective Radiated Power) 
Channel 11 ¢ NBC Affiliate 
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MASSACHUSETTS 





@ 7 a Haverhill 


Lawrence 












* Greenfield 
a FRANKLIN | a 4 Fitchburg 


Gardner Powurg 


100K ; 
* OE ge! wee 6 MAS Sele A 


%\ e HAMPSHIRE WORCESTER, “am 
Worcester rw ; 






Holyoke achicopee 
MAMPOEN ms pringfield, 


See page 3 for key to map. 


























AM STATIONS Fre- Net- 
I ” City quency Power work 
Fre- Net- 
n the Northern Berkshire Area aaa iglaleiae I aa 
City quency Power work 
WLAW 680 50,000 ABC 
e Boston WBMS 1090 1,000-D 
e ake Ce usiness Lowell WLLH 1400 250 MBS 
emer oem eee oe WBZ 1030 50,000 ABC Lynn WLYN 1360 500-D 
WCOP 1150 5,000 ABC | new 
CONLAN SURVEY SHOWS STATION ‘ . 
; . WMNB WEEI 590 = 5,000 CBS | Bedford WNBH 1340 250 ABC 
WHDH 850 50,000 North 
35.6 IN MORNINGS 8 AM TO 12 NOON 
WMEX 1510 5,000 Adams WKOB 860 250-D 
39.6 IN AFTERNOONS 12 NOON TO 6 PM WNAC 1260 5,000 MBS WMNB 1230 100 
WORL 950 1,000-D Pittsfield WBEC 1490 250 ABC 
46.1 IN EVENINGS 6 PM TO 10:30 PM 
Brockton WBET 990 250-D WBRK 1340 250 MBS 
ENTIRE CONLAN SURVEY SHOWS: *WBKA 1450 250 Quincy WJDA 1300 1,000-D 
Ww NB 41 Brookline *WVOM 1600 5,000 Salem WESX 1230 250 
M .6 Cambridge *WTAO 740 250-D Springfield WBZA 1030 1,000 NBC 
STATION A_ (LOCAL DAYTIME) 17.7 Chicopee WACE 730  1,000-D WMAS 1450 250 CBS 
STATION B_~ (50 KW NETWORK) 26 & Fall River WALE 1400 250 WSPR 1270 1,000 ABC 
. 
WSAR 1480 5,000 MBS | Waltham WCRB 1330 500-D 
ALL OTHER STATIONS 13.9 ; 
Fitchburg WEIM 1340 250 MBS | Ware *WRMS 1250 500-D 
Northern Berkshire’s ONLY FULLTIME station Framing- | west 
ham WKOX 1190 1,000-D Yarmouth WOCB 1240 250 ABC-KBS 
NORTH ADAMS, MASS. 
WAMN 4 ’ i ASS Gardner WHOB 1490 250 Worcester WAAB 1440 5,000 MBS 
1230 KC Greenfield WHAI 1240 250 MBS WNEB 1230 250 
J, GORDON KEYWORTH Telephone 1230 
Gen. Mar. P = Haverhill WHAV 1490 250 WORC 1310 1,000 ABC 
Holyoke WHYN 1400 250 MBS | WTAG 580 5,000 CBS 
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— WNEB ww WORCESTER agg 
V 


ayn? ww 


Compare WNEB in its own area! 


@ In competition with 4 network stations, independent WNEB has 
rated first. close to first, never less than second in its 20 months of 


Hooper history. 
@ Independent WNEB costs you less than any other station in 


Worcester. 


Compare WNEB in its own field! 


@ Among all independent stations, in cities covered by Hooper, 
WNEB stands third week-day mornings. first afternoons, and 
d we) 
second evenings.” 
WNEB achieved these enviable ratings without “gimmicks” or 
> S 


“give-away” programs of any kind. 


Call in our representative today and get the complete story .. . 


convincing evidence that WNEB gives you 


MORE LISTENERS FOR YOUR RADIO DOLLAR 


“Station Listening Indexes—Independent Stations, June-July 1948 


WNEB 


WORCESTER _ sERVING NEW ENGLAND'S THIRD LaRcest city MASSACHUSETTS 





Represented by: Adam J. Young Jr., Inc. and Kettell-Carter, Inc. 
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FM STATIONS | TV STATIONS City and Call Channel 
Status Applicant Letters No. 
City and Call Channel 
Fre- Status Applicant Letters No. A-H Hampden-Hampshire 3 
Boston quen- Chan- Pow- | Boston 2, 4, 7, 9 — 
. A-H Boston Metropolitan 4 Lawrence (see also Lowell, Haver- 
Agencies call ey neler | his ile hill) 6 
city Letters (Mec) (Ne.) (Kw) | A-H CBS 9 A-H Hildreth & Rogers Co. 6 
Know A-H Mass. Bestg. Corp. 9 Lowell (see also Lawrence, Haver- 
Boston WBZ-FM 92.9 225 29 A-H Matheson Radio Co. 13 —_ 
New England A-H New England Tele. Co. 13 OD Las Gee FU. Sh. . 
WHDH-FM 94.5 233 20 A-H New England Theatres 13 *New Bedford (see also Fall River) 
: and WNAC-FM 98.5 253 19.5 | CP-H# Raytheon Mfg. (WRTB) 2 aa =, Aageeny & mre : 
Co., Waltham pringfield (see also Holyoke) 
18 WCOP-FM 100.7 264 20 A-H 20th Century-Fox 13 a a . 
Oo Westinghouse (WBZ-TV) 4 An Vouies Snwaek ‘ 
Boston WUNY 102.5 273 29 Oo so (WNAC-TV) 7 Worcester 5 
Agencies WEEI-FM 103.3 277 20 ween se reas aa ee : 
Fall River (see also New Bedford) , 
® WBMS-FM 104.1 281 20 13 Available channels follow name of 
representing A-H Fall River Herald News 8 city; CP indicates construction permit; 
y) Brockton WBET-FM 97.7 249 «(0.8 A-H New England Tele. Co. 8 O special temporary authority; A 
over 9 WBKT ess a 08 Holyoke (see also Springfield) 3 ! means applicant; H indicates hearing. 
New England WBKZ-FM 107.1 296 0.8 
. MASSACHUSETTS RADIO MARKETS BY CITIES 
Advertisers CambridgeWXHR 96.9 245 20 
1948 Total Per Cent 1948 Radio Surveys 
use Chicopee WACE-FM 100.3 262 3 City County Families Radio 1948 Families Available 
Adams _Berkshire 3 730 97.9 3 650 
WN BH a es ae Arlington Middlesex 12 030 99.9 12 020 
WCFR 93.5 228 (0.3 Belmont ...-Middlesex -~-- 8 010 99.9 8 000 
to reach Beverly Essex - 8 110 97.7 7 920 
: Fitchburg WEIM-FM 104.7 284 18 Boston Suffolk 227 180 98.8 224 520 Con - Hooper 
the hig Brockton Plymouth 20 890 97.6 20 380 Con 
a oon oe _ Brookline Norfolk 14 630 99.9 14 610 
New Bedford Haverhill WHAV-FM 92.5 223 «20 Cambridge Middlesex -_-- 33 060 99.9 33 030 
Chelsea Suffolk 11 410 98.6 11 250 
Market ae ere es 6 SS | Cllege Hampden 11 560 99.4 11 490 
Lawrence WLAW-FM 93.7 229 20 Everett Middlesex 13 530 99.9 13 510 
Fall River Bristol 34 330 98.5 33 810 Con 
; aS VESTS SS 6S | pees _Worcester _ 12 570 98.8 12 420 Con 
WNBH dominates 
Lynn WLYN-FM 105.5 288 Framingham .. Middlesex . 6 560 99.7 6 540 Con 
New Bedford with Gardner ....Worcester 5 810 96.0 5 580 Con 
a share of audience ned Greenfield Franklin 5 080 97.6 4960 Con 
greater than all Bedford WBSM 97.3 247 +20 Haverhill Essex . 15 210 98.1 14 920 Con 
Holyoke ..Hampden a.» on 99.2 16 799 Con 
other Stations wren 2 “1 68 Hyannis ___..-.....Barnstable 1 130 96.5 1 090 
combined! North Lawrence ...Essex ‘ 25 340 98.4 24 930 Con 
Lowell ...--.--.-Middlesex 28 700 99.9 28 680 Con 
einen | ee 31 720 98.0 31 100 
Pittsfield WBEC-FM 94.3 232 1 Malden Middlesex ______ 17 680 99.9 17 660 
W N K H Medford ..Middlesex 18 430 99.9 18 410 
ae Melrose __._..---..Middlesex - 7 930 99.9 7 920 
BASIC ABC FOR field WMAS-FM 94.7 234 3.2 New Bedford ‘ Bristol 35 240 98.2 35 600 Con 
SOUTHEASTERN nite en ass ee Newton re 20 070 99.9 20 060 
MASSACHUSETTS North Adams -_.-..Berkshire ---- 6 930 98.4 6 820 Con 
WSPR-FM 97.9 250 14 Pittsfield Berkshire . 14 990 98.9 14 830 Con 
Quincy Norfolk 23 460 $9.8 23 420 
AFFILIATED WITH asia — a Revere _-Suffolk 9 890 99.4 9 830 
WOCB, CAPE COD West Yar- Salem ..Essex -- 12 160 97.6 11 870 Con 
Somerville é Middlesex 30 230 99.9 30 210 
—- oe “=. Springfield _Hampden - 46 420 99.5 46 170 Con - Hooper 
REPRESENTED BY Worcester WTAG-FM 96.1 241 10 Taunton ——— 10 740 99.1 10 640 
THE WALKER C8. Waltham --__-......Middlesex - . 10 550 99.9 10 540 
WBMY 95.1 236 
Watertown -------.. Middlesex --_-... 10 010 99.9 10 000 
WGTR 99.1 256 «6.5 Woreester ......... Worcester ---.-. 56 210 93.0 55 110 Ccn 
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MARKET INDICATORS 


CLASSIFICATIONS 
Population (1947 Estimates) —__ 
BMB Families 
Per Cent Radio 
Radio Families __- 

Number of Business Concerns (1) 
Domestic Urban Electric 

Consumers 
Private & Commercial Passenger 

Auto Registrations 
Business Telephones 
Residential Telephones 
Nonagricultural Employment (2) 
Total Income Payments to 


Individuals 


Per Capita Income Payments 


County 
Barnstable 
Berkshire 
Bristol 
Dukes 
Essex 
Franklin 
Hampshire 
Hempden 
Middlesex 
Nantucket 
Norfolk 


Plymouth 


Suffolk 


Worcester 


Sources: Families—BMB; Telephone Homes, Employment, Taxable 


Further reproduction unlicensed. 
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FIGURES 


41,635,000 
1,316,200 

98.9 
1,301,500 


78,730 


1,219,000 


834,836 
398,800 
907,100 


1,496,000 


$6,718,000,000 


$ 


MASSACHUSETTS 


1,449 


1948 Total 


Families 


13,860 


39,540 


113,780 


2,490 


155,760 


16,810 


22,120 


102,350 


286,400 


1,140 


98,100 


56,390 


253,550 


153,910 


FOR MASSACHUSETTS 


YR. FIGURES YR. 
"47 4,316,721 °40 
"48 1,183,400 46 
"48 97.9 °46 
"48 1,158,900 46 
"46 79,204 °39 
"46 1,114,000 739 
46 760,838 39 
"46 314,600 °39 
46 581,200 °39 
"46 1,347,000 39 
"47 =3,106,000,000 °39 
"47 719 39 


Per Cent 


Radio 


96.2 


98.0 


98.5 


97.4 


98.1 


99.3 


99.7 


99.1 


99.7 


98.2 


98.8 


98.4 


1948 Radio 


Families 


13,330 


38,760 


112,010 


2,380 


153,500 


16,370 


21,690 


101,620 


285,550 


1,130 


97,830 


250,590 


151,390 


Payrolls, Bank 


| 


CLASSIFICATIONS FIGURES YR. FIGURES yr. 

| Sales of U. S. Savings Bonds 
(Boston BE) C3) ...-..-.~..- $ 147,516,000 °46 48,728,000 41 
| Bank Deposits ______________- $7,114,000,000 °46 4,197,000,000 39 
Drug Steres Sales ...........- 8 128,406,000 "46 63,351,000 39 
Gross Postal Receipts (4) __-_-- $ 41,638,000 746 29,266,000 39 
| Total Private Construction ____ $ 202,800,000 746 95,100,000 39 
Private Residential Building __ $ 79,900,000 7°46 49,300,000 °39 
Private Nonresidential Building $ 92,900,000 "46 26,600,000 °39 
Farm Construction __________- $ 2,600,000 °46 2,200,000 39 
‘aa included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and _ public 


companies, railroads, amusements and 


many small one-man services. (2) In- 


cludes all wage and salaried workers in 


nonagricultural establishments. Does 


not include proprietors of unincorpo- 


rated businesses, self-employed per- 


Employment 


Tel. Homes Mid-March 


Jan. 1, 1945 1946 


9,362 5,662 


23,344 32,173 
45,490 118,780 

1,377 584 
82,658 137,187 

8,880 12,781 
10,162 14,578 
56,763 111,418 


163,141 206,993 
960 388 
80,899 69,057 
32,815 37,156 


105,436 368,900 


76,347 155,421 


Deposits—Dept. of Commerce; 


BROADCASTING @ 


rolls—Jan. to 


Mar. 746, in 1,000’s 


Retail Sales, 


emergency employes. (3) Sales of this 


series of bonds commenced in May 


1941. (4) Revenues from money-order 
business, postal savings and certain mis- 
cellaneous items not included. 7 State 


county & municipal vehicles included. 


RADIO MARKET DATA BY COUNTIES 


Taxable pay- 


Bank Deposits Retail Sales 


1944, 1,000’s 1947, 1,000’s 


2,471 30,672 52,739 
16,828 107,720 127,610 
55,660 303,936 274,582 

248 3,317 7,899 
69,547 457,353 348,013 

6,538 52,637 48,703 

6,899 73,412 62,710 
60,181 379,190 320,281 

108,621 709,695 687,431 
185 3,965 3,385 
38,826 234,167 295,283 
18,921 154,351 144,111 
207,539 2,299,662 1,110,885 
82,211 491,578 422,224 


copyright 1948 ‘Sales Management.” 


Telecasting 











“aT 
28% of all New Englanders live here 
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Metropolitan Boston ranks FIFTH in population among the nation’s metropolitan areas. 
14,582 It has 28% of the population of ALL of the New England states, and 58% cf the entire 
population of Massachusetts. Over 2,600,000 people live in the 83 cities and towns 





7,899 
' which make up the area pictured above. The City of Boston (solid above) with 
18.013 a population density of 17,551 persons per square mile is the most densely populated 

city in the country, excepting only New York. In buying radio in New England, it is 
18,703 tremendously important to make sure that the Metropolitan Boston market is ade- 

tel d. 
_ quately covere 
10,281 
s eS 

"7 IS IS 
3,385 
15,283 
_ Boston's most progressive radio station supplies tailor-made coverage of this rich 
, market, with outstanding selling personalities and ABC programs, plus top-flight mer- 
10,885 chandising and promotion for advertisers. 
adie Rates and availabilities from any Katz Office 

WCOP A Cowles Station © Boston’s exclusive ABC outlet 
ent. 
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AM STATIONS 


OnNTONAGON 


Fre- Net- 
City quency Power work 
Adrian WABJ 1500 250-D 
Alma *WFYC 1280 1,000-D 
Alpena WATZ 1450 250 MBS-KBS 
Ann Arbor WHRV 1600 1,000 ABC 
WPAG 1050 1,000-D 
Battle 
Creek WELL 1400 250 ABC 
WBCK 930 1,000 
Bear Creek 


Twp. *“WMBN 1340 250 


Bay City WBCM 1440 1,000-LS ABC 


500-N 
Benton 
Harbor WHFB 1060 1,000-D 


Cadillac WATT 1240 250 MBS-KBS 


Dearborn WKMH 1540 1,000-D 


CP-1310 CP-1,000-U 


Detroit 
(Windsor)CKLW 800 5,000 
Detroit WJBK 1490 250 
WJLB 1400 250 
WJR 760 50,000 
WWJ 950 5,000 
WXYZ 1270 5,000 
East 
Lansing **WKAR 870 5,000-D 


MBS 


CBS 
NBC 
ABC 


Escanaba WDBC 1490 250 MBS-KBS 


Flint WBBC 1330 1,000 
WFDF 910 1,000 
WMRP 1510 250-D 


MBS 
ABC 
KBS 


WTCB 600 1,000-LS NBC 


500-N 
WWOK 1470 1,000 
Grand 
Rapids WFUR 1570 1,000-D 
WGRD 1410 1,000-D 
WJEF 1230 250 
WLAV 1340 250 
WOOD1300 5,000 


(Continued on page 122 


CBS 
ABC 
NBC 
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YOU GET MORE 
SALES IMPACT 
for Your MONEY 
in the DETROIT area 








BY USING 
CKLW 


50,000 WATTS Sa SOON! To keep well ahead of the expanding needs 


of this fast-growing market . . . to encourage a greater loyalty to public service and to 








strengthen our already enviable position with listeners and advertisers alike . . . CKLW will 





soon broadcast with 50,000 watts. This greater voice will give the Detroit Area’s best radio 





buy a new selling wallop beyond duplication in this region! Watch for announcements to come! 








H. N. Stovin & Co., Canadian Rep. od Adam J. Young, Jr., Inc., Natl Rep. 
Guardian Building Detroit 26, Mich. 







5,000 Watts Day and Night—800 kc—Mutual Broadcasting System 


BROADCASTING @® Telecasting October 11, 1948 © Page 121 





MICH. AM STATIONS | FM STATIONS Fre- City and Call Channe] 

















quen- Chan- Pow- Status Applicant Letters No. 
ene ae , — City nates (Me) haf (Kw) gee 
(Continued from page 120) quen- Chan- Pcw- 6 a Bean a a po a A-H Advertisers Press 11 
Call cy nel er Wy —_ ‘ a . A-H Booth Radio Stations 11 
i eee nar City Letters (Mc) (No.) (Kw) Clemens WMLN 106.3 292 0.34 Grand Rapids 7, 9 
City quency Power work Muskegon WKBZ-FM 106.5 293 49 A Furniture City Bestg. 9 
Holland *WHTC 1450 250 AnnArbor WUOM 91.7 219 13.5 WMUS-FM 100.5 263 3.2 Corp 
Houghton } . o on ‘ Owosso WOAP-FM 103.1 276 1 : 
(Calumet) WHDF 1400 250 MBS-KBS io aadiaaiae _— = Pontiac WCAR-FM 193.5 278 = 20 a Grendwoed Bestg. Co. sd 
Iron — Battle PortHuron WTTH-FM 99.1 256 22 CP Leonard (WLAV-TV) 7 
“a « 97 a RoyalOak WEXL-FM 104.3 282 18 -slui 
Mountain WIKB 1230 250 MBS-KBS Creek WELL-FM 102.1 271 45 Sanne ‘eas. 981 251 15 Versials 
WMIQ 1450 250 Bay City WBCM-FM 96.1 241 32 Wyandotte WJJW 103.1 «276 «1 ness : ; 
Ironwood WJMS 630 1,000MBS-KBS | Benton CP oy Bestg. (WKZO-TV) 3 
Ishpeming WJPD 1240 250 ie a oe at a re ‘ = 
Jackson WIBM 1450 250 ABC oH WHFE-FM 9.9 200 9.2 TV STATIONS Lansing 6 
Patameas y 26 . Dearborn WKMH-FM 100.3 262 CP WJIM Inc. (WJIM-TV 6 
Kalamazoo WGFG og = po ; te : R City and Call jase Sanibes alt A ge as 7 ; 
WKZO 590 5,000 CB WLCG 103.§ 280 Status Applicant Letters No. i s s 3 ’ » 8, 
Lansing WILS 1430 500-D MBS | petroit WDTR 90.9 215 2 a - 13¢ 
WJIM 1240 250 ABC meinen a a Detroit 2, 4, 5,7 A Saginaw Bestg. Co. 13 
CP-550 CP-1.000 WJBK-FM 93.1 226 33 18) Evening News (WWJ-TV) + 
Lapeer WMPC 1230 250 SH WLDM 95.5 238 | cp sick Paintin (WTVO) 2 Available channels follow name of 
Ludington WKLA 1450 250 ABC-MBS WJR-FM 96.3 242 24 CP WXYZ Inc. (WXYZ-TV) 7 city; CP indicates construction permit; 
KBS WWIJ-FM 97.1 246 105 | A-H United Detroit Theatres 5 O special temporary authority; A 
Marquette WDMJ 1340 250 MBS-KBS 7 pein a 5 A-H WJR, Goodwill Station 5 means applicant; H indicates hearing, 
*WMMI 970 1.000-D WJLB-FM 97.9 250 30 
Midland WDOW 1490 250 WXYZ-FM 101.1 266 23 i 
Muskegon WKBZ 1490 250 ABC-MBS WAIW 101.9 270 52 
CP-850 CP-1,000 , a 9 , oe ee ae 
*WKNK 1600  1,000-D —— or oe, MICHIGAN RADIO MARKETS BY CITIES 
WMUS 1090 1,000-D — ee ; 
ape : » | 1948 Total Per Cent 1948 Radio Surveys 
Owosso WOAP 1080 250-D | East 
Pontiac WCAR 1130 1,000-D Lansing WKAR-FM 90.5 213 88 | City County Families Radio 1948 Families Available 
Petoskey WMBN 1340 250 MBS-KBS | pecanaba WIPJ 94.7 234 
Port Huron WHLS 1450 250 MBS-KBS - — ss Adrian ...Lenawee 5 460 98.4 5 370 Con 
WTTH 1360 1,000-D Flint WFDF-FM 95.1 236 «613 
— WBBC-FM 99.9 260 6 Alpena Alpena 4 350 96.3 4190 Con 
City *WHAK 960 1,000-D WAJL 107.1 296 0.4 Ann Arbor Washtenaw 11 900 98.9 11 770 Con 
Royal Oak WEXL 1300 250 Grand Battle Creek __Calhoun 16 660 98.3 16 380 Con 
Saginaw WKNX 1210 1,000-D a ? S — 93 «10.5 
WSAM 1400 250 NBC Rapids WFR: =5 2 6 | hme Clty _Bay 16 550 98.3 16 270 Con 
Sault Ste. WJEF-FM 93.7 229 
3 arbor Berrie cee 20 97. 5 96 
Marie WSOO 1230 250-LS ABC WLAV-FM 96.9 245 54 Benton Harbor Berrien 61 7.4 5 960 
100-N Grosse Cadillac Wexford 3 540 96.9 3 430 
Traverse : 
IGSE ‘ 9255 5 - > "T 5 59 ¢ 5 
City WTCM 1400 250 MBS-KBS Point WGSE 98.3 = 0.5 Calumet _..."Ioughton . 520 98.1 510 
- Hillsdale WJOE 99.1 256 Dearborn Wayne 20 830 99.1 20 640 
> st ‘tio ? n Jacks J N-FM 92.3 222 3. c - 5 ~. 
ee Cae Jackson §=6. WIBN-FM 93 16.0 | netroit _____Wayne 550 820 98.7 543 660 Con - Hooper 
East Lansing Ingham . 2 240 99.6 2 230 
Escanaba , Delta 5 090 97.1 4940 Con 
Flint Genesee 52 510 98.3 51 620 Con 
. . 
Your Number (ne Valesman Grand Rapids Kent _- 61 470 98.3 60 430 Con - Hooper 
Hamtramck _...Wayne 14 970 94.7 14 180 
for Highland Park ____Wayne 18 230 99.1 18 070 
. site m Holland ....Ottawa 5 310 99.1 5 260 
iT ® ® 
Southwe stern Michigan and Northern Indiana Iron Mountain _ Dickinson 3 910 96.7 3 780 Con 
Ironwood Gogebic ; 4 610 97.4 4490 Con 
1s | Ishpeming Marquette 3 370 97.3 3 280 Con 
Jackson ._.Jackson 18 660 98.3 18 340 Con 
= Kalamazoo -_----- Kalamazoo .. 19 240 98.3 18 910 Con - Hooper 
Lansing _...Ingham - _. 29 100 98.7 28 720 Con 
serving Lapeer __...Lapeer 1 470 98.6 1 450 
= 24° 4 4 Ludington _.Mason . 3 310 97.0 3 210 
The Twin Cities of Michigan 
Marquette ..Marquette 5 030 97.8 4 920 Con 
Benton Harbor St. Joseph Menominee _.Menominee 3 610 98.3 3 550 
. _ . . en NE ic istmiccnmnie Midland __---.._.__ 3 490 98.6 3 440 
POPULATION IN PRIMARY AREA 150,000 : 
RETAIL SALES ANNUALLY EXCEED __ $100,000,000 enone ecneeabiae —_ = —_ 
| WHFB IS LOCATED IN THE HEART OF a $40,000,000 Mount Clemens -_..Macomb 5 020 98.2 4 930 
fruit business; largest open air-fruit market in world is Muskegon -------.. Muskegon -.._-.. 17 180 98.3 16 890 Con 
located in BEN TON HARBOR which last year did a Muskegon Heights _Muskegon - 5 460 98.4 5 370 
| $12,000.000 business. 
eT Berrien ——a | 97.9 4 140 
DEG | anccucmtinia Shiawassee _.... 5 200 98.3 5 110 Con 
ERT ES Emmet 2 130 96.2 2 050 
| B WH : B-] | M Pontiac _.....Oakland 22 350 98.3 21 970 
| Port Huron _..Saint Clair .. 11 830 $8.3 11 630 Con 
1000 Watts (D) 99.9 Royal Oak -___..._.Oakland -- 8 560 99.6 8 530 
| 1060 KC 92 KW ee Saginaw ~- — | 97.9 28 370 Con 
Jake P. Scherer. Mer. | Sault Ste. Marie _..-Chippewa —__... 4 930 97.4 4 800 Con 
Owned by Palladium Publishing Co. | Traverse City —____- Grand Traverse 4 470 96.4 4310 Con 
| Wyandotte __.-..___ Wayne - a OF 99.1 9 680 
as amici ae Ypsilanti .....--_- Washtenaw __.._ 4 600 98.3 4 520 
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MICHIGAN'S GREATEST 
ADVERTISING MEDIUM 





Represented by 


©.6.% PETRY 
THE GOODWILL STATION, INC., cisuer soc. DETROIT 
FRANK E. MULLEN HARRY WISMER 
President Asst. to the Pres. 
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MARKET INDICATORS FOR MICHIGAN | 





. 
CLASSIFICATIONS peunes we. seems va.) Oe ¢ DS Sot oe 
Population (1947 Estimates) _- 6,069,000 47 5,256,106 49 | (Series » (3) ------------- $ 187,789,000 °46 = 49,706,000 41 
BMB Families ee ee: 1,741,900 "48 1,596,000 "46 Bank Deposits wweceer eee eee eeeo= $4,675,000,000 "46 1,622,000,000 39 
Set eee 98.0 "48 96.4 46 | Drug Store Sales _------------ $ 193,433,000 °46 77,765,000 °39 
Radio Families ______________ 1,707,700 48 1,538,000 "46 | Gross Postal Receipts (4) ~---- $ 40,423,000 "46 25,037,000 39 
Number of Business Concerns (1) 81,566 °46 74,321 "39 | Total Private Construction ---- $ 387,300,000 "46 180,200,000 "39 
ideneiie Behan Mlectrle | Private Residential Building __ $ 190,300,000 46 118,000,000 °39 
ee 1.469.000 46 1.198.000  °39 | Private Nonresidential Building $ 161,600,000 46 35,800,000 39 
Pebvate & Commercial Passenger | Farm Construction ___---_---- $ 8,400,000 46 6,100,000 39 
Auto Registrations ________- 1,400,465+ "46 1,325,918" °39 | AS Me 
. . . ot included are banks, financia omes, vessel employes and publi 
Business Telephones ---------- 428,400 46 269,400 39 enterprises, insurance and real estate emergency employes. (3) Sales of on 
Residential Telephones _-_-_---- 1,098,300 °46 510,800 °39 | companies, railroads, amusements and _ series of bonds commenced in May 
, ; ll one- ices. (2) In- ' 
Nonagricultural Employment (2) 1,599,000 °46 1,900,000 "SO | Gices oll wees and salaried workers in -. (4) penne from mane -order 
Total Income Payments to nonagricultural establishments. Does pe iia woe Big Mage 
“ ’ ’ not include proprietors of unincorpo- - 1LaX~ 
Individuals -----------~---- $8,641,000,000 47 3,054,000,000 °39 rated businesses, self-employed per- cabs not included. *State, county and 
Per Capita Income Payments___ $ 1,424 °47 591 °39! sons, domestics employed in private municipal vehicles included. 





MICHIGAN RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Alcona 1,740 95.4 1,660 251 187 61 sisi 2,242 
Alger 3,120 93.3 2,910 572 1,585 734 1,998 6,166 
Allegan 13,270 97.1 12,890 4,806 5,432 2,608 10,244 24,663 
Alpena 6,260 94.9 5,940 1,682 3,833 1,777 9,009 17,937 
Antrim 3,210 94.1 3,020 654 376 117 1,156 5,605 
Arenac 2,750 93.8 2,580 485 534 232 2,683 6,726 
Baraga 2,710 95.2 2,580 337 925 380 1,559 4,484 
Barry 7,540 97.2 7,330 3,787 3,114 1,495 8,379 14,013 
Bay 23,900 97.9 23,400 9,896 14,998 7,329 45,508 81,277 


(Continued on page 126) 





Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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FACTS, NOT PHONEYS! @roury 
Fact 1 
WKBZ, Muskegon Michigan is a Full Time - 1 
Regional Station. PONTIAC? “ wr \ 
/ TICA ,, 
Fact 2 sioomrien Hiiis® | nr Cie 
WKBZ covers Michigan’s SIXTH Metropolitan binniticnan® e fl 
Market. ROvE ‘OAR warren 
| a oe | ROSeVILLE 
Fact 3 Panlane ee FERNDALE® @PAR @ast )PETROIT 
oo is experienced, serving 22 years, since 916 Ati he | LAKE ST. CLAIR 
926. " @rynouky Pie sna) 
Fact 4 /conroor' 
2 DEARBORN ‘ 
WKBZ has 150,000 audience within its Primary ~~ “< race 
2 MV/M Contour, 500,000 within its Secondary @, 3 one @ 
0.5 MV/M Contour. foe — 
Fact 5 ele 


Retail Sales, primary area are $120,000,000, 
secondary area $475,000,000. 


W. K. B. Z. 


Muskegon, Michigan 


POPULATION. . .3,045,000 FAMILIES. . . 761,000 
RADIO HOMES. . .746,000 
POTENTIAL AUDIENCE. . .2,984,000 


WEAXAL 


ROYAL OAK BROADCASTING CO. 
Royal Oak, Michigan 


850 K.C. Full Time 1000W 
Affiliated with 
AMERICAN BROADCASTING COMPANY 
National Representatives 
Burn-Smith Company Inc. 


ee ee eee ee ED Be tt hte | 
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ints, : wee 
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42 _— Se early stages 
durin 
¢ion. 
The fact that. WWJ-TV, first television station in Michigan, has been 
designated a key link in NBC’s Midwest Television Network is no mere 
happenstance. This recognition of WWJ-TV leadership is the result 
& 
of pioneering and showmanship that has characterized its opetation since its 
first historic broadcast. Here, then, is another addition to the spectacular 
series of “firsts” that have been a WWJ tradition for 28 years. It is 
y 
little wonder that WWJ constantly maintains first place in the ears and eyes 
of the loyal Detroit audience that comprises America’s fourth market. 
first in Michigan . . . . Owned and Operated by THE DETROIT NEWS 
National R ives: THE GEORGE P. HOLLINGBERY COMPAN 
anata , NBC TELEVISION NETWORK 
— ASSOCIATE AM-FM STATION WWJ 
ing BROADCASTING Telecasting October 11, 1948 © Page 125 









MICHIGAN RADIO MARKET DATA BY COUNTIES (Continued from page 124) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Benzie ‘ ; 2,450 95.9 2,350 742 567 154 2,538 5,045 
Berrien Seaattaid 30,870 97.6 30,140 15,531 25,966 13,370 41,631 98,093 
Branch 8,720 97.2 81,480 2,625 4,283 1,923 11,257 18,498 
Calhoun 33,020 98.3 32,450 18,405 30,248 16,290 51,798 107,062 
Cass 7,850 96.6 7,580 2,073 2,850 1,392 7,446 15,134 
Charlevoix - 4,140 94.9 3,930 1,479 1,298 531 3,313 8,969 
Cheboygan 4,150 93.2 3,870 1,081 1,277 484 3,384 9,529 
Chippewa 8,200 95.8 7,860 3,628 4,651 2,242 9,683 21,861 
Clare 2,830 95.4 2,700 813 928 448 3,019 7,847 
Clinton 8,340 97.7 8,150 2,331 1,587 633 9,537 13,453 
Crawford 1,200 95.8 1,150 250 335 111 906 2,654 
Delta 11,130 95.8 10,660 3,138 4,930 2,217 15,599 25,224 
Dickinson 9,610 96.9 9,310 2,423 5,608 2,324 9,112 18,498 
Eaton 12,220 97.4 11,900 5,028 3,217 1,262 11,703 22,421 
Emmet 4,830 94.4 4,560 1,936 2,170 924 8,712 16,255 
Genesee 76,190 98.3 74,910 41,274 34,962 19,677 93,970 234,303 
Gladwin 2,510 96.0 2,410 514 528 227 1,534 5,045 
Gogebic 10,040 96.6 9,750 3,133 4,997 2,131 7,309 20,740 
Grand Traverse 6,640 95.8 6,360 2,937 4,187 1,901 10,084 25,785 
Gratiot 9,890 96.7 9,560 2,931 4,886 2,237 12,901 26,345 
Hillsdale 9,960 96.9 9,650 4,665 3,350 1,603 11,391 19,058 
Houghton 16,040 97.4 15,630 4,028 7,255 3,056 20,257 29,148 
Huron 9,090 96.9 8,810 2,831 3,786 1,824 12,361 21,300 
Ingham 46,610 98.6 45,960 29,099 35,651 19,677 77,403 173,205 
Ionia 11,120 97.0 10,790 3,605 4,397 2,011 10,276 24,103 
Iosco 2,940 96.2 2,830 892 745 320 2,166 7,847 
Iron 6,850 95.8 6,560 1,544 2,336 1,100 5,183 12,332 
Isabella 7,490 96.1 7,200 2,127 3,235 1,682 9,534 17,377 
Jackson 30,720 98.2 30,170 17,850 24,908 14,385 46,026 110,986 
Kalamazoo 33,700 98.5 33,190 19,649 31,414 17,528 55,293 118,273 
Kalkaska 1,290 93.0 1,200 223 465 246 651 1,682 
Kent 88,380 98.3 86,900 47,461 75,349 40,388 150,403 288,675 
Keweenaw 1,440 95.1 1,370 (A-1) 294 108 1,121 
Lake 1,470 90.5 1,330 207 126 36 1,373 2,242 
Lapeer 8,830 97.7 8,630 3,639 2,309 931 10,168 18,498 
Leelanau 2,170 94.0 2,040 700 78 123 1,052 2,803 
Lenawee 17,620 97.9 17,250 8,007 11,860 5,455 32,412 48,206 
Livingston 6,840 98.0 6,700 3,038 2,472 1,172 9,471 15,695 
Luce 2,030 93.1 1,890 450 1,010 1,241 4,484 
Mackinac 2,940 93.2 2,740 660 689 223 1,177 5,605 
Macomb 36,040 98.8 35,600 14,203 10,300 5,340 35,625 105,380 
Manistee 5,880 96.4 5,670 1,747 2,968 1,216 7,039 12,892 
Marquette 15,320 96.7 14,820 5,320 9,676 3,717 21,414 33,632 
Mason 6,030 96.3 5,810 2,622 2,403 1,003 7,380 14,574 
Mecosta 4,960 94.9 4,710 1,624 1,781 776 5,248 10,650 
Menominee 7,400 97.0 7,180 2,537 4,059 1,745 9,955 11,211 
Midland 8,710 97.0 8,450 4,777 8,852 6,171 10,580 22,982 
Missaukee 2,010 93.5 1,880 739 220 57 1,983 2,803 
Monroe 18,520 97.8 18,120 6,328 9,767 6,015 21,997 45,403 
Montcalm 8,960 96.5 8,650 3,291 3,607 1,908 8,872 19,619 
Montmorency 1,930 92.2 950 132 139 45 2,803 
Muskegon 31,880 98.2 31,310 14,747 33,842 22,348 60,565 112,667 
Newaygo 4,930 95.3 4,700 1,941 2,314 1,102 7,292 11,771 
Oakland 86,410 99.0 85,530 47,353 40,948 23,576 88,201 268,496 
Oceana 4,590 95.4 4,380 1,612 1,110 468 4,001 8,968 
Ogemaw 2,760 93.5 2,580 965 527 177 1,457 7,287 
Ontonagon 3,190 95.9 3,060 309 1,532 653 2,275 6,166 
Osceola 3,900 95.6 3,730 1,403 1,016 391 3,159 8,408 
Oscoda 850 92.9 790 233 131 33 1,682 
Otsego 1,510 93.4 1,410 329 412 158 1,733 4,484 
Ottawa 19,640 98.7 19,380 10,310 12,543 6,511 30,202 49 327 
Presque Isle 3,230 93.5 3,020 614 1,345 564 2,192 6,726 
Roscommon 1,270 94.5 1,200 133 326 102 940 3.79% 
Saginaw 43,260 97.8 42,300 20,146 28,216 14,788 73,847 132,286 
St. Clair 25,190 98.1 24,720 12,766 17,529 9,673 38,346 75,672 
St. Joseph 11,650 97.3 11,330 3,198 7,266 3,605 15,407 28,587 
Sanilac 9,190 97.0 8,910 2,539 1,213 431 9,961 19,058 
Schoolcraft 3,100 94.8 2.940 870 1,831 717 2.610 6,166 
Shiawassee 13,440 97.8 13,150 4,907 7,315 3,291 17,749 28,587 
Tuscola 9,610 96.5 9,270 3,260 2,815 1,170 14,201 22,421 
Van Buren 11,690 97.1 11,350 4,226 4,406 1,801 14,788 25,784 
Washtenaw 27,740 98.7 27,390 17,004 32,292 17,592 60,538 103,138 
Wavne 5 98.7 666,860 360,758 773,711 500.133 2,036,248 2,587,141 
Wexford 96.2 5,320 1,956 3,544 1,552 5,399 16,256 





(A-1) Served from adjoining county. 


Sources: Families—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “‘Sales Management.” 
Further reproduction unlicensed. 








NORTHEASTERN MICHIGAN'S NUMBER 1 STATION ON AMERICA’S NUMBER 1 NETWORK 


WSAM @ WSAL ° 


1400 KC F.M. 98.1 MC 





SERVING THE TRI-CITIES — SAGINAW-BAY CITY-MIDLAND 
SAGINAW BROADCASTING CO. Represented by 
Radio Bldg. =3° HEADLEY-REED CO. 


Saginaw, Michigan 
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YOU MIGHT HIT SAFELY IN 
57 CONSECUTIVE GAMES — 






YOU NEED WKZ0-WJEF 
TO REACH FIRST BASE 
IN WESTERN MICHIGAN! 


No matter what anybody tells you, you 
can’t knock your programs “over the fence”’ 
into Western Michigan, from the outside. 
The “fence,” in Western Michigan, is actu- 


ally a wall of fading. Both invisible and Report figures (January-February, 1948). 


invincible, it keeps outside stations from They show, for instance, that WKZO in 
being heard with any kind of dependability. Kalamazoo has exactly four times as great 
And though opinions differ as to what a Morning Share-of-Audience as the next 
causes this unusual condition, the result is station (65.6% vs. 16.4%)—that WJEF 
apparent to everybody :—our people listen in Grand Rapids has 6.7°~ more evening 
to their own regional outlets rather than to listeners than the next station. 

weak and fading “outside” stations. For We'd be happy to send you all the facts 
proof, take a quick look at these Hooper ... or ask Avery-Knodel, Inc. 





* Joe DiMaggio of the New York Yankees did in 1941. 


Ae 4 WJ E F 


Vie ME INU TY Love fal x GRAND RAPIDS 


and GREATER WESTERN MICHIGAN AND KENT COUNTY 
Cod : 3-9) Cod : 3-9) 





BOTH OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 


AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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city 
AM STATIONS Duluth 
Mankato 
, ane Fre- Net- Minne- 
41 o City quency Power work apolis 
birrs0m noseau | Albert Lea KATE 1450 250 ABC 
a ee: Austin *KAUS 1480 1,000 MBS 
ee Bemidji KBUN 1450 250 MBS 
| Brainerd KLIZ 1400 250 MBS Redwing 
manera Brecken- Rochester 
sald i ridge *KBMW 1450 250 st. Cloud 
am thet River Falls a Crookston *KROX 1050 1,000-D = Poul 
Penmimaron | , Duluth KDAL 610 5,000 CBS 
—}. ee WEBC 1320 5,000 NBC ——_ 
neo, Lage L ae — WREX 1080 10,000-L ae 
a Crookston ] 5 poe — 
; a . 
oun s 5 Ais Ely WXLT 1450 250 
: aBemidji Eveleth = WEVE 1340 250 MIN 
rT —1 ¢ = is ; Hibbi Faribault KDHL $20 1,000 — 
nORMaN “hey [ = Fergus Falls KGDE 1230 250 MBS 
%e, 2 Grand , City 
De ae Rapids KBZY 1490 250 ee 
nyeeane cam Albert Le 
wae L Hibbing WMFG 1240 250 NBC Austin - 
secnen ] \ | Mankato KYSM 1230 250 NBC sata 
M yarr Bemiqajl 
4 Woorkhead - M|INNESO TA Marshall KMHL 1400 250 MBS | prainerd 
2% | Minne- Duluth 
sale we pow iat ale apolis *KEYD 1440 5,000-D Eveleth 
Ww aDENa| Minneapolis KSTP 1500 50,000 NBC 
| | bault 
eal orves van AWadena al baieaa 7” (St. Paul) senna F 
-- | irainer Minneapolis *KTIS 900 1,000-D ae 
a\ 4 Fergus Falls > — —- — 
Breckenridge | ) _—— 
| CR) ge — re | *  apolis **KUOM 770  5,000-D sarshall 
| | | wince | ele (St. Paul) ST-WCAL Minneap« 
, amant oous.se | % Minne- Pa 
© e Moorheat 
? ee 


s ; : is | Z apolis *KYDS 700 1,000-D Rocheste 
’ [ — — nies a | Minne- St. Clouc 
= — srevers % 


a ASt. Cloud apolis | WCCO 830 50,000 CBS 












































aa St. Paul 
— STEARNS -— (St. Paul) South St 
erome; | : / SHERBURNE) WDGY 1130 5,000-LS Thief Ri 
swiet j _ a 500-N Virginia 
m5 4 aise L-Albuquerque Willmar 
\— {*4n0ZOrd seenen | oem WLOL 1330 5,000 MBS Winona 
Lac qu: \ cuepewa Wilmar WMIN 1400 250 ial 
Pane j WTCN 1280 5,000-LS ABC 
J . ™c LEOO 1,000-N ° 
Poses a ay Moorhead KVOX 1340 250 MBS 
4 eta on i ty ai Northfield **WCAL 770 5,000-D 
1 A Marshalls ogee: ST-KUOM 
‘me & i ran Rochester *KLER 970 => 
©, uy @€0woo0o a | oon, ,000-N 
» | A moorcer (Ke aves! moe a Ta KROC 1340 250 NBC 
__[ arown Afaribay St. Cloud KFAM 1450 250 NBC 
le : | Mankato "mee Tr | Winona Thief River 
's, Cop, — - Ba Se | = Falls KTRF 1230 250 KBS 
‘e, | “unmay a, IY STEELE) 0OOGE| GO meteo | winone Virginia WHLB 1400 250 NBC 
°, os Rochester @ Wadena *KWAD 920 1,000 ° 
be i —__t——-- Willmar KWLM 1340 250 ABC 
| aAustin Winona KWNO 1230 250 ABC 
aces NOBLES, | JacKBoOn MARTIN FamMIBAULT | FREEBORN MOWER FL LMORE geass —— KWOA 730 1,000-D 
AWorthington Albert|Lea 4 x. — 
* Construction Permit 


** Non-Commercial Station. 


See page 3 for key to map. 
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Report to the Nation from ST. CLOUD Minnesota 


1. St. Cloud is 35,000 population. Trading area approximately 300,000. 

2. St. Cloud is the fourth largest market in Minnesota. 

3. St. Cloud has shown the largest percentage of banking clearances in the Ninth Federal 
Reserve District. 

| 4. St. Cloud is located in three counties, Stearns, Benton and Sherburne. 

5. Stearns County is one of the highest dairy and butter producing counties in the U. S. 


KFAM The KFAM-FM 


KFAM is the NBC affiliate for Central KFAM-FM is operating on 10OKW. It gen- 


Minnesota. ° ° erates a power of 5O0KW covering eleven 
| : Dai / Ti mes counties in Central Minnesota. 
ee, eee i = Cloud Market, y There are 20,000 FM sets in this area. 
ad " ° KFAM-FM is the only FM station in oper- 
KFAM is associated with The St. Cloud Station ation between the Twin Cities and Duluth, 
Daily Times. and the Twin Cities and Fargo. 





KFAM & KFAM-FM 
ST. CLOUD, MINN. : 


an — —— Ns ————— 
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FM STATIONS | TV STATIONS | MARKET INDICATORS FOR MINNESOTA 
Fre- | City and Call Channel 
quen- Chan- Pow- Status Applicant Letters No. | CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Call cy nel er Minneapolis (see also St. Paul) ‘ se ae 
cats Letters (Mc) (No.) (Kw) | 2, 4, 5, 7, 9 Population (1947 Estimates) _- 2,888,000 °47 2,792,300 °40 
puluth WEBC-FM 92.3 222 62 A Beck Studios 7 Be Pasiities .-....... --... 799,300 °48 723,500 °46 
KYSM-FM 103.5 278 47 | A Independent Merchants 7 e A s 
ji — > Bestg. Co. | Pee Sot Bae cS . 97.6 48 95.2 °46 
~ apolis KIMW 105.9 290 - | CP Minnesota (WTCN-TV) 4 Radio Families ___._...__...___ 780,200 "48 : 
_ WTCN-FM 97.1 246 400 Bestg. Corp. . ; , 689,000 °46 
ns: KBTR 98.5 253 2.1 | CP Northwest Bestg. (KTRV) 9 Number of Business Concerns (1) 48,464 46 50,286 39 
IBS KUOM-FM 91.7. 219 4.4 = byt — Domestic Urban Electric 
. - Paul (see als nneapolis) P 
Se pees KFMP 6887 (26 0 Se te (eeTere) 8 bo 621,000 46 466,000 °39 
Rochester KROC-FM 94.7 234 20 . 2 " . . 
i KFAM-FM 104.7 284 50 | A WMIN Bestg. Co. = Private & Commercial Passenger 
St. Clouc eS | Available channels follow name of Auto Registrations 674.514 46 720.912 °39 
z St.Paul WMIN-FM 99.5 258 90 city; CP indicates construction permit; iyi anal as : ’ ' 
— KSTP-FM 102.1 271 57 O special temporary authority; A | Business Telephones _________ 183,300 "46 120,300 39 
IBS Winona KWNO-FM 97.5 248 55 means applicant; H indicates hearing. Residential Telephones Fe oe 558,400 46 257,200 39 
— - Nonagricultural Employment (2) 650,000 7°46 522,000 °39 
Pal i d-« , s 
MINNESOTA RADIO MARKET DATA BY COUNTIES Fete! income Payments te 8 = wm 
EP eS eA ee $3,450,000,000 47 1,378,000,000 ’39 
BS 1948 Total Per Cent 1948 Radio Surveys ee er aie Srl a , 
City County Families Radio 1948 Families Available Per ¢ apita Income I ayments - $ 1,195 47 497 39 
- Albert Lea .......... Freeborn 3 710 98.1 3 640 Con Sales of U. S. Savings Bonds 
BC I asi a aca Mower 5 360 98.7 5 280 Con ee ‘ a 745 AR 99 ¢ ’ 
Austin - 0 9 a i es | $ 97,138,000 46 22,243,000 d 
BC Bemidji -----------Beltrami 2 850 95.1 2710 Con ¢ ) (3) z 0 al 
IBS Brainerd ______--_-_._Crow Wing 3 590 96.9 3 480 Con Bank Deposits ____--____----~ $2,825,000,000  °46 1,023,000,000 ’39 
0 es St. Louis 30 590 98.3 30 070 Con - Hooper Dr Store Sales $ 79,063.000 46 32 9 
| Eveleth nua. Lestis 2 060 97.1 2 000 us ” eae P . 2,994,000 39 
BC Faribault .__._----- Rice 3 380 97.3 3 290 Gross Postal Receipts (4) ____ $ 24,914,000 °46 17,380,000 ’39 
Fergus Falls Otter Tail 2 700 97.4 2 630 Con a a . 7 . S$ 6 , . ’ 
cahing . ey ye 4 680 98.3 4580 Con Total Private (¢ npereaptneg _ $ 168,600,000 16 69,700,000 39 
Mankato __-Blue Earth 4 740 97.5 4 620 Con Private Residential Building ___ $ 83,200,000 °46 38,700,000 °39 
Marshall --.-.--....Lyon 1 350 97.8 1 320 Con wa a y - " 2s 32 x9 wT 9 a 
neues __..anmente 156 880 98.7 108 66) Can - Modeer Private Nonresidential Building $ 52,600,000 16 12,000,000 39 
Moorhead ---------Clay 2 760 98.2 2 710 Farm Construction _-_-._-_-_-_-__ $ 14,500,000 46 9,600,000 739 
Rochester - ..--Olmsted 6 920 98.7 6 830 Con ee 
St. Cloud - ....Stearns 5 920 98.0 5 800 Con , : : ; 
BS sats = fe . P: - (1) Not included are banks, financial sons, domestics employed in private 
St. Paul ----------- memneny 88 500 98.7 87 350 Con Hooper enterprises, insurance and real estate homes, vessel employes and public 
Shief River Fails Penningt 1790 © 96.0 «1: 680 C voang sail onesman services, (2) ine e™ergency employes. (8) Sales of this 
ief River Falls -_Pennington fe : on ei : ee - . - series of bonds commenced in May, 
Virginia --.--------St. Louis 3 790 98.7 3 740 Con ee iad ee One eee Seerenen Se 1941. (4) Revenues from money-order 
~ Willmar ----------- Kandiyohi 2 310 97.8 2 260 Con not include proprietors of unincorpo- business, postal savings and certain 
BS SIL cacscommetinetintet Winona 6 890 96.7 6 660 Con rated businesses, self-employed per- miscellaneous items not included. 
BC 
BS 
BC 
BC 
BS 
BC 
BC 
BC 
— 
o . 
_ 
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MINNESOTA RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail 5 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000% 


Aitken 3,930 95.7 3,760 1,749 742 225 4,186 8,568 
Anoka - 5,920 97.6 5,780 1,799 1,026 616 4,304 11,275 
Becker 6,570 96.7 6,350 2,383 1,442 477 6,042 14.219 
Beltrami 6,680 94.3 6,300 3,009 2,117 739 5,381 f 
Benton j 4,060 96.1 3,900 698 1,088 473 3,869 
Big Stone. 2,860 98.3 2,810 1,235 698 222 3,466 
Blue Earth 10,740 97.7 10,490 7,307 5,984 2,620 19,713 
Brown -- 7,340 97.5 7,160 4,839 3,019 1,166 12,890 
Carlton 6,260 97.0 6,070 2,738 4,356 6,828 
Carver 97.8 4,830 2,427 2,127 9,453 
Cass , 94.9 4,800 1,497 1,187 3,239 
Chippewa 97.9 4,680 i 1,462 6,915 
Chisago . 96.9 3,740 ; 830 5,186 
Clay ; 97.9 6,840 ' 2,297 8,367 
Clearwater 95.1 2,550 532 

Cook 850 361 

Cottonwood 4,680 A 953 

Crow Wing 7,920 ; 3,186 

Dakota 10,310 ‘ 9,899 

Dodge 3,650 J 577 

Douglas - 5,540 A 1,570 

Faribault 6,820 . 1,829 

Fillmore 7,450 

Freeborn 9,190 

Goodhue 9,000 

Grant 2,730 

Hennepin . 175,200 

Houston 

Hubbard 

Isanti 

Itasca -.-. 

Jackson 

Kanabec -. 

Kandiyohi 

Kittson __--. 

Koochiching 

Lac qui Parle 

Lake 

Lake of the Woods 

Le Sueur - 

Lincoln - 

Lyon 

McLeod 

Mahnomen 

Marshall 

Martin 

Meeker 

(Continued on page 132) 
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Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail s 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,009 
Mille Lacs ----- at een es 4,560 95.8 4,370 2,673 1,499 429 3,742 11,7 
Morrison ap a Te eee Se 6,980 95.8 6,690 2,529 1,369 467 7,161 15.0 
Mower - v2 staseacanss| 98.3 10,110 6,215 7,327 4,129 13,714 34 63 
Murray - iaittalliies 4,060 98.3 3,990 1,507 750 225 4,569 8.7% 
Nicollet : — 4,410 98.2 4,330 1,525 822 256 5,356 9.27 
Nobles - ‘ ii aan 6,210 98.6 6,120 3,389 1,909 723 9,856 20,69 
Norman 3,780 97.1 3,670 1,942 528 160 5,258 8.75 
Olmsted 11,340 98.0 11,110 7,086 8,886 4,225 19,564 47% 
Otter Tail 13,880 96.6 13,410 6,586 3,477 1,273 15,069 30,443 
Pennington ‘ 3,410 95.9 3,270 1,867 1,409 573 4,075 12,44) 
Pine .. ‘ * 5,720 95.8 5,480 1,883 938 315 5,194 11,045 
Pipestone 4,000 98.3 3,930 2,404 1,288 450 6,932 14,369 
Polk - 9,540 97.1 9,260 4,747 3,235 1,217 13,674 27.3 
Pope — . — 2,148 aint — 3,232 7,565 
Ramsey ~< 3,750 97.6 3,660 73,427 99,485 51,225 243,965 476,193 
Red Lake 95,190 98.7 94,000 682 663 187 19,000 4,15] 
Redwood 1,720 96.5 1,660 2,579 341 122 8,594 17.495 
Renville 6,280 98.1 6,160 3,108 1,579 528 9,327 17,741 
Rice 6,970 98.3 6,850 4,559 1,319 471 11,569 24,470 
Rock 3,290 97.9 3,220 1,395 793 288 5,346 8,583 
Roseau 3,860 95.6 3,690 1,546 811 313 4,115 7,993 
St. Louis 60,450 97.8 59,130 33,643 35,776 17,582 121,091 212,738 
Scott 4,270 97.0 4,140 1,526 5,618 2,318 5,593 10,700 
Sherburne 2,520 96.0 2,420 818 393 133 2,783 5,547 
Sibley 4,690 97.7 4,580 1,481 862 285 5,227 9,798 
Stearns 16,470 97.1 16,000 8,565 6,816 2,694 23,113 48,798 
Steele 5,900 97.6 5,760 3,134 2,690 1,175 12,491 18,480 
Stevens : 2,980 97.0 2,890 1,572 765 242 4,567 9.158 
Swift 4,260 97.7 4,160 2,196 990 327 6,872 11,735 
Todd 7,320 96.4 7,060 3,167 1,936 732 7,760 13,589 
Traverse 2,380 98.7 2,350 973 503 154 3,072 5,941 
Wabasha 5,260 97.1 5,110 3,370 1,248 476 6,583 12,128 
Wadena 3,380 95.6 3,230 1,606 1,212 451 5,283 10,241 
Waseca 4,400 97.3 4,280 2,306 1,530 563 7,571 11,3 
Washington 7,670 98.0 7,520 4.444 3,021 1,285 11,155 19,645 
Watonwan 4,110 98.5 4,050 2,227 1,443 424 6,814 11,964 
Wilkin 2,740 97.8 2,680 1,035 568 166 3,254 6,697 
Winona 11,210 96.9 10,860 5,499 7,330 3,354 24,945 35,680 
Wright 7,940 96.6 7,670 3,684 1,560 509 8,941 17,183 
Yellow-Medicine 4,940 98.6 4,870 2,223 918 271 4,715 11,833 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management,” 
Further reproduction unlicensed. 
Housewives Farmers 
Businessmen Teen Agers 
Tourists Sportsmen 
EVERYBODY elim 
TEAKETTLE * 
. 
Listens To 
IN 
‘ W , 1) MINNESOTA 
— oe 7 
920 KC in 1000 Watts 
- . r TaT rao ry 
WADENA, MINNESOTA 
MINN. 
= 
Population - - 368,188 SPOUTING 
PLENTY PROMOTION 
Retail Sales - - - - - $136,482,000 STEAM 
oh . Ps IN A 
lourist Expenditure - - $ 50,000,000 TRIPLE RICH MARKET 
® Rural 
R —_ © Metropolitan 
epresenta eS ° 
aw © International 
Regional National 250 NBC 
Bulmer & Johnson McGeehan & O’Mara ° 
Savings & Loan Bldg. Chicago, N. Y., Boston Watts Affiliate 
Minneapolis, Minn. San Francisco 
Phone—Lincoln 7017 Atlanta, Detroit ROCHESTER, MINNESOTA 
(Your Key to better listening ) 

















Page 132 ® October 11, 1948 


BROADCASTING ©@ Telecasting 


Gr 


Status 
Jackso 
A M 
Avail 
city; C 


means 


CL: 
Popul: 
BMB 
Per C 
Radio 
Numb 
Dom: 

Con 
Priva 

Aut 
Busin 
Resid: 
Nona; 
Tota 

Ind 
Per ¢ 
Sales 

(Se 
Bank 
Drug 
Gross 
Total 
Priva 
Priv 
Farn 


(1) 
enter) 
comp: 
many 
clude: 
nonag 
not i 
rated 


BR¢ 



































































oe Boro MISSISSIPPI 
tail Sa a 
7, 1,009 AM STATIONS 
11% Fre- Net- Natchez WMIS 1240 250 NBC-KBS 
15.00 City _ quency Power work Phila- 
34.69 Biloxi own = Fan-D MBS delphia *WHOC 1490 250 KBS 

873 Brookhaven WJMB 1340 250 Starkville “WACR 1000 200-D 

97 Clarksdale WROX 1450 250 MBS-KBS WSSO 1230 250 : 
2 = Columbia WCJU 1450 250 MBS-KBS | Tupelo WELO 1490 250 MBS-KBS 

0,69 ee Cy, Columbus WCBI 1340 250 MBS-KBS Vicksburg WQBC 1420 1,000-LS MBS- 

8,76 %, | |CaLHOUN| Corinth WCMA 1230 250 MBS 500-N KBS 
47 80 an Greenville, werk 13400 250 MBS-KBS WVIM 1490 250 

’ reenw 240 250 NBC-KBS , , . oR - 
30,443 GRENADA Gulfport. WGCM 1240 250 ABC-KBs | West Point WROB 1450 250 MBS-KBS 
12,44) Hattiesburg WFOR 1400 250 NBC-KBS Yazoo City WAZF 1230 250 KBS 
11,045 *WHSY 1220 250-D ew 

Jackson WJDX 1300 5,000-LS NBC . , 
14,36) | Om, Lowness 1.000-N * Construction Permit. 
27,309 Starkville. | WJQS 1400 250 CBS 
7.565 ve “ WJXN 1450 250 FM STATIONS 
uuu = iia WRBC 620 5,000-LS MBS M STATIONS 
4,151 |_J winston | woxyses WSLI 930 5.000. ABC _ 

. 9% 5, ae eg ee 
17.495 by Maron Kosciusko WKOZ 1340 250 KBS _ oe 
1 Laurel WAML 1340 250 NBC-KBS ” es cy nel er 

741 Philadelphia WLAU 1490 250 MBS City Letters (Mc) (No.) (Kw) 
24.470 & Macon WMBC 1400 250 Biloxi WLOX-FM 99.3 257 #1 
8,583 cian seen McComb veo — 290-D ——s«KBS | Clarksdale WROX-FM 99.1 2566.7 
7,993 MADISON CP-1250 CP-1.000-LS Corinth WCMA-FM 101.5 268 3.9 

212,738 Tr i - ments 500-N ; Greenville WJPR-FM 101.9 270 19 

10,700 cowry | ease lnnumensaea Meridien §=WCOC 98) S501 CES | Guipert WGCM-9M 11S 20 3 
on ‘Meridian ma WMOX 1240 250 MBS-KBS | Jackson WJDX-FM 102.9 275 100 
= = WTOK 1450 250 ABC | Meridian WMOX-FM 98.5 253 

198 ~ | - - - 

| saOTOG 1a , Inte. 

re wee ot} mates MISSISSIPPI RADIO MARKETS BY CITIES 
11.735 1948 Total Per Cent 1948 Radio Surveys 
13.549 City County Families Radio 1948 Families Available 
5 Biloxi ......-Harrison 5 470 84.1 4 600 Con 

4 Clarksdale __- Coahoma 4 450 76.4 3 400 Con 
12,128 ~~ 7 Ye JONES WAVme Columbia ......_.Marion 2 030 76.3 1 550 
10,241 con S, +%. *e, % | pen a a 4 830 77.6 3 750 Con 

Fran 4, >) *i Corinth cael .Alcorn 2 840 84.1 2 390 Con 
11,324 L Brookhaven % —.—_+_,— Greenville ___..Washington 7 780 75.8 5 900 Con 
19,645 U Greenwood _.Leflore 5 180 80.5 4170 Con 
atwesbdur 
11,964 eonen 3 | Gulfport .--Harrison 4 840 85.5 4140 Con 
6.697 }.aman| % | |. QREENE Hattiesburg _Forrest 7 150 79.0 5 650 Con 
be Fe Jackson .-Hinds - 20 390 86.2 17 580 Con 
35,680 a | Laurel - _Jones 6 570 79.9 5 250 Con 
17,183 Macon _Noxubee 170 82.4 140 
11,833 McComb _Pike 3 460 86.1 2 980 Con 
. Meridian is Lauderdale 11 980 78.5 9 410 Con 
ment.” STONE Natchez ...Adams 5 760 74.8 4310 Con 
, Tupelo - ae 2 900 83.1 2 410 
— Vicksburg .~Warren 9 140 78.5 7180 Con 
JACKBON West Point Clay 2 070 76.3 1 580 
———- TV STATIONS " - Yazoo City ........¥azoo 2 560 67.6 1 730 
— City and Call Channel 
Status Applicant Letters No. 
Jackson 2, 4, 5, 7 
A Mid-South Tele. Bestg.Co. 7 
Available channels follow name of See page 3 for key to map. 
city; CP indicates construction permit; 
0 special temporary authority; A 
means applicant; H indicates hearing. 
“The Voice of Mississippi’ 
MARKET INDICATORS FOR MISSISSIPPI of PP 
CLASSIFICATIONS FIGURES YR. FIGURES YR. YEARS of broadcasting leadership in 
Population (1947 Estimates) __ 2,096,000 °47 2,183,796 40 ened 
BMB Families _____________- " 533,600 48 541,000 46 ——— 
NN NN ce acto ciemeasos 79.9 °48 66.2 °46 
Radio Families ______________ 426,300 48 358,000 "46 YEARS the station listened to most 
Number of Business Concerns (1) 21,401 °46 19,139 ’39 by most Mississippians. 
Domestic Urban Electric 
ae 220,000 46 107,000 39 Ns 
x - aes YEARS dominating the wholesale and 
Private & Commercial Passenger 
Auto Registrations _____---- 218,723 °46 185,475 °39 retail trade area of Jackson. 
Business Telephones __------~- 52,300 "46 31,100 39 
Residential Telephones __-_-_-- 95,600 746 45,600 739 YEARS the first choice in Mississippi 
Nonagricultural Employment (2) 239,000 °46 205,000 °39 : , 
as ecame Pavments te for local and national advertisers. 
an ene ey aa $1,382,000,000 °47 436,000,000 739 Yy : ’ 
Per Capita Income Payments_- $ 659 °47 201 39 EARS of progressive programming 
Sales of U. S. Savings Bonds in the public interest. 
TEP OD. cece $ 27,653,000 °46 7,090,000 41 
a , 96 . ° ° 
Bank Deposits —-_------------ $ 753,000,000 °46 211,000,000 39 YEARS of affiliation with the Na- 
Drug Store Sales __________-_- $ 28,095,000 "46 11,463,000 39 E : 
Gross Postal Receipts (4) ----- $ 6,672,000 "46 —3,684,000°39 tenet Bocadcasting Compeny, 
Total Private Construction ____ $ 46,400,000 46 19,300,000 °39 
a a ‘ “in ‘. a Pe 
Private Residential Building -- $ 16,600,000 46 9,500,000 739 NBC AFFILIATE IN JACKSON, MISSISSIPPI 
Private Nonresidential Building $ 14,700,000 46 2,300,000 ’39 
Farm Construction ______---_- $ 5,000,000 46 4,400,000  °39 Member Rebel Network 
—— WJDX, WAML, WFOR, WTOK, WJPR, WGCM 
’ (1) Not included are banks, financial sons, domestics employed in private r 
ae insurance and real catate homes, vessel employes and _ public Member Southcentral Quality Network 
anies, railroads, amusements an emergency employes. (3) Sales of this WK Ws 
clades ait gotezman services. (2) Jn. series of bonds commenced in May | , ee ee en ee 
nonagricultural establishments. Does 1941. (4) Revenues from money-order National Representatives: Geo. P. Hollingbery Co. 
not include proprietors of unincorpo- business, postal savings and certain 
| rated businesses, self-employed per- miscellaneous items not included. 
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CLA: 
° Employment Taxable pay- popula’ 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s_ 1947, 1,999,8 BMB I 
Adams 8,660 75.0 6,500 1,363 6,608 2,580 7,117 19,964 Per Ce 
Alcorn 7,410 85.1 6,310 1,223 2,847 943 4,273 15,715 dio 
Amite 4,100 79.7 3,270 192 897 224 1,980 3,915 Ra 
Attala 6,490 78.0 5,190 670 2,184 676 4,808 11,669 Numbe 
Benton 2,070 79.2 1,640 : 157 30 528 1.1% 
Bolivar 15,730 77.8 12,240 1,352 2,374 738 8,778 24,942 Dom 5 
Calhoun 4,810 84.2 4,050 144 869 254 3,004 4,978 Cons 
Carroll 3,550 79.4 2,820 155 239 54 1,247 3,467 Private 
Chickasaw 5,030 81.9 4,120 489 644 158 3,143 5,814 Aute 
Choctaw 2,590 81.1 2,100 115 574 126 1,357 2,997 . 
Claiborne 2,850 73.7 2,100 219 1,114 298 2,559 4,939 Busine 
Clarke 4,800 81.4 3,910 265 1,848 485 2,054 5,741 R side 
Clay 4,500 76.7 3,450 616 1,336 441 3,599 7,829 “s | 
Coahoma 12,280 75.8 9,310 1,626 3,053 1,110 13,649 26,414 Nonag 
Copiah 8,200 78.8 6,460 872 2,444 615 6,762 13,571 al 
Covington 3,420 82.2 2,810 359 463 116 1,837 4.996 Tot ” 
De Soto 6,190 75.8 4,690 360 359 120 2,718 6,748 Indi 
Forrest 10,910 80.6 8,800 2,898 9,137 3,407 17,815 33,076 Per Cz 
Franklin 2,980 83.4 2,420 29 783 193 1,166 3,095 
George 2,870 81.2 2,330 135 378 122 1,942 3,579 Sales 
Greene 2,310 79.6 1,840 12 463 126 699 2,592 (Ser 
Grenada 4,320 78.5 3,390 561 2,234 773 5,114 9,023 k 
Hancock 4,070 81.8 3,330 543 695 182 2,825 4,548 Ban 
Harrison 16,490 84.1 13,870 3,901 11,639 3,529 19,796 49,413 Drug 
Hinds 30,340 84.0 25,490 11,113 28,182 11,126 50,119 116,069 os 
Holmes 9,190 75.4 6,930 893 1,408 404 6,815 14,595 Gross 
Humphreys 5,890 75.0 4,420 309 649 207 3,030 8,705 Total 
Issaquena 1,330 74.4 990 (A-1) 34 10 1,026 rivat 
Itawamba 3,460 80.3 2,780 113 588 136 1,294 2.592 Priva 
Jackson 6,770 86.3 5,840 1,518 11,058 5,899 10,284 10,756 Privat 
Jasper 4,200 79.0 3,320 78 590 130 2,426 4,939 
Jefferson 2,980 75.5 2,250 119 527 114 802 3,952 Farm 
Jefferson Davis 3,300 779 2,540 275 294 80 1,972 4,399 
Jones 13,600 81.5 11,090 2,111 9,424 3,584 16,963 30,958 a. 
Kempe: 3,960 77.8 3,080 49 491 94 1,259 40% Fate 
Lafayette 5,100 80.6 4,110 628 588 168 3,386 8,375 compa 
Lamar 3,100 81.9 2,540 134 546 147 1,387 2,592 many 
Lauderdal 16,530 78.7 13,010 4,792 11,550 3,976 21,454 46,002 cluCe 
Lawrence 3,080 78.9 2,430 140 488 148 1,386 4,026 not in 
Leake 5,950 79.5 4,730 178 635 131 2,322 7,829 —" 
Lee 9,490 83.0 7,880 1,789 4,023 1,314 9,765 21,437 
Leflore 13,110 78.4 10,281 1,864 4,203 1,643 14,804 33,480 
Lincoln 6,180 80.1 4,950 728 2,054 656 6,377 13,179 
Lowndes 9,680 85.0 8,230 1,516 4,763 1,460 12,207 20,338 
Madison 8,040 76.5 6,150 755 2,154 660 4,725 11,707 
Marion 5,750 777 4,470 455 2,576 755 5,784 11,428 
Marshall 5,810 75.0 4,360 419 453 112 4,820 6,618 
Monroe 8,710 79.9 6,960 1,170 2,668 735 7,974 16,106 
Montgomery 3,830 80.4 3,080 487 1,372 312 3,353 5,983 
Neshoba 5,600 79.1 4,430 333 1,444 412 6,052 9,060 
Newton 5,660 81.3 4,600 408 1,607 407 3,592 8,071 
Noxubee 5,540 81.3 4,150 286 902 245 3,775 7,642 
Oktibbeha 5,040 78.4 3,950 705 1,342 403 4,823 8,855 
Panola 8,220 80.4 6,610 712 1,662 455 4,960 14,205 
Pear! River 5,760 83.0 4,780 437 3,246 1,239 3,408 10,326 
Perry 2,450 80.8 1,980 54 443 125 873 2,255 
Pike 9,140 83.6 7,640 1,865 3,735 1,125 8,057 21,213 
Pontotoc 4,990 83.2 4,150 235 434 129 3,677 5.611 
Prentiss 4,870 83.4 4,060 554 994 231 3,582 6,711 
Quitman 5,950 81.3 4,840 221 426 123 3,118 7,942 
Rankin 5,540 81.6 4,520 275 637 188 2,584 5,741 
Scott 5,600 82.7 4.630 419 1,284 320 4,995 10,476 
Sharkey 2,840 80.3 2,280 192 314 108 1,642 6,766 
Simpson 5,070 82.4 4,180 263 782 188 2,552 6,133 
Smith 3,760 81.6 3,070 77 311 79 1,597 3,375 
Stone 1,970 83.2 1,640 163 410 111 1,108 2,964 
Sunflower 13,590 78.3 10,640 909 1,628 499 8,957 19,666 
Tallahatchie 7,220 79.6 5,750 389 646 170 3,653 8,855 
Tate 4,650 79.3 3,690 367 373 105 3,205 5,779 
Tippah 4,570 83.6 3,820 280 564 120 3,319 5,182 
Tishomingo 3,660 83.9 3,070 405 269 58 2,490 3,243 
Tunica 5,920 75.9 4,490 215 466 160 2,249 8,501 
Union 5,840 82.7 4,830 491 1,369 386 4,495 7,122 
Walthall 3,380 79.3 2,680 181 417 99 2,646 6,618 
Warren 13,040 78.7 10,270 2,673 6,166 2,333 14,228 29,266 
Washington 18,950 75.7 14,340 2,824 6,433 2,335 17,111 43,261 
Wayne 3,950 79.0 3,120 162 683 155 1,586 4,698 
Webster 3,080 83.1 2,560 137 409 101 2,582 5,722 
Wilkinson 4,840 80.4 2,880 351 1,428 449 2,370 6,861 
Winston 4,840 78.5 3,800 432 1,404 422 ‘ 2,859 7,307 
Yalobusha 4,360 77.1 3,360 511 468 129 3,367 6,748 
Yazoo 8,960 73.7 6,600 822 2,180 728 10,341 16,013 
(A-1) Served from adjoining county. 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
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MARKET INDICATORS FOR MISSOURI | 


MISSOURI 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
ulation (1947 Estimates) 3,903,000 "47 3,784,664 "40 E 
il Sate P°? a, apne AM STATIONS Fre- Net- 
» 1,000’s BMB Families -----~.--------- ,137,4 48 1,089,400 46 oe Net City quency Power work 
+ : ’ ’ . ‘i , ie 
19.86 Per Cent Bette pieineseawe see 94.3 48 89.0 46 City quency Power work | Kirksville KIRX 1450 250 
S10 padio Families -_------------ 1,072,800 "48 969,100 "46 | Cane Lebanon *KLWT 1230 250 
ld . . , i 
11.691 Number of Business Concerns (1) 66,808 "46 66,264 °39 | Girardeau KFVS 1400 250 MBS ae *“KXEO 1340 250 MBS 
1,174 tic Urban Electric CP-960 CP-1,000-LS seataced 
249 § Domestic Urba " ; . " . Bluff KWOC 1340 250 MBS-KBS 
497 NE os a ae 773,000 16 632,000 39 500-N : 
978 hee ee ‘ Rolla KTTR 1490 250 KBS 
3.467 - ‘ . i Carthage KDMO 1490 250 KBS 
467 Private & Commercial Passenger os releans aan o- St. Gene- 
5,81 oT . aH ’ P - ‘layton **KFU 5¢ 5, ef 
ome Auto Registrations ________- 776,808 46 734,894 °39 eg po vieve | KSGM 1450 250 
4,939 Business Telephones _________- 265,900 °46 180,400 39 Clayton KXLW 1320 1,000-D St. Joseph KFEQ 680 5,000 MBS 
n= Residential Telephones __---- 642,100 746 317,400 39 (St. Louis) KRES 1230 250 
26414 | Nonagricultural Employ ment (2) 910,000 46 777,000 °39 Columbia KFRU 1400 250 | ee a ee 
MITE Soca) Income Payments te Farmington *KREI 1350 1,000-D KBS Sie 
prs Individuals ________________ $4,671,000,000 °47 1,832,000,000 *39 Fiat River KFMO 1240 250 ree aaa ee 
33.076 ae . Ree a Hannibal KHMO 1070 5,000-LS MBS nani 
a Per Capita Income Payments __ $ 1,197 747 486 39 sees CP-5,000-N 
095 : ee” —= aaa san = 
359 Sales of U. S. Savings Bonds eae KWK 1380 5,000-LS MBS 
— (Series E) (3) — — $ 125,688,000 "46 39,011,000 "41 pendence KIMO 1510 1,000-D 1,000-N 
tsa [| Bank Deposits $3,986,000,000  °46 1,617,000,000 "39 Jefferson —_—— oS 6 6 
. DAS ’ BR « ‘ “ity - . 95 - WEW 770 _1,000-D 
49,3 | Drug Store Sales ____- __ $ 124,241,000 7°46 55,246,000 °39 City KWOS 1240 250 MBS-KBS ead A 
116,069 . cee On ‘ ’ 9n ¥ Joplin *KFSB 1310 5,000-LS eine 
14595 Gross Postal Receipts (4)- __ $ 36,898,000 46 25,397,000 39 npn Sedalia KDRO 1490 250 MBS-KBS 
8,705 Total Private Construction ____ $ 159,800,000 "46 71,400,000 39 KSWM 1230 250 cps __ Sikeston *KSIM 1400 250 
1,0 : are i j ‘ a , ee na — 4 
oat Private Residential Building __ $ 47,300,000 46 37,000,000 39 WMBH 1450 250 MBS | 5Pringfield KGBX 1260 5,000 NBC 
10,156 | Private Nonresidential Building $ 77,700,000 46 —-15,700,000 °39_—- Kansas City KCKN 1340 250 MBS See ee eee 
$88 FT Parm Construction $ 11,900,000 "46 7,100,000 °39 KCMO 810  50,000-LS ABC ee 
3,952 ; : 10,000-N 1,000-N 
4,399 F oe ae penne * me ay. 
30,958 —_—— rated businesses, self-employed per- KFRM 550 =—5,000-D Warrenton 130 250-D 
4.096 a) Not included are ye oo —. a ee ~" anit KMBC 980 5,000 CBS West 
‘ enterprises, insurance an rea estate omes vesse employes an public - s " - ® en 
8,375 companies, railroads, amusements and emergency employes. (3) Sales of this WDAF 610 5,000 NBC Plains KWPM 1450 250 KBS 
2,592 many — agile — {2) In- series of bonds commenced in May. WHB 710 _ =: 110,000-LS — 
cludes all wage and salaried workers in 1941. (4) Revenues from money-order ‘ ‘Cc re _ 
46,992 nonagricultural establishments. Does business, postal savings and certain 5,000-N MBS Construction orgumagl 
4,026 not include proprietors of unincorpo- miscellaneous items not included. Kennett KBOA 830  1,000-D ** Non-Commercial Station. 
7,829 
21,437 
33,480 
13,179 %, l £ 
20,338 \ i” 
11,707 
11,428 RRS 
6,618 
16,106 “A 
5,983 
9,060 “—— 
8,071 K i 
= eys to extra sales 
8,855 
4,205 
0,326 
2,255 
1,213 
5.611 
6,711 - wp ® 
7,942 i 
5,741 LY 
0,476 
6,766 
6,133 Extra “reach” gets extra results! A 
3.315 survey* of the 30 counties sur- 
— ma pres ae shame rtd *. rounding St. Louis . . . where a 
B, B55 a ne wag? serge xe million spenders live... shows 
5,779 ene ee oe Cowra en that KXOK alone delivers 22.1% 
5.162 rated time periods . . . with ani audi- of the audience . . . morning, after- 
= eo sy ie pies the pry noon and night! PLUS THIS: BMB 
7,122 Dceacte 4 f th rn oer Se shows thats KXOK reaches a buy- 
5,618 per sepert sg mre ae # in 115 counties day- 
—- ae rn bebe B08 eae 98 counties nighttime 
nr er y hi th a population of nearly 4 mil- 
722 hi og) a wat ”~ ae me lion! Compare the rates... com- 
861 —_ a ee ee pare the “reach”... compare the 
307 " Hooper trend . .. KXOK rings the 
i : p . 
748 *A comprehensive coincidental survey of register, with plus sales! 
013 over 109,000 calls made by Edw. 
Doody & Co. 
ST. LOUIS 1, MO. CHestnut 3700 J JE OK 630 kc, 5000 WATTS, FULL TIME 
Dememeanall 
Owned and Operated by the St. Louis Star-Times © Represented by John Blair & Co. 
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%, 
sCcHuY- ° 
L wolinl PUTNAM > 
ATCHISON wenauay MERCER cer “%, CLARK 
HARRIBON A - 
Kirkgvill 
GENTRY BULLIVAN adai 
a Lewis 
HOLT GRUNDY 
ANDREW | 
DAVIESS . 
DEKALB es LINN 
t MARION 
St Jo “Me MACON enauey 
ee SO 7 
Ca co) 
~ “Ow, -— 
x eo 
vw? CLINTON Races 
1 cnunsiianiendall CHARITON "4K scien 
PLATTE CARROLL %, PIKE 
WAY ad 
CLAY 
AUODRAIN 
ity BALINE —— Mexic L'NCOLN 
Aiependen 200 wonr-t- Warrenton 
Iftlependenc A (Columb|aomeny pS 
etl 
JACKSON COOPER CALLAWAY wanman | 6T CHAR - > 
JOMNBON PeTTIS Fg ff ws 2 St Louis 
Case di i. & $ er y lar Fouis , 
Se lia s 4 CITY 
od col % 
OBAGE 
wonean * FRANKLIN % 
HENRY q + 
ak BENTON % 
BA 
L MILLER MARIES . Q 
MIS\SOU]RI % % teve 
pv] sT CLAIR CAMDEN R \ a 4 %, ak Ste. Genevie 
HICKORY a U ° LA a (STE GENE- 
= PHeL £2) % Vieve 
PULABK p 
VERNON . er %, 5 oenay 
CEDAR IRON = 
DALLAB! LACLEDE OENT F rming t) CAPE 
MADIBON A 
BARTON . 
ape airajdeau 
TEXAS BOLLIN-|GIRARQ 
a REENE WEBSTER| waignt Ger EAU 
JABPER 4 ° ° BHANNON WAYNE 
@ Jopli m prin ield 
Opli 
CARTER 
NEWTON eee DOUGLAS STODDARD 
gplar Bi 
HOWELL 
STONE RIPLEY 
—_ TANEY OZARK A — 
amiss West Plaing 
Kennett 
See page 3 for key to map. 
7 whan ra Fre- City and Call Channel 
FM STATIONS quen- Chan- Pow- TV STATIONS Status Applicant Letters No. 
- Call cy nel er . ait : sf 
Fre- City Letters (Mc) (No.) (Kw) St. Joseph 12, 13 
quen- Chan- Pow- City and Call Channel A-H KFEQ Inc 13 
Call cy nel er Kennett KBOA 98.9 255 6.9 Status Applicant Letters No. i 

City Letters (Mc) (No.) (Kw) Poplar Clayton (see also St. Louis) A-H Midland Bestg. Co. 13 
Cape Bluff KWOC-FM 94.5 233 9.6 r ge ay ee » St. Louis 4, 5, 7, 9, 13 

Girar- St. Joseph KFEQ-FM 92.3 222 +63 A-H Globe Democrat Pub. Co. 13 

— , : = 2 P en Kansas City (see also Kansas 

deau KFVS-FM 95.7 239 20 St. Louis KSLH 91.5 218 12.5 A-H New England Tele. Co. 4 

Clayton KFUO-FM 104.1 281 58 KXOK-FM 93.7 229 16 City, Kans.) 2, 4, 5, 9 acti ‘innins Mihi teen . 

KXLW-FM 101.1 266 11 Wa -SME 66.1 " CP Kansas City (WDAF-TV) 4 Pulitzer Pub. KSD-TV) 5 

Inde- KSD-FM 96.1 241 34 Oo ulitzer ub. K - ) 5 
WIL-FM 97.3 247 «32.3 Star Co. 

pendence KIMO-FM 104.3 282 9.1 > : “A 

| a KWGD 98.1 251 218 A-H KCKN Bestg. Co. 2 A-H St. Louis U. 7 
°>rso 
KWK-FM 99.1 256 360 
‘ity Ww 5 95° 7 . . A-H Star-Times Pub. Co. 4 
V -FM 98.: 25% 9 - E . ? 

—_ renee S85 = : KUBR 106.7. 294 40 A-H KCMO Bestg. Co ° pen 
on WMBH-FM 96.1 241 140 KBGS-FM 107.5 298 A-H New England Tele. Co. 5 A 20th Century-Fox 9 
~ ee Sedalia KDRO-FM 99.7 259 132 | Go tupvrox . — 

KOZY 98.1 251 9.7 Springfield KTTS-FM 94.7 234 11 tj : Available channels follow name of 
= y ; city; CP indicates construction permit; 
KMBC-FM 100.5 263 470 Ste. Gene- Cee Sore na SP. 5 O special temporary authority; A 
WHB-FM 102.1 271 46 vieve KSGM-FM 105.7 289 A-H Midland Bestg. Co. 9 | means applicant; H indicates hearing. 
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MISSOURI RADIO MARKET DATA BY COUNTIES Th 
























































Employment Taxable pay- ' 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail Sales se: 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adair 6,540 93.7 6,130 2,310 2,339 805 6,611 15,340 
Andrew 4,030 95.5 3,850 2,064 415 117 3,140 4,502 
Atchison 3,710 96.0 3,560 2,272 1,108(1) 318(1) 5,992 7,652 ar’ 
Andrain 7,240 94.1 6,810 3,496 5,079 2,191 8,155 15,618 
Barry 6,660 92.5 6,160 1,704 1,225 351 6,836 9,430 
Barton 4,600 92.2 4,240 . 1,374 822 280 4,710 5,984 
Bates 6,240 92.1 5,750 2,886 1,051 376 4,788 9,078 
Benton 3 130 90.4 2,830 1,356 331 77 3,001 4,354 bu 
Bollinger . 830 85.5 2,420 250 221 35 1,416 2,427 
Boone 10,860 89.3 9,700 5,886 5,275 1,883 13,171 33,930 
Buchanan 29,200 94.9 27,720 14,959 22,450 9,966 55,087 94,938 e 
Butler 8,720 86.1 7,510 1,734 2,912 909 7,452 16,692 lia 
Caldwell 3,970 94.0 3,730 2,108 466 125 3,371 6,244 
Callaway 5,700 91.4 5,210 2,506 2,107 719 4,622 10,356 
Camden 2,370 90.3 2,140 268 399(2) 100(2) 2,024 2,298 
Cape Girardeau 10,740 93.9 10,080 5,725 7,619 2,718 14,987 31,972 ar 
Carroll 5,380 94.1 5,060 3,133 891 239 7,016 9,049 
Carter 1,470 86.4 1,270 148 731(3) 160(3) 593 1,686 
Cass 6,640 92.9 6,170 3,697 1,325 395 7,565 10.727 
Cedar 3,710 90.0 3,340 1,363 694(4) 137(4) 2,788 3,927 
Chariton 5,270 93.9 4,950 2,929 749 235 5,286 137 
Christian 3,980 91.7 3,650 1,410 999(5) 246(5) 2,558 3,723 
Clark 3,350 92.5 3,100 1,641 1,034(6) 308 (6) 2,685 4,483 Tl 
Clay 10,120 95.5 9,660 2,959 9,986 4,566 14,418 29,272 
Clinton 4,430 93.7 4,150 2,010 922 256 5,463 8.949 
Cole 9,150 95.1 8,700 6,750 5,568 2,132 22,107 30,532 
Cooper 5,090 91.7 4,670 2,662 2,054 673 6,020 10,727 of 
Crawford 3,200 87.5 2,800 1,341 719 241 2,306 5,224 
Dade 3,490 92.0 3,210 1,069 1,080(7) 273(7) 2,496 3,409 
Dallas 3,610 90.6 3,270 489 178 42 2 293 2.779 
Daviess 4,440 92.8 4,120 1,513 546 138 3,687 4,816 
De Kalb 3,190 94.4 3,010 1,350 266 55 3,790 3,723 ol 
Dent 3,230 89.8 2,900 618 831 232 3.134 5.701 
Douglas 3,350 89.0 2,980 317 364(8) 92(8) 1.947 3.575 
(¢ ‘ontinued on page 140) 
Sources a BMB; er gg Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce: Retail Sales. copyright 1948 “Sales Management 
Further reproduction unlicensed. 
Mutual Network OFFERS MISSOURI RADIO MARKETS BY CITIES 
‘pet 1948 Total Per Cent 1948 Radio Surveys 
5000 WATTS = ADVERTISERS City County Families Radio 1948 Families Available 
a Cape Girardeau Cape Girardeau _ 5 600 94.8 5 310 Con al 
Carthage — _._..Jasper 3 460 94.5 3 270 Con 
A 42 county market in Iowa, Illinois and Missouri with 239,960 : bs a 
“ : 2 tg — cate ® Clayton St. Louis 4 050 99.5 4 030 
radio homes with an annual retail sales of $552,882,000. ‘ ‘ 0! 
» a jn ‘ n ‘ . Columbia Boone - 6 140 94.5 5 800 Con 
KHMO is the only station in Hannibal .. . 120 miles 
from St. Louis ... an “independent” area, sales-wise, Flat River ------.--St. Francois 1 590 95.6 1 520 
which includes a 42 county primary. KHMO com- Hannibal Marion 6 830 94.4 a 
pletely blankets Hannibal, Mo. and Quincy, Ill. day a ’ x 
° > ’ ae . a Independence Jackson 5 190 96.9 5 030 
and nite. John Pearson Co. can give you the full details. 
= Jefferson City Cole 6 160 96.9 5 970 Con 
: s a 
les 2 al Se ice » Joplin Jasper 12 280 93.2 11 440 Con 
‘ ’ . Pe) lead oe ba ‘ 
ee : Sa ~ a a “a : 
MUTUAL sini -" ae Ge., * nan © 4 * Kansas City Jackson 131 360 96.9 127 310 Con - Hooper ci 
g —_ tpi | eeny —— = ee 
| » os R — 
NETWORK pe gro 0 ~ eat : 5 i Kennett Dunklin 1 970 87.3 1 720 
° : : Kirksville Adair 3 440 94.8 3 260 Con 
we 
[ Mexico Audrain 3 000 94.7 2 840 
National = ; Mober! Randolpt 4 470 95.1 4 250 
™ A %, oberly andoipn ‘ 95. 29 
Representatives Ft in| = fie 
p . oi lene a see — : ‘ 93.: ‘ ‘o 
John £. Pearson Co. eS ae pee eo Sal | a 4 Poplar Bluff Butler -- 3 280 93.3 3 060 Con 
‘eat ey mn , ~ he 
e Rolla .....Phelps 1 590 91.8 1 460 
WAYNE W CRIBB St. Joseph __... Buchanan 23 360 94.8 22 150 Con 
General Manager St. Louis St. Louis --.-252 730 97.0 245 150 Con - Hooper 
= Sedalia _Pettis jee 6 750 93.5 6 310 Con 
Springfield eee ee 20 060 94.8 19 020 Con 
5000 Watts (d) 
1000 Watts (n) Ste. Genevieve_____Ste. Genevieve - 740 97.3 720 T 
University City ..._St. Louis i 9 830 99.6 9 780 0 
West Plains iil Howell - ots: oe 91.2 1 140 
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The steadily-inereasing audience of KSD-TV is a substantial 
segment of buying power...men. women and children who 
are no longer merely fascinated by the novelty of Television, 
but to whom the new medium has become an accepted, re- 
liable source of information on produets and services which 


é 
t 


are being offered for sale. 


This is a facet borne out by the steadily - increasing number 
of KSD-TV advertisers who are renewing or extending their 


original contracts. 


St. Louis’ geographical location in the center of the rich 
middle-west. and St. Louis’ acknowledged reputation for 
economie stability. high purchasing power and produet loy- 
alty, make the area served by KSD-TV the nation’s number 


one test market for selling by Television. 


For details regarding schedules and availabilities. write or 


call KSD-TV or Free & Peters, Incorporated. 


KSD-TV 


The St. Louis Post-Dispatch Television Station Ati Channel No. 5 


Originating Station for the National Broadcasting Company's Midwest Television Network 
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MISSOURI RADIO MARKET DATA BY COUNTIES (Continued from page 138) 





















Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Reta‘ Sales 
County Families Radio Families dan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Dunklin 10,510 89.9 9,450 1,405 2,578 786 13,466 23,499 
Franklin 10,350 92.7 9,590 4,514 6,369 2,619 11,421 21,129 
Gasconade 3,860 89.9 3,470 1,870 1,432 469 2,783 6,448 
Gentry 4,320 95.8 4,140 2,390 1,289(9) 424(9) 4,381 6,151 
Greene 29,410 94.5 27,800 13,996 19,116 7,711 36,402 98,200 
Grundy 5,190 93.6 4,860 2,212 1,176 358 5,174 9,300 
Harrison 5,160 93.6 4,830 2,120 1,008(10) 297(10) 5,309 8,689 
Henry 6,960 92.2 6,420 3,700 2,148 787 6,802 12,857 
Hickory 2,360 91.1 2,150 366 ae _(2) 1,186 1,278 
Holt 3,890 94.6 3,680 2,501 .(1) (1) 4,432 5,651 
Howard 3,870 92.2 3,570 1,755 616 171 4,241 6,021 
Howell 6,230 87.0 5,420 1,174 1,588 447 7,255 10,727 
Iron 2,670 86.5 2,310 449 2,165(11) 920(11) 2,040 3,409 
Jackson 157,340 97.0 152,650 94,756 180,485 91,881 462,180 734,381 
Jasper 25,820 93.3 24,080 9,711 16,682 7,162 35,345 77,647 
Jefferson 9,400 94.7 8,900 2,701 3,250 1,279 8,414 17,730 
Johnson 6,840 92.3 6,310 3,603 1,568 503 7,839 11,505 
Knox 2,940 93.5 2,750 1,479 714(12) 295(12) 2,559 3,317 
Laclede 4,760 89.3 4,250 1,500 1,525 82 5,610 8,615 
Lafayette 8,760 92.9 8,140 4,607 2,708 872 10,781 16,285 
Lawrence 7,920 92.3 7,310 2,255 1,659 627 4,378 10,356 
Lewis 3,880 94.6 3,670 2,282 .(6) (6) 3,913 5,207 
Lincoln 4,610 93.1 4,290 1,842 961 296 4,682 7,448 
Linn 7,030 93.6 6,580 4,139 1,832 521 7,718 13,454 
Livingston 5,390 94.2 5,080 2,430 1,996 629 6,448 12,191 
McDonald 4,270 90.2 3,850 595 388 108 3,024 5,892 
Macon 6,900 92.9 6,410 3,164 1,351 392 6,298 13,541 
Madison 2,650 87.2 2,310 524 (11) é (11) 2,541 4,464 
Maries 2,030 84.7 1,720 465 186 57 1,202 1,093 
Marion 10,010 94.6 9,470 5,161 6,360 2,302 12,940 25,807 
Mercer 2,510 94.0 2,360 690 (10) ....(10) 2,152 3,483 
Miller 3,960 90.2 3,570 1,369 827 269 3,909 6,448 
Mississippi 5,020 85.1 4,270 782 1,806 534 5,363 10,449 
Moniteau 3,810 91.9 3,500 2,264 711 221 3,904 6,059 
Monroe 4,250 93.6 3,980 2,312 958 294 4,597 6,929 
Montgomery 4,160 93.0 3,870 2,562 684 180 4,169 5,540 
Morgan 3,320 90.7 3,010 1,300 481 134 1,584 5,206 
New Madrid 8,670 89.6 7,770 748 1,740 552 6,475 14,673 
Newton 8,480 92.0 7,800 1,859 3,399 1,231 7,255 12,246 
Nodaway 7,920 94.6 7,490 5,117 1,530 477 10.163 15,915 
Oregon 3,440 86.6 2,980 802 564(14) 141(14) 2,087 3,946 
Osage 3,450 86.4 2,980 1,136 737 191 2,000 3,002 
Ozark 2,590 83.0 2,150 88 — | — 1,309 1,501 
Pemiscot 9,910 85.4 8,460 1,066 2,430 748 8,702 20,972 
Perry 3,990 88.7 3,540 1,613 1,638 576 5,578 7,410 
Pettis 10,760 93.1 10,020 4,899 4,961 1,670 11,301 23,973 
Phelps 5,590 87.5 4,890 3,550 2,123 643 3,921 10,653 
Pike 6,040 93.0 5,620 2,964 1,739 539 5,617 10,375 
Platte 4,110 94.2 3,870 1,776 613 169 5,353 6,521 
Polk 5,200 91.2 4,740 2,317 (7) . (7) 4,566 7,262 
Pulaski 2,490 92.4 2,300 771 685 199 3,328 4,706 
Putnam 3,380 92.9 3,140 1,216 321 81 2,683 3,520 
Ralls 2,920 93.8 2,740 1,173 209 53 1,182 2,649 
Randolph 8,390 93.7 7,860 3,786 3,106 989 9,156 16,711 
Ray 5,500 93.5 5,140 1,965 793 232 4,762 7,745 
Reynolds 2,040 84.3 1,720 73 (3) (3) 777 1,722 
Ripley 2,680 86.2 2,310 185 382 89 814 3,668 
St. Charles 7,010 94.7 6,640 2,859 2,953 1,230 11,643 17,044 
St. Clair 3,730 90.6 3,380 864 (4) (4) 2,466 3,687 
St. Francois 9,840 94.3 9,280 3,348 6,847 3,560 7,831 23,215 
St. Louis 334,100 97.4 325,560 25,025 22,462 10,306 81,706 (a) 1,267,795 
St. Louis City 252,730 97.0 245,150 159,061 370,943 190,605 928,997 (a) 
Ste. Genevieve 2,950 91.9 2,710 1,055 1,069 416 3,089 4,928 
Saline 8,520 93.0 7,920 3,734 4,271 1,555 10,399 16,415 
Schuyler 2,120 94.8 2,010 1,345 254 74 2,393 3,186 
Scotland 2,840 94.7 2,690 1,481 (12) (12) 2,644 4,095 
Scott 8,470 92.2 7,810 2,307 3,861 1,336 9,014 16,434 
Shannon 2,770 85.6 2,370 154 (14) (14) 894 2,594 
Shelby 3,850 94.3 3,630 2,632 585 156 3,897 6,244 
Stoddard 7,720 90.4 6,980 1,165 1,729 517 4,692 10,098 
Stone 3,200 86.6 2,770 306 (5) (5) 1,612 2,890 
Sullivan 4,220 92.9 3,920 1,923 429 97 2,886 4,020 
Taney 2,770 86.6 2,400 356 (5) (5) 1,528 3,317 
Texas 5,540 89.2 4,940 663 1,597(13) 413(13) 3,936 7,466 
Vernon 7,460 91.7 6,840 3,127 1,432 442 7,476 12,988 
Warren 2,530 91.7 2,320 1,394 729 259 3,130 3,335 
Washington 4,360 84.6 3,690 464 984 298 2,855 4,687 
Wayne 2,660 86.1 2,290 172 (3) (3) 1,228 3,976 
Webster 4,830 92.1 4,450 1,562 538 149 2.720 7,318 
Worth 1,890 94.7 1,790 1,345 (9) (9) 2,261 2,927 
Wright 4,470 89.9 4,020 915 (13) (13) 3,749 7,559 





(1) Includes Atchison and Holt Counties. (2) Includes Camden and Hickory Counties. (3) Includes Carter, Reynolds & Wayne Counties. (4) Includes Cedar and 
St. Clair Counties. (5) Includes Christian, Stone and Taney Counties. (6) Includes Clark and Lewis Counties. (7) Includes Dade and Polk Counties. (8) Includes 
Douglas and Ozark Counties. (9) Includes Gentry and Worth Counties. (10) Includes Harrison and Mercer Counties. (11) Includes Iron and Madison Counties. (12) 
Includes Knox and Scotland Counties. (13) Includes Texas and Wright Counties. (14) Includes Oregon and Shannon Counties. (a) St. Louis County is combined with 
the independent city of St. Louis. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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I Sales 
1,000’s 
23,499 
21,129 
6,448 
6,151 
98,200 
9,300 
8,689 
12,857 
1,278 
5,651 
6,021 
10,727 
3,409 
734,381 
77,647 
17,730 
11,505 
3,317 
8,615 
16,285 
10,356 
5,207 
7,448 
13,454 
12,19} 
5,892 
13,541 
4,464 
1,093 
25,807 
3,483 
6,448 
10,449 
6,059 
6,929 
5,540 
5,206 
14,673 
12,246 
15,915 
3,946 
3,002 
1,501 
20,972 
7,410 
23,973 
10,653 
10,375 
6,521 
7,262 
4,706 
3,520 
2,649 
16,711 
7,745 
1,722 
3,668 
17,044 
3,687 
23,215 
267,795 
(a) 
4,928 
16,415 
3,186 
4,095 
16,434 
2,594 
6,244 
10,098 
2,890 
4,020 
3,317 
7,466 
12,988 
3,335 
4,687 
3,976 
7,318 
2,927 
7,559 
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The KMBC-KFRM Team Serves 3,659,828* People 


% 1940 Census 
7th Oldest CBS Affiliate 


KMBC 


o 


OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY 


BROADCASTING 





Provides COVERAGE! 


NEBRASKA 











COLORADO 


NEW MEXICO 


vA Broken line shows Kansas City's primary 
© trade territory as determined by Dr. W. D. 
| Bryant, Kansas City researchist. 


-5 millivolt contour of KMBC 
and KFRM. 


( Black lines show the proved 
The KMBC-KFRM Team is the only single 
Kansas City broadcaster to provide com- 
plete, economical coverage of the great 
Kansas City trade area. 


With programming from Kansas City, the 
Team has a potential audience within the 
proved 0.5 mv/m contour, as illustrated, of 
3,659,828 people... all important consum- 
ers in this rich Heart of America market. 


F KANSAS CITY 
5000 on 980 


®© Telecasting 


OKLAHOMA 





Represented Nationally by 
FREE & PETERS, INC. 


missOUR! 


Kansas City 





aa 

a -___- 
3 
! 

od 


ARKANSAS 


Red shows concentrated KFRM listener area 
as determined by summer mail count on 
this station only. Mail received from 253 
counties in 11 states. 





The KMBC-KFRM Team provides, too, 
for the first time, valuable service to the 
listeners in this territory. Market broadcasts 
come direct from the Kansas City Stock- 
yards, grain, poultry and produce quota- 
tions are right up to the minute, and 
practical programs on agricultural prob- 
lems are daily features direct from the 
KMBC-KFRM Service Farm. 


5000 on 550 


October 11, 1948 


Programmed from Kansas City 


For Kansas Farm Coverage 
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See page 3 for key to map. 
MONTANA 
AM STATIONS Fre- Net- Fre- Net- Fre- Net- 
City quency Power work | City quency Power work City quency Power’ work 
, Fre- Net- KXLF 1370 5,000 NBC | Helena KXLJ 1240 250 NBC *KMSU 1400 250 
City quency Power work | Giendive *KXGN 1400 250 | Kalispell KGEZ 1340 250 KXLL 1450 250 NBC 
Anaconda KANA 1230 250 Great Falls KFBB 1310 5,000 CBS = | Shelby KIYI 1230 250 KBS 
Billings © KBMY 1240 250 MBS-KBS | ° *KGFM 1150 5,000 ne ae | sees ain aim ce ae 
KGHL 790 5,000 NBC *KMON 560 5.000 MBS Livingston KPRK 1340 250 KBS | ¢ ’ alk 
— mmo sane pres cus-KES KXLK 1400 250 NBC | Miles City KRJF 1340 250 MBS-KBS | 
KOPR 550 1,000 ABC Havre KAVR 1240 250 KBS Missoula KGVO 1290 5,000-LS CBS 
*KYES 610 = 1,000 KOJM 730 1,000-D 1,000-N * Construction Permit. 
MONTANA RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes -March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Beaverhead 1,690 94.7 1,600 610 579 219 6,100 8,584 
Big Horn 2,240 96.4 2,160 247 431 156 3,005 6,819 
Blaine 2,380 96.6 2,300 299 671 208 4,283 8,536 
Broadwater 910 95.6 870 185 246 88 1,065 2,762 
Carbon 2,820 96.8 2,730 541 794 400 4,127 6,274 
Carter 880 96.6 850 38 103 39 678 952 
Cascade 9,810 97.6 9,570 6,458 9,459 4,857 36,896 59,611 
Chouteau 2,220 98.2 2,180 494 358 113 4,489 4,463 
Custer 2,600 96.5 2,510 1,408 1,570 624 6,487 10,815 
Daniels 1,240 98.4 1,220 164 268 92 3,749 3,168 
Dawson 1,930 97.9 1,890 720 866 296 6,398 7,084 
Deer Lodge 3,210 97.8 3,140 1,493 3,309 1,962 5,311 14,004 
Fallon 890 96.6 860 206 251 111 2,150 2,481 
Fergus 3,790 97.4 3,690 1,368 1,621 631 8,230 12,564 
Flathead 5,790 97.6 5,650 2,133 2,901 1,112 12,280 24,464 
Gallatin 4,590 96.9 4,450 2,418 2,197 912 12,218 23,136 
Garfield 840 96.4 810 (A-1) 69 16 aes 843 
Glacier 2,320 95.3 2,210 645 1,125 517 3,292 9,270 


(Continue 
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No station in Montana or Wyoming has 


POWER 5000 W. 


greater power than KGHL. 





KGHL is the only NBC station in Montana and 


FREQUENCY 790 kc. 


Wyoming with a frequency under 1200 kc. 





The KGHL signal encounters less soil resist- 
CONDUCTIVITY | FAVORABLE] ance than any other regional channel 


station in Montana. 





No other station can match KGHL's cover- 


COVERAGE | MAXIMUM 


age* of Montana and Northern Wyoming. 


KGHL Primary Area 


*Population _-------_- 326,777 

a Retail Sales ______ $ 224,033,000 
Radio Homes __-_-_-_ 79,641 

NBC 

KBS Source: Katz Research Bureau 

MBS- 


KBS 


4 
Sales 
| ,000’s 
8,584 
6,819 
8,536 
2,762 
6,274 


952 
59,611 


10a THE DOMINANT STATION 


3,168 


“_ in MONTANA and NORTHERN WYOMING 


12,564 
24,464 
23,136 


243 Represented by THE KATZ AGENCY 


9,270 


























nent.” 
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MONTANA RADIO MARKET DATA BY COUNTIES (Continued 


from page 142) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Golden Valley 510 510 85 11 3 484 
Granite 910 96.7 880 262 243 102 795 3,059 
Hill 3,060 97.7 2,990 1,295 1,477 602 8,360 15,221 
Jefferson 1,060 97.2 1,030 199 171 47 812 2,903 
Judith Basin 1,110 97.3 1,080 93 84 27 1,788 2,185 
Lake 7 3,390 97.3 3,300 242 787 283 3,507 7,833 
Lewis and Clarke 5,390 97.0 5,230 3,809 4,232 2,040 16,815 32,435 
Liberty 620 96.8 600 70 87 31 . 1,498 
Lincoln 1,950 96.9 1,890 542 956 353 1,641 4,603 
McCone 1,160 96.6 1,120 39 60 22 1,312 2,341 
Madison 1,980 97.0 1,920 399 356 128 1,283 3,386 
Meagher 650 96.9 630 106 107 28 1,309 2,028 
Mineral 600 96.7 580 (A-1) 121 49 1,108 
Missoula 6,610 97.3 6,430 4,570 5,045 2,127 15,606 38,855 
Musselshall 1,470 97.3 1,430 436 888 617 1,645 4,495 
Park 2,970 96.6 2,870 1,441 1,053 370 5,482 10,849 
Petroleum 370 97.3 360 6 73 34 ; 530 
Phillips 2,250 96.9 2,180 306 364 132 3,150 5,774 
Pondera 1,760 97.2 1,710 437 426 158 3,671 5,993 
Powder River 750 96.0 720 (A-1) 56 20 1,279 » 1014 — 
Powell 1,380 97.1 1,340 580 554 305 3,252 5,010 
Prairie - 760 96.1 730 113 117 34 1,725 1,483 
Ravalli 3,300 97.0 3,200 1,114 793 275 4,606 8,317 — 
Richland 2,430 97.1 2,360 695 836 306 5,109 7,584 
Roosevelt 2,280 97.4 2,220 691 624 204 6,687 7,881 
Rosebud 1,740 96.0 1,670 289 444 241 1,483 4,542 
Sanders 1,760 96.0 1,690 323 385 122 1,859 3,449 ’ 
Sheridan 2,280 97.8 2,230 416 372 131 4,464 3,839 City 
Silver Bow 12,690 97.4 12,360 7,169 12,102 6,932 36,178 65,699 Colum 
Stillwater 1,630 97.5 1,590 362 342 167 2,032 3,652 Fremo 
Sweet Grass 950 96.8 920 422 192 52 2,348 2,652 Grand 
Teton 2,210 97.7 2,160 243 350 111 2,761 5,025 Islar 
Toole - 1,580 $7.5 1,540 448 980 446 4,064 7,054 Hastin 
Treasure 380 94.7 360 40 90 32 796 889 Sear 
Valley - 3,910 97.7 3,820 765 771 305 5,134 13,726 Lincol 
Wheatland 900 97.8 880 298 230 91 1,827 3,230 
Wibaux 620 620 62 78 28 1,251 858 
Yellowstone 9,270 97.6 9,050 6,208 8,555 3,983 30,881 56,179 McCoc 
Yellowstone National Park 10 10 : ol Norfo 
(A-1) Served from adjoining county . North 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
















































MARKET INDICATORS FOR MONTANA CLASSIFICATIONS FIGURES YR. FIGURES YR. 
. CIRC 1] MCIR EC , MICTIREG , Private Residential Building __ $ 7,700,000 746 1,900,000 °39 
_ CLASSIFICATIONS FIGURES YR. FIGURES YR. private Nonresidential Building $ 5,900,000 °46 2,200,000 °39 
Population (1947 Estimates) 188,000 47 559,456 40 | Farm Construction ___________ $ 4,000,000 °46 2,000,000 39 
.. eae g ; 38,8 , ; ' , PON ES 
ay Families 13 ape 46 148 a00 6 (1) Not included are banks, financial rated businesses, self-employed per- 
Per Cent Radio - 97.2 18 92.3 46 | enterprises, insurance and real estate sons, domestics employed in, private 
Radio Families as 134,900 48 137,000 46 | companies, railroads, amusements and omes, vessel employes and pubes 
~uwd een ~ == Came 31 9.218 46 ay 9 many small one-man services. (2) In- ee aa. (3) — a 
~~ - a ee ( ) iv — 39 | cludes all wage and salaried workers in 1941. (4) Revenues from money-order 
Domestic Urban Electric nonagricultural establishments. Does business, postal savings and certain 
Consumers - ‘ ; 116,000 "46 97,000 39 not include proprietors of unincorpo- miscellaneous items not included. 
Private & Commercial Passenger : : = 
ute Registrations . 120.102 46 135.839 39 MONTANA RADIO MARKETS BY CITIES 
a ae . 32 "4G § ” 1948 Total Per Cent 1948 Radi Survey 
Business relephones ---- 32,800 « 24,000 hod | City County Families Radio 1948 Families. Available 
Residential Telephones . 68,900 46 38,000 =°39 | Anaconda Deer Lodge 2 440 98.0 2 390 Con 
Nonagricultural Employment (2) 115,000 °46 112,000 °39 | Billings Yellowstone 5 130 97.5 5 000 Con 
Total Income Payments to Bozeman Gallatin nine 1 940 96.4 1 870 Con 
Individuals -........------- $81,000,000 °47 288,000,000 °39 | Butte --_----------Stiver Bow _— | ae rp me 
eines panies ° Ss . a) 0 
Per Capita Income Payments __ $ 1,641 47 515 39 | Havre Hill ___- 1 280 98.4 1 260 
Sales of U. S. Savings Bonds | Helena Lewis and Clark. 3 600 96.9 3 490 Con 
(Series E) (3) _------- $ 28,198,000 46 6,755,000 "41 | proms a" ‘a oo 1 840 Con 
» ‘ - ae | Lewiston ergus -- ’ 1 240 
Bank Deposits ee wee mee eww ene $531,000,000 16 150,000,000 39 Livingston Park . ne 1 450 97.2 1 410 
Drug Store Sales __-_- ._.__-- §$ 15,627,000 °46 7,050,000 °39 | Miles City Custer 1 590 96.9 1 540 Con 
i es ’ ’, 9 75 ’ Missoula Missoula 4 080 97.1 3 960 Con 
Gross Postal mensigte (4) nae! oo Be pomeysieed boas 2,723,000 fro | Shelby Toole . 530 96.2 510 
Total Private Construction ____ $ 24,400,000 46 13,300,000 39 | Sidney Richland 590 96.6 570 
THE MOSBY STATIONS The ART MOSBY STATIONS Know Montana 
are your G V NA KGFM a _— ee oe ranches have a 
. ; combined worth of more than $450.000,000. 
BENT SALES IMPLEMENT NACONDA BUTTE GREAT FALLS Of the total potential water power of the 48 
f 5 Kw states, Montana contains more than 10%. 
in 5 KW DAY e 1 KW'NITE? IN PROGRESS Annually '% billion feet of lumber are cut 
—Jj} in Montana. During 1942-45 Montana led 
MONTANA MISSOULA ae MONTANA = all tong in per capita purchase of U. S. 
Savings Bonds! 
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3 839 City quency Power’ work | McCook 
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652 Grand ‘ See page 3 for key to map. 
5,025 Island KMMJ 750 ABC en Net- 
Os ‘ity yy P , , x 
am Hastings © KHAS 1230 250 MBS-KBS City quay owe §=6wern 
+ Kearney KGFW 1340 250 MBS-KBS | Omaha KBON 1490 250 MBS 
,726 Lincoln KFOR 1240 250 ABC K 1110 50,000 CBS 
3,230 KOLN 1400 250 MBS KOIL 1290 5,000 ABC 
es * KOWH 660 500-D 

858 KLMS 1480 1,000 WOW 590 5,000 NBC 
1,179 McCook KBRL 1450 250 MBS _ Scottsbluff KNEB 970 500-D 

Norfolk WJAG 780 1,000-LS KOLT 1320 1,000CBS-KBS 
“= 1,000-N-L — 

North Platte KODY 1240 250 KBS * Construction Permit. 
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Any Other Station in 
Omaha and Council Bluffs 


BASIC ABC + 5000 WATTS 


Represented by 
EDWARD PETRY CO., INC. 
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NEBRASKA RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. 746, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams 6,430 96.0 6,170 3,866 4,802 2,162 14,083 23,471 
Antelope 4,020 94.8 3,810 1,468 465 126 3,319 7,476 
Arthur 250 92.0 230 (A-1) 19 2 pace 229 
Banner 410 97.6 400 (A-1) (Not listed in Booklet) ‘ 146 
Blaine 410 95.1 390 149 32 8 461 621 
Boone 3,310 94.9 3,140 1,728 445 120 3,538 6,953 
Box Butte 2,920 96.2 2,810 1,721 1,355 513 9,344 12,649 
Boyd 1,700 93.5 1,590 525 214 49 1,325 3,786 
Brown 1,570 94.3 1,480 724 384 111 1,916 4,553 
Buffalo 7,060 94.2 6,650 3,593 2,316 723 9,851 22,715 
Burt 3,730 96.8 3,610 2,044 813 276 6,457 8,634 
Butler 3,930 93.6 3,680 1,843 540 150 4,736 5,746 
Cass 5,160 95.3 4,920 2,729 982 328 6,988 8,275 
Cedar : 4,120 96.4 3,970 2,137 600 137 5,163 8,585 
Chase 1,430 94.4 1,350 662 405 126 3,625 5,093 
Cherry 2,630 94.7 2,490 655 422 135 4,213 7,165 
Cheyenne 2,550 96.1 2,450 1,444 922 360 6,247 9,891 
Clay 3,100 94.8 2,940 1,060 507 142 2,786 4,635 
Colfax 3,340 94.6 3,160 1,913 658 213 3,454 7,899 
Cuming 3,890 96.4 3,750 1,870 781 239 7,450 9,776 
Custer 6,120 94.3 5,770 2,867 1,077 288 7,433 14,869 
Dakota 2,680 94.4 2,530 900 764 240 1,658 4,749 
Dawes 2,820 96.5 2,720 1,491 1,075 334 4,892 10,185 
Dawson 5,280 95.5 5,040 2,709 1,900 678 9,581 19,203 
Deuel 930 96.8 900 506 238 73 2,324 2,911 
Dixon 2,990 96.3 2,880 1,895 310 94 3,307 5,370 





(Continued on page 148) 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerge; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. Tl 


FM STATIONS TV STATIONS N 


= Fre- City and Call Channel B 
Wi quen- Chan- Pow- Status Applicant Letters No. D 
Call cy nel er Omaha 3, 6, 7 





A-H Central States Bestg. Co. 7 Pp 
City Letters (Mc) (No.) (Kw) — KFAB Bestg. Tie ry 7 tk 
Lincoln KFAB-FM 97.9 250 12 | CP May Bestg. Co.( -IV) 3 
KFOR-FM 102.9 275 22 | CP ee (WOW-TV) 6 y 
Omaha KBON-FM 98.7 254 330 | ——— b 
KOAD 92.9 225 380 Available channels follow name of 
KWOW 99.9 260 2 city; CP indicates construction permit; m 
. 6 4 O special temporary authority; A 
104.1 281 means applicant; H indicates hearing. 


NEBRASKA RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 









City County Families Radio 1948 Families Available 
Meetries® ....<cccnne! Gage - hing . 3 220 96.0 3 090 
| aE: Dodge SS 96.8 3 360 Con 
Grand Island __--.- Hall - hncimdseena 5 470 96.5 5 280 Con 
are (“Peer 4 310 97.2 4190 Con 
ee ero 2 760 94.2 2 600 
Lincoln __..........Lancaster -_-.-_. 24 620 97.8 24 090 Con - Hooper 
eee MeGwon ........ 3 010 96.3 2 900 Con 
North Platte ..-.._. Lincoln ___-_- 3 380 96.4 3 260 Con 
Facts ‘will out’. And here are the Sees 7a 62 110 97.3 60 450 Con - Hooper 
facts! Three “hometown” stations Soottsniull .......cn0 Scotts Bluff -... 3 080 94.5 2910 Con 
(the kind folks listen to) with a A 
plus of a rich farm market now KORN 
available as a package network 
One low rate to reach an area Gremont 
equal to 57% of the people, 64% of 100 WATTS 
the buying power of the entire . E 
state of Nebraska. Almost a KBON Listeners of KBRL enjoy the second largest 
Billion Dollar Market you can 6. l | ? 
reach for less with the Inland | 
Group. Wire or write for immedi- 250 WATTS 





spendable income in Nebraska averaging 


ate availabilities 


$5,380 per family! (S. M.) 








0.5 MVM Contour Com- 
puted from engineering 
data furnished the com- 


ommercial Radio 


Equipment Co, 
THE a Low Power Cost Hieh Power Coverage 
General Offices 
Saunders-Kennedy Bldg. Represented by Friedenberg Agency 


Omaha 2, Nebraska 
Paul R. Fry, Vice President and 
General Manager 


MUTU: McCOOK, NEBRASKA 


SS SF 


ra McGEEHAN & O'MARA, National Representatives | 


Page 146 © October 11, 1948 BROADCASTING @ Telecasting BR 














The BIGGEST four-leaf clover in the 

world symbolizes 4-H Clubs. In step with 

Nebraska’s progressive 4-H program is the 

BIG radio station KFAB and KFAB's Farm Service 
Director, Bill Macdonald, who covers events from county 
poultry shows to the BIGGEST 4-H Baby Beef Exposition in 
the world held annually at Omaha's Ak-Sar-Ben. And each 
year KFAB sponsors a public speaking contest for 4-H mem- 
bers. To make sure of BIG results in.this BIG area and BIG 
market, use the BIG radio station, KFAB. 





OMAHA, NEBRASKA 


Represented by FREE & PETERS, INC. General Manager, HARRY BURKE 
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MARKET INDICATORS FOR NEBRASKA CLASSIFICATIONS FIGURES YR. FIGURES yR 


Sales of U. S. Savings Bonds 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 


CN Ge Te on eee $ 68,497,000 46 7,956,000 4] 
. 7.48 . , € 4 ’ 
Population (1947 Estimates) -- 1,284,000 °47 1,315,834 °40 Bank Deposits ____---_------- $1,264,000,000  °46 335,000,000 *39 
eye cK ’ 4 ’ 
BMB Families --_~.---------- 375,300 °48 350,800 "46 Drug Store Sales ___--------- $ 36,800,000 °46 16,183,000  °39 
_ . , > 
Per Cent Radio -_------------ 95.7 7°48 91.6 °46 Gross Postal Receipts (4) _---- $ 10,043,000 46 6,775,000 39 
Radio Families --~-.-.------- 359,100 °48 321,200 "46 =Total Private Construction __-. $ 51,500,000 46 26,500,000 °39 
7 5 ) “J ’ ’ . . . . . 
Number of Business Concerns (1) 23,219 46 27,008 39 Private Residential Building __ $ 16,000,000 46 10,400,000 °39 
Domestic Urban Electric ua : - , Private Nonresidential Building $ 13,600,000 46 3,900,000  °39 
Consumers —___----- nainaitns 252,000 46 228,000 39 : : = 
- . nae Farm Construction ______-__-_- $ 12,300,000 46 5,900,000 39 
Private & Commercial Passenger 
Auto Registrations ____----- 350,620 "46 343,563 2 O— 
Business Telephones ____------ 83,400 °’46 58,800 39 (1) Not included are banks, financial sons, domestics employed in private 
. + . - , ‘ ’ enterprises, insurance and real estate homes, vessel employes and public 
Residential Telephones -__-__- 256,300 46 126,000 39 companies, railroads, amusements and emergency employes. (3) Sales of this 
Nonagricultural Employment (2) 245,000 "46 203,000 ’39 +=many small one-man services. (2) In- series of bonds commenced in May 
- ‘ , ; 7, ; a f >. 
Total Income Payments to San ced om ale guk anak oan one 
Ee ee aaa $1,589,000,000 "47 523,000,000 ’39 8 ; : ape — ; - 
not include proprietors of unincorpo- miscellaneous items not included. 
Per Capita Income Payments__ $ 1,238 °47 397 ’39 rated businesses, self-employed per- 
NEBRASKA RADIO MARKET DATA BY COUNTIES (Continued from page 146) 
Employment Taxable pay- : 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Dodge 7,390 96.5 7,130 4,459 3,570 1,308 15,633 27,516 
Douglas 68,810 97.3 66,960 51,811 80,996 40,747 222,275 327,530 
Dundy 1,420 93.0 1,320 541 319 84 1,381 3,215 
Fillmore 3,480 94.5 3,290 1,408 553 181 5,130 5,875 
Franklin 2,480 93.1 2,310 1,520 348 103 1,852 4,080 
Frontier 1,920 93.2 1,790 1,067 194 51 2,574 3,117 
Furnas 3,120 94.2 2,940 1,954 681 172 4,692 6,872 
Gage 8,360 95.8 8,010 4,274 4.187 1,577 12,512 22,598 
Garden 1,240 95.2 1,180 158 161 42 2,162 2,318 
Garfield 910 93.4 850 469 175 36 1,058 2,170 
Gosper ‘ 1,050 93.3 980 256 81 23 841 1,420 
Grant 430 95.3 410 108 136 64 1,777 1,616 
Grecley 1,720 93.6 1,610 732 194 49 1,611 3,247 
Hall ~- 7,670 95.8 1,610 4,064 6,051 2,570 18,424 33,956 
Hamilton 3,130 94.2 7,350 1,719 448 140 3,299 4,880 
Harlan 2,080 94.7 5,280 1,102 480 137 2,381 3,411 
Hayes 800 92.5 740 82 28 8 607 523 
Hitchcock 1,790 94.4 1,690 1,114 306 91 2,770 3,754 
Holt 4,550 94.9 4,320 1,792 741 212 6,486 9,891 
Hooker . 330 93.9 310 90 110 38 738 2,335 
Howard 2,520 94.0 2,370 710 283 79 2,154 3,786 
Jefferson 4,600 95.2 4,380 2,125 1,301 468 8,191 11,850 
Johnson 2,690 95.5 2,570 1,297 531 129 3,343 4,440 
Kearney 2,180 96.3 2,100 1,168 406 126 3,058 3,330 
Keith 2,190 94.1 2,060 769 853 351 4,353 9,842 
Keya Paha 790 94.9 750 173 40 14 787 751 
Kimball 1,130 97.3 1,100 476 295 92 2,579 3,657 
Knox 4,640 94.0 4,360 1,962 623 161 4,491 8,210 
Lancaster 29,620 97.3 28,810 20,871 22,380 9,359 55,948 124,817 
Lincoln 6,970 95.4 6,650 3,571 2,732 1,022 10,052 29,038 
Logan 450 93.3 420 223 45 8 695 914 
Loup 460 93.5 430 102 34 5 436 457 
McPherson 330 90.9 300 78 8 3 a 244 
Madison 6,930 96.1 6,660 3,448 3,467 1,271 10,492 24,003 
Merrick 2,940 95.9 2,820 1,272 612 169 2,454 6,071 
Morrill 2,370 95.4 2,260 570 478 182 2,854 6,284 
Nance 2,100 94.8 1,990 761 295 94 2,533 3,755 
Nemaha 3,600 96.1 3,460 1,614 617 176 4,964 8,095 
Nuckolls 3,030 93.1 2,820 1,334 779 251 3,978 6,056 
Otoe 5,650 95.8 5,410 3,145 1,853 667 9,666 14,020 
Pawnee 2,320 95.3 2,210 1,129 332 78 3,115 4,260 
Perkins 1,470 95.9 1,410 388 285 100 2,840 4,603 
Phelps 2,700 95.9 2,590 1,873 1,039 362 4,851 8,095 
Pierce 3,020 95.4 2,880 1,229 453 125 3,021 5,973 
Platte 5,270 94.9 5,000 2,530 1,967 699 8,095 15,636 
Polk - 2,640 95.8 2,530 1,286 316 82 3,129 3,950 
Red Williow 3,370 94.7 3,190 2,179 1,391 467 7,474 14,069 
Richardson 5,490 95.6 5,250 2,848 1,386 473 9,131 14,788 
Rock . 1,060 94.3 1,000 344 158 38 774 2,595 
Saline 4,870 93.8 4,570 2,216 1,369 505 6,912 9,711 
Sarpy 2,810 97.2 2,730 674 1,419 605 1,794 3,884 
Saunders 5,740 95.5 5,480 2,597 997 334 9,742 11,506 
Scotts Bluff 8,210 94.8 7,780 3,089 4,625 1,730 16,148 43,322 
Seward 4,390 94.5 4,150 2,164 912 320 6,636 7,964 
Sheridan 2,860 95.1 2,720 1,285 629 167 5,656 10,266 
Sherman 2,240 92.0 2,060 460 248 64 1,229 3,215 
Sioux 990 93.9 930 181 38 9 1,367 816 
Stanton 2,090 95.2 1,990 683 189 57 2,810 2,595 
Thayer 3,710 94.9 3,520 1,542 862 248 4,860 7,818 
Thomas 420 95.2 400 108 17 5 505 947 
Thurston 2,530 92.9 2,350 731 397 126 2,183 4,880 
Valley 2,520 94.4 2,380 1,257 448 120 2,607 4,603 
Washington 3,410 96.2 3,280 1,868 913 290 3,961 6,169 
Wayne 2,940 97.3 2,860 1,532 594 178 4,147 6,496 
Webster 2,570 93.4 2,400 1,606 405 93 2,778 5,027 
Wheeler 480 93.8 450 137 10 1 172 473 
York -. 4,530 95.6 4,330 2,625 1,293 410 6,292 11,702 





~(A-1) Served from adjoining county. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 
Further reproduction unlicensed. 
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WOW L777 


Total Population oeoreveeee 3,445,100 a 
eee 946,200 


wowLanc (7 


. $3,056,288,000 Cd, 
Grocery Sales . $ 700,524,000 g 

Drug Sales ... $ 1 02,535,000 

1947 Effective Buying Income ... $4,792,1 95,000 


Average Net Effective / 
Buying Income Per Family - - $ 4,348 > 


WOW 27d HR LA 


1947 Net Farm Income ... $1,997 5,951,000 


Average Per Farm .. . $ 6, 213 


(All fiaures based on 1948 Soles 
Monagement Survey of Effective Buy- 
ing Income, issved June 15, 1948) 





1947 Retail Sales . 











RADIO STATION 


aw © W. 





OMAHA, NEBRASKA 
NO OTHER<STATION SERVES THIS AREA 590 KC + NBC + 5000 WATTS 


Owner and Operator of 


Write For WOW's 1948 KODY At NORTH PLATTE 


Coverage Presentation— 
most complete brand-new 
fifty-page study. 
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count) 
Lande! 
Lincol 
~ Lyon 
NEVADA a 
Nye 
HUMBOLOT Ormsb 
Pershl 
—— 
/ Sr a~ Washo 
AM STATIONS €.Kxo white 
Fre- Net- are 
City quency Power work es Source 
Furth 
Carson was « a Elko —_— 
City *KVNC 1450 250 
Elko *"KERS 1340 250 
Ely *KELN 1230 250 KBS 
———— 
Las Vegas KENO 1400 250 ABC acta 
KLAS 1230 250 CBS 
KRAM 920 1,000-D KBS City 
Reno KATO 1340 250 MBS 
Berlin 
KOH 630 1,000 LANDER EUREKA Clare- 
CP-5,000 NBC mor 
KOLO 920 1,000 CBS es 
< y 1490 250 ABC pon 
patent — . ABC CHURCHILL ene 
KXXL 1230 250 eoire put 
* Construction Permit NEVADA A Ely Nashu 
a 
FM STATIONS CL 
Fre- Popu 
quen- Chan- Pow- = BMB 
Call cy nel er Per 
p MINERAL R di 
City Letters (Mc) (No.) (Kw) Num 
Las Vegas KENO-FM 103.9 280 0.33 Don 
Reno KWRN 95.5 238 10 NYE Co 
= ae ae ‘an Priv: 
KSAV 103.9 280 0.76 
Au 
Busi 
ESMERALDA _ 
s < 
LINCOLN Tot: 
In 
MARKET INDICATORS FOR NEVADA af 
Sale: 
CLASSIFICATIONS FIGURES YR. FIGURES (s 
, ix tad ici “ Banl 
Population (1947 Estimates) 139,000 17 110,247 Dru; 
BMB Families 41,600 "48 15,800 Gros 
Per Cent Radio 96.4 °48 89.3 °46 Tota 
Radio Families : 40,100 48 40,900 46 = Priv 
Number of Business Concerns(1) 2,473 "46 2,170 39 Priv 
Domestic Urban Electric Fart 
Consumers -_- ma 33,000 °46 21,000 °39 a 
Private & Commercial Passenger (1) 
Auto Registrations 39,117 °46 32,586 39 os 
Business Telephones 14,900 46 5,900 39 @ Las Vegas man: 
Residential Telephones 18,400 46 8,500 39 CLARK clud 
Nonagricultural Employment (2) 13,000 °46 34,000 ’39 —% 
Total Income Payments to rate 
Individuals " $256,000,000 "47 84,000,000 39 sons 
Per Capita Income Payments __ $ 1,842 °47 767 °39 
Sales of U. S. Savings Bonds 
(Series E) (3) $ 4,741,000 "46 1,381,000 "41 
Bank Deposits $164,000,000 "46 41,000,000 39 ™ 
Drug Store Sales $ 5,211,000 "46 2,483,000 39 Cit 
Gross Postal Receipts (4) $ 1,271,000 "46 645,000 "39 Berli 
Total Private Construction $ 19,000,000 "46 7,100,000 "39 See page 3 for key to map — 
Private Residential Building $ 10,700,000 °46 1,000,000 °’39 Dove 
Private Nonresidential Building $ 6,400,000 7°46 1,800,000 39 ~~ 
Farm Construction $ 500,000 46 400,000 39 — 
: (1) Not included are banks, financial sons, domestics employed in private Tike — >, pimpin a 
enterprises, insurance and real estate homes, vessel employes and public NEVADA RADIO MARKETS BY CITIES Rock 
companies, railroads, amusements and emergency employes. (3) Sales of this 1948 Total Per Cent 1948 Radio Surveys 
many small one-man services. (2) In- caries of bonds commenced May City County Families Radio 1948 Families Available 
cludes all wage and salaried workers in ro > mt ™ as = = Boulder City _.Clark 1 010 96. 970 
nonagricultural establishments Does 1941. (4) Revenues from money-order lko Elko - 1 430 94.4 1 350 
not include proprietors of unincorpo- business, postal savings and certain Las Vegas Clark . : _ 2 950 94.9 2 800 Con 
rated businesses, self-employed per- miscellaneous items not included Reno Washoe 7 960 97.7 7 780 Con 


NEVADA RADIO MARKET DATA BY COUNTIES cou 





Employment Taxable pay- Belk 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales Carr 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s Ches 
Churchill 1,910 96.3 1,840 1.000 806 381 2.571 Coos 
Clark 6,060 95.5 5,790 2,478 10,313 6,306 16,125 Graf 
Douglas 700 95.7 670 411 212 97 1.979 Hills 
Elko 4,290 95.8 4,110 959 1,683 ‘ 833 8,471 Mer 
Esmeralda 830 95.2 790 19 90 41 Roc] 
Eureka (1) (1) (1) (A-1) 240 144 763 Stra 
Humboldt 1,800 95.6 1,720 395 502 243 4,359 Sull 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” ~ 
Further reproduction unlicensed. 
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1948 Total Per Cent 
county Families Radio 
der 1,280(1) 94.5(1) 
eco) n 1,480 97.3 
Lyon 1,510 96.7 
Mineral i =. 
eaby : 1,270 98.4 
Pershing — - i 4 
Sesnoe x 11,800 97.6 
white Pine -- 4,120 96.4 


are 1) Served from adjoining county. 
Sources Families—BMB; Telephone Homes, 
Further reproduction unlicensed. 


Employment, 


Taxable Payrolls, 


1948 Radio 
Families 


1,210( 
1,4 


3,970 


1) 


Bank Deposits—Dept. 


Employment 


Tel. Homes Mid-March 
Jan. 1, 1945 1946 
75 206 
110 377 
305 196 
30 670 
281 354 
489 445 
189 324 
76 54 
7,704 12,345 
420 2,701 


(1) Includes Eureka county. 
of Commerce; R 


Taxable pay- 
rolls—Jan. to 


Mar. ’46, in 1,000’s 1944, 1,000’s 
88 880 
189 1,300 
75 1,401 
363 . 
201 2,070 
209 1,791 
137 1,718 
29 
6,871 45,575 
1,582 6,738 


etail Sales, 


Bank Deposits Retail Sales 
1947, 1,000’s 


copyright 1948 “Sales Management.” 








NEW HAMPSHIRE 





AM STATIONS 





AM STATIONS 


Fre- Net- 
Fre- Net- City quency Power work 
City quency Power work Portsmouth WHEB 750 1,000 MBS 
L-WSB 
Berlin WMOU 1230 250 KBS | Rochester *WWNH 930 1,000-D 
Clare- peat in 
mont *WTSV 1230 250 * Construction Permit. 
Concord WKXL 1450 250 MBS aes 
Keene pnp 1290 5,000 CBS TV STATIONS 
Laconia WLNH 1340 250 MBS-KBS City and Call Channel 
Manchester WFEA 1370 5,000 CBS _— Status Applicant Letters No. 
WKBR 1240 250 MBS Manchester 12 
WMUR 610 5,000-LS ABC A Grandview Inc. 12 
1,000-N Portsmouth 3c 
Nashua WOTW 900 =_1,000-D A WHEB Inc. 5 


MARKET INDICATORS 


FOR NEW HAMPSHIRE 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) -__ 534,000 "47 191,524 "40 
an SO 2. o6..-2....... 168,100 748 135,200 7°46 
Se eee eee 96.6 °48 94.2 °46 
a ee 162,400 °48 127,400 °46 
Number of Business Concerns (1) 8,771 "46 10,077 39 
Domestic Urban Electric 

ee 148,000 "46 123,000 "39 
Private & Commercial Passenger 

Auto Registrations ________- 109,510 7°46 102,409+ ’39 
Business Telephones ________-_ 32,300 "46 24,100 39 
Residential Telephones ae 97,300 °46 58,100 39 
Nonagricultural Employment (2) 143,000 "46 141,000 39 
Total Income Payments to 

Individuals : : $613,000,000 7°47 268,000,000 39 
Per Capita Income Pay ments . 1,148 °47 548 °39 
Sales of U. S. — Bonds 

(Series E) (3) ~ $ 11,834,000 7°46 3,572,000 °41 
Bank Deposits __________._____ $522,000,000 %46 284,000,000 39 
Drug Store Sales __ $ 12,125,000 °46 5,907,000 39 
Gross Postal Receipts (4) $ 3,856,000 °46 2,608,000 739 
Total Private Construction ____ $ 20,700,000 °46 10,900,000 39 
Private Residential Building __ $ 5,700,000 °46 4,600,000 °39 
Private Nonresidential Building $ 10,600,000 "46 2,700,000 39 
Farm Construction - wens $ 700,000 °46 700,000 °39 

(1) Not included are banks, financial homes, vessel employes and _ public 
enterprises, insurance and real estate emergency employes. (3) Sales of this 
companies, railroads, amusements and series of bonds commenced in May, 
many small one-man services. (2) In- 1941. (4) Revenues from money-order 


cludes all wage and salaried workers in 


FM STATIONS 


Fre- 


quen- Chan- Pow- 






Call cy nel 
City Letters (Mc) (No.) (Kw) 

Claremont WTSV-FM 106.1 291 

Keene WKNE-FM 107.9 300 
Man- 

chester WMUR-FM $95.7 239 

ht. 1g FM 100.1 261 

VMA 101. - 266 

Nashua WorTw- FM 106.3 292 
Ports- 

mouth WFMI 107.3 297 

GRAFTON 


AMPSHIRE 


ec [re 


€ 
vt 
? 





CHESHIRE 


KeeneA 


Non, Rochester 


fn. Ba. 


+ 
Concor 


CARROLL 











BELKNAP 


Laconia & 


gTRraF 
FORO 


d 
B seginout 


< 
%e, 
% 


we 


See 


page 3 for key 


NEW HAMPSHIRE RADIO MARKET DATA BY COUNTIES 


nonagricultural establishments. Does business, postal savings and certain 
not include proprietors of unincorpo- miscellaneous items not included. 
rated businesses, self-employed per- * State. county and municipal vehicles 
sons, domestics employed in private included 
NEW HAMPSHIRE RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 

City County Families Radio 1948 Families Available 
Berlin Coos 5 260 97.3 5 120 Con 
Claremont Sullivan 3 890 96.7 3 760 
Concord Merrimack 7 870 99.7 7 850 Con 
Dover Strafford 4 650 98.5 4 580 
Keene Cheshire 4 450 98.9 4 400 Con 
Laconia Belknap 4 190 98.8 4 140 Con 
Manchester Hillsboro 24 620 97.4 24 110 Con - Hooper 
Nashua Hillsboro 10 060 98.7 9 930 Con 
Portsmouth Rockingham 4 680 96.8 4530 Con 
Rochester Strafford 3 940 97.7 3 850 

: 1948 Total Per Cent 1948 Radio 
County Families Radio Families 
Belknap 8,590 96.2 8,260 
Carroll 6,680 94.2 6,290 
Cheshire 11,920 96.4 11,490 
Coos 12,120 96.3 11,670 
Grafton 16,450 95.2 15,660 
Hillsborough 47,590 97.5 46,400 
Merrimack 20,280 96.8 19,640 
Rockingham 21.530 96.7 20,810 
Strafford 14,570 97.0 14,140 
Sullivan 8,370 96.1 8,040 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, 


Further reproduction unlicensed. 
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Bank Deposits 


Employment 


Tel. Homes Mid-March 

dan. 1, 1945 1946 
3,879 6,523 
2,102 2,106 
5,880 9,861 
4,296 8,052 
6,083 8,477 
21,343 51,151 
8,948 11,054 
10,198 10,317 
6,056 12,490 
3,556 5,600 


Dept. of Commerce; 


Retail Sales 


Taxable pay- 
rolls—Jan. to 


Mar. °46, in 1,000’s 1944, 1,000’s 

2,941 18,089 
732 6,213 
4,667 24,163 
3,804 17,069 
3,714 26,234 
23,215 127,685 
4,876 59,066 
4,298 36,500 
5,779 33,917 
2,258 16,977 


copyright 1948 


October 11, 1948 @ 


to map 


Bank Deposits Retail Sales 
1947, 1,000’s 


20,646 
10,384 


40.442 
21,049 


“Sales Management.” 
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NEW JERSEY 





AM STATIONS 







Fre- Net- 









City quency Power work 








Asbury 







Park WCAP 1310 500 







ST-WCAM,WTNJ 








Atlantic 








City WBAB 1490 250 CBS 





WFPG 1450 250 ABC 








WMID 1340 250 MBS 










Bridgeton WSNJ 1240 250 KBS 





Camden WCAM 1310 500 















ST-WCAP,WTNJ 












° 800 1,000-D 








URLINGTON\ OCEAN 









Jersey City WHOM 1480 500-N 








1,000-LS 








CP-5,000-U 








Morris- 





town *WMTR 1250 500-D 










Newark WAAT 970 1,000 





VUMBERLAND 









WHBI 1280 2,500-LS 







1,000-N 







ST-WOV 







WNJR 1430 5,000 






*WVNJ 620 5,000 































New Bruns- 
See page 3 for key to map. 
wick WCTC 1450 250 


Paterson WPAT 930  1,000-D =~ 








Channel 
No. 


Trenton  WTNJ 1310 500 FM STATIONS = ian TV STATIONS 
Fre- Call cy nel er City and Call 
ST-WCAM,WCAP quen- Chan- Pow- City Letters (Mc) (No.) (Kw) | Status Applicant Letters 
Call cy nel er Racca . ae 
City Letters (Mc) (No.) (Kw) d oom y " Atlantic City 8c 
WTTM 920 1,000 NBC | alpine WFMN 93.1 226 6. City WFMO 103.1 276 1 A-H Atlantic City Tele. Bestg. 8 
aanery od WATC 105.5 288 sane 
Vineland WWBZ 1360 1,000-D a — ; nibs —_ % A-H Neptune Bestg. Corp. 8 
Park WJLK 94.3 232 1 Newark WBGO 91.1 216 2.5 se . . 
WCAP-FM 107.1 296 0.7 WNJR-FM 102.7. 274 20 A-E Prem-Unien Pub. Co. . 
Zarephath**WAWZ 1380 5,000-LS Atlantic WVNJ-FM 92.7 224 Newark (see also New York, N.Y.) 
City WFPG-FM 98.5 253 15.5 WAAT-FM 94.7 234 13.5 | O Bremer Bestg. (WATV) 13 
1,000-N 7 17 9 New Bruns- Corp. 
WBAB-FM 100.7 264 13 wick WDHN 935 228 0.58 | wrenton 
Bridgeton WSNJ-FM 98.9 255 7.9 WCTC-FM 98.3 252 
s ST-WBNX Camden WANQ 100.9 265 1 South > _ ee Se . 
zabe Wi Orange WSOU 89.5 208 0.25 
Elizabeth =WPOE 96.7 24 1 Paterson WNNJ 103.5 278 8 Available channels follow name of 
* Construction Permit. WGET-FM 95.9 240 WWDX 107.1 296 0.19 city; CP indicates construction permit; 
Green Brook Trenton WTOA 97.5 248 13.7 O special temporary authority; A 
** Non-Commercial Station. Twp WXNJ 103.9 280 0.630 | WTTM-FM 100.1 261 0.290 | means applicant; H indicates hearing. 
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Total 
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Priva 
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(1) 
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not l 
rated 


City 
Asbur 
Atlant 
Bayon 
Bellev 
Bloom 
Bridge 
Camde 
Cliftor 
East C 
Elizab 
Garfie 
Hacke 
Hobok 
Irving 
Jersey 
Kearn 
Millvil 
Montc 
Newar 
New |] 
North 
North 
Orang 
Passai 
Paters 
Perth 
Phillir 
Plainfi 
Red B 
Teane 
Trentc 
Union 
Vinela 
West | 
West | 
Woodt 


BRO 


MARKET INDICATORS FOR NEW JERSEY | 

















CLASSIFICATIONS FIGURES YR. FIGURES YR. | 
Population (1947 Estimates) -- 4,627,000 °47 4,160,165 °40 
BMB Families ------ ae 1,247,100 °48 1,217,000 746 
Per Cent Radie --.----------- 96.5 48 97.5 °46 
Radio Families ~--~---------- 1,203,800 48 1,186,000 46 
Number of Business Concerns (1) 78,918 46 82,529 39 
et: Some ene — ‘ . Because WPAT believes 
Cee <onnnennccunnno~ 1,189,000 46 1,051,000 39 
: that the effective use of 
Private & Commercial Passenger : : > 
Auto Registrations -_-~----- 948,296 46 889,081 39 time is — een — 
Business Telephones —_-----~-- 396,100 46 275,000 °39 tant than time itself, it 
Residential Telephones -____-~- 787,700 746 466,700 39 now offers its clients the 
Nonagricultural Employment (2) 1,338,000 °46— 1,198,000 39 full facilities of the station 
Total Income Payments to - ¢ for promotion, merchan- 
ee $6,740,000,000 "47 2,859,000,000 39 =| “PROMOTIONS” | dising, and publicity at no 
Per Capita Income Payments__ $ 1,542 °47 746 8°39 additional cost. 
Sales of U. S. Savings Bonds —_ 
(Series E) (3) ------------- $ 155,448,000 "46 61,199,000 *41 FOR SALE WPAT invites you to write 
Benk Deposits .......-.-.---- $4,815,000,000 46 2,149,000,000 °39 for full information con- 
Drug Store Sales ____-_-----_- $ 112,125,000 46 50,584,000 39 cerning the many firms 
Gross Postal Receipts (4) __--- $ 34,032,000 46 22,247,000 39 that have used its Time +- 
Total Private Construction ____ $ 279,800,000 46 110,500,000 °39 Promotion -- Merchandis- 


Private Residential Building __ $ 93,900,000 46 70,200,000 °39 
Private Nonresidential Building $ 158,700,000 °46 25,400,000 °39 
Farm Construction ______--__- $ 3,300,000 "46 2,900,000 39 


(1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and _ public 


ing -+ Publicity combin- 
ation with outstanding 
results. 





companies, railroads, amusements and emergency employes. (3) Sales of this 

ge eet ae ee ter series of bonds commenced in May WPAT e@ 93 on the dial @ PATERSON, N. J. 
nonagricultural establishments. Does 1941. (4) Revenues from money-order 

not include proprietors of unincorpo- business, postal savings and certain 

rated businesses, self-employed per- miscellaneous items not included. 

















NEW JERSEY RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Asbury Park .._._...Monmouth ---. 4 390 92.9 4080 Con 
Atlantic City _-~Atlantie - 19 580 94.5 18 500 Con r R 0) G RA VV VV | N G 
Bayonne _--- —a TR ......... 91 Ge 97.6 20 530 
Belleville ~~~ Or | 97.6 7 740 
IEE sncocsncnnacig iN <sustcsenetnitmnionines 12 630 99.2 12 530 
Bridgeton  __.._._.-..Cumberland -... 4 970 94.6 4700 Con oe C A R F | l) [ [ Y b LA N N 7 f) 
eee ee 33 540 94.5 31 700 
OO accicmeinoneccons ae —— a ae 98.4 14 240 
East Orange —---. EE: ctninisitniinn ae 99.2 22 250 
CE SESS FT . 30 750 96.8 29 770 — 10 APPEAL 10 THE MARKETS OF 
ae pero ......... 710 96.8 7 600 
leckenseck ....Rergen ....... 7410 91.6 7 290 MIDDLESEX, MONMOUTH, SOMERSET AND MERCER COUNTIES 
Hoboken -..__-.__..Hudson ane ee 96.8 14 190 
Irvington ....._._._._..Essex 17 590 99.2 17 450 
Jersey City ._..._..Hudson __ 87 640 97.6 85 540 Here, in a market large enough to justify regional or na- 
Kearny -----------. EE .---- 15. 55.4 1s 3 tional sales effort, WCTC understands the local situation. 
nadie Eee Cumberland -... 4 580 93.9 4 300 
Montclair ...___....Essex - - 11 330 98.4 11 150 WCTC’s program format is planned to thoroughly cover all 
| geedhcmmaraggey ones _ — ao ee local events, local news, local people and local sports. 
ail New Brunswick ~..Middlesex . 9 560 96.1 9 190 Con 
0. North Bergen --.-- Hudson -_-.-.--. 12 090 98.4 11 900 That’s why WCTC has the largest share of the ‘istening 
00 Plainfield ‘oe omen iS wo po : wea audience in this area. Proof of this fact will be furnished 
range --ESSCX a ‘ 0 
. Passaic _.----Passaic - _ 17 620 95.3 16 790 upon request. 
OS eee Passaic -_--- . 42 520 96.1 40 860 
. Perth Amboy ____._._Middlesex - -- 11 320 96.1 10 820 
. Phillipsburg .......Warren _____.--_ 5 310 96.0 5 100 AM FM 
: Plainfield __ _-Union - _ 10 890 96.8 10 540 250 WATTS 1000 WATTS 
? Red Bank . _.._Monmouth - . 3 260 95.4 3 110 
Teaneck __— ——- ...... Fae 99.2 7 530 
8 Trenton e ...Mercer - ._. 32 530 96.1 31 260 Con SERVING CENTRAL NEW JERSEY 
a City - ..Hudson . 7 210 98.3 7 090 FROM 
1e of a Cumberland _ 2 400 96.3 2 310 
rmit; West New York __.Hudson -_..__.__ 12 550 98.4 12 350 NEW BRUNSWICK 
i A West Orange _____-Essex _____- on, 99.2 7 150 
aring. Woodbridge ______. Middlesex —____- 7 130 96.1 6 850 
18 § BROADCASTING © Telecasting October 11, 1948 © Page 153 








NEW JERSEY RADIO MARKET DATA BY COUNTIES 


















































Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s cit 
Atlantic 39,230 94.2 36,940 15,110 29,566 13,090 55,969 144,420 Alan 
Bergen 123,640 97.9 121,000 69,306 69,969 39,619 221,155 338,845 _ 
qui 
Burlington 30,250 97.0 29,330 10,140 18,132 8,777 45,291 64,142 
Camden 77,380 96.0 74,270 33,126 76,972 47,071 138,145 214,209 
Cape May 10,430 95.4 9,950 4,840 6,204 2,822 18,166 43,883 
Cumberland 24,060 95.0 22,860 9,039 21,264 10,565 42,678 72,561 
Essex 244.580 96.2 235,330 128,638 274,219 164,372 1,028,415 961,167 
Gloucester 23,390 96.5 22,570 7,893 11,465 6,566 34,406 45,295 
Hudson 190,900 96.9 185,070 61,530 217,422 130,117 551,556 528,650 
Hunterdon 12,290 96.8 11,900 3,523 5,260 2,702 25,404 29,431 — 
Carls 
Mercer 56,240 96.5 54,280 24,925 56,391 31,063 166,929 209,772 cl 
OV 
Middlesex 60,940 96.5 58,790 25,110 68,831 40,916 131,546 209,720 Gall 
Monmouth 52,220 95.4 49,800 28,327 29,321 14,164 107,381 191,619 Hobt 
Morris 38,350 97.7 37,460 22,316 21,270 12,176 94,698 113,761 Hot 
Las 
Ocean 14,250 96.6 13,770 6,376 6,165 2,626 25,613 49 866 
Las 
Passaic 93,020 96.3 89,550 45,540 117,132 71,916 309,407 347,566 Rat 
ato 
Salem 13,710 94.8 13,000 5,084 14,578 9,919 23,484 36,503 Rosv 
Somerset 21,310 97.5 20,780 8,331 20,722 12,771 42,652 59,210 
Sussex 9,680 96.0 9,290 3.206 4,361 2,161 20,077 32,093 Sant 
Union 94,610 97.1 91,830 59,094 96,243 58,502 263,502 303,448 
Silve 
Warren 16,620 96.5 16,030 6,263 12,683 6,219 27,981 40,213 
Tuct 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “‘Sales Management.” C 
Further reproduction unlicensed. 
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AM STATIONS 
Fre- Net- 
City quency Power work San yuan RIO ARRIBA UNION 
Alamogordo*KYLE 1230 250 
Albu- | 
querque KGGM 610 5,000 CBS og 
KOAT 1450 250 ABC | _ MORA \ 
KOB 1030 10,000 NBC- f HARDING 
MBS Santa Fe@ Dee, 
SA-770 MC KINLEY SANDOVAL A Las Vegas \ 
-7 
50,000-LS “ Gallup | Gamvare | SAN MIGUEL 
25,000-N Tucumce in 
CP-50,000-U ‘7 \ | | quar 
| \ Stemarico | J 
KVER 1490 250 MBS a 
vacencra Ibuquerque | cscacure 
Artesia KSVP 1450 250 af 
| ——4 ~ 
Carlsbad KAVE 1240 250 CBS-KBS | _! 
TORRANCE 
Clovis KICA 1240 250 MBS r } premeennaee ——. oun 
Gallup KGAK 1230 250 ABC | | Clovis 
Hobbs KWEW 1490 100 MBS-KBS Of Baca 
Hot Springs KCHS 1400 250 KBS : NEW MEXICO 
EVELT 
Las Cruces KOBE 1450 250 MOOSE VEL 
CATRON 
Las Vegas KFUN 1230 250 ABC SOCORRO i | . 
iINCO 
Raton *KRTN 1490 250 | . af | 
Roswell KGFL 1400 250 MBS-KBS | | } | 
KSWS 1230 250 | | ee / 
Santa Fe KTRC 1400 250 ABC : | os { @ Roswell 
KVSF 1260 1,000 CBS wa Hot Springs 
1ERRA 
Silver City KSIL 1340 250 CBS 
Tucumcari KTNM 1400 250 MBS-KBS GRANT : 
Alamo A Artesia Lea 
——— i a goydo | 
Construction Permit. Silver City | penn Hobbs & 
Le Las Cruces €00¥ 
TV STATIONS A 
4 OONA ANA 
Albuquerque 2, 4, 5, 7 | LUNA A Carisba 
CP Albuquerque (KOB-TV) 4 
Bestg. Co. 
— “1\04aL.Go 


Available channels follow name of See page 3 for key to map. 
city; CP indicates construction permit; 
O special temporary authority; A 


means applicant; H indicates hearing. 








NEW MEXICO RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 


1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Bernalillo 17,440 94.1 16,410 9,156 17,098 7,265 41,813 75,996 
Catron 1,230 91.1 1,120 29 151 32 1,013 
Chaves 5,960 92.1 5,490 2,509 4,345 1,832 16,545 25,107 
Colfax 4,260 92.7 3,950 1,110 2,359 1,112 8,563 13,858 
Curry 4,770 93.9 4,480 1,505 3,279 1,191 10,979 24,275 
De Baca 960 92.7 890 144 309 108 1,336 2,106 
Dona Ana 6,560 87.2 5,920 1,171 1,812 654 5,041 14,543 
Eddy 5,630 92.5 5,210 2,266 6,433 3,762 11,602 22,748 
Grant _ 4,600 92.2 4,240 739 4,059 1,961 4,188 13,746 
Guadalupe 2,380 88.2 2,100 115 316 101 2,271 4,132 
Harding 950 90.5 860 52 133 48 1,897 
Hidalgo 1,170 90.6 1,060 167 627 243 1,498 4,742 
Lea 6,190 93.4 5,780 1,293 3,534 1,738 4,947 23,950 
Lincoln 2,320 92.2 2,140 206 450 131 1,199 3,971 
Luna 1,730 90.2 1,560 487 995 392 2,895 6,222 
McKinley 6,120 88.7 5,430 813 2,470 926 5,448 18,993 
Mora 2,360 86.0 2,030 67 188 40 303 1,672 
Otero 2,600 89.6 2,330 420 776 323 2,512 6,463 
Ouay 3,230 92.3 2,980 678 1,154 395 4,325 9,822 
Rio Arriba 6,220 86.8 5,400 61 465 140 1,517 4,887 
Roosevelt 4,420 91.9 4,060 439 1,017 369 5,520 8,457 
Sandoval 4,270 87.8 3,750 17 331 136 2,412 
San Juan 4,460 89.5 3,990 393 590 195 3,276 5,804 
San Miguel 6,360 85.7 5,450 862 1,665 492 3,515 12,122 
Sante Fe 6,820 89.3 6,090 2,251 4,364 1,660 8,157 24,962 
Sierra 1,800 87.8 1,580 160 579 156 1,421 3,199 
Socorro 2,610 86.6 2,260 145 416 168 ‘ 4,083 
Taos 4,070 87.2 3,550 214 584 168 1,068 4,856 
Torrance 2,750 93.5 2,570 93 393 102 3,504 
Union 2,160 92.1 1.990 418 328 102 2,232 5,594 
Valencia 5,700 88.2 5,030 295 1,110 374 3,597 6,639 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 
Further reproduction unlicensed. 
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MARKET INDICATORS FOR NEW MEXICO 


CLASSIFICATIONS FIGURES 
Population (1947 Estimates) __ 547,000 
BMB Families _--__-- a 132,100 
Per Cent Radio iz 90.6 
Radio Families 119,700 
Number of Business Concerns (1) 7,784 
Domestic Urban Electric 

ceanenmers ....... 75,000 
Private & Commercial Passenger 

Auto Registrations - AG 96,986+ 
Business Telephones ____-----~- 28,300 
Residential Telephones 37,900 
Nonagricultural Employment (2) 85,000 
Total Income Payments to 

Individuals _.....---------- $576,000,000 
Per Capita Income Payments __ $ 1,053 


Sales of U. S. 
(Series E) (3) — 


Savings Bonds 


Bank Deposits 
Drug Store Sales 


Gross Postal Receipts (4) 


$ 10,930,000 
$271,000,000 
$ 11,836,000 


$ 2,801,000 





Total Private Construction $ 23,200,000 


= 


"47 
"48 
"48 
"48 


"46 


FIGURES 


531,818 
133,400 
73.5 
98,000 


7,406 


38,000 


91,476 
16,300 
18,100 


72,000 


179,000,000 


341 


2,302,000 
66,000,000 
5,216,000 
1,543,000 


14,300,000 


YR. 
"40 
"46 
"46 
"46 


"39 


39 


"39 
39 
39 


39 


"39 


"41 
"39 
"39 
39 


"39 





Here’s the Picture... 


January, 1948 


Index one WENT —— 
8:00 a.m.-10:00 a.m. 
a 9 
Mon. thru Sat. 18.0 1 22 
10:00 o.m.-12:00 N 19.9 58.7 25.7 
__ Mon. thru Sat. 
8:00 a.m.-12:00 N 
; in ion ti 19.0 59.9 24.4 
12:00 N-2:00 p.m. 20.9 | 61.9 237 
___ Sun. thru Sat. 
2:00 p.m.-4:00 p.m. 18.7 | 51.3 31.6 
__ Sun. thru Sat. 
4:00 p.m.-6:00 p.m. 
Yim tow Set 18.4 496 34.5 
12:00 N-6:00 p.m. 
Son tee Sed. 19.3 54.5 29.7 
6:00 p.m.-8:00 p.m. 
_ Sun. thru Sat. 29.2 49.9 36.8 
8:00 p.m.-10:30 p.m. 
rs Sun. thru Sat. 35.9 50.1 37.7 
6:00 p.m.-10:30 p.m. 
Sun. thru Sat. 32.9 50.0 37.4 


its primary area. 


Wi 


DALE ROBERTSON 
General Manager 





Station 
c 


4.3 


4.4 


4.3 


3.1 


5.1 


5.6 


4.6 


2.9 


3.5 


3.2 


in GLOVERSVILLE—JOHNSTOWN* 


CONLAN STATION LISTENING INDEX 
Total Coincidental Calls—8,437 


Stotion Others 
4.3 7.4 
6.3 4.9 
5.3 6.1 
4.7 6.6 . 
5.6 6.4 
4.3 6.0 
4.8 6.4 
2.9 7.5 
2.5 6.2 
2.7 6.7 


*WENT covers Fulton and Montgomery and portions of other counties with 145,000 in 


CBS & MBS 


GLOVERSVILLE 
and JOHNSTOWN 


Natl. Rep: Adam J. Young Jr. 


for 
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companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 


CLASSIFICATIONS FIGURES YR. FIGURES yr, 
Private Residential Building __ $ 8,800,000 °46 5,100,000 39 

| Private Nonresidential Building $ 9,100,000 46 1,800,000 39 
Farm Construction __-_------- $ 1,900,000 746 1,400,000 °39 
~ (1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and public 


emergency employes. (3) Sales of this 
series of bonds commenced in May, 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. ;Taxi- 


rated businesses, 


self-employed per- 


NEW MEXICO RADIO MARKETS BY CITIES 


cabs, rentals not included. 








enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services, (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 


homes, 


emergency employes. 


vessel 


employes 


1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Albuquerque Bernalillo 8 570 95.7 8 200 Con 
Artesia Eddy 960 92.7 890 
Carlsbad Eddy 1 600 93.8 1 500 Con 
C'ovis Curry 2 390 94.1 2 250 Con 
East Las Vegas San Miguel . 1 360 89.0 1 210 
Gallup McKinley 1 580 93.0 1 470 Con 
Hobbs Lea 2 810 91.8 2 580 
Hot Springs Sierra 750 85.3 640 
Las Cruces Dona Ana 1 870 87.7 1 640 
Las Vegas San Miguel 1 140 78.9 900 
Raton Colfax 1 770 91.5 1 620 
Roswell Chaves 3 090 91.3 2 820 Con 
Santa Fe Santa Fe 4 290 89.5 3 840 Con 
Silver City Frant 1 170 88.9 1 040 Con 
Tucumcari ........ Quay ‘- 1 440 89.6 1 290 
NEW YORK 
MARKET INDICATORS FOR NEW YORK 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) __ 14,165,000 °47 13,479,142 40 
GED UID ei ei conn 4,135,800 "48 3,759,000 "46 
wee Cee Be es 96.8 °48 97.6 46 
Ramee Pee .........«.... 4,001,700 "48 3,667,000 "46 
Number of Business Concerns (1) 257,014 746 253,623 39 
Domestic Urban Electric 
I ne et 3,708,000 46 3,364,000 "39 
Private & Commercial Passenger 
Auto Registrations ________-_ 2,268,932 "46 2,315,503 "39 
Business Telephones _____-_-_- 1,680,400 746 1,277,900 ’39 
Residential Telephones _______ 2,213,100 °46 1,444,200 °39 
Nonagricultural Employment (2) 4,390,000 °46 4,006,000 °39 
Total Income Payments to 
ES a ee $25,624,000,000 °47 11,301,000,000 "39 
Per Capita Income Payments __$ 1,781 47 825 ’39 
Sales of U. S. Savings Bonds 
eS ene $ 531,097,000 °46 224,626,000 ’41 
PN SID ciiciccncanncnoue $40,097,000,000  °46 23,529,000,000 39 
Drug Store Sales —.......--.-- $ 330,072,000 "46 159,639,000 "39 
Gross Postal Receipts (4)__-_-- $ 193,488,000 7°46 118,011,000 ’39 
| Total Private Construction ___$ 525,400,000 7°46 482,800,000 39 
Private Residential Building __$ 232,500,000 46 320,100,000 ’39 
Private Nonresidential Building$ 231,000,000 "46 113,000,000 "39 
Farm Construction ___________ $ 10,600,000 °46 8,700,000 39 
~ (1) Not included are banks, financial sons, domestics employed in private 


and public 
(3) Sales of this 


series of bonds commenced in May, 


1941. 
business, 


postal 


BROADCASTING 


(4) Revenues from money-order 
savings and certain 
miscellaneous items not included. 
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BUFFALO 
COURIER 
EXPRESS 
STATION 


BUFFALO 


AND THE 


NIAGARA 
FRONTIER 







Where more than 
a MILLION spend 
more than a / 
BILLION a yeare 


OUR NEW 
COVERAGE 


MAP— 


.»:@ pleasure to 
show a client! 


WRITE FOR IT TODAY 





MUTUAL BROADCASTING SYSTEM 
WEED & CO. Representatives 
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AM STATIONS 


Fre- Net- 
City quency Power work 
Albany WABY 1400 250 
WOKO 1460 1,000-LS ABC 
500-N 
CP-5,000-U 
*WPTR 1540 10,000 
WROW 590 5,000-LS MBS 
1,000-N 
WXKW 850 10,000 
Allegany *WHDL 1450 250 
Amsterdam*WCSS 1490 250 
Auburn WMBO 1340 250 MBS-KBS 
Batavia WBTA 1490 250 MBS 
Binghamton WINR 1490 250 NBC 
WKOP 750 1,000-D MBS 
WNBF 1290 5,000 CBS 
Brooklyn **WBBR 1330 1,000 
CP-5,000 
ST-WEVD,WHAZ 
Buffalo WBEN 930 5,000 NBC 
WBNY 1400 250 
WEBR 970 = 5,000 MBS 
WKBW 1520 50,000 ABC 
WGR 550 5,000 CBS 
Cobleskill *WCSR 1420 1,000-D 
Cortland WKRT 920 1,000-D 
Elmira WELM 1400 250 ABC 
WENY 1230 250 NBC-MBS 
Endicott WENE 1450 250 ABC 
Freeport WGBB 1240 100 
Geneva WGVA 1240 250 MBS 














See page 3 for key to map. 
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PLATTSBURG, N. Y. 


JOSEPH HERSHEY McGILLVRA 
National Representative 


GEORGE F. 


City quency Power quency Power 
Glens Falls WGLN 1230 100 ABC | WNBC 660 50,000 NBC 
WWSC 1450 250 MBS-KBS WNEW 1130 10,000 
Gloversville WENT 1340 250 CBS-MBS **WNYC 830 1,000-LS 
Hempstead WHLI 1100 250-D 1,000-N-L 
Hornell *WLEA 1320 1,000-D L-wcco 
* 1420 1,000-D WOR 710 50,000 MBS 
Hudson WHUC 1230 250 WOV 1280 5,000 
Ithaca WHCU 870 1,000 CBS ST-WHBI 
L-WWL WQXR 1560 10,000 
Jamestown WJOC 1470 1,000-D (Woodside)WWRL 1600 250 
WJTN 1240 250 ABC CP-5,000 
Kenmore WXRA 1080 1,000-D Niagara 
Kingston WKNY 1490 250 MBS Falls WHLD 1290 1,000-D 
Lacka- WJJL 1440 1,000-D 
wanna WWOL 1120 1,000-D Ogdensburg WSLB 1400 250 MBS-KBS 
Liberty WVOS 1240 250 Olean WHDL 1450 250 ABC-KBS 
Malone WICY 1490 250 MBS-KBS Oneonta *WDOS 1400 250 MBS 
Massena WMSA 1340 250 ABC *WONO 1110 250-D 
Middletown WALL 1340 250 MBS-KBS Oyster Bay*WKBS 1520 250-D 
*WMDL 1400 100 Peekskill *WLNA 1420 500-D 
Newburgh WGNY 1220 1,000-D Plattsburg WMFF 1340 250 ABC-KBS 
New York WBNX 1380 5,000 CP-960 CP-1,000 
ST-WAWZ Pough- 
WCBS 880 50,000 CBS keepsie WKIP 1450 250 ABC 
WEVD 1330 5,000 Rochester WARC 950 1,000 ABC 
ST-WBBR,WHAZ WHAM 1180 50,000 NBC 
WHN 1050 50,000 WHEC 1460 5,000 CBS 
WHOM 1480 1,000-LS WENT GS 20-D 
500-N WSAY 1370 1,000 
WINS 1010 50,000-LS WVET 1280 pee MBS 
30,008-1N Rome WKAL 1450 250 MBS 
CP-50,000-U Ss 
aranac 
WJZ 770 50,000 ABC a ss 
WLIB 1190 1.000 Lake WNBZ 1450 250 ABC-KBS | 
L-wOwo Schenectady WGY 810 50,000 NBC 
WMCA 570 5,000 WSNY 1240 250 
Summary of CONLAN RADIO SURVEY 
SETS STATION | _ OTHER HOMES 
IN STATIONS 
USE A B CALLED 
B-10A.M. 189 791 | 89 12.0 834 
10-12 A.M. 20.1 74.7 | 9.0 | 16.3 827 
TOTAL 
MORNING 19.5 76.8 9.0 14.2 1661 
12-2 P.M. 23.4 74.6 7.0 18.4 859 
i ee 
2-4 P.M. 20.2 76.7 5.7 17.6 | 872 
q " 
4-6 P.M. 18.7 70.6 6.1 23.3 | 871 
TOTAL 
aes | 2028 74.1 6.3 19.6 2602 
6-8 P.M. 28.2 68.5 10.0 21.5 856 
8-10 P.M. | 36.5 63.7 16.1 20.2 852 
TOTAL ' 
EVENING 32.3 65.8 13.4 | 20.8 1708 
GROWING TO 
poe di \W Wie vont 
AT 
AFFILIATE 960 ON THE DIAL 


BISSELL 


President and Gen. Mgr. 








BROADCASTING @ 


Telecasting 


Fre- Net- 
City quency Power work 
Syracuse WAGE 620 1,000 ABC 
CP-5,000 
WFBL 1390 5,000 CBS 
WNDR 1260 5,000 MBS 
WOLF 1490 250 
WSYR 570 = 5,000 NBC 
Troy WHAZ 1330 1,000 
ST-WBBR,WEVD 
WTRY 980 5,000 CBS 
Utica *WFRB 900 = 1,000-D 
WGAT 1100 250-D 
CP-1310 CP-1,000-D 
500-N 
WIBX 1230 250 CBS 
CP-950 CP-5,000 
WRUN 1150 5,000-LS ABC 
1,000-N 
Watertown WATN 1240 250 MBS 
WWNY 790 1,000 CBS 
White 
Plains WFAS 1230 250 


* Construction Permit. 


** Non-Commercial Station. 


FM STATIONS 


Fre- 


quen- Chan- Pow- 


Call cy nel er 

City Letters (Mc) (No.) (Kw) 
Albany WROW-FM 93.9 230 92.1 
WRWR 95.5 238 =5.3 
Allegheny WSFM 95.7 239 443 


Auburn WMBO-FM 96.1 241 18 
Batavia WBTA-FM 94.3 232 0.310 
Bay Shore WBEY 107.1 296 0.250 
Bingham- 
ton WFET 98.1 251 20 
WNBF-FM 100.5 263 12 
WINR-FM 100.7 299 
Brooklyn WNYE 91.5 218 20 
Buffalo WBNY-FM 92.9 225 48 
WGR-FM 93.7 229 58 
WEBR-FM 96.9 245 15 
WXRA-FM 103.3. 277 4.2 
WWOL-FM 104.1 281 20 
WBEN-FM 106.5 293 
Cherry 
Valley WVCV 101.9 270 1.4 
Coram WFSS 102.1 276 0.34 
Corning WKNP 106.1 291 4.2 
Cortland WKRT-FM 99.9 260 14 
De Ruyter WVCN 105.1 286 1.3 
Elmira WENY-FM 106.9 295 4.4 
Endicott WENE-FM 101.7 269 540w 
Floral 
Park WSHS 90.3 212 = 0.35 
Hemp- 
stead WHNY 98.3 252 1 
High- 
market WVBN 107.7 299 


(Continued on page 169) 
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For Outstanding 


PROGRAMMING 


FOR 


LESS RADIO DOLLARS 


In a market with more 
listeners for .....-. 


NEWS: SPORTS 


MUSIC 


plus 


Outstanding PUBLIC SERVICE 
FEATURES that constantly 
build community confidence and 
public interest. 

With this complete radio service 
+ +» you are assured the bigger, 
better audience you want for 
your advertising dollars. 


ENGLISH and FOREIGN 
LANGUAGE AUDIENCES 


For information on how to sell 
over this (Market-Wise) sta- 
TION « « 


Write, call or phone 


MElrose 
5-0333 


FOR RATES 
AND 
MARKET 
COVERAGE 








260 E. 161st St., New York 51, N. 
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r , 1 . e Fre- Pre- Fre- 
N. y . k M Stations quen- Chan- Pow- quen- Chan- Pow- quen- Chan- Poy. 
| Call cy nel er Call cy nel er Call cy nel er 
(Continued from page 159) City Letters (Mc) (No.) (Kw) City Letters (Mc) (No.) (Kw) City Letters (Mc) (No.) (Kw) 
Fre- WJJL-FM 96.1 241 gore 
enim Gite Cone WNBC-FM 96.1 246 16 | ‘ Bristol WVBT 101.9 270 
Call cy nel er | 
3 : . | . - 5 Ogdens- Syracuse WFBL-FM 93.1 226 5 
‘ity Lette Mc) (No. 1) | WGYN 97.9 250 4 - 226 85 
—_ a a Cee ee | burg | WSLB-FM 106.1 291 13.7 ; 
Hornell WWHG 105.3 287 10 | . z 7 WSYR-FM 94.5 233 g 
WOR-FM 98.7 254 15 a 
Ithaca WVFC 95.1 236 Oneonta WDOS-FM 99.1 256 4.2 WAGE-FM 98.5 253 16 
aa aS | WABF = 99.5258 15 | Oswego | WOPT 104.7 284 3 WNDR-FM 102.5 273 35 a 
James- 
town WJTN-FM 93.3 227. 9.5 WJZ-FM 95.5 238 65 | pougn- Troy WEVR 91.3 217 0.499 
Kingston WKNY-FM 94.9 235 0.11 = — | keepsie WHVA 104.7 284 2.3 WFLY 92.3 222 54 
Lockport WUSJ 99.3 257 0.810 WMCA-FM S35 <5 | = a 
Rochester WHEC-FM 96.5 243 65 WTRI 102.7 274 35 
ni: -F 5.. 9 7 P : 
Massena WMSA-FM 105.3 287 13 | wea 104.3 282 5 ie 
Mineola WHIA 105.5 288 WRNY-FM 97.9 250 27 Utica WFRB-FM 93.7 229-93 
| 
New Ro- WMGM-FM 100.3 262 18 | ‘ F —— WIBX-FM 96.9 245 4 
chelle WGNR 93.5 228 1 WHFM 98.9 255 20 | 
> ‘ ICBS-FM 101.1 266 5.8 | WKCJ 103.3 277 85 
wire “3 2 woe 7 Rome WKAL-FM 95.7 239 32 | 
New York WCUV 89.9 210 20 WRUN-FM 105.7 289 43 
pate ne pant WGHF 101.9 270 103 | conenec- 
IV 90.7 : ater- 
oety tady WGFM 99.5 258 6 Water 
WNYC-FM 93.9 230 18 Niagara town WWNY-FM 100.5 263 144 
] i 5 : ~ Falls y -FM 98.5 5% WBC: 101.1 266 3.5 E 
WQXR-FM 96.3 242 11 Falls WHLD-FM 98.5 253 20 CA . ‘ Wethers- 
= : = field WFNF 107.7 299 13 
White 


Plains WFAS-FM 103.9 280 0.12 


Yonkers WYON 102.3 272 0.300 ‘ 


TV STATIONS 
City and Call Channel 
Status Applicant Letters No. 


Albany (see also Schenectady-Troy) 





2, 4, 7, 9, 11 


A-H Hudson Valley Bestg. Co. 


1 


A-H Meredith Champlain Tele. 9 
Corp. J 

A-H Patroon Bestg. Co. 9 

A-H Van Curler Bestg. Co. 9 

Binghamton 12 

CP Clark (WNBF-TV) 12 
Associates 


Buffalo (see also Niagara Falls) 


A-H WKBW 9 








A-H Buffalo Courier Express i 


A-H New England Tele. Co. 9 
IT’S THE POUNDING, POUNDING POUNDING et Senor 
/ / 


| 


Cc 
A-H WGR Becstg. Corp 9 
IN PERFECT RHYTHM  sonine 
A Corning Leader 9 


that sets up a huge circus in a few hours ready to make money. 


Elmira 4c, 9c 


IT’S THE POUNDING, POUNDING, POUNDING * *™™*"ors ° 


| Ithaca 
of your commercials in perfect timing with WPTR’s listener-intriguing shows 


that sets up a demand for your product in the Albany-Schenectady-Troy area. | 


A Cornell U. 4 


New York 2, 4, 5, 7, 9, 11, 13 


Nek Dalal | O ABC (WJZ-TV) 7 
PATROON BROADCASTING COMPANY | L  cBS (WCBS-TV) 2 
HOTEL TEN EYCK, ALBANY 1, N. Y. | L Allen B. DuMont (WABD) 5 


ace] | 





Labs. 
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x TV STATIONS TV STATIONS 
Ww. 
er 
Kw) City and Call Channel City and Call Channel 
Status Applicant Letters No. Status Applicant Letters No. 
S CP Bamberger (WOR-TV) 9 Syracuse 5, 8, 10 
85 Bestg. Service CP Meredith Pub. (WJTV) 8 
Q Co. 
9 
16 me nae (WNBT) ‘ CP Radio Projects (WTTE) 5 
8.5 — Oo WPIX Inc. (WPIX) 11 CP WAGE Inc. (WAGE-TV) 10 
). 40 Troy (see also Albany- 
— Niagara Falls (see also Buffalo) 
54 A-H Schenectady) 
- Niagara Falls Gazette 9 
JUNE-JULY 1948 | 
3.5 | A-H Troy Bestg. Co. 9 
Ss. Qs m Rochester 2, 6, 11 | 
3 hanre-of- 4budience is 
A-H Meredith Pub. Co. 11 A-H Troy Record Co 11 
Utica (see also Rome) 3, 13 
by C. E. HOOPER, INC. 
5 CP Stromberg- (WHTM) 6 
Carlson CP Copper City (WKAL-TV) 13 
3 Bestg. Corp. 
; ' 
AS Wee ine. ut | CP Utica Observer- (WVTL) 3 
44 } Dispatch 
A-H WHEC Inc. 2 | —" 
3 Available channels follow name of 
: Schenectady (see also Albany- : : 
ar’ city; CP indicates construction permit; 
’ | O special temporary authority; A 
).12 . General Elec. (WRGB) 4 | means applicant; H indicates hearing; 
300 Co. L indicates license granted. 
Ranks 
(Morning) 
inel g wT WwW > = Iona , CITIES 
‘ NEW YORK RADIO MARKETS BY CITIES 
th 1948 Total Per Cent 1948 Radio Surveys 
( A f ternoon ) City County Families Radio 1948 Families Available 
Albany Albany 41 960 96.8 40 620 Con - Hooper 
| Amsterdam Montgomery 9 990 97.6 9 750 
| Auburn Cayuga 10 400 96.3 10 010 Con 
Batavia Genesee 5 150 97.7 5 030 Con 
Bay Shore Suffolk 4 130 97.8 4 040 
Beacon Dutchess 3 310 96.7 3 200 
Binghamton Broome 22 720 96.1 21 830 Con 
Buffalo Erie 167 960 98.4 165 270 Con - Hooper 
Corning Steuben 5 050 96.0 4 850 
Cortland Cortland 5 220 96.7 5 050 Con 
Dunkirk Chautauqua 5 280 96.8 5 110 
Elmira Chemung 13 790 96.1 13 250 Con 
Endicott Broome 5 230 97.5 5 100 Con 
RNOON 
FTE Freeport Nassau 6 410 97.7 6 260 
NG ° G 7 
morn ND EVENIN Fulton Oswego 4 080 96.8 3 950 
A Geneva Ontario 4 710 96.8 4 560 Con 
Glens Falls Warren 5 960 96.3 5 740 Con 
Gloversville Fulton 7 950 96.1 7 640 Con 
s¥oe FREE & PETERS ahouc... Hempstead Nassau 6 350 97.6 6 200 Con 
Hornell Steuben 4 940 96.2 4 750 
Hudson Columbia 3 370 94.7 3190 Con 
Ithaca Tompkins 6 640 97.0 6 440 Con 
e - Jamestown Chautauqua 14 620 96.1 14 050 Con 
Johnstown Fulton 3 600 97.5 3510 Con 
, BASIC CBS Kingston Ulster 9 080 95.3 3 650 Con 
IN SYRACUSE THE Mo. STATION Lackawanna Erie 5 830 96.7 5 640 
Liberty Sullivan 1 260 95.2 1 200 
Lockport Niagara 7 350 97.6 7 170 
| Malone Franklin 2 520 94.4 2 380 
Massena St. Lawrence 3 040 96.7 2 940 Con 
Middletown Orange 6 210 96.8 6010 Con 
, Mineola Nassau 2 970 95.3 2 830 
| Mount Vernon Westchester 20 180 98.4 19 860 
= _ _ ; Rai he ae Ht __ | Newburgh Orange --. 10 120 96.1 9 730 Con 
| 
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1010 does it again with 


POWERS OF ATTRACTION 

















MAGNETIC . . . That’s the WINS format of Music, 
News and Sports. It’s selling dollar after dollar of 
WINS adveriised products daily. . . . And at the 
lowest cost per listener of any other 50,000 watt 
station in the world’s greatest market. 
When advertisers buy WINS super salesmen they 
get radio personalities who are tops in the fields of 
Music, News and Sports. Their job is fourfold — to 
inform, to enlighten, to entertain and to sell our 
advertised products. 
The nearest WINS-CROSLEY sales office can give 50KW NEW YORK 
details on how WINS can attract greater sales for you. 








CROSLEY BROADCASTING CORPORATION 
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DON DUNPHY GEOFF DAVIS 


FOR THE BEST IN MUSIC, NEWS AND SPORTS TUNE TO WINS 
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NEW YORK RADIO MARKETS BY CITIES 
(Continued from page 161) 






1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
New Rochelle Westcheste1 15 930 97.6 15 550 
New York City New York 2 262 650 96.9 2 191 800 Con - Hooper 
Pulse 
Niagara Falls Niagara 22 460 97.6 21 920 Con 
Ogdensburg St. Lawrence 4 000 96.0 3 840 Con 
Olean Cattaraugus 6 440 96.1 6 190 Con 
Oneida Madison 3 250 96.0 3 120 
Oneonta Otsego 3 920 96.2 3 770 
Oswego Oswego 6 320 95.9 6 060 Con 
Plattsburg Clinton 4 120 95.4 3 930 Con 
Poughkeepsie Dutchess 12 530 95.3 11 940 Con 


NEW YORK RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 


County Families Radio Families 
Albany 70,930 96.8 68,650 
Allegany 13,860 96.4 13,360 
Bronx 417,460 97.8 408,480 
Broome 50,550 97.0 49,050 
Cattaraugus 22,990 96.7 22,220 
Cayuga 20,510 97.0 19,890 
Chautauqua 41,300 97.1 40,110 
Chemung 23,670 96.4 22,810 
Chenango 12,780 97.3 12,430 
Clinton 14,290 95.0 13,570 
Columbia 14,430 96.6 13,940 
Cortland 11,170 96.9 10,820 
Delaware 13,840 96.0 13,290 
Dutchess 34,280 96.1 32,930 
Erie 235,010 98.0 230,420 
Essex 10,730 95.4 10,240 
Franklin 13,200 93.8 12,380 
Fulton 16,390 95.9 15,720 
Genesee 13,450 96.1 12,930 
Greene 9,710 95.1 9,230 


(Continued on page 166) 


1948 Radio 


\ 


City 
Rochester 
Rome 
Saranac Lake 
Saratoga Springs 
Schenectady 
Syracuse 
Troy 
Utica 
Watertown 
White Plains 
Yonkers 


Tel. Homes 
dan. 1, 1945 
38,765 
5,328 
154,225 
23,860 
10,493 
9,809 
14,666 
12,264 
4,221 
4,492 
6,662 
5,854 
4,600 
16,637 
118,406 
3,956 
4,787 
8,874 
6,644 
3,515 


County 
Monroe 
Oneida 
Franklin 
Saratoga 
Schenectady 
Onondaga 
Rensselaer 
Oneida 
Jefferson 
Westchester 


Westchester 


Employment 

Mid-March 
1946 
54,039 
5,583 

(2) 
56,582 
14,385 
13,120 
30,559 
22,148 
6,221 
5,976 
6,383 
7,234 
5,097 
24,336 
222,690 
5,521 
5,576 
17,599 
9,688 
2,724 


1948 Total 
Families 


99 
8 
2 
4 

27 

63 

21 

29 

10 

11 


42 


480 
610 
270 
330 
960 


Per Cent 1948 Radio Surveys 
Radio 1948 Families Available 
97.6 97 090 Con - Hoope; 
96.1 8 270 Con 
95.6 2 170 
96.1 4 160 
97.6 27 290 Con - Hoope 
97.6 61 510 Con - Hoope 
96.8 21 020 Con - Hoope 
96.1 28 550 Con 
95.3 9 790 Con 
98.4 11 350 Con 
97.6 41 540 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 


28, 
2 


196 


572 


Bank Deposits Retail Sales 


1944, 1,000’s 
300,304 
20,702 

(1) 
108,210 
43,444 
51,915 
81,867 
55,059 
21,412 
16,209 
28,662 
30,655 
21,118 
100,564 
892,698 
9,795 
17,423 
36,306 
26,692 
16,646 


947, 1,000’ 


239,818 
24,947 
760,020 
133,465 
59,586 
51,558 
91,530 
71,294 
30,964 
34,056 
30,732 
32,19 
34,073 
109,631 
684,853 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “‘Sales Management 


Further reproduction unlicensed. 


—(/hock these Factsa— 


about the 


Jamestown Market 


The Jamestown trading area has a combined populati 





of a quarter million people. 


{ Home county of Chautauqua ranks 60th in the US for 
net effective income per family. Retail sales, $91,530,000; 
Bank deposits, $81,867,000.00. 


WJOC has 48,150 radio homes in its coverage area. 


| WJOC is the most powerful station in Southwestern 


New York. 


// 


WJOC is your best buy for the Jamestown area. 


WIJOC 


Jamestown,N.Y. 
1000w - 1470 ke 




























N. Y. 


THE 
ONLY 
ABC 


UTICA 


BONUS 
10,000 
FM SETS 


NIGHT 


STATION BETWEEN ALBANY and SYRACUSE 





Page 164 © October 11;,.1948 


BROADCASTING 


® Telecasting 











I'veys 
ailable 


Hoopey 


Hoope 
Hoope 
Hooper 


a 
239,818 
24,947 
760,026 
sn . 
_ America’s 

“a Number 1 

= Station” 

he. in America’s 

an Number 1 

an Market 


: WCBS 





NEW YORK 

KEY STATION 
FOR THE 
COLUMBIA 
BROADCASTING 
SYSTEM 





E 
— * Consistently, throughout the years, WCBS gets more total family listening 
sting than any other New York station. This is proved by every survey of New York 


listening—whether it be Nielsen, Hooper or Pulse. 














NEW YORK RADIO MARKET DATA BY COUNTIES (Continued from page 164) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales — 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’; 
Hamilton 1,440 93.1 1,340 386 594 312 492 3,058 
Herkimer : . —_ 18,630 96.0 17,880 7,754 16,108 8,558 34,833 41,934 
Jefferson 27,470 94.5 25,970 12,346 15,577 7,713 69,272 0.23m — 
Kings - 792,100 97.1 768,760 249,079 —— ima eae 1,633,386 
Lewis 7,340 93.2 6,840 2,065 2,655 1,382 8,806 12,117 
Livingston 11,230 95.0 10,670 4,862 3,761 1,642 15,743 24,159 
Madison  _ 13,680 94.5 12,930 6,781 4,760 2,144 25,822 32,119 
Monroe __- 136,050 97.3 132,370 70,925 163,216 96,437 516,313 409.2418 
Montgomery 18,830 96.5 18,170 8,826 17,377 8,362 ° 52,892 46,904 
Nassau 131,880 98.4 129,740 86,413 71,705 43,296 254,630 414,014 
New York , 605,880 94.8 574,170 189,660 2,736,870(2) 1,766,203(2) 21,688,213 3,333,597 
Niagara 47,150 96.8 45,640 21,439 50,608 32,319 119,631 130,870 _ 
Oneida 60,210 £5.53 57,560 27,398 51,099 28,198 168,163 143,041 
Onondaga 91,950 97.0 89,160 46,055 90,642 49,574 294,248 263,630 
Ontario 17,020 95.7 16,290 7,835 9,917 5,472 37,505 42,467 
Orange __ 43,550 95.7 41,670 20,855 25,817 12,160 117,604 123,310 . 
Orleans __ 8,940 94.1 8,410 3,346 4,296 1,750 12,050 17,252 “ 
Oswego -- 22,070 94.8 20,930 9,027 13,298 6,976 40,035 46,273 
Otsego -_- 16,510 93.6 15,450 7,338 5,297 2,217 30,427 39,840 
Putnam .- 5,820 96.4 5,610 3,008 1,371 626 8,610 17,734 
Queens -. 399,610 98.6 394,190 181,883 — a ae) 950,990 _ 
Rensselaer 38,790 96.3 37,350 13,855 25,117 12,749 100,660 86,268 
Richmond 47,600 97.1 46,200 21,078 a — ee 105,984 
Rockland - 20,030 96.7 19,370 10,964 12,545 6,608 37,254 51,508 
St. Lawrence 27,070 92.6 25,080 © 9,490 13,354 6,859 37,522 60,167 
Saratoga 21,310 95.5 20,350 8,676 10,638 4,980 27,095 45,208 ~_— 
Schenectady 40,410 97.4 39,360 25,319 27,601 21,934 109,376 108,196 
Schoharie 7,030 92.2 6,480 2,687 1,425 568 10,616 13,895 
Schuyler 4,400 93.2 4,100 1,298 1,612 772 5,356 7,530 
Seneca -—- 7,230 94.2 6,810 2,986 3,161 1,436 12,294 12,200 a 
Steuben 27,300 94.2 25,720 12,522 17,172 8,957 35,311 58,406 
Suffolk  — 60,700 97.2 59,030 32,404 20,098 9,885 150,766 175,866 
Sullivan 13,210 94.2 12,450 5,011 4,795 2,094 25,409 40,904 . 
Tioga -. —— 9,310 92.6 8,620 3,968 4,697 2,001 11,061 17,74 -_ 
Tompkins 14,030 95.7 13,430 8,015 8,990 4,545 36,962 39,857 
Ulster _- 29,920 94.6 28,310 12,129 14,537 5,983 73,298 63,825 
Warren -__- 12,760 95.5 12,190 6,973 10,247 4,880 31,600 34,851 ; 
Washington ‘ 14,690 93.3 13,700 5,558 6,320 2,941 17,660 23,935 — 
Wayne _- ae “aed 17,310 94.9 16,420 7,039 6,648 3,292 32,521 36,715 
Westchester . ; 169,380 98.0 165,960 99,643 94,390 51,934 413,571 569,120 
Wyoming Neale 10,010 94.6 9,470 4,230 4,261 1,675 17,811 18,932 — 
 _— : 5,400 94.1 5,080 2,616 2.857 1,306 11,093 9,940 

—_—_ 


(1) New York County. (2) Includes the five following counties: Bronx, Kings, New York, Queens and Richmond. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 











Serving 


The CORTLAND-ITHACA -SYRACUSE NEW YORK BUREAU 
BINGHAMTON AREA 


WKRT WKRT-FM || "98 






f Radio and Television 


CASTING 


AT eT eT 


920 ke 1000 watts 99.9 mc 15,000 watts 
250 PARK AVENUE 
WKRT—WKRT-FM is a new, powerful medium 
serving the richest market in the richest state. The PLazaA 5-8355 
annual per capita sales in Cortland Co. are $1070 
against the national average of $692. . . . Covering a . 
population of 1,460,492 in 27 counties in N. Y. and 
Pennsylvania, WKRT offers national and regional BRUCE ROBERTSON. 


advertisers one of radio’s best markets. A : F 
ss Senior Associate Editor 








AM FM EDWIN H. JAMES, 
New York Editor 
| . 
920xc 99.9mc Ss. J. PAUL, 
Advertising Director 
GERALD MAYER Joseph Hershey McGillvra | 
President-General M’gr. National Representative 
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NORTH CAROLINA 




















AM STATIONS Fre- Net- 
City quency Power’ work — s 
Fre- Net- . 5 MARKET INDICATORS FOR NORTH CAROLINA 
City quency Power work Burlington WBBB 920 1,000-D MBS 
Ahoskie *WRCS 970 1,000-D CP-5,000-D KBS CLASSIFICATIONS FIGURES YR. FIGURES yp. 
Albemarle WABZ 1010 1,000-D KBS iene ani 
WFNS 1150 1,000-D . 7 Wea: 9c 247 F710 
Asheboro WGWR 1260 1,000-D ; Population (1947 Estimates) __ 3,698,000 17 3,571,623 "40 
Asheville WISE 1230 250 NBC Charlotte WAYS 610 5,000-LS ABC- BMB F io “ 
WLOS 1380 5,000-LS MBS ; MB Families --- 860,200 18 817,000 "46 
1000-8 1,000-N MBS 
fy Per Cent Radi 7 "48 733 * 
WNCA 1340 250 ABC-KBS WBT 1110 50.000 CBS o 87.1 j 78.3 46 
WSKY 1490 250 adi ig sliec ” ‘ 242 . ’ 
ana. ca por WGIV 1600 1.000-D woes Families aes 749,300 18 640,000 46 
WSOC 1240 250 nBc | Number of Business Concerns (1) 37,683 °46 33,852 39 
®ee3eee@e © @ 8 Oo eiinton WRRZ 880 1,000-D ABC | Domestic Urban Electric 
° el « sialon a a 
W E E +e Concord WEGO 1410 1,000-D KBS Consumers = ’ 773,.000+ °46 156,000+ 39 
bad : ; @ | Dunn WCKB 780 1,000-D KBS |._. : ’ 
° Friendly Voice of the e | Private & Commercial Passenger 
* | Durhiz /DN 52 5, -LS ‘BS 
Sandhills Durham WDNC 620 5,000-LS CBS —, ae —_— oe , ; : 
wiatws . : ‘ 
e SOUTHERN PINES. e | 1000-22 Auto Registrations __- 553,691 16 185,616 39 
* ORTH CAROLINA — e | WDUK 1310 1.000-D ABc | Business Telephones ‘ 118,000 746 60,200 7°39 
“In-Between"* section of North 
@ Carolina from the geo . © CP-1,000-LS Residential Telephones 222,200 °46 89,500 39 
ical center of the riche , 
in the south WEEBRB serves the 500-N . . + - 40 . ’ 
e “Heart” of the ‘“In-Between’* e Nonagricultural Employment (2) 722,000 16 616,000 39 
irea for Mutual 15 N th 7 T 15 > 
* Carolina aa $ South C avelina & | Wanes Sem) 3.000 — T > 
counties that are known world } —_ ee Fotal Income I ayments to 
@ Wide ‘for large ‘tobacco, cotton, @ WSSB 1490 250 
and produce marke Our winter ivi ale § 947 » 
@ "sort market is a byword for » | WTIK 730 1,000-D Individuals — $3,290,000,000 17 1,090,000,000 39 
sports fans—Pinehurst, Southern | 
e a. bh = - 74 ag ag gd @ | Blizabeth Per Capita Income Payments __ $ 890 47 308 39 
000 buying ncome $301,843,000 a es — " - . " 
e r ‘ ul sales es . ? e City WCNC 1400 250 MBS-KBS Sales of U. S. Savings Bonds 
. rea etwees Charlotte an 
Raleigh) WGAI 560 500-D vor , r ae 5 
@ (** Dixie Enar. ( Columbia, S.C. @ | (Series E) (3) $ 61,661,000 16 13,248,000 41 
@ + hg wl A aa emniaieall | Fayetteville WFLB 1490 250 
e ol yuying 1e ai e Man | . @ s4¢ <a> ’ 
@ Tae tert thee” in he meee iat oe 7 _ | Bank Deposits $1,853,000,000 16 507,000,000 39 
e politan markets? Our population | WFNC 1450 250 MBS 
is o the ytrend ek 1 @ . * er 240 P — ’ 
That “Little Man” is spending the WWNF 1230 250 Drug Store Sales __. $ 57,489,000 46 24,071,000 "39 
¢€ winter in out io mv/m . * 
ON pee lg Ty ag to Forest City WBBO 780 1,000-D KBS | Gross Postal Receipts (4) __-__- $ 16,587,000 46 9,011,000 739 
a furniture factories or rayon mills e 
“tng, . . rd Gastoni:z WGNC 1450 250 ABC-KBS -_ . . ° 40 ’ 
inde ttt Eve ou ment Gaur ran aes * | Total Private Construction _.. $ 138,300,000 "46 64,100,000 "39 
neighbor YOU can reach him e WLTC 1370 1,000-D 
e with WEEB. That little man is e Private Residential Building __ $ 57,300,000 "46 35,900,000 39 
HERE! Goldsboro WGBR 1400 250 MBS 
@ ol os ; bs ‘ ei ia — o 
@+Ac @ | Greensboro WBIG 1470 5.000 crs | Private Nonresidential Building $ 60,000,000 16 15,700,000  °39 
‘ WEEB * WCOG 1320 1,000 ABC | Farm Construction ___----_--- $ 10,800,000 46 6,400,000 39 
1000 WATTS e WGBG 980 1,000-D — 
13 KC. jreenville i . 95 (1) Not included are banks, financial homes, vessel employes and_ public 
60 KC * Greenville WGTC 1490 250 MBS enterprises, insurance and real estate emergency employes. (3) Sales of this 
eps | a companies, railroads, amusements and _ series of bonds commenced in May, 
affiliate of the — @ | Henderson WHNC 890 1,000-D MBS- many smail one-man services. | (2) In- 1941. (4) Revenues from money-order 
cludes all w a i 5 ri tain 
KBS nonagricultural establishments. Does ——— postal Bg a Se 
WORLD'S LARGEST NETWORK not include proprietors of unincorpo- ™JScelianeous items ni South 
ee ™ rated businesses, self-employed per- ‘North Carolina figures include Sou 
(Continued on page 170) sons, domestics employed in private Carolina. 
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LATEST INFORMATION ON 


North Carolina—The South’s Number @ State 
and WPTF—North Carlina’s Number@) Salesman 








e 
Fe 
NET FARM INCOME 3 WPTF PRIMARY 
* 
WPTF’s Primary Has More Farm WPTF’s Primary Population Is 
Income Than Any Southern State 2,722,700. Retail Sales: One 
Including North Carolina Itself Billion And Four Hundred Million 
Dollars 
Net Farm Income WPTF Primary 
YR wine ea oe pg Population . . . . . . . . ~~ 2,722,700 
orth Carolina. 2. 2. 2. 354, 
. Kentucky. . . . . . . . . 481,276,000 Seti SENS . Ti 
46 Tennessee . . . .. . . . 417,812,000 a eae ee 318,556,000 
"46 Georgia . . . . . . . . . 366,858,000 General Merchandise . . . . . 194,504,000 
46 Mississippi... . . «~~ 316,815,000 DrugSales . . . . . . . . 43,932,000 
"9 po Font ee eee Effective Buying Income (Gross). . 2,380,466,000 
oe er soa ee 228 018.000 Effective Buying Income (Net) . . 2,203,074,000 
F739 Floida. . ..... 227,509,000 Net Farm Dollars . . . . . . 544,776,000 
39 
39 =o 
"39 7D A CLEAN SWEEP! 
39 WPTF’s audience is 8 times greater than its nearest 
MARKET DATA COVERAGE competitor in 62 counties where WPTF has 50% or more 
All market data based Primary defined as that day and night BMB coverage. WPTF ranks first in every 
39 on Sales Management's 78-county area where single quarter hour from sign on to sign off, day and 
39 1948 Survey. WPTF has 50% or more night, seven days a week! 
BMB daytime coverage. Source: 1948 LISTENER DIARY STUDY conducted by 
‘os Audience Surveys, Inc. 
39 
39 
39 
39 - Fe nee 
a | ~ 7g 680 WATTS 
"39 , | 
, V SOUTH , KC NBC 
39 * , | AFFILIATE 
WC AROLIN: ° ° 
publie \ Raleigh, North Carolina 
of this 
May, . 
ve FREE & PETERS, INC., wationat representatives 
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N. C. AM STATIONS FM STATIONS | Fre- > | 
‘ quen- Chan- Pow. \ 
(Continued from page 168) Fre- , Can 4 nel a 














quen- Chan- Pow- | City Letters (Mc) (No. ) (Kw) al 
: Fre- Net- Call cy nel / Ty 
—_ Bn idee ee City Letters (Me) (No.) (Kw) | Hender- t 
' : son WHNC-FM 107.3 297 94 | T 
R AR [| NA Henderson- Asheville WLOS-FM 104.3 282 9.2 | | 
ville WHKP 1450 250 MBS-KBS | Hickory WHKY-FM 102.9 275 189 
WISE-FM 102.5 273 9.6 | 
Hickory WHKY 1290 5,000-LS ABC- | High 
GOLDEN TRIANGLE 1,000-N KBS WSKY-FM 101.5 268 16.2 | Point WHPE-FM 95.5 238 «37 
' High Point WHPE 1070 1,000-D Burling- WMFR-FM 99.5 25 
ae - 99.< 258 38 
w -FI 1 266 3 y 
WMFR 1230 250 ABC-KBS | ‘” on et a =~ 
: Morgan- 
JacksonvillewJMC 1240 250 MBS WFNS-FM 93.9 230 19 town WMGN 94.3 232 ogg 
WINSTON- Kannapolis WGTL 870  1,000-D 
a apolis 4 ’ = “*har > es 5 5 \ 
SALEM aiiieaieiiiian I Charlotte WBT-FM 99.9 260 160 Raleigh WPTF-FM 94.5 233 19 \ 
Kinston WFTC 1230 250 ABC \ 
WSOC-FM 103.5 278 38 - 
wI - 5 2 5 
WKNS 1000 1,000-D MOTE We 
Laurinburg WEWO 1080 1,000-D wist a a WRAL-FM 101.5 268 54 a 
Leaksville WLOE 1490 100 MBS-KBS WMIT 106.9 295 300 Reidsville WREV 102.1 271 16 
HIGH POINT Lenoir WJRI 1340 250 MBS-KBS WAYS-FM 107.7 299 20 WFRC-FM 106.1 291 72 
Lexington WBUY 1450 250 KBS \\ 
Concord WEGO-FM 96.5 243 «3.8 Roanoke dq 
Lumberton WTSB 1340 250 MBS-KBS Rapids WCBT-FM 98.5 253 «10 < ; 
; — Durham WDNC-FM 105.1 286 36 
Monroe WMAP 1060 250-D Rocky — 
No | MARKET Stenehead WDUK-FM 102.5 273 Mount WEED-FM 92.1 221 1 ‘Oe 
City WMBL 740 1,000-D Favette- 
' = WCEC-FM 100.7 264 33 RY 
Morganton WMNC 1490 250 MBS vm WFLB-FM %6.1 238 N67 \ 
: : | Salisbury WSTP-FM 106.5 293 27 is / 
IN iis Mount Airy WPAQ 740 1,000-D WFNC-FM 98.1 251 12 | “AlisDury = 5 
New Bern WHIT 1450 250 MBS Gastonia WGNC-FM 101.9 270 11.1 Shelby WOHS-FM 96.1 241 22 y 
| (} 
SOUTHS No | STATE Newton | WNNC 1230 250 MBS | Goldsboro WGBR-FM 93.3. 227 35 | Statesville WSIC-FM 105.7 289 24 Be the 
' a 
North Wilkes- WBIG-FM 92.3 222 14 Wilming- Z ~~ 
boro WILX 1450 250 MBS-KBS ton WMFD-FM 96.3 242 13 
WGBG-FM 100.3 262 36 | 
WKBC 810 _1,000-D Wilson WGTM-FM 106.7 294 31 
WFMY 97.3 247 23 
”) 7 * Raleigh WNAO 850 = 55,000 ABC | Winston- | 
— 2 WCTP 98.7 254 44 Salem WAIR-FM 93.1 226 32 
88, 00 People WPTF 680 50,000 NBC x RR 
WRAL 1240 250 MBS | Greenville WGTC-FM 99.1 256 9.7 WSJS-FM 104.1 281 48 i 
71 30 R iI Sal Reidsville WFRC 1600 1,000 KBS 
$271,683,000.Retail Sales =... ~_ 








Rapids WCBT 1230 250 MBS-KBS 


$410,987,000. Buying Income = Reckin- ; The “Tobacco Station of the Nation” 


ham WAYN 900 1,000-D 
2K Copr. 1948, Rocky 
Sales Management Survey of Buying Power; Mount WCEC 810 1,000-D KBS 
further reproduction not licensed. WEED 1450 250 ABC qhere listeners 


Roxboro . 1430 1,000-D 





Salisbury *WSAT 1280 1,000-D 


WSTP 1490 250 MBS Eat — Sleep — Dream Tobacco 


| Sanford WWGP 1050 1,000-D 


Saturated by 





| Wilson WGTM 1340 250 MBS 
CP-590 CP-5,000 
WVOT 1420 1,000-D 


THE JOURNAL-SENTINEL STATIONS 


5 kw on 590 ke 


Weed & Company 


4 
| Shelby WOHS 730 250-D MBS 
THE STATIONS S etetneee, and buy \ 
| Pines WEEB 1360 1,000-D MBS oe 
MOST PEOPLE WSTS 990 250-D KBS ro 
LISTEN TO | Statesville WSIC 1400 250 MBS | Y ° 
oma wee! ur Pr 
eile od ele oa | Oo oducts when advertised N\ 
/ al \ 
Thomasville WTNC 790 1,000-D \ | ' 
Wadesboro WADE 1210 1,000-D on a1) 
Wash- | => 
| ington *WHED 1340 250 | AW 
WRRF 930 5,000-D ABC | a 
WaynesvilleWHCC 1400 250 | 
| Whiteville WENC 1240 250 MBS | 
| Wilmington WGNI 1340 250 MBS | 7 
WMFD 1400 250 ABC | yn 
(Q winston- SALEM QJ) CP-630 CP-1,000 
| 
| 


: | 
| 
N R C | Winston- 


| Salem WAIR 1340 250 ABC 
AFFILIATE WSJS 600 5,000 NBC 
Represented by WTOB 710 1,.000-D MBS 


HEADLEY-REED COMPANY 


(cs) 
aye 




















\ 
* Construction Permit. LA 
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is 


... than the total popu- 


lation living within the 50-100% 


Carolinas 


WBT 
by far 


linians live in the 95 North and 


That's three-quarters of a mil- 
BMB Daytime Audience Area of 
any other station in North or 
To be first—by far—in the Caro- 
linas, use 50,000-watt WBT. 


lion more people... 


BMB Daytime Audience Area). 
24.4% 


Three and a half million Caro- 
South Carolina counties served 
by 50,000-watt WBT (50-100% 


South Carolina! 
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(Continued on page 174) 


| 


City 
Greensboro 
Greenville “ 
Henderson 
Hendersonville 
Hickory = 
High Point 
Kannapolis 


| Kinston 


| Laurinburg 


Leaksville 
Lenoir 
Lexington 


| Lumberton 


Monroe 
Morehead City 
Morganton 

New Bern 

North Wilkesboro 
Raleigh 
Reidsville 
Roanoke Rapids 
Rockingham 
Rocky Mount 


Salisbury 


| Sanford ~- 2 
| Shelby 


Southern Pines 


| Statesville 


Tarboro 
Thomasville 
Wadesboro 
Washington 
Waynesville 
Whiteville 
Wilmington 


| Winston-Salem —__ 


1948 Total 





NORTH CAROLINA RADIO MARKET DATA BY COUNTIES 


TV STATIONS Status nt. > =" 
status £iKiNt, «Sal, Chanel | 4 Greensboro Beste. Co 10 
Charlotte 3, 9, 11 High Point 12c 
A-H Inter-City Adv. Co. 11 A Radio Station WMFR 12 
CP Jefferson (WBT-TV) 3 Raleigh 5, 11, 13 
Standard Bestg. Co. A WPTF Radio Co. 5 
A-H Radio Station WSOC y ee 
A-H Surety Bestg. Co. ° Available channels follow name of 
Greensboro 2, 10 city; CP indicates construction permit; 
CP Greensboro News (WTLE) 2 O special temporary authority; A 
Co. means applicant; H indicates hearing. 
NORTH CAROLINA RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Ahoskie Hertford 660 89.4 590 
Albemarle Stanly 1 190 95.8 1 140 
Asheboro Randolph 2 040 91.2 1 860 
Asheville Buncombe 15 390 90.0 13 850 Con 
Burlington Alamance 3 290 94.8 3 120 Con 
Charlotte Mecklenburg 28 910 88.1 25 470 Con - Hooper 
Clinton Sampson 1 060 83.0 880 
Concord Cabarrus 4 380 92.9 4070 Con 
Dunn Harnett 1 490 85.2 1 270 
Durham Durham 17 690 90.2 15 960 Con 
Elizabeth City Pasquotank 3 360 86.6 2910 Con 
Fayetteville Cumberland 4 830 81.6 3940 Con 
Forest City _Rutherford 1 330 85.0 1 130 
Gastonia ..Gaston 5 830 90.2 5 260 Con 
*Goldsboro Wayne 4 800 84.2 4 040 Con 
1948 Total Per Cent 1948 Radio 
County Families Radio Families 
Alamance 14,350 92.4 13,260 
Alexander 3,360 86.0 2,890 
Alleghany 2,310 82.3 1,900 
Anson 5,190 83.8 4,350 
Ashe 5,170 83.2 4,300 
Avery 3,770 83.3 3,140 
Beaufort 8,490 82.2 6,980 
Bertie 5,580 82.6 4,610 
Bladen 5,710 82.5 4,710 
Brunswick 4,140 81.9 3,390 
Buncombe 31,480 89.8 28,270 
Burke 8,590 90.0 7,730 
Carbarrus 14,550 93.7 13,630 
Caldwell 8,250 88.1 7,270 
Camden 1,230 86.2 1,060 
Carteret 5,300 83.8 4,440 
Caswell 3,580 83.0 2.970 
Catawba 13,240 92.0 12,180 
Chatham 5,390 86.6 4,670 
Cherokee 4,410 84.4 3,720 


Tel. Homes 
Jan. 1, 1945 


3,587 
170 
116 
644 
103 

75 

1,212 
351 
224 

97 

8,861 

1,236 

3,828 

1,008 


(A-1) 


110 


2.728 


393 


321 


Employment Taxable pay- 
Mid-March rolls—Jan. to 
1946 Mar. ’46, in 1,000’s 
19,699 7,934 
1,014 306 
263 56 
2,046 686 
581 162 
512 114 
2,745 889 
1,951 802 
2,270 687 
459 137 
24,517 10,409 
7,624 2,662 
25,323 9,376 
8,703 3,158 
297(1) 86(1) 
1,785 645 
298 105 
17,448 6,401 
2,015 607 
1,340 387 


Per Cent 1948 Radio 


County Families Radio 1948 Families 
-scacKetG ..<..04 19 9 91.1 15 400 
__Pitt eiennaieiena: Ge 85.5 3 010 
Vance concn an 85.8 1 820 
Henderson __..._ 1 700 89.4 1 520 
Catewes ~...... 3 810 91.9 3 500 
Guilford ........ 1) 160 88.7 9 880 
..Cabarrus -....... 2 750 96.0 2 640 
2 mimunces “ae 85.5 3 660 
--.entiond .... 1 690 80.5 1 360 
_Rockingham 510 92.2 470 
Caldwell we ee 88.1 1 850 
Davidson 2 910 90.0 2 620 
Robeson - 1 660 86.7 1 440 
Union ....... - 1 920 83.9 1 610 
Carteret 1 060 81.1 860 
Burke 2 050 91.7 1 880 
Craven . 3 640 79.4 2 890 
Wilkes > ae 88.8 1 030 
Wake 12 220 93.4 11 410 
Rockingham 2 960 88.9 2 630 
Halifax ......... 3 30 89.1 2 050 
Richmond 1 070 85.0 910 
._.Nash 7 220 88.5 6 390 
...Rowan 5 740 92.3 5 300 
--Lee seen ee 92.2 1 300 
Cleveland -_ 3 900 87.7 3 420 
Moore ent Oe 84.2 850 
Iredell --. 3 350 88.1 2 950 
Edgecombe —-_-- 1 940 82.0 1 590 
Davidson 2 870 91.6 2 630 
Anson nei 1 020 85.3 870 
Beaufort 2 420 81.8 1 980 
Haywood 850 87.1 740 
Columbus sates 830 88.0 730 
New Hanover 9 930 84.6 8 400 
_.Forsyth 23 360 88.3 20 620 


Con 
Con 


Con 
Con 


Con 


Con 


Con 
Con 


Con 


Con 
Con 


Con 


Con 


Surveys 
Available 








Bank Deposits Retail Sales 
1947, 1,000’s 


1944, 1,000’s 

17,520 
1,660 
1,116 
6,116 
3,086 
1,426 
8,367 
5,777 
3,091 
893 
31,958 
7,317 
20,669 


8,398 


4.114 


1,220 


17,081 


3,402 


1,994 


48,647 
3,771 
2,014 

10,437 
4,210 
1,904 

19,261 
9,044 
9,723 
3,589 

100,985 
18,584 

49,081 


18,676 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Further reproduction unlicensed. 
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WBT is first... 
by far...in the 


Carolinas 


150% MORE LISTENERS! 
Day and night, seven days -a 
week, WBT averages close to 
60% of the audience in Char- 
lotte.” That's two and one-half 
times as many listeners as its 
nearest competitor! But that's 
only the beginning. WBT is even 
more popular outside Charlotte 
...in the 94 other Carolina 
counties where 96% of WBT’s 
3,500,000 listeners make their 
homes, and where WBT has vir 
tually no Charlotte competition! 


To be first—by far—in the Caro- 
linas, use 50,000-watt WBT. 














County 
Chowan 
Clay 
Cleveland 
Columbus 
Craven 
Cumberland 
Currituck 
Dare 
Davidson 
Davie 
Duplin 
Durham 
Edgecombe 
Forsyth 
Franklin 
Gaston 
Gates 
Graham 
Granville 
Greene 
Guilford 
Halifax 
Harnett 
Haywood 
Henderson 
Hertford 
Hoke 

Hyde 
Iredell 
Jackson 
Johnston 
Jones 

Lee 

Lenoir 
Lincoln 
McDowell 
Macon 
Madison 
Martin - 
Mecklenburg 
Mitchell 
Montgomery 
Moore 
Nash 

New Hanover 
Northampton 
Onslow 
Orange 
Pamlico 
Pasquotank 
Pender 
Perquimans 
Person 

Pitt 

Polk 
Randolph 
Richmond 
Robeson 
Rockingham 
Rowan 
Rutherford 
Sampson 
£cotland 
Stanly 
Stokes 
Surry 
Swain 
Transylvania 
Tyrrell 
Union 
Vance 
Wake 
Warren 
Washington 
Watauga 
Wayne 
Wilkes 
Wilson 
Yadkin 


Yancey 


(1)Includes Camden and Currituck Counties 
BMB;: Telephone Homes 


Sources: Families— : 
Further reproduction unlicensed. 
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NORTH CAROLINA RADIO MARKET DATA BY COUNTIES 


(Continued from puge 172) 


Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail Sales 
Families Radio Families Jan. 1, 1945 1946 Mar. °46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
2,120 81.1 1,720 611 1,179 389 3,924 5,932 
1,460 83.6 1,220 67 573 119 586 
13,630 87.6 11,940 2.051 10,792 4,116 13,948 31,273 
10,310 82.6 8,520 779 2,827 900 9,754 22,498 
7.860 81.2 6,380 1,568 3,606 1,397 8,164 20,525 
13,110 83.4 10,940 4,016 8,937 3,117 16,766 37,571 
1,960 82.7 1,620 (A-1) (1) (1) 749 1,666 
1,730 90.2 1,560 243 152 56 806 2,729 
13,510 91.0 12,290 2,906 12,720 4,467 11,442 28,178 
3,370 89.0 3,000 394 1,348 307 2,040 5,511 
8,560 82.6 7,070 472 1,398 456 4,873 13,274 
22,770 90.1 20,520 8.186 23,596 9,928 38,719 90,995 
10,120 84.5 8,550 4.619 5,516 2,043 11,016 30,504 
36,050 89.8 32,370 10,246 32,974 15,272 54,092 113,147 
6,600 82.6 5,450 492 1,355 470 3,435 9,356 
22,960 91.8 21,070 3,124 35,904 14,179 21,750 34,096 
1,900 82.1 1,560 87 218 55 2,363 2,252 
1,690 82.2 1,390 26 188 48 455 1,263 
5,620 83.1 4,670 1,051 1,411 482 7,380 12,359 
3,490 86.8 3,030 116 191 56 1,692 5,127 
42,500 90.8 38,590 15,773 51,071 21,098 53,031 158,536 
10,880 83.4 9,070 1,773 7,856 2,634 12,354 27,628 
9,020 85.9 7,750 1,016 4,091 1,075 8,825 18,932 
9,220 86.6 7,980 1,240 5,846 2,917 4,851 18,675 
7,840 88.6 6,950 1,180 3,291 1,090 4,379 18,840 
3,950 84.8 3,350 524 1,571 522 5,443 8,678 
2,920 82.9 2,420 210 622 184 2,322 4,651 
1,830 83.1 1,520 42 144 40 666 1,446 
12,700 88.8 11,280 2,634 11,853 4,602 12,579 26,530 
4,310 82.1 3,540 183 1,087 397 2,396 6,939 
13,310 84.9 11,300 1,251 3,732 1,219 11,717 25,779 
2,560 82.0 2,100 91 296 94 . 2,142 
4,470 89.5 4,000 1,051 2,991 1,099 6,487 12,798 
9,230 85.5 7,890 1,767 5,616 1,868 13,008 30,870 
5,870 89.1 5,230 634 3,840 1,308 4,416 10,382 
7,050 87.0 6,130 561 4,613 1,484 3,240 9,833 
4,390 82.0 3,600 224 662 214 1,346 5,694 
4,820 82.0 3,950 207 335 87 3,080 4,448 
5,390 82.2 4,430 747 1,689 491 7,082 13,604 
40,470 89.2 36,090 18,205 48,326 22,407 105,343 182,860 
3,540 87.3 3,090 165 1,443 434 2,436 5,511 
3,710 87.3 3,240 562 3,004 843 2,970 7,855 
7,300 86.3 6,300 1,448 4,152 1,450 5,214 16,185 
12,290 84.5 10,380 343 3,649 1,263 15,019 30,319 
14,590 86.4 12,610 7,107 16,209 8,115 37,080 58,854 
5,150 82.5 4,250 391 876 234 5,023 5,548 
3,380 84.0 2,840 359 918 331 5,691 5,237 
5,580 90.1 5,030 1,243 2,354 797 4,841 11,901 
2,470 81.8 2,020 156 243 72 539 1,593 
5,580 86.0 4,800 2,205 3,619 1,315 11,678 17,065 
4,370 81.2 3,550 95 691 249 1,471 4,559 
2,140 83.2 1,790 205 536 197 2,264 4,065 
4,990 84.2 4,200 477 2,908 1,031 4,541 10,417 
13,570 84.2 11,430 2,250 4,221 1,428 20,315 40,177 
2,760 87.7 2,420 531 939 329 1,241 3,553 
10,680 90.1 9,620 1,499 9,321 3,457 10,342 19,463 
9,110 86.6 7,890 1,383 6,781 2,122 6,294 20,451 
17,280 82.6 14,280 1,793 5,974 2,089 16,669 37,788 
14,870 90.1 13,400 2,534 12,007 5,681 14,697 35,556 
19,210 92.9 17,850 4,342 11,493 4,433 15,128 49,733 
10,560 88.7 9,370 1,320 8,234 3,172 6,402 18,218 
10,190 81.6 8,320 741 1,587 464 5,841 17,724 
4,670 81.8 3,820 630 3,800 1,198 6,307 11,315 
8,670 91.9 7,970 1,415 8,706 3,412 5,737 20,872 
4,670 85.9 4,010 76 343 96 860 4,999 
9,370 88.4 8,280 1,643 8,900 3,257 10,799 24,387 
1,970 82.7 1,630 80 468 125 767 2,691 
2,930 87.4 2,560 230 3,190 1,517 1,559 6,244 
1,100 84.5 930 59 114 30 663 1,446 
8,380 86.5 7,250 1,138 2,724 938 6,632 16,807 
6,900 84.5 5,830 1,544 4,744 1,853 11,982 18,785 
27,500 89.9 24,730 9,854 17,000 7,471 45,235 109,238 
5,100 79.2 4,040 497 1,164 278 3,277 7,836 
2,570 85.6 2,200 218 913 316 1,914 4,358 
4,400 85.0 3,740 398 484 122 2,107 6,280 
12,640 84.2 10,640 2,126 6,636 2,280 16,188 37,354 
9,420 82.8 7,800 811 4.077 1,306 8,054 15,380 
12,300 84.1 10,340 2.106 5,169 1,769 18,465 34,018 
4,900 87.1 4.270 134 271 70 2,315 4,175 
3,750 81.9 3.070 170 293 78 1,234 2,343 
(A-1) Served from adjoining county 
Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management 
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WBT is first... 
by far...in the 
Carolinas 


on 


S 


20.5% MORE RETAIL SALES! 
Annual retail sales in WBT terri- 
tory total $1,772,284,000.* 
That's a quarter of a billion more 


=e, 


...more by 20.5%... than an- 
nual retail sales in the 50-100% 
BMB Daytime Audience Area of 


any other Carolina station! 


To be first—by far—in the Caro- 
linas, use 50,000-watt WBT. 


*Sales Management, May 1948 


JEFFERSON STANDARD WBT BROADCASTING CO 
CHARLOTTE, N.C. + 50,000 WATTS 


Represented by RADIO SALES 
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TA 
MARKET INDICATORS FOR NORTH DAKOTA NORTH DAKO 











‘LAS ‘IC! ONS “IGURES YR. FIGURES YR. . . 
CLASSIFICATIONS F | AM STATIONS . oe Net- 
Population (1947 Estimates) -_ 541,000 47 641,935 40 | iis niin City quency Power werk 
CS ae 136,600 ’48 137,700 °46 | City quency Power work | Jamestown KSJB 600 5,000CBS-MBS 
per Cent Ba@le .............- 96.9 48 93.5 °46 | Bismarck KFYR 550 5,000 NBC | Mandan KGCU 1270 1000-18 MBS 
: or ae ’ ’ Devils Lake KDLR 1240 250 MBS 
Radio Families -_------------ 132,300 °48 128,800  °46 Dickinson KDIX 1230 250 KBS | Minot KLPM 1390 5,000-LS MBS 
Number of Business Concerns (1) 9,783 °46 10,755 °39 | 1,000-N 
Fargo KFGvuv 790 5,000 ABC : ss : 
Domestic Urban Electric WDAY 970 5,000 nBc | Valley City KOVC 1490 250 MBS-KBS 
RE eee 87,000 46 64,000 = °39 | *KVNJ 900 1,000-D | Williston *KWBM 1450 250 
Private & Commercial Passenger | Grand 
Auto Registrations ________-_ 138,953 °46 142,384 °’39 | Forks **KFJM 1440 1,000-LS | * * Construction Permit. 
Business Telephones _______-- 25,000 °46 17,700 = 39 | 9 | ** Non-Commercial Station. 
Residential Telephones -eeanee 71,100 "46 26,600 39 | KILO 1440 1,000-LS CBS FM STATIONS 
Nonagricultural Employment (2) 80,000 746 68,000 739 | 500-N , F oie. 
SH-KF. } ” 
Total Income Payments to ome ; quen- Chan- Pow- 
RY a eg ae $908,000,000 °47 209,000,000 39 | KNOX 1400 250 MBS | a A 
*KVNW 1260 1.000-LS City Letters (Mc) (No.) (Kw) 
‘ r » . ’ | ’ 
Per Capita Income Payments __ $ 1,678 ae 325 39 500-N — KVNJ-FM 92.3 222 64 
Sales of U. S. Savings Bonds 
Sf 8 See aos $ 24,028,000 °46 3,594,000 ’41 a 
EES EES NEE $527,000,000 ’46 77,000,000 ’39 | 
peeg Steve Sales ............. $ 12,133,000 46 5,243,000 39 | NORTH DAKOTA RADIO MARKETS BY CITIES 
Gross Postal Receipts (4) ____- $ 3,550,000 °46 2,722,000 ’39 | 
— . c . , > 
Total Priv ate ( onstruction _.-. $ 23,900,000 46 8,800,000 39 a ae ee _ oan en 
Private Residential Building __ $ 7,200,000 46 2,300,000 ’39 
. 2 . . on.me ils iheneitabialile Soiiesolaibniival 1 070 7. 
Private Nonresidential Building $ 4,400,000 46 — 1,200,000 ’39 | Devils Lake one we ——— 
Farm Construction __________- $ 7,700,000 46 2,600,000 ‘39 | Dickinson --------Stark --------- 7 me = om 
Fargo ee Eek ee . § 970 98.5 5 880 Con 
(1) Not included are banks, financial sons, domestics employed in private Grand Forks -___--__ Frand Forks -_- 3 680 97.8 3 600 Con 
enterprises, insurance and real estate homes, vessel employe d public 
companies, railroads, amusements and = we ee ie , Jamestown -------- Stutsman ---- 1 550 98.4 1 520 
many small one-man services. (2) In- emergency employes. (3) Sales of this 
cludes all wage and salested meciiitains in ‘Series of bonds commenced in May | Mandan ---------~- Morton ------.-- 1 100 98.2 1 080 
nonagricultural establishments. Does 1941. (4) Revenues from money-order Pe Dye). > Se Ee 3 040 97.6 2980 Con 
not include proprietors of unincorpo- business, postal savings and certain | 
rated businesses, self-employed per- miscellaneous items not included. | Valley City ........ ee 1 140 97.4 1110 Con 
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BISMARCK, NO. DAKOTA 
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IT’S TERRIFIC! KFYR COMES IN LOUD 
AND CLEAR IN A LARGER AREA THAN 
ANY OTHER STATION IN THE U.S.A 


And within that coverage area wealth has 

increased 600% in afew years ... banks 

are bursting with all time high deposits. 

The folks are just waiting to spend their 

money for the good things of life. Get your 

share of these sales by telling your story ASK ANY JOHN BLAIR MAN TO PROVE IT! 
over KFYR. 
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NORTH DAKOTA RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- ; 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams 1,120 93.8 1,050 543 308 104 2,811 2,860 
Barnes 4,010 97.0 3,890 1,792 1,159 409 6,457 13,585 
Benson 2,820 96.8 2,730 879 280 90 4,228 4,918 
Billings 500 92.0 460 7 7 1 --- 297 
Bottineau 3,000 97.0 2,910 1,319 500 166 4,802 7,254 
Bowman 950 95.8 910 471 288 87 2,635 3,104 
Burke 1,790 96.1 1,720 624 285 109 1,679 3,349 
Burleigh +,300 97.4 4,190 2,816 3,161 1,383 17,675 27,927 
[ae os A 10,300 98.5 10,150 7,415 11,440 5,231 35,212 75,324 
Cavalier 3,040 96.7 2,940 754 281 84 3,385 7,029 
Dickey 2,300 97.0 2,230 787 747 199 2,723 5,895 
Divide 1,760 97.7 1,720 576 339 122 3,973 3,540 
Dunn 1,920 95.3 1,830 223 136 50 1,936 2,232 
Eddy 1,170 98.3 1,150 531 265 88 1,964 4,343 
Emmons  . 2,380 95.0 2,260 349 305 92 3,143 3,924 
Foster _ 1,290 96.1 1,240 463 317 102 2,116 4,429 
Golden Valley 800 93.8 750 427 202 62 2,077 2,511 
Grand Forks - 6,830 97.8 6,680 4,966 4,896 2,028 20,093 42,472 
Grant -.. 1,890 94.2 1,780 212 135 40 2,226 2,232 
Griggs -.. 1,430 97.2 1,390 400 213 66 2,749 3,209 
Hettinger 1,620 95.7 1,550 809 367 121 5,068 4,133 
Kidder ‘ 1,610 96.9 1,560 146 135 39 1,883 2,616 
La Moure 2,450 97.1 2,380 745 330 113 4,478 4,622 
Logan ' 1,580 95.6 1,510 132 166 46 1,847 2,407 
McHenry 3,140 96.5 3,030 1,191 498 180 4,702 6,157 
McIntosh . 2,050 94.2 1,940 180 313 89 2,772 3,367 
McKenzie - 1,840 96.2 1,770 230 160 53 1,704 2,964 
McLean 3,640 96.2 3,500 908 418 172 5,248 6,452 
Mercer .. ‘ 1,990 94.5 1,880 373 283 76 2,765 3,924 
Morton .. 3,800 97.4 3,700 2,129 1,335 504 8,401 12,749 
Mountrail 2,560 96.9 2,480 921 376 109 4,875 5,406 
Nelson 2,000 97.0 1,940 1,065 362 111 4,115 4.884 
Oliver . " 890 96.6 860 140 37 7 ie 645 
Pembina = 3,320 97.6 3,240 1,415 473 157 6,728 9,347 
Pierce .-.-. 1,910 96.3 1,840 602 371 131 4,361 5,354 
Ramsey - 3,140 97.5 3,060 1,821 1,267 476 7,788 16,254 
Ransom  . a : 2,230 97.8 2,180 885 332 102 4,439 6,610 
Renville 1,430 98.6 1,410 858 194 70 1,586 2,912 
Richland rien 4,520 98.0 4,430 1,795 1,163 377 7,115 15,660 
Rolette  —. . 1,950 92.8 1,810 514 287 86 2,866 5,634 
Sargent — iia 1,990 97.5 1,940 582 207 58 1,942 3,435 
Sheridan 1,460 95.9 1,400 349 99 30 1,459 2,163 
Sioux -_. 750 92.0 690 35 48 10 me 1,483 
Slope 780 94.9 740 42 36 5 mia 401 
Stark 2,990 96.0 2,870 1,200 1,406 499 10,208 10,708 
Steele — 1,470 97.3 1,430 372 132 39 1,984 2,407 
Stutsman — 4,700 97.4 4,580 1,700 1,675 682 8,189 18,401 
Towner - 1,650 96.4 1,590 547 239 78 2,737 4,674 
Traill —. 2,670 98.1 2,620 1,573 645 219 8,222 9,050 
Walsh - : . 4,000 97.0 3,880 1,900 807 292 10,567 14,638 
Ward -.. 6,620 97.6 6,460 4,651 4,065 1,742 20,134 34,014 
Wells -- 2,590 96.9 2,510 918 394 135 4,727 6,784 
Williams - sasiceisiabidioian 3,660 96.7 3,540 1,890 1,417 503 8,908 13,986 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed 





for a SUNDAY PUNCH every day! 


790 kc 5000 watts 


FARGO , 
The Greatest Coverage in the Rich Red River Valley! 


A ist C Charles G. Burke, Gen. Mgr. 
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“MoRE WALL PAPER, 
SUSIE,FOR THE, 
SHOPPIN LIST ! 
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5,634 
3,435 
2,163 
1,483 
401 
0,708 
2,407 
8,401 
4,674 
9,050 
4,638 
4.016 for all kinds of things. 
6,784 
3,986 Must be we “listen big,” too—and to WDAY. Here's 


ont.” 
























OU betcha, we-uns in the Red River Valley do 


everything big scale! Shoppin’, farmin’—spendin’ 
y £ 


proof: This Spring an advertiser on WDAY ran a test 
— campaign using 30 top-notch radio stations in eleven 
states in Mid-America. It was a “boxtop-premium™ 
offer, and at the end, WDAY headed the list with a 
$.027 average cost-per-order! The average for all the 
other 30 stations was $.485—about 18 times more 


than WDAY’s cost! 


If you want to hear more about WDAY’s 26-year-old 
ability to get buying action from folks in these parts. 


just ask Free & Peters for the facts! 
FARGO, N. D. 


FREE & PETERS, INC. Exclusive National Representatives @ NBC @ 970 KILOCYCLES e@ 5000 WATTS 
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See page 3 for key to map. 
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FM STATIONS 


Fre- 
quen- Chan- Pow- 
cn : Call cy nel 
ae - ity vetters (M No. 
AM STATIONS Fre- Net- Fre- Net- , — wae eae 
F “ City quency Power work City quency Power work Akron WADC-FM 96.5 243 
quency Power work | Cleveland Middletown WPEB 910 _1,000-D WAKR-FM 97.5 3268 
1350 5,000 CBS | Heights WSRS 1490 250 Piqua WPTW 1570 250-D —— eS es 
1590 5,000 | _ ABC Columbus WBNS 1460 5,000-LS CBS | Portsmouth WPAY 1400 250 oe as 101.3 267 
OE - . , — Sandusky WLEC 1450 shtabula ICA-FM 103.7 279 
L-N-1,000;KFI WCOL 1230 250 ABC . “te - 5 
aa ' sae ts WHKC 610. 1,000 MBS | SPringfield WIZE 1340 Bellaire WTRF-FM 100.5 263 
CP-5,000-LS CP-5,000 WJEL 1600 Canton WAND-FM 92.5 223 
1,000-N Columbus **WOSU 820 5,000 _ WWSO 1210 WHBC-FM 94.1 231 
Bellaire TRF 12: MBS L-LS, Dallas | SteubenvilleWSTV 1340 WCMW-FM 94.9 235 
Cambridge 7 Coshocton WTNS 1560 1,000-D Toledo WSPD 1370 5, Cheviot WVAW 96.7 244 
Canton Dayton HIO 1290 5,000 CBS WTOD 1560 1, Cincin- 
’ 1410 5,000 ABC WTOL 1230 | nati WLWA 101.1 266 9 ' 
980 5,000 Warren WRRN 1400 250 M WCTS 101.9 270 126 © 
Chillicothe 90 250 East - CP-1440 WSAI-FM 102.7 274 16 & 
Cincinnati - Liverpool WLIO 1570 1,000-D Wooster WWST 960 WwoYo 104.3 282 
Elyria *WEOL 930 =‘ 1,000 Worthing- ; 
Findlay WFIN 1330 1,000-D KBS ton WRFD 880 WCPO-FM 165.1 208 
Hamilton WMOH 1450 250 MBS | YoungstownWFMJ 1450 Cleveland WBOE 90.3 212 10 
50,00 Lancaster *WHOK 1320 500-D fe , WERE-FM = = 12 
‘ : Lima WLOK 1240 250 NBC ’ ag 
Cleveland . *WIMA 1150 1.000 Zanesville WHIZ 1240 WHK-FM 100.7 264 20 
' Mansfield WMAN 1400 250 Ciel ees WEWS-FM 102.1 271 10.3 
Marietta) WMOA 1490 250 MBS-KBS | * Construction Permit. wcuo 103.3. 277 20 
Marion WMRN 1490 250 ABC-KBS | ** Non-Commercial Station. (Continued on page 182) 
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OHIO FM STATIONS TV STATIONS | MARKET INDICATORS FOR OHIO 


(Continued from page 180) 














3 City and Call Channel 
wre, ee CLASSIFICATIONS FIGURES YR. FIGURES yp 
quen- om Pow- Akron 7 . 
City Lsiters (ic) (No.) (Rw) | A-H Allen T. Simmons 11 | Population (1947 Estimates) _- 7,675,000  °47 6,907,612 49 
Cleveland wit: FM 104.1 281 7.5_ A-H Summit Radio Corp. 11 | BMB Families _._.__-sss——_i——it 2,239,300 48 2,085,000 46 
AM-FM 105.7 289) 11.5 Bellaire (see also Wheeling, W. Va.) | 
covenne WMUY 106.5 293 20 12 Per Cent Radio __.___._._.____ 97.4 "48 95.4 "46 
Clevelanc ” eCity Roc : : a | P 
Hts. WSRS-FM 95.3 237 1. aS Tey Weng. Co. - Radio Families ___-__--__--_- 2,180,600  °48 1,989,000  °46 
Columbus WCOL-FM 92.: 222 33 . is ; ai 
WVKO 94.7 234 39 A Brush-Moore Newspapers 7or9 | Number of Business Concerns (1) 109,561 16 113,527 °39 
WLWF 96.3 242 «(4.7 Cincinnati 2, 4, 7, 11 : - , 
we — oS eo (WKRC-TV) 11 Domestic Urban Electric 
Ww - 97.9 25 ad ; , . , 9: , 5: ; 
WHKC-FM 98.7 25415. Z a NII Salsa Sctass cod 1,823,000 16 1,536,000  °39 
Coshocton WTNS-FM 10: 0.600 oO ‘Teco. Bestg. (WLWT) 4 Private & Commercial Passenger 
ayto 95. 9.5 ° a ; a P . fos ‘ 
WLWB om a A-H Allen B. DuMont Labs. 2 Auto Registrations ________- 1,843,892 46 1,702,761 39 
WMOIL 20 Ce. _.om™ 1 Business Telephones ________- 524,300 46 325,900 "39 
WDYT 20 j - . P , 2 ‘ P 
Dover WTUS 0.7 Cleveland 2, 4, 5, 7, 9 Residential Telephones _____-_- 1,448,000 46 650,300  °39 
Elyriz WEOL-FM 48 A-H Cleveland Bestg. 2 7 . ‘ . a‘ : 
Findlay WFIN-FM 8.2 | A-H Allen B. DuMont Labs. 2 Nonagricultural Employment (2) 2,259,000 46 1,744,000  °39 
Fostoria WFOB 0.45 | CP Empire Coil Co. (WXEL) 9 ely 
Fremont WFRO 99. 10 | CP NBC (WNBK) 4 Total Income Payments to so . 
Hamilton WMOH-FM 10: 8.7 | O Scripps-Howard (WEWS) 5 Individuals _______________ _$11,061,000,000 17 4,154,000,000 39 
Lakewood WLAL 0.580 | Radio : rae ‘ 
Lima WIMA-FM 50 A-H United Bestg. Co 7 Per Capita Income Payments __$ 1,441 417 603 39 
WLOK-FM 25 A-H WGAR Bestg. Co 7 2 
Mansfield WMAN-EM 10.4 | A-H WJW Inc. 2 Sales of U. S. Savings Bonds 
Marion MRN-FI 29% 2.3 | Columbus 3, 6, 10 ee ‘ ‘ r 46 64,481,00 ’ 
Newark WCLT 100.3 262 85 CP Crosley Bestg. (WLWC) 3 (Series E) (3) ------------- $ 269,817,000 , o "Ml 
Paines- Corp. sits y 9, , » 
ville WLCY 101.7 269 0.970 | CP Picture Waves (WTVN) 6 Bank Deposits --------------- $ 6,954,000,000 16 2,615,000,000 39 
Ports- CP TV Inc. (WBNT) 10 s] . 9 ‘ : * 
mouth WPAY-FM 104.1 281 7 Dayton 5, 13 Drug Stere Sales .......-....- $ 180,986,000 16 83,003,000 39 
lc o Se em 8 Gross Postal Receipts (4) ____-$ 58,921,000 46 = 40,157,000 39 
onaker or 
— Se = cP Miami Vitter (WEO-EV) ts Total Private Construction ___-$ 514,400,000 46 202,900,000 39 
S 7” cs orp. 
field WJEM 103.9 280 Toledo 13 sin G A ‘ldi 180,700,000 46 125,400,000 *: 
Steuben- sleiiaiadiaciali te ea O Fort Industry (WSPD-TV) 13 Private Residential Building __$ , a 39 
ville . - o.« < < Co. ee T s i =): © ’ ’ 
Tiffin WTFM 98.3 252 0.450 | a Maumee Valley Bestg. Co. 11 Private Nonresidential Building $ 260,900,000 46 2,100,000 39 
Toledo WTDS 91.3 217 0.730 | A Toledo Blade Co. 10 Farm Construction __________. $ 12,200,000 46 9,100,000  °39 
WTRT 99.9 260 Youngstown 13 
WSPD-FM 101.5 268 20 A-H Mansfield Radio Co. 13 neces er ee — Selina. seiiiailiaialhs 
WTOL-FM 104.7 284 20 A-H Vindicator Printing Co. 13 (1) Not included are banks, financia sons, domestics employed in private 
WEAL 107.9 300 65 A-H WKBN Bcestg. Corp. 13 enterprises, insurance and real estate homes, vessel employes and _ public 
Warren WRRN-FM 1079 300 3.2 companies, railroads, amusements and emergency employes. (3) Sales of this 
Wooster WWST-FM 104.5 283 13 rod _ | Many small one-man services. (2) IN- cories of bonds commenced in May 
Youngs- Available channels follow name of cludes all wage and salaried workers in 1941 : 4) Rev seni »5 from money-orde 
town WFMJ-FM 105.1 286 50 city; CP indicates construction permit; nonagricultural establishments. Does B (3) Revenues a pee y-order 
BN-FM 98.9 255 19 O special temporary authority; A not include proprietors of unincorpo- business, postal savings and certain 
Zanesville WHIZ-FM 107.7 299 20 means applicant; H indicates hearing. rated businesses, self-employed per- miscellaneous items not included. 
i { CETS '£ is 1948 Total Per Cent 1948 Radio Surveys 
OHIO RADIO MARKETS BY CITIES City County Families Radio 1948 Families Available 
1948 Total Per Cent 1948 Radio Surveys L Allen ___. 15 360 98.3 15 100 Con 
City County Families Radio 1948 Families Available Lorain eran Lorain ; - 13 550 91.9 13 210 
Akron ...Summit _. 78 370 98.3 77 040 Con - Hooper ansfie ------Richian “ 
Alliance -_- ---Stark 7 770 97.4 7 570 Marietta -_- _._Washington 5 230 a - = — 
Ashland -- .....Ashland 4 610 98.3 4 530 Marion -_----.__---Marion ™ bo a . ue 
Ashtabula _-___----Ashtabula 7 240 97.9 7 Con Massillon __---____.Stark -__-- 9 970 97:9 9 760 Con 
Athens .............Athens 2 990 98.0 2 930 Middletown --._--- Butler ; Pen “2 = 
eres Belmont 4 430 95.3 4 220 Mount Vernon ____.Knox pciasecie ; = ys 13 oe 
Cambridge --.-.--.- Guernsey . 5 320 95.3 5 070 Newark Licking - cee pty = 
I lial Stark - . 35 270 98.1 34 590 Con New Philadelphia__Tuscarawas ____- 4 400 4 11 900 
Chillicothe -_......Ross - 6 890 97.0 6 680 Norwood -------Hamilton ----.-- 11 950 oy i 
Cincinnati -.-....-.Hamilton 162 520 97.0 157 640 Con - Hooper Painesville aes: pennewteannes bo 94 } 
—— RE enemas aa ~ ~~~ 13 O10 96.2 12 520 Co 
Cleveland ..----Cuyahoga -- 290 090 97.9 284 000 Con - Hooper Portsmouth ---Scioto -~- 13 - py: : oe n 
Cleveland Heights-Cuyahoga -_ 18 060 99.6 17 990 Ravenna --_-----_- Portage ___-- 2 = 33 ; = 
Columbus ___.___.-Franklin “100 090 98.1 98 230 Con-Hooper | Salem ieee ...- 2 oe 98:2 8 400 Con 
Coshocton --_------Coshocton ___--_ 4 140 97.3 4 030 Con Sandusky --Erie -- -- 8 4 ay se < 
Dayton ___________. Montgomery 71 500 98.0 70 000 Con - Hooper Springfield - --Clark — ------ 26 = 97.0 11 160 jo 
Sr Tuscarawas 3 240 96.9 3 140 Steubenville __.Jefferson 11 51 J on 
East Cleveland —_.Cuyahoga 14 520 99.6 14 460 Tiffin ..----- Seneca . § 360 97.9 5 240 
East Liverpool .~Columbiana 7 810 97.4 7 610 Toledo __._Lueas . 94 860 98.7 93 730 Con - Hoope 
Elyria -------------Lorain 8 610 98.7 8 500 Warren _..Trumbull 13 470 98.3 13 240 Con 
Findla — Hancock 7 350 98.4 7 230 Con Wooster Wayne : A 4 040 98.3 3 970 
Fostoria ________-_-Seneca 4 640 97.8 4 540 atti . 1 
} ; 5 Worthington PES EEE 520 98.1 510 
Fremont ____......Sandusky 5 210 97.9 5 100 3 870 95 3 3 690 
Hamilton __.- _Butler 16 940 97.0 16 430 Con Xenia ----- Greene . . 
Lakewood ____-_---Cuyahoga 25 120 99.6 25 020 Youngstown ....-_Mahoning —__-.-.. 49 330 97.4 48 050 Con - Hooper 
Lancaster ___....._Fairfield 7 470 97.3 7 270 Zanesville _.Muskingum 13 120 97.0 12 720 Con 
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HH.C.L. 


Means “high cost of living” but to WILE 


it means “huge circle of listeners.” 


CAN 250,862 LISTENERS 


BE WRONG? 
FROM TOLEDO TO CLEVELAND 
AND 42 MILES SOUTH 


WLEC ano 423 CLIENTS 
SERVE 


WIRE OR WRITE COMMERCIAL MANAGER 
MUTUAL IN SANDUSKY, OHIO 
FULL TIME ON 1450 


To be specific, WILE’s “h.c.l.” is a potential 
of 505,610 listeners in southeastern Ohio. 


You can’t effectively cover southeastern Ohio without 








1270 KC — 1000 WATTS — CAMBRIDGE, OHIO 
PM 
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No matter how you look at it— 


WJ W leads in all 5 categories 





CURRENT STATION STANDINGS 

WJW Network? \Network3 Network4 | S | 6 
9.1 9.1 2.4 
12.0 | 2.4 






WEEKDAY MORNINGS | 31.7 = 246 «| 222 


| WEEKDAY AFTERNOONS! 24-5 | 201 | 22.7 | 144 
EVENINGS | 35.3 23.6 19.1 9.6 12.6 | 2.1 
52 | O7 


| 
i 

13.7 | 5.3 
: = 











| 


SUNDAY AFTERNOON | ©5-© = 6.3 87 | 83 
SATURDAY DAYTIME | 29-5 | 13.5 | 145 | 12.2 










TOTAL RATINGS 20.0 





@ Look at it anyway you wish, here’s exciting news from Cleveland, 
news important enough to make anybody sit up and take notice: WJW 





is delivering more listeners at all times than any other Cleveland radio 
station. Above you see this startling news told in figures, figures that 
mean WJW gives you more listeners at a lower dollar cost than any 
other radio station in Cleveland. Look at the record and make up your 
mind to get more for your advertising dollar with WJW. 


BILL O’NEIL, President 


~~ 


Cz. ee 


BASIC 850 KC 
ABC Network CLEVELAND 5000 Watts 


REPRESENTED NATIONALLY BY HEADLEY-REED COMPANY 
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OHIO RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams ‘ . 6,550 92.5 6,060 1,076 1,268 460 5,613 7,569 
Allen 23,960 98.0 23,480 15,532 24,528 12,979 39,903 71,362 
Ashland 10,020 97.2 9,740 5.791 4,836 2,229 18,012 26,595 
Ashtabula 22,750 97.6 22,210 12,129 9,743 4,447 31,592 62,605 
Athens 4 14,960 95.1 14,230 4,635 5,768 2,644 11,696 29,393 
Auglaize 9,400 97.4 9,160 4,667 4,978 2,176 15,526 18,410 
Belmont 29,520 95.8 28,290 7,387 15,166 8,336 27,895 52.979 
Brown 7,270 94.1 6,840 2,217 1,887 904 8,323 9,681 
Butler 38,890 97.4 37,870 19,114 39,157 22,478 61,110 99,260 
Carroll 5,120 95.9 4,910 1,139 1,471 697 5,337 7,778 
Champaign 8,850 96.8 8,570 3,683 2,868 1,368 12,796 17,361 
Clark 32,020 97.5 31,210 15,684 29,162 16,051 54,057 69,687 
Clermont 12,030 95.9 11,540 5,116 2,213 868 10,995 18,144 
Clinton 8,030 96.6 7,760 3,230 2,897 1,198 14,078 19,049 
Columbiana 28,360 97.2 27,560 14,387 18,236 8,478 49,007 78,092 
Coshocton 9,880 96.0 9,480 2,995 7,013 2,861 15,101 21,096 
Crawford 12,000 97.5 11,700 4,809 7,740 3,980 23,713 29,631 
Cuyahoga 402,330 98.3 395,410 235,584 431,432 267 ,843 1,595,821 1,328,606 
Darke 13,060 96.6 12,620 4,666 4,130 1,812 20,127 26,441 
Defiance 7,660 97.0 7,430 3,585 4,172 1,916 9,851 18,200 
Delaware 9,110 96.7 8,810 3,817 2,487 982 9,625 17,977 
Erie 14,040 97.9 13,750 8,850 12,127 6,040 26,959 40,571 
Fairfield 15,430 96.6 14,910 6,896 9,055 4,254 20,723 32,387 
Fayette 6,720 94.6 6,360 3,056 2,644 1,098 9,220 18,158 
Franklin 125,830 98.2 123,620 78,242 120,184 61,770 254,780 458,162 
Fulton 7,810 97.1 7,580 4,452 3,165 1,249 14,723 18,453 
Gallia 6,820 91.9 6,270 1,518 1,212 451 7,238 11,136 
Geauga 6,230 96.1 5,990 2,972 1,705 890 7,327 11,332 
Greene 11,760 96.3 11,320 4,937 3,683 1,633 14,218 23,097 
Guernsey 12,700 95.4 12,120 4,900 4,812 1,973 14,512 23,140 
Hamilton 215,790 97.4 210,250 114,861 235,991 128,615 647,578 728,981 
Hancock 13,720 97.9 13,430 7,162 7,688 3,755 18,641 31,659 
Hardin 8,990 96.4 8,670 3,400 2,458 865 14,009 16,998 
Harrison 5,980 95.7 5,720 1,258 1,974 1,076 7,313 9,052 
Henry 7,140 97.3 6,950 3,597 1,961 782 9,819 15,123 
Highland 9,330 95.1 8,870 3,283 2,449 805 11,253 18,816 
Hocking 6.570 94.5 6,210 1,519 2,083 870 3,210 10,815 
Holmes 5,130 92.1 4,750 1,317 966 265 5,840 9,080 
Huron 11,310 97.8 11,060 7,713 5,044 2,315 24,296 28,889 
Jackson 8,650 93.8 8,110 2,032 3,444 1,297 10,679 16,453 
Jefferson 28,670 96.6 27,700 11,551 19,819 10,045 39,328 74,774 


(Continued on page 188) 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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A Bigger and Better Market ‘Than Ever' 


WEMJ 
WFMJ-FM 


5000 WATTS 1390 KC 50,000 WATTS 105.1 MC 


(NOW UNDER CONSTRUCTION—IN OPERATION EARLY IN 1949) 





More Listeners—More Results 
YOUNGS TOW N—OHIO’S ‘THIRD MARKET 
BASIC AFFILIATE ABC 


Represented Nationally by Headley-Reed Co. 
MEMBER BMB 
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WGAR MARKET DATA 











10 T0 25% RESPONSE *KING Effective Buying Income .......... $6,455,738,000 
ire read es <a: & 9 eth $1,046,256,000 
i es oh ae 54 4,000 x 
PERCENTAGES FOR COUNTIES ARE BASED j-— a. *3677323,000 AY 
ON THE RATIO OF RESPONSE TO POPULA- ATH E oo, a a ee ee 4,328,900 O R 
From Sales Management “Survey of Buying Power’’ May 10, 1948 


TION. CUYAHOGA COUNTY (CLEVELAND) | ON 


MOST POWERFUL SIGNAL OF ANY CLEVELAND STATION in Cleveland... in Akron... in Canton 














Coverage is one thing. Listening another. WGAR 
has both. Here is a map of listener coverage as 
proved by actual mail returns. Here is an area fertile 
with prospects for you. It contains more than half 
(52%) of Ohio’s buying income and almost half 
(499%) of Ohio’s population! 





SSCS SSS, s,s... . nn eee 





ss 


i Represented Nationally by EDWARD PETRY & COMPANY 
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One of the 
Nations 


Oldest Stations 


with 
more than 


2,000,000 


friends 
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Gp PROGRAMS 
FOR YEARS 


FIRST IN AKRON 
OHIO 


ALLEN T. SIMMONS 
OWNER-OPERATOR 


Represented Nationally by George P. Hollingbery Co. 
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OHIO RADIO MARKET DATA BY COUNTIES (Continued from page 184) 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Knox 10,730 97.1 10,420 5,371 6,436 3,103 15,038 23,951 
Lake 16,510 98.8 16,320 9,783 10,534 5,990 24,106 45,537 
Lawrence 12,660 93.8 11,880 3,330 5,407 2,449 7,347 21,041 
Licking 21,750 96.9 21,080 10,462 13,205 6,746 31,994 49,328 
Logan 10,440 97.1 10,140 5,146 3,021 1,332 9,936 21,950 
Lorain 35,620 98.2 34,970 20,984 34,358 17,342 65,876 95.971 
Lucas 114,780 £8.3 112,800 58,950 116,660 69,201 254,492 374,049 
Madison 6,060 95.0 5,760 2,867 2,168 899 10,346 15,095 
Mohoning 71,000 97.2 68,980 37,644 64,267 33,378 118,180 234,497 
Marion 14,600 97.2 14,190 7,639 8,167 4,219 9 22,779 36,891 
Medina 10,710 98.0 10,500 5,902 5,777 2,921 22,082 28,358 
Meigs 7,290 93.4 6,810 2,466 1,617 629 5,836 12,647 
Mercer 7,600 97.2 7,390 2,515 2,996 1,285 19,188 17,446 
Miami 17,710 98.2 17,400 8,602 11,551 5,923 31,928 43,830 
Monroe 4,910 92.5 4,540 1,538 601 135 2,420 5,456 
Montgomery 97,650 98.0 95,720 67,909 113,686 68,427 182,690 325,620 
Morgan 3,810 94.8 3,610 1,512 745 263 4,300 6,114 
Morrow 5,610 96.1 5,390 1,564 1,283 689 4,633 6,757 
Muskingum 22,660 96.7 21,920 10,703 19,474 8,684 27,791 62,374 
Noble 4,160 92.5 3,850 1,080 630 273 3,277 4,980 
Ottawa 7,700 97.8 7,530 3,202 3,368 1,691 13,219 18,844 
Paulding 5,210 96.5 5,030 1,996 1,037 406 5,109 8,478 
Perry 9,560 95.6 9,140 2,359 4,254 1,892 8,875 15,039 
Pickaway 8,240 94.5 7,790 2,605 1,818 723 11,466 14,213 
Pike 4,260 91.1 3,880 902 378 97 2,480 5,260 
Portage 14,750 97.4 14,370 7,034 9,028 4,654 28,280 31,911 
Preble 8,000 96.8 7,740 3,752 1,620 572 11,998 15,501 
Putnam 7,470 97.3 7,270 4,262 1,770 658 11,434 14,368 
Richland 24,090 97.7 23,540 15,685 23,846 12,302 51,126 70,201 
Ross 14,350 95.0 13,630 6,137 5,358 2,539 19,558 34,233 
Sandusky 13,500 97.7 13,190 5,790 7,629 3,608 22,041 33,660 
Scioto 25,830 95.2 24,580 8,890 16,836 6,956 20,971 58,128 
Seneca 15,300 97.4 14,900 8,154 10,559 5,008 27,083 40,025 
Shelby 8,200 97.6 8,000 3,526 4,978 2,613 12,032 17,613 
Stark 74,180 97.8 72,570 44,796 75,393 35,207 139,030 236,409 
Summit 109,220 $8.3 107,350 68,352 138,996 82,767 209,535 361,942 
Trumbull 41,180 97.6 40,190 20,702 45,691 27,874 50,432 94,282 
Tuscarawas 23,040 96.5 22,240 7,452 11,722 4,949 34,245 51,818 
Union 6,840 97.1 6,630 2,222 1,613 647 6,408 14,997 
Van Wert 8,670 97.6 8,460 3,466 4,223 1,782 10,964 18,495 
Vinton 3,210 91.9 2,950 361 511 184 1,553 3,120 
Warren 9,450 96.7 9,140 3,409 3,318 1,427 10,148 18,886 
Washington 13,430 94.3 12,670 5,241 5,296 1,755 18,618 26,511 
Wayne 16,060 96.5 15,500 8,194 9,218 4,567 29,361 41,774 
Williams 8,710 97.6 8,500 3,110 4,099 1,802 16,098 20,900 
Wood 16,110 97.7 15,740 5,314 4,279 1,846 24,283 32,163 
Wyandot 6,090 96.6 5,880 2,836 2,119 829 10,872 14,564 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—-Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed 
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{- FOUR CITIES alone (all within 25 air miles of Zanes- 
1 ville) have 123,400 TOTAL URBAN POPULATION 

5t EVEN | N G City Population 

Zanesville 14,500 

Newark 41,400 


Cambridge 21,900 
Use SU N. AFTER NOON Coshocton 15.600 
TOTAL URBAN POPULATION 123,400 
Zanesville is the NINTH LARGEST TRADING AREA in the 
se SAT. DAYTIME State of Ohio with a total population of 272,000 and retail 
sales in excess of $182,000,000. 
ACCORDING TO C. E. HOOPER REPORT And W H1IZ dominates in this rich trading area with more 


than 60 percent share of audience. (Conlan of May 23rd, 





Represented by the BRANHAM COMPANY 1948). Ask John E. Pearson about this new MAJOR MARKET. 
Affiliated with the 

CINCINNATI POST 

@ Scripps-Howard 


station 


eM CINCINNATI'S NEWS STATION 








NBC IN ZANESVILLE 


BROADCASTING ® Telecasting 














Page 188 © October 11, 1948 








sales 
000’s 
3,951 
),537 
1,041 
9,328 
1,950 
).971 
4,049 


5,891 


2.647 















ANY are the advertising men, Sales mame 


= Nr PN Ee ee 


agers and manufacturers who have come to WLW with 
problems. And many are those who have found help. 


But not through advertising alone! 


For service at The Nation's Station goes much deeper 
than merely selling time on the air. Distribution, selling 
appeal, product and package must all be right if adver- 
tising is to be fully effective. And with a “know-how” 
peculiar to the territory it serves, plus facilities unequalled 
at any other radio station, WLW is often in a position to 


help all along the line. 


For instance: The maker of a new proprietary product 
had virtually no distribution and only a few hundred dol- 
lars to spend. Through guidance from WLW, he was able 
to plot his outlets strategically. With the help of WLW’s 
merchandising representatives, he gained the cooperation 
of dealers. By concentrating his promotion, he won quick 
public acceptance in this area. Expansion followed. Today, 
the product is on druggists’ shelves throughout the nation 
and its name is a household word. (We'll tell you the 


name on request.) Such cases are not uncommon. 


WLW-Land is a true cross-section of America. In this 
vast area are farm homes, rural communities, medium size 
cities and many large cities—cities dependent upon manu- 
facturing as their principal economic structure . . . cities 

. of equal size dependent upon the distribution of farm 
products. WLW reaches these towns with the same vari- 
ance found in a network program—it is dominant in one 
city and less dominant in another. 


BROADCASTING @ Telecasting 


Meemditions, and the degree of dominance 


all contribute in making WLW-Land an ideal proving 
ground for new products and new techniques. And WLW 













has, in its many facilities, the manpower and “know-how” 
to check accordingly the effectiveness of your advertisin 


in this area under various conditions. 





WLW SERVICE FACILITIES INCLUDE... 
PEOPLE’S ADVISORY COUNCIL 


to determine program preferences and for 
general consumer market studies. 


CONSUMER’S FOUNDATION 


to determine consumer reaction to pro 
ucts and packaging. 


MERCHANDISING DEPARTMENTS 


to stimulate dealer cooperation, check d 
tribution, report attitudes, etc. 


TEST STORES 
to check potential buying responses, eff 
tiveness of new packaging, displays, 


BUY WAY 
monthly merchandising newspaper for re- 
tailers and wholesalers. 


SPECIALTY SALES 
senior drug sales force to help secure 
basic distribution or supplement current 
sales or distribution. 
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OKLAHOMA @ Stittwater (aus. 
A) 
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g a L pa KINGFIGHER ene esinee WAGONnE CHEROKEE | nonin 
AM STATIONS | | OKLAHOMA A Muskogee 
ROGER P ‘ OKMULGEE) 
ee Net- re EI Reno ~@ oo ee A | Mueooee 
City quency Power work CANADIAN OxeusKee f | ( BEQUOYAH 
Ada KADA 1230 250 ABC Cklahoma [+ [ 
Altus KWHW 1450 200 MBS-KBS ‘ —_ A ee T~ MC NTOeW a 
Ardmore KVSO 1240 250 ABC-KBS POTTAwAte, : 7 | 
Bartles- } rome | * AdSeMinol HASKELL -— 
ville KWON 1400 250 MBS cabo % } [ 
Chickasha KWCO 1560 250-D MBS- , ae Tester | 
KBS i . Gravy | _—— A lester 
Clinton *KWOE 1320 1,000-D " x % PITTSBURG | carimeR “2 Scene 
Duncan KRHD 1350 250-LS MBS % Sinica es ; 
te %, ee et | | Chickdsha ag P uls Valle 
Durant KSEO 750 250-D  KBS | Altusé comancne Garvin AT = 
Elk City KASA 1240 250 MBS-KBS vacusow = 4 Lawton sate L__ 
El Reno *KCHE 1590 500-D awto ~] bs 
Enid KCRC 1390 1,000 ABC J”) stepgens 1 f 
Hobart KTJS 1420 250-D KBS Man D = . 
Hugo *KIHN 1340 250 corvom uncan tio wae | 
Lawton KSWO 1380 1,000 ABC | 
McAlester KTMC 1400 250 ABC VEFFERBON a ae euntan 
Miami *KGLC 910 1,000 t men- S BDurant cxocraw 
Muskogee KBIX 1490 250 ABC cove Brae 
*KMUS 1380 1,000-LS MBS Brvan 
500-N , ' 
. Fre- Net- 
Norman **WNAD 640 1,000-D - aii _ . 
Oklahoma City quency Power work 
City KBYE 890 1,000-D Shawnee KGFF 1450 250 ABC 
KLPR 1140 1,000-D Stillwater *KOAG 840 10,000-D 
KOCY 1340 250 MBS KSPI 780 250-D MBS 
KOMA 1520 50,000 CBS | Tulsa KAKC 1570 1,000-D 
KTOW 800 250-D KFMJ 1050 1,000-D 
KTOK 1400 250 ABC KOME 1340 250 MBS-ABC : ‘ : 
CP-1000 CP-5,000-LS CP-1300 CP-5,000-LS See page 3 for key to map 
1,000-N 1,000-N 
WKY 930 5,000 NBC KTUL 1430 5,000 CBS 
Okmulgee KHBG 1240 250 MBS-KBS KVOO 1170 50,000 NBC 
Pauls Woodward KSIW 1450 250 MBS 
Valley KVLH 1470 250-D ee Beant 
Ponca City WBBZ 1230 250 MBS-KBS * Construction Permit. 
Seminole *KSMI 1260 500-D MBS ** Non-Commercial Station 
OKLAHOMA RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. 746, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adair 4,110 81.3 3,340 257 635 130 1,623 2,908 
Alfalfa 4,130 93.0 3,840 2,221 647 208 4,747 7,010 
Atoka 3,740 81.0 3,030 261 1,860 903 1,410 4,590 
Beaver 2,320 90.1 2,090 620 248 88 2,462 2,719 
Beckham 6,310 88.4 5,580 1,813 1,847 656 8,094 14,098 
Blaine 4,430 88.5 3,920 1,829 1,205 423 5,606 10,012 
Bryan 8,930 87.9 7,850 1,550 1,717 574 6,646 16,504 
Caddo 10,350 88.4 9,150 3,140 2,053 715 10,966 19,599 
Canadian 7,550 92.6 6,990 3,269 2,106 828 10,788 17,163 
Carter 12,320 87.8 10,820 3,327 4,886 1,946 9,347 24,471 
Cherokee 4,360 80.0 3,490 436 444 131 2,074 5,266 
Choctaw 6,310 82.1 5,180 799 1,044 333 2,486 8,172 
Cimarron 1,260 89.7 1,130 203 246 95 2,188 2,327 
Cleveland 7,380 92.0 6,790 3,086 2,398 798 9,853 15,686 
Coal 2,650 84.5 2,240 245 261 79 654 3,976 
Comanche 9,810 88.3 8,660 5,674 4,902 1,856 12,741 27,128 
Cotton 3,120 89.7 2,800 647 552 157 2,152 7,261 
Craig 5,100 86.7 4,420 1,050 955 291 4,350 10,421 
Creek 13,550 88.3 11,960 3,815 4,150 1,498 8,402 26,912 
Custer 6,650 89.9 5,980 2,851 2,028 710 8,337 15,497 
Delaware 3,790 83.6 3,170 165 185 48 897 3,222 
Dewey 2,900 89.3 991 262 62 3,117 4,668 
Ellis 2,490 90.4 986 326 96 2,409 4.699 
Garfield 14,590 93.6 7,720 8,422 3,617 21,396 49,023 
Garvin 7,810 85.8 1,417 1,479 444 9,127 12,463 
Grady 10,810 88.1 3,383 2,880 999 12,800 21,989 
Grant 3,830 95.0 2,308 524 170 5,625 6,947 
Greer 3,800 87.4 1,101 678 22 4,030 7,591 
Harmon 2,350 89.4 699 358 114 2,151 3,380 
Harper 1,750 90.3 607 233 65 2,348 2,908 
awe 3,920 85.5 425 338 92 1,522 4,511 
Hughes 6,640 87.3 1,177 1,277 449 4,260 11,159 
Jackson 6,400 89.2 2,023 1,694 589 7,075 12,055 
Jefferson 3,780 87.8 656 397 114 3,940 5,736 





(Continued on page 193) 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management 
Further reproduction unlicensed. 
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FIGURES DONT LIE... 
But They Often Mislead! 


In a recent report reflecting migration between the states, 
the U. S. Census Bureau listed Oklahoma as one of nine 
states which have lost population. Numerically, the point is 
conceded—BUT. . 


THERE'S MORE TO THE PICTURE 
THAN MEETS THE EYE... 


FOR INSTANCE—The wealthy 26-county KTUL trade area of Northeastern Okla- 
homa—with Tulsa as its hub—actually FORGED AHEAD IN POPULATION, due to ex- 
panding industrialization. 


RADIOWISE—It has ALSO shown a DECIDED INCREASE IN THE NUMBER OF 
RADIO FAMILIES. BMB’s new and corrected county and city radio ownership report for 
1948, credits the KTUL coverage area with: 


245,580 RADIO FAMILIES as compared with 196,710 in 1946. 





THIS MEANS — 


»A BONUS’ INCREASE of 
48,870 RADIO HOMES 


in K TUL Service Range — Another Sizable City of Radio Listeners. 





po FURTHERMORE—Tulsa’s business index for the first six months of 1948 shows a 
oom marked upswing in buying volume and earnings—this coupled with an expected $150,- 
7,010 000,000 annual recreation “bonanza” for Northeastern Oklahoma, developing from a 
ans half-billion dollar dam construction program, already well advanced. 

oa TO THIS ADD—Sales Management's 1948 Survey of Buying Power estimates for 
“ the KTUL TRADE AREA: Gross Effective Buying Income—$878,774,000: Gross Farm 
7,163 Dollars—$121,312,000: Total Retail Sales—$587,952,000: Food Sales—$151,697,000: 
pe General Merchandise Sales—$82,224,000: Drug Sales—$23,717,000. 
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Call 
City Letters 

Ardmore KVSO-FM 
Clinton KOAK 
Durant KSEO-FM 
Enid KCRC-FM 
Lawton KSWO-FM 
Muskogee KMUS 





















KBIX-FM 
Norman WNAD-FM 
Oklahoma 
City KOCY-FM 
KOKH 
KTOK-FM 
KOMA-FM 
WKY-FM 
KRNA 
KOAG-FM 
KSPI-FM 
KWGS 
KAKC-FM 
KTUL-FM 


Okmulgee 
Stillwater 


Tulsa 


FM STATIONS 


Fre- 


cv nel 
(Mc) (No.) 
93.7 229 
107.5 298 
107.3 297 
102.7 274 
101.3 267 
101.5 268 
98.5 253 
90.9 215 
94.7 234 
90.1 211 
104.3 282 
105.9 290 
98.9 255 
93.5 228 
91.7 219 
93.9 230 
90.5 213 
95.5 238 
97.1 246 






quen- Chan- 


Lawton 
McAlester 
Muskogee 
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City County 
Ada ..-Pontotoc 
Altus .Jackson 
Ardmore ..Carter 
Bartlesville ...Washington 
Chickasha ...Grady 
Clinton -.-.Custer 
Duncan .Stephens 
Durant ....Bryan 
Elk City .. Beckham 
El Reno .Canadian 
Enid .Garfield 
Guthrie ..Logan 
PR Kiowa 


Comanche 
Pittsburg 
Muskogee 


TV STATIONS 


City and Call Channel 

Status Applicant Letters No. 
Oklahoma City 2, 4, 5, 9 

A KOMA Inc. 5 
A Mid-South Tele. Bestg. Co. 5 
A Okla. City Tele. Co. 9 
A Southwestern Pub. Co. 9 
CP WKY Radio- (WKY-TV) 4 


phone Co 
Tulsa 3, 6, 8, 10 


CP Geo.E. Cameron (KOVB) 6 
Jr 

A-H Public Radio Corp. 10 
A-H Tulsa Bestg. Co. 8 
A-H Tulsa Tele. Co 10 
A-H Southwestern Pub. Co. 8 
A Southwestern Sales Corp 8 

Available channels follow name 


city; CP indicates construction permit; 


O- special authority; 


means applicant; H 


temporary 


OKLAHOMA RADIO MARKET DATA BY COUNTIES 


indicates hearing. 


1948 Total Per Cent 1948 Radio Surveys 
Families Radio 1948 Families Available 

5 070 92.3 4 680 Con 

2 870 88.9 2 550 Con 

5 750 88.2 5 070 Con 

5 720 95.5 5 460 Con 

4 850 89.3 4 330 Con 

2 260 88.5 2 000 

3 140 92.4 2 900 

3 350 90.1 3 020 Con 

1 710 95.3 1 530 

3 540 92.9 3 290 

9 930 93.4 9 270 Con 

3 480 89.9 3 130 

1 830 89.6 1 640 

6 300 88.7 5 590 Con 

4 240 89.2 3 780 Con 

11 070 88.8 9 830 Con 
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; 1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Norman : Cleveland 4 060 94.8 3 850 
Oklahoma City __-__Oklahoma 70 780 93.3 66 040 Con - Hooper 
Okmulgee Okmulgee 5 360 87.7 4 700 Con 
Ponca City Kay - 5 660 94.3 5 340 Con 
Sapulpa ..Creek 4 260 88.3 3 760 
Seminole Seminole 3 820 90.6 3 460 
Shawnee ..Pottawatomie 7 510 91.3 6 860 Con 
Stillwater ..Payne 3 560 $4.9 3 380 Con 
Tulsa Tulsa 49 160 94.9 46 650 Con - Hooper 
Wewoka ._.. Seminole 3 130 87.9 2 750 
Woodward ._.Woodward 1 890 91.0 1 720 
MARKET INDICATORS FOR OKLAHOMA 
CLASSIFICATIONS FIGURES FR. FIGURES yp. 
Population (1947 Estimates) _- 2,284,000 47 2,336,434 49 
BMB Families ____---_-_- inlet 644,700 "48 571,000 45 
ee i 89.5 48 82.7 46 
nee Fame .....=.......- 576,700 48 472,000 "46 
Number of Business Concerns (1) 31,986 "46 34,816 39 
Domestic Urban Electric 
Oe Ee ee ae 367,000 746 261,000  °39 
Private & Commercial Passenger 
Auto Registrations ________- 429,621 °46 455,771 "39 
Business Telephones __-_------ 128,900 46 87,800 39 
Residential Telephones ------- 290,000 °46 144,700 "39 
Nonagricultural Employment (2) 344,000 46 315,000 °39 
| Total Income Payments to 
OS See eee $2,124,000,000 47 796,000,000  °39 
Per Capita Income Payments __ $ 9: "47 340 39 
Sales of U. S. Savings Bonds 
VS: aaa $ 60,856,000 °46 12,888,000 4] 
OSS eee $1,408,000,000 °46 461,000,000  °39 
Drag Stere Sales ..........-.- $ 56,321,000 °46 25,700,000 39 
| Gross Postal Receipts (4) ---- $ 11,614,000 46 7,380,000 39 
Total Private Construction _.. $ 88,700,000 "46 41,200,000 39 
Private Residential Building -- $ 39,800,000 "46 22,600,000 39 
Private Nonresidential Building $ 23,400,000 7°46 4,600,000 39 
Farm Construction _______---- $ 7,200,000 "46 4,800,000 °39 
~ (1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and _ public 
companies, railroads, amusements = emergency employes. (3) Sales of this 
rans ull wage and salaried workers in S€Ties of bonds commenced in May 
nonagricultural establishments. Does 1941. (4) Revenues from money-order 
not include proprietors of unincorpo- business, postal savings and certain 
rated businesses, self-employed per- miscellaneous items not included. 
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YOUR SUPER SALESMAN IN 
OKLAHOMA'S NO. 1 MARKET 


The biggest part of the buying in the entire state will be done in Oklahoma 
City where KTOK has a top-flight, concentrated audience—a fact which can 
be proved by a glance at your latest authenticated Listenings Surveys. 


its family following. 


Affiliated with AMERICAN BROADCASTING CO. 
Represented by TALOR-BORROFF and COMPANY, INC. 


NOW BUILDING AS OF 
THIS DATE FACILITIES 
FOR 5,000 WATTS DAY 


KTOK provides the type of radio programs families enjoy and benefit from 
most. It is a family station, appealing to every member of the family, and 
its growth and its increasing service to the community are direct results of 


This market owes its growth to many things—to oil, wheat, cotton, dairy 
and a wide diversification of industry. 
complete exploitation of audience-building technique. 
station . . . . that’s why KTOK is a super buy for you—at LOW COST. 
Going soon to 5,000 watts day. 


KTOK owes its importance to the 
It’s a “selling” 
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Employment Taxable pay- 
ooper 1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolils—Jan. to Bank Deposits Retail Sales 
county Families Radio Families Jan. 1, 1945 1946 Mar. °46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Johnson 2,790 86.4 2,410 266 259 89 1,043 3,631 
Kay 15,050 93.2 14,030 7,191 7,940 3,733 17,812 39,713 
— Kingfisher 4,240 90.8 3,850 1,746 822 259 4,977 9,823 
Kiowa 6,170 89.8 5,540 2,028 1,386 440 8,019 12,574 
Latimer 3,310 84.0 2,780 219 268 73 1,076 3,191 
% La Flore 12,060 84.6 10,200 1,109 1,695 651 4,718 13,125 
Lincoln 7,330 87.7 6,430 2,065 1,326 460 8,482 10,169 
) ” Logan 7,540 89.4 6,740 2,447 1,606 604 8,881 16,754 
| oa cove 1,840 87.0 1,600 300 145 39 1,699 2,797 
"46 McClain 4,690 86.8 4,070 869 465 127 3,771 5,752 
46 curtain 8,760 80.7 7,070 621 1,921 548 3,452 9,681 
) 
= McIntosh 4,680 84.8 3,970 523 464 122 3,562 5,658 
} 89 Major 3,170 89.3 2,830 1,321 523 143 3,000 4,856 
"39 Marshall 2,110 87.2 1,840 369 313 96 2,149 4,338 
99 Mayes 5,520 85.5 4,720 790 1,165 419 3,985 8,126 
) | Murray 3,420 87.7 3,000 699 592 179 2,296 6,004 
. 39 Muskogee 18,790 86.6 16,280 6,136 8,632 3,358 18,491 44,659 
] "39 Noble 4,240 91.5 3,880 1,526 944 310 3,332 8,755 
_ Nowata 4,720 87.1 4,110 824 836 254 2,371 7,135 
4] Okfuskee 6,210 85.0 5,280 770 738 218 4,882 8,126 
] °39 Oklahoma 82,990 93.1 77,250 45,433 69,313 33,556 137,382 291,373 
| oe Okmulgee 14,450 87.0 12,570 3,541 6,162 2,869 8,370 24,943 
’ 
7 ka. Osage 12,270 91.3 11,200 2,268 1,585 555 5,289 22,476 
] °39 Ottawa 11,430 88.7 10,140 2,013 5,855 2,867 9,475 19,677 
} "39 Pawnee 5,100 88.6 4,520 1,283 774 282 4,061 7,245 
’ 
| 39 Payne 11,120 91.6 10,190 4,502 3,900 1,422 10,563 23,795 
private Pittsburg 11,750 87.3 10,260 2,369 2,851 1,130 12,213 22,366 
= Pontotoc 9,940 90.1 8,960 2,171 4,012 1,551 8,513 26,986 
n May Pottawatomie 14,360 90.0 12,930 3,907 4,797 1,771 13,627 33,894 
y-order ‘ 
certain Pushmataha 4,420 78.3 3,460 191 303 73 1,966 5,014 
d. Roger Mills 2,440 86.9 2,120 453 142 35 1,437 3,254 
— Rogers 6,160 86.7 5,340 1,223 1,091 397 3,863 8,708 
Seminole 15,490 89.3 13,840 2,282 3,762 1,409 8,333 29,239 
Sequoyah 4,590 81.7 3,750 282 548 186 1,597 4,086 
Stephens 7,980 88.7 7,080 2,555 3,758 1,715 12,441 17,383 
Texas 3,210 91.3 2,930 1,190 994 407 8,145 8,236 
Tillman 5,470 89.6 4,900 1,477 1,133 340 7,062 8,974 
Tulsa 65,430 93.9 61,460 40,688 59,131 30,868 174,667 216,311 
Wagoner 5,510 81.5 4,490 587 473 135 3,056 5,187 
Washington 10,110 93.2 9,420 4,034 6,607 4,088 23,115 25,761 
Washita 5,970 90.5 5,400 1,782 916 213 5,936 8,597 
Woods 4,590 92.6 4,250 2,420 1,127 427 6,090 11,080 
Woodward 4,040 90.1 3,640 1,735 1,406 463 3,459 13,156 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
Fre- Net- Fre- 
OREGON City quency Power work quen- Chan- Pow- 
Ma - - Call cy nel er 
Reedsport *KWGN 1340 250 City Letters (Mc) (No.) (Kw) 
Roseburg KRNR 1490 250 MBS-KBS ae Exes ¢ a 2 
AM STATIONS Fre- Net- | Salem KOCO 1490 250 eS Ss oS 
City quency Power work on * KPRA 95.5 238 3.4 
KSLM 1390 1,000 MBS KPFM 97.1 246 1.53 
Fre- Net- | La Grande KLBM 1450 250 KBS KBS ‘ aaa ae “ 
City , 2 york = . KGW-FM 100.3 262 54 
: a Medford KMED 1440 1,000 NBC fTillamcok KTIL 1590 250 KBS KOIN-FM 101.1 266 210 
Albany KWIL 1240 250 MBS CP-5,000-LS = KXL-FM 103.5 278 39.9 
Ashland KWIN 1400 250 KBS 1,000-N *cC truction Permit 
Astoria KAST 1230 250 MBS-KBS KYJC 1230 250 on gieeiieemmememen aia ae 
Baker KBKR 1490 250 KBS Newport *KNPT 1230 250 ee r'V STATIONS 
Bend KBND 1340 250 MBS-KBS | Ontario KSRV 1450 250 
Coos Bay KOOS 1230 250 MBS | OregonCity KGON 1230 250 FM STATIONS City and Cali Channel 
i . cs “3 a Status Applicant Letters No. 
Coquille KWRO 1450 250 Pendleton KWRC 1240 250 Fre 
Corvallis **KOAC 550 5,000 Portland KPOJ 1330 5,000 MBS one Chan- Pow- | Portland 3, 6, 8, 10 
KRUL 1340 250 KBS *KBKO 1290 1,000-D ‘ Call cy nel er A KOIN Inc. 8 
The Dalles KODL 1230 250-LS KBS **PBPS 1450 100 City Letters (Mc) (No.) (Kw) A KPOJ Inc. 12 
, 100-N SH Albany KWIL-FM 101.7 269 0.71 A Edward Lasker 10 
Eugene KASH 1600 1,000 KEX 1190 50,000 ABC | Eugene KRVM $0.1 211 0.4 A Oregonian Pub. Co. 6 
5 5 *p “c rv " 
KORE 1450 250 MBS KGW 620 5.000 NBC KUGN-FM 99.1 256 8 CI Video Bestg. Co. (KTVU) 3 
KUGN 1400 250 ABC KOIN 970 5,000 CBS | Grants A Westinghouse Radio 10 
Grants Pass KUIN 1340 250 MBS , - sacha we ; - Stations 
Klamath KPDQ 800 1,000-D Pass KGPO $6.9 245 3.1 an 
Falls KFJI 1240 100 MBS KWJJ 1080 10,000 Klamath Aveliignic shanatis follow name of 
> ~_ oe - city; indicates construction permit; 
CP-1150 CP-1,000 KXL 750 10,000 Falls KFLW-FM 94.5 233 O special temporary authority; A 
a KFLW 1450 250 ABC L-WSB Medford KMED-FM 105.1 286 0.95 means applicant; H indicates hearing. 
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See page 3 for key to map. 


OREGON RADIO MARKETS BY CITIES MARKET INDICATORS FOR OREGON 


1948 Total Per Cent 1948 Radio Surveys | CLASSIFICATIONS FIGURES YR. FIGURES YR. 
| 








. families Availab : , 
— ead a ae a Population (1947 Estimates) __ 1,545,000 °47 1,089,684 °40 
Albany _..Linn . 2 590 97.3 2 520 Con | BMB Families ____...________ 477,900 ’48 412,000 46 
Por Cost Bate .............- 97.4 °48 93.7 °46 
Ashland 7" _ Jacks an 96.8 2 110 . ee 
— — . | Radio Families _-_._.________ 465,300 48 386,000 "46 
Astoria - _....Clatsop 4 530 97.1 4400 Con | Number of Business Concerns (1) 24,716 °46 22,863 39 
| Domestic Urban Electric 
Baker -.........-.-Baker 3 900 95.9 3740 Con eo eee eee 330,000 46 241,000 °39 
Bend ___.._.._-__.Deschutes _ 4090 97.3 3 980 Con | Private & Commercial Passenger 
Auto Registrations ____-___- 360,168 46 305,943 39 
Corvallis - ---Benton - 3 750 98.1 3 680 Con Business Telephones ________- 104,400 °46 65,600 °39 
eee S ae — 98.1 9 ee Con Residential Telephones Sel oey, 201,400 46 103,200 39 
Nonagricultural Employment (2) 309,000 °46 252,000 39 
Grants Pass _._.... Jogephine _ 2 730 95.2 2 600 Total Income Payments to 
a —— - 6 950 97.0 6 740 Con Individuals laste titi en a $1,936,000,000 47 587,000,000 39 
Per Capita Income Payments __ $ 1,253 °47 544 «39 
La Grande ------~- Union ---------- 3 410 96.8 3 300 Sales of U. S. Savings Bonds 
Marshfield ____....Coos _ 2370 97.9 2 320 SD $ 41,488,000 7°46 14,318,000 ‘41 
eee ees: 2... $1,355,000,000 °46 321,000,000 39 
ee ks E a F 
cemene one scans ins oe Drug Store Sales ____________ $ 36,868,000 °46 14,085,000 °39 
IID sicciectnsiomtiots Malheur .- 1 380 95.7 1 320 Gross Postal Receipts (4) -_-___ $ 11,135,000 7°46 6,514,000 39 
Oregon City ....... ie 2 720 97.8 2 660 Total Private Construction ____ $ 99,000,000  °46 28,800,000 39 
Private Residential Building __ $ 49,400,000 °46 14,400,000 39 
Pendleton -----.--.Umatilla - 3270 96.6 3 160 Private Nonresidential Building $ 37,200,000  °46 6,800,000 39 
Portland -......... Multnomah 140 290 98.0 137 420 Con - Hooper Farm Construction __._______- $ 4,900,000 46 3,000,000 39 
Roseburg -.......... Douglas - 2 180 97.7 2 130 (1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and public 
0S eee Marion __.-._-_. 12 240 98.1 12 010 Con companies, railroads, amusements and emergency employes. (3) Sales of this 
pa =n sagt end he om (2) In- series of bonds commenced in May 
TD BOD cncanane 0 96.8 2 730 aaomaeioal ~—4 ioe: yA 1941. (4) Revenues from money-order 
Y ; not include proprietors of unincorpo- business, postal savings and certail 
TERE, acoccocat Tillamook --_---- 1 180 96.6 1 140 rated businesses, self-employed per- miscellaneous items not included. 
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Since April 8 of this year, when KEX 
increased its power from 5,000 watts to 
50,000 watts, we have been keeping a 
careful record of mail response with a view 
to providing you with a more accurate 
coverage map as a temporary replacement 
until new, official BMB maps are issued 
based on the 50,000-watt voice 
of KEX. 

Here is the new map, as indicated by 
KEX mail response. Tear it out and paste 
it over the old map in your BMB refer- 
ence book. Solid counties showed mail 
returns of 50 percent or more of home 
county (Multnomah); double cross-hatch 
counties showed 25 percent to 50 percent 


new, 


WESTINGHOUSE 


KYW e KDKA © WBZ e 
National Representatives, NBC Spot 
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of home county; single hatch counties 
showed 10 percent to 25 percent of 
home county. 


For hard-hitting coverage in the rich 
Northwest, buy KEX—the only 50,000- 
watt station in Oregon. 





THE 50,000-WATT ABC AFFILIATE 
IN PORTLAND, OREGON 


RADIO STATIONS INC 


WBZA © WOWO ¢« KEX «© WBZ-TYV 


Sales, except for KEX; for Kex, Free & Peters. 
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Employment 





Taxable pay- 





1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolils—Jan. to Bank Deposits Retail Sales 













































County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’ 
Baker 7,320 96.3 7,C59 1,795 2,037 925 8,589 22,033 
Benton 7,330 97.8 7,170 2,544 3,€29 1,412 12,421 24,003 
Clackamas 27,200 98.2 26,720 7,635 6,254 3,143 23,783 40,130 
Clatsop 11,220 97.4 10,930 3,465 5,538 2,881 16,815 33,738 
Columbia 9,060 97.9 8,870 1,791 3,507 1,868 7,797 16,195 
Coos 13,960 97.0 13,540 1,863 7,438 4,150 16,845 35,789 
Crook 2,370 97.5 2,310 538 936 510 2,657 4,534 
Curry 2,420 96.3 2,330 183 309 117 1,278 2,535 
Deschutes 7,660 97.0 7,430 1,723 4,064 2,114 10,037 26,210 
Douglas 12,400 97.0 12,030 2,490 6,025 3,003 14,338 23,841 
Gilliam 1,140 97.4 1,110 373 271 117 2,322 4,059 
Grant 2,990 97.7 2,920 427 641 371 2,535 5,897 
Harney 2,230 96.0 2,140 174 902 554 2,899 5,070 
Hood River 4,350 97.9 4,260 1,019 1,469 644 6,484 11,528 
Jackson 16,930 97.2 16,460 4,806 6,951 3,414 23,897 40,642 
Jefferson 930 96.8 900 143 274 119 940 1,690 
Josephine 8,350 95.6 7,980 964 2,603 1,248 10,132 16,195 
Klamath 17,230 97.6 16,810 4,143 8,846 4,796 2,120 69,701 
Lake 2,760 96.0 2,650 185 691 340 4,158 7,719 
Lane 31,620 97.6 30,870 8,664 16,417 8,299 46,386 87,444 


Lincoln 7,040 97.0 6,830 733 3,617 1,651 5,787 12,935 
Linn 12,390 96.7 11,989 3,481 6,781 3,231 20,240 25,529 
Malheur 7,220 96.1 6,940 1,372 1,683 725 8,887 15,632 
Marion 28,650 97.9 28,040 9,413 13,162 6,481 52,798 85,190 
Morrow 1,670 98.7 1,640 481 381 179 3,365 3,690 
Multnomah 163,550 97.3 159,160 79,807 139,510 82,923 495,503 630,181 
Polk 7,390 97.6 7,210 1,494 2,207 1,019 6,987 11,276 
Sherman 940 98.9 930 322 173 56 1,384 1,897 
Tillamook 5,350 97.4 5,210 1,148 1,918 866 6,646 11,794 
Umatilla ‘ 10,110 97.1 9,820 3,333 4,982 2,512 21,848 30,269 
Union 7,500 97.2 7,290 938 2,128 953 8,515 19,127 
Wallowa 2,750 97.8 2,690 514 607 242 2,856 6,860 
Wasco 5,170 $6.9 5,010 2,121 1,743 833 12,825 19,764 
Washington 17,020 97.9 16,670 2,564 3,588 1,612 22,671 28,166 
Wheeler : 1,250 96.0 1,200 285 375 152 1,106 1,970 
Yamhill 10,430 97.8 10,200 2,360 3,967 1,953 18,784 24,877 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘“‘Sales Management.” 
Further reproduction unlicensed. 
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TIME BUYERS ARE PEOPLE, T00! 


i ey Se ee 


WILLIAM A. (BILL) MORRISON 


Garfield and Guild 
San Francisco 


Succinet is the word for you, Bill Morrison. 
Your brief thumbnail biographical sketch 
notes that your “early advertising background 
was in department stores and men’s specialty 
stores.” Then came your association in 1940 
with Garfield & Guild, three years with Uncle 
Sam in the Armed Forces Radio service, and 
return to G & G in 1945. We wish you could 
have accepted our invitation to visit the KGW, 
KGW-FM Open House. It was a grand sendoff 
for our expanded facilities and new quarters 
which are especially designed to serve the 
great and growing Oregon market. The mar- 
ket’s getting bigger, too. Since 1940 Oregon’s 
population has increased 41.8 per cent, proof 
that the Northwest’s war boom was not a 
“flash in the pan”. Oregon is the nation’s 
Number Two state in population growth. 
KGW and KGW-FM are growing with the 
market. New quarters and new facilities per- 
mit KGW and KGW-FM to better serve this 
market area, one of the richest in the nation 


from an advertiser’s standpoint. 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 
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PENNSYLVANIA 





AM STATIONS Fre- Net- 


F City quency Power’ work 
, 4 ; re- Net- 
City quency Power work Apollo WAVL 910 = 1,000-D 
“NE Allentown *WAEB 790 500-D Beaver 
1,000-N 


*WHOL 1230 250 Falls WBVP 1230 250 
WKAP 1580 1,000-D KBS Bethlehem WGPA 1100 250-D 








MARKET INDICATORS FOR PENNSYLVANIA 
















f) 














Private Nonresidential Building $ 176,900,000 °46 44,600,000 
Farm Construction _________-_- $ 9,200,000 "46 7,500,000 
— (1) Not included are banks, financial sons, domestics employed in private 


7, WSAN 1470 5,000 NBC | Bloomsburg WCNR 930 500-D 
Y Altoona WFBG 1340 250 NBC WLTR 690 1,000-D 
WISW 1290 1,000-LS MBS | Braddock WLOA 1550 1,000-D 
WRTA 1240 250 ABC | Bradford WESB 1490 250 MBS 
*WVAM 1430 1,000 CBS | Butler WISR 680 250-D  KBS 
* Construction Permit. (Continued on page 200) 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) __ 10,512,000 °47 9,900,180 40 
% a Sees 2,879,000 48 2,624,000 46 
— per Cont Beee .............. 95.4 "48 95.7 46 
Radio Families  ~......______- 2,746,700 "48 2,512,000 46 
. 0 ” M 0 R : S A 4 7 q Number of Business Concerns (1) 157,193 "46 166,602 39 
Domestic Urban Electric 
P aes 2,317,000 °46 2,047,000 39 
) * N i S Yy L VA N | A Private & Commercial Passenger 
in Auto Registrations _________ 1,845,886 °46 1,798,032 39 
Business Telephones ________-_ 679,000 °46 521,900 39 
Residential Telephones ____-__- 1,598,100 °46 905,500 °39 
Nonagricultural Employment (2) 3,007,000 °46 2,580,000 39 
WSCR, Scranton, offers national and regional advertisers a prosperous Total Income Payments to 
market of 1,190,156 population which annually spends $836,540,000 SO” Sa $14,426,000,000 °47 5,819,000,000 °39 
in retail sales (1947 Sales Mgt). The news-music-sports station for Per Capita Income Payments __$ 1,372 °47 589 39 
Scranton, WSCR pulled 17,537 pieces of mail in a 5 month period Sales of U. S. Savings Bonds 
from a 13 county area. With 1000 watts (d) on 1000 ke. WSCR is Se ME RD $ 355,844,000 °46 98,079,000 41 
truly One Grand Station. Bank Depesits ............... $10,518,000,000 "46 5,755,000,000 39 
Drug Store Sales ~..-._------ $ 219,956,000 °46 104,392,000 °39 
Either The Walker Company or Frank S. Blair, general Gross Postal Receipts (4) __-_- $ 75,794,000 °46 49,833,000 39 
manager, can give you full details on WSCR. Say when! Total Private Construction ____$ 379,600,000 °46 211,700,000 ’39 
Private Residential Building __$ 137,500,000 7°46 128,700,000 °39 


"39 
"39 


enterprises, insurance and real estate homes, vessel employes and _ public 
— ac ee ate eee Pnmn aoagae A one emergency employes. (3) Sales of this 
ne many small one-man services - aecineet : : . 
Sta cludes all wage and salaried workers in ‘€Ties of bonds ag soma = oe 
nonagricultural establishments. Does 1941. (4) Revenues from money-or 
not include proprietors of unincorpo- business, postal savings and certain 
rated businesses, self-employed per- miscellaneous items not included. 
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WG AL. 


Established 1922 
LANCASTER, PENNA. 


WKBO| 


Established 1922 
HARRISBURG, PENNA. 












IEE TRS 
WEST 
IN| Lo, 
Established 1936 
oo EASTON, PENNA. 


WORK 


Established KY, 
YORK, PENNA. 


WN) BAW 


Established 1922 
READING, PENNA. 








STEINMAN 
STATIONS 
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Consistent Performers 


in producing sales 


These five Pennsylvania Stations can present your sales 
message directly in the homes of people who have 

money to spend ... can create business for you. 

Farsighted local programming and NBC network shows 
have developed steady listener popularity for each of these 
stations. Many smart advertisers depend on them for 


profitable selling. Write for sales success stories and rates. 


Represented individually and as a unit by 


ROBERT MEEKER ASSOCIATES 


Chicago San Francisco New York Los Angeles 


AFFILIATES 
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PENNA. AM STATIONS 


(Continued from page 198) 






















. city 
re- : 
City quency Power wal Rochest 
Carlisle ° 1380 1,000-D Scranto 
Chambers- 
burg WCHA 800 1,000-D 
Charleroi WESA 940 250-D 
Chester WPWA 1590 1.000-D 
*WVCH 740 250-D 
Clearfield WCPA 900 500-D 
*“WTWS 1490 250 
Connells- 
ville WCVI 1340 250 
Doyles- Shamo 
town *WBUX 1570 250-D 
Dubois WCED 1230 250 CBS-Kpg § 52" 
Easton WEST: 1400 250 NBC-MBS State 
Erie WERC 1230 250 NBC Colle 
*WIKK 1330 5,000 
WLEU 1450 250 ABC-mps fg SU 
Greensburg WHJB 620 250-D burg 
CP-1,000-LS 
500-N 
Grove City**WSAJ 1340 100 sunbu 
SH Union’ 
Harrisburg WHGB 1400 250 ABC Warre 
WHP 1460 5,000-LS CBS 
1,000-N Washi 
WKBO 1230 250 NBC-mps | Wilke: 
Hazleton WAZL 1490 250 NBC-MBS Bar! 
Homestead*WHOD 860 250-D 
Hunting- 
: ' ~ a caililaai don WHUN 1400 250 MBS-KBs 
January 1941 saw the beginning of a 15- Indiana WDAD 1450 250 CBS-Kpg f) Willia 
minute mid-morning news roundup for a Johnstown WARD 1490 250 CBS por' 
local sponsor. Today that same sponsor ae ee ae ABC York 
. a WJAC 1400 250 NBC 
“ is very happy, having for the past seven Kittanning * 1600 1,000-D 
e , ae 1e ic 4 ancaster J 90 25 IBC- 
| Da ample years allowed this program on WIP to Lancaster bp vi ps, = a 
carry the heavy responsibility for their une °C 
radio sales success. In the intervening years Lebanon WLBR 1270 1,000-D = 
#@ they have withdrawn programs from two Se ee, a 
Lewistown WMRF 1490 250 NBC 
other stations in favor of the greater, Lock Haven WBPZ 1220 250 MBS | 
provable sales power of “Philadelphia’s screed = eT 
a “ a MCK 1360 1,000 KBS 
Pioneer Voice. Meadville WMGW 1490 250 
Morrisville WBUD 1490 250 | 
Nanticoke WHWL 730 1,000-D 2s 
New Castle WKST 1280 1,000 MBS 
—---- - CP-5,000 | 
New Ken- | 


sington WKPA 1150 250-D 
Norristown WNAR 1110 500-D 
Oil City WKRZ 1340 250 MBS-KBS ( 

SH 
Philadelphia KYW 1060 50,000 NBC 
WCAU 1210 50,000 CBS 
WDAS 1400 250 
WFIL 560 5,000 ABC | 
WHAT 1340 100 
ST-WTEL 
WIBG 990 10,000 | 
WIP 610 5,000 MBS 
WJIMJ 1530 10,000-D | 
WPEN 950 5,000 
WTEL 1340 250 
ST-WHAT 
Pittsburgh KDKA 1020 50,000 NBC 
KQV 1410 5,000 MBS 





Philadelphia 
Basie Mutual 














WCAE 1250 5,000 ABC 
WJAS 1320 5,000 CBS 
* WPGH 1080 1,000-D 
‘| a WPIT 730 1,000-D 
es WWSW 1490 250 
3 CP-970 CP-5,000-LS 
Represented Nationally tants 
Pottstown *WMAC 1370 1,000-D 
b Pottsville WPAM 1450 250 MBS 
Y WPPA 1360 500-D 
Reading WEEU 850 1,000-D ABC 
CP-1,000 
EDWARD PETRY & CO.. WHUM 1240 250° MBS 
WRAW 1340 250 NBC 
ee. iene 
% se * Construction Permit. 
_ ** Non-Commercial Station. L 
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NS \M STATIONS FM STATIONS Fre- Fre- 


> quen- Chan- Pow- quen- Chan- Pow- 
198 Fre- Net- Fre- : 
98) . Call cy nel er Call cy nel er 
city quency Power’ work quen- Chan- Pow- - : “s ‘ : 
’ City Letters (Mc) (No.) (Kw) City Letters (Mc) (No.) (Kw) 
Net Ho ochester *WYRO 1050 250-D Call r= & oni 
wor | ec Letters (Mc) (No.) (Kw) | } 2s itts- 
. ton WARM 1400 250 ABC sed . ome MeKees . 
D Scrantc | Allentown WSAN-FM 99.9 260 8 burgh WMOT 94.5 233 «(8.5 
WGBI 910 1,000-LS CBS Fi eke tlaieti 2 port WMCK-FM 104.9 285 0.5 WCAE-FM 96.1 241 12 
5 onan WFMZ 95.9 240 1 KQV-FM 96.1 .251 20 
. Mead- - 
WAPJ 96.5 243 y 2 
: ST-WQAN Altoona ° a al WJAS-FM 99.7 259 20 
: WFBG-FM 103.7 279 3.9 ville WMGW-FM 100.3 262 10 WPIT-FM 101.5 268 20 
WQAN 910 1,000-LS nif . 
Bethle- New Pottsville WPAM-FM 95.5 238 «245.1 
500-N ” 
I z WPPA-FM 101.9 270 2.8 
ST-WGBI hem WGPA-FM 95.1 236 10 Castle WKST-FM 101.1 266 9.2 Reading WEEU-FM 92.9 228 9 
WSCR 1000 1,000-D on i & Norris- Sayre WCKA 96.7 244 0.270 
Bradford WESB-FM 97.5 248 2.7 2 Sey io 
Shamokin WISL 1480 1,000 MBS ee town WNAR-FM 92.1 221 0.470 | ScTanton cae sien oa «ee 1s 
Butler WISR-FM 97.7 9 0.56 MLE 93.7 229 3 
WPIC 790 1,000-D : 
BS-KBs ——_ , WBUT 103.9 280 0.600 Oil City WDOE 98.5 253 20 WHWL 96.1 241 
3C- t u 
MBS State reer em WKRZ-FM 105.9 290 635 WGBI-FM 101.3 267 1.8 
NBC College WMAJ 1450 250 MBS-KBS — a . WARM-FM 105.7 289 6 
3C-Mps fg Sttouds- Oe, oe — Shamokin WISL-FM 102.9 275 5.5 
MBS a WHAB 840 250-D DuBois WCED-FM 102.1 271 9.5 delphia WJUN 91.7 219 20 Sharon WPIC-FM 102.9 275 26 
98.3 252 1 Strouds- 
00-Ls *WVPO 1350 1,000-D — : KYW-FM 92.5 223 20 ney on 
ee a Erie WERC-FM 99.9 260 20 burg WHAB-FM 96.7. 244_—0.490 
Sunbury WKOK 1240 250 mn: ns tan WIP-FM 93.3 227 20 Sunbury WKOK-FM 94.1 231 4.4 
mi m WMBS 59 00 ‘ 
Uniontown IBS 590 1,000 CBS tnt: in % WIBG-FM 94.1 231 (17 Union 
ABC Warren WNAE 1310 1,000-D MBS town WMBS-FM 105.7 289 1.5 
S -risburg WHP-FM 97.3 247 4 WFLN 95.7 239 20 os ee 
S CBS Ef washington WJPA 1450 250 any | Barriers WNIQ 106.5 293 2. 
c MBs | Wilkes WABX 100.9 265 1 WDAS-FM 96.5 243 Warren WNAE-FM 92.1 221 0.520 
a » Washing- 
. -FM 93.9 227 8.7 = 
3C-MBS Barre WBAX 1240 250 sng | Mamelten =WARL-TE SS WCAU-FM 98.1 251 10 ton WJPA-FM 104.3 282 5.8 


Johnstown WJAC-FM 9. 


uo 
uo 
NS 
ise) 
loo) 
Nn 
7 

















7 = : West 
WBRE 1340 250 NBC WFIL-FM 102.1 271 9 Chester WWCH “3 a es 
WILK 1450 250 ABC WERO-FM 200.7 308 . ont Cia 
3S-KBS a : WPEN-FM 102.9 275 20 Wilkes- 
3S-KBs Williams- WARD-FM 105.3 287 11 Barre WBRE-FM 98.5 253 2.2 
CBS port WRAK 1400 250 NBC Lancaster WLAN-FM 96.9 245 20 WUSE 103.7 279 20 WIZZ 103.3 277 =—-2.5 
Sate wneet tm 160m WILK-FM 107.3 297 3.1 
ABC - : ’ WGAL-FM 101.3 267 16 WHAT-FM 105.3 287 20 Williams- 
NBC WORK 1350 1,000  NBC- “t WRAK-FM 100.3 262 3.2 
i LBR-FM 100.1 261 0.625 | ve por -F] 323. 
: neng | “#bencn basse cake sae ‘ WJMJ 106.9 295 20 WLYC 105.1 286 3.0 
'C-MBS WSBA 900 1,000-D ABC Pittsburgh KDKA-FM 92.9 225 9 York WRZE 98.5 253 8 
ABC Lewis- WSBA-FM 103.3. 277. 20 
MBS *Construction Permit. town WLTN 97.9 250 2.25 WKJF 93.7 229 20 WNOW-FM 105.7 289 17 
LL LL are — 
NBC 


MBS Setting the Pace in Pittsburgh IN A RICH 
"4 W p | | {2 S$ INDUSTRIAL 





wan erice — AND AGRICULTURAL MARKET 
0 
Serving a larger area than any present or proposed Pitts- —- @ 
burgh Radio Station* (except KDKA) at 730 on every radio 
S-KBS dial. 
NBC | population—682,177; Secondary 


e W p | T ~ | M 1,799,711. Counties in primary area are— 
ABC 


York, Lancaster, Adams, Dauphin, Cumber- 


oL 20.000 watts channel no. 268 land. Secondary—Franklin, Perry, Juniata, 

MBS 6:00 a. m. to Midnight Lebanon, Berks, Chester, Cecil, Harford, 

| Baltimore, Washington, Carroll, Frederick, 
For additional information about the BEST in Pittsburgh Baltimore City. 

AT Radio, phone, write or wire. : 

ek eee oy mU™™”™”~<eC:”:~“‘ ‘él ti 

MBS Joseph Hershey McGillvra, Inc. 

ABC , 


Winning Favor with 
CBS 


or * 7 
its local Flavor 
Jack Merdian, General Manager of 


-LS Western Pa’s Number 1 Independent Station 
— Affiliated with Friendly Group Stations 
ABC WBMS, Boston © WFPG, Atlantic City © WSTYV, THE VOICE OF 
MBS ® Steubenville, Ohio © WKNY, Kingston, NY °* SOUTH-CENTRAL PENNSYLVANIA 
NBC 
*0.5 MV/M coverage maps from FCC files 1250 K C 
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TV STATIONS City and Call Channel PENNSYLVANIA RADIO MARKETS BY CITIES 
Status Applicant Letters No. 
sre ae —— Pittsburgh 3, 6, 8, 10 1948 Total Per Cent 1948 Radio Surveys 
Status Applicant etters o. . F " at? 
A-H Allegheny Bestg. Corp. 8 City County Families Radio 1948 Families Available 
Allentown (see also Bethlehem- 8 y Coatesville _.Chester __- . 3 950 94.4 3 730 
Easton) CP Allen B. DuMont (WDTV) 3 
di tae oe. ws - Connellsville PORTIS: nnacccue 3 880 95.4 3 700 Con 
o j > > - uis G. Baltimore 
a aw a oe pry DuBois -_........_-Clearfield _____- 3 500 95.4 3 340 Con 
AS Peaa-Aden Sens. Co. . Easton ______- Northampton —__ 10 250 96.8 9920 Con 
A-H Tri-City Telecasters 8 A-H Matta Bestg. Co. 10 
L : Ellwood City —- Lawrence ... 3 330 97.6 3 250 
Altoona 9 A-H Pittsburgh Radio Supply 10 ma oa ‘ ‘ : 
A Central Pa. Corp. 9 House rié ..------- ee 560 96.8 32 490 Con - Hooper 
A Gable Bestg. Co. 9 A-H United Bestg. Corp. 10 Varreli ....... -.Mercer ......... 3 510 92.0 3 230 
Rethichem (see also Allentown- A-H WCAE Inc. 10 Greensburg --...-.Westmoreland -. 4 720 96.8 4 570 
Easton) A-H Westinghouse Radio 6 Gore Cy ........cee ..... 2 000 97.5 1 950 
A-H Philco Tele. Bestg. Corp. 8 Stations Harrisburg Dauphin — 25 960 97.6 25 340 Con - Hooper 
Easton (see also Allentown- A-H WWSW Inc. 10 Haverford __._..__._._. Delaware 8 060 99.3 8 000 
Bethlehem) Hazleton ____...__.Luzerne _____... 9 740 96.8 9 430 Cor = 
A-H Easton Pub. Co. 8 Reading Se - oa : 
Erie 12 A-H Eastern Radio Corp. untingdon -_----- Huntingdon -- 2 300 97. 2 230 
CP Dispatch Inc. (WICU) 12 A-H Hawley Bestg. Co. 5 I lll 97.7 3010 Con 
Johnstown --_----- Comirise ...... 17 810 94.5 16 830 Con 
A Presque Isle Bestg, Co. ; Scranton (see also Wilkes-Barre) 11 
Harrisburg 8c Lancaster -........Lancaster --.... 18 530 95.3 17 660 Con 
. A Appalachian Co. 7 i 
A-H Harold O. Bishop 8 Lebanon ee RET ae 8 070 96.2 7 760 Con 
A-H WHP Inc. 8 Wiikes-Barre (see also Scranton) Lewistown —_— _ 4 060 95.3 3 870 Con 
Hazleton yy | A-H Wyoming Valley Bestg. = 11 Lock Haven ____-- Clinton _____- _ 3 150 94.6 2 980 Con 
A Hableton Bestg. Co. 2 Ce. Lower Merion _.Montgomery  —__ 10 590 99.2 10 510 
wane & Williamsport 2, 13 Mahanoy City ____. Schuylkill __--_ 3 490 94.6 3 300 
. WJAC-TV) 13 
| nll song mae A Central Pa. Corp 13 McKeesport -__- Allegheny 15 430 96.1 14,830 
CP WGAL Inc. (WGAL-TV) 4 A WRAK Inc 13 Meadville __...____.Crawford -_- 5 980 96.2 5 750 Con 
Meadville Morrisville _...__._..Bucks - > . 1 586 98.1 1 550 
k 
A Meadville Bestg. Service 13 Ves oe Mount Carmel __._.Northumberland 4 500 93.8 4 220 
Philadelphia 3, 6, 10, 12 A-H Helm Coal Co. 8 Nanticoke --------- Luzerne _______ 6 410 95.3 6110 Con 
A- i . ° 
Daily News Tele. Co = A-H Susquehanna Bestg.Co. 8 New Castle __.....Lawrence ______ 13 890 93.8 13 030 Con 
AS Pe. Bests. Co. is | New Kensington__.Westmoreland __ 6 850 96.1 6 580 
Oo Phila. (WFIL-TV) 6 . 
Snquirer Available channels follow name of | Norristown __...Montgomery 9 210 97.6 8 990 
city; CP indicates construction permit; Oil Cit ne 5 970 95.3 5 690 Con 
L Philco. Tele. (WPTZ) 3 O special temporary authority; A ie teen ae fees nate ’ 3 
Bestg. Corp. means applicant; H indicates hearing; Philadelphia ______ Philadelphia 553 810 96.1 532 330 Pul-Con-Hpr one 
Oo WCAU Inc. (WCAU-TV) 10 L indicates license. Phoenixville _____ Chester _ 3 210 96.0 3 080 
a Te ae = Pittsburgh . Allegheny ....191 160 96.1 183 700 Con - Hooper 
Pottsville  ......... Schuylkill __-._. 6 810 96.0 6 540 Con 
PENNSYLVANIA RADIO MARKETS BY CITIES Reading -- Berks -- 32 550 96.8 31 510 Con 
1948 Total Per Cent 1948 Radio Surveys fT entices seen OM 96.8 2 140 
City County Families Radio 1948 Families Available | Scranton --_--- Lackawanna -___. 39 960 96.1 38 400 Con 
Aliquippa - ___.. Beaver _. 6770 92.2 6 240 Shamokin -........Northumberland 5 250 96.8 5 080 
Allentown = eee 27 660 97.6 27 000 Con Gheren ............Mereer ..... 7 140 97.6 6 970 Con 
ee 96.1 22 430 Con Shenandoah -___...Schuylkill 4 890 92.0 4 500 
Ambridge -__- ce eae 5 040 93.7 4 720 State College _____- Centre . 2 050 97.6 2 000 
Beaver Falls ___...Beaver __....... 4 950 96.8 4 790 Stroudsburg -.....Momroe -___---. 1 980 97.0 1 920 Con 
Berwick ____..---. _Columbia -—..... 3 790 93.7 3 550 ae Northumberland. 4 900 97.5 4 780 Con 
Bethlehem -—-_......Northampton 16 290 97.3 15 850 Con Tamaqua ------..-. Schuylkill ---.. 3 520 97.7 3 440 
Bloomsburg .......Columbia —..... 3 140 95.5 3 000 Uniontown ____--_- Fayette 6 300 94.4 5 950 Con 
Bra@éeck ......... Allegheny -..... 4 700 94.5 4 440 Upper Darby -.._..Delaware __.___. 17 580 99.2 17 440 
Bradford -.........-. McKean -..----. 5 410 96.1 5 200 Con Warren ----.......Warren -----.-. 4 690 95.5 4 480 Con 
a £7 3 030 97.7 2 960 Washington --__-_- Washington __.._ 7 630 95.3 7 270 Con 
ES a ee eee 7 060 95.8 6 760 Con Waynesboro -___-.- Franklin 3 170 96.2 3 050 — 
Carlisle __.__.......Cumberland .... 4 340 94.5 4 100 West Chester _._.._.Chester —-__ _. 3 860 95.3 3 680 
Chambersburg -...Franklin  ----..-. 4 580 95.2 4 360 Con Wilkes-Barre -...._._Luzerne -_____- 22 210 96.1 21 340 Con - Hooper 
Charleroi  .........Washington -... 3 180 96.9 3 080 Wilkinsburg ------ Allegheny -- . 9 390 99.1 9 310 
TO 16 190 95.3 15 430 Williamsport __....Lycoming . 13 590 95.3 12 950 Con 
Clearfield -_------ Clearfield -..... 2 680 96.6 2 590 a nee York - 17 310 96.1 16 630 Con 
PENNSYLVANIA RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Adams 7 13,000 93.7 12,180 3,336 6,796 2,625 23,046 18,626 
Allegheny - ; ... 403,470 96.3 388,500 222,067 423,410 218,915 1,682,010 1,314,735 
Armstrong ---- a 24,420 94.4 23,050 8,095 16,512 8,155 32,217 41,569 
Beaver . ‘ ‘ sence 44,140 94.6 41,740 20,984 48,664 22,309 56,656 104,262 
(Continued on page 204) 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.’ 
Further reproduction unlicensed. 
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PENNSYLVANIA RADIO MARKET DATA BY COUNTIES (Continued from page 202) 











Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Bedford 13,250 90.8 12,030 2,440 2,651 1,078 10,941 19,498 
Berks 72,560 96.2 69,770 32,981 74,775 36,820 130,875 201,905 
Blair 41,690 94.9 39,550 20,034 18,664 7,361 40,201 100,656 
Bradford 15,680 93.2 14,620 6,844 6,442 2,687 22,812 31,702 
Bucks 32,260 97.5 31,440 14,160 21,790 11,575 57,965 65,614 Sy 
Butler 25,270 95.0 24,010 10,597 16,063 8,189 43,559 60,675 
Cambria 57,520 94.1 54,120 16,936 48,040 22,562 58,014 151,038 
Cameron 2,260 92.5 2,090 568 1,034 585 3,719 4,969 
Carbon 17,550 96.5 16,930 4,880 15,817 8,988 24,378 29,581 
Centre 15,930 94.5 15,060 5,803 9,806 4,183 21,580 36,962 
Chester 38,170 95.2 36,350 16,696 25,295 11,762 78,708 103,042 
Clarion 11,430 93.0 10,630 4,171 5,157 2,503 24,122 21,300 
Clearfield 26,430 93.9 24,830 6,524 13,854 6,867 29,716 47,075 
Clinton 10,680 94.3 10,070 3,340 8,584 4,032 16,647 21,925 ; 
Columbia 16,020 94.3 15,100 5,318 11,603 5,364 29,012 29,334 es 
Crawford 22,590 94.3 21,310 7,456 13,376 6,378 36,130 53,701 - 
Cumberland 23,560 94.8 22,330 5,423 13,243 5,473 37,194 50,373 x 
Dauphin 53,640 96.1 51,540 34,146 48,634 22,132 112,790 162,776 Fs 
Delaware 91,010 97.8 89,020 58,209 60,280 34,019 97,866 250,426 e 
Elk 9,690 94.8 9,190 2,215 9,034 4,337 17,952 18,597 a 
Erie 54,670 95.4 52,160 27,047 49,535 25,997 120,395 149,561 & 
Fayette 60,480 93.9 56,770 14,634 36,857 20,767 42,470 119,010 e. 
Forest 1,670 93.4 1,560 383 899 406 1,775 2,252 
Franklin 20,670 92.8 19,190 7,162 13,530 5,756 45,703 42,920 
Fulton 2,990 91.6 2,740 203 218 61 3,113 3,094 
Greene 13,340 92.6 12,350 4,109 7,006 4,026 10,621 18,990 
Huntingdon 12,690 91.9 11,660 2,669 6,628 2,896 11,892 21,634 
Indiana 22,700 £4.0 21,340 4,823 11,263 6,316 27,892 42,367 : 
Jefferson 15,730 93.4 14,690 4,329 8,385 3,654 20,230 31,383 4 
Juniata 4,720 91.3 4,310 819 1,933 727 7,742 6,524 F. 
Lackawanna 79,950 94.6 75,640 26,247 61,005 29,119 132,903 187,819 k 
Lancaster 66,390 93.5 62,090 29,921 51,061 22,358 131,042 178,429 % 
Lawrence 28,720 95.1 27,310 15,935 22,519 11,209 43,030 72,516 i 
Lebanon 21,660 95.4 20,670 7,593 18,886 ; 7,773 40,076 54,689 3 
Lehigh 52,310 96.5 50,490 21,090 51,609 23,672 90,992 164,341 * 
Luzerne 116,750 95.5 111,540 36,381 101,814 30,238 193,726 269,927 ‘ 
Lycoming 29,730 94.1 27,980 14,547 24,693 11,039 45,020 71,482 2 
McKean 17,780 95.7 17,010 9,730 14,836 7,324 43,848 45,535 4 
Mercer 30,070 95.3 28,660 14,073 26,602 9,950 59,384 77,311 e 
Mifflin 13,150 93.1 12,240 4,374 8,754 4,463 15,053 29,015 e 
Monroe 9,180 94.9 8,710 4,088 6,755 2,730 16,389 26,981 os 
Montgomery 82.300 97.3 80,110 54,809 75,394 38,589 154,107 266,860 
Montour 4,080 91.9 3,750 1,144 1,950 884 6,480 6,771 
Northampton 48,700 96.3 46,890 27,361 59,427 28,384 109,310 136,576 
Northumberland 37,500 94.7 35,560 10,104 26,842 12,236 47,290 73,518 
Perry 7,430 93.9 6,980 2,033 1,696 583 8,181 9,531 
Philadelphia 553,810 96.1 532,330 251,052 672,099 380,349 2,710,817 1,962,712 
Pike 2,780 94.6 2,630 740 565 200 3,050 3,938 
Potter 5,790 91.9 5,320 1,955 1,587 585 5,966 11,754 
Schuykill 63,020 94.8 59,740 14,943 38,164 18,491 89,751 127,560 
Snyder 6,200 92.3 5,720 1,148 1,982 684 8,107 6,771 
Somerset 24,770 92.6 22,940 3,982 10,426 5,471 27,656 45,942 
Sullivan 2,280 91.7 2,090 683 826 340 2,376 2,383 
Susquehanna 10,180 £3.3 9,500 3,215 1,949 731 9,728 15,895 
Tioga 11,450 93.5 10,710 4,746 5,083 2,168 12,754 29,036 
Union 6,000 94.3 5,660 2,206 2,175 931 10,325 9,895 
Venango 18,170 $4.2 17,120 8,409 14,229 6,859 47,156 42,339 
Warren 12,900 94.2 12,150 6,089 9,154 4,430 29,015 41,554 
Washington 64,260 94.8 60,920 21,854 47,379 25,361 81,593 136,852 
Wayne 8,720 93.7 8,170 3,194 5,492 2,493 16,729 17,856 
Westmoreland 89,390 95.3 85,170 32,090 76,825 32,805 123,162 186,254 
Wyoming 5,270 93.7 4,940 1,894 1,260 552 7,444 10,882 
York 56,380 95.3 53,730 14,993 57,438 26,612 137,784 133,805 
Sources: Families—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
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RHODE ISLAND RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 
County Families Radio 
Bristol 7,170 99.2 
Kent 2 17,420 98.7 
Newport jotta 14,150 98.7 
Providence 160,970 98.9 
10,890 97.1 


Washington ‘ ‘nities 


1948 Radio 
Families 
7,110 
17,190 
13,960 
159,270 
10,570 





Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 


Further reproduction unlicensed. 





RHODE ISLAND 





AM STATIONS 


FM STATIONS 


Fre- Net- Fre- 
City quency Power work quen- Chan- Pow- 
IFC : Call cy nel er 
Pawtucket WFCI 1420 5,000 ABC - . 
Providence WEAN 790 5,000 MBS City Letters (Mc) (No.) (Kw) 
WHIM 1110 1,000- Pawtiucke ‘T. 5 68 0 
WJAR 920 51000 NBC Pawtucket WFCI-FM 101.5 26 2 
WNAF 1290 500-D WDOM 89.9 210 «3.1 
WPRO630 5,000 CBS 
WRIB 1220 250-D WPTL 91.5 218 2.5 
Woon- 
socket WWON 1240 250 WPRO-FM 92.3 222 20 
,kTeUy omar —_ WEAN-FM 94.1 231 + =16.5 
rV STATIONS . ' 
WJAR-FM 95.5 238 «#414 
City and Call Channel >, 105.1 286 20 
Status Applicant Letters No. WPJB * ‘ 
Providence WLIV 107.7 299 20 
A-H Cherry & Webb Bestg. Co 13 Woon- 
CP Outlet Co (WJAR-TV) 11 socket WWON-FM 105.5 288 


RHODE ISLAN 


D RADIO MARKETS BY CITIES 


Central Falls - Providence 7 170 98.6 7 070 

Cranston - Providence 12 470 99.4 12 400 

East Providence Providence 9 350 99.3 9 280 

Newport _. Newport 8 480 99.1 8 400 

Pawtucket Providence 23 070 99.0 22 840 

Providence Providence 74 680 99.1 74 010 Con - Hooper 
Warwick Kent 9 370 99.3 9 300 

Westerly Washington 3 250 98.5 3 200 

Woonsocket Providence 14 500 98.5 14 280 Con 








FACTS FOR 
TIME BUYERS 


To help you buy to best 
WWON 
offers advertisers and 
“Study of 
Woonsocket Listening 
Habits” by Robert S. 


Conlan and Associates, 


advantage 


agencies 


Inc. Write for your copy 
today! 


ASSOCIATED ELECTRONIC 
ENTERPRISES, INC. 
WOONSOCKET, R. |. 


tHe SOCK ww 
WOONSOCKET! 


Represented nationally by 
McGeehan & O'Mara, Inc. 
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Employment Taxable pay- 
Tel. Homes Mid-March rolls—Jan. to Bank Deposit Retail Sales 
Jan. 1, 1945 1946 Mar. ’46, in 1,000’s_ 1944, 1,000’s_ 1947, 1,000" 
3,567 7,201 3,717 11,718 14,507 
6,523 9,965 4,576 23,363 44,36] 
9,174 5,332 2,319 44,335 43,099 
71,125 201,603 103,374 633,784 561,412 
6,450 7,767 3,818 32,883 37,423 





Woonsocket 
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| See page 3 for key to map. 


cludes all wage and salaried workers in 


nonagricultural establishments. 


Does 


| not include proprietors of unincorpo- 
| rated businesses, 


self-employed per- 


| 


1941. 
business, 
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MARKET INDICATORS FOR RHODE ISLAND 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
| Population (1947 Estimates) __ 745,000 47 713,346 °40 
a eee 210,600 ’48 205,100 46 
Rh aa 98.8 48 97.7 46 
Pee 208,100 °48 200,300 46 
Number of Business Concerns (1) 13,633 °46 12,509 739 
Domestic Urban Electric 
aE ee eae 203,000 °46 187,000 39 
Private & Commercial Passenger 
Auto Registrations _________ 167,431 "46 154,916 °39 
| Business Telephones __________ 61,000 °46 43,700 ’39 
Residential Telephones _______ 130,500 °46 78,200 °39 
Nonagricultural Employment (2) 261,000 °46 244,000 ’39 
Total Income Payments to 
| EE ane ea $1,133,000,000 47 480,000,000 39 
Per Capita Income Payments__ $ 1,521 "47 678 °39 
Sales of U. S. Savings Bonds 
(fesmes-E) () ...._...._.... $ 22,863,000 46 7,704,000 °41 
eet ES og $1,011,000,000 °46 501,000,000 ’39 
Drug Store Sales _________-__ $ 27,318,000 46 10,911,000 39 
Gross Postal Receipts (4) _____ $ 5,508,000 °46 3,471,000 39 
Total Private Construction ____ $ 31,700,000 746 18,200,000 °39 
| Private Residential Building __ $ 15,000,000 46 10,300,000 ’39 
Private Nonresidential Building $ 12,500,000 "46 5,000,000 39 
| Farm Construction ___________ $ 300,000 46 300,000 ’39 
(1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and public 
| companies, railroads, amusements and emergency employes. (3) Sales of this 
many small one-man services. (2) In- series of bonds commenced in May 


(4) Revenues from money-order 
postal savings and certain 
miscellaneous items not included. 
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SOUTH CAROLINA Pr, / 9° oom ap Say %> anew. | Figures From Sales Man- 
{~¢ ” agement 1948 Survey of 
| Buying Power. 
AM STATIONS 
Fre- Net- | 
City quency Power work | 
Anderson «WAM 1230 250 m CBS SOUTH CAROLINA RADIO MARKETS BY CITIES 
ewelt *WVSC 1240 250 Anderson ________-- Anderson —-.--- 6 230 85.1 5 300 Con WFEB( ; 
— - Bennettsville ~___-- Marlboro --_----- 1 560 80.1 1 250 
wie oWhek tee tuoe-p P| Charleston - - “Charleston —__-- 24 230 80.6 19 520 Con 
Chesies- | Colunihia _.........Rimiland ....... 18 230 86.0 15 680 Con COVERS 
ton(H) WCSC 1390 5,000 CBS | Conway -----------Horry ---------- 1 430 79.0 1 130 
WFAK 730, 1,000-D MBS | Dillon ---.--..-.--Dillon -_------.- 1 160 81.0 940 THIS TOP 
I 1s b) Florence ___-_- --Florence ........ 5 120 82.0 4200 Con 
WTMA 1250 5 .eeet -LS NBC | Greenville _- Greenville __-__- 11 520 83.8 9 650 Con SOUTH 
wusN 10 380° mms | Gremnmcod -—------Greemwood ——- 4m A #348 Con | 
Chester *WGCD 1490 250 Lancaster __--___-Lancaster __-__ 1 360 86.8 1 180 CAROLINA 
Columbia WCOS 1400 250 ABC | Newberry ___._._..Newberr 2 470 84.2 2080 C 
wit tae tees cas | Orangeburg ~~ “Orangeburg -... 3 500 78.0 273 MARKET 
| eee ee ee a 
WNOK 1230 250 MBS partanburg —_ ) am anburg ---- . 0 Con 
conway WERT 140 250, MBS | SUMED -5-—————-Bummter im Sta Pe 
Dillon WDSC 800 1,000-D MBS | soeennneaaneeenediammmanes ;, oe 
Florence Waaee 970 5,000-D me a ens es oy Greenville County, first in Sales 
| 
Gaffney WFGN 1570 250-D | and I i th 
Grecavine WESC 690) 5.000°D MRS MARKET INDICATORS FOR SOUTH CAROLINA ee eee 
1 5 : 
. ee ae ois ; ; ;, of 13 rich counties in which WFBC 
ae wees = = ae CLASSIFICATIONS FIGURES YR. FIGURES YR. 
YR. Hartsville WHSC 1450 250 am MBS Population (1947 Estimates) __ 1,951,000 7°47 1,899,804  ’40 has primary coverage ... an area 
urens 860 - ak 
40 Perce pa Sor ae ae --------------- = in 455,000 °46 | in which radio ownership closely 
46 c | Per Cen eee er . 71.2 °46 
Newberry WKDK 1240 250 MBS-KBS | 7 at 
"46 ones” ‘ | Radia Families .............- 379,000 48 324,000 °46 approaches the national average 
46 burg, WRNO 1450 250 .9-p MBS | Number of Business Concerns (1) 18,449 "46 15,448 39 reported by BMB of 94.2%. 
"39 Rock Hill WRHI 1340 250 MBS-KBS i y H 
wire ts tab | oameate Urban Electric . 
to Seneca *WSNW 1150 1,000-D ia my 6 ~----- aceceens t 
Q partan- | Private Sommercial Passenger 
b WORD 1400 250 ABC . . - ’ ‘ ’ 
m urg WSPA sen 5.000 CBS | Auto Registrations —._.___- 315,795 46 268,633 39 
- Sumter WFIG 1340 250 MBS | Business Telephones ____---_-_ 54,300 46 25,200 ’39 
eT- . . r 
39 boro WALD 1490 250 MBS | Residential Telephones __-_____ 94,900 46 36,300 39 BC FOR ALL 
"39 * Construction Permit. Nonagricultural Employment (2) 359,000 46 292,000 ’39 a THREE 
. Total Income Payments to 
"39 ha os AES $1,517,000,000 °47 493,000,000 39 GREENVILLE-SPARTANBURG- 
"39 _ = Chan- Pow- | Per Capita Income Payments__ $ 7178 °47 261 39 ANDERSON MARKETS 
Cal cy ne er | IT @ = : 
Citv Letters (Mc) (No.) (Kw) | Sales of U. S. Savings Bonds 
"41 Anderson WCAC 101.1 266 33.2 | (pene E>) (3) ....--....... $ 30,740,000 46 5,857,000 41 
= ton””6=6s WTMA-FM 95.1 236 49 — NE oo eee $ 676,000,000 °46 164,000,000 39 ; 
. WCSC-FM 96.9 245 36 ’ ’ 
a Shebia “Teun a wm rug Store Sales ---------___- $ 31,134,000 746 12,816,000 39 
= Florence WBFK ni 94.1 231 14 Gross Postal Receipts (4) _____ $ 4,619,000 "46 2,687,000 39 
- 06. : . 2 ’ € , 
- Greenville WESC.FM 925 293 12 Tete Private Construction __.. $ 58,100,000 46 28,800,000 39 
39 Ratt oy t oo 4 = Private Residential Building __ $ 14,400,000 °46 16,500,000 39 , 
ha Green- Private Nonresidential Building $ 34,100,000 46 6,900,000 _°39 9000 Watts 19 Hours Daily 
Muti WCRS-T ese Geen | Farm Construction ..........- $ 3,900,000 *46 2,500,000 °39 and WFBC-FM 
ie | SRR ey anos en 1a | endermegbancluded are banks. financial | homes. vessel employes and public | [aaa 
urg DX 100.5 263 14 ~ategg he esta | emergency employes. (3) Sales of this 
this WSPA 98.9 255 262 ae aie ae ee a = series of bonds commenced in May GREENVILLE, S.C 
lay TV STATIONS | cludes all wage and salaried workers in | 1%1. (4) Revenues from money-order 
der tae Siz I ——a ee. Does a postal — and certain THE NEWS-PIEDMONT STATION 
) : | ot include proprietors of unincorpo- | Miscellaneous items not included. 
—_ Greenville News-Piedmont 10 | rated businesses, self- -employed ~ + South Carolina figures included in 
Co. sons, domestics employed in private | North Carolina. REPRESENTED BY AVERY-KNODEL, INC. 
ng BROADCASTING ©® Telecasting October 11, 1948 ° Page 207 











County 
Abbeville 
Aiken 
Allendale 
Anderson 
Bamberg 
Barnwell 
Beaufort 
Berkeley 
Calhoun 
Charleston 
Cherokee 
Chester 
Chesterfield 
Clarendon 
Colleton 
Darlington 
Dillon 
Dorchester 
Edgefield 
Fairfield 
Florence 
Georgetown 
Greenville 
Greenwood 
Hampton 
Horry 
Jasper 
Kershaw 
Lancaster 
Laurens 
Lee 
Lexington 
McCormick 
Marion 
Marlboro 
Newberry 
Oconee 
Orangeburg 
Pickens 
Richland 
Saluda 
Spartanburg 
Sumter 
Union 
Williamsburg 
York 


Sources: Families—BMB; Telephone 
Further reproduction unlicensed. 
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SOUTH CAROLINA RADIO MARKET DATA BY COUNTIES 


1948 Total 
Families 


5,060 


2,350 


2,740 


21,790 


4,090 


4,750 


4,020 


4,730 


3,130 


7,400 


6,860 


5,870 


6,210 


10,680 


5,950 


5,260 


4,000 


5,580 


15.130 


6,700 


41,320 


10,250 


4,230 


11,080 


2,920 


6,900 


7,650 


11,600 


4,010 


9,620 


2,120 


6,950 


6,400 


7,720 


7,920 


14,640 


8,680 


27,250 


3,140 


34,080 


11,650 


7,910 


7,700 


13,710 


Per Cent 
Radio 


80.2 


84.0 


78.1 


4 
| 
to 


80. 


80. 


| 


80.0 


80.0 


88.5 


86.4 


80.6 


88.5 


78.6 


84.4 


1948 Radio 
Families 


4,060 


10,380 


2,140 


18,810 


3,180 


3,690 


3,080 


3,730 


2,430 


29,610 


6,500 


6,230 


590 


ur 


4,800 


8,620 


4,800 


4,210 


3,200 


4,450 


12,330 


5,300 


36,850 


8,750 


3,300 


8,820 


2,290 


5,450 


6,640 


30,170 
9,160 
6,630 
5,870 


11,780 


Jan. 


. Homes 
1, 1945 


565 


217 


10,225 


1,079 


1,371 


535 


325 


476 


1,218 


608 


568 


372 


302 


2,563 


534 


8,645 


1,688 


136 


694 


134 


884 


852 


838 


687 


w 
~] 
a) 
© 


2,348 


Employment 
Mid-March 


1946 


2,804 


6,530 


696 


17,526 


692 


4,432 


5,885 


1,890 


1,436 


6,416 


5,076 


39,746 


12,697 


1,803 


3,242 


3,444 


5,901 


7,405 


628 


2,676 


2,266 


5,534 
4,393 
4,896 
6,161 
24,707 
692 
31,112 
6,084 
6,346 
1,468 


11,697 


Taxable pay- 
rolls—Jan. to 
Mar. 46, in 1,000’s 


1,017 
2,814 

180 
6,252 


421 


~ 
loz) 
a 


382 


2,416 


560 


1,072 


2,214 


2,927 


169 


930 
2,026 
1,449 
1,626 
2,050 
9,612 
162 
11,958 


2,105 


405 


4,484 


Bank Deposits Retail Sales 
1944, 1,000’s 


1947, 1,000’s 


2,831 8.142 
4,890 20,373 
1,144 4,088 
16,861 48,293 
2,046 8.343 
1,950 6.785 
3,497 8,192 
185 6.299 
1,948 5.813 
57,559 112,464 
6,336 14.307 
5,480 16,431 
3,712 13,720 
1.538 9,566 
4,961 10,772 
8,201 23,339 
4,330 12.450 
2,323 7,873 
3,142 6,333 
2.911 8,577 
15,422 47.523 
3,233 12,765 
49,675 126,152 
8,474 29,132 
1,124 4,674 
9,117 26,553 
850 2,077 
6,638 12,447 
4,421 15,898 
6,848 21,312 
1,781 9,348 
2,497 13,069 
484 2,831 
9,541 16,734 
4,875 14,021 
4,904 17,942 
4,315 13,888 
13,403 31,319 
5,125 15,848 
41,052 117,173 
1,647 3,736 
27,288 89,905 
12,446 33,400 
3,489 17.339 
3,509 12,431 
13,538 35,371 


Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” 
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1 Sales 
1,000’s 
8,142 
20,373 
>. 
4,088 
8,343 oF 
6,785 
8,192 
6,299 ai ‘ . ; . ‘ ——— : , a 
@ WIS serves more counties in the State than any combination of 2 South Carolina stations. 
5,813 
112,464 @ Inaddition toa daytime State-wide coverage, WIS serves 15 North Carolina and Georgia Counties. 
14,307 
@ 89.22% of Columbia’s shoppers reside in the 20-county (BBD&O) Columbia Trading Area. 
16,451 - 
13,720 @ Only WIS provides substantial saturation in all counties in the Columbia Trading Area. 
9.566 
mill @ WIS is the only NBC affiliate within an cighty-mile radius of Columbia, the Capital City. 
23,33! a be . . ° . ° . ° ° . . ° 
= @ There is no station with more than one kilowatt power within eighty miles of Columbia. 
12,450 
= ® The State of South HOURLY HOOPER STATION LISTENING INDEX @ A single broadeast 
sal Share of Audience 
Carolina’s effective BARA SS ae pulled’ 11,421 pieces 
8,577 Sets-in- WIS Station Station Station 
ee ’ Time Use bee mo a. : ‘ a 
47,525 buying income was set of mail for the “WIS 
- = 8- 9 16.1 44.6 27.3 18.6 9.5 
12.765 ; 9-10 15.5 36.3 41.0 14.7 8.0 
aa at $1.575.252,.000(7). aaa 16.9 47.9 31.2 7.3 kee Hillbillies’ program. 
a 11-12 16.0 42.5 22.8 11.0 yD i: ) 
29 138 . 020.104 12- 1 19.4 42.7 26.2 21.0 10.1 - ; ™ 
@ From 1939-1945, BAM er ewes ae aig mae © 5,000 watts on 560 
4,674 pa | 18.3 52.2 20.2 16.0 11.6 
926.553 South Carolina led the KE 18.5 56.8 22.7 10.8 [wae kilocycles makes WIS 
5 19.6 59.9 15.5 13.0 11.2 J 
2,077 en . hl 6 18.3 58.3 20.3 12.0 a... ; es 
; United States in indus- 7 168 ans “14 ee 9.0 South Carolina’s Most 
12.447 + 19.2 54.9 25.3 7.2 
15,898 trial growth with 19%, 9 28.3 55.3 22.1 7.1 Powerful Voice”. 
0 34.9 55.6 22.0 7.1 
21.312 
aii @ 8 hours daily, WIS had more listeners in Columbia than the other 3 stations combined (*). 
13,069 : . : j : ' : , 
aes @ 84% of the measured time, WIS has more listeners than the combination of any 2 stations (*). 
' @ WIS had a rated daytime audience in 43 of the State’s 46 counties (BMB-WIS March, 1946). 
14,021 
17,942 @ South Carolina’s increase in Cash Income from Farm Market, 1940-46, was a total of 219.2%, 
13,888 
31,319 @ Retail Sales figures for last year in South Carolina were a healthy $1,095,071,000 (7). 
15,848 
1.173 @ WIS-fm is offered to all advertisers as a bonus, with no additional charge for the service. 
3,736 
aia @ For more conclusive proof of all these statements, see us, or ask Free & Peters, Inc. 
33,400 
17.339 : 


J. DUDLEY SAUMENIG 


5000watts—- NBC affiliate G. RICHARD SHAFTO 
COLUMBIA, S. C. tien 
FREE & PETERS, INC. 


560 k.c. plus fim NATIONAL REPRESENTATIVES 





12,431 

ag (*) C. E. Hooper, Inc., 

35,371 Spring, 1948 — Columbia 
City Zone 

ent.” (1) Sales Management 


(Estimates) January 1,1948 
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SOUTH DAKOTA MARKET INDICATORS FOR SOUTH DAKOTA 
AM STATIONS res Net- CLASSIFICATIONS FIGURES YR. FIGURES Yr. 
— es City quency Power work | Population (1947 Estimates) __ 578,000 °47 642,961 40 
- ss aiaiaaes Vermil- 
City npn eee a | BMB Families ___-_-_-_-_--_- 150,900 °48 150,600  °46 
Aberdeen KABR 1420 5,000 MBS ; onarrur Per Cent Radi 95.8 48 91.4 "46 
KSDN 930 1,000 ‘ rail in ~~ oe speminmremeeten , ; 
Deadwood KDSJ 1450 250 KBS panes iin eto 9 it Radio Families __..._______-- 144,600 48 137,700 46 
P P ankton 5 5, 
Huron KISV 1300 250 MES ABc-MBs | Number of Business Concerns (1) 10,874 46 12,057 39 
Mitchell KMHK 1490 250 MBS =. z , 
Pierre KGFX 630 200-D KBS | construction Permit. Domestic Urban Electric 
Rapid City KOTA 1380 5,000 CBS | +* Non-Commercial Station ; Consumers ---------------- 86,000 °46 74,000 = °39 
WCAT 1230 100-D Private & Commercial Passenger 
SH : fi eae Auto Registrations ______-_- 150,549 °46 158,998 °39 
Sioux Falls KELO 1230 250 FM STATIONS " 
cm.190 Sie Business Telephones _________- 29,800 °46 18,500 39 —_— 
CP-5,000 quen- Chan- Pow- | Residential Telephones ______- 102,700 °46 38,100 39 
— | |=— | Calley neler _—_| Nonagricultural Employment (2) 88,000 *46 80,000  °39 
KSOO 1140 5,000 City Letters (Mc) (No.) (Kw) 
L-WRVA ieee Total Income Payments to 
KISD 1230 250 Falls KEFM 102.9 275 52 EY i Se $779,000,000 47 227,000,000 39 
Per Capita Income Payments __ $ 1,348 °47 351 °39 
. : Sales of U. S. Savings Bonds 
SOUTH DAKOT. ADIO MARKETS BY C is . ‘ 
TA RADIO MARKETS BY CITIES (Series E) (3) _----_--___-- $ 29,251,000 "46 3,402,000 “41 
1948 Total Per Cent 1948 Radio Surveys ° 9 ’ 
City County Families Radio 1948 Families Available Bank Deposits os ae $455,000,000 46 99,000,000 39 
Aberdeen Brown 3 290 98.5 3 240 Con Drug BRIDR TID wncinccecncnn $ 14,464,000 "46 6,026,000 39 
Deadwood Lawrence 890 94.4 840 Con Gross Postal Receipts (4) ----- $ 3,671,000 "46 2,592,000 39 
ie, — 2 200 97.3 2140 Con Total Private Construction ____ $ 23,300,000 46 9,000,000 39 
Mitchell Davison 2 180 96.8 2110 Con Private Residential Building -_ $ 7,100,000 46 2,500,000  °39 
Pierre Hughes 900 96.7 870 Private Nonresidential Building $ 4,600,000 46 1,300,000 39 
Rapid City Pennington 2 870 95.8 2750 Con Farm Construction Suwreeseecosce $ 7,000,000 "46 2,600,000 39 
Sioux Falls Minnehaha 8 160 97.5 7960 Con (1) Not included are banks, financial sons, domestics employed in private 
enterprises, insurance and real estate homes, vessel employes and public 


Vermillion Clay 710 97.2 690 a ae ee Se a emergency employes. (3) Sales of this 


| cludes all wage and salaried workers in ‘S€TieS of bonds commenced in May 


Watertown Codington 2 020 97.0 1 960 Con nonagricultural establishments. Does 1941. (4) Revenues from money-order 
; not include proprietors of unincorpo- business, postal savings and certain 
Yankton -Yankton 1 310 96.9 1 270 ‘ rated businesses, self-employed per- miscellaneous items not included. 
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| “MARKET 
___ dominated by Bighqqye 


Big Aggie’s influence extends over 308 counties (BMB station audience sur- 
vey)--The richest agricultural area in the world. Farm folks in these counties 
within lowa, Minnesota, Nebraska, North and South Dakota accounted for 
$2,680,220 000 in net farm income for 1947.* This bulging bundle of cash 
does not include the farm income of Big Aggie’s BMB counties in Kansas, Mon- 
tana, Wyoming and Canada. 


eS ee eee | en Let Big Aggie sow your advertising dollars in this rich major market. 
Buying Power: further reproduction not You'll reap a harvest of profitable sales and lasting goodwill. Any Katz 
: man can show you that Big Aggie gets results. 


x4 Cowles Statiou 


Affiliated with ABC 
570 KC — 5,000 WATTS 


SIOUX CITY — YANKTON 
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SOUTH DAKOTA RADIO MARKET DATA BY COUNTIES 








Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Armstrong 10 10 (A-1) 17 5 ie 
Aurora 1,350 94.1 1,270 846 145 36 1,182 2,647 
Beadle 4,610 96.3 4,440 2,940 3,177 1,325 7,323 22,462 
Bennett 850 89.4 760 4 91 26 469 1,555 
Bon Homme 2,660 95.1 2,530 1,619 540 133 2,329 5,887 
Brookings 4,110 97.1 3,990 2,589 1,146 403 6,666 17,026 
Brown 6,620 97.9 6,480 4,481 4,402 1,832 14,963 37,323 $0l 
Brule 1,620 95.1 1,540 652 329 103 1,924 5,480 
Buffalo 360 91.7 330 90 10 2 333 
Butte 1,770 96.0 1,700 645 790 286 4,990 10,794 
Campbell 1,130 94.7 1,070 130 62 16 599 1,555 
Charles Mix 2,850 93.3 2,660 1,076 401 118 2,387 5,591 
Clark 2,260 96.5 2,180 854 344 112 1,590 4,887 
Clay 2,480 96.8 2,400 1,257 571 175 4,489 7,295 
Codington 3,740 96.8 3,620 2,338 2,682 1,083 8,377 25,954 
Corson 1,500 96.0 1,440 77 118 32 1,868 2,647 
Custer 1,220 93.2 1,230 471 530 194 1,058 5,055 
Davison 3,360 96.4 3,240 2,307 2,784 1,026 6,747 23,736 
Day 3,470 96.3 3,340 1,282 715 204 3,612 9,923 
Deuel 2,120 96.7 2,050 497 192 53 2,463 3,888 
Dewey 1,190 93.3 1,110 176 128 ; 32 518 2,628 
Douglas 1,500 94.7 1,420 1,101 186 48 1,432 3,111 
Edmunds 1,800 95.6 1,720 503 239 72 2,832 3,647 
Fall River m 1,630 94.5 1,540 872 652 183 2,000 6,591 
Faulk 1,510 96.7 1,460 720 188 51 1,536 3,036 
Grant 2,640 97.7 2,580 893 618 216 2,992 6,887 
Gregory 2,290 93.9 2,150 1,000 289 76 2,502 5,203 
Haakon 960 95.8 920 278 192 60 1,339 2,999 
Hamlin 1,890 96.3 1,820 727 287 81 2,465 4,166 
Hand 1,900 96.8 1,840 589 303 96 2,901 4,480 
Hanson 1,370 95.6 1,310 613 83 23 1,616 1,907 
Harding 770 93.5 720 102 62 17 913 1,204 
Hughes 1,510 96.0 1,450 957 683 227 3,114 9,035 
Hutchinson 3,230 95.0 3,070 1,583 528 157 3,934 6,962 
Hyde 810 96.3 780 293 108 33 1,083 2,555 
Jackson 510 94.1 480 132 137 37 618 1,648 
Jerauld 1,300 96.2 1,250 630 196 57 1,092 3,332 
Jones 630 95.2 600 120 87 26 1,020 1,815 
Kingsbury 2,740 96.0 2,630 1,329 501 146 3,603 7,517 
Lake 2,860 96.9 2,770 1,776 809 264 3,649 11,053 
Lawrence 4,140 96.4 3,990 2,022 3,173 1,432 6,753 18,761 
Lincoln - 3,420 97.1 3,320 1,564 560 171 4,239 7,591 
Lyman 1,150 94.9 1,090 381 99 28 1,268 2,759 
McCook 2,410 95.8 2,310 1,289 432 130 1,690 5,055 
McPherson 1,970 93.4 1,840 671 261 75 1,879 3,276 
Marshall 2,040 96.1 1,960 536 322 94 2,393 6,683 
Meade 2,410 93.8 2,260 551 395 109 3,298 6,683 
Mellette 720 90.3 650 22 42 9 1,129 
Miner 1,710 95.9 1,640 664 230 70 1,600 3,426 
Minnehaha 12,410 97.5 12,100 11,808 15,464 7,264 34,092 92,321 
Moody 2,490 97.2 2,420 1,081 351 105 2,884 6,166 
Pennington 5,330 95.5 5,090 3,313 4,465 1,794 12,257 39,430 
Perkins P 562 359 120 3,796 4.555 
Poiter 1,110 96.4 1,070 482 203 63 1,963 3,759 
Roberts 3,540 95.8 3,390 1,252 597 175 3,101 9.627 
Sanborn 1,520 94.7 1,440 856 219 64 1,330 2,999 
Shannon 1,230 87.0 1,070 1 26 5 981 
Spink 3,170 97.5 3,090 1,442 646 200 4,386 8,738 
Stanley 520 96.2 500 105 64 19 479 1,036 
Sully 680 95.6 650 176 76 20 676 1,223 
Todd 1,150 88.7 1,020 3 13 2 1,333 
Tripp 2,300 94.8 2,180 856 731 227 3,359 8,461 
Turner 3,630 96.4 3,500 1,680 487 145 4,487 7,258 
Union 2,880 96.5 2,780 2,276 451 147 4,076 7,221 
Walworth 1,630 96.9 1,580 664 481 151 3.358 6,258 
Washabaugh 380 26.8 330 (A-1) (Not listed) 259 
Washington 26 6 223 
Yankton 3,410 95.3 3,250 1,467 1,669 617 7,626 12,849 
Ziebach  - 780 92.3 720 39 39 6 435 703 





(1) Armstrong & Stanley Counties combined. (A-1) Served from adjoining counties. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
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Tor — 
ane TENNESSEE 
* mahi | we, -~ marae | — ene -_ on Polashy ee i] —« 
pnis | etteville &. Chattanooga@y . 
; re- 
_ quen- Chan- Pow. 
| a cy ne er 
City Letters (Mc) (No.) (Kw) 
AM STATIONS tien Fre- Net- | wre- | Memphis WHBQ-FM 95.5 238 
i aoe cm fe) xR d WATO 1490 py ” Es | Call wey on “nel rer | WPLO 97.9 350 i 
City uency Powe a idge W 5 7 250 
pehens WLAb 1490 250. Tee Paris wo sie 1e-D one | City Letters (Mc) (No. ) (Kw) | WREC- _ 99.7, 259 is 
risto 1 250 .- r c bh 
Chette- NBC-KBS Pulaski i WKSR 730, 250-D MBS Knoxville WKPB 93.3 227 20 a FI . 104.3 282 ies 
nooga WAGC 1450 250 MBS elbyville , : WROL-FM 97.3 247 76 WHE M-FM 106.9 295 49 
WAPO 1150 5,000-LS NBC Tullahoma *WJIG 740 250-D WBIR-FM 100.3 262 3.6 Nashville WSIX-FM 97.5 248 «(71 
1,000-N Union City WENK 1240 250 MBS , . WSM-FM 103.3 277 66 
WDEF 1370 5,000-LS ABC Winchester WCDT 1340 250 MBS WNOX-FM 103.7 279 280 WNYS 107.5 298 250 
1,000-N 9 ee — avinnitenidutittieeioamnsiie 
WDOD 1310 5,000 CBS * Construction Permit. —_ 
Clarksville *WCLE 990. 1000-D TV STATIONS MARKET INDICATORS FOR TENNESSEE 
Cleveland WBAC 1340 = eS IBS City and call Channel CLASSIFICATIONS FIGURES YR. FIGURES YR 
evelan 0 S : i i . 
Columbia WKRM 1340 250 eR Status Applicant apo No. Se See Estimates) 3,091,000 "47 2,915,841 "40 
Cookeville WHUB 1400 250 CBS-KBS | Memphis 2, 4, 5, 7. 9 amilies --------------- 793,200 °48 770,000 = °46 
Dyersburg WDSG 1450 250 MBS-KBS | A Bluff City Bestg. Co. 5 ak ft ee 86.9 748 79.2 46 
Fence WEES 1240 250 MBS | CP Memphis Pub. (WMCT) 4 Radio Families 689,500 48 610,000 46 
Fe e- yeni Masi Re oo Gg eee ’ i ’ 
Ville *WEKR 1240 250 A Mid-South Tele. Bestg. 9 Number of Business Concerns (1) 34,771 46 30,090 "39 
Gallatin HIN 1010 1,000-D > ns Domestic Urban Electric 
reeneville 250 MB /MPS Inc. 9 ’ 
Harriman WHBT 1230 250 MBS-KBS | A | WREC Besig. Service 7 Pp Consumers ---------------- 479,000  °46 289,000  °39 
Humboldt JWIRJ 740 250-D Nashville 4, 5.7.9 — a Passenger aa 
ackson ,000- apitol Bestg. Co. 9 uto Registrations ________-_ d 513 °46 356,18: . 
— ae 4 4 Oe : Business Tcahenes 133,000  °46 79 500 39 
cstg. ation ‘ ° _—&&— ” y 
City WETB 790 1,000-D KBS | CP WSMInc. (WSM-TV) 4 Residential Telephones --_--_- 311,300 46 145,400 7°39 
WJHL 910 5,000-LS ABC — Nonagricultural Employment (2) 539,000 °46 447,000 39 
Kingsport WKPT 1400 a NBC | ee as oon My Total Income Payments to 
Sp city; indicates constru r es 6s ‘ 
Knoxville WBIR 1240 250 ABC | O special temporary authority; A | OS ee ee $2,830,000,000 "47 853,000,000 "39 
woo 800 1,000-D means applicant; H indicates hearing. Per Capita Income Payments __ $ 916 "47 295 39 
WNOX a te eee — FM STATIONS Sales of U. S. Savings Bonds 7 
a WROL 620, 5,000 NBC See 4, $ 53,483,000 746 11,655,000 41 
ewilsourg a Bank Deposits $1,884,000,000 7°46 578,000,000 39 
M ll quen- Chan- — ie aon enn cam aenenee a ’ ’ ’ ’ ’ 
aa WOAP eo MBS Cal cy_inel Drug Store Sales _.__________ $ 54,070,000 46 23,964,000 39 
ville WMMT 1230 250 MBS-KBS City Letters (Mc) (No.) (Kw) Gross Postal Receipts (4) ____ $ 16,226,000 °46 9,563,000 39 
Memphis WHBO 1+ =~ MBS cred WOPI-FM 96.9 245 10.4 Total Private Construction _~ $ 145,500,000 °46 38,700,000 39 
WHHM 1340 250 nooga WAPO-FM 94.7 234 36 Private Residential Building __ $ 36,400,000 "46 20,900,000 39 
WMC 790 5,000 NBC WDEF-FM 102.1 271 | Private Nonresidential Building $ 90,100,000 °46 9,300,000 39 
eo eee a wine tet eke «| Warm Construction -.........- $ 5,500,000 °46 3,800,000  °39 
WREC 600 5, CBS WAGC-FM 101.1 266 37 | 
Morristown WCRK 1450 250 MBS Clarks- (1) Not included are banks, financial sons, domestics employed in private 
Murfrees- ville WJZM-FM 101.9 270 15 | enterprises, insurance and real estate homes, vessel employes and _ public 
oro WGNS 1450 250 MBS WCLC 106.7 294 3.1 | companies, railroads, amusements and emergency employes. (3) Sales of this 
Nashville WKDA 1240 250 Jackson WTJS-FM 100.7 264 48 | many small one-man services. (2) In- : ; af tonite i 4 in @ 
WLAC 1510 50,000 CBS WJKX 104.7 284 12 | cludes all wage and salaried workers in ‘S€Tl€S Of Donds commenced in May 
WMAK 1300 5,000 MBS | Johnson nonagricultural establishments. Does 1941. (4) Revenues from money-order 
WSIX 980 5,000 ABC City WIJHL-FM 100.7 264 9.7 not include proprietors of unincorpo- business, postal savings and certain 
WSM 650 50.000 NBC Kingsport WKPT-FM 98.5 253 444 rated businesses, self-employed per- miscellaneous items not included. 
TENNESSEE RADIO MARKET DATA BY COUNTIES 
Employment Taxable pay- ’ 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Anderson 6,610 88.0 5,820 836 33,547 20,725 5,093 8,414 
Bedford 6,760 88.3 5,970 1,847 3,541 1,223 7,031 11,077 
Benton  .- 3,050 82.3 2.510 283 269 64 2,300 344 
Bledsoe -- 1,950 81.5 1,590 118 470 105 860 1,648 
Blount 11,510 90.7 10,440 2,751 12,381 4,791 10,777 20,303 
Bradley 7,430 88.7 6,590 1,895 5,603 2,028 9,724 13,326 
Campbell 8,230 86.1 7,090 743 3,358 1,478 6,742 11,741 
(Continued on page 218) 
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Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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MORE LISTENERS 
PER DOLLAR 


| IN 
MEMPHIS 


That's the buy-word of timebuyers 





who want results to pay off at 
that ever-loving cash register! 





————WHHMI 


Independent—But Not Aloof 
MEMPHIS, TENN. 





PATT McDONALD, FORJOE & CO., 


manager representatives 


Member of Association of Independent Metropolitan Stations 
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When a nickel rings on the counter, what 


beverage rings the bell with our listeners? 


The answer — a WSM drink — a beverage backed by 
nsistent, hard-hitting WSM advertising. 


Products advertised over this station bear a special 
seca of approval — an invisible label which says in effect 
— “You heard about this over WSM — therefore it merits 


your confidence.” 


The faith which listeners feel in WSM is rooted deep 
in this station’s 23 year record of community service. 
It is a faith that can move mountains of beverages and 


other products. 


HARRY STONE, Gen. Mgr., IRVING WAUGH, Commercial Mgr. © EDWARD PETRY & CO., Nat'l Representatives 
$0,000 WATTS e CLEAR CHANNEL © 650 KILOCYCLES © NBC AFFILIATE 
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(iver Taste a WSU Cada? 
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Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
1948 Total Per Cent 1948 Radio Surveys | Johnson City ------ Washington -__.. 6 900 89.6 6 180 C 
City County Families Radio 1948 Families Available ao ee —— ° oo ae Ft 
Athens .MeMinn 2 210 89.1 1 970 eye ewan 35 040 91.1 31 920 Con - Hooper 
Bristol -.-- .-Sullivan —. 7 210 91.8 6 620 Con | Lewisburg .. ..--.. Marshall _._--~-- 1 260 88.9 1 120 
Chattanooga .~Hamilton 41 000 89.7 36 780 Con - Hooper Maryville -~..--... TE 1 860 92.5 1 720 
Clarksville ..«Montgomery 4 050 85.4 3 460 Con | McMinnville ------ SE 1 590 87. 1 390 
Cleveland _. .~Bradley 3 670 91.0 3 340 Con Memphis -......... Sheiby - _--..-.. 99 330 86.9 86 330 Con - Hooper 
Columbia -. .-«Maury - 3 760 87.0 3 270 Con | Morristown ---.... Hamblen -...... 2 580 85.7 2 210 
Cookeville _..Putnam 1 370 92.0 1 260 | Murfreesboro ---... Rutherford _.... 3 360 86.0 2 890 
Dyersburg -Dyer -. 3 490 85.7 2990 Con DUE. cnunnsnumeds Davidson ___.... 56 120 90.0 50 510 Con - Hooper 
Elizabethton -......Carter - 2 470 91.9 2 270 Pars +... 1.2.6 SEE ticncmens ee 86.7 1 950 
Greenville _- Greene 1 940 87.1 1 690 Pulaski —........... Giles ... - 1 820 85.2 1 550 
Harriman - _-- ..~Roane 1 230 87.8 1 080 Shelbyville ~....... eases ........ 2 410 86.3 2 080 
IS inictnsteagepeibacii Madison 8 790 84.4 7 430 Con Union City ........ ers 2 560 86.3 2 210 
TENNESSEE RADIO MARKET DATA BY COUNTIES (Continued from page 214) 
Employment Taxable pay- 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Cannon 2,280 81.1 1,850 475 213 60 1,467 1,664 
Carroll --_--- 7,000 85.4 5,980 1,697 1,657 424 7,015 8,319 
Carter Sinaia 9,760 88.8 8,670 1,747 A 3,465 3,586 13,912 
Cheatham mas 2,430 85.6 2,080 179 207 40 1,217 2,503 
Chester .. i 3,000 84.0 2,520 515 760 206 2,911 2,788 
Claiborne —- 5,300 84.2 4,460 276 1,645 866 2,844 4,342 
a ena 1,650 81.2 1,340 75 132 23 754 1,331 
Cocke  .. 4,800 83.8 4,020 443 1,435 493 3,187 5,974 
Coffee .... 4,700 85.5 4,020 1,405 3,168 947 6,596 7,257 
Crockett - 4,320 85.0 3,670 824 368 85 4,696 4,643 
Cumberland 3,820 82.5 3,150 264 671 190 2,774 4,104 
Davidson  -- 81,300 91.8 74,660 38,134 78,718 33,976 158,788 285,530 
Decatur —- 3,030 85.5 2,590 376 736 190 1,524 2,266 
De Kalb 3,260 82.8 2,700 577 436 120 2,720 3,186 
Dickson -. 4,570 84.9 3,880 1,137 1,395 399 4,351 7,401 
Dyer nine 8,430 86.8 7,320 1,732 3,185 1,055 10,620 20,672 
_— ec ‘ 6,370 75.5 4,810 322 543 136 2,733 5,404 
Fentress IE 2,930 80.2 2,350 69 557 119 1,331 3,264 
Franklin —_-- res 5,500 87.1 4,790 1,388 2,458 813 ,549 8,129 
Gibson shi iii 11,730 84.3 9,890 3,980 4,139 1,252 16,921 17,903 
Giles i od " on 7,290 84.4 6,150 1,194 2,029 721 ,908 10,664 
Grainger eihenhinstementinin on 2,620 80.2 2,100 143 179 39 1,001 2,313 
Greene  - ae etsiainaan 9,530 85.8 8,180 1,160 3,221 1,090 11,178 14,357 
IRE ARE Ca ea RES 3,780 86.0 3,250 167 219 ,375 2,139 
ER RICE 5,420 84.9 4,600 1,111 4,336 1,752 6,563 10,632 
2S - 90.1 49,730 23,974 54,703 23,087 97,932 188,815 
(cs eee oes 1,910 79.1 1,510 (A-1) 15 478 1,140 
RE 5,240 81.5 4,270 527 681 124 5,151 6,021 
I aa ne aaah tsi 4,860 84.4 4,100 284 8 195 2,318 3,660 
SIT istic beaetitinindulmbiasindegthdnianinie 6,310 85.6 5,400 650 1,239 430 5,754 6,607 
ET panies 6,960 76.6 5,330 718 225 4,600 8,065 
Henderson ----------- 7 5,520 84.1 4,640 805 232 4,868 5,230 
TE 6,750 84.4 5,700 1,951 1,752 558 6,836 11,235 
Hickman .......- 3,060 85.0 2,600 340 1,235 406 ,627 2,805 
i “as TSS 1,150 86.1 990 94 237 60 691 1,331 
ree = " 2,610 84.3 2,200 390 1,100 252 2,037 3,423 
ES “ 2,770 81.6 2,260 331 352 152 2,233 2,694 
RD  asionicccoimienincatceinesiaee laid 3,650 88.8 3,240 689 1,065 378 3,485 4,611 
Johnson we * 3,820 82.2 3,140 4 98 1,297 1,917 
eT i 53,130 91.1 48,400 19,738 50,554 22,072 104,542 200,627 
aan a SPS 3,560 82.0 2,920 312 3,282 4,500 
seer = 5,890 82.0 4,830 790 1,183 311 417 10,031 
Lawrence ----- = ai 7,140 83.9 5,990 612 1,641 417 6,197 10,158 
Lewis =e 1,290 86.8 1,120 93 1,138 343 1,462 1,902 
Lincoln on 5 7,070 86.7 6,130 1,519 1,842 582 6,395 10,427 
2 sacausaece ‘ 5,210 87.9 4,580 2,533 734 5,343 7,733 
McMinn ou FETS 7,770 87.1 6,770 1,531 4,410 1,368 7,672 13,627 
McNairy 5,010 83.0 4,160 585 7 198 3,249 4,658 
Macon -----. ahiesinta 3,690 84.0 3,100 715 342 70 1,793 2,678 
nares -- 16,220 85.5 13,870 5,137 7,984 2,659 19,181 38,391 
I dcucsahcesipsencneelteniiiat ; 4,920 88.0 4,330 853 2,098 783 2,529 6,576 
Di! cancapaun~ees 4,540 88.1 4,000 1,250 2,471 920 5,787 8,225 
PEE 11,700 87.4 10,230 3,166 5,585 2,111 11,104 23,809 
ss RMI ERS 1,150 84.3 97 38 28 615 570 
ES i 4,780 83.9 4,010 610 1,505 479 2,777 5,847 
Montgomery ------- zs sina 7,940 85.1 6,760 1,850 5,013 1,816 10,964 15,989 
ie ean aE 1,040 85.6 890 142 123 35 1,192 492 
Morgan ------- . 3,600 85.3 3,070 201 163 ,217 2,614 
Obion --.---- — . 9,170 88.0 8,070 2,599 3,072 941 9,479 14,832 
Overton ekisisthenoneiaitanie it 4,050 78.5 3,180 81 195 1,792 3,186 
7 = 2 85.9 1,770 1 188 33 116 1,759 
Pickett —. “ ‘a 1,220 79.5 970 (A-1) 113 18 1,129 888 
a: eam ai 3,050 87.9 2,680 451 2,469 1,279 3,645 6,464 
Putnam ‘ = 6,510 83.6 5,440 1,013 2,585 737 5,933 8,621 
 _ =e 3,770 87.3 3,290 710 1,669 473 2,583 6,513 
Roane --.-..-. ‘ 85.9 5,920 1,584 3,863 1,253 7,123 9,682 
Robertson --- 7,560 84.3 6,370 506 674 6,731 10,220 
Rutherford -. 9,870 85.8 8,470 2,899 2,717 943 9,211 19,564 
eee : 4,700 82.8 3,890 192 1,623 753 2,488 4,120 
Sequatchee ' --- 1,200 84.2 1,010 148 285 65 597 919 


(Continued on page 220) 





Sources: Families—BMB; Telenhone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Further reproduction unlicensed. 





Knoxville, Tenn. Oct.-Feb., 1948 


YEAR AFTER YEAR HOOPERS ARE GOOD 












































and late afternoon slots. Listeners like the balanced 
WBIR schedule. That is why WBIR “Sells” the Cream ® 
of the Market. 

Knoxville, Tenn. 





NUNN STATION 





A B Cc D 
Mon. thru Fri. 20.0 30.1 8.1 7.3 37.3 17.1 
Knoxville’s ? | Atfterneons. 23.0 25.5 52 | 11.1 | 378 | 20.1 
Evenings 33.0 16.4 10.5 | 41.1 | 309 
e Sun. thru Sat. 
hour station Sunday aft. 22.6 24.2 119 | 103 | 281 | 24.9 
* At the hour of midnight “Sleepy Time Gal” takes 
over. * “A Date with Doc” begins at 5:00 a.m. * ABC ABC 7 24 
shows start at 9:00 a.m. * The “1240 Club” fills the noon NETWORK HOURS 


John P. Hart, Mgr. 
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TENNESSEE RADIO MARKET DATA BY COUNTIES (Continued from page 218) 


Employment Taxable pay- 

: 1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits en Sale 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1 00's 
Sevier 5,220 83.9 4,380 370 819 230 5,242 6,085 
Shelby 115,190 86.7 99,820 53,931 107,792 48,663 227,272 446.106 
Smith 3,220 86.6 3,220 1,157 644 157 4,185 4.849 
Stewart 1,860 86.6 1,610 237 162 ‘ane 1,932 2155 
Sullivan 19,160 91.2 17,470 9,697(1) 24,174 12,723 20,969 53.156 
Sumner 8,550 85.6 7,320 1,571 2,998 883 7,813 91619 
Tipton 7,050 62.0 5,780 674 1,386 449 6,989 9650 
Trousdale 1,660 87.3 1,450 395 239 54 2,491 1.759 
Unicoi 3,670 86.6 3,180 957 1,772 625 1,669 4.453 
Union 2,020 81.2 1,640 48 114 38 aoe 1,236 
Van Buren 1,120 83.0 930 (A-1) 42 8 234 "332 
Warren - 5,000 84.2 4,210 800 1,936 535 7,240 7,337 
Washington 15,090 88.7 13,380 3,924 8,376 3,229 16,991 40.975 
Wayne 2,860 82.2 2,350 172 475 108 1,754 2'488 
Weakley ; 8,210 85.4 7,010 3,029 1,561 435 7,538 10,537 
White 3,940 82.0 3,230 392 1,292 251 4,361 3/803 
Williamson 5,580 85.5 4,770 1,524 1,344 390 6,235 8.510 
Wilson 7,440 86.2 6,410 1,973 2,269 682 7,325 8,999 


() Includes Bristol City. (A-1) Served from adjoining county. 


Sources: Families—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” 
Further reproduction unlicensed. , 
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A Bay City 
AM STATIONS ae im - 
Fre- Net- — ——__,_ _____- 
City quency Power work f 
Abilene KRBC 1450 250 ABC - aah 
CP-1470 CP-5,000-D i hy / 
1.000-N \ pa 
% *KWKC 1340 250 | MBS met Th ce Pees nate 
—_ K 1070 1,000 % — City uency Power work 
Alpine KVLF 14 50 BS- KBS > | es a ; 
‘Acnariiie KAMQ bod yr 0 ME a laredo ¢ | sescee BW Corpus Christi Del Rio KDLK 1230, 250 MBS 
KFDA 1230 250 ABC ‘ > = x y Denison *KDSX 1220 1,000-D 
CP-1440 CP-5.000-D Fre- Net- Kingsville Dee Denton KDNT 1450 250 KBS 
1.000-N City quency Power work eens Dumas *KDDD 800 250-D 
KGNC 710 10,000 NBC | Branhara KHWI1 1280 1,000-D _ ee _ *KDAS 900 = 250-D 
KVAI 940 1,000 MBS | Brownsville KVAL 1490 250 ABC . Edinburg KURV 710 250-D 
Athens KBUD 1410 250-D Brownwood KBWD 1380 1,000-LS MBS- ety. ST ele El Campo KULP 1390 500-D 
Austin KNOW 1490 250 ABC 500-N KBS 7 El Paso KELP 920 = 1,000-D 
*KTXN 1370 1,000-D Bryan KORA 1240 250 MBS oa me KEPO 690 5,000 ro 
KTBC 590 5,000-LS CBS | Canyon ‘*KPAN 860 250-D woe Edinbyrgy KROD 600 5.000 a 
1,000-N Childress KCTX 1510 250-D MBS ty KSET 1340 250 pe 
KVET 1300 1,000 MBS Cleburne KCLE 1120 250-D : KTSM 1280 1.000-LS NB 
Ballinger KRUN 1400 250 KBS | Coleman KSTA 1000 250-D sacatten Ab @tedeen 3 -,  200-N 
Bay City KIOX 1270 1,000 MBS- | Gollege Weslaco “=”; Se Fort Worth KCNC 870 250-D 
KBS Station WTAW 1150 1,000-D ABC - Se *KCUL 1540 5,000-LS 
Baytown KREL 1360 1,000 Corpus " 07 1,000-N Ss 
Beaumont KFDM 560 1.000 ABC Christi KEYS 1440 1.000- -LS CBS KFJZ 1270 5,000 MB 
C-5.00 xa KWEE 210, 1: 000-D 
KPBX 1380 1,000- ner ; 1 
KRIC 1450 230 KRIS 1360 1,000 MBS oe — aes WBAP 820; 50,000 NBC 
KTRM 990 250-D KBS KSIX 1230 250 ABC City queney ewer §=werk 570 5.009 ABC 
Big Spring KBST 1490 250 ABC KWBU 1030 50.000-D Dallas KRLD 1080 50,000 CBS ae ST-WFAA 
Bonham *KFYN 1420 250 Corsicana KAND 1340 250 KBS KSKY 660 1,000-D Frodericks- . BS 
Borger KHUZ 1490 250 MBS | Crocket *KIVY 1570 250-D WFAA 820; 50,000 NBC burg KNAF 1340 250 M 
Brady KNEL 1490 250 MBS-KBS | Cuero *KCFH 1600 500-D 570 5.000 (Continued on page 222) 
Brecken- Dalhart KXIT 1410 500-D ST-WBAP _—- 
ridge KSTB 1430 500-D KBS Dallas KIXL 1040 1,000-D WRR 1310 5,000 MBS * Construction Permit. 
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EL PASO, TEXAS 


This station, always the most progressive in the important 
El Paso area, continues to grow apace with its vital market. 
Now 5000 Watts, still at its perfect place on the dial—600 
KC—KROD gives completely unrivalled coverage and im- 
proved listenership to the vast El Paso southwest. If you 
sell in this market, or buy radio for a client who does, you 
should, now more than ever, use this prime sales force. 
1000 watt KROD was the best buy in the market; 5000 
watt KROD is even a better buy. 


Roderick Broadcasting Corp. x 
Dorrance D. Roderick, Pres. Val Lawrence, Vice-Pres. & Gen. Mgr. 
REPRESENTED NATIONALLY BY TAYLOR-BORROFF AND CO., INC. 
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INCREASED 
POWER 


—August 13, 1948- 
from 250 Watts 


5 0 0 0 watts 
(d) 
1000 “= 


THAT MEANT 
AN IMMEDIATE 
COVERAGE 

INCREASE 








Let A 

John E. 
Pearson Rep- 
resentative 
give you 


THE NEW 
KFDA 
COVERAGE 
PICTURE 


or write to 
Howard P. 
Roberson, 
Manager 
































KI DA 


A NUNN STATION 


Amautllo, Joxas 
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TEXAS AM STATIONS 
(Continued from page 220) 


Fre- Net- 
City quency Power work 
Gainesville KGAF 1580 250-D 
Galveston KGBC 1540 1,000-D 
KLUF 1400 250 MBS-KBS 
Gonzales KCTI 1450 250 
Goose 
Creek KRCT 650 250-D 
KREL 1360 1,000 
Graham *KSWA 1330 500-D 
Greenville KGVL 1400 250 MBS-KBS 
Hamilton KCLW 900 250-D 
Harlingen KGBS 1240 250 CBS 
*KSOX 1530 50,000-SH 
Henderson KGRI 1000 250-D 
Hereford *KPAN 860 250-D 
Hillsboro KHBR 1560 250-D 
Houston KATL 1590 1,000 
*KCOH 1430 1,000-D 
KLEE 610 5,000 
KNUZ 1230 250 
KPRC 950 5,000 NBC 
KTHT 790 5,000 MBS 
KTRH 740 50,000 CBs 
KXYZ 1320 5,000 ABC 
Huntsville KSAM 1490 250 MBS- oe 
Jacksonville KEBE 1400 250 
Jasper *KTXJ 1240 250 
Kerrville *KEVT 1230 250 
Kilgore KOCA 1240 250 KBS 
Kingsville *KINE 1330 1,000-D 
Lamesa KPET 690 250-D KBS 
Laredo KPAB 1490 250 MBS-KBs 
Lampasas KHIT 1450 250 
Littlefield KVOW 1490 250 
Longview KFRO 1370 1,000 ABC- 
KBS 
*KLTI 1280 1,000-D 
Lubbock KCBD 1590 1,000 MBS 
KFYO 1340 250 ABC 
KSEL 950 1,000-LS 
500-N 
*KSPT 1450 250 
*KVLU 790 5,000-LS 
1,000-N 
Lufkin KRBA 1340 250 MBS-KBS 
KTRE 1420 1,000 
Marshall KMHT 1450 250 MBS 
McAllen KRIO 910 _—:1,000 MBS 
McKinney KMAE 1600 500-D 
Midland KCRS 550 5,000-LS ABC 
1,000-N 
Mineral 
Wells KORC 1140 250-D KBS 
Monahans KVKM 1340 250 MBS-KBS 
Mt. 
Pleasant *KIMP 960  1,000-D 
Nacog- 
doches KOSF 1230 250 KBS 
KSFA 860 1,000-D 
Oak Cliff KLIF 1190 1,000-D 
Odessa KECK 920 1,000-D 
KOSA 1450 250 CBS 
KRIG 1410 1,000 MBS 
Orange KOGT 1600 1,000 
Palestine KNET 1450 250 MBS-KBS 
Pampa KPDN 1340 250 MBS-KBS 
Paris KPLT 1490 25 A 
Pecos KIUN 1400 250 MBS-KBS 
Perryton *KEYE 1400 250 
Plainview KVOP 1400 250 MBS-KBS 
Port Arthur KOLE 1340 250 
KPAC 1250 5,000-LS MBS 
1,000-N 
Rosenberg *KFRD 980 500-D 
San Angelo KGKL 960 5,000-LS ABC 
1,000-N 
KTXL 1340 250 MBS 
*KXSA 600 5,000-LS 
1,000-N 
an 
Antonio KABC 680 50,000-LS ABC 
10,000-N 
*KBKX 990 ,000-D 
KCOR 1350 1,000-D 
CP-5,000-LS 
1,000-N 
KITE 930 1,000-D 
KMAC 1240 250 MBS 
CP-630 CP-5,000 
KONO 1400 250 
KTSA 550 5,000-LS CBS 
1,000-N 
CP-5,000-U 
WOAI 1200 50,000 NBC 
San 
Marcos *KCNY 1470 250-D 
Sequin *KWED 1580 250-D 
Sherman KRRV 910 1, ot. MBS 
KTAN 1500 250- 
Stamford KDWT 1400 250 MIBS- KBS 
Stephen- 
ville KSTV 1510 250-D KBS 
Sulphur 
Springs KSST 1230 250 KBS 
Sweetwater KXOX 1240 250 MBS-KBS 
Taylor KTAE 1260 1,000-D 
Temple KTEM 1400 250 MBS-KBS 
Texarkana KCMC 1230 250 ABC 
KTFS 1400 250 MBS-KBS 
Texas City *KTLW 920 1,000-D KBS 
Tyler KGKB 1490 250 KBS 
KRST 1530 1,000-D 
KTBB 600 500-D 
Uvalde KVOU 1490 250 MBS-KBS 
Vernon KVWC 1 250 MBS-KBS 
Victoria KVIC 1340 250 MBS-KBS 
aco WTX 1230 250 MBS 
WACO 1460 1,000 ABC 
Weslaco KRGV 1290 1,000 NBC 
Wichita 
Falls KFDX 980 5,000-LS ABC 
1,000-N 
*KTRN 1790 1,000 
KWFT 620 5,000 CBS 


* Construction Permit. 


|} companies, 


| rated businesses, 





| nonagricultural 


MARKET INDICATORS FOR TEXAS 


CLASSIFICATIONS FIGURES YR. FIGURES yr. 
Population (1947 Estimates) 7,104,000 7°47 6,414,824 49 
I maa 1,952,500 °48 1,846,000 46 
Par Cat eee ......-.....-..- 88.2 48 813 46 
Se OS ee 1,722,900 °48 1,500,000 46 
Number of Business Concerns (1) 101,172 °46 8,215 7 
Domestic Urban Electric 

a 1,151,000 7°46 758,000 °39 
Private & Commercial Passenger 

Auto Registrations __-__--_~- 1,423,437 °46 1,281,566 °39 
Business Telephones ____----- 424,400 °46 238,700 °39 
Residential Telephones __--_-~-- 759,500 °46 372,300 39 
Nonagricultural Employment (2) 1,364,000 °46 1,013,000 °39 
Total Income Payments to 

a) eee eee $8,014,000,000 47 2,554,000,000 39 
Per Capita Income Payments__ $ 1,128 °47 401 °39 


Sales of U. S. Savings Bonds 
es we. ae ee 7 
Bank Deposits 
Deug Steve Sales _...........- 
Gross Postal Receipts (4) ____- $ 
Total Private Construction _-_-_- 
Private Residential Building __ $ 
Private Nonresidential Building $ 
Farm Construction __--------- $ 


(1) Not included are banks, financial 
enterprises, insurance and real estate 
railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
establishments. Does 
not include proprietors of unincorpo- 
self-employed per- 





43,326,000 °46 
$ 551,600,000 
268,000,000 46 
209,300,000 

19,300,000 





171,041,000 °46 48,167,000 4] 
$5,574,000,000 . °46 1,611,000,000 39 
$ 193,672,000 46 85,900,000 "39 


23,790,000 39 
187,600,000 39 
96,200,000 39 
"46 41,300,000 39 
"46 13,600,000 39 


sons, domestics employed in private 
homes, vessel employes and public 
emergency employes. (5) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. 


"46 





FM STATIONS js nod ——— 
Fre- Call cy nel er 
om quen- Chan- — City Letters (Mc) (No.) (Kw) 
. a cy nel T kana KC -F 8. 

City Letters (Mc) (No.) (Kw) Tyee RRSTM gan” 
Abilene KRBC-FM 96.9 245 46 KGKB-FM 101.5 268 43 
Amarillo KVAI-FM 93.1 226 «410 beg Ag eat = ya 

- aco - 
erent io ie 30, | ¥en, Wace? 8% 
icnita 
Arlington KTSN 96.3 242 46 Fall KT 
Austin KTBC-FM 92.3 222 17 “= termes 2 Ss 
| KNOW-FM 95.5 238 52 KFDX-FM 106.5 293 54 
| Beaumont KBMA 107.9 300 Prem re 
KFDM-FM 93.3 227 «(37 
KRIC-FM 99.5 258 19 ®eeoe5e0eee80eee 
Belton KMHB 97.1 246 2.9 
Browns- 

ville KRVO 107.1 296 1 
Brown- 

wood KHWO 105.9 290 es 
Dallas KBUK 107.9 300 

KRLD-FM 92.5 223 «46 * 
WFAA-FM 97.9 250 43 
WRR-FM 101.1 266 59 @ "THE VOICE AND CHOICE OF 
KIXL-FM 104.5 283 34 = 
KSKY-FM 106.9 295 41 a EAST TEXAS" 
Denton KDNT-FM 106.1 291 3.1 
Edinburg KURV-FM 104.9 285 1 - LUFKIN, TEXAS ® 
Fort 
Worth KSWW 93.3 327 é 
WBAP-FM 100.5 263 50 . ® 
Galveston KLUF-FM 98.7 254 9.2 
Goose e 22 counties with more than 500,- @ 
—, KREL-FM 92.1 221 1 000 people are served by KTRE. 
n . . . 

Prairie KGLE 103.1 276 (@ KTRE is the preferred station in 
Harlingen KGBS-FM 94.7 234 9 a preferred market. It's the only 
a pide oe: — a @ network affiliated station within 60 

KLEE-FM 95.7 239 45 miles of Lufkin, and KTRE is the @ 
a os os 177 most powerful full time station 
KTRH-FM 101.1 266 350 e within 100 miles of Lufkin. & 
KPRC-FM 102.9 275 57 
KCOH-FM 105.1 286 46 » * 
KHCO 106.1 291 2.9 
Laredo KAIR 96.5 243 31 KTRE is affiliated with the Mutual 
a fo yg oe = @ Network and the Lone Star Chain. 
KFYO-FM 99.5 258 13 By any survey, KTRE leads ‘em @ 
Lufkin Ry eae a on a @ all. KTRE has become the natural 
McAllen KVMR 100.9 265 1 leader throughout this East Texas @ 
Odessa KECK-FM 97.5 248 1.7 © ates 
Plain- i 6 

gad KWAW 107.3. 297 
Port J eb Ace 

Arthur KPAC-FM 101.9 270 12 © Be 
Raymond- oO” 

s ville KPYR 101.7 269 0.360 2 ~ 

an = 

Angelo KGKL-FM 94.5 233 3.3 | O : 1000 WATTS ad 

an 

Antonio KONO-FM 92.9 225 48 e = 1420 KC. « 

Senn BE | 4o 
KISS 995 258 170 | @ UryP affiliate of the— @ 
KYFM lols 268 2 
i 35 
WOAI-FM 102.5 273 156 f 
RTGAF tect aah aoe WORLD'S LARGEST NETWORK 
Temple KTEM-FM 107.5 298 1.9 
BROADCASTING @® Telecasting 
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‘RITHMETIC LESSON 


Facts 'n’ Figgers cannot lie 
Two for One's a better buy! 


Yes, sir, TWO strong stations for but a SINGLE price...a 
combination that offers either separate or simultaneous sched- 
uling as you wish, all on a single, economical billing! 







COVERAGE IS ESSE 


Who are we telling! But if you want to reach the $ Billion $ Mar- 
ket of the booming Southwest—Fort Worth-Dallas—you'll really 
want the DOUBLE-COVERAGE available in the hard-selling 
combination of KFJZ (Fort Worth) and WRR (Dallas), twin 


powerhouses but thirty miles apart in Texas’ Twin Cities! 





oe aan A 


ms KF J7-WR 


Ft. Worth - Dallas 





x Double-Coverage 
x Billion $ Market (( Last 
x Two Stations for a Single Price KFJZ ws <i) . 


. WORTH 
Simultaneous or Separate Schedules ; At 





TWO STATIONS FOR ONE PRICE 


NATIONAL REPRESENTATIVES 
JOHN BLAIR & CO. 


NEW YORK CHICAGO DETROIT $T LOUIS LOS ANGELES SAN FRANCISCO 
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TRY AS TV OTAT re City and Call Channel 1948 Total Per Cent 1948 Radio Surveys 
TEXAS TV STATIONS Status Applicant Letters No. City County Families Radio 1948 Families Available 
‘ City and Call Channel | Houston 2, 4, 5, 7 Edinburg _Hidalgo _... 2 530 72.3 1 830 
Status Applicant Letters No. A-H Harris County Bestg. Co. 5 El Paso _.El Paso 32 850 88.6 29 110 Con 
2, . . : c 5 A-H Texas Tele. Co. 7 Port Worth Tarrant 4 see S = Con - Hooper 
marillo Tele. Co . : st Co. 4 Fredericksburg _---Gillespie - : 5 
Austin a= aan thee = 5 Gainesville Cooke __ 3 600 89.2 3 210 
Austin Tele. Co 8 CP W. Albert Lee (KLEE-TV) 2 Galveston . Galveston 21 790 92.3 20 110 Con 
Beaumont 3, 6, 8, 10 Z-m demeed: feete Go : Goose Creek __-_---Harris - 2 430 94.2 2 290 
Lufkin Amusement Co. 10 “ a ae \. Greenville Hunt in 5 400 90.7 4 900 Con 
Corpus Christi 3, 6, 8. 10 San Antonio 2, 4, 5, 7, 9 Harlingen Cameron 4 700 82.6 3 880 Con 
A Corpus Christi Tele. Co. 6 A Express Pub. Co. r 7 | Henderson Rusk 2 580 83.3 2 150 
Dallas 4, &. 12 CP San Antonio Tele. (KEYL) 5 Houston Harris -142 390 92.8 132 050 Con - Hooper 
A-H A. H. Belo Corp. 12 Co. Se : | Huntsville Walker _- 1 320 90.2 1 190 
A-H Texas Television 10 CP Southland In- (WOAI-TV) 4 Jacksonville Cherokee 2 760 84.4 2 330 
A City of Dallas 10 dustries Kilgore Gregg 2 670 89.5 2 390 
CP ‘KRLD Radio (KRLD-TV) 4 A Walmac Co 9 Lamesa ..Dawson 2 160 85.2 1 840 
Corp. A Mission Bestg. Co. 12 Laredo Webb 11 280 72.2 8 140 Con 
CP Lacy-Potter (KBTV) 8 Waco 3, 6, 9, 11 Littlefield Lamb 1 380 83.3 1 150 
ele , - A Waco Tele. Co. 6 Longview Gregg 5 440 86.6 4710 Con 
A-H Variety Bestg Co 2 Wichita Falls 8, 10 Lubbock Lubbock 11 480 92.3 10 600 Con 
Fort Worth 25,10 A. Wichita Falls Tele. Co 8 Lufkin Angelina 3 710 86.5 3 210 Con 
CP Carter Pub (WBAP-TV) 5 , : _ ' ~~ . 
A Tele. Enterprises 10 Available channels follow name of Marshall --Harrison 2 6 840 83.3 5 700 Con 
Hi ‘lingen 9 city; CP indicates construction permit; | McAllen Hidalgo 3 860 79.0 3050 Con 
A Harbenito Bestg. Co. 9 O special temporary authority; McKinney Collin 3 350 88.7 2 970 
A Harlingen TV Co 9 means applicant; H indicates hearing. Midland Midland 3 590 88.6 3 180 
Mineral Wells Palo Pinto 2 460 94.3 2 320 
| Monahans Ward Seni 1 510 88.7 1 340 Con 
| Nacogdoches Nacogdoches 2 850 87.7 2 500 
TEXAS ‘ETS ’ CITIES | Odessa Ector 3 800 90.5 3 440 Con 
TEXAS RADIO MARKETS BY CITI Palestine Anderson 4 680 85.9 4 020 Con 
: . ren | Pampa Gray 5 040 93.8 4730 Con 
1948 Total Per Cent 1948 Radio Surveys | Paris Lamar 6 950 87.1 6 050 Con 
City County Families Radio 1948 Families Available Scan Seaton 1 670 82 6 1 380 
Abilene Taylor 9 860 93.2 9 190 Con | Plainview Hale 3 120 91.7 2 860 Con 
Alice ..Jim Wells 2 570 80.5 2 070 Port Arthur Jefferson 16 420 91.8 15 070 
Alpine Brewster 1 290 79.8 1030 San Angelo Tom Green 9 570 89.7 8 580 Con 
Amarillo Potter 19 150 95.9 18 370 Con San Antonio Bexar 86 990 88.2 76 730 Con - Hooper 
Austin Travis 29 790 89.6 26 700 Con Sh eens i 6 810 916 6240 C 
Ballinger Runnels 1 570 85.3 1 340 ormam — = $3 . one 
Bay City -Matagorda 2 490 81.5 2 030 Con | Stamford __- Jones 1 750 88.6 1 550 
Beaumont Jefferson 21 420 88.8 19 030 Con - Hooper Stephenville Erath 1 900 90.5 1 720 
Belton Bell 1 350 86.7 1 170 | Sulphur Springs Hopkins 2 610 86.6 2 260 
Big Spring Howard : a ors : poe — | Sweetwater —__-__- Nolan 2 3 720 88.4 3 290 Con 
orger Hutchinson 3 836 91. 35 on . 5 67 5 5 02 . 
Brady McCulloch 1 870 86.6 1 620 — - reel : a ae on Con 
Breckenridge Stephens 2 350 88.9 2 090 | ‘ Pests vo : 7 
Brenham Washington 2 530 82.2 2 080 | Texarkana Bowie 11 050 86.2 9 530 Con 
Brownsville Cameron 6 930 73.7 5 110 Con | Tyler Smith 10 630 90.6 9 630 Con 
Brownwood Brown 5 190 89.2 4 630 Con | Uvalde ._Uvalde 2 170 75.1 1 630 
he renee 4 pa a. : = Con | Vernon Wilbarger 3 520 88.6 3 120 
Childress Childress 2 480 88. | ~ ; i “i * 
Cleburne Johnson 4 240 89.2 3 780 Con — le < po oe P. = a 
Coleman Coleman 2 210 88.2 1 950 | ~¥ Hidal “ 7 D 
College Station Brazos 810 91.4 740 Con | Weslaco idalgo - 2 050 73.7 1510 Con 
Corpus Christi Nueces 20 640 86.1 17 770 Con - Hooper | Witchita Falls Wichita 17 280 92.3 15 950 Con 
Corsicana Navarro 5 940 86.0 5 110 Con 
Dallas Dallas 111 180 93.3 103 730 Con - Hooper | = 
Del Rio Val Verde 4 080 75.7 3 090 Con | 
Denison Grayson 6 170 90.8 5 600 Con 
Denton Denton 4 340 92.9 4030 Con 





FORT WORTH 


MILES 
BETWEEN MARKETS— 


AENTY! wren the next 


biggest 


LISTENING HABITS ARE CHANGING 
BECAUSE 










is 122 miles away 


KWBC is the only station 
Fort Worth broadcasting 


@ MAJOR LEAGUE BASEBALL 
@ PROFESSIONAL FOOTBALL 


in 


le AMARILLO 














BECAUSE 


Fort Worth listeners like KWBC’s —_ "I | _ 


good programming and_ show- 
You can’t beat this 


combination. 





manship! 








fe SAN ANTONIO} 


Amarillo is 122 miles from the 
$500 million Lubbock area. Fort 
Worth 290... El Paso 380. In 
Texas distances are vast, com- 
munity interest strong. It takes 
KCBD — programmed for the 
396,000 South Plains folks — to 
sell this 30-county area. More 
local merchants use KCBD than 
use the other two stations com- 
bined. It sells in the South Plains. 


REPRESENTED BY RAMBEAU 





1000 WATTS UNLIMITED 
LUBBOCK, TEXAS 
Joe H. Bryant, Gen. Mgr. 


A Mutual Station 
Rep. by JOHN E. PEARSON CO. 


\970 


wAWBC 


October 11, 1948 


ay 
}. 
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KRLD 





Ud «xs AFFILIATE IN 


TEXAS * GONLY FULA-TISG 
50,000-WATT STATION SERVING 
THE BIG DALLAS-FORT WORTH 


4 





CONLAN RADIO REPORT MAY 16-22, 1948 








MORNING AFTERNOON 
BASIC CALLS 6,181 10,932 
Listening Homes 1,178 2,071 
one 19.1% 18.9%, 





Distribution of Listening Homes Among Stations 





*KIXL—Dallas 2.8%, 3.2%, 

*KLIF—Dallas a4 4.3 
KRLD-Dallas 29.7 24.3 

*KSKY—Dallas a7 8.6 
WBAP—Ft. Worth 14.3 12.6 
WFAA— Dallas 22.8 29.5 
WRR—Dallas 16.5 135.3 
Other & FM 2.1 2.0 





Including KCNC, KFJZ, KXOL Fort Worth KIXL-FM, KRLD-FM, WFAA-FM. 


* Indicates Limited Time operation. 





PS 
KO ffnea! 





DALLAS, TEX. METROPOLITAN DISTRICT 








EVENING ENTIRE SURVEY 
BASIC CALLS 7,841 24,954 
Listening Homes 2,501 5,750 
ee oo 31.9%, 23.0% 





Distribution of Listening Homes Among Stations 





\*KIXL—Dallas 2%, 1.8%, 

*KLIF—Dallas os 2.1 
KRLD-Dallas 34.3 29.8 

*KSKY—Dallas 4 5.3 
WBAP—Ft. Worth 21.6 16.9 
WFAA—Dallas 26.2 26.7 
WRR—Dallas 13.7 14.9 
Other & FM 3.2 2.5 








SURVEY PERIODS: Monday thru Saturday 8:00 AM to 10:30 PM 
Sunday 12:00 M to 10:00 PM 


























“ce KRE D*; 


The Times Herald Station 


Represented by the Branham Company 
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TEXAS RADIO MARKET DATA BY COUNTIES 








Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families dan. 1, 1945 1946 Mar. 746, in 1,000’s 1944, 1,000’s 1947, 1, 
Anderson --------- diet baaeeiiniainn 10,030 84.3 8,460 2,278 6,991(13) 2,413(13) 8,227 17,304 
Andrews ..........~-~~------------ 450 93.3 420 61 3,078(14) 1,210(14) emis 895 
ee See 9,990 86.2 8,610 1,892 6,173 2,551 10,530 17,159 
SII os incsigutnee cecenititsmaibnsininaeniaiinabeiiniens 1,150 87.0 1,000 186 8,167(1) 2,759(1) 870 1,762 
an 2,530 92.9 2,350 355 804(15) 266(15) 692 3,366 
ae 740 93.2 690 242 6,603(2) 2,929(2) 1,305 1,257 
RS Re 4,720 82.4 3,890 530 2,097 (16) 541(16) 3,895 6,095 
I, on cccncscceccomnaneensseccase 5,320 82.7 4,400 1,323 5,548(3) 2,085(3) 6,161 7,396 
OS ES 1,640 89.0 1,460 109 5,003(17) 1,825(17) 2,427 3,495 
RI, i cscsstulibenenintnincieneuaniinenanntbcitins 1,430 88.1 1,260 566 2,197(18) 807 (18) 1,416 1,488 
IID « ctesctininteeadnncnnaianmimmenaenannes 6,120 81.5 4,990 1,010 4,460(19) 1,332(19) 5,611 7,728 
IOI ccimessicistiguninsinmaimmmnteniane 2,170 87.6 1,900 399 4,498 (20) 1,589(20) 3,118 5,215 
re eee cere ae 4.650 83.4 3,880 959 anguae eee) 6,142 12,552 
eee 13,230 87.7 11,600 3,735 7,582(21) 2,599(21) 20,099 27,068 
I in cecinicllipeiiiiadinibeatiaias 110,310 88.8 98,000 46,253 79,452 32,357 208,430 332,662 
Ee eee 1,290 88.4 1,140 351 3,880(22) 1,089(22) 1,581 2,369 
Ee 490 87.8 430 (A-1) 4,560(23) 1,802(23) ‘cclees 57 
III hii clin eneseheipsaiipienentaenaniintig 4,130 90.6 3,740 942 3,025(24) 959(24) 3,544 6,197 
Eee ee eee oe 13,180 85.9 11,320 3,365 7,451 2,449 19,827 30,751 
ES PE ene 8,220 88.6 7,280 2,898 7,241 3,884 12,816 18,025 
a a aa aiiaial 7,430 84.7 6,290 2,094 8,615(4) 2,588(4) 9,346 21,363 
ee ee a 2,060 80.6 1,660 429 3,477(25) 1,254(25) 2,403 5,301 
EK ae ree ene resi ee 1,290 89.9 1,160 173 ain a 1,486 2,124 
AE ee eee 1,590 80.5 1,280 135 2,280(26) 914(26) 1,583 3,813 
OT ene eee 7,890 88.8 7,010 2,559 5,721(27) 1,986(27) 13,443 19,615 
NN enon 4,210 81.9 3,450 510 — a 2,706 5,763 
RE ee _ 2,860 89.2 2,550 1,364 — ---(22) 2,106 5,027 
CS ee 6,630 83.0 5,500 1,470 — ----(19) 6,034 15,383 
a 1,600 87.5 1,400 260 ime a 1,622 2,831 
SONS, sa. ciieenicneccigielpdidaminiantinnanenninial 2,990 90.0 2,690 407 13,150(5) 5,074(5) 3,435 5,272 : 
Dae en 22,620 78.6 17,780 3,983 12,565 4,390 22,082 47,057 
C—O EEE 2,670 80.5 2,150 351 3,842(28) 1,248(28) 2,406 3,525 ; 
SII ~ (ena isis a aeneieadgnsiatalenel 2,100 96.2 2,020 347 ona tials 4,873 4,709 ‘ 
IRS SERS eer serene 7,870 84.0 6,610 785 2,149 604 6,899 13,014 Lg 
IID 5s ic dieieiascenleaniinaneiasiianaitals 1,360 92.6 1,260 161 1,712(29) 578(29) 1,480 2,412 
Oe LLL 2,870 89.5 2,570 196 390 184 1,062 5,113 
CO REET NANT 10,490 83.3 8,740 1,719 — — 9,818 18,402 
SII « <csccdusnmsceasdepeieinnpsndeemsiaianieniiaienean 3,870 88.0 3.430 1,120 2,521(30) 843(30) 4,757 10,269 
a sgididdaaininunets 3,530 89.8 3,170 819 oma analy 2,848 5,258 
Se Se ee aera 1,280 89.1 1,140 48 —. ae 1,803 1,718 
a saaiaiisinigeeiniinlls 1,070 86.9 930 366 320(31) 105(31) 1,343 1,633 
ee ee 5,550 88.8 4,930 1,359 — sone? 6,504 10,125 
EAE Sa ee ere. 10,660 90.1 9,590 2,444 2,786(32) 900(32) 12,678 21,579 
IID, ~ cits cicldithmmmepeninee 2,710 86.1 2,350 470 ----(30) — 3,909 6,008 
PARE ne eee eee eee 5,390 84.2 4,540 998 —- anne 8,445 11,064 
RII iii sich aheiiesniptesenisiabianampetinnieneadin 3,780 86.0 3,250 1,248 4,899(33) 1,555(33) 5,894 9,894 
CO ee 6,100 88.4 5,390 952 — aucune) 5,707 6,052 
IIIIIIIOD .scsccndb-cienniarecsshiiaicnntbsnineiemnaianibaccinocen 1,820 89.6 1,630 508 2,694(34) 832(34) 1,826 3,178 
| Ae 6,440 89.9 5,790 1,876 10,727(6) 4,025(6) 10,031 15,397 
DEL aciscpinheanmavtininiencciseninentty 4,250 81.9 3,480 1,482 anna) mun 5,737 6,890 
SS 1,990 86.4 1,720 308 2,826(7) 2,113(7) 2,776 5,171 
STII" 'acacdsintsscncue heteittiniphidnneninnsianiaaiienibhinite 1,050 95.2 1,000 89 7,995(8) 3,743(8) — 2,369 
CE Se oe 1,030 89.3 920 377 nee sincanalee 2,875 3,106 
a nine pindetianbeninidicinininis 2,580 91.5 2,360 346 onan so 4,101 5,200 
ee nee eee 570 86.0 490 63 403(35) 140(35) 724 1,820 
IID” pcnnnopeiiuhinstcisimaninninnnntianiins 2,250 91.1 2,050 822 10,019(9) 5,252(9) 5,424 6,890 
SD cific ncscnsiieeniciheaicsiadeniantianiceciciiainenitg 147,480 93.5 137,870 73,249 163,090 79,595 406,989 690,246 
ae eee eee 4,300 87.2 3,750 555 __--(14) === (36) 7,838 11,627 
Be GED  cceneccncecensescesssss 2,290 92.1 2,110 518 — —- 4,837 6,875 
| a cre 3,280 89.6 2,940 579 5,520(36) 2,479(36) 2,410 4,087 
IIL sesso ncinstinaeintaihapitalsiitarestiinintndial 10,580 91.0 9,630 3,099 2,984 949 10,439 22,373 
ee 7,430 81.7 6,070 2,149 7,636(10) 2,331(10) 11,585 16,322 
Ee 2,030 90.1 1,830 346 inoue cae 2,426 5,907 
IIL i ctaictechadstiemtetaietseminaninipiaieal 2,270 81.9 1,860 296 2,574(37) 766 (37) 972 2,730 
STITT -~ arescnatchsancisinapeieeneabienbienstinseeninnnciienetions 2,160 93.1 2,010 701 cue out) 3,576 4,781 
BER encocecccescccesensacsesassss 5,200 83.8 4,360 295 5,247(38) 2,110(38) 1,074 9,808 
AE Re en Lee 9,980 88.1 8,790 1,549 4,475(39) 1,605(39) 8,732 18,590 
ID nde emesmticemtclenenseniaerenainetianes 5,880 91.7 5,390 1,284 —— — 5,859 23,948 
CO ee 870 89.7 780 222 2,941(40) 976(40) 499 1,257 
IIE. seuicetuiieniptipsinianitastinininineieceeninciannseateninatate 13,230 87.6 11,590 3,033 3,385 1,107 14,870 24,886 
BE ID cciacecncnmscniesteiandncenieimincatndeinantpinenitict 41,060 88.4 36,290 12,706 27,207 11,307 70,011 128,948 
A SE a ere 6,450 86.7 5,590 1,125 1,617(41) 455(41) 7,457 9,966 
a 8,290 82.3 6,820 1,289 2,909(42) 951(42) 6,900 13,476 
Fannin ----- sciilbaaiiteintinsiaiidiliomaiptniitinaiannin 10,880 89.9 9,780 1,746 1,912 621 8,729 15,585 
BEND  eecccesenencossunenscescens 8,040 81.8 6,580 1,528 annie — 10,016 12,566 
EE cnunsemntinbnebanencsncaseoune 3,620 89.2 3,230 345 3,950(43) 1,535(43) 2,677 4,593 
OS a on 3,220 91.0 2,930 597 nna eee 3,700 6,918 
I 1,470 89.8 1,320 274 — —, | 1,592 2,803 
ee 8,130 82.7 6,720 1,093 2,573 992 8,212 19,110 
DD éccumoneewenemnnannamenaae 2,050 88.8 1,820 167 — ~--.(28) 1,429 2,730 
I  Spcccamaisenndins ae 4,920 82.5 4,060 823 1,158(44) 327(44) 3,916 7,872 
ED * ncaa i 2,390 76.6 1,830 284 —: —: 2,129 3,524 
ae 2,850 89.1 2,540 311 —— anne 6) 1,809 8,276 
ee 29,560 92.3 27,280 12,674 30,554 13,636 55,441 92,646 
oe 1,310 92.4 1,210 273 aaumte? ee 2,382 4,290 
ee 3,150 84.4 2,660 1,533 —, — 4,703 7,164 
I idan aid uiaisienienemieatnaant 340 94.1 320 124 4,401(45) 2,208(45) nas 275 
(Continued on page 228) 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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7,304 
895 
7,159 
1,762 
3,366 
1,257 
6,095 
7,396 
3,495 


7,728 
5,215 
2,552 
7 ,068 
12,662 
2,369 

57 
6,197 
0,751 
8,025 
1,363 
5,301 
2,124 
3,813 
9,615 
5,763 


2,831 


7,057 
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DON’T FORGET e 
punibly a 


with 5000 WATTS POWER! 


”“ 
. 


. and it’s a mighty popular number down Houston way. I’m 
tops in time-buyers’ books and doing a better selling job than ever. 
Look me up when you’re looking for a real live-wire. 

YES . . . LOOK TO KTHT 
Houston’s only radio station using 24-sheet posters, newspapers, 
magazines, car cards, taxi-dashes, point of purchase and displays 
to tell and sell the folks in this rich trade area. 


MARKET DATA WITHIN .05 MV CONTOUR 





Pasuiation Glan, FRR}? .ccccsececscces 2,228,700 
Total Radio Families (1946)** ............ 458,500 
Retail Sales (1946)* ........... $1,242,849,000.00 


Effective Buying Income (1946)* ..$2,055,206,000.00 


* Sales Management SURVEY OF BUYING POWER, 1948 
** BMB, 1946 











Keep your eye on KTHT where 790 will get you 5000 


Affiliated with Mutual Broadcasting System and Texas State Network 
ROY HOFHEINZ, Pres. 
BILL BENNETT, Mgr. bd AVERY-KNODEL. Nat’! Representative 


HOUSTON TEXAS 
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County 


Goliad 
Gonzales 
Gray 
Grayson 
Gregg 
Grimes 
Guadalupe 
Hale 

Hall 
Hamilton 
Hansford 
Hardeman 
Hardin 
Harris 
Harrison 
Hartley 
Haskell 
Hays 
Hemphill 
Henderson 
Hidalgo 
Hill 
Hockley 
Hood 
Hopkins 
Houston 
Howard 
Hudspetto 
Hunt 
Hutchinson 
Irion 

Jack 
Jackson 
Jasper 
Jeff Davis 
Jefferson 
Jim Hogg 
Jim Wells 
Johnson 
Jones 
Karnes 
Kaufman 
Kendall 
Kenedy 
Kent _ 
Kerr - 
Kimble 
King 
Kinney 
Kleberg 
Knox 
Lamat 
Lamb 
.ampasas 
4a Salle 
avaca 
4e2 

eon 
iberty 
simestone 
,ipscomb 
ive Oak 
.lano 
Loving 
Lubbock 
Lynn 
McCulloch 
McLennan 
McMullen 
Madison 
Marion 
Martin 
Mason 
Matagorda 
Maverick 
Medina 


Menard 
Midland 
Milam 

Mills 
Mitchell 
Montague 
Montgomery 
Moore 
Morris 
Motley 
Nacogdoches 
Navarro 
Newton 
Nolan 
Nueces 
Ochiltree 


(Continued on page 230) 


Sources: Families—BMB; Telephone 
Further reproduction unlicensed. 
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1948 Total 
Families 


1,830 
6,940 
8,650 
21,860 
21,380 
5,000 
6,070 
6,040 
3,480 
4,190 
1,040 
3,370 
5,500 
188,670 
13,260 
580 
4,270 
4,190 
1,420 
6,970 
25,020 
10,190 
3,150 
1,810 
8,060 
6,350 
6,700 
840 
15,110 
6,420 
690 
2,980 
3,750 
5,100 
790 
52,620 
1,540 
5,050 
10,280 
6,870 
4,930 
9,630 
1,680 
80 

690 
3,930 
430 
260 
150 
730 
.740 
760 
670 
130 
230 
150 
400 
820 
600 
150 
090 
880 
050 
130 
,520 
3,160 
3,910 
33,180 
440 
2,110 
2,080 
1,220 
1,840 
6,310 
2,610 
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Homes, Employment, Taxable Payrolls 


Per Cent 
Radio 
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1948 Radio 
Families 


1,500 
5,680 
8,180 
19,900 
19,020 
3,920 
5,020 
5,540 
3,020 
3,680 
980 
3,030 
4,710 
174,600 
10,790 
540 
3,750 
3,520 
1,300 
6,020 
19,160 
8,900 
2,830 
1,560 
7,030 
5,060 
6,080 
710 
13,640 
6,060 
610 
2,650 
3,150 
4,190 
660 
47,930 
1,310 
4,120 
9,180 
6,150 
4,010 
8,230 
1,460 
70 

610 
3,500 
.280 
240 
880 
140 
440 
050 
130 
720 
590 
880 
780 
120 
300 
5,860 
,030 
1,640 
1,770 
120 
16,120 
2,900 
3,420 
29,400 
370 
1,.7%9 
1,620 
1,100 
1,660 
5,200 
1,930 
3,280 
1,200 
3,660 
6,450 
1,960 
3,030 
5,150 
4,850 
1,620 
720 
460 
270 
11,380 
3,090 
5,320 
24,850 
1,410 
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Tel. Homes 
Jan. 1, 1945 
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1,171 
2,441 
6,735 
4,186 

660 
1,744 
1,464 
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TEXAS RADIO MARKET DATA BY COUNTIES 


Employment 
Mid-March 
1946 


(1) 

(10) 

7 (2) 
aati? 
15,383(11) 
(55) 

(33) 

(7) 

(2) 


(9) 
(20) 


(9) 
4,944( 48) 
13,814 

(24) 
(17) 
(41) 
(36) 
,560(49) 
(23) 
(35) 
3,950 

(9) 

(31) 
2,813(50) 

(1) 
1,992(51) 

—— 
38,997 
489 (52) 

(38) 
4,420(53) 

(5) 

(10) 
2,083 

(18) 

(26) 

(47) 

(18) 

878(54) 

(7) 

(40) 

(40) 

(20) 
4,519 

.(17) 

(22) 

(37) 

(10) 

(4) 

(44) 
6,581(55) 

..(42) 

(9) 

788 (56) 

(22) 

. (8) 
13,391 

(17) 

(34) 
20,120 

(56) 

(49) 

(46) 

(14) 

(22) 
2,614 

(37) 

(16) 

(54) 

(45) 

(4) 

(22) 

(23) 

1,604 

(55) 

(9) 

(28) 

(7) 
6,508 (57) 


ee 


of Commerce; Retail Sales, copyright 1948 
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(Continued 


Taxable pay- 
rolls—Jan. to 
Mar. ’46, in 1,000’s 


(1) 
(10) 
(2) 
(6) 
5,868(11) 
(55) 
(33) 
(7) 
(2) 
190 
(9) 
(20) 
412 
102,670 
,124(46) 
(9) 
237 (47) 
(19) 
(9) 
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1,605 


(44) 
,203(55) 
(42) 
(9) 
296 (56) 
(22) 
(8) 
531 
(17) 
(34) 
.928 
(56) 
(49) 
(46) 
(14) 
(22) 
877 
(37) 
(16) 
(54) 
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Bank Deposits Retail Sales 


1944, 1,000’s 


1,706 
5,174 
12,232 
28,531 
26,344 
4,105 
8,386 
10,586 
4,377 
4,278 
4,036 
4,575 


PO moo 
NNN Ww eS 
4 
os 


2 

8,060 
5,814 
3,443 
1,412 
1,840 


38,273 
7,042 
5,883 

47,690 

2,471 

1,105 
1,386 
1,582 

10,629 
3,064 

5,222 
2,456 

14,439 
7,068 
1,933 
4.347 
6,873 
3,721 
2.659 
2,557 
1,456 
9,042 

16,310 
1,279 
7,091 

54,363 
5,386 





1947, 1,000’s 


3,163 
10,400 
27,010 
92,554 
99,598 
8,132 
11,107 
19,398 
7,959 
251 
3,307 
7,309 
8,088 
731,423 
24,280 
520 
6,875 
7,959 
3,871 
12,480 
52,042 
16,495 
7,077 
2,325 
14,458 
9,996 
26,057 
1,271 
29,437 
18,084 
823 
4,969 
5,619 


6,081 
3,019 
9,027 
4,160 
5,879 
16,250 
12,681 
2,730 
3,914 
3,871 
101 
70,975 
8,363 
10,024 
89,938 
289 
6,385 
4,318 
2,918 
3,770 
14,329 
5,532 
5,820 
3,611 
15,759 
11,815 
3,669 
7.959 
10,212 
12,061 
3,712 
3,264 
3,062 
17,680 
24.973 
3,235 
15,585 
119,737 
5,200 
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3,163 
) 400 
;.010 
554 
1,598 
3,132 
1,107 
), 398 
1.959 
251 
307 
309 
088 
423 
280 
520 
875 
959 
871 
480 
042 
495 
,077 
325 
458 
996 
057 
271 
437 
,084 
823 
.969 
619 
.103 
694 
706 
958 
.267 
,159 
.209 
,652 
.755 
554 

57 
,214 
190 
495 
520 
,805 
490 
532 radio families listen at least once 
.760 
916 ‘ 
081 a week—BMB Study No. 1, March Petry man can give you the full 


019 
027 








The illustration shows WOAI'’s 


rich 67-county* daytime pri- 





mary market area. WOAI’s 
Texas nighttime primary cover- 
age is even bigger. It comprises 
118 big Texas counties* plus 25 
other important counties* in 5 


adjoining states. And, WOAI is 





“Counties where 50% - 100% of 
the only single medium reach- 


ing all of this vast market. Your 


1946. story. 


a 





THERE’S WEALTH IN WOAI’s BIG 67-COUNTY* DAYTIME PRIMARY AREA 


* Population 1,370,900 * Drug Sales $34,017,000 
* Retail Sales $936,545,000 * Net Effective 

* Food Sales $247,370,000 Buying Income $1,282,729,000 
* General Merchandise $105,819,000 * Net Farm Income $255,821,000 


Copyright Sales Management 1948 Survey of Buying Power— Further reproduction not licensed. 














6y anty check 
you “wae—itd 
WOAI 


Represented by EDWARD PETRY & CO., INC. -- New York, Chicago, Los Angeles, Detroit, St. Louis, San Francisco, Atlanta, Boston 





NBC + 50000 W + CLEAR CHANNEL + TON 
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TEXAS RADIO MARKET DATA BY COUNTIES (Continued from page 228) 
Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 

County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
i eee - 480 95.8 460 78 a: — 642 1,112 
ee anticont 86.8 5,570 1,402 11,098 5,906 22,588 9,402 
Pe BORGO cnncncoo~ hated 6,110 91.8 5,610 1,612 ~~~. (50) — | 8,469 11,064 
easements 4,040 82.4 3,330 422 _... (46) — | 3,737 5,706 
NS RS EN SEI 6,290 87.0 5,470 1,385 .(53) ~-==(83) 8,161 9,403 
| RRR SE 1,790 93.9 1,680 46 ----(29) a: 2,937 3,726 
Ta aR aE nr 2,560 86.7 2,220 402 — — | 2,368 7,424 
i sseutmnaeinmennnae 5,830 84.7 4,940 516 4,912(58) 1,452(58) 3,409 9,620 
nee 20,220 95.9 19,390 9,283 18,021(12) 8,657 (12) 49,928 87,229 
a estiesld 2,900 77.6 2,250 370 Joan ( 88) — | 2,793 5,575 
PEED enanccansecccecncencascsesssso 1,720 86.0 1,480 55 1,523(59) 436 (59) 746 1,069 
ee 2,500 94.8 2,370 510 —. osuah a 2,166 3,958 
OQ e———————EE 750 96.0 720 200 — .--(25) 889 1,531 
i rr 830 85.5 710 255 _...(40) _..(40) vuem 195 
Sn ae 7,250 83.7 6,070 1,049 — _-= (38) 3,988 10,096 
ge 2,560 83.2 2,130 673 (8) (8) 5,059 9,778 
SSE REIS SE 2,940 87.1 2,560 493 | a 4,389 8,407 
A IR a ar 420 95.2 400 136 _..-(9) <= ff) 934 1,170 
i | es 5,470 82.1 4,490 918 — — 4,882 9,027 
EY icra iniinnctataenpiaihoniesciuipian 1,950 88.7 1,730 341 —, SS 1,613 2,701 
a eee 5,230 89.3 4,670 1,594 — _...(34) 7,721 12,408 
a a a a 15,390 86.5 13,320 1,614 ann oom 10,453 26,779 
0 2,420 82.6 2,000 192 — — |) 378 3,178 
a cttidceinindie 2,810 79.7 2,240 235 __..(57) — |) 2,572 4,189 
CC See 1,650 76.4 1,260 27 ___.(58) _._.(58) 334 1,531 
Pt PCD caommmcousassaseseneee 7,820 85.2 6,660 1,318 2,242 745 7,781 20,568 
Ce 3,270 86.2 2,820 707 — —  - 2,864 5,069 
I adc dal deat ninisbisasiiinitatael 870 89.7 780 307 ur ~-.-(54) 1,257 1,488 
a cena 3,180 87.7 2,790 562 — _---(43) 3,504 7,251 
CE Ee 2,230 93.3 2,080 344 ~-=(5) — 2,370 3,626 
i EE ee aan 7,220 82.1 5,930 873 — | nung? 5,634 10,602 
ati one 720 95.8 690 85 — | ski 3,087 1,618 
A 21,340 87.9 18,760 5,799 10,694 4,586 32,431 57,972 
0 OS eee eee sia 830 85.5 710 143 _.-.(41) _..-(41) 978 1,026 
EA er ee 3,630 77.4 2,810 176 360 71 1,069 3,163 
I 5 lie ania tia cidcaeitabinbaceinel 4,680 89.5 4,190 731 —> | __(39) 4,040 9,908 
nee ee 460 93.5 430 232 — | > | 1,582 1,401 
CE 1,150 88.7 1,020 139 ~-..(47) ae 1,347 1,531 
SS eee 1,160 94.0 1,090 506 — _— 1,645 3,726 
I ~ oiinstiesnithicitiatinnntinliadibdaniaiamenaieds 2,070 94.7 1,960 380 cma — 4,059 4,781 
SE eae eee 83,930 92.6 77,740 39,060 77,781 37,490 161,716 363,003 
i a al 14,730 92.4 13,610 5,717 — — 28,836 42,566 
a 1,000 86.0 860 190 ~-~-(25) ~----(25) 1,021 2,282 
aha on ince ecantheneimnstinennanintninain 3,030 87.8 2,660 342 — oowle 7,070 8,378 
POOR EO OT 1,240 90.3 1,120 308 2,166(60) 745(60) 1,003 1,777 
Se 5,720 85.1 4,870 691 — .--- (28) 4,448 9,952 
ON ES 13,500 89.7 12,110 5,900 7,500 2,976 23,669 42,682 
aaa intntnleameasiniian 35,150 89.0 31,290 17,796 21,234 7,912 51,960 124,071 
RE slain slerneatuistneninieneibeiipianebbenel 3,120 76.6 2,390 455 ~~. (58) ..._(58) 2,409 5,807 
ET ne ee a 3,080 84.7 2,610 228 ~-~.(58) ~---(58) 1,871 4,694 
i en 6,060 84.7 5,130 428 ——— —. 4,169 8,652 
SE eee 1,630 92.6 1,510 246 — — 2,217 5,907 
EE eo ee 4,080 80.6 3,290 1,269 — ~--.(40) 4,678 9,575 
I a aa a clases 4,870 77.0 3,750 1,253 _..(40) ....(40) 6,935 10,573 
IED "ctcpndinditincntptmieibmanbinn 7,810 89.4 6,980 1,033 — _...(48) 4,972 11,771 
EL eo ee ae a 7,620 89.0 6,780 2,355 —— — | 21,454 22,850 
SII ~ 0:06 ictceenensineanianiniaitpeneentene 4,820 83.6 4,030 766 — _...(49) 4,644 9,360 
Ee 2,660 81.6 2,170 376 — — 2,807 5,156 
ES 3,340 89.5 2,990 543 — conse 2,165 10,081 
IED, diclcnminenmneminnints ueneeus 6,750 78.2 5,280 1,964 — _...(4) 7,524 11,498 
a 12,760 73.6 9,390 2,061 6,656 1,999 14,129 27,674 
III: “ inscsdciuauciphataninsnimnenindieninmnibiesaneventiints 11,040 85.0 9,380 1,711 aos unele 14,204 22,561 
III ° sca ientanndennduinnpiatcbanindemndoapincatinianiten 3,330 90.1 3,000 694 -...~(30) ~--~(38) 4,350 8,782 
eee . 26,060 91.9 23,950 9,977 18,317 8,461 44,614 89,396 
DEED §essesceeeccusses= a 6,030 90.4 5,450 1,466 — —, | 9,864 16,697 
Qa = 3,280 79.0 2,590 232 — ..~(26) 3,850 5,994 
CC 11,870 86.0 10,210 2,672 3,377 1,092 14,015 22,922 
Eee ee 3,880 82.2 3,190 1,073 —- .--(33) 3,535 5,676 
IID eicied cieetsieeeiniieapaieantatbinds — 2,340 90.6 2,120 258 —— — 1,008 7,915 
A eee see 5,230 88.5 4,630 830 ----(53) ..(53) 4,427 7,396 
RII ini uininineicbecntinenipiaianiemicts ae 5,490 86.5 4,750 915 — — 6,385 10,096 
I aan ameanetiaatuiaiarapiahiinndeas 2,000 91.0 1,820 37 437 185 ‘ike 2,181 
ec ealiaeenidiahinitertinineh 5,750 90.1 5,180 1,208 — — 7,648 17,043 
en 1,220 76.2 930 6 ....(52) — oan 318 
Eee epmisideiiniinn 2,320 69.4 1,610 289 ——- (37) 1,448 3,409 





(1) Includes Aransas, Bee, Calhoun Goliad, Jackson Refugio and Victoria Counties. (2) Includes Armstrong, Briscoe, Carson, Donley, Gray and Hall Counties. (3) In- 
cludes Austin, Colorado, Waller and Wharton Counties. (4) Includes Brazos, Burleson, Fayette, Lee, Milam, Robertson and Washington Counties. (5) Includes Calla- 
han, Jones, Shackelford, and Taylor Counties. (6) Includes Cooke and Grayson Counties. _ (7) Includes Cottle, Crosby, Dickens, Floyd, Garza, Hale, King and Motley 
Counties. (8) Includes Crane, Ector, Loving, Reeves, Ward and Winkler Counties. (9) Includes Dallam, Hansford, Hartley, Hemphill, Hutchison, Lipscomb, Moore, 
Ochi.tree, Roberts and Sherman Counties. (10) Includes De Will, Gonzales, Karnes and Lavaca Counties. (11) Includes Gregg, Rusk and Upshur Counties. (12) In- 
cludes Potter and Randall Counties. (13) Includes Anderson and Cherokee Counties. (14) Includes Andrews, Dawson, Gaines and Martin Counties. (15) Includes 
Archer and Clay Counties. (16) Includes Atascosa, Frio and Medina Counties. (17) Includes Bailey, Cochran, Hockley, Lamb, Lynn and Terry Counties. (18) In- 
cludes Bandera, Kendall and Kerr Counties. (19) Includes Bastrip, Caldwell and Hays Counties. (20) Includes Baylor, Foard, Hardman, Knox and Wilbarger Counties. 
(21) Includes Bell and Coryell Counties. (22) Includes Blanco, Burnet, Gillespie, Lampasas, Llano, Mason, Mills and San Saba Counties. (23) Includes Bordon, Howard 
and Mitchell Counties. (24) Includes Bosque and Hill Counties. (25) Includes Brewster, Crockett, Jeff Davis, Pecos, Presidio, Reagan, Terrell and Upton Counties. 
(26) Includes Brooks, Kenedy and Willacy Counties. (27) Includes Brown, Coleman and Conanche Counties. (28) Includes Camp, Franklin, Morris, Red River and 
Titus Counties. (29) Includes Castro, Deaf Smith, Oldham, Parmer and Swisher Counties. (30) Includes Childress, Collingsworth and Wheeler Counties. (31) Includes 
Coke, Irion and Sterling Counties. (32) Includes Collin and Rickwall Counties. (33) Includes Comal, Guadalupe and Wilson Counties. (34) Includes Concho, 
McCulloch and Runnels Counties. (35) Includes Culberson and Hudspeth Counties. (36) Includes Delta and Hopkins Counties. (37) Includes Dimmit, La Salle, 
Maverick and Zavala Counties. (38) Includes Duval, Jim Wells and Kleberg Counties. (39) Includes Eastland and Stephens Counties. (40) Includes Edwards, Kinney, 
Renal, Uvalde and Val Verde Counties. (4) Includes Erath, Hood and Somervell Counties. (42) Includes Falls and Limestone Counties. (43) Includes Fisher, Nolan 
and Scurry Counties. (44) Includes Freestone and Leon Counties. (45) Includes Glasscock and Midland Counties. (46) Includes Harrison, Marion and Panola Counties. 
(47) Includes Haskell, Kent and Stonewall Counties. (48) Includes Henderson and Van Zandt Counties. (49) Includes Houston, Madison and Walker Counties. 
(50) Includes Jack and Palo Pinto Counties. (51) Includes Jasper and Newton Counties. (52) Includes Jim Hogg and Zapata Counties. (53) Includes Johnson, Parker 
and Wise Counties. (54) Includes Kimble, Menaid, Schleicher and Sutton Counties. (55) Includes Liberty, Grimes and Montgomery Counties. (56) Includes Lime 
Oak and McMullen Counties. (57) Includes Nacogdoches, Sabine, San Augustine and Shelby Counties. (58) Includes Polk, San Jacinto, Trinity and Tyler Counties. 
(59) Includes Rains and Wood Counties. (60) Includes Throckmorton and Young Counties. (A-1) Served from adjoining county. 


Sources: Families—BMB:; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘Sales Management.” 
Further reproduction unlicensed. 
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HOOPER 


IN THE 
SOUTH’S FIRST 
- MARKET 


It’s true! Within Houston’s trade area thousands 
of producing oil and gas wells supply fourteen 
of the nation’s greatest petroleum refineries! 
The city itself houses more oil companies and 
industries allied with petroleum than any other 
community in the world! 

Yes! And KPRC is FIRST in this fabulously 
wealthy market. FIRST in Hooper! FIRST in 
BMB! FIRST in the South’s FIRST Market! 

Blanket this tremendous oil market FIRST 
and deliver the big shipping ports of Beaumont, 
Port Arthur, Galveston and Texas City besides. 
Pick KPRC now! Write Petry or call us for 
availabilities. 








Kl 950 KILOCYCLES e 5000 WATTS 


National Representatives: Edward Petry & Company ¢ Affiliated with NBC and TQN « Jack Harris, Manager 
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7 Popt 
UTAH BME 
Per. 
Radi 
‘ Num 
AM STATIONS Brigham City Des 
@Ox ELDER Ce 
Fre- Net- Priv: 
City quency Power work Al 
Brigham KBUH 800 250-D See page 3 for key to map. Bus! 
Cedar City KSUB 1340 250 CBS-KBS Res! 
CP-590 CP-1,000 Non 
Logan KVNU 610 1,000 MBS- T rs 
4 n 
KBS SUMMIT P 
Ogden KLO 1430 5,000 MBS ake City er 
KOPP 730 1,000-D 
KVOG 1490 250 
Price KOAL 1230 250 MBS-KBS 
Provo KCSU 1490 250 TOOELE 
*KNEU 1450 250 ; 
Cour 
KOVO 960 1,000 MBS B Provo OUCHESNE aVernal Beav 
Richfield KSVC 690  1,000-D uTan&: ' uintan Box 
Salt Lake Springville cach 
City KALL 910 1,000 MBS Dage 
KDYL 1320 5,000 NBC ‘wl Davi 
KNAK 1400 250 — 
CP-1280 CP-500 yuas Garfi 
KSL 1160 50,000 CBS meaneon Gran 
KUTA 570 5,000 ABC rice — 
Springville *KJMS 1400 250 Kane 
Vernal KJAM 1340 250 KBS SANPETE ae 
Mors 
Piut 
T. i) Rich 
MILLARO U A aon 
FM STATIONS cMery ahaa = 
aRichfield Sevi 
cee SEVIER Ee 
quen- Chan- Pow- Vint 
Call cy nel er Utah 
City Letters (Mc) (No.) (Kw) i Was 
cc s ‘ 4 Way 
Ogden KOPP-FM 103.9 280 1 BEAVER Web 
Salt Lake PIUTE WAYNE aes 
City KDYL-FM 98.7 254 0.9 (A 
KSL-FM 100.3 262 8.5 Sou 
Fur’ 
: — GARFIELO 
TV STATIONS Cedar CityA 
City and Call Channel SAN JUAN é 
Status Applicant Letters No. 4 
Salt Lake City 2, 4, 5, 7, 9 a 
WASHINGTON 
Oo Inter- (KDYL-TV) 4 
mountain Bestg. Corp 
A Edward Lasker 7 
CP Radio Service (KSL-TV) 5 
Corp. of Utah 
A Salt Lake City Bestg. Co 7 UTAH RADIO MARKETS BY CITIES 
A Utah Bestg. Co. 2 
ae a ‘ bd 1948 Total Per Cent 1948 Radio Surveys 
A Granite District Radio 9 City County Families Radio 1948 Families Available 
Bestg. Co. Cedar City ...Iron 1 180 97.5 1 150 
Logan .Cache 3 250 98.5 3 200 Con 
Ogden _.Weber 12 100 98.4 11 910 Con 
Available channels follow name of Price Carbon 1 300 96.2 1 250 
city; CP indicates construction permit; areve id 7 4 = . 4 = Con 
sNeciz > rary P Pbere ~nhe -sSevier Ye 97. 910 
O special temporary authority; A Salt Lake City Salt Lake 41 830 98.7 41 290 Con - Hooper 
means applicant; H indicates hearing. Vernal Uintah 590 96.6 570 . 








4 


With a population increase of 17.1% 
in Utah, KDYL—first with commer- 
cial television—has become the eyes as 
well as the ears for the biggest segment 
of Utah’s buying power. 











They LOOK 
aud LISTE 


to the Popular Station 


Tu this Preferred City 
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Wire, phone 
or write 


for full details 


Representative: 
John Blair & Co. 














MARKET INDICATORS FOR UTAH | CLASSIFICATIONS FIGURES YR. FIGURES YR. 





CLASSIFICATIONS FIGURES YR. FIGURES YR. Sales of U. S. Savings Bonds 
Population (1947 Estimates) __ 640,000 ‘4 550,310 °40 | (eee a Ge ._............ $ 18,947,000 °46 3,149,000 ‘41 
EE 157,700 °48 166,700 7°46 | Bank Deposits _______________ $553,000,000 °46 164,000,000 ’39 
Per Cent Radio ick taracinad eases wien 98.4 °48 95.9 °46 | Drug Store Sales ____________ $ 17,772,000 °46 6,421,000 39 
Radio Families ee 155,100 159,800 7°46 | Gross Postal Receipts (4) ---_ $ 4,397,000 °46 2,358,000 °39 
Number of Business Concerns (1) 8,684 °46 7,965 °39 | Total Private Construction __. $ 44,500,000 746 17,500,000 ’39 
Domestic Urban Electric Private Residential Building ___ $ 21,400,000 °46 9,900,000 ’39 
ee, a re 152,000 °46 116,000 °’39 | Private Nonresidential Building $ 16,400,000 °46 2,400,000 ’39 
Private & Commercial Passenger Farm Construction __________~ $ 2,000,000 °46 1,300,000 ’39 
Auto Registrations ________ 139,402 °46 116,988 °39 | —— 
Business Telephones _________ 43,900 "46 27,800 39 GO) Bet intntet me oe Snencial oman ——y i tog a pebeats 
Residential Telephones ______- 97,800 °46 Can 3°) OS = = Se eee ee omes, vessel employes and public 
Nonagricultural Employment (2) 140,000 46 112,000 39 | many smail one-man services, (2) In- emergency employes. (3) Sales of this 
Total Income Payments to | chides all'wage and salaried workers in $lie® (of Bonds commenced in | May 
oe, ee $773,000,000 "47 243,000,000 "39 } sak tcclaae paweahakae ag nn business, postal savings and certain 
443 39 | rated businesses, self-employed per- miscellaneous items not included. 


Per Capita Income Payments __ $ 1,208 ’47 


UTAH RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 





1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Beaver - 1,410 96.6 1,420 oul 383 138 309 2,93 
Box Elder ncaa ‘ 5,150 98.8 5,090 1,802 | 1,271 467 9,595 11,780 
Cache ‘ . 8,760 99.0 8,670 3,433 2,642 1,033 14,505 23,095 
Carbon ' a 5,140 96.9 4,980 1,253 4,521 3,054 9,014 19,220 
Daggett a 160 87.5 140 (A-1) 6 2 159 
Davis . ; ; 4,890 99.2 4,850 1,790 1,235 542 9,278 7,242 
Duchesne y 2,390 96.2 2,300 228 307 121 1,396 3,455 
Emery ‘ ‘ 1,940 97.9 1,900 268 137 62 1,793 
Garfield = f 1,270 96.1 1,220 158 276 137 1,431 
Grand e 570 94.7 540 107 116 40 755 1,228 
Iron a 2,060 98.1 2,020 889 1,021 406 2,770 9,946 
Juab San : 2,030 98.0 1,990 658 347 118 2,060 4,351 
Kane . e 540 98.1 530 111 105 31 1,344 
Millard -- . ‘“ 3,420 98.2 3,360 261 368 126 1,767 5,725 
Morgan e : ‘i 760 97.4 740 250 223 100 689 1,272 
Piute . wad a 770 97.4 750 47 35 11 998 
Rich ; a 810 97.5 790 97 33 8 477 
Salt Lake -- 60,570 98.8 59.850 39,339 55,154 27,166 197,430 266,135 
San Juan - 970 91.8 890 136 140 47 1,186 
Sanpete : 5,470 98.7 5,400 1,341 733 200 5,192 6,968 - 
Sevier = 3,580 98.3 3,520 948 876 268 6,686 8,428 
Summit : va % 2,680 95.1 2,550 801 420 175 2,885 4,395 
Tooele 7 : 2,690 98.1 2,640 936 1,968 873 2,295 5,928 
Uintah 2,520 96.4 2,430 435 614 214 2,885 4,410 
Utah 2 16,150 98.8 15,950 5,554 6,678 3,022 24,250 44,537 
Wasatch fcictcacnintiiinls 1,870 98.4 1,840 500 560 308 1,111 3,600 
Washington om 1,970 95.4 1,880 701 603 218 2,699 4,930 
Wayne : 780 97.4 760 (A-1) 54 18 406 361 
Weber . aed ---- 16,320 98.7 16,100 10,845 11,141 5,385 41,363 69,337 


(A-1) Served from Adjoining county. 
Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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(2) KSL is actually lis- 
tened to most frequent- 





“\ 































: (1) Day and night, me ly by far more people 
. ° me ‘ 
- ALONE delivers Al morning, afternoon KSL reaches more 
real’ Salt Lake and eveni (3) 
the “rea pret ning—than any radio homes per dollar, 
City market—@ qua a competing Station or day and night, than 
i nA ames nae oe re any competing station 
ee p 1 
= ae area with nif aa or regional network. 
an a 
eople an . 
/ liars in annual retail “Hooper Listening Area Cov. 
° erage Index for 69 KSL coun. 
sales.' Nes, Spring, 1948. 



















1,000 50-100% 



















{Cost per 
o survey of BMB radio homes based 7 
. to ; as oO 
pare coke City whole- one-time “% hr. rates 
leading March, 1948. 
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VERMONT 





AM STATIONS 


Fre- Net- 
City quency Power work 
Burlington WCAX 620 5,000 CBS 
WJOY 1230 250 ABC 
Montpelier- 
Barre WSKI 1240 250 


Rutland *WHLW 1000 1,000-D 


WSYB 1380 1,000 MBS- 
KBS 


St. Albans WWSR 1420 1,000-D KBS 


Waterbury WDEV 550 ‘1,000 MBS- 


KBS 


VERMONT RADIO MARKETS BY CITIES 


1948 Total Per Cent 1948 Radio Surveys 


City County Families Radio 1948 Families Available 
ee Washington -... 3 130 98.4 3 080 
Burlington ~........ Chittenden ..... 7 300 98.9 7 220 Con 
Montpelier -....... Washington -.... 2 260 96.9 2190 Con 
as eee 4 680 98.3 4600 Con 
Saint Albans -_..-. Franklin ........ 2 190 99.5 2 180 Con 
WOeRtOUEY <cccoccs Washington ---- 490 95.9 470 





RUTLANRO 


See page 3 for key to map. 











Two Markets—One Price .......... 














BARRE 
World’s Granite Center 


- WSKI - 


MONTPELIER 
State Capitol 


IN CENTRAL VERMONT 


“Proven To Sell Your Customers In Six Big Counties In The Maple Sugar State” 


REPRESENTED BY Lamoille 
Kettell-Carter Caledonia 
Boston, Mass. Orange 


Washington W. S. GRANT CO. 
Chittendon New York, Chicago, 
Addison 


San Francisco, Los Angeles 
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MARKET INDICATORS FOR VERMONT 


CLASSIFICATIONS 
Population (1947 Estimates) --- 


BMB Families 


Per Cent Radio 
en See 
Number of Business Concerns (1) 
Domestic Urban Electric 
Ceomsumers ..........-..--- 


Private & Commercial Passenger 


Auto Registrations 
Business Telephones 


Residential Telephones ___-_---- 
Nonagricultural Employment (2) 
Total Income Payments to 


Individuals 


FIGURES 
366,000 
108,500 

95.7 
103,800 
6,193 


92,000 


88,1177 


21,900 


66,200 


87,000 


$433,000,000 


YR. 
"47 
"48 
*48 
"48 
"46 


"46 


"46 


"46 


"46 


"46 


"47 


FIGURES YR. 
359,231 40 
88,600 46 | 

93.6 46 
82,900 46 | 
6,957 39 
74,000 °39 
81,041+* 39 
14,600 °39 
35,000 39 
77,000 39 

174,000,000 39 











CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Per Capita Income Payments __ $ 1,183 °47 483 °39 
Sales of U. S. Savings Bonds 

@etieg EG) -...........- $ 7,097,000 °46 2,590,000 41 
SEE Sieicccccuancne $324,000,000 46 169,000,000 39 
Drug Store Sales _...._._.___- $ 6,855,000 °46 3,362,000 °39 
Gross Postal Receipts (4) ___. $ 2,347,000 °46 1,808,000 °39 
Total Private Construction _.___ $ 9,600,000 46 6,400,000 °39 
Private Residential Building __ $ 2,000,000 46 2,300,000 °39 
Private Nonresidential Building $ 3,900,000 °46 1,800,000 ’39 
Farm Construction _.__-.-~~~- $ 1,300,000 °46 1,100,000 °39 

(1) Not included are banks, financial homes, vessel employes and public 


enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
cludes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 
sons, domestics employed in private 





VERMONT RADIO MARKET DATA BY COUNTIES 


1948 Total 
County Families 
IID sinbinsinticrarareumnntentantanehist 5,760 
EEN EERE Te em 7,540 
DD kticantincomasnentnaaiboen 7,670 
DD i: -iccssnchepeceminees Sa 
BND cedietnintomendinnowiaananensas 1,750 
I dsb scainincise ncanaanieieipieaaameiom 8,440 
SE BOD priced ctdiencceanmmintinntinnnes 1,090 
BTID cites nceccsinencteeencccs 3,360 
IE etnticcccicninnsosenias 5,040 
ID | eitciecccncceunageengess 6,460 
BI sciatic assncheesinenenanchanietsinaninaaciinns 13,920 
Washington cident. ia 
TD di ernccccnsnoeumessececoun 9,050 
SII — > ietisshais cask soventincsteepaebiapscahaunsia 12,420 





Sources: Families—BMB; Telephone 
Further reproduction unlicensed. 


Per Cent 
Radio 


93.6 


96.7 


95.4 


97.6 


93.7 


96.0 


95.3 


94.6 


92.7 


95.4 


95.7 


95.8 


95.6 


95.9 


1948 Radio 
Families 


5,390 


7,290 


7,320 


13,650 


1,640 


13,320 


11,500 


8,650 


11,910 


Employment Taxable pay- | 
Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales _ 
Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
2,000 1,533 542 6,404 12,275 | 
3,331 5,679 2,488 14,071 19,593 | 
3,312 3,415 1,613 15,165 23,433 | 
7,535 10,946 5,224 48,479 60,257 
555 1,612 702 648 2,471 
3,859 3,522 1,336 11,866 21,103 
398 162 57 583 1,572 
1,178 1,453 527 6,476 6,525 | 
2,236 1,430 612 5,477 11,290 | 
2,148 2,448 902 8,284 17,460 
6,145 8,617 3,757 36,030 46,374 
5,785 8,160 3,720 31,681 40,992 
4,473 6,689 2,797 24,180 29,701 
6.667 10,579 5,454 25,408 35,150 


emergency employes. (3) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. 
tLight delivery trucks included. *State, 
county and municipal vehicles included. 


Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 











Listening Area 


VERMONT plus 
a alan NEW YORK 


Lowest Cost 
Per Listener 











620 ON YOUR DIAL 





b 


S 


NOW 5000 WATTS * 





The BIG Station 


5000 Watts—620 K.C. 


WEED & CO. 


National Representative 


WCAX 
BURLINGTON, VT. 
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VIRGINIA 





AM STATIONS 


Fre- Net- 
City quency Power work 
Alexandria WPIK 730 1,000-D 
Arlington WARL 780 1,000-D 
WEAM 1390 1,000-D 
CP-5,000 
Blackstone WKLV 1490 250 MBS 
Bristol WCYB 690 10,000-D 
WFHG 860 1,000-D MBS 
Charlottes- 
ville WCHV 1240 250 ABC-KBS 


Covington WKEY 1340 250 ABC-KBS 

Crewe WSVS 650 1,000-D KBS 

Danville WBTM 1330 5,000-LS ABC 
1,000-N 


WDVA 1250 5,000-LS MBS 


1,000-N 
Fre- Net- 
Falls City quency Power work 
Church WFAX 1220 250-D Harrison- 
Farmville WFLO 870 1,000-D burg WSVA 550 =1,000-D NBC 
Hopewell *WHLY 1340 250 
Fredericks- Lexington *WREL 1450 250 
burg WFVA 1230 250 ABC-KBS Lynch- 
Front Royal WFTR 1450 250 curs = “WLW 1808 20 
WLVA 1230 250 
— , 95 > 
Galax WBOB 1400 250 MBS CP-800 CP-1.000 ABC 
Hampton *WVEC 1050 250-D WWOD 1390 1,000 MBS 





YOUR 


$ DOLLAR$ 


BUYS 


MORE 


WITH 
“DANVILLE’S FRIENDLY STATION" 


WDVA 


A MUTUAL STATION 
DANVILLE, VIRGINIA 
5000 WATTS DAY-1000 WATTS NIGHT 


EMERSON J. PRYOR, GEN. MGR. 


REP. BY 
JOSEPH HERSHEY McGILLVRA, 











INC. 
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Fre- Net- 
City quency Power work 
Marion *WMEB 1010 1,000-D 


Martins- 


ville WMVA 1450 250 NBC-KBS 
Newport 
News WGH 1340 250 ABC 
CP-1310 
WHYU 1270 1,000-D 
Norfolk WCAV 860 1,000-D 


WLOW 1590 1,000-D 
*WKAZ 1230 250 
WTAR 790 5,000 NBC 


Norton WNVA 1450 250 MBS-KBS 


Petersburg WSSV 1240 250 MBS 
Portsmouth WSAP 1490 250 MBS 
Pulaski WPUV 1230 250 MBS-KBS 
Richmond WBBL 1450 250 
SH 
WLEE 1450 250 MBS 
WMBG 1380 5,000 NBC 
WRNL 910 = 5,000 ABC 
WRVA 1140 50,000 CBS 
WXGI 740 1,000-D 
Roanoke WDBJ 960 5,000 CBS 
WROV 1490 250 MBS 
CP-1240 
WSLS 1240 250 ABC 
CP-610 CP-1,000 
South 
Boston WHLF 1400 250 KBS 
Staunton WTON 1400 250 ABC 
Suffolk WLPM 1450 250 ABC-KBS 
Warsaw * 690 250-D 
Waynes- 
boro WAYB 1490 250 MBS-KBS 


Winchester WINC 1400 250 ABC-KBS 


* Construction Permit. 


FM STATIONS 


Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 


Arlington WARL-FM 105.5 288 
WEAM-FM 106.3 292 
WCYB-FM 105.3 287 5.6 
WSVS-FM 104.7 284 12.5 
Danville WBTM-FM 97.9 250 32 
Front 


Bristol 
Crewe 





Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Royal WLON 95.1 236 «(16 


Harrison- 

burg WSVA-FM 100.7 264 36 
Lynch- 

burg WLVA-FM 97.5 248 «3.7 

WWOD-FM 107.9 300 20 

Martins- 

ville WMVA-FM 96.3 242 
Newport 

News WGH-FM 96.5 243 «(38 


Norfolk WTAR-FM 97.3 247 50 
WRVC 102.5 273 6 
WCAV-FM 103.3 277 41 
WARY 105.3 287 7.8 

Ports- 

mouth WVOP 98.9 255 32 


WSAP-FM 99.7 259 49 
Richmond WRVB 94.5 233 425 
WwCcoD 98.1 251 46.1 
WRNL-FM 102.1 271 43.7 
WLEE-FM 102.9 275 21 
WRMV 106.9 295 15.5 


Roanoke WDBJ-FM 94.9 235 «11.8 
WSLS-FM 99.1 256 4.7 
WROV-FM 103.7 279 3 

Suffolk WFFV 106.1 291 3.1 
WLPM-FM 107.7. 299 10.2 

Winches- 

ter WINC-FM 92.5 223 «13.4 


TV STATIONS 


City and Call Channel 
Status Applicant Letters No. 
Newport News (see also Norfolk- 
Portsmouth) 4, 7, 11, 13 
A Hampton Roads Bestg. 7 
Corp. 
Norfolk (see also Newport News- 
Portsmouth) 


A Commonwealth Bestg. 13 
Corp. 

A Beachview Bestg. Corp. 11 

CP WTAR Radio Corp. 4 


Richmond 3, 6, 8, 10 
Oo Havens & Martin (WTVR) 6 


A-H Larus & Bro. 10 
A-H Lee Bestg. Co. 10 
A-H Richmond Radio Corp. 3 
A-H Southern Bestrs. 8 


Available channels follow name of 
city; CP indicates construction permit; 
O special temporary authority; A 
means applicant; H indicates hearing. 
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BMB Families 





Per Cent Radio ___-__- 


Radio 


Number of Business Concerns (1) 


Urban 


Domestic 


Consumers 


Private & Commercial Passenger 


Auto Registrations ________- 


Families 


Business Telephones __-_ 


Residential Telephones 


Nonagricultural Employ ment (2) 


Total 


Individuals 


Per Capita Income Payments __ 


Sales of U. 


(Series E) (3) 
Bank Deposits __- 


Drug Store Sales 


Income Payments to 


Savings Bonds 


Gross Postal Receipts (4) _-_ 


Total Private Construction _ 


Private Residential Building _- 
Private Nonresidential Building 


Farm Construction 


Electric 





MARKET INDICATORS 
CLASSIFICATIONS 


Population (1947 Estimates) _~ 


FIGURES 
2, 


FOR 


999,000 
728,000 
88.9 
646,900 
32,980 


189,000 


507,380 
159,100 
326,500 
636,000 


$2,992,000,000 


$ 
$ 


$ 


$ 
$ 
$ 
$ 
$ 


(1) Not included are banks, financial 


enterprises, 


companies, 


many small one-man services. 


railroads, 


insurance and real estate 
amusements and 
(2) In- 


cludes all wage and salaried workers in 


nonagricultural 


establishments. 


Does 


1,064 


84,874,000 
$1,785,000,000 
52,459,000 
16,239,000 
167,800,000 
73,900,000 
62,200,000 
5,800,000 


sons, 
homes, 
emergency employes. 
of bonds 


(4) Revenues from money-order 


series 
1941. 






VIRGINIA 
FIGURES 


"47 
"48 


"46 


"47 
"47 


"46 
"46 


domestics 


vessel 


YR. 


commenced in 


2,677,773 40 
724,000 °46 
81.4 46 
589,000 °46 
31,273 39 
328,000 °39 
390,498t 7°39 
74,600 39 
152,500 °39 
515,000 =39 
996,000,000 739 
402 =°39 
18,237,000 ’41 
635,000,000 39 
26,146,000 39 
9,250,000 ’39 
83,200,000 39 
53,900,000 39 
16,000,000 39 
3,600,000 39 
employed in private 
employes and _ public 


(3) Sales of this 


May 


Qusiness, postal savings and certain mis- 


not include proprietors of unincorpo- cellaneous items not included. + Busses 
rated businesses, self-employed per- included. 
VIRGINIA RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Alexandria Fairfax 10 540 95.9 10 110 
Blackstone Nottaway 800 83.8 670 
Charlottesville Albemarle 6 340 89.6 5 680 Con 
Covington Alleghany 1 850 94.1 1 740 
Crewe Nottaway 610 91.8 560 
Danville Pittsylvania 10 000 86.0 8 600 Con 
Farmville Prince Edward 1 150 87.8 1 010 
Fredericksburg Spotsylvania 3 120 96.5 3010 Con 
Front Royal Warren 1 110 90.1 1 000 
Galax Grayson 980 91.8 900 
Harrisonburg Rockingham 2 780 93.5 2 600 
Lynchburg Campbell 13 750 89.7 12 330 Con 
Martinsville Henry 2 790 86.4 2 410 Con 
Newport News Warwick 11 700 89.1 10 430 Con - Hooper 
Norfolk Norfolk 44 990 91.3 41 080 Con - Hooper 
Norton Wise 1 170 88.0 1 030 
Petersburg Dinwiddie 9 830 85.0 8 360 Con 
Portsmouth Norfolk 15 910 89.7 14 270 Con - Hooper 
Pulaski Pulaski 2 500 89.6 2 240 Con 
Richmond Henrico 61 260 93.2 57 100 Con - Hooper 
Roanoke Roanoke 21 600 93.8 20 260 Con 
Staunton Augusta 3 500 93.4 3 270 Con 
Suffolk Nansemond 3 580 88.0 3 150 Con 
Winchester _. Frederick 3 980 94.7 3 770 Con 
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Brunswick .- os iaichaltceladds 
Buchanan -. Siictihiarintaipinaidiailionie 
Buckingham wihiaaapeinaite 
Campbell - wiibetiadintieiad 
Caroline -...-. . rane ee 
REGED . concae ii Sa bie 
Charles City tciedanacetiicahasetia dienes 
Charlotte -_- sivnGpiciacennbiani . 
Chesterfield Se an 
a aaa nent 
0 * — 
Culpeper -..- led ae Eads 
EE " iciesiactneiieimenneenineneene 
CO eee : satis 
I 
Elizabeth City - oii 
a 

Fairfax -- : 
Fauquier pialaesiinctintas ‘ a 
Floyd -.- 

Fluvanna . 

Franklin 

Frederick - 

Giles -.-. 

Gloucester 

Goochland 

Grayson 

Greene 

Greensville —_-.--- 

Halifax 

Hanover ~- 

Henrico 

Henry -.. 

Highland 

Isle of Wight 

James City -- 

King & Queen - 

King George - 

King William 

Lancaster 

Lee — 

Loudoun 

Louisa 

Lunenburg 

Madison - ers ie 
Mathews 
Mecklenburg picieioia detaainanletbiatichdnaniiniied 
Middlesex - iesinte ‘ 
Montgomery 

Nansemond .- . ‘ 
Nelson -.- ~ int 
New Kent --- 

Norfolk  ----.-- et tatiana 
Northampton - 

Northumberland 

Nottoway -. 

Orange -- . 

a 7 —s 

Patrick -. . s 
Pittsylvania 

Powhatan 

Prince Edward 

Prince George 

Prince William --.--. 

Princess Anne 

Pulaski -.-. 

Rappahannock 

Richmond 

Roanoke ~- 

Rockbridge 

Rockingham 

Russell 

Scott 

Shenandoah 

Smyth -.-- 

Southampton 

Spotsylvania 

Stafford 

a 

0 

Tazewell - 

Warren -.-.-- oo - 
Warwick ---.--- sao alan 
Washington wa 
(Continued on page 240) 





1948 Total 
Families 

9,320 
12,540 
8,110 
1,750 
4,410 
1,920 
29,700 
15,070 
1,350 
7,710 
1,600 
3,860 
3,920 
8,450 
3,130 
20,400 
1,930 
6,030 
1,060 
3,410 
10,000 
2,060 
780 
3,770 
1,760 
5,350 
13,040 
9,010 
1,700 
11,190 
5,610 
2,930 
1,330 
5,510 
8,720 
3,530 
2,030 
1,610 
5,670 
930 
3,100 
9,090 
5,020 
74,500 
9,610 
1,180 
3,020 
2,030 
1,410 


6,890 
11,180 
6,470 
6,450 
6,390 
7,190 
6,230 
6,160 
2,410 
1,580 
2,610 
12,510 
3,020 
14,450 
12,700 


Per Cent 
Radio 


88.4 
87.3 
92.2 
78.9 
85.7 
84.4 
97.3 
91.0 
90.4 
84.0 
87.5 
89.1 
81.6 
85.0 
79.9 
88.2 
83.9 
83.7 
81.1 
79.5 
92.8 
90.3 
89.7 
86.7 
79.5 
86.2 
84.0 
93.8 
82.4 
94.7 
79.0 
83.3 
77.4 
83.8 
92.3 
90.1 
85.7 
81.4 
86.2 
77.4 
82.3 
80.2 
84.7 
93.7 
87.6 
89.0 
82.5 
89.7 
80.1 
82.9 
84.9 
85.7 
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89.6 
83.5 
80.8 
91.1 
89.7 
90.1 
87.8 


1948 Radio 


Families 

8,240 
10,950 
7,480 
1,380 
3,780 
1,620 
28,900 
13,720 
1,220 
6,480 
1,400 
3,440 
3,200 
7,180 
2,500 
17,990 
1,620 
5,050 
860 
2,710 
9,280 
1,860 
700 
3,270 
1,400 
4,610 
10,960 
8,450 
1,400 
10.600 
4,430 
2,440 
1,030 
4,620 
8,050 
3,180 
1,740 
1,310 
4,890 
720 
2,550 
7,290 
4,250 
69,840 
8,420 
1,050 
2,490 
1,820 
1,130 
1,210 


Tel. Homes 


Jan. 1, 1945 

1,524 
232 
1,298 
152 
199 
133 
18,453 
2,595 
1,040 
881 
76 
637 
350 
137 
119 
463 
363 
1,553 
60 
163 
341 
707 
204 
1,159 
54 
74 
199 
231 
225 
5,396 
1,385 
1,373 
180 
825 
448 
922 


128 


359 
1,379 
949 
145 
1,565 


VIRGINIA RADIO MARKET DATA BY COUNTIES 


Employment 
Mid-March 


1946 
2,306 
8,073(8) 
5,619(9) 
1,435 
485 
513 
20,139(1) 
11,794(10) 
1,021 
1,953 
238 
613 
1,089 
2,948 
551 
22,038(2) 
678 
2,640 
375(11) 
557 
704 
411 
109 
1,384 
237 
915 
10,744(12) 
3,792(13) 
725 
1,330 
1,357 
462 
454 
1,347 
5,130(14) 
4,583 
582 
293 
2,617 
76 
1,698 
2,822 
1,264 
91,465(3) 
11,736(15) 
158 
980 
1,569(16) 
351 
95 
1,328 
784 
2,693 
948 
937 
1,040 
166 
883 
2,478 
383 
4,841(17) 
6,732(18) 
956 
occnlgaep 
62,963(4) 
1,756 
1,006 
2,265 
1,657 
1,317 
614 
20,491(5) 
207 
1,785 
4,824(20) 


567 
29,457 (6) 
3,546(21) 
6,668 (22) 
2,441 
528 
1,735 
4,239 
2,067 
5,559(23) 
180 
182 
1,183 
7,573 
5,440 
22,279(7) 
8,000(24) 


Taxable pay- 
rolls—Jan. to 


Mar. ’46, in 1,000’s 


747 
2,994(8) 
2,540(9) 

337 

149 

129 

10,206(1) 
5,094(10) 
303 
685 
62 

211 

328 
1,872 

153 
8,726(2) 

182 

930 

110(11) 

128 
194 
146 
26 
466 
44 

409 
3,945(12) 
1,464(13) 

209 

520 

466 

93 
81 

492 
1,916(14) 
2,200 

213 

96 

872 

13 

509 

951 

325 

44,.576(3) 
4,475(15) 
23 
342 
489(16) 
73 
23 

552 

320 
1,528 

309 

207 

274 

46 

247 

784 

114 
1,788(17) 
2,263(18) 

294 
aman ee) 

27,599(4) 
528 


302 
978 
616 
428 
141 
7,508(5) 
41 
546 
2,524(20) 
253 
481 
1,391 
18 


194 
12,398(6) 

1,194(21) 

2,316(22) 
1,335 
136 
519 
1,791 
638 

2,378(23) 
58 


38 
292 
4,032 
2,676 
11,790(7) 
3,216(24) 


8,618 
5,417 
1,209 
1,256 
1,699 
17,912 
8,114 
1,465 
6,295 


6,390 
1,863 
1,348 
2,560 
6,226 
2,421 
7,480 
6,936 
3,954 
1,924 
5,371 
2,390 
5,992 
629 
6,617 
3,940 
5,670 
1,114 
1,406 
5,380 
5,654 
6,119 
3,315 
2,645 
7,412 
6,340 
9,563 
507 
657 
5,344 
11,974 
4,653 
1,183 
6,606 





Bank Deposits Retail Sales 
1944, 1,000’s 


1947, 1,000’s 
10,681 

(8) 44,964 
(9)22,787 
1,967 
4,572 
4.004 
(1)95,692 
(10) 43,234 
2,397 
8,617 

942 

4,321 
6,496 
8,395 
2,549 
(2)66,677 
3,921 
5,001 

540 

3,172 
7,647 
4,072 

1,067 
8,145 
1,718 
5,278 
(12)37,662 
(13) 27,478 
3,228 
11,858 
11,262 
2,785 

1,773 

6,040 

(14) 23,909 
5,748 
4,253 
1,357 
8,312 

679 

6,829 
14,587 
6,926 
(3)359,516 
(15) 23,443 
789 

5,652 
7,771 

970 

1,260 
4,405 
4,183 
9,212 
10,376 
4,225 
4,793 
1,800 

2,799 
12,052 
2,605 

(17) 14,697 
(18)24,788 
3,865 
1,897 
(4)298,412 
10,514 
3,324 
8,977 
8,755 
5,721 
2,937 
(5)61,104 
1,468 
7,564 
(20)8,866 
10,376 
8,728 
11,138 
1,510 
2,632 
(6)133,738 
(21) 14,130 
(22)38,046 
6,012 
5,375 
9,752 
10,250 
10,695 
(23)24,353 
1,427 
1,746 
4,502 
25,172 
8,782 
(7)59,951 
(24)26,709 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Further reproduction unlicensed. 
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LINOLEUM BLOCK PRINT OF VIRGINIA 
FARM @Y CHARLES W. SMITH FOR WRVA 


Virginia gobbles up 
CO OY II societies 


Old Dominion’s BIGGEST cash-producing agricultural enterprises. Not the least of reasons 


for this tremendous growth is the State's close proximity to the most densely populated portion of the United States, 
and the speed with which dressed or live poultry may be moved from Virginia to the large Eastern Seaboard by train of 
truck. In 1946, the production of commercial broilers, other chickens, 
eggs, and turkeys totalled $84,353,000... with Virginia holding 3rd place in the United 
States in the raising of commercial broilers, and 10th in turkeys! Here, indeed, 1s a market 
to crow about . . . part of the billon-dollar market that hears and heeds the voice of 


WRVA . .. 50,000 watts, represented by Radio Sales. 


50,000 WATTS... . NIGHT AND DAY 
STUDIOS IN RICHMOND AND NORFOLK 








VIRGINIA RADIO MARKET DATA BY COUNTIES (Continued from page 238) 


a0 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Westmoreland __ 2,040 82.8 1,690 86 492 153 3,854 3.435 
Wise . 14,910 87.4 13,030 1,805 7,605 3,840 10,303 27,286 
Wythe ‘ ‘ 5,790 89.5 5,180 1,798 2,592 915 5,541 11,096 
York : 2,710 88.9 2,410 464 285(19) 130(19) 3,508 2.397 

VIRGINIA (Independent Cities) , 
Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolils—Jan. to Bank Deposits Retail Sales 
City Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
Alexandria ’ 10,540 95.9 10,110 13,460 conan <a 23,269 (1) 
Bristol 2,840 91.2 2,590 (a) —— __(24) 9,081 (24) 
Buena Vista : 391 | ‘ (21) 1,642 (21) S 
Charlottesville ‘ 6,340 89.6 5,680 : 3,941 —— : (8) 20,714 (8) f 
Clifton Forge s 4 1,165 inal (9) 3,613 (9) ¥ 
Danville 10,000 86.0 8,600 4,173 — --(5) 24,986 (5) . 
Fredericksburg 2 3,120 96.5 3,010 1,994 ~----(23) (23) 13,817 (23) 4 
Hampton - 5 3,653 (13) “ (13) 10,715 (13) 22 
Harrisonburg a 2,780 93.5 2,600 2,501 — —— 11,982 (233 2 
Hopewell siasaiee 1,212 ---.(20) . (20) 2,748 (20) J 
Lynchburg 13,750 89.7 12,330 7,063 ‘~ (2) J (2) 30,368 (2 
Martinsville 2,790 86.4 2,410 1,489 ; (15) 4 (15) 9,244 (13) 
Newport News 11,700 89.1 10,430 8,677 = (7) _.(7) 38,476 Ui 
Norfolk City ‘ 44,990 91.3 41,080 (b) 26,526 2 (4) —— (2)131,654 (4)... 
Petersburg 9,830 85.0 8,360 5,310 2 (12) - (12) 15,795 i... 
Portsmouth 15,910 89.7 14,270 8,255 — x (4) 32,052 (@ = 
Radford - . 1,323 omen tnee é (17) 4,665 (973 5 
Richmond City on 61,260 93.2 57,100 39,152 : (3) — 228,638 (3) 
Roanoke City . 21,600 93.8 20,260 14,827 a onoat®) 55,253 (8) a 
South Norfolk —s ~(2) canna ee (2) () 5 
Staunton : iin 3,500 93.4 3,270 2,989 — — 12,113 (10) .... 
Suffolk ‘ 3,580 88.0 3,150 1,932 ae (18) 15,001 (18) 
Williamsburg ‘ < 710 (16 & 19) : (16 & 19) 4,427 (16 & 19) ____ 
Winchester ‘ 3,980 94.7 3,770 2,784 —_ —— 13,128 (14) ___. 





(*) Included in Richmond City. 

(a) Part of Bristol, Tenn. exchange included in Sullivan County. 
(b) Norfolk City includes South Norfolk City. 

(1) Includes Arlington County & Alexandria City. (2) Includes Campbell County & Lynchburg City. (3) Includes Henrico County & Richmond City. (4) Includes 
Norfolk County & Norfolk, Portsmouth & South Norfolk Cities. (5) Includes Pittsylvania County & Danville City. (6) Includes Roanoke County & Roanoke City. 
(7) Includes Warwick County & Newport News ‘iy (8) Includes Albemarle County & Charlottesville City. (9) Includes Alleghany County & Clifton Forge City, 
(10) Includes Augusta County & Staunton City. (11) Includes Charles City & New Kent County. (12) Includes Dinwiddie County & Petersburg City. (13) Includes 
Elizabeth City County & Hampton City. (14) Includes Frederick County & Winchester City. (15) Includes Henry County & Martinsville City. (16) Includes James 
City County & Williamsburg City. (17) Includes Montgomery County & Radford City. (18) Includes Nansemond County & Suffolk City. (19) Includes York 
County & Part of Williamsburg City. (20) Includes Prince George County & Hopewell City. (21) Includes Rockbridge County & Buena Vista City. (22) Includes 
Rockingham County & Harrisonburg City. (23) Includes Spotsylvania County & Fredricksburg City. (24) Includes Washington County & Bristol City. 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
Further reproduction unlicensed. 
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: 1 L Price! 
: — Low Price! 
%, ~ 
. Buy WSAP 
: 3 
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x Get WSAP — Plus WSAP-FM N 
“4 .) 
: Lowest cost-per-listener coverage of the rich x 
st % 
x TIDEWATER AREA — Virginia’s BIG market 
° % 
: For BIG VALUE in this great metropolitan district : 
% v 
x place your message on the stations that are % 
% * $ 
: GOING PLACES* in Virginia : 
%, * 
$ % 
% Remember — you reach % 
% - Th ~ 
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x on : 
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4) te 
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WSAP WSAP-FM 
3 Portsmouth, Virginia x 
% *) 
x B. WALTER HUFFINGTON, *Watch us grow! JACK NORFLEET ~ 
: General Manager MUTUAL NETWORK Commercial Mgr. : 
x National Representatives: Burke, Kulpers & Mahoney, Inc. New York Chicago Oklahoma City Atlanta Dallas Los Angeles San Francisco > 
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les 
0” mATCOM 
pa: @ Beilingtiam 
286 a Mt. Vernon OR ANOGaN rune FM STATIONS 
096 . Omak 
Sx aGiT aUma » 
397 — A STEVENS | ofeuce Fre- 
‘\ quen- Chan- Pow- 
pas ‘ WASHINGTON om aoe = pe, er 
les ity etters (Mc) (No.) (Kw) 
10’s ort Xngeles ‘\ | se aaa 
A everett Longview KWLK-FM 103.9 280 0.41 
Seattle KING-FM 94.9 235 48 
: ane@y KRSC-FM 98.1 251 15 
es SPonane KOMO-FM 98.9 255 14.4 
f a aati KIRO-FM 100.7 264 7.7 
7 MASON ae Ephrata KFMU 102.9 275 1.7 
GRavs Tacoma KTBI-FM 96.5 243 
py arson I 4 Ellensburg “anant «a Moses Lake KTNT 97.3 247 8.2 
(d@e , acams KTOY 91.7 219 3 
Abe 3 PIERCE al WHITMAN ‘ 
oa n 3k amram re 
~ Pullman » r'V STATIONS 
= PaciFic * Lewig : 
. Centralia-Chehalis Yakima os initia City and Call Channel 
" t Gaerne Status Applicant Letters No. 
ein, « L : vanima asco 
: vg glongview A Seattle 2, 5, 7, 11 
vi ~aee oo A-H Fishers’ Blend Station 2 
ue Skamania t A-H KING Bestg. Co. 7 
--- A Edward Lasker 7 
a LicniTarT Stay - 
he: ClLaRn The Dalles ie sie 8 tes ee So tee A-H Queen City Bestg. Co. 11 
= 4 Vancouver . , CP Radio Sales (KRSC-TV) 5 
Fre- Net- Corp. 
| City quency Power’ work A-H Totem Bestrs. 7 
Wenatchee unre =. io ABC A-H 20th Century-Fox 11 
J - Net- j a 
me AM STATIONS | city Nyuency Power work |Yakima  KIMA 1460 500 CBS | Tacoma 4, 9, 13 
ity. Fre- Net- i CF-1.000-D A Tele. Tacoma 4 
des " Pullman KWSC 1250 5,000 7 500-N : 
nes City quency Power work ST-KTW vine —- —_ i <a 
% 2 Jailable channels follow name of 
ork orde 250 MBS-KBS | Renton KXRN 1220 250-D ‘Availa name ¢ 
om nag KXRO 1340 M | Seattle KING 1090 10,000 — city; CP indicates construction permit; 
ham *KPUG 1170 1,000 MBS | KIRO 710 50,000 CBS | * Construction Permit. O special temporary authority; A 
it.” KVOS 790 = 1,000 ABC- | KJR 950 5,000 ABC | ** Non-Commercial Station. means applicant; H indicates hearing. 
; KBS KOL 1300 5,000 ; 
Bremerton KBRO 1490 250 KOMO 1000 50,000 NBC 
*KGIB 1540 1,000-D KRSC 1150 1,000 
' Centralia KELA 1470 1,000 MBS- | KTW 1250 1,000 
¥% (Chehalis) KBS | ST-KWSC 
4 Ellensburg KXLE 1240 250 KXA 770 i 
x Ephrata *KULE 730 250-D a ee ae 
% Everett KRKO 1400 250 MBS-KBS |, Spokane KFIO 1230 250 _ 
% Kennewick *KWIE 1230 250 KGA 1510 10,000 =ABC 
% Kirkland KRKL 1050 250-D CP-50,000 — 
\ Longview KWLK 1400 250 MBS-KBS KHQ 590 5,000 — 
4 Moses Lake KSEM 1450 250 KBS KNEW 1430 5,000 : 
% Mount KREM 1340 250 ; 
% Vernon KBRC 1430 500-D * aL =, = CBS 
% Olympia KGY 1240 250 MBS-KBS | *#¢oma KTBI 810 1000-D KBS Tenmact 
x Omak KOMW 689 = 1,000-D KVI 570 5.000 MBS . 
4 Pasco KPKW 1340 250 Vancouver KVAN 910 = 1,000 
% Port Walla Walla KUJ 1420 5.000 MBS 
° Angeles KONP 1450 250 KBS KWWB 1490 250 KBS 
* 
> . 
% 
v 
> WASHINGTON RADIO MARKETS BY CITIES 
bs 
x 1948 Total Per Cent 1948 Radio Surveys 
% City County Families Radio 1948 Families Available 
4 
% Aberdeen ‘ Grays Harbor 6 330 96.8 6 130 Con 
% Bellingham Whatcom 10 040 97.9 9 830 Con 
% Bremerton Kitsap _- 10 810 98.9 10 690 
b Centralia : Lewis 2 490 97.6 2 430 Con 5 : 
4 Chehalis Lewis - 1 560 98.7 1540 Con A OM URS 
¥ Ellensburg Kittitas 2 210 97.3 2 150 SER aero vaKInA. wat 
% Everett Snohomish 10 820 97.7 10 570 Con 
4 Fullman Whitman  —- 1 780 98.9 1 760 
x Hoquiam Grays Harbor 3 650 96.4 3520 Con YAKIMA, WASHINGTON 
% Longview -___----.Cowlitz 5 410 98.7 5 340 Con 
5 ‘ o ° ° ° 
% Mount Vernon .__Skagit 1 520 98.7 1 500 —serving the rich Yakima Valley, pro- 
% , : > . . . . 
x Olympia ~nsten oo vaahe oo ts vides effective and intensive low cost cov- 
% Omak ---Okanogan 1 040 96.2 1 600 erage for your sales message in the Pacific 
~ pate Treas - “—- =e saben Northwest’s fastest growing market*. 
% Port Angeles Clallam 3 340 97.3 3 250 Con 1000 watts day and 500 watts night. 
x Seattle King 145 230 97.4 141 450 Con - Hooper *Sales Management ‘Survey of Buying Power,” May 1948 
% Spokane Spokane 45 420 97.6 44 310 Con - Hooper | 
. e 
Tac -e 42 020 98. ‘0 - 
> — i ne ww so . oa Con - Hooper KIMA ya 1469 KC 
< ancouver ar ‘ P 
a 
% Walla Walla Walla Walla 6 950 97.6 6 780 Con CBS for Contral Washington 
x Wenatchee Chelan 4 020 97.3 3910 Con Segue iy eee 
% 
,* Yakima _.Yakima .. 10 820 97.4 10 540 Con 
1g BROADCASTING ©® Telecasting October 11, 1948 ©@ Page 241 














MARKET INDICATORS FOR WASHINGTON CLASSIFICATIONS FIGURES YR. FIGURES YR. 
CLASSIFICATIONS FIGURES YR. FIGURES Yr. | Per Capita Income Payments__ $ 1,395 °47 588 39 
Population (1947 Estimates) __ . 2,357,000 47 —1;736,191 40 | Sales of U. S. Savings Bonds 
BMB Families ______________- 673,000 48 667,000 "46 et Te SP cetarcunescon $ 76,017,000 "46 19,198,000 "41 
a 718 48 945 46 | Bank Deposits -........._.__. $2,156,000,000 "46 577,000,000 *39 
Radio Families 658.000 48 630.000 "46 Drug IN i ncnwanants $ 64,461,000 "46 22,696,000 39 
Number of Business Concerns (1) 34,666 °46 35,663 °39 | Gross Postal Receipts (4) ----- $ 19,683,000 46 = 9,655,000 "a9 
Domestic Urban Bilectric Total Private Construction -._. $ 170,500,000 °46 47,600,000 °’39 
Gomes __..______.. 535.000 46 429.000 °39 Private Residential Building -_. $ 79,800,000 °46 24,900,000 °39 
Private & Commercial Passenger Private Nonresidential Building $ 62,800,000  °46 11,400,000 °39 
Auto Registrations ____.___. 525,964 46 449,333 39 Farm Construction -...-.---.-- $ 7,900,000 "46 4,000,000 39 
: . o (1) Not included are banks, financial sons, domestics employed in private 
Business Telephones ____~---~-- 180,700 46 111,200 39 | enterprises, insurance and real estate homes, vessel employes and public 
Residential Telephones ______-_ 388,300 "46 186,100 739 | companies, railroads, amusements and emergency employes. (3) Sales of this 
i ‘ ‘i many small one-man services. (2) In- ae é , 
Nonagricultural Employment (2) 530,000 46 “0 | sec eee eee te eg bs socenian aa 
Total Income Payments to nonagriultral, establishments, Dect yunines, postal savings and. cota 
Individuals _____- ; ... $3,289,000,000 °47 1,012,000,000  °39 ' rated businesses, self-employed per- miscellaneous items not included 





WASHINGTON RADIO MARKET DATA BY COUNTIES 


Employment Taxable pay- 

1948 Total Per Cent 1948 Radio Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
County Families Radio Families Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944. 1,000’s 1947, 1,000’s 
OO = — 2,230 98.2 2,190 823 599 225 7,699 7,472 
Asotin -...-- pinata 3,450 98.0 3,380 1,312 239 92 1,762 3,788 
IN Siinslieadminemiieeeidesinninaee 3,530 97.7 3,450 1,224 1,851 842 27,366 8,832 
ERE rae See ae nese eee 12,550 97.9 12,290 5,715 5,807 2,781 27,659 48,581 
SINTON, seat tasciunchstedssnescnestetiniaccienteniniesineiesitains 8,050 97.1 7,820 3,022 4,660 2,761 8,819 23,011 
II Sick duinciindcincisinpiaceeienencitpeaaganbinnden 21,340 98.3 20,980 6,129 17,263 10,615 50,528 62,296 
aK etait dieds tna 1,750 97.1 1,700 817 483 210 3,848 4,753 
Ee 16,270 98.0 15,940 4,798 10,961 2,675 15,878 47,651 
I ines sien didemeanintaianied 3,170 98.4 3,120 577 179 67 2,381 4,489 
EE ae sear ae 1,700 95.3 1,620 114 171 48 an 2,403 
III dicticrethin hai sneiccpespiiaiaanae 2,560 96.1 2,460 802 5,191 4,685 7,878 8,211 
PE eee aaa 1,290 98.4 1,270 704 201 79 3,697 3,960 
ek 5,340 97.0 5,180 1,132 896 325 4,014 12,412 
ee 19,430 96.9 18,820 6,919 13,544 7,295 32,419 56,019 
ers 1,890 97.9 1,850 835 335 130 * 2,175 3,446 
CE ee acldhasiidiamabad tease 3,660 97.0 3,550 1,059 1,207 603 2,597 6,983 
EE 97.7 203,150 120,948 183,194 105,601 741,958 886,617 
EE a 98.7 20,810 8,922 9,402 5,072 34,354 64,852 
ID itt g sia nualuaidcigsaapiintintioanide 7,270 97.5 7,090 2,594 2,520 1,405 11,605 23,697 
i cacceani cstedadsasastaneieninliniictens 4,180 96.7 4,040 1,260 1,206 518 3,974 9,861 
Sa aiietbtacekdasdeuieich 15,350 97.7 14,990 4,429 6,016 2,832 20,176 40,278 
Lincoln ~.....- aan 4,370 98.2 4,290 1,911 818 , 323 13,661 14,442 
SN Ee SE ae eee eeeeres 4,220 97.2 4,100 1,121 2,155 1,231 4,461 10,996 
INNS, adecscicciindietcctneaictiedee dante 9,120 96.6 8,810 1,852 2,074 901 12,287 20,911 
Pacific ..... hephinieetn ieee 6,370 97.2 6,190 1,572 2,595 1,343 6,284 15,156 
I ian ceaicnstnanbiblentonn 2,620 96.6 2,530 300 885 480 1,885 5,544 
Pierce —_. ied , 66,890 98.1 65,650 31,912 46,856 28,014 146,363 232,678 
SMI onscmamcncwmnenas 1,050 97.1 1,020 559 271 123 1,163 2,006 
Skagit -..-- nahiolndia 13,950 98.1 13,680 6,201 5,787 2,977 21,588 39,051 
Skamania - ' 2,090 97.1 2,030 169 382 163 724 2,455 
Snohomish 34,790 98.0 34,110 13,120 15,015 8,182 53,006 92,746 
Spokane -. ad ietuabata 59,420 97.7 58,040 31,412 39,025 19,365 134,286 248,484 
Stevens ....__- i 6,400 96.6 6,180 1,257 1,348 595 5,198 11,684 
Thurston - 2 14,770 98.2 14,510 5,961 7,703 4,009 15,465 42,770 
Wahkiakum -_--- 1,650 98.2 1,620 484 529 251 1,196 2,337 
Walla Walla 11,390 97.7 11,130 5,439 5,167 2,505 32,448 42,284 
Whatcom --_- 22,540 98.3 22,150 10.994 10,561 5,385 35,438 62,063 
Whitman -____-- 9,740 98.6 9,600 5,231 2,341 926 31,574 32,779 
Yakima --.--- 37,570 97.6 36,660 10,875 14,497 6,972 75,759 116,455 





Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce: Retail Sales, copyright 1948 “Sales Management.” 
Further reproduction unlicensed. 
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"Thems FACTS. 
Son!” 


Washington State Grange* Radio Survey Asked... 
“What Is the Most Popular Station 


In Your Area?” 
ANSWERS ALSO REVEAL— 


KIRO leads ALL OTHER SEATTLE STATIONS COMBINED by 172%! 





KIRO 
Station A 
Station B 
Station C 
OTHERS 


*Representing more than 54,000 aggressive farmers in the 
State of Washington. 
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Survey published April 15, 1948, by John L. King, 
Director of Radio and Research, Washington State 


— eur 
be #3 << 5 Grange, 3104 Western Avenue, Seattle 1, Wash. 
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WEST VIRGINIA 








AM STATIONS 


Fre- 

quency Power 
WJLS 560 1,000-LS 
500-N 
250 
1,000-LS 
500-N 
CP-5,000 
250 
250 
5,000 
250 
1,000 
250 
250 


City 
Beckley 


WWNR 1450 


Bluefield WHIS 1440 


*WKOY 1240 
Charleston WCAW 1400 
WCHS 580 

WGKYV 1490 

WKNA 950 

WTIP 1240 

Clarksburg WBLK 1400 


Net- 
work 


CBS 


MBS 


NBC 
-U 
MBS 


CBS 
NBC 
ABC 
MBS 
NBC 


WHAR 1340 250 MBS-KBS 
WPDX 750 1,000-D 
Elkins WDNE 1240 250 MBS-KBS 
Fairmont WMMN 920 = 5,000 CBS 
WVVW 1490 250 MBS 
Huntington WHTN 800 1,000-D 
WPLH 1450" 250 MBS 
WSAZ 930 5,000-LS ABC 
1,000-N 
Logan WLOG 1230 250 KBS 
Martins- 
burg WEPM 1340 250 
Mont- 
gomery WMON 1340 250 MBS 
Morgan- 
town WAJR 1230 250 MBS-KBS 
Oak Hill WOAY 860 1,000-D 
Parkers- 
burg WCOM 1230 250 ABC 
WPAR 1450 250 CBS 
Pineville *WWYO 970 1,000-D 
Princeton WLOH 1490 250 MBS-KBS 
Ronceverte WRON 1400 250 MBS 
Welch WBRW 1340 250 MBS-KBS 
Weston WHAW 1450 250 MBS 
Wheeling WKWK 1400 250 ABC 
WWVA 1170 50,000 CBS 
Williamson WBTH 1400 250 MBS 


* Construction Permit. 


WEST VIRGINIA RADIO MARKETS BY CITIES 


1948 Total Per Cent 1948 Radio Surveys Call cy nel er 
City County Families Radio 1948 Families Available City Letters (Mc) (No.) (Kw) 
Beckley Raleigh 3 220 93.8 3 020 Con Beckley WWNR-FM 98.1 251 20 
Bluefield Mercer 6 280 94.4 5 930 Con WJLS-FM 99:5 258 31.7 
Charleston Kanawha 17 770 94.9 16 860 Con WCFC 101.3 267 31 
Clarksburg _Harrison 8 160 96.0 7 830 Con Bluefield WHIS-FM 104.5 283 186 
Elkins . Randolph 2 110 94.8 2 000 Charles- 
Fairmont Marion 6 070 95.4 5 790 Con ton WKNA-FM 97.5 248 22 
Huntington Cabell 20 720 93.4 19 330 Con WGAZ 98.5 253 31 
Logan Logan 1 230 95.1 1 170 Clarks- 
Martinsburg Berkley 4 100 94.6 3 880 Con burg WPDX-FM 95.1 236 2 
Montgomery Fayette 900 95.6 860 Con WBLK-FM 101.9 270 12 
Morgantown ..Monongalia 4 670 95.7 4470 Con Fairmont WVVW 92.3 222 
Oak Hill ... Fayette 820 95.1 780 Hunting- 
Parkersburg ..Wood 8 550 95.4 8 160 Con ton WHTN-FM 100.5 263 53 
Princeton .Mercer 1 880 94.1 1 770 WLOG-FM 103.3. 277 2.3 
Ronceverte ..Greenbrier 550 92.7 510 WSAZ-FM 14.5 233 
Welch ..McDowell 1 470 93.2 1 370 Con Logan WLOG-FM 103.3 277 41 
Wheeling .Ohio 16 380 96.4 15 790 Con Morgan- 
Williamson .Mingo 2 000 88.0 1 760 town WAJR-FM 99.3 257 #1 
T ~ ‘ 
WEST VIRGINIA RADIO MARKET DATA BY COUNTIES 
Employment 
: 1948 Total Per Cent 1948 Radio Tel. Homes Mid-March 
County Families Radio Families Jan. 1, 1945 1946 
Barbour 4,880 88.9 4,340 525 1,209 
Berkley 8,010 93.1 7,460 2,508 6,069 
Boone 6,720 90.2 6,060 706 5,133 
Braxton 4,570 84.0 3,840 604 570 
Brooke 6,300 95.9 6,040 1,907 5,823 
Cabell 25,270 92.4 23,350 11,948 23,798 
Calhoun 2,100 85.7 1,800 572 221 
Clay 3,080 84.7 2,610 117 1,452 
Doddridge 2,160 88.4 1,910 433 347 
Fayette 19,170 93.1 17,850 3,094 17,092 
Gilmer 2,210 86.0 1,900 668 288 
Grant 2,100 88.1 1,850 231 530 
Greenbrier 8,780 90.7 7,960 1,799 4,797 
Hampshire 2,940 89.1 2,620 797 468 
Hancock 7,370 97.7 7,200 4.623 18,485 
Hardy 2,590 86.1 2,230 242 674 
Harrison 21,280 93.4 19,870 9,218 22,493 
Jackson 3.730 89.3 3,330 1,205 566 
Jefferson 4,340 92.6 4,020 1,059 1,927 
Kanawha 49,040 93.6 45,910 22,805 57,196 
(Continued on page 246) 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, 
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FM STATIONS 


Fre- 


quen- Chan- Pow- 


“> 
ot “J aN 


Bank 


cowl 






See page 3 for key to map. 


Fre- 
quen- Chan- Pow- 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Oak Hill WOAY-FM 94.1 231 
arkers- 
burg WPAR-FM 106.5 293 23 
Wheeling WKWK-FM 97.3 247 «(16 
WWVA-FM 98.7 254 15.3 
TV STATIONS 
City and Call Channel 
Status Applicant Letters No. 
Charleston 7, 11, 13 
A Charleston Tele. Inc. 
A Charleston Bestg. Co. 13 
Huntington (see also Ashland, Ky.) 5 
CP WSAZ Inc. (WSAZ-TV) 


Wheeling (see also Bellaire, Ohio) 12 
A-H W. Va. Bestg. Corp. 12 





Available channels follow name of 
city; CP indicates construction permit; 
O special temporary authority; A 
means applicant; H indicates hearing. 
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Taxable pay- 
rolls—Jan. to 
Mar. 46, in 1,000’s 


Bank Deposits Retail Sales 
1944, 1,000’s 1947, 1,000’s 


499 2,457 5,594 
2,191 11,089 17,175 
3,216 3,354 11,430 
158 2,946 4,871 
2,806 5,070 11,143 
11,532 40,352 87,427 
49 1,928 2.549 
789 11535 3.664 
82 1,549 2.729 
11,084 17,110 43.872 
66 2.016 2.443 
163 2,664 2.880 
2,448 7,857 16.753 
148 2,284 3,861 
10,955 10,942 17,265 
201 1,588 2:835 
12,029 33,650 52.224 
177 4.250 4.615 
731 4.485 6.665 
33,198 81,939 162,063 


Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “Sales Management.” 


Telecasting 











BR 





OwW- 














£ASTERN 
OHIO 
















WESTERN 
PENNA. 


All You Need to Know to Cover 
WESTERN PENNSYLVANIA « VIRGINIA 


EASTERN OHIO - 


More than eight million people, spending Four 
and One-Half Billion Dollars Annually in retail 
sales outlets, make this four-state area one of 
the nation’s most profitable markets; and it is 
completely covered by WWVA. 

These are busy states, which means business 
for alert advertisers. West Virginia is the nation’s 
leader in the mining of bituminous coal, and 
coal mining dollars are plentiful. In combina- 
tion with Eastern Ohio and Western Pennsyl- 
vania, more than half of the nation’s steel is 
produced in this compact region. Add to this 





WEST VIRGINIA 


the potent tobacco market of Virginia, the power- 
ful chemical, glass, clay and lumber industries 
of the four states, and you have the reasons why 
this WWVA area provides a market rich in 
sales potential. 


WWVA’'s friendly programming has made it 


a welcome voice in the homes of these four 


states; WWVA can deliver your advertising 
message to a ready-made, loyal, responsive 
audience economically with one cost, one bill- 


ing. An EDWARD PETRY Man has the details. 


WW Wad 


50,000 WATTS+*CBS+*WHEELING, W. VA. 


NATIONALLY REPRESENTED BY EDWARD PETRY & CO. 
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WEST VIRGINIA RADIO MARKET DATA BY COUNTIES 


1948 Total 
Families 


4,990 
4,790 
15,140 
20,430 
18,180 
9,170 
4,880 
16,230 
5,450 
9,120 
14,600 
2,880 
2,110 
5,210 
19,780 
2,200 
1,640 
3,020 
7,690 
3,980 
18,890 
7,310 
3,470 
4,220 
4,210 
5,080 
3,010 
2,990 
4,520 
7,710 
3,930 
5,230 
1,330 
16,800 
6,270 


Per Cent 
Radio 


91.2 
82.0 
91.3 
92.9 
94.1 
93.0 
86.5 
92.7 
92.8 
87.7 
93.2 
89.2 
93.4 
86.2 


1948 Radio 
Families 


4,550 
3,930 
13,830 
18,970 
17,100 
8,530 
4,220 
15,040 
5,060 
8,000 
13,600 
2,570 
1,970 
4,490 
19,050 
1,920 


Employment Taxable pay- 
Tel. Homes Mid-March rolis—Jan. to Bank Deposits Retail Sales 
Jan. 1, 1945 1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
2,015 2,634 1,123 6,558 9,591 
56 805 191 2,042 3,027 . 
1,765 17,282 11,740 9,733 49,432 
1,471 25,213 15,851 17,633 5,298 
7,457 16,840 8,659 15,580 44,612 
3,141 6,701 2,938 8,234 14,792 
1,123 2,097 924 3,490 5,248 
4,868 12,112 6,036 29,123 42,181 
1,514 1,429 598 6,001 9,967 
1,134 6,274 3,951 10,426 21,020 
5,371 10,885 5,858 15,930 34,503 
362 364 83 3,023 2,880 
441 1,031 382 1,102 2,503 
448 3,110 1,552 3,710 5,896 
10,973 24,977 12,109 52,862 85,736 
380 488 170 804 2,503 
770 794 315 2,609 3,151 
489 1,233 531 2,637 4,674 
1,821 3,133 1,420 5,030 8,701 
757 1,500 795 1,599 5,519 
3,199 16,843 10,438 19,757 53,598 
1,605 3,789 1,787 7,531 15,350 
1,196 966 248 2,619 4,765 
1,937 1,034 361 5,446 5,730 
1,078 961 331 5,635 7,102 
1,882 2,299 1,063 3,312 8,414 
269 1,225 571 2,918 4,433 
879 626 190 4,725 4,976 
915 1,210 426 4,321 6,529 
600 2,204 929 3,557 5,609 
371 2,670 1,502 1,204 5,112 
2,116 2,981 1,237 4,021 8,715 
199 124 38 663 1,162 
8,187 15,544 7,173 24,038 46,515 
532 4,416 2,897 2,214 12,862 


(Continued from page 244 
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Your CBS program 


Southern West Virginia 


BUT the audience 


WJLS: 


Loox before you 


BECKLEY 560 


KC 








MARKET INDICATORS FOR WEST VIRGINIA 


CLASSIFICATIONS 


Population (1947 Estimates) __ 
Fees 
Per Cont Bde .............. 
OO aa 
Number of Business Concerns (1) 
Domestic Urban Electric 

I cs ee iis 
Private & Commercial Passenger 

Auto Registrations ____---- 


FIGURES YR. FIGURES YR. 
1,882,000 °47 1,901,974 40 
453,100 48 451,000 46 
91.8 48 85.8 46 
416,000 °48 387,000 46 
21,443 46 21,351 39 


310,000 °46 219,000 39 


258,874 °46 237,189 39 


Business Telephones ____----- 75,600 °46 52,100 39 
Residential Telephones ____-__- 186,300 °46 95,400 39 
Nonagricultural Employment (2) 406,000 °46 365,000 39 
Total Income Payments to 

i aaa $1,940,000,000 °47 714,000,000 39 
Per Capita Income Payments _-_ $ 1,031 °47 378 °39 


Sales of U. S. Savings Bonds 


ae EC) ............. $ 48,363,000 746 9,136,000 41 
Bank Deposits -._____-_--___- $ 855,000,000 °46 297,000,000 39 
Drug Store Sales -___---_-_-- $ 29,665,000 °46 12,889,000 °39 
Gross Postal Receipts (4) __--_- x 7,699,000 °46 4,921,000 ’39 
Total Private Construction ___._ $ 69,600,000 7°46 39,200,000 39 


Private Residential Building __ $ 
Private Nonresidential Building $ 
Farm Construction ......-.--- ~ 





(1) Not included are banks, financial 
enterprises, insurance and real estate 
companies, railroads, amusements and 
many small one-man services. (2) In- 
ciudes all wage and salaried workers in 
nonagricultural establishments. Does 
not include proprietors of unincorpo- 
rated businesses, self-employed per- 


20,800,000 °46 
27,300,000 °46 
1,400,000 °46 


18,800,000 39 
8,400,000 39 
1,100,000 39 


sons, domestics employed in private 
homes, vessel employes and public 
emergency employes. (3) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. 
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WISCONSIN 
ules 
00’s S% > 
j NS Fre- Net- 
= € uperior AM STATIO City gaey Power work 
Fre- Net- Duluth WREX usu = 10,000-LS 
027, City uency Power work 5,000-N 
432 oovaLas BAYFIELD Antigo WATE seo. 250-D ~~ WBIZ 1400 250 MBS 
= as 
298 Appleton WHBY 1230 250 MBS-KBS WEAU 790 5,000 NBC 
612 Ashland WATW 1400 250 MBS-KBS *WRFW 1050 1,000-D 
ABHLANO Beloit *WBEL 1380 500-D Fond Du Lac KFIZ 1450 250 MBS 
792 *WGEZ 1490 100 Green Bay WDUZ 1400 250 ABC 
og | WJPG 810 1,000-D 
WTAQ 1360 5,000 CBS 
1181 De at ms Janesville WCLO 1230 250 MBS-KBS 
wYER enosna - 
967 GURNETT La Crosse WKBH 1410 5,000 NBC 
020 enews WLCX 1490 250 ABC 
503 price _ -WKTY 580 1,000 MBS 
: .oteomite *WLDY 1340 250 
880 A La ysmith Madison **WHA 970 5,000-D 
503 a WIBA 1310 5,000 NBC 
oe ron | comen bi ce 
"136 A hice Lak Merrill , 5,000-N MBS 
a 4 Manitowoc WOMT 1240 250 MBS-KBS 
, TAYLOR Medford Marinette WMAM 570 250-LS NBC 
»151 ob 100-N 
874 ‘ 8T CROIX Gurrewa Marsh- , 
. W field WDLB 1450 250 KBS 
,701 edie auSsau 4 Medford WIGM 1490 250 MBS-KBS 
519 Eau Cl manatnan — - Milwaukee WEMP 1340 250 ABC 
SHAWANO Ee 
598 au WEXT 1430 1,000-D 
350 PIERCE eau C.aine CLARK WISCONSI N 4 Shawano cath WISN 1150 5000, CBS 
165 Pepin ; ewau WMAW 1250 5.000 
= arshfield & “Green Bay: te WMLO 1290 1,000-D 
102 surraco |% wooo oy e | WAUPACS | OUTAGAINE) sROwn Neenah WNAM $280 7000-D — 
S i Oshkosh WOSH 1490 250 ABC 
~ .* éaaieeni ! consin S evens t. + ppl Pelican WOBT 1240 250 
x y. ah Poynette WIBU 1240 250 MBS-KBS 
976 ; ‘i n Racine WRJN 1400 250 ABC-KBS 
5,529 S wavewana | % AX | MAmITO lander # WOBT 1240 250 MBS-KBS 
608 Sparta .,, \soame %, FP Ye, | wo : Rice Lake WJMC 1240 250 MBS 
‘ ‘ ee ) Manitowoc | Shawano *wTCH 960 1,000-D 
5,112 a nos * Sheboygan WHBL 1330 1,000-LS 
a -|GREEn ™ c 
~~ LaCrosse lilt rs Cane] romp ourac Tore, Sheboygan | Sparta, *wsBA 990 250-D 
5515 Fond & B sy, Point **WLBL 930 5,000-D 
VERNOR du La y *WTWT 1010 250-D 
- : sone es aS 
« ¢ 
wt SR Boyhefe™ fm mune VAR is BS? cae 
@MCHLANO . ausau 
On, 0 nette inet o Wisconsin 
*e, di Rapids WFHR 1340 250 MBS 
= *0 ison yr ; kee ". Gam 
“ Construction Permit. 
OANE . “te, A Milwau ** Non-Commercial Station. 
1Owa % “e, |miu "Vv STATIONS 
4 a WA City and Call Channel! 
QRant . me y eee Letters No. 
Tr adison 
YR. Janesville a | vsome AARacine A-H Badger Bestg. Co. 9 
"40 casaverve | o*CO* noo! _ h Aa Radio Wisconsin, 8 
‘ > - onona g. Co. 
, Beloit + _[xenoomaas Kenosnia Milwaukee 3, 6, 8, 10 
46 A-H Hearst Radio 10 
- Oo Journal Co. (WTMJ-TV) 3 
46 é A-H Milwaukee Bestg. Co. 6 
46 See page 3 for key to map. A-H Wisconsin Bestg. System 8 
’ ' Available channels follow name of 
39 city; CP indicates construction permit; 
O special temporary authority; A 
means applicant; H indicates hearing. 
"39 
"39 
be The BIG Independent Station in Milwauk d the Middlewest 
2 ( ndependent Station in Milwaukee and the Middlewes 
"39 
MILWAUKEE 
"39 
% 
7 JUNE-JULY, 1948 HOOPER 
“1 860 KC STATION LISTENING INDEX 
39 Weekday Afternoon, Mon.-Fri. 
Center of the dial. WFOX’s mail 12 Noon to 6 PM 
39 pull in Milwaukee and Wisconsin WFOX 13.2% sta. d 72 
39 clearly proves our coverage and Station A 27.0 Sta. E 43 
"39 acceptance is exceptionally high Station B 19 Sta. F 19 
39 among all independent stations. Station C 11.5 
"39 
"39 
rivate Charles J. Lanphier, Joseph Hershey McGillvra, 
2u 
i = President National Representative 
order 
ertain se Re 
ing BROADCASTING ©@ Telecasting October 11, 1948 © Page 247 








CLASSIFICATIONS 
| Sales of U. S. Savings Bonds 
OES, EE EEE $ 
C8 OS $2, 
Drug Store Sales ...........- $ 
Gross Postal Receipts (4) __-- $ 
Total Private Construction ___ $ 
Private Residential Building __ $ 
Private Nonresidential Building $ 
Farm Construction ______---~- $ 
(1) Not included are banks, financial 


enterprises, 
companies, 


insurance and real estate 
railroads, amusements and 
many small one-man services. 


(2) In- 


cludes all wage and salaried workers in 


nonagricultural 


establishments. 


Does 


not include proprietors of unincorpo- 


rated business 


es, 


self-employed per- 


WISCONSIN RADIO MARKET DATA BY COUNTIES 





MARKET INDICATORS FOR WISCONSIN 

CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population (1947 Estimates) — 3,247,000 °47 3,137,587 °40 
EEN EEE 910,400 "48 852,000 "46 
RSE SS eee 97.6 °48 95.5 °46 
Ee 888,800 "48 814,000 "46 
Number of Business Concerns (1) 62,619 °46 62,167 ’39 
Domestic Urban Electric 

ENGEL TE 722,000 °46 590,000 ’39 
Private & Commercial Passenger 

Auto Registrations ________- 744,911 "46 705,135 39 
Business Telphones _____-_---- 208,600 "46 131,800 39 
Residential Telephones _____--~- 575,400 °46 251,800 ’39 
Nonagricultural Employment (2) 769,000 °46 620,000 39 
Total Income Payments to 

A $4,341,000,000 "47 =1,514,000,000 39 
Per Capita Income Payments __ $ 1,337 °47 485 °39 

1948 Total Per Cent 1948 Radio 

County Families Radio Families 
Adams 2,160 94.0 2,030 
Ashland 6,020 95.8 5,770 
Barron 9,790 96.4 9,440 
Bayfield 4,230 95.5 4,040 
Brown 23,140 97.9 22,660 
Buffalo 4,470 96.4 4,310 
Burnett 2,700 95.2 2,570 
Calumet 4,840 97.9 4,740 
Chippewa 10,700 96.1 10,280 
Clark 9,040 94.9 8,580 
Columbia 9,700 97.4 9,450 
Crawford 4,970 96.2 4,780 
Dane 39,500 98.7 39,000 
Dodge 15,440 97.9 15,110 
Door 5,770 96.7 5,580 
Douglas 13,530 97.0 13,130 
Dunn 7,470 96.3 7,190 
Eau Claire 14,120 97.1 13,710 
Florence 1,150 95.7 1,1 
Fond du Lac 18,500 97.9 18,120 
Forest = 2,890 95.2 2,750 
Grant 11,910 96.2 11,460 
Green 7,240 97.4 7,050 
(Continued on page 249) 
Sources: Families—BMB; Telephone Homes, Employment, 
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Mr. Jime Buyer 
In Southern Wisconsin 
the FIRST MARKET NORTH of CHICAGO 
the Home of 
with a total primary area population of 
1,126,189 
The Kenosha County estimated industrial payroll 
$41,000,000.00 
HERE’S THE BONUS 
Coverage of 
Milwaukee, Wisconsin’s LARGEST CITY 
MORE COVERAGE for LESS MONEY 
WLIP is the only media in Kenosha that gives 
regional and local news seven days a week. 
(clear channel) 

1050 ke W L ‘ Pp 250 watts 
KENOSHA WISCONSIN 
National Representatives 
J. P. MeKinney, New York, Chicago, San Francisco 
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Tel. Homes 
Jan. 1, 1945 


512 


Taxable Payrolls, Bank Deposits—Dept. 


FIGURES YR. FIGURES yr, 
107,664,000 °46 26,229,000 4] 
840,000,000 °46 960,000,000 39 
84,931,000 46 34,476,000 39 
23,000,000 °46 15,396,000 °39 
171,900,000 °46 73,600,000 °39 
62,300,000 °46 40,400,000 °39 
82,300,000  °46 14,700,000 39 
12,700,000 °46 8,300,000 39 
sons, domestics employed in private 
homes, vessel employes and public 


emergency employes. (3) Sales of this 
series of bonds commenced in May 
1941. (4) Revenues from money-order 
business, postal savings and certain 
miscellaneous items not included. 


Employment Taxable pay- 
Mid-March rolils—Jan. to Bank Deposits Retail Sales 
1946 Mar. ’46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
229 65 1,122 2,957 
2,426 97 6,287 19,252 
3,283 1,198 12,987 26,074 
976 385 2,517 7,889 
19,610 9,790 53,098 102,568 
868 277 5,219 8,585 
526 166 2,112 5,094 
2,341 1,050 8,431 11,791 
4,248 1,814 16,233 30,384 
2,306 888 12,259 20,339 
3,981 1,480 21,685 29,708 
1,22 401 5,356 9,511 
33,647 15,418 96,566 173,553 
7,944 3,523 27,851 37,455 
2,124 929 8,027 15,869 
6,605 3,057 20,289 45,977 
2,119 920 10,603 7,044 
13,534 7,618 23,508 49,745 
149 36 37 835 
11,764 5,121 35,301 60,978 
897 434 1,933 6,163 
2,872 946 22,444 30,973 
2,772 ,009 20,281 23,350 


of Commerce; Retail Sales, copyright 1948 “Sales Management.” 








FM STATIONS Fre- 
quen- Chan- Pow- 
a Call cy Ge. er 
ri City Letters (Mc) o.) (Kw) 
can a nar” Per | milwaukee WTMJ-FM 93.3 227 349 
City Letters (Mc) (No.) (Kw) WMIL 95.7 339 29 
Beloit WBNB 107.3 297 8.7 WMAW-FM 102.1 271 31 
Chiloton WHKW 89.9 210 34 WISN-FM 102.9 275 310 
Delafield WHAD 90.7 214 52 Neenah WNAM-FM 98.5 253 «(9.4 
Eau Clair WEAU-FM 94.1 231 50 Oshkosh WOSH-FM 92.9 225 3.5 
Green Bay WJPG-FM 101.1 266 14.4 Rachine WRJIN-FM 7. 264 15 
WTAQ-FM 102.5 273 14 Rice Lake WJMC-FM 96.3 242 4.4 
Greenfield WWCF 8 235 37 Sheboy- 
Janesville WCLO-FM 99.9 260 20 gan WHBL-FM 100.3 262 1 
LaCrosse WKBH-FM 33 3.1 226 76 Waukesha WAUX-FM 95.3 237 ~=—«0..190 
Madison WFOW 104.9 285 Wausau HSF 89.1 206 3 
WIBA-FM 101.5 268 207 WSAU-FM 95.5 238 #446 
WHA-FM 91.5 218 9.3 WRAI 97.9 250 76 
Marsh- WwVvVOow 104.7 284 32 
field WDLB-FM = : 280 1 Wisconsin 
Merrill WLIN 264 21 | Rapids WFHR-FM 103.3 277 2.1 
WISCONSIN RADIO MARKETS BY CITIES 
1948 Total Per Cent 1948 Radio Surveys 
City County Families Radio 1948 Families Available 
Appleton - _Outagamie -_... 8 650 98.7 8 540 Con 
Ashland = _Ashland ia 96.9 3 150 Con 
Beaver Dam -- Dodge --. .. 3 310 98.2 3 250 
Beloit - aaa OOK . 8 200 98.3 8 060 
Chippewa Falls __- Chippewa ._. 3 150 97.1 3 060 Con 
| ao Eau Claire _.. 9 460 98.1 9 280 Con 
Fond du Lac Fond du Lac. 8 330 98.7 8 220 Con 
Green Bay _Brown a . 13 480 98.3 13 250 Con 
Greendale _..Milwaukee . 650 98.5 640 
Janesville _Rock a) ae 98.7 7070 Con 
Kenosha -- ~Kenosha a 99.1 14 260 Con 
La Crosse - ____-La Crosse -.-- 13 000 98.5 12 890 Con 
I apts teal Dane —__ 7. 21 360 99.2 21 1909 Con 
Manitowoc _.Manitowoc -- 7 380 98.9 7 300 Con 
Marinette ___.__.____ Marinette . 4 220 97.9 4 130 Con 
Marshfield  ____---- ood 2 900 97.2 2 820 Con 
Medford —-. __.Taylor 750 97.3 730 
Menasha _..... Winnebago . 3010 99.0 2 980 Con 
Merrill - EE. uncsc.s. 3 97.0 2 580 
Milwaukee _Milwaukee -____182 500 98.7 180 130 Con - Hooper 
Neenah —- _.Winnebago -__-. 3 290 99.1 3 260 Con 
Oshkosh _.Winnebago ____- 12 290 98.0 12 050 Con 
Poynette .Columbia __----~- 310 90.3 280 
Racine - Racine -, .. 20 340 99.1 20 160 Con 
Rhinelander —-_-_~-- Oneida ain . 2 550 96.9 2 470 
Rice Lake ________. Barrow 770 96.6 1 710 
Sheboygan _...Sheboygan - 12 310 98.7 12 150 Con 
Stevens Point _.Portage : -- 4310 97.2 4 190 Con 
Superior _.Douglas —___-_ 10 710 97.9 10 480 Hooper 
Two Rivers _.Manitowoc . 2 950 99.3 2 930 
Watertown ._._..Jefferson ....... 3 550 97.7 3 470 
Waukesha ______--- Waukesha ___... 5 460 99.1 5 410 
SED. ‘nciinreccesiiniell Marathon Ps 98.3 7900 Con 
Wauwatosa _-___--_-- Milwaukee --_-- 8 030 99.6 8 000 
West Allis ________.Milwaukee ... 10 630 99. 10 590 
Wisconsin Rapids._.Wood ----- cae 440 98.0 3 370 Con 
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WISCONSIN RADIO MARKET DATA BY COUNTIES 


1948 Total Per Cent 1948 Radio 
County Families Radio Families 
Green Lake 4,530 96.5 4,370 
Iowa ‘ 6,040 96.4 5,820 
Iron 2,610 96.6 2,520 
Jackson s 4,480 94.4 4,230 
Jefferson i 12,180 98.1 11,950 
Juneau 5,330 95.3 5,080 
Kenosha 18,560 99.0 18,380 
Kewaunee 4,870 96.5 4,700 
La Crosse ‘ 17,840 98.0 17,480 
Lafayette . 5,560 96.8 5,380 
Langlade 6,090 97.2 5,920 
Lincoln 6,180 95.1 5,880 
Manitowoc 17,750 98.4 17,460 
Marathon 19,830 96.6 19,160 
Marinette 9,810 96.6 9,480 
Marquette 2,800 95.7 2,680 
Milwaukee . 232,410 98.7 229,490 
Monroe 7,800 94.7 7,390 
Oconto 7,320 96.2 7,040 
Oneida 5,440 $5.6 5,200 
Outagamie 19,760 98.2 19,400 
Ozaukee 5,650 98.2 5,550 
Pepin ~— 2,080 96.2 2,000 
Pierce 6,100 96.4 5,880 
Polk 7,320 96.7 7,080 
Portage 9,030 95.9 8,660 
Price 4,880 94.7 4,620 
Racine 27,700 99.0 27,420 
Richland , 5,890 95.9 5,650 
Rock . 24,960 98.1 24,490 
Rusk 4,590 95.2 4,370 
St. Croix 7,100 97.6 6,930 
Sauk 10,250 96.5 9,890 
Sawyer 3,000 94.0 2,820 
Shawano a 9,340 95.9 8,960 
Sheboygan 7 22,540 98.5 22,210 
Taylor 5,020 94.2 4,730 
Trempealeau 6,750 95.9 6,470 
Vernon 8,430 95.3 8,030 
Vilas 2,490 95.2 2,370 
Walworth ; 10,700 98.1 10,500 
Washburn 3,280 96.0 3,150 
Washington 8,150 98.0 7,990 
Waukesha 17,480 99.0 17,300 
Waupaca 10,080 96.6 9,740 
Waushara 4,060 95.8 3,890 
Winnebago > 24,400 98.2 23,960 
Wood sane 12,660 97.0 12,280 





(Continued from page 248) 


Employment Taxable pay- 


Tel. Homes Mid-March rolls—Jan. to Bank Deposits Retail Sales 
dan. 1, 1945 1946 Mar. °46, in 1,000’s 1944, 1,000’s 1947, 1,000’s 
1,924 2.131 765 10,601 12,539 
3,038 1,055 314 10,682 11,185 
499 1,040 599 1,397 6,590 
1,783 1,098 351 5,029 10,331 . 
7.505 7,318 3,381 26,952 41,481 
2,287 1,068 352 6,057 11,612 
10,468 18,699 10,894 33,197 66,607 
2,446 2.078 906 10,684 9,867 
10,557 15,878 7,463 29,628 65,845 
2,841 1,083 391 13,826 12,147 
2.034 2.467 932 6,974 19,110 
2.464 3,072 1,274 7,858 16,350 
10,153 14,392 6,669 37,245 60,054 
6,783 13,268 6,406 28,835 58,164 
3,080 5.809 2,596 15,232 27,695 
1,207 420 144 3,309 5,236 
128,647 280.046 162,186 621,161 1,020,364 
3,835 2.249 808 12,025 20,767 
1,823 2.077 719 5,623 13,259 
2,448 2.869 1,383 6,982 21,266 
11,049 16.646 7,897 38,568 75,362 
2,525 3.856 1,990 11,678 17,223 
1,081 557 174 2,871 5,593 
3,184 1,426 513 8,538 15,798 
4,055 1,975 625 8,667 16,742 
3,301 5,190 2,226 12,932 25,291 
1,398 1,401 615 4,369 12,218 
17,854 29.037 16,875 71,851 102,255 
2,235 1,180 407 7,061 11,773 
15,691 20,114 10,314 54,817 95,376 
1,113 1,105 419 3,973 11,007 
3,610 1,870 689 8,811 17,971 
5,461 4,508 2,022 21,249 29,262 
803 579 159 2,213 7,730 
2,768 2,659 998 12,167 20,695 
12,896 19,621 9,725 52,503 75,675 
1,363 1,678 673 4,141 9,582 
3,945 1,663 510 9,429 14,800 
5,320 1,856 589 10,772 15,656 
605 721 280 1,649 9,760 
6,855 5,811 2,376 21,858 39,877 
1,118 757 215 2,649 8,050 
4,211 6,062 2,835 18,143 22,334 
10,226 10,897 5,781 35,944 56,993 
5,644 5,200 2,168 17,346 27,001 
1,152 643 176 4,127 7,944 
14,613 25,243 13,240 53,110 87,245 
7,615 10,083 5,290 21,097 40,287 


Sources: Families—BMB; Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 ‘‘Sales Management.” 
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NO. 1 STATION 


IN AMERICA’S DAIRYLAND 


9 COUNTY COVERAGE 
WISCONSIN 
Rock, Walworth, Jefferson, Dane and Green Counties. 
ILLINOIS 
Boone, McHenry, Stephenson and Winnebago Counties. 


Urban and Farm Primary Secondary Total 
(Sales expressed in thousands) 
OS EEE CE TCT OT Te 223,500 109,600 333,100 
NOT Ada he civ enw AVa oy a.hs Melawaiehchesia 60,400 29,700 99,100 
SS, EPL CEEOL OT OLE COTS 56,970 30,400 87,370 
NPP OT EE CCE OCTET 3,492 1,252 4,744 
EE ov nin ecw dlace een seen od $230,760 $83,400 $314,160 
ed cpalesweeee wwwe's 774 252 1,026 
i i. oe eee wkd eine $ 67,895 $24,442 $ 92,337 
ig Ad dvs Bond abe dine x Bwial bcs 100 38 138 
ne ccaaes sick earenuces $ 6,142 $ 2,295 $ 8,347 
* 1948 Sales Management. { 1946 BMB Radio Families U.S.A. 


Conlan Survey s Janesville, Wis. 
February 15 through 21, 1948 


WwCcLo Sa.‘A’ Sa. B’ Sea.‘C’ Sa. °O’ 
50KW 50KW 50KW 50KW 


Morning 

WES MOON cos sic ceesceens 41.4%, 8.3° 10.7%, 11.97, 12:27, 
Afternoon 

oe rt oe 39.4%, 16.0%, 12.2%, 10.5° 6.6%, 
Evening 

oe ee ee eee 28.7% 24.0%, 13.5%, 13.6%, 3.37, 


Basic calls 8450—Listening Homes 2046 


Place your schedule with the No. | station! 
18 years service—same management. 


WCLO, Affiliated MBS and Wis. Network 
JANESVILLE, WISCONSIN 


Vern Williams, Manager 


1230 K.C. 


Represented by Rambeau 

















WGEZ 


A NEW AND FULL TIME NETWORK 
STATION IN AN IMPORTANT MARKET 


FACTS ABOUT THIS MARKET 
Urban and Farm 
Primary Market 


IMI, ci 5s. kis 4 gd hve! ote bie oe IR a ee 101,476 
MIE se oe 0 to oe yee ys iat na wii G ae haw ele 28,190 
NE Ea PC ere ee wae beeecken eed boileta awed 27,626 
I ss 9/5 saior'eoeiere pho otk a Orane Raa ae be ase ata $110,202,936 
Total Food Sales* ..... stars (gicindl Ohis Wea 21 Ob dct saa ae a F 29,022,136 
NN a 5a vicar ok bhi APR i eager le bb AR sien ; 2,638,376 
Total General Merchandise * .................-. ee eee : 9,082,102 
Pe I TT I ai ev ied eine becsiedioane Sa eee 1,086 


§ U. S. Bureau of Census 
* Sales Management Survey of Buying Power 


x Broadcast Measurement Bureau 


Home of 


FAIRBANKS, MORSE AND CO. 
YATES AMERICAN MACHINE CO. 
WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT IRON WORKS 

TAYLOR FREEZER CORP. 

GARDNER MACHINE CO. 

AND MANY MORE IMPORTANT 
INDUSTRIES 


AN IMPORTANT MARKET 


BELOIT BROADCASTING COMPANY 
BELOIT, WIS., Affiliate MBS and Wisconsin Network 


OWNED AND OPERATED BY SIDNEY H. BLISS 
Stanley Gardner, Manager 


1490 K.C. 


Represented by Rambeau 
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WYOMING 4 
YELLOWSTONE Powell SHERIOAN ASherid n 
maATIONA 
CROOK 
ica 4 Cody 81G HORN 
AM STATIONS sae 
Fre- Net- CAMPBELL 
City quency Power work 
Casper KDFN 1470 1,000 pet westanie JOHNSON 
KVOC 1230 250 ABC TETON nade Worland =e 
Cheyenne KFBC 1240 250 ABC 
Cody KODI 1400 250 MBS 
Laramie KOWB 1340 250 MBS J 
Lander *WLNJ 1230 250 . 
Powell KPOW 1260 1,000 MBS- WYO/|MING 
KBS 4 Riverton 
Rawlins  KRAL 1240 250 ABC-KBS aati ee saan NIOBRARA 
Riverton *KWRL 1450 250 A Lander 
Rock- Casper @ 
Springs KVRS 1360 1,000-LS 
MBS-KBS 
500-N 
Sheridan KWYO 1410 1,000-LS 
MBS-KBS LINCOLN 
500-N PLATTE GOSHEN 
Worland KWOR 1490 250 KBS 
Rawlins 
* Construction Permit. x 
CARBON ALBANY 
“SWEETWATER 
FM STATIONS A Rock Springs | 
Fre- vine aramie& Aganie 
quen- Chan- Pow- eyenne 
Call cy nel er 
City Letters (Mc) (No.) (Kw) 
Cheyenne KFBA 101.1 266 9.5 See page 3 for key to map. 
MARKET INDICATORS FOR WYOMING CLASSIFICATIONS FIGURES YR. FIGURES /YrR. 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | Toss Postal Receipts (4) ----- $ 1,661,000 “ = 1,176,000 8 
Population (1947 Estimates) _- 265,000  °47 as0ses 00 | tem Putvate Constractin -- SIRNA SG Le © 
BMB Families 73500 "48 73100 °46 Private Residential Building _. $ 3,900,000 46 3,600,000 °39 
a 97 0 48 91 4 46 Private Nonresidential Building $ 2,700,000 °46 1,800,000 ’39 
' aa ee : z s . Farm Construction  ...___-__- $ 1,600,000 °46 1,300,000 39 
CM 71,300 48 66,800 °46 | —— ‘ 
ines y ’ ’ (1) Not included are banks, financial sons, domestics employed in private 
— of Business Concerns (1) 4,418 46 4,521 39 enterprises, insurance and real estate homes, vessel employes and public 
r mestic Urban Electric ee . : companies, railroads, amusements and emergency employes. (3) Sales of this 
Consumers -------------- a 50, 46 38,000 39 | Slides all wage and salaried workers in S¢Ties of bonds commenced in May 
Private & Commercial Passenger nonagricultural establishments. Does ae or _e 
s s , ’ not include proprietors of unincorpo- u , 
B Auto a “iat nate pong = pos = rated businesses, self-employed per- miscellaneous items not included. 
usiness Telephones _______-_- ¥ a . Dvasr dors vit 
Residential Telephones ______- 37,000 °’46 19,300 ’39 WYOMING RADIO MARKETS BY CITIES 
Nonagricultural Employment (2) 62,000 46 54,000 39 1948 Total Per Cent 1948 Radio Surveys 
Total Income Payments to City County Families Radio 1948 Families Available 
eee $390,000,000 "47 141,000,000 39 Coaper .______.... Natroma ........ 5 800 96.7 5 610 Con 
Per Capita Income Payments __ $ 1,472 °47 567 °39 oon ee een 6 = at ‘= = 
Sales of U. S. Savings Bonds | Laramie -......... a ee 3 97.5 3 140 
(Series E) (3) ------------ $ 9,572,000 "46 2,517,000 41 | RoWins ~~----77~~"Garbon 7. «1 $80s«SB 1 $10 
I  cccnwcswnwosmes $228,000,000 46 70,000,000 ’39 | Bock Springs ometah Sweetwater aie 37300 _ 3°35 Con 
| e xy e — e 
Drug Store Sales _...________ $ 9,382,000 46 4,214,000 °39 | Worland ~2--~~~—~ Washakie ~~~ 720 94.4 680 
WYOMING RADIO MARKET DATA BY COUNTIES 
Employment =e 
1948 Total Per Cent 1948 Radio Tel. Homes Mid-March Jan. to Bank Deposits Retail Sales 
County Families Radio Families dan. 1, 1945 1946 vag “© in 1,000’s 1944, 1,000’s 1947, 1,000’s 
I 4,140 96.9 4,010 2,363 2,687 1,257 8,779 16,978 
————— 3 3a ie: 3 sei is 
ee, 95.8 3,850 1,381 1,770 907 8,0 15,298 
a —— an as i as as 3 i ii 
ee e e ’ , ° 
——— oe i rd - ed ne 
snen ebobune ee ee bs é > ’ ’ 
ne 1,710 97.1 1,660 293 593 261 1,741 3,759 
ie ranean Saad kad 1,510 96.7 1,460 412 279 85 2,706 3,872 
a —— a 4 see om ve . ed eh 
[2 enue sssssecesa pee q bs 1 le ’ 
Natrona piemeind aie 7,730 97.0 7,500 3,798 4,741 2,338 17,823 ,040 
Niobrara eect cacti 1,890 97.4 1,840 283 594 1,400 5,376 
pea, — E: 8 qe 1a . i ce ans 
“pe ; y ‘ 4 3. J 
striae i 3 e: “a 8 ug ease 1 
ublette 36. ‘ ’ 
Sweetwater 5,960 97.1 5,790 1,881 4,840 3,378 11,582 22,069 
Se i: 3 a = zt 23 re ia 
eee ee 96.6 1,400 458 482 189 3,829 5,773 
Weston shecieimabaeala 1,560 96.8 1,510 386 452 193 1,672 4, 
Yellowstone National Park _-_--_- 240 ochtin’ 240 





Sources: Families—BMB: Telephone Homes, Employment, Taxable Payrolls, Bank Deposits—Dept. of Commerce; Retail Sales, copyright 1948 “‘Sales Management.” 
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MARKET DATA 


FOR CANADA 


| 
| 





ALBERTA 


Alberta# is fourth largest Ca- | 


nadian province in area, and is 
grouped as one of the three Prairie 
Provinces. 

Employment statistics at June 


1, 1948, for industries employing | 


15 or more people: 


Number Weekly 

Employed Payroll 
Alberta Province -- 82,357 $3,354,756 
ee 21,805 822,657 
Edmonton --------- 20,170 732,874 


Telephone Statistics for 1946: (Cities 
over 10,000 population). 


Total Business Residence | 


Phones Phones Phones 
Alberta 
Province — 96,804 34,297 62,507 
Calgary ---- 26,354 10,284 16,070 
Edmonton —-. 26,070 10,546 15,524 
Lethbridge. 3,353 1,465 1,888 
MedicineHat 2,218 792 1,426 
Telephones in 1947, for estimated 


population of 830,000, totalled 102,214, 
or 12.3 per 100 persons. 


Retail sales for 1946 amounted to 
$383,806,000, for Alberta. Preliminary 
estimates for 1947, without automobiles 
and building materials groups, is bulked 
with that of Saskatchewan and Alberta, 
and for Prairie Provinces is up 9%. 
In the first half of 1948, retail sales for 
Prairie Provinces is up 9% over first 
half of 1947. 





#Statistics Source: Dominion Bureau 
of Statistics, Ottawa. 


AM STATIONS 


Fre- 
City 
Calgary CFAC 960 
CFCN 1060 
CJCJ1140 
Edmonton *CBX 1010 
CFRN 1260 
**CKUA 580 
CICA 930 
Grande 
Prairie CFGP 1050 
Lethbridge CJOC 1220 
Medicine 
Hat CHAT 1270 


* Construction Permit. 


quency Power 


** Non-Commercial Station. 


Net- 


work | 


ALBERTA+ MARKET DATA 


Census 

Sub- Per 
Division Popu- House- Cent 

*City lation holds Radio 
ALBERTA 
TOTAL 797,700 220,940 91.5 
1 31,300 8,640 92.7 
1-A 5,850 1,620 92.0 
1-B 25,450 7,020 92.9 
* Medicine 
Hat 11,180 3,090 95.9 
2 59,900 16,860 92.1 
2-A 45,260 12,740 92.0 
*Leth- 
bridge 14,950 4,210 94.0 
2-B 14,640 4,120 92.5 

14,900 4,290 92.3 

3-A 5,560 1,600 91.9 
3-B 9,340 2,690 92.6 
4 27,600 8,500 92.7 
4-A 10,690 3,290 93.0 
4-B 16,910 5,210 92.5 
5 18,000 5,270 93.7 
5-A 5,930 1,740 94.8 
5-B 12,070 3,530 93 
6 157,000 47,150 95.0 
6-A 10,320 3,100 92.6 
6-B 106,060 31,850 96.1 
*Calgary 94,960 28,520 96.9 
6-C 19,650 5,900 92.7 
6-D 20,970 6,300 92.9 
7 28,900 8,290 92.2 


Radio 
Homes 


202,269 | 





~ RADIO ADVERTISERS 


We represent 22 important 


markets, covered by 23 live In- 


dependent Radio Stations. Their 


. . 
keynote — and ours— is Service 


to their advertisers. May we dis- 


cuss your radio plans with you? 


Horace N. Stovin 


AND COMPANY 
Radio Station Representatives 


Montreal «Toronto + Winnipeg 
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BROADCASTING 


® Telecasting 


Census 


Sub- Per 
Division Popu- House- Cent Radio 

*City lation holds Radio Homes 
7-A 13,400 3,840 92.2 3,540 
7-B 15,500 4,450 92.1 4,100 
8 60,700 16,470 92.0 15,160 
8-A 4 2,300 93.0 2,140 
8-B 15,230 4,130 91.8 3,790 
8-C 21,420 5,810 91.0 5,290 
8-D 15,590 4,230 93.1 3,940 
9 33,700 8,370 90.4 7,570 
9-A 16,760 4,160 91.8 3,820 
9-B 16,940 4,210 89.1 3,750 
10 52,500 13,600 86.8 11,810 
10-A 21,680 5,610 90.4 5,070 
10-B 22,100 5,720 82.0 4,690 
10-C 8,720 2,270 90.3 2,050 
11 167,300 46,150 92.5 42,700 
11-A 17,280 4,760 88.4 4,210 
11-B 8,590 2,370 88.2 2,090 
11-C 21,230 5,860 86.2 5,050 
11-D 120,200 33,160 94.5 31,350 
*Edmon- 
ton 105,210 29,020 95.7 27,770 
12 17,100 4,420 86.2 3,810 
12-A 11,820 3,050 85.9 2,620 
12-B 5,280 1,370 86.9 1,190 
13 30,100 7,150 91.9 6,570 
13-A 16,720 3,970 94.5 3,750 
13-B 13,380 3,180 88.7 2,820 
14 44,600 11,160 88.2 9,840 
14-A 17,140 4,290 87.9 3,770 
14-B 27,460 6,870 88.4 6,070 
15 16,500 3,860 82.4 3,180 
16 28,900 8,210 82.3 6,760 
16-A 25,190 7,160 82.3 5,890 
*Grande 
Prairie 1,640 470 82.8 390 
16-B 3,710 1,050 82.9 870 
17 8,700 2,550 82.0 2,090 
17-A 5,350 1,570 81.1 1,270 
17-B 3,350 980 83.7 820 





7 Figures compiled by the Bureau of 
Broadcast Measurement. 





BRITISH COLUMBIA 





British Columbia# is third larg- 
est province in Canada in area, with 
main industries fishing, mining, 
shipping and agriculture. 

Employment statistics at June 1, 
1948, for industries employing 15 
or more people: 


Number Weekly 
Employed Payroll 

British Columbia 
Province -_--- 192,640 $8,087,775 
Vancouver -_-- 87,061 3,444,342 
Victoria -_-. 12,954 489,697 


Telephone Statistics for 1946: 
over 10,000 population). 


(Cities 


Total Business Residence 
Phones Phones Phones 
British 
Columbia 
Province  _193,092 65,735 127,357 
New West- 
minster 7,912 2,574 5,338 
North 
Vancover — 4,721 992 3,729 
Vancouver __103,544 36,938 66,606 
Victoria __._. 24,953 8,255 16,698 
Telephones in 1947, for estimated 


population of 1,060,000 totalled 208,643, 
or 19.” per 100 persons. 

Retail sales for British Columbia for 
1946 amounted to $529,213,000, and pre- 
liminary estimate for 1947, without 
automobile and _ building materials 
groups was up 13% to total $598,010,690. 
In first half of 1948 retail sales were up 
15% over first half of 1947. 


#Statistics Source: Dominion Bureau 
of Statistics, Ottawa. 


AM STATIONS 


Fre- Net- 
City quency Power work 
Chilliwack CHWK 1340 250 
Dawson 
Creek CJDC 1350 1,000 
Kamloops CFJC 910 1,000 
Kelowna CKOV 630 1,000 
Nelson CKLN 1240 250 
New West- 
minster CKNW1230 250 
Port Alberni CJAV 1240 250 
Powell River 1490 520 
Prince 
George CKPG 550 250 
Prince 
Rupert CFPR 1240 50 
Trail CJAT 610 = 1,000 
Vancouver CBR 1130 5,000 
JOR 600 5,000 
CKMO 1410 _ 1.900 
KWX 980 5,000 MBS 
Vernon CJIB 940 1,000 
Victoria CJVI 900 §=1.9M0-LS 
250-N 


| 
| 
| 





B. C.t| MARKET DATA 


Census 
Sub- Per 
Division Popu- House- Cent Radio 
*City lation holds Radio Homes 
B. C. 
TOTAL 1,045,500 332,070 91.5 294,580 
1 10,400 3,180 91.8 2,920 
| 1-A 1,680 510 92.2 470 
1-B 5,490 1,680 91.7 1,540 
*Cran- 
brook 1,250 380 91.7 350 
1-C 3,230 990 91.9 910 
2 52,200 15,750 88.2 13,890 
2-A 4,100 1,240 89.5 1,110 
2-B 27,810 8,390 88.1 7,390 
*Trail 10,160 3,070 94.4 2,900 
2-C 0,290 6,120 88.1 5,390 
*Nelson 6,390 1,930 91.7 1,770 
3 7,700 22,250 90.5 ,130 
3-A 45,630 13,070 91.0 11,890 
| *Kelowna 7,710 2,210 96.1 2,120 
*Vernon 7,840 2,250 96.3 2,170 
3+B 23,850 6,830 89.7 6,130 
*Pentic- 
ton 8,000 2,490 91.0 2,270 
3-C 8,220 2,350 89.8 ,110 
4 596,500 188,450 93.0 175,340 
+o ' 135,010 42,650 91.1 38,850 
. illi- 
wack 4,8 1,540 91.2 1,400 
*New West- 
minster 29,160 9,210 94.1 8,670 
4-B 461,490 145,800 93.6 136,490 
*Van- 
couver 365,500 115,470 94.4 109,000 
*Great- 
er Van- 
couver 481,730 152,190 93.2 141,810 
5 190,600 58,010 92.2 53,470 
5-A-B 146,210 44,500 93.5 41,590 
"Victoria 55,850 17,000 92.3 15,690 
*Greater 
Victoria 80,980 24,730 91.7 22,680 
5-C 17,920 5,450 87.8 4,790 
*Port 
Alberni 5,810 1,770 88.7 1,570 
5-D 16,290 4,960 87.5 4,340 
5-E-F 10,180 3,100 88.7 2,750 
6 39,000 12,230 85.6 10,470 
6-A-E 5,750 1,800 84.4 1,520 
6-B 9,730 3,050 83.0 2,530 
6-C 17,670 4,540 88.1 4,880 
*Kam- 
loops 7,570 2,370 95.7 2,270 
6-D-F 5,850 1,840 83.7 1,540 
15,900 4,210 89.8 3,780 
7-A-B 7,450 1,970 89.8 1,770 
7-C 8,450 2,240 89.7 2,010 
8 30,300 8,950 79.9 7,150 
8-A 6,300 1,860 79.6 1,480 
*Prince 
George 2,430 720 78.0 560 
8-B 3,250 960 80.2 770 
8-C-D 8,950 2,640 79.9 2,110 
8-E 5,830 1,720 79.6 ,370 
8-F-G 5,970 1,770 80.2 1,420 
9 21,400 5,730 85.7 4,910 
9A-B 2,070 550 84.5 470 
9-C ,790 950 84.5 630 
9-D 12,510 3,350 86.1 2,880 
*Prince 
Rupert 7,960 2,130 85.8 1,830 
9-E 1,260 340 86.1 290 
9-F 2,770 740 86.1 
10 11,500 3,330 75.7 2,520 
10-A-C 3,690 1,070 76.6 820 
10-B 570 160 75.0 120 
10-D 7,240 2,100 75.2 1,580 
| *Dawson 
Creek 700 200 71.5 140 





+ Figures compiled by the Bureau of 
Broadcast Measurement. 





MANITOBA 





Manitoba# is sixth largest prov- 
ince in area in Canada, is one of 
the Prairie Provinces group. 

Employment statistics at June 1, 


1948, for industries employing 
more than 15 persons: 
Number Weekly 


Employed Payroll 

Manitoba Province 104,701 $4,009,076 

Winnipeg 66,843 2,389,598 

Telephone Statistics for 1946: (Cities 
over 10,000 population). 


Total Business Residence 
Phones Phones Phones 
Manitoba 
Province .106,164 34,348 71,816 
Brandon ... 3,830 1,695 2,135 
Winnipeg -. 72,262 26,396 45,866 


Telephones in 1947, with estimated 
population of 750,000, totalled 113,623, 
or 15.1 per 100 persons. 

Retail sales for 1946 totalled $362,189,- 
000 for Manitoba. Preliminary estimate 
for 1947, without automobile and build- 
ing materials groups, is bulked with 
that of Saskatchewan and Alberta, and 
for Prairie Provinces is up 9%. In first 
half of 1948, Prairie Provinces retail 
sales are up 9% over first half of 1947. 


# Statistics Source: Dominion Bureau 


| of Statistics, Ottawa. 
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AM STATIONS 


Fre- Net- 

City quency Power work 
Brandon CKX 1150 1,000 
Flin Flon CFAR 590 1,000 
St. Boniface CKSB 1250 1,000 
Winnipeg *CBW 990 50,000 

CJOB 1340 250 

CKRC 630 5,000 
CKY 990° 15,000 


* Construction Permit. 


MANITOBAt MARKET DATA 


Census 

Sub- Per 
Division Popu- House- Cent Radio 

*City lation holds Radio Homes 
MANITOBA 
TOTAL 729,700 198,850 91.1 181,060 
1 25,600 5,440 81.1 4,410 
1-A 8,290 1,760 80.1 1,410 
1-B 17,310 3,680 81.5 3,000 
2 40,200 8,930 83.0 7,410 
2-A 11,340 2,520 81.3 2,050 
2-B 14,470 3,210 85.4 2,740 
2-C 14,390 3,200 81.9 2,620 
3 23,500 6,160 87.3 5,380 
3-A 13,860 3,630 87.6 3,180 
3-B 9,640 2,530 87.0 2,200 
4 15,200 4,170 82.5 3,440 
4-A 9,700 2,660 82.0 2,180 
4-B 5,500 1,510 83.4 1,260 
5 47,400 12,970 89.5 11,610 
5-A 8,580 2,350 86.0 2,020 
5-B 38,820 10,620 90.3 9,590 
6 307,600 89,280 96.2 85,930 
6-A 21,070 6,110 94.3 5,760 
6-B 4,830 1,400 90.7 1,270 
6-C 15,800 4,590 91.1 4,180 
6-D 265,900 77,180 96.8 74,720 
*Winni- 
peg 231,170 67,100 97.0 65,090 
*Greater 
Winnipeg 313,940 90,080 93.8 84,530 
*St. Boni- 
face 18,910 5,490 97.8 5,370 
7 34,500 9,040 92.0 8,320 
7-A 11,900 3,120 89.4 2,790 
7-B 22,600 5,920 93.4 5,530 
*Brandon 16,350 4,280 93.8 4,010 
8 17,300 4,800 93.1 4,470 
8-A 7,620 2,110 92.9 1,960 
8-B 9,680 2,690 93.3 2,510 
9 50,100 13,030 92.4 12,040 
9-A 39,500 10,270 93.6 9,610 
9-B 10,600 2,760 88.0 2,430 
10 18,800 5,100 89.0 4,540 
10-A 11,180 3,030 89.4 2,710 
10-B 7,620 2,070 88.4 1,830 
11 25,300 7,080 88.1 6,240 
11-A 11,600 3,250 88.3 2,870 
11-B 13,700 3,830 88.0 3,370 
12 23,100 5,460 83.5 4,560 
12-A 11,040 2,610 84.3 2,200 
12-B 12,060 2,850 82.8 2,360 
13 23,700 6,040 80.6 4,870 
14 24,800 6,510 82.9 5,400 
14-A 13,170 3,450 83.5 2,880 
14-B 11,630 3,060 82.4 2,520 
15 12,100 3,080 83.8 2,580 
16 40,500 11,760 83.8 9,860 
16-A 13,490 3,920 84.2 3.300 
16-B 13,920 4,040 84.1 3,410 
*Flin Flon 5,300 1,540 84.0 1,290 
16-C 13,090 3,800 83.4 3,170 


+ Figures compiled by the Bureau of 
Broadcast Measurement. 





NEW BRUNSWICK 





New Brunswick# is third small- 
est of Canada’s nine provinces in 
area, is one of Maritimes group. At 
June 1, 1948, there were 55,232 per- 
son employed with weekly payroll 
of $1,907,407 in industries employ- 
ing over 15 persons. St. John, larg- 
est city, had 13,403 persons em- 
ployed with weekly payroll of $430,- 
174. In 1946 there were 48,872 tele- 
phones in province, of which 15,287 
were for business, 33,585 at resi- 
dences. Cities of over 10,000 popu- 
lation telephone statistics for 1946: 


Total Business Residence 

Phones Phones Phones 
St. John 14,968 5,544 9,424 
Moncton 7,903 2,640 5,263 
Fredericton. 4,437 1,384 3,053 


In 1947, with estimated population of 
495,000, there were 54,207 telephones, 
or 11 for every 100 persons. Retail sales 
for the province are grouped with Nova 
Scotia and Prince Edward Island, 
totaled $464,157,000 for 1946, and with- 
out automobile and building materials 
groups totalled $487,364.850 in . 
were up 6% for the first half of 1948 as 
compared with first half of 1947. 

# Statistics Source: Dominion Bureau 
of Statistics, Ottawa. 
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| Prince 
157,000 for 1946, and without automobile 


AM STATIONS 


Fre- Net- 
City quency Power’ work 
Campbell- 
ton CKNB 950 __—i1,000 
Edmundston CJEM 1230 250 
Fredericton CFNB 550 5,000 
Moncton CKCW 1220 5,000 
Sackville CBA 1070 50,000 
St. John CFBC 930 5,000 
CHSJ 1150 5,000 
NEW BRUNSWICKt+ MARKET 
Per 
County Popu- House- Cent Radio 
*City lation holds Radio Homes 
N. B. 
TOTAL 494,300 109,950 81.9 90,050 
Albert 8,500 2,110 87.6 1,850 
Carleton 23,600 5,750 78.2 4,500 
Charlotte 24,400 6,600 76.2 5,030 
Gloucester 54,400 9,530 66.6 6,350 
Kent 23,900 4,310 67.4 2,900 
Kings 20,900 5,590 83.8 4,680 
Mada- 
waska 31,700 6,080 76.7 4,660 
*Edmunds- 
ton 7,980 1,530 91.5 1,400 
Northum- 
berland 40,400 8,080 75.6 6,110 
Queens 15,700 3,960 83.8 3,320 
Resti- 
gouche 35,400 6,910 78.6 5,430 
*Campbell- 
town 7,220 1,410 89.3 1,260 
St. John 72,400 17,850 92.9 16,590 
*Saint 
John 54,430 13,420 93.2 12,510 
*Greater 
Saint 
John 70,680 17,430 91.2 15,890 
Sunbury 10,500 2,610 85.4 2,230 
Victoria 19,300 4,080 78.4 3,200 
Westmor- 
land 73,000 16,510 88.3 14,580 
*Moncton 25,770 5,830 95.2 5,550 
*Sackville 2.820 640 90.2 580 
York 40,200 9,980 86.4 8,620 
*Frederic- 
ton 11,100 2,750 91.3 2,510 


+ Figures compiled by the Bureau of 
Broadcast Measurement. 





NORTHWEST 
TERRITORIES 





AM STATIONS 
Fre- 

quency Power 
810 250 


Net- 
City work 


Yellowknife 


NOVA SCOTIA 








Nova Scotiat is Canada’s second 
smallest province in area, and is one of 
the Maritimes group. At June 1, 1948, 
there were 74,387 persons employed 
with weekly payroll of $2,677,703 in in- 
dustries employing 15 or more persons. 
Halifax, largest city and capital city, 
there were employed 21,317 persons 
with weekly payroll of $694,905. In 
1946 there were 74,236 telephones in 
Nova Scotia, 21,068 for business, 53,168 
in residences. Halifax had total 27,685 
phones, 9,364 for business, 18,321 in 
residences. Sydney had total 5,419 tele- 
phones, 1,585 for business, 3,834 in resi- 
dences. In 1947, with estimated popu- 
lation of 625,000, there were 80,863 tela- 
phones in Nova Scotia, 12.9 per 100 
persons. 

Retail 
grouped 


sales for the province are 
with New Brunswick and 
Edward Island, totalled $464.- 


and building materials grouns totaled 
$487 364,850 in 1947, were up 6% for first 


| half of 1948, as compared with first half 


of 1947. 


# Statistics Source: Dominion Bureau 
of Statistics, Ottawa. 


AM STATIONS 


Fre- Net- 
City quency Power work 
Antigonish CJFX 580 5,000 
Bridge- 
water CKBW 1000 1,000 
Halifax CBH 1330 100 
CHNS 960 5,000 
CJCH 920 5,000 
Sydney CJCB 1270 5,000-T.S 
1,000-N 
Truro CKCL 1400 250 
Windsor CFAB 1450 250 
Yarmouth CJLS 1340 250 
NOVA SCOTIA MARKET DATA 
Per 
County Popu- House- Cent Radio 
a lation holds Radio Homes 
TOTAL 616,900 147,520 86.7 127,970 
Annapolis 18,600 5,150 85.4 4,400 
Antigonish 11,200 2,460 75.1 1,850 
*Antigonish 2,290 500 91.7 460 
Cape 
Breton 117,200 24,390 90.4 22,050 


Per 

County Popu- MHouse- Cent Radio 

*City lation holds Radio Homes 
*Glace 
Bay 26,620 5,540 94.8 5,250 
*Sydney 29,970 6,240 93.8 5,850 
Colchester 31,800 8,200 89.3 7,320 
*Truro 10,840 2,790 94.5 2,640 
Cumber- 
land 41,300 10,550 87.7 9,250 
Digby 21,200 5,270 85.5 4,510 
Guys- 
borough 10,000 2,520 75.1 1,890 
Halifax 140,300 32,730 91.4 29,910 
*Dart- 
mouth 12,410 2,890 96.0 2,770 
*Halifax 80,620 18,810 96.0 18,060 
*Greater 
Halifax 111,110 25,920 94.5 24,490 
Hants 25,100 6,020 86.8 5,230 
*Windsor 3,900 940 91.7 860 
Inverness 19,000 4,110 70.3 2,890 
Kings 30,800 7,530 85.7 6,450 
Lunen- 
burg 32,700 9,020 82.0 7,400 
*Bridge- 
water 3,420 940 91.7 860 
Pictou 46,800 11,910 90.6 10,790 
*Pictou 3,520 900 93.3 840 
Queens 13,000 3,460 86.4 2,990 
Richmond 12,200 2,880 71.0 2,040 
Shelburne 13,800 3,500 77.7 2,720 
Victoria 8,000 1,920 82.4 1,580 
Yarmouth 23,900 5,900 79.7 4,700 
*Yar- 
mouth 8,310 2,050 89.7 1,840 





+ Figures compiled by the Bureau of 
Broadcast Measurement. 





ONTARIO 





Ontario# is second largest Cana- 
dian province in area, has largest 
population, is most heavily indus- 
trialized. 

Employment statistics at June 1, 
1948, for industries employing more 
than 15 persons: 


Number Weekly 
Employed Payroll 
Ontario Province__ 839,269 $33,986,172 
Toronto _. 264,607 10,649,627 
Ottawa 25,604 877,450 
Hamilton 65,254 2,753,688 
Windsor 37,986 1,779,034 
Kitchener-Waterloo 20,201 768 ,636 
London _-_ ae 25,794 967 ,383 
Fort William- 
Port Arthur 12,254 525,988 
Telephone Statistics for 1946: (Cities 


over 10,000 population). 


Total Business Residence 
Phones Phones Phones 
Ontario 

Province _920,684 268,929 651,755 
Belleville 5,660 1,630 4,030 
Brantford 11,232 3,409 7,823 
Chatham 7,041 2,033 5,008 
Cornwall —-_ 5,838 1,727 4,111 
Fort William 8,436 2,549 5,887 
Galt 5,725 1,445 4,280 
Guelph 7,806 2.196 5,610 
Hamilton 44,835 14,979 29,856 
Kingston 10,954 3,591 7,363 
Kitchener- 

Waterloo 13,073 4.377 8.696 
London 7,524 8,786 18,738 
Niagara Falls 9,882 2,959 6,923 
North Bay 5,246 1,544 3.702 
Oshawa 9,317 2,577 6,740 
Ottawa 66,018 23,946 42,072 
Owen Sound 4,348 1,235 3,113 
Peter- 

borough 8,995 2,433 6,562 
Port Arthur_ 6,516 1,595 4,921 
St. Cath- 

arines 11,314 3,568 7,746 
St. Thomas 6,840 1,627 5,213 
Sarnia 8,851 2,427 6,424 
Sault Ste. 

Marie 7.512 1,927 5.585 
Stratford 5,204 1,289 3,915 
Sudbury 8,127 2,676 5,451 
Toronto 298.911 104,403 194,508 
Windsor 27,506 10,493 17,013 

Telephones in 1947, with estimated 


population of 4,240,000, totalled 1,004,355, 
or 23.7 per 100 persons. 

Retail sales for Ontario for 1946 
totalled $2,113,916.000. Without the auto- 
mobile and building materia's grouvs 
these were uv 13% for total of $2,388.- 
725.080 in 1947. In first half of 1948 
retail sales were up 15% in Ontario 
over the first half of 1947. 

+ Statistics Source: Dominion Bureau 
of Statistics, Ottawa. 


AM STATIONS 


Fre- Net- 
City quency Power work 
Belleville CJBQ 1230 250 
Brantford CKPC 1380 1,000 
Brockville CFJM 1450 250 
Chatham CFCO 630 =1.000 
Cornwall CKSF 1230 250 
Fort Frances CKFI 1340 250 


BROADCASTING 


Fre- Net- 
City quency Power 
Fort = 
William CKPR 580 = 1,000 
Guelph 1450 250 
Hamilton CHML 900 5,000 
Kenora CJRL 1220 1,000 
| Kingston **CFRC 1490 100 
CKWS 960 5,000 
Kirkland 
Lake CJKL 560 5,000 
Kitchener CKCR 1490 250 
London CFPL 1570 5,000 
Niagara 
Falls CHVC 1600 1,000 
North Bay CFCH 600 _ 1,000 
Orillia CFOR 1450 250 
Oshawa CKDO 1240 100 
Ottawa CBO 910 1,000 
CKCO 1310 1,000-N 
5,000-D 
CFRA 560 1,000 
Owen Sound CFOS 1470 1,000 
Pembrooke CHOV 1340 250 
Peter- 
borough CHEX 1430 1,000 
Port Arthur CFPA 1230 250 
St. Cath- 
arines CKTB 1550 1,000 
Sarnia CHOK 1070 5,000-LS 
1,000-N 
Sault St. 
Marie CJIC 1490 250 
Stratford CJCS 1240 250 
Sudbury CHNO 1440 1,000 
CKSO 790 5,000 
Timmins CKGB 680 5,000 
Toronto CBL 740 50,000 NBC 
CFRB 860 ,000 
50,000-CP CBS 
CHUM 1050 1,000-D 
CJBC 1010 5,000 ABC 
50,000-CP 
CKEY 580 5,000-LS 
1,000-N 
Windsor CKLW 800 5,000 
| Wingham CKNX 920 1,000 
| Woodstock CKOX 1350 250 











* Construction Permit. 
** Non-Commercial Station. 


ONTARIO+ MARKET DATA 


County Popu- 
*City lation 
ONTARIO 
TOTAL 4,204,700 1 
Algoma 56,600 
Algoma-A- 
South 53,350 
*Sault Ste. 
Marie 28,070 
Algoma-B- 
North 3,250 
Brant 70,000 


*Brantford 39,450 
Bruce 42,600 
Carleton 218,900 


*Ottawa 164,490 
*Greater 

Ottawa 244,000 
Cochrane’ 83,400 
Cochrane- 
A-South 62,330 
*Timmins 29,980 
Cochrane- 
B-North 21,070 
Dufferin 14,000 
Dundas 15,800 
Durham 26,400 
Elgin 51,000 
*St. 

Thomas 18,930 
Essex 200,800 
*Windsor 121,430 
*Greater 
Windsor 141,120 
Frontenac 55,400 
*Kingston 31,070 
Glengarry 19,800 
Grenville 16,900 
Grey 58,800 
*Owen 

Sound 14.400 


Haldimand 22,700 


Haliburten 7,600 
Halton 34,400 
Hastings 66,200 
*Belleville 16,430 
Huron 43,700 
*Wingham 2,030 
Kenora 37,400 
*Kenora 8,520 
*Greater 
Kenora 10,150 
Kent 76,900 
*Chatham 20,150 
Lambton 64,900 
*Sarnia 21,360 
Lanark 35,200 
Leeds 36,600 
*Brock- 
ville 11,520 
Lennox 
and 
Addington 20,000 
Lincoln 79,500 
*St. Cath- 
orines 37,000 
Manitoulin 11,200 
Middle- 
sex 140.100 
| *London 86,220 
*Greater 
London 93,930 
Muskoka _ 20.600 
Nipissing 46.700 


Per 


House- Cent 


Radio 


holds Radio Homes 


»131,650 
16,580 


15,630 
8,220 


950 
19,480 


10.620 


93.4 1,056,940 


92.3 
92.5 
95.4 
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88.1 
95.1 


95.1 
86.7 


93.7 
97.1 


96.1 
88.8 
88.1 


15,300 
14,460 
7,840 


840 
18,290 
10,500 
10,560 
49,150 
38,240 


53,460 
17,490 


13,190 
6,700 


(Continued on page 256) 
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CFRE BECOMES MOST POWERFUL 
INDEPENDENTLY-OWNED 
RADIO STATION IN THE 
BRITISH COMMONWEALTH! 


O, September first, Radio Station CFRB, Toronto, switched over to 
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BROADCASTING ©®@ Telecasting 


a completely new 50,000-watt transmitter . . . and 
became the most powerful independently-owned 
station in the British Commonwealth! 


And at the same time, the frequency of this CBS 
affiliate became 1010 on-the-dial. CFRB’s huge ad 
vertising and publicity program has shouted the news 
of this new frequency ... in dailies, weeklies, maga- 
zines, car cards, posters, air announcements, mailing 
pieces, give-aways... ensuring full listener-recognition 
of CFRB’s new spot-on-the-dail! 


So it’s truer than ever—you reach more radio 
homes on CFRB! 











CFRB’s new 50,000-watt transmitter at Clarkson, Ontario 


still your No.1 buy in Canada’s No. 1 market! 


1010 ON YOUR DIAL 


REPRESENTATIVES: 


UNITED STATES: Adam J. Young Jr. Incorporated 
CANADA: All-Canada Radio Facilities Limited 


October 11, 1948 © Page 253 
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ONTARIO MARK 


oT DATA 


(Continued from page 252) 
Per 

County Popu- House- Cent Radio 

*City lation holds Radio Homes 
*North 
Bay 16,820 3,820 94.8 3,620 
Norfolk 41,500 11,650 90.7 10,570 
Northum- 
berland 30,600 8,610 90.6 7,800 
Ontario 70,800 18,770 93.1 17,470 
*Oshawa 28,890 7,660 97.4 7,460 
Oxford 50,500 13,990 94.6 13,240 
*Wood- 
stock 12,340 3,420 96.5 3,300 
Parry 
Sound 29,000 7,140 88.2 6,300 
Peel 41,300 11,410 94.9 10,830 
Perth 50,900 14,280 91.7 13,100 
*Stratford 17.450 4,900 97.8 4,790 
Peter- 
borough 57,400 15,030 91.9 13,810 
*Peter- 
borough 30.700 8,040 95.8 7,700 
Prescott 25,100 5,480 80.5 4,410 
Prince 
Edward 17,400 5,220 91.2 4,760 
Rainy 
River 20,300 5,160 88.4 4,560 
*Fort 
Frances 6,260 1,590 93.1 1,480 
Renfrew 60,500 14,400 85.4 12,300 
*Pem- 
broke 12,340 2,940 91.5 2,690 
Russell 17,800 3,910 82.6 3,230 
Simcoe 98,100 26,460 91.0 24,080 
*Orillia 11,040 2,980 96.3 2,870 
Stormont 44,900 10,120 91.4 9,250 
*Cornwall 15,500 3,490 94.6 3,300 
*Greater 
Cornwall 19,890 4,380 93.4 4,090 
Sudbury 92,000 23,720 89.4 21,210 
Sudbury- 
A-South 85,740 22,110 89.8 19,850 
*Sudbury 36,660 9,450 94.6 8,940 
Sudbury- 
B-North 6,260 1,610 84.5 1,360 
Thunder 

ay 97,100 23,290 93.0 21,660 
Thunder 
Bay-A- 
South 93,380 22,390 93.3 20,900 
*Port 
Arthur 27,840 6,680 96.9 6,470 
*Fort 
William 34,860 8,360 97.1 8,120 
Thunder 
Bay-B- 
North 3,720 900 84.4 760 
Temis- 
kaming 59,100 16,120 90.2 14,540 
*Kirkland 
Lake 23,360 6,380 95.8 6,110 
Victoria 27,900 7,850 89.0 6,990 
Waterloo 113,600 30,620 95.1 29,110 
*Galt 17,660 4,760 98.1 4,670 
*Kitchener 41,020 11,060 96.4 10,660 
*Greater 
Kitchener 51,990 14,010 96.6 13,530 
Welland 112,600 29,760 95.6 28,440 
*Niagara 
Falls 24,700 6,530 96.9 6,330 
*Welland 15,000 3,960 97.0 3,840 
Wellington 57,800 15,530 93.0 14,440 
*Guelph 22,630 6,080 96.9 5,890 
Went- 
worth 234,400 63,850 97.0 61,920 
*Hamil- 
ton 188,610 51,380 97.6 50,130 
*Greater 
Hamil- 
ton 190,990 52,030 97.5 50,710 
York 1,079,900 304,170 96.6 293,740 
*Toronto 757,500 213,360 97.0 206,900 
*Greater 
Toronto 1,021,970 287,860 95.6 275,270 

* Figures compiled by the Bureau of 


Broadcast Me 


asurement 





PRINCE EDWARD ISLAND 





Prince Edward Island* 
Canada’s nine provinces. At June l, 
1948, Dominion Bureau of Statistics, 
Ottawa, showed 3,248 employees in 
firms having 15 or more employees, 
with a weekly payroll of $103,077. In 
1946 the province had a total of 8,296 
telephones, of which 2,387 were busi- 
ness phones, 5,090 residence phones. In 


is smallest of 


1947, with estimated population of 
95,000, there were 8,912 telephones, or 
9.4 per 100 persons. Charlottetown, 


principal city and provincial capital, in 
1946 had 4,039 telephones, 1,439 for 
business, 2,600 in residences. Retail 
sales for the province are grouped by 
eg Bureau of Statistics with 

New Brunswick and Nova _ Scotia, 
totalled $464,157,000 in 1946, and with- 
out automobile and building materials 
group totalled $487,364,850, were up 6% 
for first half of 1948 as compared with 
first half of 1947. 


AM STATIONS 


Fre- Net- 
City quency Power work 
Summer- 
side CHGS 1480 100 
Charlotte- 
town CFCY 630 5,000-LS 
1,000-N 


PRINCE EDWARD ISLANDt 
MARKET DATA 


Per 


County Popu- House- Cent Radio 
*City lation holds Radio Homes 

P. E. I. 

TOTAL 96,200 21,630 80.5 17,420 

Kings 21,200 4.910 75.6 3,710 

Prince 34,200 7,640 80.6 6,160 

*Summer- 

side 4,990 1,120 91.4 1,020 

Queens 40,800 9,080 83.1 7,550 

*Charlotte- 

town 14,700 3,270 91.7 3,000 


* Figures compiled by 
Broadcast Measurement 


the Bureau of 





QUEBEC 





Quebec# is largest Canadian 
province in area, has predominant 
French-speaking population. 

Employment statistics at June 1, 
1948, for industries employing more 
than 15 persons: 


Number Weekly 

Employed Payroll 

Quebec Province 587,159 $22,149,923 
Montreal 288,680 10,982,937 
Quebec City 30,144 1,037,451 
Sherbrooke 10,387 342,465 
Three Rivers 11,084 450,107 
Telephone Statistics for 1946: (Cities 


over 10,000 population). 


Total Business Residence 
Phones Phones’ Phones 
Quebec 
Province _468,867 181,423 287,444 
Chicoutimi 2,023 972 1,051 
Granby 2,100 938 1,162 
Hull 5,374 1,751 3,623 
Joliette 2,698 1,100 1,598 
Lachine 4,479 825 3,654 





Canada’s First Station 


CFCFEF 


MONTREAL 





600 ke - 


5000 watts 








ABC - DOMINION 








REPRESENTATIVES 
Canada U.S.A. 
All-Canada Radio Weed 
Facilities Ltd. & Co. 
Page 256 © October 11, 1948 


Total 


Business Residence 
Phones Phones Phones 
Montreal 265,447 104,080 161,367 
Quebec 38,793 16,116 22,677 
St.Hyacinthe 3,347 1,467 1,880 
St. Jean 3,494 1,522 1,972 
Shawinigan 
Falls 3,560 1,521 2,039 
Sherbrooke 9,639 3,333 6,306 
Sorel _-_-- 2,656 1,346 1,310 
Three Rivers 9,972 3,453 6,519 
Valleyfield 3,432 1,245 2,187 


In 1947, with estimated population of 
3,760,000, Quebec had 528,588 telephones, 
or 14.1 per 100 persons. 

Retail sales for the province for 1946 


totalled $1,315,48 
and 


automobile 
groups this was 


first half of 1947. 


# Statistics Source: 
Ottawa. 


of Statistics, 


5,000, 


building 
up 12% 

estimated $1,473,343, P00. 

of 1948 retail sales were up 10% 


and without 
materials 

in 1947 for 
For first half 
over 


Dominion Bureau 


AM STATIONS 


Fre- 

City quency 
Amos CHAD 1340 
Chicoutimi CBJ 1580 
Granby CHEF 1450 
Hull CKCH 1240 
Jonquiere CKRS 1240 
Matane * 1250 
Montreal CBF 690 

CBM 940 
CFCF 600 
CHLP 1410 
CJAD 800 
CKAC 730 
New 

Carlisle CHNC 610 

Quebec CBV 980 

HRC 800 

CKCV 1280 

Rimouski CJBR 900 
Riviere-du- 

Loup CFJP 1400 
Rouyn 900 
Rovyn CKRN 1400 
Shawinigan 

Falls * 1470 
Sherbrooke CHLT 900 

CKTS 1240 
Sorel CJSO 1400 
Three 

Rivers CHLN 1450 
Val d'Or CKVD 1230 
Verdun CKVL 980 


Net- 
Power work 
250 
1,000 
10,000-CP 
250 


CBS 


1,000 


QUEBEC+ MARKET DATA 


County Popu- 
*City lation 

QUEBE 

TOTAL 3,734,000 

Abitibi 82,100 

Abitibi-A- 

West 79,240 

*Amos 3,470 

*Val d’Or 5,320 

Abitibi-B- 

East 2,860 


Argenteuil 23,900 
Artha- 


baska 34,800 
Bagot 19,500 
Beauce 52,400 
Beau- 

harnois 33,100 
*Valley- 

field 18,650 
Belle- 

chasse 25,100 
Berthier 19,600 
Bonven- 

ture 40,700 
*New 

Carlisle 1,000 
Brome 14,400 
Chambly 49,400 
Champlain 71,100 
*Cap de la 
Madeleine 12,500 
Charle- 

voix 26,400 
Chateau- 

guay 16,900 
Chicou- 

timi 99,400 
*Chicou- 

timi 20,210 
*Jonquiere 17,350 
Compton 24,300 
Deux- 


Mcntagnes 18,400 


Dorchester 33,100 
Drum- 

mond 47,000 
*Drum- 
mondville 13,520 
Frontenac 31,100 
Gaspe 60,100 
Hull 85,300 
*Hull 39,480 
Hunting- 

don 12,600 
Iberville 12,400 
Jolliette 28,400 
*Jolliette 11,420 
Kamour- 

aska 27,400 
*Ste Anne 

de la Poca- 

tiere 2,900 
Labelle 24,200 


House- Cent 


Per . 
Radio 


holds Radio Homes 


786,320 89.0 699,740 
18,480 75.6 13,980 
17,830 75.9 13,530 

780 82.9 650 
1,200 91.5 1,100 

650 69.2 450 
5,200 85.4 4,440 
6,920 82.2 5,690 
4,210 85.7 3,610 
9,560 78.9 7,540 
6,710 91.7 6,150 
3,780 93.9 3,550 
4,670 75.8 3,540 
4,120 84.1 3,460 
7,070 78.1 5,520 

170 80.3 140 
3,640 88.0 3,200 
11,170 93.8 10,480 
15,460 89.1 13,780 
2,720 95.7 2,600 
4,280 80.5 3,450 
3,880 85.2 3,310 
15,840 89.8 14,230 
3,220 97.0 3,120 
2,760 95.1 2,620 
5,360 84.9 4,550 
4,280 87.9 3,760 
5,930 74.2 4,400 
9,810 84.8 8,320 
2,820 95.6 2,700 
5,950 79.8 4,750 
10,490 75.9 7.960 
17,7€0 86.3 15,330 
8,220 94.0 7,730 
3.160 83.0 2.620 
2,670 89.2 2,380 
5,470 87.2 4,770 
2,200 93.0 2,050 
4,690 77.2 3,620 

500 81 410 
4,750 77.3 3,670 


BROADCASTING ®* 


Per 

County Popu- House- Cent Radio 

*City lation holds Radio Homes 
Lac St. 
Jean 78,800 12,390 79.0 9,790 
Laprairie 14,800 3,240 83.9 2,720 
L’Assomp- 
tion 20,000 4,180 84.9 3,550 
Levis 41,600 7,420 91.4 6,780 
*Levis 13,090 2,330 96.1 2'240 
L’Islet 22,500 4,290 78.0 3,350 
Lotbiniere 30,000 5,710 77.1 4,400 
Maskin- 
onge 18,900 3,580 84.2 3,010 
Matane 63,800 11,330 79.1 8.960 
Megantic 44,200 8,550 84.1 7,190 
*Thetford 
Mines 13,930 2,700 96.3 2,600 
Missisiquoi 23,400 5,390 89.1 4,800 
Montcalm 16,300 3,560 83.9 2,990 
Mont- 
magny 24,300 4,740 79.7 3,780 
Mont- 
morency 22,400 3,850 84.0 3,230 
Montreal 
Island 1,247,900 295,820 95.2 281,629 
*Lachine 21,980 5,210 97.3 5,070 
*Montreal 989,840 234,650 94.6 221.989 
*Greater 
Mon- 
treal 1,262,590 298,960 95.2 284,700 
*Outre- 
mont 33,710 7,990 98.2 7,850 
*Verdun 73,830 17,500 97.3 17,030 
*West- 
mount 28,550 6,770 98.3 6,650 
Napier- 
ville 8,200 1,650 87.7 1,450 
Nicolet 36,700 6,730 79.2 5,330 
Papineau 32,300 7,170 79.8 5,720 
Pontiac 20,000 4,440 78.6 3,490 
Portneuf 42,900 8,280 85.5 7,080 
Quebec 221,500 41,590 95.9 39,880 
*Quebec 164,600 30,910 96.1 29,700 
*Greater 
Quebec 227,060 42,430 94.9 40,260 
Riche- 
lieu 27,200 5,590 88.7 4,960 
*Sorel 14,070 2,890 95.8 2,770 
Richmond 32,700 7,060 85.7 6,050 
Rimouski 56,100 9,260 80.7 7,470 
*Rimouski 8,900 1,470 94.5 1,390 
Rouville 17,100 3,680 88.2 3,250 
Saguenay 34,800 6,480 82.1 5,320 
Shefford 36,300 7,790 84.6 6,590 
*Granby 15,440 3,310 93.3 3,090 
Sher- 
brooke 55,990 12,760 94.5 12,060 
*Sher- 
brooke 43,170 9,850 96.5 9,510 
Soulanges 9,800 2,190 86.3 1,890 
Stanstead 35,000 8,290 89.7 7,440 
St. Hya- 
cinthe 32,700 6,860 88.6 6,080 
*St. Hya- 
cinthe 18,390 3,860 95.8 3,700 
St. Jean 23,500 5,080 92.3 4,690 
= Jean 15,580 3,370 96.7 3,260 
Maurice 96,200 18,740 93.2 17,470 
*Shawinigan 
Falls 24,330 4,740 94.3 4,470 
*Trois 
Riviéeres 50,290 9,800 95.8 9,390 
Temisca- 
mingue 47,800 10,190 80.9 8,240 
*Rouyn 10,400 2,220 90.4 2,010 
Temis- 
couata 60,900 10,650 77.8 8,290 
*Riviere 
du Loup 9,210 1,610 92.3 1,490 
Terre- 
— 57,400 12,130 87.1 10,560 
St. 
Jerome 13,880 2,930 95.2 2,790 
Vaudreuil 15,000 3.340 86.6 2,890 
Vercheres 16,400 3.550 87.4 3,100 
Wolfe 18,500 3,800 79.4 3,020 
Yamaska_ 17,100 3,440 79.6 2,740 





+ Figures compiled bv the Bureau of 
Rroadcast Measurement. 





SASKATCHEWAN 





Saskatchewanj is fifth largest 
province in area in Canada, is 
grouped as one of three Prairie 
Provinces, with Manitoba and Al- 
berta. 

Employment statistics at June 1, 
1948, for industries employing 15 
or more people: 


Number Weekly 
Employed Payroll 
Saskatchewan 
Province 45,981 $1,745,961 
Regina 11,096 389,711 
Saskatoon 7,928 273,184 
Telephone Statistics for 1946: (Cities 


over 10,000 population). 


Total Business Residence 
Phones Phones Phones 
Saskatchewan ors 
Province _108,981 23,725 85,256 
Moose Jaw 5,155 1,636 3,519 
Reina 16,816 6,305 10,511 
Saskatoon 11,816 4,167 7,649 

Telephones in 1947, with estimated 

(Continued on page 258) 
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Canada’s private radio stations 
dominate Canada’s best markets! 


Canada is a rich market. More than twelve million people. And the 
highest retail sales records in history. 


Whatever you are selling—wherever in Canada you are selling— 
you will find a privately owned radio station that dominates the effec- 
tive listenership in that territory. 


You will find that station keenly cooperative in doing a real merchan- 
dising job for you in terms that can only be done by a station that 
lives with its listeners and has shaped its programming and its ser- 


vices to most of their needs and wants. 


Finally, if you want data on any sales territory in Canada and coun- 
sel on how best radio can meet your needs in that territory, the 
Canadian Association of Broadcasters maintains faciliites for that ex- 
press purpose and will be delighted to serve you. 
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SASKATCHEWAN 





SASKATCHEWAN 


MARKET DATA 


























(Continued from page 256) Congus . Census . | Census 
Sub- er Sub- er Sub- P 
population of 850,000, totalled 111,854, Division Popu- House- Cent Radio Division Popu- House- Cent Radio Division Popu- House- Cent Rad 
or_13.2 per 100 persons. *City lation holds Radio Homes *City lation holds Radio Homes *City lation holds Radio Seenes 
Retail sales for Saskatchewan in 1946 SASK 8-A 14.550 4.060 90.6 3.680 15-A 18.170 4,410 8 : 
totalled $328,254,000. Prel ary esti- Tar At si 4 ¥ ody } + ge , , 6.2 
uate dot Gh ethoUr eminary st; | TOTAL 928,100 224,189 89.4 200,350 | 8-B 14,030 3,900 908 3/540 | 15-B 30,420 7,370 81.5 gn 
building materials groups, is bulked 1 34,700 9,460 90.5 8,560 8-C 8,220 2,290 92.6 2,120 15-C 23,100 5,600 89.6 5020 
7 - . ~<_fp Pee 1-A 18,730 5,100 91.0 4,640 9 54,300 13,700 82.3 11,280 *P -e F 
with that of Manitoba and Alberta, and 1-B 15/970 4'360 89:9 by , y ry ‘ , yonce os 
for Prairie Provinces is up 9%. In first ° 34'800 8'930 91°55 3,920 9-A 11,520 2,900 84.9 2,460 Albert 11,650 2,820 92.9 2.620 
half of 1948. Prairie Provinces retail 5 co" 1930 9 4 8,170 9-B 14,130 3,570 86.6 3,090 15-D 11,210 2,720 85." 2,330 
sales were up 9% over first half of 1947. eS ae oo a >see — ane vane os aoe 16 48,100 11,970 &4 10 110 
2-B 21,36 5,48 : 5,05 9-C ’ 65 : | 16-A 11,100 2,760 8: 9" 
mn 3 32'800 91090 90.9 81260 | 9-D 14,170 3,580 79.1 —-2'830 | 16-B 21'280 51300 85 re 
#Statistics Source: Dominion Bureau | 3-A 17,750 4,920 91.5 4,500 | 10 38,000 9,730 85.3 8,300 | *North — 
of Statistics, Ottawa. 3-B 15,050 4,170 90.2 3,760 10-A 9,360 2,390 84.5 2,020 | Battleford 4,290 1,070 96.9 1,040 
4 19,000 5,600 88.9 4,980 10-B 7,820 2,010 87.1 1,750 -C 7,540 1,880 81.9 1,540 
4-A 11,320 3,340 88.9 2,970 10-C 10,700 2,740 86.9 2,380 | 16-D 8,180 2,030 84.7 1 720 
AM STATIONS 4-B 7,680 2,260 88.9 2,010 | 10-D 10,120 2,590 83.0 2,150 | 17 27,200 7/370 87.2 6.430 
5 A 47,000 12,420 88.6 11,010 11 77,800 22,320 93.0 20,760 | 17-A 8,660 2,340 89.3 2'090 
Fre- Net- oe. 10,500 2,780 90.3 2,510 11-A : 20,940 6,000 88.5 5,310 | 17-B 7,060 1,920 91.1 1.750 
City quency Power work 5) rs By aor Hy oo os 1,110 = 91.7 290 | 17-C 11,480 3,110 83.3 2.590 
: | 5-C 65 6 3,38 - 6,860 16,320 94.7 15,450 3,6 5 ' 
Noose Jaw CHAB 800 5,000 5-D 12,010 3.170 87.1 2,760 | *Saska- . 5,45 A i. a oon = 4,230 
ineeite, Mattlon | 6 107,300 31,050 94.0 29200 | toon 41,840 12,000 96.5 11,580 | 18-B 3.430 1270 83.9 — Y'9n0 
Ford CJINB 1240 250 ce 12,810 3,700 91.1 3,370 12 29,100 7,830 92.1 7,210 | ——— : 3 070 
Prince 6- 67,590 19,560 96.2 18,820 2-A 12,690 3,420 93.3 ,190 ; > > re 
Albert CKBI 900 5,000-LS | *Regina 57,740 16,62096.8 16.090 | 12-B 10,370 2,790 1: 0 3540 LR can noes | ~~ ee 
1,000-N | 6-C 11,200 3,240 92.6 3,000 | 12-C 6,040 1,620 91.4 480 | 
Regin CKCK 620 5,000 6-D 15,700 4.550 88.1 4.010 | 13 32600 81580 92:3 7'920 YUKON TERRITOI 
egina 2 5, |} 6- ‘ ‘ d 32, 5: i 
CKRM 980 5,000 ] 7 51,500 15,020 94.1 14,140 13-A 14,300 3,760 93.1 3,500 tY 
Saskatoon CFQC 600 5,000 7-A 31,310 9,130 95.8 8,750 | 13-B 18,300 4,820 91.7 4,420 Fre- Net- 
Watrous CBK 540 50,000 *Moose 14 60,600 15,720 84.5 13,290 City quency Power work 
‘ ¢ ) 9 85 5 
Yorkton CJIGX 940 1,000 Jau 19,850 5,790 96.8 5,600 14-A 10,160 2,640 81.1 2,140 Dawson City * 1230 250 
— : 7-B 20,190 5,890 91.5 5,390 14-B 50,440 13,080 85.2 11,150 — 
Construction Permit. 36,800 10,250 91.1 9,340 | 15 82,900 20,100 85.4 17,160 * Construction Permit. 
Gross | Gross Gros 
Andrew nee nemings Billings 
’ ; Py » 2 : NECES@- eces- N = 
(Continued from page 30) Sales md gece See Retail Gross sary for Retail Gross sary fer 
TEXAS Continued oe oa rer ome —— = — — = — 
Gross | County(City) in $1,000: in $1,000 in $1,000 | C ounty (City) in $1,000: in $1,000 in $1,000 County (City) in $1,000" in $1,000 in $1,000 
Billings + * aime - sain ~ moma A , 3,062 15 0 Upton 5,907 29 0 
Neces- | *ke 9,996 ¢ acagdoches > 
Retail Gross sary for Howard : pan (Nacag- <n 9.575 47 100 
Sales Billings Existing | (Big Spring) 26,057 128 100 doches) 17,680 87 200 V i 
1947 1951 Stations | —— 1,271 6 0 Navarro dhe Ent 10.573 2 100 
: (City) in $1,000! i ,600 in $1,000 1 Yorsicang a 4 
County (City) in $ )' in $1,000 in $ | (Greenville) 29.437 144 100 (Corsicana) 24,973 122 100 Van Zandt 11.771 58 0 
Eastland | Butchineon Newton 3,235 16 0 Vic ~ 
(Eastland) — 18,590 91 100 eae 18,084 90 100 Nolan + ba _— 
Ector a “a8 r ; (Sweetwater) 15,585 76 100 wearie) 22,850 112 100 
(Odessa) 23, on 117 300 oak 4.969 24 0 Nueces ee ; ; 
*Ellis po eecoae ss — Christi) 119,737 788 1,100 - — = 
(Waxaha- ya 8.103 40 100 Ochitree Ward 
chie) 24,886 122 0 Jeff Davis 694 3 0 (Perryton) 5,200 26 100 (Monahans) 10,081 49 100 
*E] Paso | Shetlornem , ’ Oldham 1,112 5 0 Washington 
otk Paso) 128,948 1,080 900 : % Beaumont) 164,706 1.260 1,000 ——- ' 9.402 a 100 (Branham) 11,498 56 100 
u -_ [3 range > »' 
(Ste he nville) 9,966 49 100 5 So Hogg 3,958 19 0 Palo Pinto be 9 ) 27.674 136 
Falls 13,476 66 0 (Alice) 15.267 75 100 (Mineral M msonesng ms . 100 
annin ” ‘ ells) 11,064 54 100 iarton 
(Bonham) 15,585 76 we Te, «=n - 100 | Panola 5,708 28 0 (El Campo) 22,561 110 100 
Fayette 12.566 61 0 Pn = Parker 9,403 46 0 Wheeler 8,782 43 0 
zimher $-ces = ° . (Stamford) 15,209 79 100 mee ner 3,726 18 0 byte a 
oy 3,9 7 pee psi - ecos 7,424 36 0 icnita 
Foard 2/803 14 0 pe soll 8.652 = : Polk 9.620 47 0 Falls) 89,396 592 900 
Fort Bend 19,110 94 0 Kendall 17 4 Potter Wilbarger 
Franklin 2,730 13 0 pee 0 0 (Amarillo) 87,229 573 800 (Vernon) 16,697 82 100 
Freestone 7,872 38 0 Kent y 6 0 Presidio 5.575 27 0 pts ln 500s 
Frio 3.524 17 0 = Rains 1/069 5 0 mondville) 5,98 29 100 
Gaines 8,276 41 0 M Kerrville) 12,190 60 100 Randall 3,958 19 0 Williamson 
*Galveston Kimble 3'495 17 0 Reagan 1.531 7 0 (Taylor) 22,922 111 100 
(Galveston) 92,646 627 300 Kine ' 520 3 4 Real 795 4 0 Wilson 5,676 28 0 
Garza é' 4,290 21 0 on 1.805 5 4 Red River 10,096 49 0 Winkler 7,915 39 0 
sillespie »berg : Reeves(Pecrs) 9,778 8 se “ 
(Fredericks- " a inne ite) aie a _ Reftusio —s«s«s/S aa = ar | Wood 10:096 49 0 
ants) . ve se a nox 5532 27 0 Roberts 1.170 6 0 — 2,181 11 0 
ylasscoc f aie , Robertson 9,027 44 0 oung 
Goliad 3,163 15 0 _ on 900 “i i es ae 2'701 13 ‘4 {Graham ) 17,043 84 100 
onzaies ; . ata 
a Lamb Runnels . 
— = - — (Littlefield) 11,916 58 100 | (Ballinger) 12.408 61 100 «| Zavala 3,409 17 0 
>. : P a ampasas usk(Hen- 
ume) 27,010 132 100 (Lampasas) 6,081 30 300 derson) 26,779 131 100 T 
(Sherman) 52,554 313 200 ply aoa = cc —- . se 16 0 UTAH 
Gregg savaea 9,02 ; San ugustine 4,189 20 0 ; mi 
(Longview) 59,598 296 300 - 4 eae = : we “— a 1,531 7 0 Beaver 2,935 19 0 
Grimes 8,132 40 0 Liberty 16250 79 0 y-alvciconlegues Box Elder ; 
Guadalupe on A 12°68) 62 4 (Aransas (Bringham) 11,780 76 100 
— eee oe — Lipscomb 2730 13 0 San'Saba 7069 93 0 Sorbent ities 19.290 185 100 
ale «ps 2,7 : 3 065 5 te) rice : 55 
(Plainview) 19,398 95 100 i om yy +4 : Schleicher 1,488 7 0 Daggett 159 ] 0 
fall 7,959 39 0 ae — * ? el d 7,251 36 0 sh 7,242 47 
Hamilton pot ioe Shackelfor 3,626 18 0 uchesne 3,455 22 0 
(Hamilton) 7,251 36 00 Lubbock me i Shelby 10,602 52 0 Emery 1,793 12 0 
Hansford 3'307 16 : 0 (Lubbock) 70,975 465 700 Sherman 1,618 8 0 Garfield 1,431 9 0 
Hardeman 7'309 36 0 Lynn 8,363 41 0 Smith(Tyler) 57,972 374 300 Grand 1,228 8 0 
I : McCulloch Somervell 1,026 5 0 Iron 
aon 6.088 «0 e (Brady) 10,024 49 100 Starr 3.163 15 0 Cedar City) 9.996 100 
arris pw 4H te . Starr 106 o (Cedar City) § 65 
(Houston) 731,423 6,800 3,300 — 89.938 677 200 Saphens Zuab 4.351 28 0 
Harrison 4 a ~ (Brecken- ane 344 9 0 
(Marshall) 24.280 118 100 _ — ‘ = a : ridge) 9,908 49 100 Millard 5,725 37 0 
Hartley 520 3 0 Ma ason 43 3 ‘ Sterling 1,401 0 Morgan 1,272 8 0 
Haskell 6.875 34 0 a 4.31 21 0 Stonewall 1,531 7 0 Piute 998 6 0 
Hays(San rtm 2,918 14 0 Sutton 3,726 18 0 Rich 477 3 0 
Marcos) 7.959 39 100 — ; 3,770 18 0 Swisher 4,781 23 0 Salt Lake 
Hemphill 3,871 19 0 aepeoaorde a *Tarrant(Fort (Salt Lake 
lenderson ( ay City ) 14,329 70 100 Worth) 363,003 3,310 2,500 City) 266,135 1,710 3,200 
aiAthens) 12,480 61 100 yg) * . Taylor San Juan 1,186 4 0 
idalgo (Eagle Pass 27 (Abilene) 42,566 207 400 Sanpete 6,968 45 0 
Mere ) 52,042 254 400 > pane 4 : Terrell 2,282 11 0 Sevier(Rich- 
i Menarc Terry 8,378 41 0 field) 8,428 54 100 
(Hillsboro) 16,495 81 100 Midland Throck- Summit 4,395 28 0 
Hockley 7,077 34 0 (Midland) 77 300 morton 1,777 9 0 Tooele 5,928 38 0 
at 2,325 12 0 — 58 0 Titus 9,952 49 0 Uintah 
opkins ills 18 0 Tom Green (Vernal) 4,410 29 100 
(Sulphur A Mitchell 39 0 (San Angelo) 42,682 209 700 Utah(Provo) 44,537 373 300 
Spr ings) 14,458 71 100 Montague 50 0 *Travis Wasatch 3,600 23 0 
: Montgomery 12,061 59 0 (Austin) 124,071 878 600 Washington 4,930 21 0 
Retail Sales figures convrighte d 1948 Moore Trinity 5,807 28 0 Wayne 361 2 0 
by SALES MANAGEMENT, INC.: fur- (Dumis) 3,712 18 200 Tvler— 4.694 22 0 Weber 
ther reproduction not licensed. Morris 3,264 16 0 ' Upshur 8,652 42 0 (Ogden) 69,337 387 500 
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T Gross Gross Gross 
VERMONT — Billings Billings 
io , eces- Neces- Neces- 
Biltines Retail Gross sary for Retail Gross sary for Retail Gross sary for 
adio ~ Ror = = Existing — Billings Existing — Billings Existing 
omes Retail Gross sary — 951 Stations 947 1951 Stations 947 1951 Stations 
3.800 hat oe Billings Existing County (City) in $1. 000" in 1 000 in $1,000 County(City) in $1 000' in $1,000 in $1,000 County (City) in $1. 000' in $1,000 in $1,000 
6,010 1947 1951 Stations Nottoway Boone 11,430 73 0 Iron 6,590 45 0 
5,020 county(City) in $1,000' in $1,000 in $1,000 (Blackstone) 8,977 65 200 Braxton 4,871 31 0 Jackson 10,331 72 0 
“a 12.275 78 0 ae Hey 64 0 Brooke 11,143 72 0 “Jefferson 
2.63 ison pele ce Ss. 2 Cabe ater , 9 
2°30 ‘Benn ‘iton) 19,593 130 . Patrick 2'937 31 0 (Huntington) 87,427 518 1,300 | Juneau i161 “30 0 
10,110 (Bennin ae ittsylvania Calhoun 2,549 16 0 *Kenosha 
2.300 *Caledonia(St. 23.43 (Danville) 61,104 424 600 Clay 3,664 23 0 (Kenosha) 66,607 528 100 
4.550 Johnsbury) 433 161 0 Powhatan 1,468 11 0 Doddridge 2,729 17 0 Kewaunee 9,867 68 0 
Chittenden PE = Prince Edward Fayette La Crosse 
1,040 (Burlington) 60,257 330 400 (Farmville) 7,564 55 100 (Mont- (La Crosse) 65,845 454 500 
1540 Essex c 2,471 11 0 Prince George 8,866 64 0 gomery) 43,872 299 200 Lafayette 12,147 83 0 
1,720 Franklin(St. c Princess Anne 10,376 75 0 Gilmer 2,443 16 0 Langlade 
6,430 peer) * 7 . "= Prince William 8,728 64 0 Grant 2,880 18 0 (Antigo) 19,110 132 200 
rand Isle , ski -eenbrier wine 
30 Lamoille 6,572 30 0 (Pulaski) 11,138 81 100 emanate) 16,753 107 100 ‘(Merrill) 16,350 112 100 
2'590 Orange 11,290 86 0 Rappahan- Hampshire 3,861 25 0 *Manitowoce 
4,230 *Orleans nock 1,510 11 0 *Hancock( Hol- (Manitowoc) 60,054 413 100 
3,160 Far “Y¥ t) 17,460 110 0 Richmond 2,632 19 0 | lidays Cove) 17,265 111 0 *Marathon 
1,070 utlanc = . oanoke Hardy 2,835 18 0 (Wausau) 58,164 406 100 
(Rutland) 46,374 255 200 (Roanoke) 133,738 1,096 600 Harrison Marinette 
1u of Washington = ; Rockbridge (Clarksburg) 52,224 361 300 (Marinette) 27,695 190 100 
a) om 40,922 275 200 De as ell 14,130 102 100 Jackson 4,615 30 0 Marquette 5,236 36 0 
indha Jeffers 3,665 ‘ ws J 
(Brattleboro) 29,701 212 0 7) agg —— wend a ° — 
*Windsor 7 7 burg) 38,046 320 100 (Charleston) 162,063 1,070 1,000 waukee) 1,020,364 7,280 2,100 
Net- (Springfield) 35,150 253 0 Russell 6,012 43 0 Lewis er ; , *Monroe 4 : ; 
vork Scott 5,375 39 0 (Weston) 9,591 61 100 (Sparta) 20,767 143 0 
crea Re = 0 Se 4,027 26 0 Oconto 13,269 91 0 
‘ y myth 25 0 ,ogan Oneida 
VIRGIN IA eaten 10,695 78 0 (Logan) 39,432 262 100 (Rhine- 
potsylvania *McDowell lander) 21,266 146 100 
—— Acomack 10,681 77 0 (Fredericks- | (Welch) 57,298 391 100 *Outagamie 
*Albemarle burg) 24,353 176 100 Marion (Appleton) 75,362 590 100 
ross (Charlottes- Stafford 1,427 10 0 (Fairmont) 44,612 314 400 *Ozaukee 
lings ville) 44,964 265 100 Surry 1,746 13 0 Marshall 14,792 95 0 (Port Wash- 
ces- Alleghany Sussex 4,502 33 0 Mason 5,248 33 0 ington) 17,223 119 0 
y for (Covington) 22,787 165 100 *Tazewell Mercer Pepin 5,593 38 0 
sting Amelia 1,967 14 0 (Bluefield) 25,172 250 0 (Bluefield) 42,181 276 500 *Pierce(River 
tions Amherst 4,572 33 0 arren Mineral 9,967 64 0 Falls) 15,798 109 0 
31,000 Appomattox 4,004 29 (Front Royal) 8,782 64 100 Mingo( Wil- *Polk 
. *Arlington Warwick(New- liamson ) 21,020 134 100 (Amery) 16,742 115 0 
0 (Alexandria) 95,692 834 300 port News) 59,951 336 400 *Monongalia Portage 
*Augusta Washington (Morgan- (Stevens 
100 (Staunton) 43,234 433 200 (Bristol) 26,709 244 400 town) 34,500 221 100 Point) 25,291 174 100 
Bath 2,397 17 0 Westmoreland 3,435 25 Monroe 2,880 18 0 Price 12,218 84 0 
100 Bedford 8,617 63 0 Wise(Norton) 27,286 324 300 Morgan 2,503 16 0 “Racine 
Bland 942 7 0 Wythe 11,096 81 0 Nicholas >, 896 37 0 (Racine) 102,255 808 100 
. Botetourt 4,321 31 0 York 2,397 17 0 *Ohio Richland 11,773 81 0 
100 Brunswick 6,496 47 0 : ane) 85,736 555 400 Boe on 
Buchanan 8,395 61 0 ~ - endleton 2,503 16 0 (Beloit) 95,376 790 400 
Buckingham —2.549 18 0 WASHINGTON Pleasants 3:151 20 0 Rusk(Lady- 
= *Campbell desen 7.472 oa 0 Pocahontas 4,674 30 0 smith) 11,007 76 100 
(Lynchburg) 66,677 570 300 reer ng , — Preston 8,701 56 0 *St. Croix 
Caroline 3.921 28 0 ao 3,788 28 0 Putnam 5,519 35 0 (Hudson) 17,971 124 0 
100 Carroll 5,001 36 0 ‘iene: Gan - - Raleigh *Sauk 
Charles City 540 4 0 — sa ” = (Beckley) 53,598 364 300 (Baraboo) — 29,262 201 0 
” Chesterfield ; 647 33 ° oa 48,581 339 200 Mziking), 15,350 98 100 nl ae = , 
- > . > cS q c lz 2 395 : 
—ee 8 flee an om ll ie 6 lUllU8l le 
mo Seesettana PHB 8 | LRcouver) page are 10g. | umm 48 atigenven) "Sots San 09 
i ans fe i “ker ae © >, 7 Oo SR¢ 7 
ee 5,278 38 0 *Cowlitz —— I . 28 0 ome oe ) 7 9,582 66 100 
nenkeene 5 7 ,976 32 0 remplealeau 
(Petersburg) 37,662 385 100 (Longview) 47,651 389 100 Upshur 6.529 42 0 (Arcadia) 14,800 102 0 
900 *Elizabeth City ” wis Douglas 4,489 33 0 Wayne 5,609 36 0 *Vernon ‘ ii 
100 (Hampton) ” 27,478 350 100 aa, 2,403 18 0 Webster 5.112 33 0 (Viroqua) 15,656 108 0 
sceX st7e * as ¢ : . 
Fairfax: Falls — - Game) oa 4 = Wirt’ O62 4 4 wal worth a = 
100 Church) 11,858 86 100 pean _ *Wood(Park- ypWhitewater) 39,877 275 0 
pad “re oC . hae « © as . 5 4-4 
ne nea r io = ° {Moses Lake) 12.412 79 100 weenie ) 46,515 309 200 edkteoen 8,050 55 0 
a 7rays . : © one ‘ es : 99 2 ne 
dies slan 3,446 "25 0 tee ge ont enc 
0 Winchester) 23,909 174 ~—190._—*|,-defferson 6.983 51 0 | WISCONSIN le 
° a eae 4 : (Seattle) 886,617 7,510 4,400 . waa son i : 
100 C a ,25 K *Kitsap Adams 2,957 20 0 *Winnet a — = 
— sened ” 0 (Bremerton) 64,852 719 100 | Ashland oot . - 
° Grayson Kittitas (Ashland) — 19,252 132 100 — 668 200 
—* 7 61 100 (Ellensburg) 23,697 176 100 Barron ; (re 
eee ‘ : 7 0 Klickitat 9 861 73 0 (Rice Lake) 26,074 180 100 enita) 40.287 217 ‘ 
(Chehalis) 40,278 398 100 rown 
omen) we 106 100 *Lincoln . (Green Bay) = 785 500 , 1 
0 need 926 50 0 (Davenport) 14,442 107 0 —-, ans 4 2 WYOMING 
r - Mason 10,996 82 0 arne 5, 3o 
100 ne maaa 359,516 2,690 2,400 Okanogan Calumet 11.791 81 0 Albany 
100 ( Martine- i ) 20,911 154 100 (Chieeatee (Laramie) 16,978 128 100 
100 ille 1 _— P ‘ 3ig 95 
4 aville) 23.443 234 100 (Raymond) 15,156 112 0 __Falls) 30,384 209 0 phe reo = : 
0 Isle of Wight 5,652 41 0 tier — ™ “ (Neillsville) 20,339 140 0 Carbon ee 
0 James City 7,771 56 0 ierce *cC rbiz 6% (Rawlins) 15,298 99 200 
; (Tacoma) 232,678 1,470 800 Columbia . vs * : 
0 Kin d J ’ Converse 9,787 37 0 
& an San Juan 2006 15 0 (Poynette) 29,708 204 100 “es . > , 
0 Queen 970 7 0 *SieazittMt Crawford 9511 66 0 Crook 2,198 14 0 
et a .. : Vernon) _—39,051 300 100 *Dane Piha (Riverton) 11,964 75 100 
Ing William 40° Skamania 2°455 18 0 (Madison) 173,553 1,326 700 7 gt 4. 
100 Lancaster 4,183 30 0 ope ey He *Dodge Goshen 7,616 48 0 
“a : oe ‘ ‘ ie ’ ane ; 
SO econ «= hE | Cevereny” «on.tee sto | Beaver | tm kee 
: Louise 4.225 31 4 (Spokane 8,48 2,060 900 *Door 2 : a ‘ os ' 
0 Lunenburg 4.793 35 0 pokane) 248,484 , , (Cheyenne) 40,013 296 100 
0 Madison . 1:800 13 0 a. 11,684 87 0 een 15.869 109 0 Lincoin 7.191 45 0 
. eis sean = : (Olympia) 42,770 286 100 *Douglas "ae 33.040 261 200 
Middlesex ~  2'605 19 4 Wahkiakum — 2,337 17 0 (Superior) 45,977 317 200 ph oes st 5 376 34 0 
200 ‘Montgomery —" Waite Walls *Dunn se Park(Cody) 14,916 171 200 
0 (Blacksburg) 14,697 106 0 (ven 42.284 313 500 Fyne 17,044 117 0 Platte 6,538 41 0 
0 Nensemond , ole . au Claire Sheridan 
(Suffolk) 24.788 157 100 ke age oon “- ose (Eau Claire) 49,745 342 500 (Sheridan) 22,222 172 100 
100 Nelson 3.865 28 0 oa = = Florence 1,835 13 0 Sublette 1,957 12 0 
0 New Kent 1,897 14 0 nen *Fond du Lac Sweetwater 
0 *Norfolk , a ~ a 32,779 242 0 (ae ts - (Rock 
* © j . 
(Norfolk) 298,412 — 1,806 800 pre Lac) 60,978 435 100 Springs) 22,069 169 100 
100 Northampton 10.514 16 0 { Yakima) 116,455 820 300 Wovest 6.163 42 0 Teton 2,652 17 0 
300 Northumber- WES Vv é inant : ar . 6,666 42 0 
land 3,324 24 0 ciiomtins 4 < P ashakie 
: a EST VIRGINIA _(Platteville) 30,973 212 0 (Worland) 5.773 37 100 
0 Barbour 5,594 36 0 Green mS . Weston 4,084 26 0 
1 Retail Sales figures cougrighted 1948 Berkeley (Monroe) 23,350 160 0 Yellowstone 
500 hv SALES MANAGEMEN INC.; fur- (Martins- Green Lake 12,539 86 0 National 
5 ther reproduction not licensed. burg) 17,175 110 100 Iowa 11,185 77 0 | Park 1,319 8 0 
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Federal Reserve District Jan.- Month of —— 
i Apr. 


and City May 
New Orleans, La. +13 + 6 
Nashville, Tenn. +2 + 3 
Chicago District -__.__.__ +10 +1 
Chicago, Ill. + 6 —4 
Indianapolis, Ind. + 3 + 1 
Detroit, Mich. +12 + 1 
Milwaukee, Wis. +15 + § 
St. Louis District +9 + 2 
Little Rock, Ark. + + 4 
Louisville, Ky. .. +14 + 1 
St. Louis, Mo. + 8 + 1 
Memphis, Tenn. + 5 0 
Minneapolis District +7 + 8 
Minneapolis, Minn. + 8 + 8 
St. Paul, Minn. + 3 + 3 
Duluth, Minn.- 
Superior, Wis. +15 +13 
Kansas City District + 8 + 6 
Denver, Colo. + 4 + 4 
Wichita, Kans. + 9 + 9 
Kansas City, Mo. +11 + 5 
St. Joseph, Mo. + 1 0 
Oklahoma City, Okla.. +12 + 6 
Tulsa, Okla. —. seenee +17 +20 
Dallas District  ____- . +12 + 6 
Dallas, Tex. - e + 7 0 
Fort Worth, Tex. - 11 + 3 
Houston, Tex. -- +25 +-18 
San Antonio, Tex..... +10 + 7 
San Francisco District... + 8 + 5 


Los Angeles Area, 





Cals. .. - 0 —1 
Oakland, Calif. +10 + 3 
San Francisco, Calif... + 2 + 3 
Portiand, Ore. +10 + 4 
Salt Lake City, Utah. + 6 + 6 
Seattle, Wash. - +3 —1 
r Revised. 





Department Store Sales 
(Continued from page 11) 


————\- Week ending ——_—___ 
June 1z2 June 19 June 26 July 3* July 10* 
— 5 +31 +6 r+26 + 6 
— 5 +33 +10 +35 —13 
—5 +21 +9 +26 0 
— 8 +22 +10 +27 0 
—9 +27 0 +36 —i7 

0 +13 +12 +20 —1 
+ 2 +28 + 8 +26 +4 
+ 6 +49 +14 r+19 —2 
— 8 +44 +13 +26 —1 
+ 2 +31 + 9 +50 —7 
+12 #+66 #+18 + 8 —3 
—2 +29 + 2 +36 —7 
(Not available for publication) 
+8 +22 0 +20 —1i 
+ 3 +18 — 3 +20 —4 
+ 3 +19 6 +14 +17 
+ 3 +16 —4 +17 —il1 
+ 1 + 25 —1 + 7 oe 
+18 +26 + 2 +22 + 8 
+11 +31 — 6 +26 — 8 
+10 +38 + 6 +22 0 
0 +23 — 8 +14 —12 
+ 6 +35 + 7 +17 +10 
+25 +59 +34 +36 +18 
+19 +43 — 3 +26 —7 
+8 +17 +1 r+23 r—10 
+11 +10 — 5 +15 —14 
+ 7 +26 +10 +14 —14 
+ 1 +25 + 5 +21 — 8 
+12 +16 + 5 +61 —4 
* ** * * ss 
+ 9 +21 —1 +18 —17 


*In using year ago comparisons for the weeks ending July 3 and July 10 allow- 
ance should be made for the fact that in observance of Independence Day 
holiday store closings this year occurred in the week ending July 10 whereas 
last year ae occurred in the previous week. 

a 


** Data not available. 


# The large increases shown for these weeks reflect in part the fact that sales 


last year were reduced because of a curtailment 


service. 


in public transportation 


WEEKLY DEPARTMENT STORE SALES 


Federal Change from corresponding period a year ago (per cent) 
Reserve 7———One week ending. ——Four weeks ending Year to 
District July 10* July 3* June 26 Junel9 July 10 June26 May29 May1 July 10 
NONI chakiigdodinisagnint +1 +27 +11 +18 +14 +3 +2 + 7 +3 
New York ____- —10 +37 +8 +16 +12 +4 +410 +8 6 
Philadelphia - —2 +29 +6 +17 +13 + 4 +11 + 6 Lg 
Cleveland _._.... — 4 +29 +10 +23 +14 + § +12 +10 9 
Richmond — 6 r+39 0 +11 +10 + 1 + 4 + 7 4 
Atlanta _....... —1 r+29 +12 +32 +18 +13 + 9 +14 9 
ne 0 +26 +9 +21 +14 + 5 + 8B +10 Lg 
St. Louis -- —2 r+19 #+14 #+49 +19 +16 +9 +15 +10 
Minneapolis nied oe ee ee +11 +6 +413 +10 +7 
Kansas City _.. —1 +20 0 +22 +10 +7 +15 +415 +9 
eee 0 r+22 +6 +38 +16 +16 +12 +20 +13 
San Francisco.. —1l r+23 + 1 +17 +7 + 6 +10 +7 +4 
U. S. Total... —4 r428 +7 +421 +13 +6 +9 +10 +7 
Weekly index, without seasonal adjustment, 1935-39=100' 
1948— 1947— 
a June 14_____- —— 
I B iiriirnsheittenisencneretionnin: ME ff 
Sa GE Miiectncccachneidas 245 
ee a r265 gL ET 
CE Dwiccnbancnnnan ae a ER ee 228 
r Revised. 


For description and weekly indexes for the period January 1937 to August 
1944 see Federal Reserve Bulletin for September 1944, pp. 874-875. Indexes 
for the period September 1944 to date may be found in subsequent issues 
of the Bulletin. 

* In using year ago comparisons for the weeks ending July 3 and July 10 allow- 
ance should be made for the fact that in observance of the Independence 
Day holiday store closings this year occurred in the week ending July 10 
whereas last year they occurred in the previous week. 

** Not shown separately but included in United States total. 


# The large increases shown for these weeks reflect in part the fact that sales 
last year were reduced because of a curtailment in public transportation 
service. 





Per Family Buying 
Toppedby Newark 


1946 Figures Also Show Car 
Ownership Highest in L. A. 


COMPARISON of the 60 top mar- 
kets in the U. S. shows that New- 
ark, N. J., with $6,834 per family, 
had the most effective buying in- 
come in 1946. With an estimated 
population of 858,600, or .615% of 
the U. S. total in its market area, 
Newark had 1.114% of the total 
U. S. buying income. 

Hartford, Conn., ranked second 
with $5,983 per family, Yonkers, 
N. Y., third with $5,581, Cleveland 
fourth with $5,397 and Indianapolis 
fifth with $5,384. 

Los Angeles, though only the 
third market on the basis of popu- 
lation, outranked New York and 
Chicago on the number of passen- 
ger cars registered July 1, 1946. 
The West Coast city had 1,060,727 
compared to 634,802 for New York 
and 620,766 for Chicago. 

Los Angeles also led the nation’s 
new car sales in 1946 with a total 
of 98,324. New York sold 75,274, 
Chicago 66,425, Detroit 172,268, 
Philadelphia 23,822, Pittsburgh 37,- 
813, Cleveland 27,154, Baltimore 
13,619, St. Louis 19,985, Lowell 
16,521, and Washington, D. C., 
14,025. 
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CONSUME 


ESTIMATED 1948 consumer ex- 
penditures show little variation 
from actual 1947 totals, according 
to figures prepared by the U.S. 
Chamber of Commerce. Although 
the per capita dollar total of expen- 
ditures has risen slightly, the 
amount spent for each item in the 
individual budget has remained rel- 
atively constant. 

Rising food costs show in the 
table below, accounting for 1% 
more of the consumer’s total ex- 
penditure than in 1947. A few of 
the ‘fringe’ items in the individual 
budget have shown a decline. No- 
table among these are outlays for 
liquor, meals in restaurants, mov- 
ies, jewelry, and laundry and clean- 
ing. This is the only tangible indi- 
cation that the high cost of living 
has caused some revision in last 
year’s buying habits. 

Money spent for goods most-ad- 
vertised by radio remains fairly 
constant, with some major adver- 
tising lines showing an increase 
food, cosmetics, and appliances and 
furniture. On the whole, the esti- 
mates indicate the consumer will 
turn in another record buying year. 

In the table below, major cate- 
gories are listed, first in dollar to- 
tals, then as a per cent increase 
over 1947, and finally as a per cent 
of the consumers total budget. 








PURCHASES Fee tors ui 


PER CAPITA CONSUMER EXPENDITURES FOR 1947 
AND ESTIMATED FOR 1948' 











Per Capita Per Capita 

Item Expenditures Expenditures % Increase % Total % Total 

1947 1948 "48 over ’47 1947 1948 
Groceries ___ — $260.70 $291.00 + 9.0 21.0 21.9 
mest Tae ............. 150.80 165.00 + 4.5 11.9 12.4 
eae 111.60 113.00 + 1.5 8.8 8.5 
es ; 108.00 108.00 0.0 8.5 8.1 
eee 59.90 58.00 — 3.0 4.7 44 
Medical & Burial________- 51.70 54.00 + 4.5 4.1 4.0 
Meals 54.40 48.00 —11.5 4.3 3.6 
Insurance and Business__ 42.00 43.00 + 2.0 3.3 3.2 
Autos -- ; Saati 38.40 41.00 + 7.0 3.0 3.1 
Misc. Household Operation 38.80 41.00 + 6.0 3.0 3.1 
Tobacco -...... 27.00 30.00 +11.0 2.1 2.3 
Gas and Oil ____-- 25.10 27.00 + 8.0 2.0 2.0 
Public Transportation 26.20 26.00 — § 2.1 2.0 
Furniture and Rugs_-_-_. 23.60 25.00 + 6.0 1.8 1.9 
| Rear era ee a 18.90 22.00 +16.0 1.5 13 
Miscellaneous Recreation 21.90 22.00 + 5 1.7 1.7 
Electric Appliances __- 17.92 21.00 +17.0 1.4 1.6 
Shoes and Footwear. e 19.70 20.00 + 1.5 1.5 1.5 
J 18.20 19.00 + 4.0 1.4 14 
Cleaning, Laundry & 

Clothing Exp. __________ 16.80 15.00 —10.5 1.3 1.1 
Domestic Service 12.70 13.00 + 2.5 1.0 1.0 
EES aaa 12.00 13.00 + 8.0 39 1.0 
Tires and Auto Parts 11.80 12.00 + 2.0 9 9 
Newspapers, Magazines 

and Books -___- 12.00 12.00 0.0 9 9 
Religion and Welfare ___- 11.20 11.00 — 2.0 9 8 
Telephone : 9.55 10.00 4.5 7 7 
China, Tablewear and 

Utensils ‘ 10.20 10.00 — 2.0 8 7 
Radios, Players & 

Musical Instruments - 9.70 10.00 + 3.0 8 a 
dl ews 9.60 9.00 — 6.0 a 7 
Jewelry ---- e 9.55 9.00 — 5.5 7 a 
Cosmetics and 

Personal Items 7.74 8.00 + 3.0 6 6 
Barber & Beauty --__---- 8.00 8.00 0.0 6 6 
[77a 6.96 8.00 +15.0 5 6 
Education (private) _____-- 7.60 8.00 + 5.0 6 6 

ES ees $1,270.22 $1,330.00 + 4.7 100.0 100.0 
2Source: U. S. Chamber of Commerce. 
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PHONE FAMILIES 


AMERICA’s most talkative town 
js Evanston, Ill., a Chicago sub- 
urb. At least that’s what the 
telephone figures would indicate, 
for an A. T. & T. report as of Jan- 
uary 1, 1948, shows that on a per- 
centage basis Evanston leads the 
nation with 98% of its families 
having telephone service. With an 
estimated population of 71,200 in 
its telephone exchange area, 
Evanston has 31,517 phones or 
44.3 for every 100 population. 

In contrast, Evanston’s neigh- 
boring big sister of Chicago has 
phones for 75% of its families. 
Chicago has 1,396,387 phones for 
an estimated 3,700,000 in its tele- 
phone exchange area. 

Number two user of phones in 
the U. S. is Fort Wayne, Ind., 
where 95% of the families have 
the service. Fort Wayne has 54,778 
phones for 136,000 people. 

Close behind is Newton, Mass., 
where 94% of the families have 


phones. Newton has 77,300 people 
and 28,811 phones. 

Three cities tied for the fourth 
place spot, each with 88% of the 
families having phones. They are 
Brookline, Mass., Lansing, Mich., 
and Oak Park, IIl., another Chicago 
suburb. 

The nation’s largest city, how- 
ever, has phones for 49%, or less 
than half of its families. New 
York has 2,458,102 phones for the 
7,888,400 people in its telephone 
exchange area. 

Sixty-four percent of the fam- 
ilies in Los Angeles, third mar- 
ket in the U. S., have phone serv- 
ice. There are 740,943 phones for 
Los Angeles’ 1,950,000 persons. 

Lowest in the country is Rich- 
mond, Calif., where 25% of the 
families have phones. The Cali- 
fornia city has 16,395 phones for 
a population of 132,000. 

Figures on the nation’s large ex- 
change areas as of January 1, 1948, 
are as follows: 


TELEPHONES IN MAJOR U. S. CITIES 
(Jan, 1, 1948) 





Estimated 
Population in Number of Telephones Telephones Per Cent 
Name of Telephone Ex- - A i. per 100 Families 
City Served change Area Total Residence Population with Service 

Akron, O. 397,100 121,173 91,645 30.5 77 
Alemeda, Cal. some (Included in Oakland) 

Albany, N. Y. 171,500 65,448 41,511 38.2 73 
Albuquerque, N. M. 90,000 24,185 13,922 26.9 52 
Allentown, Pa. 124,600 37,296 26,083 29.9 69 
Altoona, Pa.  --_- 98,700 26,322 20,980 26.7 70 
Amarillo, Tex. 75,900 23,686 14,357 31.2 64 
Anderson, Ind. 63,400 19,638 15,103 31.0 77 
Asheville, N. C. 81,800 20,791 13,514 25.4 61 
Atlanta, Ga. 565,000 161,892 103,551 28.7 63 
Atlantic City, N. J. 85,700 36,972 17,089 43.1 61 
Augusta, Ga. 134,400 24,369 16,564 18.1 42 
Aurora, Ill. 61,800 20,857 15,136 33.7 81 
Austin, Tex. 128,700 41,020 27,374 31.9 77 
Baltimore, Md. 1,035,200 263,151 165,471 25.4 51 
Baton Rouge, La... 158,400 33,398 21,297 21.1 46 
Bay City, Mich. 72,700 19,423 14,699 26.7 72 
Bayonne, N. J. 83,700 16,496 10,247 19.7 47 
Beaumont, Tex. 124,000 26,494 17,365 21.4 48 
Berkeley, Cal. (Included in Oakland) 

Berwyn, IIl. 59,900 15,116 13,051 25.2 71 
Bethlehem, Pa. 77,700 23,114 15,705 29.7 69 
Binghamton, N. Y. 98,100 30,966 21,488 31.6 73 
Birmingham, Ala... 449,400 98,539 68,300 21.9 54 
Boston, Mass. 738,400 275,121 131,528 37.3 63 
Bridgeport, Conn. 212,800 70,591 46,434 33.2 74 
Brockton, Mass. 76,000 22,448 16,550 29.5 69 
Brookline, Mass. 86,100 33,583 25,856 39.0 88 
Buffalo, N. Y. 707,600 209,676 139,201 29.6 66 
Burbank, Cal. 94,000 29,276 19,018 31.1 64 
Cambridge, Mass._- 117,700 41,592 23,671 35.3 70 
Camden, N. J. 130,200 30,212 15,850 23.2 40 
Canton, O. __ 154,500 45,421 33,672 29.4 73 
Cedar Rapids, Ia. 73,000 27,658 19,811 37.9 87 
Charleston, S. C.... 144,000 23,169 14,718 16.1 32 
Charleston, W. Va._ 125,200 36,824 24,341 29.4 67 
Charlotte, N. C._-- 166,000 42,382 27,060 25.5 58 
Chattanooga, Tenn.. 215,500 57,275 40,627 26.6 66 
Chester, Pa. < 102,700 23,572 15,701 23.0 53 
Chicago, Ill. 3,700,000 1,396,387 812,027 37.7 75 
Cicero, Ill. —- 72,900 21,467 11,864 29.4 56 
Cincinnati, O. 671,000 208,137 135,008 31.0 61 
Cleveland, O. 1,313,000 458,380 311,058 34.9 75 
Cleveland Heights,O. (Included in Cleveland) 

Clifton, N. J. (Included in Passaic) 

Columbia, S. C. 145,100 26,742 16,954 18.4 43 
Columbus, Ga. 122,500 24,676 17,603 20.1 51 
Columbus, O. 427,100 149,683 107,094 35.0 81 
Corpus Christi, Tex. 119,500 28,413 16,419 23.8 48 
Covington, Ky. 153,400 37,730 30,249 24.6 66 
Cranston, R. I. (Included in Providence) 

Dallas, Tex. 504,300 168,700 105,414 33.5 70 
Davenport, Ia. 88,500 28,937 20,658 32.7 77 
Dayton, O. __- 316,700 112,248 82,821 35.4 85 
Dearborn, Mich. (Included in Detroit) 

Decatur, Ill. _- — 81,600 24,817 18,044 30.4 71 
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Evanston’s 98% Service Leads Nation 





Name of 


e 
City Served change Area Total Residence populat 
Denver, Colo. 410,000 164,259 101,236 40.1 
Des Moines, Ia. 196,000 70,972 48,560 36.2 
Detroit, Mich. 2,246,000 723,707 498,230 32.2 
Duluth, Minn. 112,000 38,033 27,053 34.0 
Durham, N. C. 80,700 17,394 11,750 21.6 
East Chicago, Ind. 59,800 11,441 6,819 19.1 
East Orange, N. J._- 142,100 47,349 36,530 33.3 
East St. Louis, Ill. 107,000 22,050 14,046 20.6 
Elizabeth, N. J. 126,300 34,201 21,473 27.1 
El Paso, Tex. _. 137,000 30,430 19,000 22.2 
Erie, Pa. -- 143,700 39,254 26,595 27.3 
Evanston, IIl. 71,200 31,517 23,813 44.3 
Evansville, Ind. 154,800 43,886 31,552 28.4 
Fall River, Mass._- 139,500 29,079 21,402 20.8 
Flint, Mich. - --. 219,900 63,626 48,471 28.9 
Fort Wayne, Ind. 136,000 54,778 37,672 40.3 
Fort Worth, Tex. 300,600 91,034 61,484 30.3 
Fresno, Cal. 139,500 41,335 25,219 29.6 
Gadsden, Ala. 70,400 9,411 6,394 13.4 
Galveston, Tex. 84,000 24,350 15,940 29.0 
Gary, Ind. 151,300 32,962 24,233 21.8 
Glendale, Cal. : 101,500 34,184 25,204 33.7 
Grand Rapids, Mich. 262,900 85,275 62,007 32.4 
Greensboro, N. C. 98,000 24,507 15,654 25.0 
Hamilton, O. 73,200 17,741 12,695 24.2 
Hammond, Ind. 77,700 18,717 13,481 24.1 
Hamtramck, Mich. (Included in Detroit) 
Harrisburg, Pa. - 146,000 53,904 36,790 36.9 
Hartford, Conn. .- 274,300 111,265 70,017 40.6 
Highland Park, Mich. (Included in Detroit) 
Hoboken, N. J. A (Included in Jersey City) 
Holyoke, Mass. 83,000 22,062 15,750 26.6 
Houston, Tex. - 630,000 196,884 123,002 31.3 
Huntington, W. Va.-_ 92,700 29,035 19,953 31.3 
Huntington Park, Cal. (Included in Los Angeles) 
Indianapolis, Ind. 524,000 179,880 125,868 34.3 
Irvington, N. J. (Included in Newark) 
Jackson, Mich. 89,600 29,043 21,453 32.4 
Jackson, Miss. 112,300 28,099 17,703 25.0 
Jacksonville, Fla. 277,800 59,031 35,346 21.2 
Jersey City, N. J. 364,200 84,665 51,176 23.2 
Johnstown, Pa. 112,000 22,184 16,567 19.8 
Kalamazoo, Mich. 96,100 34,307 24,998 35.7 
Kansas City, Kans. (Included in Kansas City, Mo. 
Kansas City, Mo. 625,000 225,031 147,196 36.0 
Knoxville, Tenn. 192,500 46,752 31,662 24.3 
Lakewood, O. (Included in Cleveland) 
Lancaster, Pa. _- 91,500 30,227 21,012 33.0 
Lansing, Mich. 132,500 50,436 35,090 38.1 
Lawrence, Mass. 120,400 28,576 21,450 23.7 
Lexington, Ky. 91,500 22,199 13,974 24.3 
Lincoln, Nebr. 102,500 37,027 25,777 36.1 
Little Rock, Ark. 176,000 45,188 29,504 25.7 
Long Beach, Cal. 286,000 85,087 56,654 29.7 
Los Angeles, Cal. 1,950,000 740,943 431,912 38.0 
Louisville, Ky. 450,000 125,061 85,367 27.8 
Lowell, Mass. ei 125,000 28,613 21,712 22.9 
Be, GRD. ccescce 141,800 42,457 31,219 29.9 
Macon, Ga. 116,100 25,904 18,856 22.3 
Madison, Wis. 100,500 40,753 26,819 40.6 
Malden, Mass. 61,100 17,197 13,607 28.1 
Manchester, N. H. - 83,500 24,466 17,280 29.3 
McKeesport, Pa. 116,600 27,520 21,605 23.6 
Medford, Mass. 61,800 15,734 13,587 25.5 
Memphis, Tenn. —- 444,000 117,058 81,497 26.4 
Miami, Fla. -~ 478,500 131,243 58,924 27.4 
Miami Beach, Fla. -. (Included in Miami) 
Milwaukee, Wis. 851,000 266,691 175,788 31.3 
Minneapolis, Minn. - 600,000 237,810 163,401 39.6 
Mobile, Ala. _. 195,100 32,411 20,548 16.6 
Montgomery, Ala. 155,300 25,091 15,901 16.2 
Mt. Vernon, N. Y. 74,400 23,431 16,685 31.5 
Muncie, Ind. 67,800 20,698 15,032 30.5 
Nashville, Tenn. 278,200 78,266 53,264 28.1 
Newark, N. J. 543,500 163,581 80,620 30.1 
New Bedford, Mass. 141,800 34,708 25,495 24.5 
New Britain, Conn. 79,900 23,649 17,032 29.6 
New Haven, Conn. 254,900 89,345 59,575 35.1 
New Orleans, La. 667,000 172,576 118,995 25.9 
New Rochelle, N. Y. 62,400 21,914 16,554 35.1 
Newton, Mass. 77,300 28,811 24,307 37.3 
New York, N. Y. 7,888,400 2,458,102 1,194,636 31.2 
Niagara Falls, N. Y. 90,000 27,379 18,664 30.4 
Norfolk, Va. 214,000 63,423 40,919 29.6 
Oakland, Cal, -----. 676,700 242,613 169,558 35.9 
Oak Park, Il. 70,900 26,221 21,484 37.0 
(Continued on page 262) 
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NATION'S INCOME 


PRONOUNCED movement of relative income from New England and 
the Middle East to the South and West during the 1929-47 period has been 
found by the Dept. of Commerce. The New England-Middle East area’s 
share of national income dropped from 42% to 35% during the period 
(see table). 

On the other hand, the share of income received by the Southeast, 
Southwest, Northwest and Far West rose from 29% to 37%, according 
to the department. 
to 28% 


Share of the large Central region fell from 29% 


The total dollar volume of income payments in the U. S. increased 
from 83 billions in 1929 to 190 billions in 1947. 

Main factor cited by the department in accounting for gains in the 
Far West, Southeast and Southwest was industrial progress, with their 





TELEPHONES IN MAJOR U. S. CITIES 
(Continued from page 261) 


Estimated 





Population in Number of Telephones Telephones Per Cent 
Name of Telephone Ex- per 100 Families 
City Served change Area Total Residence Population with Service 
Ogden, Utah 85,000 22,035 16,288 26.0 66 
Oklahoma City, Okla. 272,000 97,314 63,905 35.8 75 
Omaha, Nebr. 290,500 100,418 68,883 34.6 82 
Orlando, Fla. 77,100 17,897 10,136 23.2 41 
Pasadena, Cal. 170,000 68,889 50,338 40.5 77 
Passaic, N. J. 170,600 37,189 22,422 45 
Paterson, N. J 209,000 52,682 34,928 54 
Pawtucket, R. I 135,000 27,922 19,523 49 
Peoria, Ill. 169,900 51,426 35,284 68 
Philadelphia, Pa. 2,095,000 625,374 383,641 58 
Phoenix, Ariz. 220,000 46,179 25,827 39 
Pittsburgh, Pa. 1,035,000 346,836 234,126 74 
Pittsfield, Mass. 59,500 18,839 78 
Pontiac, Mich. 119,200 36,882 80 
Port Arthur, Tex. 90,000 18,541 57 
Portland, Me. 122,400 38,038 68 
Portland, Ore. 412,000 167,674 68 
Portsmouth, Va. 85,000 18,287 53 
Providence, R. I. 385,000 111,384 64 
Pueblo, Colo. 92,000 22,100 62 
Quincy, Mass 83,600 26,144 85 
Racine, Wis. 85,500 25,596 75 
Raleigh, N. C. 90,200 21,446 54 
Reading, Pa. 147,200 46,381 71 
Richmond, Cal. 132,000 16,395 25 
Richmond, Va 260,000 89,663 69 
Roanoke, Va. 109,000 32,574 69 
Rochester, N. Y. 411,100 127,743 61 
Rockford, Ill. 132,800 42,070 72 
Sacramento, Cal. 195,000 67,584 68 
Saginaw, Mich. 118,500 34,204 75 
St. Joseph, Mo. 96,500 25,889 64 
St. Louis, Mo. 1,092,000 329,897 62 
St. Paul, Minn. 358,000 132,184 &6 
St. Petersburg, Fla. 79,300 24,203 50 
Salt Lake City, Utah 233,000 72,363 71 
San Antonio, Tex. 439, 500 97,596 54 
San Bernardino, Cal. 17,666 46 
San Diego, Cal. 94,464 54 
San Francisco, Cal. 398,712 79 
San Jose, Cal. 143,000 41,584 60 
Santa Monica, Cal. 138,000 38,101 48 
Savannah, Ga. 139,100 28,620 43 
Schenectady, N. Y. 140,300 50,406 75 
Scranton, Pa. 151,400 38,503 58 
Seattle, Wash. 570,000 235,646 81 
Shreveport, La. 186,200 45,198 54 
Sioux City, Ia 88,200 28,340 74 
Somerville, Mass. 102,300 22,234 64 
South Bend, Ind. 182,300 51,624 69 
Spokane, Wash. 190,000 62,709 69 
Springfield, Ill. 98,700 34,611 73 
Springfield, Mass. 210,200 70,375 76 
Springfield, Mo 94,600 25,355 60 
Springfield, O. 92,000 27,800 73 
Stamford, Conn. 73,400 26,847 81 
Stockton, Cal. 112,000 30,316 56 
Syracuse, N. Y 250,900 82,430 65 
Tacoma, Wash. 187,000 58,862 71 
Tampa, Fila. 165,000 42,772 55 
Terre Haute, Ind 99,900 22,803 51 
Toledo, O. 368,000 115,886 5 73 
Topeka, Kans. 105,800 32,936 f 69 
Trenton, N. J 192,500 48,918 238 59 
Troy, N. Y. 79,500 21,517 5,1 60 
Tucson, Ariz. 114,000 25,669 2s 5 46 
Tulsa, Okla. 197,200 81,304 3,4: ‘ 87 
Union City, N. J. 172,700 37,021 23,694 21.4 45 
Utica, N. Y. 131,700 34,911 23,402 26.5 61 
Waco, Tex. 84,000 21,212 13,817 25.3 55 
Washington, D. C. 942,000 410,072 218,497 43.5 76 
Waterbury, Conn. 113,200 37,287 24,830 32.9 78 
Waterloo, Ia. 65,000 21,295 15,755 32.8 81 
Wheeling, W. Va 71,800 23,593 16,127 32.9 70 
Wichita, Kans 185,000 64,288 42,554 34.8 72 
Wichita Falls, Tex 63,900 18,787 11,948 29.4 61 
Wilkes-Barre, Pa. 130,300 26,755 17,169 20.5 49 
Wilmington, Del 158,500 57,059 36,233 36.0 72 
Winston-Salem, N.C 124,000 24,083 16,152 19.4 47 
Worcester, Mass. 217,600 66,829 45,426 30.7 78 
Yonkers, N. Y 145,300 36,614 27,228 25.2 61 
York, Pa. 101,000 19,335 10,527 19.1 34 
Youngstown, O 224,600 63,126 48,310 28.1 79 
* NOTE: These areas are generally larger than the corporate areas of the cities 

they serve. 
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South, West Gain Over Two Decades 





factory payrolls rising from 15.5% 
in 1947. Increased payments by goy- 
ernment agencies in the Southeast and Southwest were important and 
population increase was the main factor in the Far West. 


of the nations total in 1929 to 20.3% 
This is an increase of one-third. 


Changes in the income payments position of areas and states are shown 
in the attached table. 


U. S. INCOME PAYMENTS BY STATES 


Total income Per capita income 


Percent 


Percent 

Amount increase, Amount increase, 

(millions of dollars) 1929 to (dollars) 1929 to 
States and regions 1929 1947 1947 1929 1947 1947 
Continental United States 82,617 189,734 130 680 1,323 95 
New England A 6,792 13,194 94 838 1,444 72 
Connecticut 1,459 3,299 126 918 1,671 82 
Maine 449 998 122 566 1,128 99 
Massachusetts 3,787 6,718 77 897 1,449 62 
New Hampshire 302 613 103 652 1,148 76 
Rhode Island 579 1,133 96 851 1,521 79 
Vermont 216 433 100 601 1,183 97 
Middle East 27,840 53,938 94 926 1,559 68 
Delaware 218 479 120 919 1,646 79 
Dist. of Columbia 638 1,795 181 1,191 1,624 36 
Maryland 1,106 2,934 165 703 1,465 108 
New Jersey 3,268 6,740 106 947 1,542 63 
New York 14,479 25,624 77 1,125 1,781 58 
Pennsylvania 7,338 14,426 97 767 1,372 79 
West Virginia 793 1,940 145 464 1,031 122 
Southeast 8,681 25,723 196 344 883 157 
Alabama 802 2,371 196 305 837 174 
Arkansas 562 1,358 142 305 710 133 
Florida 695 2,571 270 484 1,104 128 
Georgia 956 2,778 191 329 885 169 
Kentucky 964 2,364 145 371 850 129 
Louisiana 862 2,270 163 415 892 115 
Mississippi 544 1,382 154 273 659 141 
North Carolina 966 3,290 241 309 890 188 
South Carolina 438 1,517 246 252 778 209 
Tennessee 905 2,830 213 349 916 162 
Virginia 987 2,992 203 422 1,064 152 
Southwest 4,153 11,435 175 464 1,081 133 
Arizona 245 721 194 573 1,120 95 
New Mexico 161 576 258 383 1,053 175 
Oklahoma 1,079 2,124 97 455 9390 \4 
Texas 2,668 8,014 200 465 1,128 143 
Central 24,226 53,699 122 720 1,391 93 
Illinois 7,036 13,636 94 932 1,624 74 
Indiana 1,877 4,936 163 583 1,287 121 
Iowa 1,348 2,963 120 546 1,144 110 
Michigan 3,543 8,641 144 745 1,424 91 
Minnesota 1,443 3,450 139 566 1,195 111 
Missouri 2,210 4,671 111 612 1,197 96 
Ohio - 4,920 11,061 125 748 1,441 93 
Wisconsin 4 1,849 4,341 135 634 1,337 111 
Northwest 3,927 10,143 158 534 1,373 157 
Colorado 633 1,695 168 616 1,482 141 
Idaho 230 677 194 518 1,290 149 
Kansas 997 2,531 154 532 1,315 147 
Montana 325 801 146 602 1,641 173 
Nebraska 764 1,589 108 557 1,238 122 
North Dakota 264 908 244 389 1,678 331 
South Dakota 288 779 170 417 1,348 223 
Utah 272 773 184 537 1,208 125 
Wyoming 154 390 153 687 1,472 114 
Far West 6,998 21,602 209 865 1,559 80 
California 5,217 16,121 209 946 1,643 74 
Nevada 74 256 246 817 1,842 125 
Oregon 603 1,936 221 640 1,253 96 
Washington 1,104 3,289 198 713 1,395 96 


Source: U. S. Dept. of Commerce. 


BROADCASTING @®@ Telecasting 














BR 





— SSS OEaSelOOOU le 


rewF ww ww 


YenFeenrsS Yf}|- Ve FF GS Ww 


—_ = 


oa f# Oo fF US FSF NY wes & 


an 


ing 






































Sane = 


uet-Snchrew DO IT! 




















The Monona Broadcasting Company, Madison, Wis- “package” of Andrew transmission line and antenna 
consin, had the money but no station. Faced with “im- equipment was used, again emphasizing Andrew’s 
possible” allocation difficulties, they called on Andrew unique qualifications: Complete engineering service 
engineers, who succeeded in finding a frequency and with unsurpassed equipment. 

designing a directional antenna system. Thus, WKOW Mr. Harry Packard, General Manager of WKOW, 
was born. Within ten months after the construction per- wrote: 

mit was granted, Andrew engineers completely designed, “Speaking for the entire staff of WKOW, I would 
built, tuned, and proved performance of a six-tower 10 like to congratulate the Andrew Corporation on the re- 
kw. station—an unusually difficult engineering feat markable engineering job it performed in helping us 
accomplished in record-smashing time. A complete get WKOW on the air. 


j We feel that the technical perfection of our installa- 
tion is due in great part to the efficiency of Andrew 
equipment and engineering service. 

In particular we wish to thank Mr. Walt Kean of the 
Andrew Broadcast Consulting Division who was re- 
sponsible for conceiving and designing the installation, 
supervising construction of all antenna equipment, and 
doing the final tuning and coverage surveys.” 

A total of 13,618 feet of Andrew transmission line 
and complete phasing, antenna tuning, phase sampling 
and tower lighting equipment went into this job, com- 
plementing the best in engineering with the ultimate in 
radio station equipment. 

So, just write Andrew when you are ready to enter 
the broadcasting field. Andrew will get you on the air. 


TX TALA 


qa CORPORA FT I 


363 EASY 7S STREET CHICAGO 19 


















TRANSMISSION LINES FOR AM, FM, TV + DIRECTIONAL ANTENNA EQUIPMENT + ANTENNA 
TUNING UNITS » TOWER LIGHTING EQUIPMENT - CONSULTING ENGINEERING SERVIL 
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